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Abstract
The objective of this research paper was to study 1) the level of the quality of the
freight services of Kerry Express (Thailand) Company Limited in Mueang District Nonthaburi

Province and 2) the level of satisfaction in the services of Kerry Express (Thailand) Company
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Limited in Mueang District Nonthaburi Province The population used in this research is those
who use private transport services. Kerry Express Co., Ltd. in Mueang District Nonthaburi
Province. The sample consisted of 400 respondents. The tools used for data collection were
questionnaires for data analysis by descriptive statistics such as mean and standard deviation.
The results showed that 1) the overall quality of service was at a high level. When considering
each aspect, it was found that concrete aspects of the service the highest average was
followed by the response to the customers, reliability, knowing and understanding customers,
and in providing confidence to customers have the lowest average respectively, and 2) the
overall satisfaction in the services was at a high level. When considering each aspect, it was
found that fast service had the highest average was followed by sufficient service, reliability,
providing equal service, advanced services, and continuous service have the lowest average

respectively.
Keywords: Satisfaction, Service Quality, Transportation
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