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Abstract

This research aims to study the political communication strategies
of the Move Forward Party during the election campaign on May 14, 2023,
with four main objectives: 1) to study the methods of target audience
identification, 2) to examine the political communication used by the
party, 3) to analyze the election campaign, and 4) to investigate the
political communication strategies.

This research is a qualitative study utilizing in-depth interviews with
17 key informants to analyze the methods of target audience identification
based on various factors such as age, gender, and social status. It also
examines the use of various communication channels, including social
media, television, and radio. The content analysis involves presenting
messages, discourse, and language use to establish credibility and trust,
employing descriptive analysis to identify trends and meanings within the
data.

The research findings conclude that: 1) the Move Forward Party
successfully identified target audiences by segmenting them
demographically, geographically, behaviorally, psychologically, by usage
characteristics, and benefits received, 2) the party employed
comprehensive political communication mechanisms involving political
organizations, media, and the public, 3) the party had a clear campaign
plan with specific goals, timelines, and communication activities aligned

with the target audiences, 4) the Move Forward Party utilized diverse
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communication strategies such as image building, social media usage,
direct target audience communication, two-way communication, public
relations, content creation, and crisis management.

This study enhances the understanding of political communication
strategies and the success of the Move Forward Party in this election.

Keywords: Political Communication Strategies, Target Audience

Identification, Move Forward Party, Election Campaign
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USEUMARIAUAAIUE VY09 WU M3daniinudsUssysunazludes
fife SunumssaneumnuuazsuilsalauentzanUszr iy uummalldieadng
rudAnfiduunanauad e udiusTiA Ul avsdonds

5. 1151 n15UsEY1d U Us (Public Relations) wisan 13lnaldns
Ussndutusifioademnusuiuasaiuadunnuindefio msuaasiniAiy
ulsueuagddevia] madhswRnssmedsnuiiouansanjaiusoyumu

6. msa§1aiioun (Content Creation) Ll avniiwssafinlnaarsdieny
nanilauazilnanwgs wu Idlefiuensuaiuazammia Sulwnsifinithiaue
Toyaddnieniuloue
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7.5 a1wa nwal wazd ya nwal (Image and Symbolism) N34
Tudnwalfivaau wu msuseme nslald wazalauny Wy “wssavesUssn”
Wiedetsndnualvemssa

8. M33AN33IngA (Crisis Management) luaanunsaififsideniony
lafin wsaimlnauansyadusgumasuazlusdla senuaasmsalusednuaas
Prfiotuas Waedsmslumsnszaedeyatignies

a3v nagys s eansyanaiiiosemssatmlnalunindendd 2566
wandliud anuAas Busasanuvanuatelunisd eans lidesdunmsasng
awdnual msfidusnmesssrmu viemsdansings Teagvioufsnsjaivly
nMsdeulesuussusazas i idellussezem

Jaiauauus (Research Suggestions)
1. YotduauuziIaulaung

1.1 wssansilesmsimunileunesunisd sansmanisdl esiidu
sTULLATATEUARUNNY s Inglarnensadiauuamenslia edennooulavdi
Usydns nnasmvisnyauiuus unvesdsnulne

1.2 s ulgunud uas NSl dUs WNN1SE D9V SUTEABUN Y
Foamneidnia Inswamnunanviasuiis esensuansnuRniutasnsilansly
mMsmviuaulguIensIA

13 msﬁmumﬂamamﬁﬁmmqﬂaflﬂsé"]uﬂ'ﬁﬁamsmmslﬁaq
otharailes ileliannsaususmumsiasunameanaluladuazngfingsussu
a3

1.4 A58 ulgUI8nSTAFTSIUUTEUIUEINRS UNTSI T ULz mun
w3osdionsdeansmensidieafiviuad

2. daiauauuzBaUuRng

2.1 FIUNITINUHUNISAOETT mﬁmﬁﬂLLmumsﬁaamwugsm
nsiiaseunquitsdessulatuareenlal msfinnsiiasginguitimngogis
aziBonuazyiulssdoyangainane rsruAfag YanudnSareinis
AoansTivaaunas Sanals

2.2 FruUnSHANALE 0V AYSWAILALE eVNTiSiANMa AT LAY
wanzaLfuLiazunane sy msaseadudomitaunsathunldldodnesing
wazilUsEEnSAm AITHNINTIIARUAIINYNABIVBITDLANBUNITINELNS
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2.3 frumsidrusauvestszevu asdnfanssuiiduaiunisd
dusislusUuuuesulatuazessilad msianussuunisfuilsaudaii
LAENIADUAUBINBUTTIITUTTINNG
msanaedetigaaalinslunisdearsnienisiies

3. dorauanuzlunidunedaly

3.1 mM3insfnwUTsuliisunagnsnisd eansmnanisidlog
seiamssansidlessine ielineigauiuazqnseuvesisazsuuuy

3.2 msAnwIRansENUessldaedinuooularilunisdeansma
nswlasdongAnssunisidiusiuninisileweslssuvulusszen

3.3 AsinTIduidmaasuivafulssaninmesguuuunis
doansiumnsnefusionsdadulamansiflesvoiidviidenis

3.4 msAnwdladufidmadenudnialunisaiienisildusy
nensidlesindodsnuesulai

3.5 AsiimsITuiiaguamAgiiuiruafuazanuaianisues
Usgrvusiemsdeansmensidlesvesmssanisiies
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