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Abstract
This study aimed to 1) assess the satisfaction of participants with the social media
marketing training program for community enterprises in Pathum Thani Province, 2) examine

the relationship between pre-training knowledge and post-training development, and 3)
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evaluate the social return on investment (SROI) of the free training program for community
enterprises. This qualitative research was utilizing the concept of social return on investment
(SROI) as a framework in Pathum Thani Province. The sample of 70 community entrepreneurs
was selected through purposive sampling. The research instruments included 1) a training
workshop curriculum, 2) a questionnaire, 3) an interview guide, and 4) an online social network.
Data were analyzed using descriptive statistics, Pearson correlation, dependent t-test/paired
t-test, and SROI calculation. The research instruments included 1) a training workshop
curriculum, 2) a questionnaire, 3) an interview guide, and 4) an online social network. Data
were analyzed using descriptive statistics, Pearson correlation, dependent t-test/paired t-test,
and SROI calculation. The findings revealed that 1) participants expressed a high level of
satisfaction across all aspects, particularly in the areas of trainers and hands-on activities that
helped develop their online marketing skills; 2) no statistically significant relationship (p-value
> 0.05) was found between pre-training knowledge and post-training development; and 3) the
training program yielded an SROI of 2.00, indicating that the project is a worthwhile investment,
producing a social return on investment. The knowledge gained from this research can be
used as a guideline for evaluating the value of training programs aimed at enhancing skills for

small business entrepreneurs.
Keywords: Social Return on Investment (SROI), Social Media Marketing, Community Enterprises
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ANUSIazTInvEnINsnanesulatvengulUsenaunisedralitaddny
A151971 4 wansAnanduusS (Pearson correlation)

FTAUANINOUTEY FTAUANNINANTEU
JEAUANLINaUSEY 1.000 0.201
FLAUANUIVALTEY 0.201 1.000

% 1 o ¥

HANITIFLNUINAIAILFUTUS TEMINITEAUANN BT EUAUN TRRIUIATLUUNA LT g uTlAY
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Wwinfu 0.201 e?faasﬂummsﬁmmauwussmum (weak positive correlation) #u18A21171 SEAU
ANUSneuSEUdNaraTEAUAINUNI AT UTRY

NAN1TVAGEUANLAFIUA p-value = 0.170 sunnnin 0.05 Fsaguldnszdunadneusou
funmsiauvdsdeulifinnuduiusesaituddyneadaisesu 0.05

Foquszasat 3 nauszidunaneuwnuaNnITamu veslasaniseusudefuansuuuli
Wandwmsulauiayuyu Hugsil

uit 1 anuiildsuAnduiu = 3 (Ausiiiintu/azuud) x aldsrelunseususony

= 19,009.96
Fufi 2 Auvamenisiures - 5 (AzuuumnuFlasu/azuuuiy) x 0.05 X Auvamienisiy
nathanuilumeuns vosaudiilasy (ud 1)

= 29,306.72

311 0.05 TUgas tws1e Edgar Dale’s (1969) szudmuudiinnisiuinunisliduuaynisuesiiudesas 50
satumahanuslumewns Jlosumseunsgesinnisiseuiiosas 50 (Au 0.05)

WA 3 MIUAIAMNINIRNINT = 3 (AskuuAnuiTIlisu/Azuuiu) x 0.05 X AuUam1an1stu
Uszendldniug YDIAMUINLATU (Ul 1)
=30,513.95
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