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Factors Influencing Buying Decision Process of Condominium in Bangkok

wal¥nld gassaunn’, Wny 3YI3eNEZ 19 INT ASANaaNUA’ uaz WAl g3hundnst
Maneerat Suwannaket!, Chandej Charoenwiriyakul?, Waraporn Dumrongkulsombat?

and Nalinee Suradinkura®
UNINYRYIIVAAUFIUN >
Suan Sunandha Rajabhat University, Thailand2*#

E-mail: mammanymoney@hotmail.com’, chandej.ch@ssru.ac.th?

Received: 2023-01-30; Revised: 2023-03-23; Accepted: 2023-03-25

UNANYD

N33 llingUssasiiiofnyn 1) Wefnwiserunssuiunisdnduladanoulaiiiiey

A =

TUNTENNENIUAT d1uUTEauN1IINITnaIn Anansel karAUANARENIIAUAT war 2) liefiny
Jaduiifidnsnasonssuiunisindulagensuladidenlunyannuniuas lesedeuisniside
a a N - ) 1% au a v a o & A
WaUua wIesdaiudeyarmeuwuuasuniy Useinslunisideasydensuladideulunug
NTANNUMIUAT F1UIU 400 578 TATILVALATANTIUU KAENITIATILVANDENY HANTITENUT
1) nsgviunsinduladorsuladidonlungauvnuniuas d1uuseaun1an1snain ananual wag
AMUAnNAfens1duA1 sgluseduuin uaz 2) nnanval A8nSnadenszuiunisaadulaie
AaUlAl ol uNTUNNUMIUATUINTIAN TR9AIUIAD AIUANARBATIAUAT wazdIuUsEaunIa

ANRI23019

AaARY: NszUIUN1sRRaule, reulaliey, nndnwal

Abstract

The objectives of this research were to: 1) study the levels of buying decision process
of condominiums in Bangkok, marketing mix, image, and brand loyalty; and 2) study factors
influencing buying decision process of condominium in Bangkok. This research employed a
quantitative research methodology. The research sample consisted of 400 condominium
buyers in Bangkok area. Data were collected with the use of a questionnaire and analyzed
with descriptive statistics, and multiple regression analysis. The findings showed that: 1) buying
decision process of condominiums in Bangkok, marketing mix, image, and brand loyalty were

rated at a high level; and 2) image had the greatest influence on buying decision process of
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condominium in Bangkok, followed by brand royalty, and marketing mix.
Keywords: Buying Decision Process, Condominium, Image
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