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Abstract

This study aims to: 1) Study the current situation of printing business,
focusing on the marketing problems of current printing operators 2) Explore the
causal relationships of various factors that affect marketing innovations leading to
the sustainability of the printing business. 3) Developing a business model as a
prototype for marketing innovation leading to the sustainability of the printing
business. This mixed-method research comprised quantitative research, which
collected data by using questionnaires from 213 printing business operators and
customers in Bangkok. The data were analyzed using mean and standard
deviation calculations, regression analysis, and linear regression forecasting.
Qualitative research collected in-depth data from 12 participants, then verified
the data through triangulation and inductive conclusion.

The findings revealed that: 1) The overall state of the printing business
showed a general agreement level (Ll = 3.909, G = 0.619). The highest agreement
levels were in the areas of product (L= 3.980, O= 0.720), process (WL = 3.947, C
= 0.670), and marketing promotion (L= 3.927, G= 0.662) respectively. 2) The
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study of the causal relationships of factors affecting marketing innovations leading
to sustainability showed that the satisfaction factor was directly negatively
influenced by innovation factors at a low level (Direct Path Coefficient = -0.01).
The competitive advantage factor was also directly negatively influenced by
innovation factors at a low level (Direct Path Coefficient = -0.11), as was
customer satisfaction (Direct Path Coefficient = -0.05). The sustainable success
factor was directly negatively influenced by innovation factors at a low level
(Direct Path Coefficient = -0.04), as was customer satisfaction (Direct Path
Coefficient = -0.02) and 3) The development of the business model prototype
for marketing innovations found that adding value to products must focus on the
quality of eco- friendly products and services. Current customers include
government agencies and large companies. Expanding distribution channels with

fast communication technology is essential.

Keywords: Printing business, marketing innovation, sustainability of the printing

business
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