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Abstract

This research aims to 1) study the acceptance and use patterns of digital currencies
among people in Bangkok and 2) study the causal factors affecting the acceptance and use of
digital currencies among people in Bangkok. This quantitative research analyzes structural
equation modeling (SEM) using the partial least squares (PLS-SEM) method using a total of 400
samples from 50 districts using stratified random sampling. This research set the reliability
value at 95 percent.

The results of the research found that 1) The acceptance model for digital currencies
aligns with the proposed hypothesis, indicating that users are more likely to adopt digital
currencies when factors such as awareness of usage influence their perceptions of ease of use,
perceived usefulness, social influence, and perceived trustworthiness. 2) Factors influencing

the intention to use digital currencies are interrelated, as hypothesized. Specifically,
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awareness, perceived ease of use, perceived usefulness, social influence, and perceived
credibility are interconnected and impact users' intentions. They are ultimately shaping users'

intentions to adopt digital currencies.
Keywords: Cryptocurrency Adoption, Awareness, Perceived Usefulness, Perceived Ease of Use
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Tan szuudananfimsusuugdlidanudasade a5 waeiiussAnsamdedu dmalvinisthsedu
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SidnmseinduazanunsavhgnssuinuaietedumedidnldlaghiewiuantunsGunuudai
(Data Reportal, 2022)
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1. @nawsumana (Digital Currency / Cryptocurrency)
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(1) n3tngsla (Persuasion) Aemsdoansifiowdsuuvasnnudn mnude vionginssuvesyanals
\Duldmud {¥nqadesnns (2) nsadesniu (Conformity) nunadsn1susunginssuvesmuls
aonAdosiuINnsgIuvSeAtonvesngu wislhdufivensu (3) nsveaviany (Compliance) Wums
nszuUseETRnUsINAfuYNE LS orFesvevestpuy uillilddesnsvinlaealingle wae (a)
1518 fls (Obedience) Faiin1nn1svinmuAdswesiisrunamidonin Wy fdadudysvie
Junases (fintad qitu, 2551) uAnmaridagfoudmafnssuvesuyvdawlnggnimunuay
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3. wnAnkasnguiiertuniseeuiutaznsldmalulad (Unified Theory of Acceptance
and Use of Technology: UTAUT)

ngufsauveIniseensukaznsidinalulad wse Unified Theory of Acceptance and Use
of Technology (UTAUT) gniaualag Venkatesh wagasg (2003) Weasuretaseiisninane
woAnssunmseeniunaznsldmalulaguesynana lnatdunsiauiluusIaesInnIssILLLIANYes
noufdfy 8 noud lown (1) ngufnsnseyilemeana (Theory of Reasoned Action: TRA), (2)
NUANYANIIUAMUNY (Theory of Planned Behavior: TPB), (3) wuud1aein1suausumalulag
(Technology Acceptance Model: TAM), (4) wuudnassnistanauiames (Model of PC Utilization:
MPCU), (5) ngen1swnsnszateuinnssy (Diffusion of Innovation Theory: DOI), (6) WUUIN@B
w5934l (Motivational Model: MM), (7) nerui)eayeymsdany (Social Cognitive Theory: SCT), way
(8) WUUIIRDITINYDY TAM waz TPB (C-TAM-TPB) (Favie a3au wazdatiuni 29Aan3ns, 2555)

UTAUT @listuinanudslalumsldmaluladuosyeealdsudvswantadendn 3 Usens
TeuA (1) amnueanisluuszandaim (Performance Expectancy) maneesesufiyanaidednnisly
weluladazteiivlsgansamudenadndveanisinaeu (2) anumandsluanumesn (Effort
Expectancy) vungiiasgauaiudtglunisiseusiagldnumalulad uag (3) 8nsnanisdaay (Social
Influence) Fafuusmdnduanyanaseuinsiidmasenssnaulalfinelulad wenaind UTAUT &
waueiiadusudsdiuisaruagnin (Facilitating Conditions) Hnalagnssdenginssunisldateves
yaAa 15l wuuaesdsdiiuusiiy (Moderators) 4 ¢ 1éun el 97g Uszaunisnl uazauadiag
Talunsldau Feiseluianuuaniwsmginssunisseniumaluladseninenguyanasing q 1¢
28198UsEaNT AN (Venkatesh et al., 2003)
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Lomax (1996) Faiaueinnsfivuavuinvesnguiieg1smsegsening 10-20 AuefuuUsdanmls
Tumsidvedsiififuusdanaldsuiomn 23 dus fafu suinveanguiegisiiangauesey
511919 230-460 A Wlelildnansieneifiiauusiuduazamuiidede idedsimusvuia
nejmﬁ";asm%’jwi"ﬂﬁ 400 Ay WlernumsnzanLazanamnaaedoulunniudoya
nadenngudedadiiunsdieisnisduuuumnatsduneu (Multistage Sampling) Taelutuusn
Fiteldudsiuiunnsammmiunsoondu 50 e andurhnisduiegiauuudugd (Stratified
sampling) Lilellenguia0e19InTz918MATOUAGLNNLYATDINTUNIAMILATOE LM T il
iieliiteyailsazvioudnuazvesszvnaidmnelsogsusiaie

i3asileflilunside

e sftedlilunisifviusndeyaluasadl Ao Luvasuniu (Questionnaire) 43 98lé
poNUUUTUIINIBULLIAANTITY TneidunuuasuauuuUIAT ALY sEANUATLUUAASY (Likert
Scale) 326U 5 5edU faud “Wiudeege” de “liiiudisegiede” itetamnuAaifuresiney
wuuaeunuseiladefiinaroniseensunaznnsldanaliuaiva

routhuuuaeunluldeds fidelddidunmaaseununwveaniesioelriulaluaiy
Teemsaazanandesiuveswuuaasunulugiuing 1 st

nsnTIvdeUAILTiBInvaaion (Content Validity): §3d8lddsuuuasunalvigidernay
$1uru 3 viu Fadanmdanuilenginuasvgmansadvianaznginssuuilaa vhnsussiii
ANNADAARBIVBIAD NIRRT U TR UsrasArain1ide Tngldisnmsiwiniduiinuaenndes
58I 19T RAIIULAETNN UTEEIA (Index of Item-Objective Congruence: 10C) ANUKUINIIVD
Rovinelli uay Hambleton (1977) nan1sUszidunuinAadeves 10C iy 0.76 Faogluinmusii
gaufUld (> 0.50) wansiwuuasunudiauniissaaiomeglusedud

nsnsIvEaUmAmLdesiu (Reliability Test): §33tldvhnismaaeunuuaeuaufiunguiogie
yaaed (Try-out) $1uau 30 Au Fslidnvarlndifestunguiegnenie Mnduthdoyaundiuanmen
FuUszansuoarvesnseuuia (Cronbach’s Alpha Coefficient) dioUszfiumnuaenndaanisly
YBINUUABUATN HANTILATIEY LA AIAIIT e usINwnAY 0.831 eegluszdugs uanain
wuuasunuiinuaenadedudaiomauasmngansonailul¥ass (Cronbach, 1951)
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30,001 — 40,000 U™ $1u3u 255 Au Anduderas 63.8 setwmun fveldaderaiousywing 20,001
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15 au Andusevay 3.8 mua1su wazauendn dllugdednndnanuusenenau $1uiu 217 Ay
Andusesay 54.3 59989U7 91T 13189ANNT 31U 168 AU AnduSesay 42 81Tnd1519A73
$1uru 7 au Anifusosay 1.8 g3fadasy 9w 6 au Anludesar 1.5 wag enTndu 9 S1uau 2
AU AnlduSesay 0.5 MudsU
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U3 Famnsedl 1

S |Ea 5| 8| 5¢ 2%
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AuMsnsEving Pearson 1

correlation

Sig.(2=tailed)

N 400
mssuimuielunsly | Pearson 236" |1
NU correlation

Sig.(2=tailed) .000

N 400 400
AumssuUsslend Pearson -021 | -.066 1

correlation

Sig.2=tailed) | .670 | .188

N 400 400 400
AUBYIBWAYNIEIAL Pearson 146** | 146** | .099% 1

correlation

Sig.(2=tailed) .003 .003 .048

N 400 400 400 400
AuMsTuiay Pearson 028 | .004 | .038 | .202* | 1
Yndeile correlation

Sig.(2=tailed) 581 .942 444 .000

N 400 400 400 400 400
rusdlafiadldanadu | Pearson 024 | -067 | - |-288%| - 1
Aavia correlation 156%* 131%

Sig.(2=tailed) 633 .180 .002 .000 .009
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** Correlation is significant at the 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
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AN 197 4.31 NS ASIEAIMAEUUSEANTANEUNUSINE SaUY

Ya o a I3 Y v ad o o v PN ' v o &
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uardvsna senineuUsitdwadeniseensunsldeumelulad Tudswiu fidevinsnsaasuaiy

WIBILaZANATIVOUATINDIN UBIAILUTUIG AD Cronbach’s O ArAMLTIBUsENDU (Composite

Reliability) waginniinesAUsynauniguen (Outer Loading) @aun1snadauninunssazidunns

Uszliiumunsatalaseasng (Construct Validity) Tu 2 dnwaug As Anuasudauniiouvssniaile
7m (Convergent Validity) WagAI UATITITILUNYDILAS 83T 8TR (Discriminant Validity) Iagdl

nuazdunsInalul

A5199 2 ANSNLAASHANISNAADUAMUMELAZ N MINaIAUsENaUTRATalnluluman1sin

Dijkstra-
Cronbach Joreskog’s
Loadings Henseler’s AVE
Alpha rho (P.)
rho (PA)
Awareness 0.724 0.712 0.873 0.561
Al 0.755
A2 0.768
A3 0.779
Ad 0.889
PEOU 0.732 0.817 0.852 0.673
PE1 0.787
PE2 0.734
PE3 0.820
PE4 0.752
PU 0.736 0.841 0.870 0.596
PU1 0.710
PU2 0.770
PU3 0.704
PU4 0.900
Social Influence 0.759 0.723 0.786 0.634
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Dijkstra-
Cronbach Joreskog’s
Loadings Henseler’s AVE
Alpha rho (P.)
rho (Pa)
Si1 0.895
SI2 0.810
SI3 0.989
Sl4 0.810
PT 0.769 0.897 0.801 0.648
P1 0.726
P2 0.751
P3 0.969
P4 0.757
ITDG 0.729 0.727 0.704 0.741
G5 0.709
G6 0.642
G5 0.709
G6 0.642

AINATNAABU mmmﬂamﬂimaumm&im (standard|ze outer Loadmgs) GUENGDLL‘UiUQ“U
(|nd|cator variables) msiianlilsnin 0.70 mashndidasfisnsansadudsiu 9 UAZRINANTIT 2
LansAtTnesAUsEnouEUen WU AuUsnnddaniundt 0.70 Fsaunsainluieseila

N157AAULT 899594 89574un (Discriminant Validity) Sasa8Lnasi Heterotrait-Monotrait
Correlation Ratio (HTMT)
A15799 3 Lnasin1sTaAIuLT sansadesauun (Discriminant Validity) SasasLnest Heterotrait-
Monotrait Correlation Ratio (HTMT)

0]
O
C
7]
w0 =]
g =
e ) ©
© 9 O ‘0
e
2 = o N 2 | §
Awareness
ITDG 0.722
PEOU 0.328 0.855
PT 0.414 0.328 0.251
PU 0.638 0912 0.604 0.616
Social Influence 0.471 0.376 0.167 0.568 0.437

AINAFOUAMUATITITIMUNTUTEAUAILUTURS Heterotrait-Monotrait Correlation Ratio
(HTMT) agiansananaranduiusnisiusouiioudug 9 seninadiudsuns Inedesdiarandunus
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