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Abstract

Due to changing in car standard service center industry such as one-stop service, marketing
promotion, high competition, customer satisfaction is the key success of business in competitive era. This
research objectives were to study the factor of customer satisfaction. The research employed a
quantitative method. The sample consisted of 288 customers who were using the Mitsubishi automobile
standard service center at Rattanathibeth branch in Nonthaburi. Data were collected with the use of a
questionnaire and analyzed with a hierarchical regression.

The research findings showed that: Factors affecting the satisfaction of customers who use the
standard automobile service center were (1) Service quality such as reliable, responsiveness, assurance,

and empathy; and (2) Marketing mix, such as place and promotion.
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