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Abstract

The objectives of this research were to examine factors influencing the decision to use
electric vehicles among people in Bangkok and its vicinity. This research employed quantitative
research; the sample consisted of 340 individuals aged 18 and above with their own income,
living or working in Bangkok and the surrounding areas. The sample size was determined using
the criterion of 20 times the observed variable. Selected through accidental sampling. Use
questionnaires to collect data. Data analysis used structural equation modeling. The research
findings revealed that the decision to purchase electric vehicles among people in Bangkok
and its vicinity was most influenced by innovation acceptance, followed by value assessment,

support, and perceived benefits, respectively.
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3. AGFI > 0.90 0.914
4. CH > 0.90 0.986
5. RMR < 0.05 0.022
6. RMSEA < 0.05 0.049
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Chi-square = 194.931, df = 99, Chi-square/df = 1.969, GFI = 0.948, AGFI= 0.914,
CFl = 0.986, RMR = 0.022, RMSEA = 0.049
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IE 0.61* 0.38% 0.38% i
TE 0.76% 0.58"* 0.83% 0.78*

Chi-square = 194.931, df = 99, Chi-square/df = 1.969, GFI = 0.948, AGFI= 0.914,
CFl = 0.986, RMR = 0.022, RMSEA = 0.049
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Tnivosligniuindouseaestiadondnie emwifniunaluladiudiesomsly (Perceived Ease of
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