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Abstract 
 The objective of this study is to study the conceptualization of service innovation 

that affects the success of traditional retail businesses. Using the method of literature review 

And using data from secondary sources Conduct studies and research from various 

documents and works related to research books, academic papers And search through the 

Internet using relevant keywords (Based on the study conceptual framework) together with 
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the interview of 5 wholesale and retail consulting experts with at least 5 years of 

experience, 10 business owners and 20 service users by using the document analysis. As a 

research tool And report the results with analytical descriptions The scope of study includes 

service innovation and traditional retail businesses. And the marketing mix for traditional 

retail services under the assumption that service innovation affects the success of traditional 

retail businesses. 

The study found that The service innovation concept that affects the success of the 

traditional retail business has The key elements are Components of service innovation 

theory And marketing mix elements for traditional retail service businesses And results of 

expert interviews Operators are recommended to 2 issues: 1) should have a self-assessment. 

2) The analysis should be used in a business model or BMC (Business Model Canvas) as a 

guideline for business improvement. To provide service innovations that affect the success 

of the traditional retail business 
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