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Abstract

The objective of this research paper were 1) to study the decision to buy life insurance
policies, and 2) to compare the decision to buy life insurance policies with different personal
characteristic. The research population was 105,289 people living in Taling Chan District,

Bangkok, using a sample of 398 people. The sample size was calculated using the Taro Yamane
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formula. Data collection is a questionnaire. Data analysis was performed using mean and
standard deviation. The difference was tested using T-test and F-Test statistics.

The result of the research shows that the decision to buy life insurance policies of the
people in Taling Chan district, Bangkok in overall is in a high level. When considering each
aspect, in descending order from highest to lowest, in the aspect of personnel having the
highest mean, followed by the process, physical aspects, product distribution channels, prices
and marketing promotions respectively. 2) the decision to buy life insurance policies of people
in Taling Chan District Bangkok Classified by personal factors such as age, education, family

status, and income differences with significance at the level of 0.05.
Keywords: Decision to Buy, Life Insurance
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