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Abstract

This research aimed to 1) study the level of service standards, government policies,
management innovations, perceived value, and satisfaction in sustainable tourism, 2) study
the influence of variables on service standards, government policies, management
innovations, perceived value, and satisfaction in sustainable tourism, and 3) develop
sustainable tourism for loyalty in sustainable tourism in the northern of Thailand. The research
was a mixed-method study using samples consisting of 1) representatives of business people,
tour leaders, and tour guides, and 2) Thai tourists for sightseeing in the North of Thailand total
608 person. A questionnaire was used to collect data and analyze the data using structural
equations. For the qualitative data group, in-depth interviews were conducted, including 20
tourism operators in secondary cities in the northern provinces and executives or experts. The
data were then analyzed in terms of content. The results of the research found that: The
latent variables studied had a mean value between 4.27-4.66, which was at a very high level.
The service standard factor had the highest mean value of 4.51, perceived value had the
mean value of 4.48, tourism loyalty promotion had the mean value of 4.46, government policy
had the mean value of 4.45, management innovation had the mean value of 4.44, and
satisfaction had the mean value of 4.36. The service standard aspect had the influence
coefficient value of .669, management innovation had the influence coefficient value of .810,
which had a direct influence on tourism loyalty promotion with statistical significance at the
.05 level. The researcher developed it called “S P IV Model” (S = Standard Service, P = Policy
Government, | = Innovation Management, V = Value). The qualitative research results found
that in order to promote sustainable tourism loyalty in secondary cities in the northern
provinces of Thailand, innovation should be created as a guideline for tourism promotion and

development in the future.
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