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Abstract

This research article aims to study the factors for the success of internet cosmetic retailers. The
population is an internet cosmetics retailer. In 2020, 4,526 people and samples were internet retail
operators in Thailand. In 2020, 370 people were registered and also operated 2020. After that, it is analyzed
through percentage values. The distribution of frequency and standard deviation, as well as the plural
regression cycle, to determine the relationship between factors to entrepreneurial success and
entrepreneurial success. It also uses ANOVA t-test F-test considerations to determine the relationship
between demographics and entrepreneurial success.

The results showed that the success factors of internet cosmetic retail business operators consisted
of inputs, with the overall picture at a considerable level. The average is 3.69 market demand factors. The
average is 3.72 supported by industry factors. The average is 3.72, the contextual factor of the match. The
average is 3.73 government activity factors, with the overall picture at a high level. The average is 3.74 and
the force majeure factor is high. The average is 3.70 entrepreneurial achievements. The average of 3.75
translates to a large level. Factors for entrepreneurial success to the success of entrepreneurs. Mathematical
equations were found in this study. The relationship between variables can be predicted at 30.7 percent

to 36.1 percent.

Keywords: Success Factors, Retail Entrepreneurs, Cosmetics, Internet
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