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Abstract
Purposes of this research were to 1) develop prototypes of processed products from
banana and their packaging 2) assess satisfaction to them which they belonged to Baan Ka

Nom Thai, Rim Klong Nong Rahaeng Community, Klong Sam Wa District, Bangkok. The type of
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research was qualitative research and participatory action research. Sample group used a
specific selection method, consisting of 7 executives and members from the community and
the 53 individuals, both locals and outsiders, who tested or purchased the processed banana
products from Baan Ka Nom Thai in Rim Klong Nong Rahaeng Community, a total of 60
participants. Data was collected by using questionnaires and was analyzed by statistical
methods such as frequency distribution, percentage, mean and standard deviation.

The research results found that: 1) We called the prototype of processed products
from banana as “Banana Cracker” which we brought wasted cracked banana chips to stir until
they became almost dry with the other ingredients to form caramel sauce. After that, we
would place them on the top of traditional banana chips. This innovative product was
developed following the concept of zero waste. They were contained in a square milky white
plastic box (visible product display) together with a holder. Net product weight per box was
180 grams. A packaging had product logo and labels which had essential information attached
on it. Its price was 59 baht. 2) Satisfaction with the prototypes of products revealed that
overall satisfaction with the products was high and overall satisfaction with the packaging was

also high
Keywords: Processed Product, Prototype, Zero Waste
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Suit 4 N1SAAUINAYNTN159a1n (Marketing Strategy Development) AMUUANAENENI
nsnatnvendadns lnefinrsaimaiadmanedadunguisfuuas Tovhaui fesvusuien
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Tuil 8 nsdudugsia (Commercialization) wds1nHLNTNAdDURA LAY LA T
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Aouthw@nfasi Banana Cracker sangnannais lnssiunagnsmisnsnainiinidly wazdadimine
Nutessivangan Wy Sudeueu eanesulatl wazsunansdud eadwenuiouazueny
g1ugnegseiiled

namTilaTziteyailuresineutuuasuay wugmeuLuvasamdumamd T
34 aw AnLY 56.67% ATIEIIWIU 26 AW AnLTY 43.33% Usznaua Tnninauu3ev 28 au An
Hu 46.67% TnSewsn@nw 12 au Andu 20% du 9 11 A Andu 18.33% LA 319910 Usznay
91¥dasy uaruTems 9 au Andu 15% T5eldmngt 10,000 Uw $1uru 14 AU Aaiu 23.33%
579l# 10,000-19,999 U 91U 22 AU AnLdu 36.67% 186 20,000-29,999 UM F1UIU 14 AU
Amdu 23.33% 51916 30,000-39,999 U F1uU 4 AU AnLTU 6.67% 18l 40,000-49,999 U
117w 4 e Anuu 6.67% uazs1eld 50,000 VMUY $1uau 2 Au AnLdu 3.33%
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STAUAINUAALIL
AMUNINB AR UNARA U _ . .
X S.D. ANUAALIAY a1au
1. sa¥fnaunan 3.98 0.85 1N 4
2. ANUNTOU 3.60 1.18 110 6
3. UBnnuiiun 4.07 0.84 1N 3
4. puazenn Yaoasdy sulalunisuslaa 4.35 0.76 10 1
5. SIANAUGAUNS 3.95 0.87 110 5
6. Ianransovnsiiuselovidesame  4.10 0.86 11N 2
TagnInsay 4.01 0.15 ETh)

910015997 1 mansiteszauianelasunaniuet wuin auianelasundnsiae
(nesu) agluszauin (X = 4.01, SD. = 0.15) laun Auazen Yaeady Julalunisusing
fiszfumnuAndiuogluseiuan (X = 4.35, SD. = 0.76) sesasn finuAtaiservnsidusslovisie
$9ne dszduanudaiuegluszauuin (X = 4.10, S.D. = 0.86) Usuaununzay fdseAuaiy
Aniuagluseduuin (X = 4.07, S.D. = 0.84) sagfinaunaey dszAuauAniueyluszAUNIN
(X = 3.98, S.D. = 0.85) MAaNwRaNNa IszAuanuAaiuegluseduiin (X = 3.95,S.D. = 0.87)
warAUNIBU dszAuanudnivegluseduinn (X = 3.60, S.D. = 1.18) aud1Au
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Tnsives@old uazyinsmaaounain lnstwdndusiiiamudlunnaounisseniuresgnd
Hmnelueanaiidin

ISSN: 2730-2075 (Online)



219819N1FI98NITUSNITNITAEMEN D9 15 27U 1 (NN91AN - SN 2568) @

2. auianelasunuundndueiuussuanndigvestiurulng YuruIUARRINUBITELIY
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