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The canonical correlation analysis between corporate social responsibility

(CSR) and marketing mix (7Ps) at Hankha Police Station,
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Abstract

This research aims to study the level of
Corporate Social Responsibility (CSR) and Marketing
Mix (7Ps) as well as studying the canonical
correlation analysis between Corporate Social
Responsibility (CSR) and Marketing Mix (7Ps).

The results showed that Corporate Social
Responsibility (CSR) and Marketing Mix (7Ps) have
a relationship in an accepted level. When
considering canonical correlation, the results showed
that Corporate Social Responsibility (CSR) has a
relationship with Marketing Mix (7Ps) with canonical
correlation coefficient at 0.24, as Corporate Social
Responsibility has canonical significance between
0.07-0.70, while Marketing Mix (7Ps) has canonical
significance between 0.08-0.83.

Keywords: Canonical correlation, corporate social

responsibility, marketing mix
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