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Abstract

The research aimed to study the level of value-added creation of the Ban Huai
community enterprise, Village No. 3, Nong Don Sub-district, Chaturus District, Chaiyaphum
Province. To study the success level of Ban Huai Community Enterprise, Village No. 3, Nong
Don Sub-district, Chaturus District, Chaiyaphum Province. And to check the value-added
factors affecting the success of Community enterprise processing, Nang Led dessert group, Ban
Huai Village No. 3, Nong Don Sub-district, Chaturus District, Chaiyaphum Province. The
population of this research was 158 members of the privatized community enterprise of Nang
Let, Ban Huai Moo 3, Nong Don Sub-district, Chaturus District, Chaiyaphum Province. This
research was quantitative. The statistics used for data analysis were percentage, mean and
standard deviation. The results showed the value-added creation of the privatized community
enterprise, Nang Let, Ban Huai, Moo 3, Nong Don Sub-district, Chaturus District, Chaiyaphum
Province. Overall, the samples were at the most agreeing level. When considering the mean
descending side by side, it was found that the sample group agreed with the personnel side
the most, followed by the image. Product, service, and innovation capability, respectively,
from the value-added assumptions affecting the success of the community enterprise, the
Nang Led snack group, Ban Huai Village, Moo 3, Nong Don Sub-district, Chaturus District,

Chaiyaphum Province. At the statistical significance level of .05.

Keywords: Value Creation, Community Enterprises, Nangled Sweets
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