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Abstract

This article aims to 1) study the impact of the economic crisis on stationery stores in
Bangkok and 2) identify strategies for stationery stores to adapt during the economic crisis. The
research design was qualitative. The sample consisted of 15 stationery store owners, stationery
store employees, and stationery store customers. Data were analyzed using content analysis
and descriptive writing. The results revealed that: 1) the economic crisis has resulted in a
decrease in stationery store sales in Bangkok due to consumers' increased spending. Therefore,

stores have adapted marketing strategies, such as discount promotions and discounted
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products, to stimulate sales and maintain their customer base. 2) Stationery stores have
adapted to survive by expanding online sales channels, developing customer advisory services,
and building strong relationships through quality service, along with differentiating themselves
from competitors to enhance their competitiveness and achieve sustainable growth. The
research findings suggest that the economic crisis has reduced consumer purchasing power
and impacted stationery store sales. Therefore, stores have had to adjust their strategies,
including pricing and distribution channels, as well as adapt to changes in technology and
online learning formats. The government should support these efforts with financial assistance

and skills training to ensure business recovery and sustainable future operations.
Keywords: Economic crisis, Effect, Stationery store
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