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Abstract

This study analyzed and synthesized data on students’ entrepreneurship enhancement,
resulted in a new set of instructional guidelines to effectively enhance students’ entrepreneurship.
The data, collected in interviews with experienced entrepreneurship instructors and crowdsourced from
netizens, were analyzed using content analysis.

The results revealed five key instructional guidelines to enhance students’ entrepreneurship.
The first is to integrate business knowledge into the curriculum by preparing fundamentals about
founding and managing businesses. The second guideline is to prepare students through exposure to
practical activities. They should be able to practice writing business plans, executing projects, or creating
small businesses on their own. Thirdly, activities are important for students to express their interests.
At the same time, instructors should help pupils analyze and plan their development and career path.
The fourth guideline is to establish a good attitude towards being an entrepreneur. Lastly, business

case simulation and case studies should be incorporated into classes as teaching materials.

Keywords: entrepreneurship, entrepreneurial orientation, entrepreneurship education, crowdsourcing
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