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Attribute of influential people with exposure to news through media that affect

online punching behavior of consumers in Nonthaburi Province
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Abstract

This research aimed to 1) study the level of
exposure to news through online media of
consumers that influence the purchasing behavior
of consumers in Nonthaburi province; 2) study
opinions on the attribute of influential that the
behavior purchase of consumers in Nonthaburi
province. The samples included 400 people living
in Nonthaburi province and have purchased
products online. The research instrument was a
questionnaire. The data were analyzed by
percentage, mean, standard deviation, and test the

hypothesis by Pearson’s correlation coefficient.
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The research findings were:
1. The exposure to news media of
consumers influenced the purchasing behavior of
the consumers in Nonthaburi province at a high
level. TikTok has the most exposure to news via
online media, followed by YouTube, Instagram,
Facebook, X and Websites, respectively.

2. The attribute of

influential people

influencing consumer purchasing behavior in

Nonthaburi province included similarity, expertise,

attractive, trustworthiness and respects,
respectively.

3. The attribute of influencing is
attractiveness, respect, and similarity aspect

influenced the online purchasing behavior of
consumers in Nonthaburi province

4. Exposure to news via TikTok, YouTube,
and Facebook influenced the online purchasing

behavior of the consumers in Nonthaburi province.

Keywords: Influential people, new media online,

exposure to news on media, behavior consumer
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