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Abstract

This Article aimed (1) to examine the relation of service marketing mix factors on
parents' satisfaction in a private music school in Phuket, and (2) to investigate the impact of
service marketing mix factors on parents' loyalty in terms of repeat purchases and word-of-
mouth recommendations in the same institution. The research employs a quantitative
approach. The population consists of all 190 parents who enrolled their children in the private

music school in Phuket. Data collection was conducted using a questionnaire, and the analysis
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was performed using descriptive statistics and multiple regression analysis. The findings reveal
that:

1. Service marketing mix factors have a statistically significant relationship with parents'
satisfaction.

2. Service marketing mix factors have a statistically significant relationship with parents'
loyalty in terms of repeat purchases.

3. Service marketing mix factors have a statistically significant relationship with parents'
word-of-mouth loyalty.

The findings of this study provide valuable insights for private music school operators
in Phuket and the surrounding areas to develop effective service marketing strategies. These
strategies can enhance parents' and students' satisfaction and loyalty, thereby contributing to

the overall growth and sustainability of private music education institutions.

Keywords: Service Marketing Mix, Customer Satisfaction, Repurchasing, Recommendation,

Private Music School
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1NAN5199 1 e tuNINsIN WUINTa8dIuUTEaNN1TRAIAUSNITHANUFUNUSLTS
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U315 awnsaesuie avuienelavewiUnasedlasesay 63.9 (Adjusted R* = 0.639) wawiile
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0.743 0.553 0.522 0.356 17.828 0.000
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o w aa (%
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