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Abstract

This research article aims to 1) study personal factors affecting cosmetic
purchasing decisions via Shopee in Bangkok; and 2) study marketing mix factors affecting
cosmetic purchasing via Shopee in Bangkok. This research was conducted in the form of
quantitative research, and questionnaires were used to collect data from 400 samples.
The statistics used for analyzing the data consisted of percentage, means, standard
deviation, T-test, independent sample, One-Way ANOVA, Pearson’s Product Moment
Correlation Coefficient, and Multiple Regression Analysis.

The results revealed that personal factors classified by different genders,
educational levels, and income had no different effects on cosmetic purchasing decisions
via Shopee in Bangkok in overview. However, personal factors classified by different ages
and occupations had different effects on cosmetic purchasing decisions via Shopee in
Bangkok in overview, with statistical significance at 0.05. Moreover, the marketing mix
factors on Product, Price, Place, Promotion, Process, and Physical Evidence affecting
cosmetic purchasing decision via Shopee in Bangkok with statistical significance at 0.05.
The overall opinion was the highest. The most agreeable were Product, Process, Physical
Evidence, Promotion, Place and Price, respectively. The predicting cosmetic purchasing
decision via Shopee in Bangkok was calculated to be 89.2%.

Keywords: cosmetic, Shopee, marketing mix factors, purchasing decision process
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