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Abstract

The objectives of the research were to study strategies of success building on
marketing communications of online business. The approach of this research was qualitative
research conducted by in-depth interview and focus group from 10 entrepreneurs and 10
experts. The data were analyzed by content analysis. The results of this research showed that
factors affecting success on marketing communications of online business was CAP FC model,
and consisted of (1) C: Commerce Cost meant a suitable social media or platform choosing

by considering the budget for advertisement (2) A: Admin Communication meant Chatbot was
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used for basic questions replying. (3) P: Platform Marketing Mix meant to promote development
for owner online channel and famous platforms (4) F: Follower Consumer meant follower
consumer building and (5) C: Communication Social Media meant choosing social media for

target groups.
Keywords: Marketing Communications, Success, Online Business
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