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Abstract

The purposes of this study were to study 1) the level of motivation, confidence,
marketing mix and decision making a room reservation on the online Travel Agents (OTAs) of
people living in Nakhonratchasima Municipality, and 2) factors influence decision making a
room reservation on the online Travel Agents (OTAs) of people living in Nakhonratchasima
Municipality. The questionnaire collects data from a sample who had previously booked
booking services through Online Travel Agents (OTAs). The online hotel booking service users
in Nakhon Ratchasima municipality were 400 people. The data was analyzed by using statistic
software to calculate the percentage, mean and standard deviation; inferential statistics were
correlation coefficient and multiple linear regression.

The findings were as follows 1) the level of importance of the motivation factor,
confidence factor, marketing mix factors and decision making were on the highest level. The
mean values were 4.12, 4.11, 4.08 and 4.02 respectively. 2) the results of the multiple linear
regression revealed that motivation, confidence and marketing mix factors affecting decision
making a room reservation on the online Travel Agents (OTAs) statistically significant at a level
of 0.01, with regression coefficients (B) were 0.023, 0.066 and 1.012 respectively, to explain in
decision making a room reservation on the online travel agents, 72.30% (Adjust R2 = 0.723).
The marketing mix is the most influential factor, expressed in the equation as follows: DS = -

0.471 + 1.012 (MK) + 0.066 (CD) + 0.023 (MT)
Keywords: Factors Affecting, Decision Making a Room Reservation, Online Travel Agents (OTAs)
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