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Abstract

The purpose of this research was to study the relationship between the quality of
product, management,public relations, and service efficiency to Rong Kluea Market Service
Efficiency. The population and sample size for 400 simple random samplings were selected
from the people at Rong kluea Market.The methods of data analysis consist of multiple
regression analysis. The findings revealed that endurance, modernization, planning,

convenience, zoning, communication, speed, and reliability affect service efficiency.
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