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Abstract

The research aimed 1) to study experience of female customers in granted service at
fitness center located in Bangkok 2) to compare demographic data with experience of female
customers in granted service at fitness center located in Bangkok. The samples consisted of

400 female customers in granted service at fitness center located in Bangkok. The
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questionnaire was employed to gathering data. The statistics were used to analyze the data:
percentage, mean, and standard deviation. One-Way Analysis of Variance (ANOVA) was used
to test the hypothesis The research findings showed that female customers are mostly 21-30
years of age, single, bachelor’s degree holders, working for private company and average
income per month up to 30,000 baht. The overall experience of female customers at fitness
center was at the highest level. The comparative study of demographic data with experience
of female customers in granted service at fitness center located in Bangkok was found that
age, education, occupation and monthly income were significantly different at the statistical

level of 0.05, 0.001, 0.001 and 0.001 respectively.

Keywords: Experience, Experience of Customer Service, Fitness Center
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Usgaun1salnnsiausnig
Anwale Fitness Center
Uszynseans - Usgaunsaluilnaniausvamdura (Sense)
- 91 ——» | - UszaunsalguslaAnianisnseit (Act)
- ADUA N - Uszaumsaliuslaanierusdn (Feel)
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- DN - Ui%ﬁumiiﬁ%}uﬁﬂﬂ%’mﬂ?’mL“?JIEJQJIEN (Relate)
_ seldiedesoiou i1 - Schmitt (1999)
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