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Abstract 
 The situation COVID 19 pandemic in Thailand has infected a large number of people the 

worldwide pandemic that affected to domestic and international tourism, as well as they made 

the changing of tourists behavior. The tourists behavior after COVID 19 situation is consideration 

of Health, Safety and Dignity of Sanitation. The behavior of Thai tourists after the COVID 19 

situation has changed in 3 forms: 1.travel in Thailand 2.short distance travel and able to visit by 

private car, and 3.Travel in Unseen destination, less crowded tourist place. However, after the 

COVID 19 situation, the tourism industry is still challenged in adapting new business norms. For 

making the confidence to customer, especially Thai tourists who are the main target groups of 

the Thai tourism industry. 
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