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Abstract

The objectives of this study were to 1. to examine factors of 4Ps marketing consists of
Product, Price, Place, and Promotion affect continuance to use of specialty coffee and 2. to
examine factors of 4Es marketing consists of Experience, Exchange, Everyplace, and Evangelism
affect continuance to use of specialty coffee. This research was conducted using a
questionnaire as an instrument to collect data from 400 customers who had ever been to
used specialty coffee shops with convenience sampling were collected online and onsite. The
statistic used for the data analysis consisted of Percentage, Mean, Standard Deviation, and
Multiple Linear Regression Analysis. The results of this research found that factors of 4Ps the
Promotion, Product, and Price had affected the continuance to use of specialty coffee. As
shown in the following equation Y = 0.285(Promotion)+ 0.221(Product)+0.155(Price). Therefore,
entrepreneurs should pay attention to Promotion to make consumers motivated to use the
service and purchase products such as promotions by the festivals, and pairing bakeries with
coffee. There are various products such as coffee beans from a variety of plantations etc. And
results also found that factors of 4Es the Experience, Everyplace, and Evangelism had affected
the continuance to use of specialty coffee. As shown in the following equation Y =
0.301(Experience) + 0.232(Everyplace) + 0.195(Evangelism). Therefore, the entrepreneurs
should have a special menu, a special recipe only at coffee shops as another option that can
make a different experience for consumers. Storytelling about the quality of coffee such as
there is signed about the story of coffee inside the shop, creating brochures, through social
media to communicate to make consumers get more value from drinking specialty coffee at

the coffee shop.

Keyword: Marketing Mixed 4Ps, Marketing Mixed 4Es, Specialty coffee
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AakUsnensaldadediunannisnain 4Ps Naawaneni1slduIn1ssunuinuA Ny
(Specialty Coffee) pgnesiains Inefiduddynisadaisedu 0.01 351w 3 du ldud Funis
duasumsnann dsrasenslduinsununaun ey (Specialty Coffee) agnisalilossnniian
(Beta = 0.285) sovasundusudun (Beta = 0.221) wazs1us1A1 (Beta = 0.155) anunsaiiouiu
aunmsfuUswensaifidesadonislduinisiruniunaunmiiiay (Specialty Coffee) agnusiaiilad
() TugUazuuuiuuazaziuuanmsguld foil

aunsnensailugluuuazuuudu MsliuINsSiununauAInilAY (Specialty Coffee)
odhstelilos = 25.817 + 0.281(x4) + 0.246(X1) + 0.168(X2)

aun1sainensalluguazuuunnsgiu Msldusnisiuniunnun ey (Specialty Coffee)

pEesaLlns = 0.285(X4) + 0.221(X1) + 0.155(X2)
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A157199 4 Han1TIATIERAduUsEANSanneu e auduTusvesladudiunaun1snaia

4Es NdsmasianislduinsunwlamnIwiiiay (Specialty Coffee) agnasialilas

A1519USN19378  Unstandardized  Standardized Collinearity
mLL‘V\I@mmWﬁLﬂH Coefficients Coefficients Statistics
athesiaiiias Std. Toler
B Beta VIF
Error t Sig. ance
(Amafl) 9972 5435 1.835 067"
X5 0.331 0.054 301 6.129 .000** 704 1.421
X7 1.438 0.290 232 4.954  .000** 770 1.298
X8 0.222  0.054 195 4.145  .000** 765 1.307

R = 0.574 R? = 0.330 Adjusted R®= 0.325 SE., = 15.273 F = 64.975

** flpdAgyyneananszau 0.01

1N 4 Jadesnumsaiisszaunisal(xs) sunisdifafuslaa(x7) uazsunisains
AuduRus(x8) Liindgyanduiusseninadauusdass (Multicollinearity) 1ila39nA1A37
N (Tolerance) MARIKUTIAININAT 0.1 WagA VIF (Variance inflation factors) nsauyUsilean
Wounin 10 waned1 danusdaseluianuduiusiu (Fasn 1iud Ty, 2556) Adjusted R? dAn
Ay 0.325 fidasfivesaunisluguazuuuiuwindy 9.972 e R? Wiy 0.330 wazA1AI

AaALAREUNINTEIUlUNTYIUNgeg 15.273

'
a1 {

Aaudsnensaldadediunaunisnaia 4Es Ndananon1slduinissuntunaun niLay
(Specialty Coffee) atssiaiiias Inefiaddaynieadafisedu 0.01 F51mau 3 Fu ldun Frunisasa
Usvaunsal dwadenslduinissiuntunannIniiiay (Specialty Coffee) ashwimﬁmmﬂﬁqm
(Beta = 0.301) 304AIMUNTUNRUTLNA (Beta = 0.232) uazAuNTasenuduius (Beta =
0.195) mmmL%mﬁuammiéhLL‘tJi‘wsnﬂiﬂiﬁﬁ'awaGiamﬂ%ﬁmi%ﬁumuw@mmwﬁmw (Specialty
Coffee) aehssiniilos (V) TusUpzuuufviasazuuuinnsguld fail

aunsnensallugviuunzkuuay MsusnIsTuNuNAMA LAY (Specialty Coffee)
aghadterilos = 9.972 + 0.331(x4) + 1.438(X1) + 0.222(X2)

aun1sainensalluguazuuunnsgiu Msldusnisiununnun ey (Specialty Coffee)

pEn9RoLng = 0.301(Xa) + 0.232(X1) + 0.195(X2)

dyUuazaiusnenan1sidY
NHaNSANY Jadudiunaun1snain 4Ps Ndanaron1sldusn1ssiuniunaunIniiay

[

(Specialty Coffee) agssiaiins amsaaiusionalanail
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Uadudiunaunisnan 4Ps sudaasuniinain (Beta = 0.285) dawananislduinissu
MuwAaANALAY (Specialty Coffee) atnsiaiilos uansinnisdaaiunisnain 1udfiqslals
Fuilnadnanlduinmauagiodudn nsduasumsnaraiivainuats dnsdalusludu wu msda
Tusludumumanianneg nmsdalusTuduaudiiosntv Avanunsafageliiuilnadeduduazanld
U3ns nsilaumlfidonuannmane 1y fwdanusiivainansanesius fudanuniisnainumas
Ugniivannvanegiaiaguiuunsd msvsivainuanedsagsilinunisananuanssiusentd
sdsnsusiinuifiseny daeididuddiadginlauilaadaliuimsesadees

Jadediunaunisnain 4Ps audum (Beta = 0.221) dewasan1slduinmsiuniunamnin
filAy (Specialty Coffee) agiasiaiiles wanain ﬁué’wmuﬂé’amLﬁuﬁaﬁﬁwﬁhﬁm%’urﬁuﬁn ALUAITUY
Tusmadsiu Sununaedosdumudaniuranning nuntfivs Seramainvaisaieius fennu
nannvanglugineiivgnunlifuslnaldtuaes whaiusnunivildonviowdaiusnunildsy
s¥arneg assmanliuslaaldass haefageliguilaresinindassudanuniunnsisindu
Suily sawdanuniiinanlulseme wagarsUszna udu wdeduronaldldmneiafiown
wannuilingy medunuretasaruivioduddugiduendnualvemiediu waviunde
F1mine daluslududaaiunisnan iunsdieluslm wandne aud uazuinisBntesnamil

Jadudiunannisnain 4Ps 1usian (Beta = 0.155) denasienistduinmsiruniuraanin
filmy (Specialty Coffee) atneailos uansismdsnndutadedduydmananisldusnissuniun
AMNINNLAY (Specialty Coffee) otseLilos HUTINAANTRIALMINEANYDITIA AL TAYIA 111N

= ay 14y a Yee a v | | 1Y) aady vo Y A v v
nuilsanalifguslanenaidnitmanideieldlimunganivsananlasunasuslaadedanis

a ado o oA

Y] a v = Ao = & = a 19
ﬂ?qM%WLQUIULiaﬁsU@QT]ﬂ"I WQUUﬂqﬁﬂJ{]’]ULLaﬂﬂiqﬂﬁlﬂﬁ@Lﬁ]uf\]ﬂl’ﬂua ﬁqﬂmLW@LUUVI’NLa@ﬂIM

(%
A a 14

fuilandndula Wisuifsuaumsnzanvessafuuinsilasulasdnaulaiiasteduduazidnmn
Tgu3nis

Uadudunaunisnain 4Es aunisainelszaunisal (Beta = 0.301) deasonisldusnis
Srumunaanniitay (Specialty Coffee) agusalilos uansinguslaalimiuauladunislasu
Usraumsnifinarnmed i msldduassnuniisnainrainvatsuvamandiisidnuusians Auass
sagRludqfiuansnseenty ilnguslaaian1ssus aseuszaunisallidugusing Yaueisunuw
Mluguslaaldannsasuiuarainasraunisallunisidenwdnniunauainudeanisls uaziile

¥

U'%ImléfamamLm{gmLLW‘Wmma‘wqssuaw]N%’]uL‘f]umia%’wﬂizaummﬂmiLLd;ﬂU%‘LmLLaqumaiﬁ

e eXe

Aa o

Ul g US N5 UN NI NTY S1UNLNATLLAAN NN LI NLREINEANT A NUUE AN LAY

e

Lane 1931031 lUenafeg Al uslaandauaulaluisessvesniuidunldusnng

U598NALUSIUNA N1SANUATIAIEY YUANTaasN N NSiEnstunaunIsAaWaAnIwl 350157
I v Aag vy a vee st ¥ Y a v 1

N Wunisadieussenana g usiaaidndeUszaunsallunsidianlduinissuniunegie
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Jadudiunann1inain 4Es aun1siinfauslam (Beta = 0.232) dewaron1slduinissiu
NuNAUAINTLAY (Specialty Coffee) ageriaiilas uansinnsniununidvemianisidntadeya
AuAuazusnsvaInuaie 1w Facebook, Instagram, Line 1Jun1siiut o sdoanstnsiuniu

ufauyniurlvemdulindunsdnungdu nsfidesmslunisdonuniivainiaie wu n13ds

o o

HIWAENDSS Wiuauazanlvguslnalazanlunisiuniduldusnisisu guslaanidadnde

a o

aunaiaunsadisuslaalaieduiarluvagilanUdsuwasgeniivia anuasainlunis

a

fannnauldden1sdulaiy (Cashless) N1snsunudveminisdise

D) o300

P15y Rududsddyynd
Rufivannyians Wy T152W1u QR CODE, E-Payment, Prompt pay ilviuslanazain Hesensly
919 desaliguslaaunlduinmsununaunwiiamySpecialty Coffee) agnasiaiiles
Jadediunaunsnain 4Es munisadeanuduiug dwadenisidusnissiuniunamnn
ey (Specialty Coffee) agnssiaiiiag waneinIunLAMA LAY (Specialty Coffee) Juaoud

fepanauAUNnadivia luN W Ta nwUERLAYININAINTINTINAULLY AINTIUNNTVINIUN N1SLEDN

Y 9

=

3 v v & o A Y] a v & | SN Aa % A
WaanIun SL‘VTWJ'HJELU@Q@ULﬂEJ']ﬂ‘Uﬂ']LLWLLaquiﬂ@qLUusﬁqﬂﬁ\m@‘Vlll?’n']llz f"’YJ'uJLGU'U?sU’]QﬂULﬁaﬂiTJ

[ s

INN SINTINTTUIUAITUAZTURBUNITAD UA U %Qﬁ‘ﬂﬁ?ﬂﬁ/iﬁ’]&l%%l,mﬂ@hﬂiﬂﬁﬂuLllﬁ@‘W‘UﬁsU@fl

9

sl

nMuiliiAnnsuaniuasudeyalungueniiiininuvasivaluniul af1aanuduiusi Aszning
fuslnauarruniuninan iy (Specialty Coffee) T afuanuiiiifepanduauiificnunaslva
Tunusiinmwuyzyaasuazuanidsuuszaumsaiiisafuniun visadildle annsaliduuziiiuda
fugnu wynuw savA Assngiuanuveuvesiuilaald azdwalviguilaenlduinisdunium

ALY (Specialty Coffee) aessiaiilag

} 724
UBDLAUDLLUS
JDLEUBRUZANNNITIVY
1. autadvarunauniIsnanm 4Ps §9Usenaulusie dumn (Product) $1@1 (Price) @nud
(Place) wazn13daasuni1snain (Promotion) demadon1slduinisiruniunnun ey (Specialty
Coffee) 89saLiiad tngUad8dIUNANNITNAIA 4Ps Lﬂuﬂaqms‘mimmmcﬁ’uﬁugmﬁQ"Uizﬂaumi
a | A | a % ~ ° v = = Y i Y a v
gfadeqldiisausigsiaussaniununiatsiuldanuanis@nwagwiula 1 vilaale
A Ay unsisunuiinisduasunseainunfigaidusuduusn Srunundesimuanagng
Idnsdaasunseain WWsludunvarnvaneiiefsganuaulaguslan nstiduanlunislyuinig
luasadely nszdulviguilnadesnisnduinlduinissiununiielddiuantusnass viednsazay
vy A W 2 a 2 @ a Ay a S v o o | )
wasiteSuaan uniavdadudnguiinanguilliauaulavasaisdnauelusludunuansineiu
| ~ Y Y A g v o Y] a 2 a | °
agnapaIaLiionseuluslnafiliauauladiuluslududaaiumsaaimduiay Wy n1sdiniun

fvAwanduaivaud Tud1ududn SununasdsruniuaaniulamnImg n1uniiey Ay

wannvateaneiugwazinnuainvangluginaignunliguilaaliduassudniusniuniinld
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