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Abstract

A learning business model using 5W1H questions with collaborative web involves interactive
learning between the learner within and outside the group. By learning the lessons through the
hypermedia web, and learning activities together through the communication tools on the web, the
questioning techniques 5W1H can enhance the thinking process of the learner and encourage the
learner to express diverse opinions.

The purpose of this research study was to develop a learning business model using 5W1H
questions with collaborative web to enhance the analytical thinking ability of undergraduate students.
The sample for the survey consisted of nine experts in the field of educational technology and web-
based instruction, business model, analytical thinking ability, collaborative learning, and 5W1H questions.
The research instruments consisted of expert interview forms and the model evaluation forms.

The result of this study was a learning business model comprised of nine elements and three
steps. The nine elements are: (1) Customer Segments; (2) Value Propositions; (3) Channels; (4) Customer
Relationships; (5) Revenue Streams; (6) Key Resources; (7) Key Activities; (8) Key Partners; and (9) Cost
Structure. The three steps were: (1) The pre-leamning phase; (2) a phase during leaming; and (3) the post-

learning phase.

fdadny:  nisFeunisaeuvuliv / uieagsia / nadeudsiuiu / madianisdedini /
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KEYWORDS: WEB-BASED INSTRUCTION / BUSINESS MODEL / COLLABORATIVE LEARNING /
5W1H QUESTIONS / ANALYTICAL THINKING ABILITY
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