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Abstract

This research aimed to 1) study the causal factors of marketing strategies, management
strategies, innovation and organizational management that influence the success of canned
fruit businesses in Thailand, and 2) study the guidelines for enhancing the success of canned
fruit businesses in Thailand. This research is mixed-method research between quantitative and
qualitative methods. The quantitative research sampled 340 canned fruit business operators
in Thailand. The sample size was set at 20 times the observed variable. The stratified random

sampling was used to collect data. The data was analyzed using structural equation modeling.
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For the qualitative research, in-depth interviews were conducted with 13 officers from the
Department of Export Promotion and representatives of canned fruit business operators in
Thailand. The data were analyzed using content analysis. The results of the research found
that 1) the marketing strategy had the highest overall influence on the success of canned fruit
businesses in Thailand, followed by management strategies and innovation, respectively. 2)
the guidelines for enhancing the success of canned fruit businesses in Thailand, the marketing
strategy is a newly developed model called “MOIS Model” which is a model for entrepreneurs
to use as a guideline for enhancing the success of canned fruit businesses in Thailand that
focuses on finance. Stakeholder satisfaction, internal management processes and learning and
development.
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(Denzin, 1978) waza$19A2 10U 1T af 0v0991uT To1Fanan1wnrunseualulianela
(trustworthiness) g A3uU LT odi e (credibility) A3uALdUAI1/7 9w ld (dependability)
AMLAINNTAE1ENeA (transferability) wazad1ugnAesduduls (confirmability) (Lincoln & Guba,
1985) %’agmﬁmﬁumwaﬁgﬂaammULLaw‘hmsLsﬁﬁﬁaL%LﬁamasmlﬁuiwuLﬁaé’ﬂmswﬁ%uﬁmau

N13YIUINITHA (mixing/integration) sguninsaaauuInIsldnagng “Foulosdudu”
(connecting in sequence) TneUsziudeUsunadiividvsnasudmdeduy “gou” veslueg
TuFuduttedunmualidedn iessuienalndauiunuarBudu/daudmadsUsuna (explanation)
sudunuimanauisuuveSutena (explanatory sequential design) Faredianimindeszdny
nazANU T odiavesdeasyu (Creswell & Plano Clark, 2018) mapanszuIung §35uuUjdinu
938555uN 9398 laun nisveanuduseulaetaya (informed consent) Nstiudayast1asny
ANNEU KAENTIBNUHALAEUTIFRINOAR

HaN1539Y

nouingUszasAted 1 eAnwdaduidsavnuesnagnsnismann nagnsnisuimsianis
uaz uinnssuuaznsiansesdnsiiavinaierudniavesgsiandnnalinss Uadulsmelve
M1319 1 UaAeAINITHIUNIININTTILVBILUUTIBININGRN

31803 ANEnn LUUIADIRNY LUUIADY
FUNAZIY maLaan
1. Chi-square ( z?) *lnd 0 196.33 95.29
Wiy df 113 78
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318113 AEnn KUUANADINY kUUNADY

AUNATIU naLaen

Relative Chi-square Kavns( y % /dN< 2.00 4.39 1.22

2. GFI > 0.90 0.81 0.96

3. AGFI > 0.90 0.75 0.92

4. RVR w1lnd 0.00 0.020 0.010

5. RMSEA < 0.05 0.116 0.030

6. CFl *0.00-1.00 0.97 1.000

7. CN > 200 82.37 283.41

2111919 1 Ui Arureanuusiassmadeniididuldvmuidu aonndestudoyaids
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Chi-Square=95.29, df=78, P-value=0.08918, RMSEAR=0.030

A 1 uaninanIsiessikuuassnuaunsiasaiiilunsiaemadeniaenadesiudoya
WUsEINY wananUsuAIA1e vaslimandl 2 1 LuudnasdlassasnsanuduiusLuumaden

(standardized solution)

NN 1 WU ANFUUSEANSIAUNNG (Path Coefficient) 5813198 USRNAUAILUTLE LAY
S LY 3 . 1 Y (YY) v el | a v
AmTinesAUsenad (Factor Loading) seninaduusuraiuiiwlsusednuiialudeuinynd
A1519 1 WEARIANEDA WANITIASIZITDNTNANI9SS (DE) 1119983 (IE) dnSnasiy (TE) ¥a9iUSHi4
91nA" Beta kag Gamma

Aandsnu AU AuUsdasy
AUNUS MAST ORMS INNO succ
ORMS DE 0.88** N/A N/A N/A
IE N/A N/A N/A N/A
TE 0.88** N/A N/A N/A
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fauusniu AN faudsoasy
funus MAST ORMS INNO succ
INNO DE 0.20* 0.74** N/A N/A
IE 0.66** N/A N/A N/A
TE 0.86** 0.74** N/A N/A
succ DE 0.49%* 0.63** 0.23* N/A
IE 0.36** 0.17* N/A N/A
TE 0.85%* 0.80%* 0.23* N/A

nouingUszasrded 2 Wefnwuuwimaaiuasianudiisvesgsnandanalinszdesly
Uszinrlne

Success

2 2 Mwrugivuudassanudniiesgsindanalinszledulszmelne

NN 2 NUTT LUUTIaawuInIANdnsavesgsiandnnalinsedeslulsunalng
Snwarfaununiinmdsznoudenagnsnsnaindifiadnsnasinunnfiansesasunfenagnsnng
U3m3dan1s wazudnnssumuaiau Wukuimaaiuadanudiivesgsindanaliinss ey
Uszinelng sieidunvusiaosiiiauniuniazonin “MOIS Model” M @ie Marketing strategy
anunsauszandldlininenudnsavesssfandanalinsededulszmalnelagdusznounisieaiinig
Uszgnaldudnnssy lawn winnssuu3nig winnssunseuiums uinnssunisman waswinns su
93AN3 O A Organization management strategy @1wsauszendldliminaud5avosgsnanan
naliinszUadlulsemelny laedoadn19319uNu N153A09ANTT NTIUUTEIIN NTUTLEAI Loy
N1357897URa | Ao Innovation aunsauszandldliinainudusavesgsfandnnalinszesly
Uszinalnelagusznaumsdesiimsussgndlduinnssu loud winnssuusnis uinnssunssuiuns
WIRNIIUNTAAIN wazuinnIsuesrns uag S Ae Success AudNLTIvRsgsNandanalinszleodly
Uszinelng Mdesjatiunsiiu anufiswelavesiiidinlsndiuds nszuaunsdnnisniely waz nsg
ISEuIuAEN T
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aiusena

wanIdeiTes “lunannuduiudifsavgidsvinanennudnavegsnandnnald
nszdoduszmalne” Fl¥idunmuiiaenndestuiadaimauasdnunm Tnefusziiu
aAuswdAy 3 mu laud unumvesnagnsnisaaa (MAST) Nagnsn1su3msinnisesnns (ORMS)
wazwInnssu (INNO) siapud5vegsia (SUCO) il

UsEN1SUIn Nagnsn1snatn (MAST) 18vSnalaensegeansanagnsnIsusmsinnIsesnns
(ORMS) (B=0.88) uazddsnaniensenannudni5990933ia ($=0.49) uazuinnssu (B=0.20) St
neliiinnanisdeuse INNO (=0.66) way SUCC (B=0.36) W1 ORMS #8 waldenmnIngudu
fienafiortudn MIfMuANIRTIILANNINELAT NIRITIAIRILLNATEIU NTANBUATIIAT LA
navinlusladu 1zasonnudesnisgné daetuindeurts “38dan1snielu” uar “wad s
§370” vesf{Usznountsnsztomalsl madeulesiaenndasuaeuoniinudt nagnsnisnaind
dvsnaromudus0AnTUasUsENOUNS ﬁgﬂuﬂ%w?amﬁwmuuaz SMEs (fTaensmail walsa,
2565; Edoun & Mbohwa, 2018) s3uflalldnsnasie “uinnssun13danis” uasnsdamsilenagns
(Salleh et al,, 2021; Melati et al., 2021) WaLgsUfURA Asnandleifieaianssuvaiern uavin
wihit “Saland” waz “nafuise Tszuuinnsmeludesneuaussronmridyn litunain dwa
Tilassadne dunou waeninensluesdnsgnuiuliaenndos (nanthnisdanis)

Usznnsiians nagndnsuimsianisesdns (ORMS) dan3nalagnssa INNO undige
(B=0.74) uardsnasie SUCC tnemss (B=0.63) Aunsdou (B=0.17) dodunuidsamningin n1s
Aaszidgmi-lenia nswauiau nsAadeniusiing nsdnsulseanaliviniuaniunisal ns
AvuanszuInnsiindule/senuna wagmsviuwusunuuiigiuiaveudniau Aonalnddyiivils
“UTINTTUNADI” Loy “maé’wéﬁqiﬁmﬁms’fﬂﬁ” aonndestundngIusslsemedivin msufoRnms
fansiidinmuaimuarnisiidulasainsiiduudehondnduninnssuuasnadiiavososdniaaly
aafzuazianau (K. Khan et al., 2020; Bakiev, 2022; Tuan et al.,, 2021) na128nienila ORMS v
i du “nalnuwlasnagnsgradns” (strategy execution) lagduiad audaal1ua1u1508 U
WinNssuLarUsEANSHAT0I0IANS

Usgmsfianu uianssu (INNO) duwalaemswsionudifavesysfa (B=0.23) ulfidudseans
2¢ligasin ORMS e MAST usiuanaunum “@isanuen” fdudesldriuiegiadsgann leun
nslémaluladlvignéniududdegsnd: msimuunanresudsdoldauie szuuthssiu
Uaaase n1slddoyarindodansenguitiming uay e-leaming snsedusinueyaains wualvud

1Y |

d0nAaeINISANNTZYIIRNTTL (MaduA1/U3N1suaznsinng) Wulduddgsennnuduiaves

a

SMEs Tumateusundseina Tnslamziflenarufunizdiuaznisdanisifiganin (Alfogahaa,
2019; April, 2019; Gunaratne, 2020) @ wsugnainnssuralinszdesivng winnssuganseuIunIs
(19U STUUARTUINDALUNR ARRILTDUNAUTNNAIBLTY) LazIiaN1InaIn—-AIvia (W B2B ordering,
data-driven promotions) fnatAfoAILATIIAT AMAMAELLEND wazAIuLY esTureIRA1ly
naalan

Tsnnsan wuusiaesd “ddung” flwanaaenndemgul: nagnsnismanafidaay —
nszfuszuumsdanmasneluliinnismineins/nsvuiunisediamngay — BeuinnsaliAnuas
e —> dswaldauindeanudifanisgana il desawanisdeuiiiu (MAST — ORMS —
INNO/SUCC) vorliin mndatu “msdanismely” Wasmudunseaavdeutanssulaenss 019

Ionalaidud wsizaianalnnisaiiunisnsesiu dToauadeulovisuasuod Ae (1) vildnagns
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n3man “fiu” Tguszasduasiad TavesdisufURnns/dwnaneu (2) adeitdenisdanis
Tasamsuazmsandulavuteya (3) amuluuinnssuiidenlosdauiuamaiiigni iy (time-to-
value, quality consistency, compliance) hag (4) WauIAnanINAL/WUST ¢S oL RTINS
Wagusihuanledeguinnssuildnuata gavine nansysanmadwaningie “oSureimana”
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QAEMNTTY
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