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Abstract

The purpose of this research is to study the model of modern commercial business
innovation and the success level of traditional retail business operators. In Bangkok the
questionnaire was used as a tool for collecting data from traditional retail business owners. In
Bangkok, the number of 210 people to present the form of innovative commercial business the
statics used for data analysis were frequency, percentage, mean, standard deviation,
independent t-test, Pearson correlation coefficient. And the cost the research results were found
that Most establishments are traditional retail businesses. Established in a grocery store the
period of operation of the business is 5 years or more. Opinions about the modern business
innovation model found that the overall average of opinions was at a high level. And in terms of
improving products and services, the comments were the most average. Opinions about the
success of the business operators were found. The internal processes as a whole the average
score is at a high level. With the ability to take full advantage of technology the average score is
at a high level. While the business growth was found most business operators have improved

operating results. And there are more customers

Keywords: modern commercial business innovation, Retail business, operator
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