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Abstract

The purpose of this research was to study Grab Taxi users’ satisfaction of the 7Ps of
the Marketing Mix towards the Grab Taxi service decision making and suidelines for the
development of Grab Taxi service in Chatuchak, Bangkok. A sample group of 400 people who
used the service of Grab Taxi in Chatuchak, Bangkok, was selected using an accidental sampling
technique in this study. Data were collected using questionnaires and then analyzed using the
descriptive statistics such as frequency, percentage, mean and standard deviation. The results
of this study showed that the sample group of 400 was mostly female aged 20 to 29 years.
They were students in a bachelor’s degree and all remained single, with an average income
of less than or up to 10,000 baht. The total satisfaction level of the 7Ps of the Marketing Mix
towards the decision-making on Grab Taxi service selection in Chatuchak, Bangkok, was at a
high level. When considering each of the 7Ps of the Marketing Mix, it showed that People was
highly satisfied, Promotion was least satisfied, and the rest were at a high level of satisfaction.
Guidelines for the development of Grab Taxi service were suggested in line with the 7Ps of
the Marketing Mix as follows: 1) In terms of Product, Grab Taxi should have a variety of car
services to meet the needs of service users, especially during rush hour. 2) In terms of Price,
it should reconsider the pricing, making it reasonable for service providers and users. 3) In
terms of Promotion, it should have a policy for its marketing promotion through forms of
media to attract customers. 4) In terms of Place, it should expand its quick and convenient
service accessibility and redevelop easy-to-use applications. 5) In terms of People, providers
should be well trained, skilled and open minded. 6) In terms of Process, it should give much
emphasis on readiness checking and timing, especially picking up and sending passengers at
places, and driving times. 7) In terms of Physical Evidence, it should frequently check car

conditions inside and outside to be recognized and gain more trust in the Grab Taxi service.

Keyword: Guideline, Development, service, Grab Taxi
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AUNARS U 3.71 0.47 6 110
AUTIA 3.81 0.47 2 110
AUYBINNNITINTINUNY 3.73 0.50 5 170
AUALETUNNITNAA 3.62 0.51 7 11N
AUYARINT 3.83 0.58 1 Tl
AU YUENIINIYAN 3.75 0.50 a 11N
AUNTEUIUNSIAUS AT 3.78 0.52 3 110
AN 3.74 0.47 1N
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2AUTIHANTTIY
AT 1 seavanuianelaveslduinsretadudiulszauniannain (7P’s) Ndlse
M3lUSNsuNIULANG (Grab Taxi) Tuiumandng ngaummumues 31nn15nszideya wuin lunm

dldusnisiianuianelasieladediudszaumeanisnannegluseduuin aansaeiunenan1sidesey

[
=1

A bass
v o A 1% a a W - o a °o v w awva v A
WAUT 1 euyAang dAnadeiniu 3.83 Wesnndnaudanudfyiunisugianii
wagliusnislaeansiiiinanuiianelagean uwasliddieliiinnmanualnfivesdns aenades
AuanAdevedafiun gna (2559)5 wuin ngudegabiszauanuAaviuaundnaudusandaiiy
Uaaasie Uilinslasniign seaun fe wilnnudusauinsmedasauasAsennanin wasniniu
TUTA LATNNYLATEYYIUITINTNABANITIAUINNT donraodiUNanIsANYIITuvas Lovelock et al.
(2014) wu1 AruyAaINT/NINMUEIAUINIS deauinfiaasiengfnssunisnauanlduinisen
yransiududdgiiaziligsiauszauanudisa Wesnyeeadiauieidesiunssuiunis
a Ql' v = 4 ' (% =] v ! ¥ v IS a o (% s v
UINsuniige annsaasisanunelamgalignanduiivseduldgnanluldainnisiiufduiusiv
aneANge
Y Y
JUAUT 2 AU AANadeiniy 3.81 Wewn siaegluseauiinsgiu Naiunsaidiis
Auslaaladiulng ldunamiegnauiuly Feladesandianuddgsoniuiienelavesiuilian
aanAdeaiuWITevesgmuna lant (2558) wud glduimisdlngfinnuaaviagianelaly
ausien lawn nsldiiuaiusnisdue) ninuenmieainlusiafguslaaldsunsiu nsadl
a = A o 1% = & a v a v @ °o o
Usnstianugedndlusiusnn dadunnnsgiunfvenisenssauuinig waesandadugndifyves
fuusuesANuianela uonanildiaennasiiuiIuIieYes Amita Bhadauria, Amit Bhatnagar and
Sanjoy Ghose (2014) Wu31 nguilvanudAya1usIAINAgn As nauieiy Aunin1s uazasn
= ! ~ ! ! P =~ v o o A ° o
Weannngudmineiinnugsulmidenalaie wniimsdailsluduivarnnaedmiviingans
wdwmalvdlagansuudnduladonlduinisldegravingay
TUAUT 3 FIUNTTUIUNITIAUTNT HANAsWINAU 3.78 101NNz UIUNITUINITAINY 989
Fiiusnisiimnusinsa danuuade @eusslewiliundlduinig Meilidunavilidlduinisie
ANUNINelIgIgn donndedtuiIuITLVITUAS WAIUAT UATYANIIA MB3Tu (2559) Nudl Ay
AszUIUMS (Process) WuAnssufinetesiuszideuismsazaulfuRtuiunisusnisidiaus
Titudldusnseneunsliuinisedsgniessinga uwasibidldusnsiinanudseiivle sauds
Aunssianan wavsealulusggndeswmiuiladanuneiull denndesiviuidevestyfiun gna

v Y 1

(2559) wuantadediunszurunis nguidedsliszauaudaiiudiuanuasaalunisuisy

Alagansnugetnvaneunian nseuiun1sdadudsdAydiuniaoinisiauinsliuins

(%
(% Y

ASIAAINUAIA VI ULS DIVDILDNNALATUN L ANAEAINTUNITITIIU AUIIEADNITETINUY LAY

o

Uszndanal 1Iu9n159152RuAlaga1sninnusasinazUanasie

732



NIASAAUAIAN WAL ERAIMNTTUUINT Uil 4 adufl 2 nsngex -Suna 2564 Vol. 4 No. 2 July -December 2021

v o A

WAUT 4 AunenIn TAnadewintiu 3.75 189NN uaen e uanYeIRITavedg LiuUIN1g

i [

winglaanAnassaimiuaninsaNlug ndouson1slvau D991 LNSUWIANG (Grab taxi) 16 &4

Y

Junamiiasgruiiliuindiduuinnsdnszduvesuinmssaasislmilutlagiiu flagmevaussany
Foensvesifuilag Fessnazdeslanndd danudasady aenadesiunuidevesvesiing unax
Au waznadwal o Jeuiivs (2561) wuin nmsasisazdiaued nwasnisneamiidugndd
(Physical Evidence and Presentation) Iagwgngnuas1sqaninlagsas vamedienioninias
stuuumslivinisileairsnamlitugnd lihasdusumsudamediazenn@ouos n13195917

anmseulau wazn1sliuinisnnadsenalszlevsidu | Ngnfmslasu

v o

U 1Y 1 U o ! a1 dl ! U ﬁl U ¥ ! L
UAUN 5 ANUIDININITINIINUNY LALRAYINAY 3.73 1193910 U98A1UYDININITIA

o o A

o ! [ [ & L3 1 14 Yo a Y =% v i ~
g WundnddgizdeuselevdungnAlilasunisusnisuazidntanslidaulaiengn lae
1 a & = a < 2 SNag ¥ a & 1% 1Y av a
HIUkONNAATY FausnisunTuningilliuiniseaen 24 3lue aepndesiunuidevesiefiun gna
(2559) wu31 Yadeiutosmnanisdndining nquiiegdliszAuanuAauiudwIusanliu3nis
A A A 9 t% Y a 1% o = Y a
WINAgA 5898907 Ae dsasesfuanudenisveglduinisianasn 24 ¥alus wazdisaliuinis

ATOUARNNUNNTUNNUMIUATUATUSUMNG donAToIiULLIAANG Y UDIATITTM La35ml Lavay

a

(2541) wud1 Foan1en1sIadnuie Afesginavinistulinnudidgluededs lnslanizgsia

]

a d‘ Y v [ a A Y a [ Y o o oS <) v o 1 14
usnsfignAseslysuuTnisluan unnyg iusn1sdall AnluaaiuinsFududinivuangugnen

Y

Wnneiagidnunlduinig anunliuinisiiesaiunsanseunguinuitunmsiiuinisngudmane
Talduniign

v o A v a LY ¢ a 1 = [ ~ Y a IS k4
DUAUN 6 AMUNSRNUN UANARYLNINY 3.71 LUBNINNANWULVBINITUINT NE‘ULLU‘UI‘UﬂTﬂ‘U

=

~ \ ' v 2 @ a a U o | oA
Nutazan wazdresield Inailudnuvaenisusnisiugluuuienndindy Tludiuvesnnuiiiede

wardaualgTnm dennneeniuiIuITeveludiun yna (2559) wuln Jadeaundnsdue nay

q

=

meglisgiuanufaiudusveuunmsldnuienniiedunieteanudilaniniign seawn fe
AUANUNT BBV NNALATY kazANUETeTVRLaNNAIATY (09 NNEnd aaianunTe
MOUAUDIAINABINTVDIHUTINAMUANADINTHNY MFeulunuyaadle denndosiunansIdy

TDITUAA UAIUAT WaYRLTIF M09TU (2559) WuT undasdinut (Product) ludsaussaudnduy

' '
a A

wazausen sveywdld Jududiuedeweuliungniuwazgnitazldsunalszleviuas

(% 6

AANUBINANN NI

v A Y )

JUAUN 7 AIUNITAWFTUNIINITHAIN TANRAUWNNU 3.62 L1990 tATNISALESUNITHANN

D.

' '
a 4 A

N DNNALATU L‘W@Lﬂu?{qga%‘lumiﬂé’wﬂ%’ﬁmﬂm WU @IUANATILSN @BARABINUIIUITEVD
'S

450 L gidn wardsyinnd Juiin (2559) wui1 Jadeimudiudszaunanmsaainlagsiy tawn anu

¢ v

HARTI A1UT1AT AuMsduasunITea1n Tunmsiudanudidgyegluseauinn uazladusmudiu

Uszaunanisnaialaesiulunndudmasenginssunisuslaatenndind usensawnngnu

A s al [

nsdnsidlofioannsvivu FududiudAgyiondugadenleslidlduinisandiuazidngdlun dnsdoue
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danndeanuUITevedluiiun Yna (2559) wuin Jadeaunisduaiunisnain Aisinanssudaasy
N5UIERENELLENe WU duansin1 N1sueudnsuslevuunyltuinig wegslalvinduanld usns
AT kaEAITENITUTEVIFURUS UATUTLADUY A TR IUMENNELATUBE 1 TUvaY Fevdnali

Aldusnsmelmdladdnduuinisuniuunnduings

forausuuzitldarnaanisise

Torauauurlunsidoaiad FAdonludunuamensitannnisliuinisuniuwing (Grab
Tax) lulwmandng ngamauruas fidesmsfaufulsuazaianuaiunmsliuing wasiileidy
Uslowiunfusznounssolasansuiing/glsiuims mheauniasy uasmhenuiiAades dil

1) {Uszneumssalagansuiind/gliuinis mslivinisusziansaivannnaneliifiosweste
mnudeInsldusng Tastamzlurasnaiseiou wu Frananluvhnu wasgranandneu dadu
Pasfiglasansianudesnsldvinnduduauunn uazmsiinisuuussimunailunisliuinsl
ArIzan fauinsudlasans nainistusa madelasans Ssasdwmaieauasaansnigaly
msliuIns wazmsenadaanumiesluyng nszurunsliuinig wu souindilduinisded
anmwieulduinng guddeanionamnundeslufuanssanimiiene amnusludumaifusa ns
whitlymiamenth Gudu uenaniarsfiinesgilunisesiaaunimeessn uasuandunsiadeu
anmsalilildusnsiug emmshilalunsuinsauisgamneUaens Ssduduanmeessana
Meuanuazngly 0y n1euen Ao anmsaglniazen aninenssasudsesniuaziiszegnis
Taulsiiudiszy aelu Ao muazenngluestneans gumgivesiedeasans fenalneans

wansliiiuegadaauy Tnsuseddgliuinig mndnisguadnuaenenienin dwaliinnissug

U

[
=

wazvilgliuinsdenliuinisdetu

2) whsnuiilduieadesiurudiesisuy Mass Maenvu uaymihsnuiisados aas
Teuddnludunisusudamasssudeuiidussuiadelfuinsuasduuinig Tasfinnsun
MnAdadvesglivinsuaznSvesnialy Faazdwmaliil duinsinanuidesiuluamdnuaives
mireau Tvimhenuesigiiieadesmsinmnmanmese athiaue uenainimsinisues
asenlduinissalagansivitiganauasiinzay Wi uShauoy neu lsaseu Aeassndu
desessudliusnmsluuvasiiuiisngg nngu uenaindmsiinsuiudguenndiadulsindoulda
[fioandnsmainaudatesvosuenniindulifosas msduaiumisnisnaia lngmsiuleuie
duasunsnain wensydunslduinisunduuiindniumsdesineg wu Tawanmisingsiay Hule
thelavan Fuhliglduinisandamdnuaivomiisnuld uenaninrsiinsueuansusslon
Tungldusnisiivarnmans saudeiimsuszandusiusliglduinslisuiuasmmunioulelunsld
Usglomillvidaau iielwgldusnslshluldua siinnudsyivle uasiinnisnarauuuuindetan

(Word of mouth)
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3) nsumsvudmsUAvIenthsuiAsates msinsdaniseusuungliuinnsuniuuing
yaFLasEsTa AuBedng Mnuedunmsinguiiugiu arudarudgluduns maens
93193 warnsiiinuinisudglaeans weliduiiussiivlavesdlévimsld iodssloviiosy
Tiusnis dlisns uenaniimirenuvesiguasmisnuiiiendesmslfmaaivayu wagliao

Fudlolunsimunusulgaiietlugnisensedumsliusmsuniuuindedsliuszdnsnmesly

Foauauuzlunisiideaseely
1. lesnlumsvinideadsd ddedidamaiiuszeriat vilinenuedifelfdonuserns
drlnglunisldusnsidudszansdyuialne sofulunsiseadseld AITHNITAMUANGY
fetrafurnsemnd Wiellsdeyafivarnnansuazihdeyafananundisuiisunaziausuuzdu
wamslumsenseiunisliuinmssalasansuniuwindsely Fsesduuselondlumdmnmsunty
2. lumsdnwiadesely mrsfinsAnyidelusuuuuisenmam nensdunuaifusenounis
unsuuiinduazmitsnuiiiieddos ielilddeyadednlusuliuinsuasdudiudssauna

msnann Tazihlldudeyaaivanulunisinideuasiluusslenilumanniseely
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