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Causal factors influencing the achievement
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Abstract

This research aimed to 1) study the level of
achievement of sports tourism in Thailand,
2) analyze the causal factors that directly and
indirectly  influence,

namely digital technology,

marketing strategies, and motivations on the
achievement of sports tourism, and 3) develop a
causal relationship model of the factors that
influence the achievement of sports tourism in
Thailand. As a mixed-method research between
qualitative and quantitative research methods. The
research instruments were questionnaires and
interviews form. The sample group consisted of
sports tourists, athletes, followers, and stakeholders
from 6 provinces, totaling 600 people. Multi-stage
sampling was used, with 100 people per province
and a simple random sampling method. The data
collected from the questionnaires were analyzed
using descriptive statistics, including percentages,
means, and standard deviations. The data were
compared using the t-test and the F-test, also
analysis.

The results of the research found that

1) The overall sports tourism achievement
was at the highest level.

2) Statistical

analysis supported all six

hypotheses, indicating that motivation had the
strongest influence on sports tourism achievement,
followed by digital technology and marketing
strategies (7Ps). Motivation also served as a partial
mediator.

3) The developed model consists of three
main groups of latent variables: exogenous latent
variables  (marketing strategies and digital
technology), mediating latent variable (sports tourism
motivation), and endogenous latent variable (sports
tourism achievement); and model validation showed
the p-value of .12504, exceeding the predetermined
significance level (Ol = .05), confirming the model's

goodness-of-fit and consistency with empirical data.

Additionally, qualitative findings corroborated the

hypothesis testing results and expanded the

understanding, highlighting that the motivation
dimension related to the desire for learning was the
influential  factor

most affecting sports tourism

achievement.

Keywords: sports tourism motivation, digital technology,

marketing strategy, sports tourism achievement
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