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Abstract

The purpose of this research is to study the effect in adopting The Thai Accounting
Standard ne.17 (Revised Edition 2014 - 2017) Leasing to the lessees, listed companies on the
Stock Exchange of Thailand: SET 100. The researcher applied three research methodologies,

documentary research, gualitative research, the researcher conducted in-depth interviews by
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interview form, from 5 listed companies. And guantitative research, the researcher collected the
pertinent data by data form, from the listed companies’ annual reports and other relevant
pieces of information from 33 listed companies. Content analysis and financial ratio analysis
were applied in this research. From the results of this study, it revealed that there is no effect in
adopting The Thai Accounting Standard no.17 (Revised Edition 2014-2017) Leasing to the
lessees, listed companies on the Stock Exchange of Thailand: SET 100.

Keywords: Lessee, Financial ratic, Thai accounting standard, Leasing
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Abstract

The purposes of this study were to analyze 1) the effect of digital marketing media on
perceived institutional value and attitude change toward the graduate study at any private
universities, 2) the effect of perceived institutional value and attitude change the graduate study
on decisicn making for craduate study at any private universities, 3) the effect of digital
marketing media on decision making for gracuate study at any private universities. The
guestionnaire with the reliability of 0.936 and the content validity with the value of 0.93 was
used for collecting data. The purposive sampling was implementec to gather data from 320
samples who intended to study to graduate level and the present graduate students at any
private universities. The data analysis was conducted by using descriptive and inferential
statistics including percentage, mean, standard deviaticn, tcgether with simple and multiple
recression analysis. The results were shown that 1) digital marketing media affected perceived
institutional value and attitude change toward the further study of graduate level at any private
universities, 2} perceived institutiocnal value and attitude change decision making for graduate
study affected decision to further a study of graduate level at any private universities, 3) digital
marketing media affected decision making for graduate study at any private universities at the

0.05 level statistical sienificance.

Keywords: Digital Marketing, Perceived Institutional Value, Attitude Change Decision Making for
Graduate Study, Private University
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Abstract

This study was aims primarily to study system quality, perceived usefulness, perceived
security and trust toward the intention to use mobile payment of working-aged consumer in
Bangkok. Close-ended questionnaires with the reliability of 0.951 were reviewed the content
validity by experts. The multi-stage sampling was implemented to gather data from 200 a
consumer working to used mobile payment in Bangkok. The statistical analysis was conducted
by using frequency, percentage, mean, and standard deviation, and multiple regressions. Result
showed that the factors affecting the intention to use mohile payment of working-aged
consumers in Bangkok at statistically sienificance were a) perceived usefulness perceived
security and trust. Additicnally, the results also revealed that the factors affecting trust of
working-aged consumers in Bangkok at statistically significance were a) perceived usefulness and

perceived security.
Keywords: System Quality, Perceived Usefulness, Perceived Security, Trust, Intention to use
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Abstract

The purpose of this current research was to examine the Internet usage behaviors of
management students in Thongsock College. Two procedures were carried out as follows: 1)
studied concepts involving behaviors of the Internet usage from previous articles and research,
and 2} analyzied data in order to identify the students’ behaviors in using the Internet. The
population included 209 Management program students, but the sample consisted of 165
students, who were randomly selected basing on Krejci and Morgan’s table. OCnline
guestionnaire was employed to explore the Internet usage behaviors and data was analyzed hy
using frequencies, percentages, means and standard deviations. Sumrmary and descriptive writing
were used tc explore cpen-ended guestions’ results.

Research findings showed some basic informaticn as follows: 1 ¢ 4 female students
completed the questicnnaires (63.03%), the students mostly accessed to the Internet 11 to 20
times a day (29.6 9% ), and the students accessed the Internet at home or residences. In
addition, the students were found using the Internet regarding the following behaviors
respectively: 1) building social relationship 2) banking transaction 3) listening to music and
watching movies 4) purchasing and selling online products 5) uploading and downloacing for
studying and entertaining 6) following online news 7) replying electronic mails and 8) working or
seeking for a part-time joh. Moreover, the college was suggested to provide trainings concerned
with Thailand’s computer laws as well as to develop the effective service areas for Internet

users.
Keywords: Internet, Behaviors, Student
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Abstract

The purpose of the research are the following. 1} To design a brand Natural Sea Salt of
Ban Bo Sub-District, Muang District, Samutsakhon Province. 2 ) To promote identity to be
recoenized and remembered Natural Sea Salt Products Cf Salt Lake City, Ban Bo District,
Sarmutsakhon Province. 3) To build credibility and interest in natural sea salt products of Ban Bo
Sub-district, Muang District, Samutsakhon Province. From brand design to product research
method consisted of 5 steps: 1) The researcher went to the area to discuss with the members
of Ban Bo Sub-District, Muang District, Samutsakhon Province about the operation of the group
including product marketing as a guide to branding. 2) Researchers jointly design the brand with
members of the salt cooperative. 3) Branded research desien to survey customer satisfaction
with the product. 4 } Analyze the results if they are not satisfied or have a low level of
satisfaction. 5) Evaluate the performance. The sample was used in this study of 200 salt users in
Ban Bo Sub-district, Mueang District, Samutsakhon Province. The research instrument for
branding satisfaction assessment details are as follows. 1) There is a beautiful and distinctive
style. 2) There are specific characteristics of each locality, different from other products. 3 )
There are useful information about the product is clear. 4) There are signs standard and the
symbols are on the label. The research found that majority of respondents were fermale at
56.50%, most of them are 41-50 years old for 35%, most of the income is around 10,000-20,000
baht for 6 7.50% . Overall Brand Satisfaction , was at a high level. Most brands are able to
identify the key features of the product. Second, the brand is compact, short, easy to

remember. And the least is your brand satisfaction.
Keywords: Brand name, Product identity, Sea salt
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