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Abstract

The objectives of this research article are: 1). To study the implementation
of the government's civil state policy General Prayut Chan-ocha went to practice
2).To analyze political communication strategies in implementing the Prayut
government's policies Monday Ocha went to practice. 3). To propose appropriate
guidelines for the current government's political communication strategy. This is
a qualitative research collecting data from 3 groups of key informants. including a
group of politicians senior civil servant group and a group of academics in
marketing communication by using specific sampling technique, a total of 18
people. Use the semi-interview tool. Analyze the data by interpreting the
interviews. The results showed that. 1) Policy communication channels to the

people. It is the formulation of policies for improving the quality of life of those
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who have a welfare card of the state as necessary in all aspects, such as having
a job. Vocational training and education Access to systemic funding and access to
basic necessities to address poverty and reduce inequality. 2) The analysis of
political communication strategies found that it was a motivation to choose the
own party policy towards the new generation. by using social media. to help low-
income people out of poverty. 3) The application of marketing principles allows
well-known political parties to win more votes. Which has the advantage that
there will be competition for space to formulate policies to take care of the
people. Create value in the economy by turning money into the market. But this
policy cost the state a lot of money. The government has to borrow more money
from both inside and outside the country.

Keywords: Political Communication, Strategy Policy Implementation, Public

Policy
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