Jad8duUszaun19n1snaIanun1staanaadua1oaulatliIuLa NN LATY
Shopee YU lnAlUNFUNNNNIUAT

Online Shopping Via Application Shopee of Consumers in Bangkok

95391 Ui, VIYAY WREYITENAZ WATIT NS ANSIANSENURA®

Aljira Kaewsawang, Chandej Charoenwiriyakul®> and Waraporn Dumrongkulsombat?
wangnsAaumansunUudin a1u3nmMsuTmsmsian svmineaesnganugium >

Master of Arts Program in Development Administration, Suan Sunandha Rajabhat University, Thailand"**

Email: aljirakaevv@hotmail.com1

Received: 2021-04-06; Revised: 2021-06-05; Accepted: 2021-06-07

UNANED

nsidadsd Dfnguszasd 1) ilefnwissdunindontodudiesulatiiiuuenndiady
Shopee wagfuslaelulumnsamnamiuns uas 2) elSouiiisudiuuszaumanisnainooulaily
nsnduladentedudiooulaiuwenwiiadu (Shopee) fullafudiuynana Uszinsiilélunis
o Ao Uszwnslufiungunnumiuas ngldnguinogisdiuan 400 au ndesilefililuniafi
susindeya fie wuvaeua Audunsieszideyalaem Aede uazdrudosuuninggu
nodeuAAUAnATElFaBRLUL T - test uay F - Test nan33de wuth n1sdendedudesulat
siunenmaLAdu Shopee vasffuslaaluvangavmamiuas Taonnsa ogluszdvann defiarsan
Juseiu lnesesdnvanunlumides wuin Jadeiundnsdad sesawnde Jadesunssne
aududus Yadedusian Jadedugomnnisdndming Jadesunislduinisdiuynna uaz
tadsumsdaaiunisnann audiu 2) dadvdnyanavesiuslaafiuandatu Tudes eng sz

'
o w aaa

N5ANYY 81T Lazsulaneliou unnaeiy egeltdAyneadanseau 0.05
AdNALY: N3idenTeduA, soulal, Lennandu

Abstract

The objective of this research paper were 1) to study the level of the online purchasing
through the application Shopee of the consumers in Bangkok, and 2) to compare online
marketing mix which the decision making buy products online through the application
(Shopee) with different personal characteristic. The population used in the research is the

population in the Bangkok area. Data were collected by questionnaires. Data were analyzed
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to find mean and standard deviation, the differences were tested by using T — test and F -
Test. The result of the research shows that the online shopping selection through the app.
Application Shopee of consumers in Bangkok, in overall, in a high level. When considering
each aspect, in descending order Product factors followed by the privacy factor. Price factor
Distribution Channel Factors Personal service use factors, and marketing promotion factors,
respectively. 2) personal factors of consumers differing in terms of education, occupation, and

income with significance at the level of 0.05.
Keywords: Purchasing, Online, Application
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