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Abstract

This study aims to study: 1) the quality of service in the use of accounting firm services
in Khlong Sam Wa area, Bangkok 2) the decision to use the accounting firm in Khlong Sam Wa
area, Bangkok 3) to compare the decision to use the accounting firm service classified by
operators' data 4) the relationship between service quality and the decision to use the
accounting firm service 5) the quality of service that affects the decision to use the accounting
firm services. This study was quantitative research. The population include the entrepreneurs
used accounting firm services in Khlong Sam Wa district, Bangkok. A sample of 400 people was
selected and used a questionnaire as a study tool. The data were processed using percentage,
mean t-test statistics, One-way ANOVA and Multiple Regression Analysis. The results showed
that:

1) Overall quality of service in using the accounting firm services, was at an important
level, i.e, the concreteness of the service, terms of reliability, service response, confidence in
the service users and knowing and understanding service users. 2) Overall, the decision to use
the accounting firm services, was at an important level. 3) Compare the decision to use the
accounting firm service classified by operators' data found that all aspects conformed to the
hypothesis of statistical significance at the .05 level. 4) Relationship between service quality
and the decision to use the accounting firm service, affects the confidence of the service users.
Overall, there is a relationship with the confidence of the service users. The correlation level
is very high in the same direction, and 5) quality of service that affects the decision to use the
accounting firm service the service is the concrete of the highest level of service relationship

and in the same direction.
Keywords: The Decision to Use, The Accounting Office, Khlong Sam Wa Area
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