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Abstract
The research objectives are to study 1) consumer behavior in buying decisions online
pet products, 2) purchasing decision products online pet, and 3) to compare personal factors

of consumers to pet products online buying decisions. This research was quantitative.
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The sample group included 400 respondents, selected from people living in Bangkok and its
vicinity who have experienced pet products online shops, using Cochran’s formula at the error
level of .05. The tool was a questionnaire. The statistics used to analyze by percentage,
average, standard deviation, t-test, one-way analysis of variance, and multiple regression
analysis.

The research results are as follows: 1) For consumers who buy pet products online,
the most popular is the dog. The most common online buying channel for pet products is
Shoppe. With the frequency of purchasing pet products online less than once per month,
the average cost of buying at a time is 501-1,000 baht. The type of pet merchandise purchased
online is mainly food and snacks. The main reason for buying pet products online is the quality
of the products, 2) purchasing decision product about the online pet as a whole was at a
moderate level, and 3) consumers of different genders, ages, statuses, and average monthly
incomes had the same decision to purchase pet products online. However, consumers with
educational differences were other in buying decisions of pet products online. Consumer
purchase decisions with education levels below a bachelor's degree are made to a greater

extent than any different educational level.
Keywords: Consumer behavior, Buying decision, Online Pet Products
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