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Abstracts

This research aims to 1) study the
problems and needs in developing water chestnut
cracker products to increase the marketing
potential of the Somwang Creative Agricultural
Tourism Community Enterprise in Wang Yang, 2)
survey consumer opinions towards rice crackers
products, and 3) develop rice crackers products
from water chestnuts of the Somwang Creative
Agricultural Tourism Community Enterprise at
Wang Yang to be suitable for expanding the
target customer group and create a unique brand.
This is a mixed method research by conducting
focus group with 12 members of the Somwang
Creative  Agricultural ~ Tourism Community
Enterprise Group in Wang Yang to study the
problems and needs in developing rice crackers
from water chestnuts to increase market potential.
Additionally, survey research was conducted to
determine the consumers’ opinions by bringing
samples of crackers to consumers to eat in a
blind testing to obtain real consumer opinion
information from 34 consumers.

The results of the study found that
members of the Somwang Creative Agricultural
Tourism Community Enterprise Group at Wang
Yang lacked knowledge about marketing and

product value additon. From the consumer
questionnaire, it was found that 67.6 percent liked
water chestnut crackers because they were not as
fishy and not as salty as meat crackers and found
that things should be improved to suit the
customer group Youth and working age are
reducing the size to fit in bites, adjusting the flavor
to be strong or clear by making it more unique.
The newly developed flavors are based on the

popular flavors for Thai desserts: seaweed and

barbecue. The packaging has been changed from
a silver foil bag with a clear front to a brown kraft
paper bag with a clear window and changed
product labels to create a new and colorful

identity.

Keywords: Product development, Water chestnut

crackers, Market  potential, Community

enterprise
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