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Abstract

The research objective is to study (1) the levels of marketing strategy factors, corporate
image, service quality, and consumer purchasing and service usage decisions; (2) the influence
of demographic characteristics on consumer decisions; (3) the effects of these factors on
purchasing and service usage decisions; and (4) propose appropriate business strategy for
heavy machinery distributors in Thailand. A mixed-methods research design was employed.

The quantitative component involved a sample of 500 respondents, while the qualitative
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component consisted of in-depth interviews with 12 participants, including executives,
scholars, and industry experts, totaling 512 informants.

Quantitative findings revealed that contractor income and the number of machines in
use significantly influenced purchasing decisions, whereas other demographic factors were not
statistically significant. Marketing strategy, corporate image, and purchasing decisions were
rated at a high level, while service quality was rated the highest. Researchers found that all
factors had statistically significant relationships and influences on purchasing decisions at the
0.01 level.

Qualitative results highlighted key determinants, including pricing (marketing strategy),
reputation and interpersonal communication (corporate image), responsiveness and assurance
(service quality), and post-purchase experiences (influencing the purchase decision).

Strategic recommendations encompass the development of consumer-centric strategies,
enhanced communication, organizational development, innovation, and sustainability, all aimed

at accommodating evolving consumer behavior and promoting long-term business growth.
Keywords: Business Strategy, Heavy Machinery Distributors, Purchasing and Service Usage Decisions
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uusesazUsTaunsaiveslifoya Wil nslnsgildidenlosiuinguisasduesnisidouaznsey
wnAafifmualy Welfainsaeduisnasinunagndssiavessunudmieinisadnsnantnly
Ussindalnglasegnaditodfey

HaN13398
asunanfeditedunuiineuingUszasdimaisuldmudiu fod
a3UNANTIATIEIToNAR U NYEUTEVINTAAAS VRN MBULULADUINTIUIY 500 AU
wudndulvgiunayie (81.80%) eglutaseny 44-59 T (47.20%) Ansfnwiszaul3agying
(49.60%) wazilanunweausa (73.600%) suseldians dnilvaiinelddud 1.8 Suudliiiu 50
druumeied (50.60%) dUszaun1sal 4-10 T (44.00%) uazdruruiasesdnsnamin 1-3 duy
(59.60%) Fap31971 1
M5l 1 wansdoyasudnuaslsznnsemanivestneuluuaouny

dayaiudnuuzUsEYINIAans ayunan1siiaseidoya

LA %18 81.80%, Ms: 18.20%

H1987¢ 18-27 U: 4.6%, 28-43 U: 38.80%, 44-59 U: 47.20%,
60-78 U: 9.40%

N1SANWN FNIUSEeIR3: 45.00%, USaey1eis: 49.60%,
ganUSayes: 5.40%

ANUNINAUTA Tan: 23.80%, @usa: 73.40%, 181519 2.80%

510lAnaN1g TlaiiAu 1.8 awumeel: 38.40%,

Faug 1.8 E1uum walsdiiiu 50 uumded: 50.60%,
Faust 50 v m wdlshiin 300 uumded: 8.40%,
11NN 300 a1UUMEBY: 2.60%
Useaunsal tionin 1 T: 5.60%, wausd 1-3 U: 22.60%,
Faus 4-10 T: 44.00%, AN 10 T: 27.80%
Sunuetednsnanin@iildu Sawau 13 fu 59.60%, $1WaU 4-10 Fu: 29.20%,
U 11-20 AY: 7.00%, Srunumand 21 dudul: 4.20%
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X S.D. anun  nasudana
NagNsNISAAN 4.48 0.46 2 170
ANANWAIDIANG 4.46 0.45 3 10
AAINNISIIUINS 4.50 0.47 1 WNan
nsinauladanagidantdusnig 4.45 0.45 il 110

efiarsundusiedades wuin Yadesuquainnisliuinsiianudidyuinian
(X= 4.50) s0sasunAedadesunagnsnisnain (X= 4.48) Jaduaunindnualesdnis (X=4.46)
uazdlafosunisindulatenasdenlduinig (X=4.46) mudiu mduidsauunnsgiu (5.0) ves
Haderadduiimeglutae 0.45-0.47 uandifiuhanudadivtesineuuuuasuniudauanados
uaznsyynsseuAadslusyiuTiimela

uamsiteduanddiiiuinuammsliuinmadutiefeifauddyniiandessiafuny
Fmingiiosdnsnaniinlulszinelne Seaenndosiudnuuresssiafifesendunisuinismdanis
MenazmIatuayunanaiaogiseiiios eghslsfiniy Anadevesiia dortedduiianulndifesty
agviouliiiuismnuddguostadenndulunsdniugsiassioni uazausuduluniswamn
Haderadsuetnsnsuiunazauna

HANSANYY SNYaEUTEINIMEANSVILNBULUUADUNIULALN LA 939878 SEAUNSANY
ananmansa Yssaunsaimaiiau meldvesiSumnieaine uazduiueiesinsvesiuilan
fiflwanonisdndulad ouazidenlduinisgsfafunudiviieiad esdnsnaninludszimalne
pimgUsrasdded 2 wuinditaduasssznisiifinasianisinduled suazidonlduinisegaed
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WdAgyneadiinszau .05 laun selavesifumunneaiiwiel wazdnuiuasesdnsnantnffily
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vuey drutiitedug biflvadenisiadulatonasFenlduinisgaiamunusmiineiedosinanaiin

Tudsemelng fans9f 3 wagaedl 4

AT9il 3 memamﬁLﬂswzﬁmsﬁmﬁﬂa%@jLLazLﬁaﬂi%’U%miqﬁﬁa@hLmuﬁi’mﬁwm%ﬁﬂiﬂawﬁﬂ
Tudseinalvg Iuunmume

L AU X S.D. t P
U618 409 4.45 0.54 0.284 0.776
AN 91 4.43 0.53
*P < 0.05
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M19197 4 Uananan1TIAszinisinauladouazidenlduinisssiamiunudmiiensesdnsnantn
Tudseinalve Fuunaudnvaeiulseynnsemans

AnwaziU UnaIvaIANLUTUTIU SS df MS F P
Uszynsenans
139978 FEMINNGY 0.482 3 0.161 0.548  0.650
melungu 145.392 496  0.293
gLy 145874 499
JEAUNIANYI FEMINNGY 0.263 2 0132 0.449  0.638
melungu 145.611 497 0.293
Ry 145.874 499
ADUNIWENTH SENINNGY 1.194 2 0597 2051 0.130
melungu 144.680 497 0.291
Ry 145.874 499
seldvesianiseed FENINNGY 3.235 3 1078 3.750*  0.011
melungu 142,639 496 0288
33U 145.874 499
Uszaunisal FENINNGY 0.998 6 0.333 1139 0.333
nsviau nelungu 144.876 496  0.292
U 145.874 499
Funuedosdnsnamin  sErinengu 2.345 3 0782 2.701*  0.045
fiflldauey melung 143529 496 0.289
U 145.874 499
*P < 0.05

TudusgldvesiSumnneadasiel nanmsimsziuansbiiuingundselduwnnaisiud

nsdnauladenazidenlduimsuandiuegiidedfy InewngegeBseninnguiniinelatee
171 300 duumdeliunguindsielauinnd 300 Auumeiel FaaUEANF9Y09ALRRENTT

v a & - 9 -
ﬁﬂﬁﬂﬂﬁ]‘ﬂ@ﬂfmi/lfj@ PIRITINN 5

a ! ! a & ] 1% a | A Y ad
M99 5 LLﬁWQNaﬂWiW@ﬁ@Uﬂ’NNLL@ﬂm’NGUENﬂ']LQaEJLUUiqﬂﬂsﬂaﬂiqﬂiﬂeﬂ@Qﬂf\]ﬂ"ﬁmEJU MIYI5N1T LSD

AaLe 1.8 AU

AL 50 AU

TaivAn 1NN
. - D 1.8 81U A umAl 300 anu
selavesianishel X "o Y " e -
v A weilaitiu 50 anu uailaitiu 300 Uy
A auu /Al
laitAu 1.8 awum/A 0.56 - 0.11699*% 0.18385* 0.23281
Faus 1.8 Eruum/A 0.51 - 0.06686 0.34980*
ualaiiAy 50 auu /A
Faus 50 Eruun/Al 0.43 - 0.41667*
ualgdtAy 300 au/
11nA791 300 awun/Al 0.77
79U 0.54
*P < 0.05
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8¢ 72878113 LSD
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U 11-20 AU 4.68 - 0.36333*
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59 4.45
*P < 0.05
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Ao AR vl A 2/df=1.074, CFI=0.965, GFI=0.998, AGFI=0.956, RMSEA=0.012 ua¢ RMR=0.007
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Tnssasrslumsdnmaded Sanumangan nounfufudeyaifesedng fwnsedl 7 uazanssedi 8
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ANRYU Lneua Andnn NANITNATUN
Y */difi207.039/203) <2.00 1.074 HAULNEU
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GFI >095 0.965 WL U
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fauUswa (Consequences)

AuUsIvn DS
(Antecedents) Standardized S.E. t p-value
Coefficient
ﬂasmémﬁmmm 0.222 0.053 4.920 0.000%*
AMNSNWAIBIANNT 0.288 0.058 5.958 0.000**
AAINNITIAUINS 0.203 0.049 4.476 0.000**

~fitfudfymneadnfiseiu 0.01
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