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Abstract

The objectives of this research were 1) to study the level of consumer behavior of the
instant curry paste business, 2) to study the marketing strategy level of the instant curry paste
business, 3) to compare demographic factors with the business level strategy of instant curry
paste, and 4) to study the relationship of consumer behavior to the business level strategy in
Chiang Mai. This article is quantitative research and the research instrument was a
questionnaire completed by a sampling of 400 consumers, the confidence value was 0.98,
and the statistics used in the data analysis were frequency, percentage, average, and standard
deviation. Testing hypotheses with T value F value LSD and Pearson correlation coefficients
with a statistical significance level of 0.05.

The research results showed that the level of consumer behavior of the instant curry

paste business as a whole is very high. The overall level of marketing strategies of the instant
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curry paste business is very high. Gender, age, marital status, occupation Current domicile.
The taste side of instant curry paste and the purchase decision side are mostly different.
There are different business-level strategies. The correlation of consumer behavior to all

aspects of business-level strategies, statistically significant at the level of .01
Keywords: Marketing strategies, Consumer Behavior, Instant Curry Paste
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