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Abstract

This research aimed to 1) study and compare the decision-making of consumers in
Bangkok by demographic factors, and 2) study the marketing mix factors that affect consumers’
decision-making in Bangkok. This research was quantitative research. The sample consisted of
400 consumers who decided to buy fighting fish living in Bangkok. The simple random sampling

method was used. The statistics used for data analysis were frequency, percentage, mean,
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standard deviation, t-test, one-way analysis of variance, LSD pairwise comparison, and
Stepwise multiple regression analysis.

The research results showed that 1) The results of the comparison of consumers’
decision-making in Bangkok by demographic factors showed that if consumers were
divorced/separated, civil servants/state enterprises, and had an income of 10,001-15,000 baht,
they had a higher impact on their decision-making in Bangkok than other demographic factors.
2) The results of the hypothesis testing found that there were 3 marketing mix factors that
affected consumers’ decision-making in Bangkok: promotion, product, and distribution

channel. Statistically significant at the 0.05 level
Keywords: Marketing Mix, Purchasing Decision, Fighting Fish
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