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Abstract

The objectives of this research were 1) to study the marketing mix of purchasing
products via online applications of consumers in Bangkok and 2) to compare consumers
purchasing products via online applications of consumers in Bangkok. They classified gender,
age, status, occupation, and average monthly income a sample of 400 people. The tool used
in the research was a marketing mix questionnaire to inquire about purchasing products via
online applications of consumers in Bangkok. The questionnaire examines of the quality of
the tools. The confidence value was .96 for the statistics used in the data analysis, including
the determination of frequency, percentage, mean, standard deviation T-test, and One-way
variance analysis. The research results found that 1) the average score on the marketing mix
factor in purchasing products via online applications of consumers in Bangkok is high.
2) For Consumers with gender, age, status, occupation and average monthly income, there

are no different marketing mix factors for purchasing products via online applications.
Keywords: Marketing Mix, Online Applications, Consumers
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