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Abstract

This study employed quantitative research. The purpose of the research aimed to
investigate the level of perception tourists have regarding tourism information obtained through
online media which had a relationship and influenced on travel decision making in Mae Ramat
District, Tak Province. Questionnaires were used as a research tool. The population of the
research comprised tourists travelling in Mae Ramat. The sample consisted of 338 tourists

which were selected by purposive sampling. Descriptive statistics which used to analyze data
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consisted of frequency distribution, percentage, arithmetic mean, standard deviation while
Pearson's Correlation and Multiple Regression Analysis were used in inferential statistics.

The results showed that information perception via online media consisted of Live
broadcast (Live), Slide Show (Photo), Motion Picture (VDO) and Storytelling (Content).
Moreover, there was a positive relationship with travel decision making at statistical significance
0.05 and 0.01, while only the variable of information perception through motion pictures
(VDO) significantly influenced travel decision making in Mae Ramat District at a statistical level
of 0.01. However, the perception of tourism information through live broadcast, slide show
and storytelling were statistically non-significant. The researchers suggested that creating
perceptions of tourism information should focus more on communicating through various forms

of online channels.

Keywords: Perception, Online Media, Decision Making, Travel, Mae Ramat District
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