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Abstract

An article on adaptation after the COVID-19 period of people in urban
communities studies adaptation for survival. It started by studying the concept of
adaptation to create understanding and guide the adjustment of people in the
community. Studying community adaptation in new ways for survival resulted
from various situations that affected the community. Strong community can
facilitate change and understanding on the conditions in modern society and help
to see the form of a diverse community and the adaptation from the changes
that occurred after the Covid-19 period of people in urban communities. The
study of a community's adaptation involves economics, society, health,
environment, the use of technology, finance, and education. The adaptation in
various contexts must be by the guidelines and key measures outlined in public
health measures.

Keywords: community adaptation, post-COVID era changes, urban people
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Abstract

The purpose of this research was to study 1) Business strategies
and business success of entrepreneurs’ clothing businesses at The
Platinum Fashion Mall, Bangkok. 2) To analyze the business success of
entrepreneur’s clothing businesses at The Platinum Fashion Mall, Bangkok
classified by personal factors, and 3) The business strategic factors affect
the business success of entrepreneur’s clothing businesses at The
Platinum Fashion Mall, Bangkok classified by personal factors. The
instrument collect data was questionnaires. The sample was 343
entrepreneurs at The Platinum Fashion Mall, Bangkok. The statistical used
analyzed the data were independent sample t-tests, one-way ANOVA, and

multiple regression analysis.
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The results of the study revealed that most respondents had
opinion about business strategies at a high level and the business success
was at a high level. The hypothesis testing found that gender and
education factors did different significant the business success at the 0.05
level of statistical. And the business strategies factors; Leadership
strategies, the different strategies, Marketing strategies and focused
differentiation did different the business success with significant statistical
at 0.05 level. And found that the business strategic factors; leadership
strategy, differentiation strategy, marketing strategy, and customer focused
strategy, had a statistically significant impact on the success of clothing
businesses of entrepreneurs at The Platinum Fashion Mall, Bangkok, at the

0.05 level.
Keywords: Business strategies, business success, clothing business
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Abstract

The objectives of this research were to study: 1) the level of raising
awareness and behavior of individuals towards non-offense, 2) to compare
individual non-offensive behavior with classified by personal factors, and
3) factors affecting a person's behavior towards non-committing an offense
according to the Excise Act B.E. 2560 of the Excise Office of Chiang Mai
Area. This research utilizes a quantitative method and research instrument

is a questionnaire. The data were collected from a sample of 384 people
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in Chiang Mai province based on the concept of Cochran et al. (1953). The
probability sampling method and simple random sampling were used.
Statistics used in research include frequency, percentage, average,
standard deviation, t-test, F-test, and multiple regression analysis.

The results of the research showed that: 1) factors of raising
awareness and factors of non-offending behavior were at a high level with
an average of 3.81 and 4.09 and standard deviations of 0.743 and 0.524,
2) personal factors in terms of age, status, education, and occupation had
an effect on the non-offense behavior under the Excise Act B.E. 2560
(2017) in the Excise Office in Chiang Mai area at the statistically significant
level of 0.05, and 3) the raising awareness factors; self-consciousness, other
people's consciousness, social consciousness and learning consciousness
aspects affect non-offenses under the Excise Act B.E. 2560 (2017) in Chiang
Mai Excise Office with statistical significance of 0.05 and a forecast value

of 0.442 or 44.20 percent.

Keywords: Raising awareness, non-offensive behavior, Chiang Mai Excise

Office
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Abstract

The main objectives of this study are: 1) to study the problems and
impacts arising from economic and social changes (after the Covid-19 pandemic)
of people in urban communities, 2) to study the adaptation of urban people to
the changing economic and social conditions (after the Covid-19 pandemic), and
3) to present policy recommendations for urban communities (Post-Covid-19
pandemic) that are suitable for the current " new normal" or "new lifestyle"
conditions that can lead to strengthening the urban community. It is a qualitative
research model. The information is collected from key informants who are

community leaders, religious leaders, village sages, and the elders, totaling 20
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persons. The communities in Dusit area consists of 5-subdistricts, including 46
communities, namely, 1) Thanon Nakhon Chaisi sub-district, 2) Mahanak
Intersection sub-district, 3) Wachira Hospital sub-district, 4) Dusit sub-district, and
5) Suan Chitralada sub-district. Data are analyzed b interpretation to conclude.
The results of the study found that:

1. Problems and impacts arising from changes in the economy and society
are problems of income, lack of income, unemployment, adaptation of people
in the community, knowledge of self-care, and lack of understanding of local self-
care measures and knowledge. 2. Adaptation of urban people to economic and
social changes (after the Covid-19 period) showed that the community had to
plan the use of money, participate in collaborative adaptation in the community,
health measures are followed by the measures of the public health, learn how
to dispose of infectious waste and separate waste properly, self-development in
using technology to suit daily life, manage household expenses, and learn various
skills to develop a career. 3. Policy recommendations for urban communities
(after the Covid-19 period) suitable for the condition of "New normal or new way
of life" include a focus on equipping people with intellectual weapons in the
community, emphasis on community knowledge-based development of modern
science skills that is an integration between community knowledge and modern
science knowledge, and networking of work that requires a network within the
community.

Keywords: New way of life, adjustment after the COVID-19 era, economic and

social changes
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Abstract

This study are: 1. To study civil politics based on democracy of
the people in the Dusit area. Bangkok and 2. To study ways to strengthen
civil politics based on democracy of the people in the Dusit area. Bangkok
using a qualitative research model.Data were collected from key
informants in the Community,namely communityleaders, politician

representatives, community philosophers,and community elders in Dusit
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district. Bangkok consists of 5 sub-districts, 7 communities 1) Nakhonchaisri
Road Subdistrict 2) Mahanak Intersection Subdistrict 3) Wachira Phayaban
District 4) Dusit Subdistrict 5) Suan Chitralada Subdistrict total of 25 people
were analyzed by interpretation to create conclusions. The study found
that: Most problems in civil politics arise from the creation of legitimacy
in politics. Political activities affect the rights and livelihoods of the people.
Civil political model based on democracy including referendum, public
hearing, public debate citizen-led legislation and other formats such as
strike protests, etc. Guidelines for strengthening civic politics found that
Promotion of participatory processes based on common norms
establishing a strong people's organization. There is an efficient database
system to keep up with the situation. and able to distribute information
widely. Promoting effective and appropriate methodologies in line with
the political situation organizing political activities to be creative
promoting the political refinement of the people. The provision of a new
political leadership promotion that does not focus on power competition
or conflict. creating new alternatives to a diverse population based on
social dimensions. Creating an independent citizen political ideology and
effectively inspiring political inspiration for the people. However, there

must not be conflicts or divisions in society.

Keywords: Civil Politics, Civil Political Models, Politics Enhancement
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Abstract

The article aims to study the origin of Gyopo or overseas Koreans,
the perspective of native Koreans towards overseas Koreans, the
adaptation of overseas Koreans and job opportunities of overseas Koreans
in South Korea. As is well known, Koreans hold a strong belief in national
identity. South Korean nationalism and identity have traditionally been
perceived as exclusive and closed. In recent times, however, Koreans have
adjusted their attitudes and become more open to overseas Koreans
compared to the past. Pictures of overseas Koreans showcases their
exceptional language skills. These remarkable abilities play significant

roles as a language bridge, fostering mutual understanding between two
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worlds or two languages. For this reason, the article discusses the concept
of Gyopo, which refers to individuals of Korean heritage born or raised
outside of South Korea. These gyopos often grapple with questions of
cultural identity, language proficiency, and belonging. The perspective of
native Koreans towards overseas Koreans varies, with many South Koreans
showing curiosity, appreciation for their contributions to diversity, and
recognition of their language skills and international experiences. Job
opportunities for overseas Koreans in South Korea are abundant,
facilitated by visas, language proficiency, and a global perspective that can
be applied in various industries. Korean universities also actively engage
with overseas Koreans, recognizing their value in creating diverse and
dynamic learning environments. The South Korean government supports
initiatives aimed at attracting overseas talent and helping them settle in
the country. Overall, the article aims to explore the origin of Gyopo, the
perspectives of native Koreans towards overseas Koreans, adaptation of
overseas Koreans, and the job opportunities available to overseas Koreans
in South Korea.

Keywords: Paradigm shift, Perspective, Gyopo, Overseas Koreans, Korean

diaspora

Introduction

There are groups of Korean people who are deprived of a sense

of belonging due to various reasons. They are known as overseas Koreans
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or Gyopo. The term “Korean diaspora” encompasses individuals of Korean
descent living outside of South Korea. These communities, composed of
Koreans and their descendants, can be found in various countries
worldwide, and they often maintain strong cultural and emotional ties to
their Korean heritage. Currently, there are approximately 7.3 million
overseas Koreans, including descendants of early emigrants from the
Korean Peninsula and more recent emigrants from Korea. About 84.5%
reside in five countries: the United States of America, China, Japan,
Canada, and Uzbekistan (South Korea: Ministry of Foreign Affairs, 2021). To
some observers, they may seem privileged compared to native Koreans
due to their proficiency in both the Korean language and the languages of
their host countries, making them more attractive to South Korean
companies. This hypothesis may hold true in specific circumstances.
However, overseas Koreans also face challenging situations. For instance,
Sagisawa Megumu (1968-2004), a Japanese Korean author of Kaeremu
Hitobito (Those with Nowhere to Return), vividly depicted the pathos
experienced by those without a place to call their own. They are uprooted
from the families they lived with, the comfortable homes they once knew,
the work that formed a significant part of their identity, and their entire
way of life and livelihood. Sagisawa discovered her Korean heritage
through her father’s side and began studying the Korean language. She
introduced “Zainichi” characters into her fiction. Although she continued

to explore a new fictional world based on the theme of questioning one’s
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identity, the “Zainichi” characteristics of her characters were largely kept
at a distance under the theme of place and were not the primary focus
of her work. Overseas Koreans search for self-identification to find a place
they truly belong. As Sagisawa put it, “I don’t think I’'m a Gyopo after all.
Maybe | am to that taxi driver and all those other Koreans, but when I’'m
around other Gyopos, I’m not a Gyopo; I’m just that kind of person. When
I’m around other Zainichi Gyopos, it’s clear that I'm different from
everyone else. No matter how much | blend in or adapt, I’'m ultimately
frozen out, separated by a thin wall of ice. | grew up in a typical Japanese
household, so | don’t think | can be a Gyopo.” (Sagisawa Megumu, 1992:
46-47). Another example of a popular novel reflecting the feelings and
thoughts of overseas Koreans is “Crying in H Mart.” The author, Michelle
Zauner, a Korean American author, and singer, wrote about her grief and
sadness after losing her mother to cancer. She found solace in H Mart, a
large chain of Korean supermarkets in the U.S., as she shopped for Korean
food and ingredients to remember her mother. Considering her identity
and multiracial background, she wrote, “I had spent my adolescence
trying to blend in with my peers in suburban America and had come of
age feeling like my belonging was something to prove, something that was
always in the hands of other people to give, not my own to take. | could
never fully belong to both worlds, only half in and half out, waiting to be
ejected at will by someone with a greater claim than me, someone

whole.” (Michelle Zauner, 2021). It is possible to assert that the genealogy
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of blood forms the basis of direct participation and the archetype
formation of a national community. The nation-state exists as a fantastical
realm where individuals can directly connect to the whole, “beyond class,
gender, region, occupation, status and other intermediary criteria.” This is
referred to as the principle of direct participation (Sakai, 1998: 45-46).
Some of the stories of overseas Koreans resemble long journeys in search
of a place where they truly belons.

This article aims to explore the origin of Gyopo, the perspectives
of native Koreans towards overseas Koreans, adaptation of overseas
Koreans, and the opportunities available to overseas Koreans in South
Korea. This article’s purpose is to determine the optimal position for those

who find themselves in-between or of multiracial backgrounds.

The Origin of Gyopo

The term “Gyopo” is a term employed in South Korea and by
Koreans in the diaspora to describe individuals of Korean heritage who
were born or raised outside of South Korea. Historically, the
term “Gyopo”, also spelled “Kyopo” meaning "nationals", has come to
have negative connotations as referring to people who, because of living
as sojourners outside the "home country", have lost touch with their
Korean roots. As a result, others prefer to use the term “Dongpo” meaning
" brethren" or "people of the same ancestry". Dongpo has a more

transnational implication emphasizing links among various overseas
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Korean groups, while Gyopo has more of a purely national connotation
referring to the Korean state (Min Hyoung Song, 2005: 221; Kwang-Chung
Kim, 1999: 227). It emphasizes the concept of Koreans who have been
educated or raised in foreign lands. Several key points about the term
Gyopo are noteworthy.

The timeline of the dispersal of Korean ethnic groups can be
categorized into four distinct eras. The first period spans from the 1860s
to 1910 when Chosun farmers and laborers sought refuge from famine,
poverty, and the oppression of the ruling class by emigrating to
destinations such as China, Russia, and Hawaii (Lee, 1994). The second
period, which lasted from 1910 to 1945), was marked by Japanese colonial
governance. During this period, farmers and laborers, who had been
stripped of their land and resources, relocated to Manchuria and Japan in
search of opportunities. Political refugees and activists moved to China,
Russia, and the United States to lead the independence movement
against the Japanese colonial regime. The third period, from 1945 to 1962,
marked a significant period in Korean migration history. South Korea
introduced early migration policies, allowing students to study abroad,
facilitating the adoption of orphans, and reuniting interracial families with
their relative in the US or Canada (Yuh, 2002). Notably, around 6,000
Korean women immigrated to the US as spouses of US soldiers between
1950 and 1964, while about 5,000 children, including orphans and mix-

raced individuals, also moved to America during this period. Between 1945



TmIigeaaieuiuazaningms 01 7 axufl 1 unmaw - nunWUS 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

to 1965, around 6,000 Korean students pursued higher education in the
US, with many opting for permanent settlement. These early immigrants,
including women who married American soldiers, played a crucial role in
paving the way for future waves of Korean immigration. In 1965, more
inclusive American immigration policies allowed these early immigrants to
sponsor the entry of their family members, marking a significant
development in Korean immigration history (Yu, 1983: 23-24). The fourth
period, from 1962 to the present, involves both permanent settlement
and temporary labor migration. In 1962, South Korea initiated group and
contract migrations to regions such as Latin America, Western Europe, and
the Middle East to relieve population pressures and secure foreign
currency through remittances (Kim, 1981). This period also saw a significant
trend towards more permanent migration, especially to the United States,
as US immigration policies evolved and eliminated discriminatory quotas.
This migration wave primarily comprised educated middle- class
individuals, many of whom had held white-collar jobs in Korea (Yoon,
1997).

Obviously, overseas Koreans generally share Korean ethnicity and
heritage. They may have Korean parents or ancestors, establishing cultural
and, in some cases, legal connections to South Korea. Furthermore, their
international background often means they are bicultural or multilingual,
having grown up in foreign countries where they typically become

proficient in the local language alongside their Korean. The term “Gyopo”
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is also used to describe the distinctive identity and experiences of
individuals straddling the line between their Korean heritage and their host
country’s culture, leading them to grapple with questions of cultural
identity, language proficiency, and belonging. Gyopos represent a diverse
group with varying experiences, stemming from their origins in different
countries, cultural backgrounds, and family situations. Some may have
spent most of their lives abroad, while others have returned to South
Korea or maintain strong connections to their Korean roots. Notably,
Gyopos form part of the global Korean diaspora, which comprises Koreans
and people of Korean descent living across the world. This diaspora plays
a significant role in preserving and disseminating Korean culture and
fostering connections with South Korea. Importantly, Gyopos wield a
growing influence across various facets of Korean society, including
politics, entertainment, business, and cultural exchange. They often act
as cultural ambassadors, contributing to the global reach of Korean
culture. However, it is crucial to acknowledge that the term Gyopo is not
universally accepted by all overseas Koreans. Some may identify more
closely with their host country or employ other terms to describe their
background. The use of the term “Gyopo” can also vary in different
regions and contexts, but generally, it refers to Koreans who have spent a
significant portion of their lives outside of South Korea, offering them a

unique perspective on their cultural heritage.
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The Perspective of Native Koreans towards Overseas Koreans

Regarding international migration and the growth of racial or ethnic
minorities, South Korean society has been transitioning into a multicultural
society. Multicultural values, including the acknowledgment and respect
of cultural diversity and minority groups' rights, are crucial prerequisites
for a multicultural society. The current policies of the South Korean
government actively support racial or ethnic and cultural minorities,
aiming to strengthen the nation's economy and inspire foreign investment
(Seungwoo, Han, 2022). Notably, to compete with global talent, South
Korea aims to attract interest from overseas Koreans to work for Korean
companies or establish startups in the country. However, for this strategy
to succeed, the nation must embrace a multicultural environment both
in the workplace and in society. Ultimately, the inclusion of overseas
Koreans can contribute significantly to fortifying the nation's economy and
education. As is well known, Koreans hold a strong belief in national
identity. South Korean nationalism and identity have traditionally been
perceived as exclusive and closed. In recent times, however, Koreans have
adjusted their attitudes and become more open to overseas Koreans
compared to the past.

The perspective of Koreans residing in South Korea towards Gyopo
or overseas Koreans varies widely, depending on individual experiences
and attitudes. This study, which aims to capture the evolving perspectives

of different generations towards overseas Koreans, is valuable in exploring
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their views on acknowledging and accepting overseas Koreans, as well as
their perceptions of those who belong to the in-between category.

Firstly, the paradigm shift of Korean Generation X towards overseas
Koreans represents an evolving perspective within an older demographic.
This generation witnessed the country’s transformation into a prosperous
nation. They may have a stronger sense of national identity rooted in the
idea of a unified Korean people, which can influence their perception of
overseas Koreans. Additionally, many individuals within Korean Generation
X have relatives or friends who have emigrated and become overseas
Koreans. These personal connections can significantly impact their
attitudes and perceptions. Such connections may foster a sense of
empathy and interest in the experiences of overseas Koreans, as well as
a greater appreciation for the challenges they face in adjusting to life in a
foreign country. (Sook Jong Lee, 2021)

The paradigm shift of Korean millennials represents a significant
evolution in the way younger generations in South Korea perceive and
interact with the Korean diaspora. This shift is driven by various factors,
including globalization, advancements in technology, and changing
attitudes towards cultural identity. Although, the Korean millennial
generation has grown up in an era of unprecedented globalization, they
are more connected to the world than any previous generation. They are
active on social media platforms, which enables them to engage with

overseas Koreans more easily. Also, they have a more open and inclusive
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attitude towards cultural identity. They are less rigid in their definitions of
what it means to be Korean. This shift reflects a broader trend in which
the concept of nationality and identity is becoming more fluid and
inclusive. Overseas Koreans often contribute to the spread of Korean
culture, known as the “Korean Wave” or Hallyu. Korean millennials
recognize the influence of overseas Koreans in promoting K- pop, Korean
cuisine, and Korean fashion on the global stage. (Sook Jong Lee, 2021)

The paradigm shift of Korean Generation Z signifies a significant
change in perspective within the youngest demographic group in South
Korea. Generation Z, born in the late 1990s and early 2000s, is growing up
in a world vastly different from that of previous generations, characterized
by slobalization, digital connectivity, an a more inclusive outlook. In other
words, generation Z recognizes the value of networking and collaboration
with overseas Koreans. They see the potential in working together on
global projects, business ventures, and cultural exchanges. This generation
is likely to be more open to partnerships and friendships with overseas
Koreans, understanding the benefits of a global network. (Sook Jong Lee,
2021)

Various common viewpoints and factors influence how South
Koreans may perceive Gyopos. Firstly, many South Koreans exhibit
curiosity regarding Gyopo individuals. They are often keen to learn about
their experiences living abroad, their proficiency in foreign languages, and

their insights into other cultures. Gyopos are regarded as a source of
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unique perspectives on the world beyond South Korea. Additionally,
South Koreans typically appreciate Gyopos’ efforts to maintain their
Korean cultural identity, including language, traditions, and customs,
seeing it as a positive endeavor to preserve and promote Korean culture.
Moreover, South Koreans recognize that Gyopos contribute to diversity
within their society. The presence of individuals with various backgrounds
and experiences enriches the cultural landscape and fosters a more
cosmopolitan and open-minded society. Gyopos’ strong command of
both the Korean language and the language of their host country is often
regarded as an asset, particularly in industries requiring international
communication and diplomacy. Depending on the circumstances and
duration of their stay abroad, Gyopos may face challenges when
reintegrating into South Korean society, leading South Koreans to
empathize with the difficulties some Gyopos encounter in adjusting to life
in South Korea. Misunderstandings or cultural gaps may sometimes
emerge between Gyopos and South Koreans due to differences in cultural
norms and expectations. Fostering open communication is all-important
in addressing these issues.

Gyopos often have a significant impact on introducing South
Koreans to aspects of foreign culture, whether it is through food, fashion,
or entertainment, a contribution generally appreciated for making South
Korean society more diverse and open. Furthermore, many Gyopos return

to South Korea to work, invest, or engage in business activities. Their
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contributions to the economy and society are generally seen as positive,
and those who get involved in South Korean politics or social issues are
viewed as contributing to the improvement of the country by bringing
international perspectives to local debates. However, it is important to
acknowledge that while positive perspectives towards overseas Koreans
are increasing, there are still controversial issues within Korean society.
These issues encompass topics like cultural identity, mandatory military
service, voting rights, discrimination, cultural appropriation, and
employment and education opportunities. These debates reflect the
diversity of experiences and viewpoints within the overseas Korean
community and their evolving relationship with South Korean society.

(Hye-Kyung Lee, 2005)

The Adaptation of Overseas Koreans

Adapting to a new country and job can be tough, especially for
overseas Koreans coming back to work in South Korea. South Korea has a
strong economy, modern facilities, and a lively culture, but its work
environment and social norms are distinct. Returning to a home country
after living abroad can be both a chance and a challenge. To fit in while
working in South Korea, overseas Koreans need to make various changes
in how they understand and do things, involving their culture, work skills,

and personal life.
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When overseas Koreans return to work in South Korea, they face
several key challenges. Firstly, they need to adapt culturally, which
includes improving their Korean language skills, understanding social
hierarchies, and respecting seniority in the workplace, and grasping the
unique corporate cultures and work practices of Korean companies.
Secondly, they must adapt professionally by learning about the local job
market, networking effectively, possibly updating their qualifications to
match local standards, and adapting to South Korea’ s strong work ethic
that often involves long hours. Thirdly, taking care of their well- being is
crucial, and they can do this by joining expat groups, participating in
cultural activities, and seeking support for mental health. Additionally,
overseas Koreans may experience reverse culture shock upon their return,
which involves accepting and adapting to changes in South Korea since
their absence. Lastly, employers can play a main role in helping overseas
Koreans adapt by offering orientation programs, cultural sensitivity training,
language classes, and mentorship opportunities to help them settle into
the work environment. (Hye-Kyung Lee, 2005; Mylonas, H. 2013)

The Job Opportunities of Overseas Koreans in South Korea

Overseas Koreans can be categorized into three groups:
immigrants, descendants, and students and professionals. Among these,
the latter category has assembled significant interest from Korean
universities. Many overseas Koreans initially travel abroad for education or

work opportunities and subsequently return to South Korea. These
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individuals often play a vital role in spreading Korean culture and
businesses on a global scale. In recent years, Korean universities have
exhibited a growing interest in attracting and accommodating overseas
Koreans. This is driven by several factors. Firstly, Korean universities
acknowledge the value of diversity and a global perspective in their
student body. Overseas Koreans bring a wealth of unique experiences,
language skills, and cultural insights that contribute to a more diverse and
dynamic learning environment. Moreover, many Korean universities
recognize the role of overseas Koreans in preserving and strengthening
cultural ties with the Korean diaspora. Consequently, they offer
specialized programs and support services to assist overseas Koreans in
reconnecting with their heritage and language. The language proficiency
of overseas Koreans is often a noteworthy advantage, as they may already
be fluent in both Korean and the language of their host country. This
linguistic proficiency is highly valuable in programs that require bilingual
or multilingual skills. To remain competitive in the global education
landscape, Korean universities are increasingly focusing on recruiting
international students, with overseas Koreans representing a targeted
demographic. These universities provide support services tailored to meet
the unique needs of overseas Koreans, contributing to their attraction and
retention. Additionally, Korean universities recognize the potential of
overseas Koreans to become part of their alumni network, thereby

enhancing the university’ s reputation, influence, and resources both
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within South Korea and on an international scale. These institutions are
increasingly adopting strategies centered around internationalization and
globalization.  These strategies frequently entail partnerships with
universities and organization worldwide, and overseas Koreans can play
an all-important role in facilitating such connections due to their global
backgrounds. The South Korean government has also actively engaged
with the Korean diaspora, including overseas Koreans, by providing
support for universities and organizations to establish programs and
initiatives catering to the specific needs of overseas Koreans (Lim, T. C. &
Seol, D.H., 2018). First and foremost, overseas Koreans can apply for an
Fd4 visa, specially designed for individuals of Korean descent (Yonhap
News, 2013). This visa permits them to live and work in South Korea with
relatively few restrictions. Their proficiency in both the Korean language
and the language of their host country equips them to explore job
opportunities as translators, interpreters, language instructors, or in
international business roles. Their familiarity with both Korean culture and
the culture of their host country serves as a unique advantage, particularly
in roles related to international business, marketing, or cultural exchange.
Additionally, those who have acquired international experience or
education abroad can bring a global perspective to South Korean
companies, a highly valued attribute in an increasingly interconnected
world. In terms of specialized skills, they may find opportunities in

advanced industries like technology, finance, and entertainment. What’s
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more, building a professional network is imperative in any job search, and
overseas Koreans can leverage their existing connections in both their host
country and South Korea. Many South Korean companies have a global
presence, making it more convenient for overseas Koreans to identify
opportunities. The government also play a significant role in launching
various initiatives aimed at attracting overseas talent, including programs
designed to provide support, mentorship, and resources to help overseas
Koreans find jobs and settle in the country (Mylonas, H., 2013). An
essential aspect of a successful transition involves understanding the
cultural and professional norms in South Korea. Notably, there are
numerous well- known overseas Koreans who have made substantial
contributions in various fields, spanning entertainment, politics, sports,
and business.

Daniel Dae Kim is a well-known actor appearing in popular TV
shows such as “Lost” and “Hawaii Five-O”. I.M (Changkyun) is a member
of the K-pop group called MONSTA-X. He is a prominent figure in the
global K-pop industry. John Y. Lee is a filmmaker and director. He is known
for his work on films such as “The Man Who Invented Christmas” and

”»

“Remember the Daze.” Moon Jae-in was the President of South Korea.
He contributes to his global perspective on politics. David Chang is a
renowned chef and founder of the Momofuku restaurant group. He has

made a significant impact on the culinary world. Michelle Wie is a

professional golfer. She became a golf sensation at a young age and has
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competed on the LPGA Tour. Eric Nam is a Korean American singer,
songwriter, and television host. Michelle Zauner is a well-known author of
a novel called “Crying in H Mart”. She is also a screenwriter for her own
novel. The novel is in the process of filming. Daniel Henny is a Korean
American actor and model. He has appeared in both South Korean and
American films and television series, gaining recognition for his diverse
roles. Steven Yeun is a Korean American actor. He earned critical acclaim
for starring in the drama called Minari. These individuals represent a
diverse range of industries and exemplify the global impact of overseas
Koreans. They play a crucial role in bridging cultures and creating
connections between South Korea and the rest of the world.

During South Korean President Yoon Suk Yeol’s visit to Washington,
D.C. in April 2023, both countries declared a Washington Agreement,
establishing a solid foundation for a broad alliance covering security,
economic, and technology matters (Chung Min Lee, 2023). Global
demographic data on overseas Koreans indicates that the United States is
home to the largest community, with 2,633,777 living there (South Korea:
Ministry of Foreign Affairs, 2021). California, in particular, boasts the largest
group, tracing its roots back a century. This significant Korean presence in
California positions the state as a crucial link for fostering increased
collaboration between the two nations. Apparently, Overseas Koreans are
no longer solely groups of Korean people living in other countries; instead,

they can play a role in maximizing the economy of South Korea.



TmIigeaaieuiuazaningms 01 7 axufl 1 unmaw - nunWUS 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

Apart from economic advantages, English language teaching by
Gyopo teachers make a contribution to Korea. Gyopo teachers represent
a distinct perspective among a specific group of English educators in South
Korea. Despite their significance in the field, they have not received
sufficient attention. The term "Gyopo" refers to ethnic Koreans holding
foreign citizenship, such as Korean Americans, Korean Australians, and
Korean Canadians. According to Jang (2017), the recruitment of foreign
professors, including Gyopo teachers, has increased at Korean universities
seeking to internationalize in response to globalization. The Overseas
Korean Act (OKA) in 1999 led to a rise in Gyopos returning to South Korea,
particularly to teach English (Cho, 2012). This influx can be partly
attributed to the Korean government's consistent policy of promoting
English as a language of social and economic influence for economic
growth and national prosperity. Jung Won Lee and Myonghee Kim (2021)
noted that Gyopo teachers who moved to an English-speaking country
later in life and learned English over time can be great role models for
students learning the language. Policymakers can create plans to bring
more Gyopo teachers to South Korea for English programs, using their
experiences as valuable resources for language education. Additionally,
schools with Gyopo English teachers can find ways to appreciate and
utilize their bilingual and bicultural skills when needed. With their unique
strengths, Gyopo teachers can positively contribute to their institutions

and confidently see themselves as insiders rather than outsiders.
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Conclusion and Discussion

In conclusion, this article aims to explore the evolving perspectives
of native Koreans towards overseas Koreans, focusing on different
generational attitudes. It highlichts how Generation X, millennials, and
Generation Z in South Korea view overseas Koreans, emphasizing
increasing cooperation and understanding. Additionally, it discusses
common viewpoints, including curiosity, appreciation for cultural
preservation, and the recognition of diversity within South Korean society.
The article also touches upon the challenges faced by overseas Koreans
when adapting to South Korea and the abundant job opportunities they
find in the country. Finally, it introduces several well-known overseas
Koreans who have made significant contributions across various fields.

Suggestions for further study could include in-depth research on
the factors influencing generational perspectives towards overseas
Koreans, as well as the impact of overseas Koreans in shaping South
Korean society and international relations. Further investigation into the
challenges faced by overseas Koreans when returning to work in South
Korea and the effectiveness of employer support programs would also be
valuable. Additionally, examining the evolving role of Korean universities
in attracting and accommodating overseas Koreans and the South Korean

government’ s initiatives in this regard could provide insights into the
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changing landscape of education and employment opportunities for

overseas Koreans in South Korea.
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Abstract

The purposes of this research were to study (1) the level of
psychological factors, quality of working life, psychological- situational
characteristics, and employee engagement of academic officers of
Bansomdejchaoprata Rajabhat University, and ( 2) factors affecting
employee  engagement  behavior of academic  officers at
Bansomdejchaopraya Rajabhat University.

The findings found that the level of psychological factors,
psychological-situational characteristics, and employee engagement in
general were at a relatively high level while quality of working life, in
general, was at a high level. Factors affecting employee engagement
regarding innovative behavior were an opportunity to participate in
management, career advancement opportunities, and a positive working
attitude with statistical significance.  Factors affecting employee

engagement concerning citizenship behavior were career advancement
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opportunities, adequate and fair remuneration, and a positive working

attitude.

Keywords: innovative behavior, citizenship behavior, organizational

commitment
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The main objectives of this study are: To study the level of public
opinion toward the promotion of political culture in democracy of local
politicians. and to study the process of promoting political culture in
democracy of local politicians in Samphanthawong area. Bangkok is a
quantitative research The sample used to study from Taro Yamane's
opening table with a degree of error of not more than 95%. Number of
400 people. Collecting data from communities in Samphanthawong area,
including. Chakkrawat, 120 people. Samphanthawong, 150 people. and
Talat Noi Subdistrict, 130 people. The 4S questionnaire was used as a
study tool. Data was analyzed by percentage determination. Mean and
Standard Deviation. and test the hypothesis by finding the t-test, F-test
The study found that

The level of public opinion found that the overall level of
opinion was at a high level. (i = 3.93) The aspect with the highest level
of opinion was Promotion of democratic political culture ( X = 3.97) and
the promotion of participatory political culture (X =3.89) The process of
enhancing political culture in democracy for local politicians in
Samphanthawong area Bangkok found that The overall level of opinions
is at a high level. (X = 4.07) The aspect with the highest level of opinion
was the process of political refinement. ( X = 4.08) and the process of
values, attitudes, political culture ( X = 4.07). Suggestions from the study
showed that the space for expression or political culture should be
arranged for the people in the area. And organize activities to watch
documentaries about supporting democratic culture. history to cultivate

a culture and prevent the political cycle that happened in the past and
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to use the results of the political culture of the past as a guideline for

future development.

Keywords: Strengthening Politics, Political Culture, Political Refinement
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Abstract

Chinese paper carving originated from the Han Dynasty. Paper carving
lamps combined with traditional culture in the cultural and creative
market are popular. The paper takes the paper carving lamp as the
research object, clarifies the relevant characteristics and classification of
the paper carving lamp, and aims to analyze the innovative design and
application of the paper carving lamp from the perspective of the paper
cutting art. The article first expounds on the origin and development of
the paper lantern, then analyzes the embodiment of traditional cultural
stories on the paper lantern, summarizes its shortcomings, and puts
forward suggestions for improvement to contribute to the innovation and

development of the paper lamp.
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Background

Chinese paper carving originated in the Han Dynasty and keeps
developing, and paper carving lamps are one of its innovative forms. The
paper carving focuses on its layered depth of field, plus the light and
shadow effects to present layers of beauty. Paper carving lamps combined
with traditional culture are trendy in the cultural and creative market. This
paper studies the innovation and application of conventional cultural
stories in the theme of paper lamp, excavates the application of
traditional cultural stories in the paper lamp, and adds bricks to the

development of the paper lamp.
About paper carving lamp

1. Paper carving lamp overview

Paper carving, also known as paper relief, originated from the Han Dynasty.
Ancient paper carving art was mainly bred in the soil of folk art, and its
development was slow but never interrupted. Although the form is
unchanged, it does not lose the spirit of innovation. The paper carving
lamp is one of its innovative forms. The 3D paper lamp (Jian, 2021) is a
breakthrough based on the traditional 2D paper lamp. The original simple
paper presents a mysterious and dreamy picture under light and shadow

through the layered paper carving patterns.
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2. Classification and characteristics of paper carving lamps

Art paper carving can be divided into plane paper carving and three-
dimensional paper carving (Zhuging & Yonggiao, 2021). Flat paper carving
is a two-dimensional paper carving on a plane, similar to paper cutting.
What is essential is that the three-dimensional paper carving has multiple
layers of prospect, middle, and background and is hollowed out at the
same distance. Interdimensional paper carving can be divided into folded
and unfolded (Kaili & Longxiang, 2021). Foldable paper sculptures
resemble the Mount Fuji project created by Japanese designer Ohno.
When no work is displayed, it looks like a book. Then, there is a boxed art
paper sculpture. The frame is made of wood or plastic, with the front side
on the left and the glossy panel on the outer layer. About ten layers of
flat paper carvings are in the frame, usually consisting of foreground,
central scene, and backeround. Interested readers can also carve it down
by themselves and make paper carvings according to the
abovementioned method, increasing interest in reading and participation

(Song & Song, 2021).

3. Light and shadow design

The paper carving lamp's outline is distinct, the perfect fusion of light and
shadow. The 3D paper carving lamp deduces the ordinary paper carving
into a dream story. The front is a fine paper sculpture with a beam of light
stuck in the back. Combined with traditional stories to create traditional
cultural characters, warm yellow light through the layers of figures,

presenting a romantic picture, clever design, and carefully polished
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details, people can be moved at a glance. Levels, light, and shadow are
lovely. Based on traditional paper-cutting, the craftsmen add innovative

modern lighting elements to give the traditional paper carving new vitality

and pay tribute to the artisans.

Figure 1 Luoyang Lijing Gate

The traditional culture and development course of paper carving

lamps

Its origins can be traced back to the invention of Chinese Han Dynasty
paper and improved paper in Germany in the 16th century. Paper carving
lantern, also known as relief lantern, is one of the paper carving arts that
originated in the Han Dynasty. Light and shadow appear on the paper,
simplifying the complex, integrating ancient carving skills and modern

manufacturing technology. Layers of different shapes of paper carving give
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ordinary paper uniqueness under the overlap of light and shadow,
according to the lJingwei reclamation, change to the moon, diving, and
other traditional story images present a beautiful mood: Jingwei bird,
moonlight, diving... in the collision of light and shadow, show a romantic
dream picture, complete of three-dimensional and design. The paper
carving lamp is not only a mysterious dream painting but also a lamp that
shines into the heart. With the development of The Times, the paper
carving began to appear as cubism, experimental and rigid paper carving
in these three schools. After the paper carving spread to Europe, a new
era of art began. Many foreign artists began to have a strong interest in

paper carving, spreading it to all parts of the world.

The innovative design and application of the traditional

culture story in the paper carving lamps

1. The embodiment of traditional cultural stories in the innovative
design of paper carving lamps

The appearance of a paper carving lamp expands the expression space,
and the art of paper carving breaks through the plane visual effect under
traditional modeling. The theme of traditional paper carving is the
traditional culture with auspicious meaning and festive style. It is mainly
divided into patterns ("fu," "longevity," etc.), animal patterns (fish, dragon,
phoenix, and other auspicious animals), flowers and plants patterns, etc.

Behind these patterns have a unique moral meaning and traditional
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cultural stories. For example, "serrated teeth" and "crescent moon" are
essential  features of Chinese paper carving culture (Qin,
2020)."Sabretooth" is usually used to shape the outline of the image, and
the structure and decoration of the image are mainly along with the shape
of the "crescent." Cultural connotation is an essential feature of Chinese
paper carving culture. Common expressions are symbols and metaphors.
For example, the northern paper-cut "Fu Lu Shouxi" is the bat "bat"
harmonic "fu" fu, "deer "harmonic" lu, "to peach" shou, "magpie "xi"
meaning "xi," the synthesis of "bat deer Shouxi" is the highest, the most
comprehensive auspicious. Fulu Shouxi is the origin of Chinese traditional
culture and myth, which is considered to be given to human beings by
the celestial world. Exaggeration is also a common language of paper
carving in China. The paper carving artists follow the principle of "the world
comes to mind, and | cut the image." The paper-cut themes in the light
and shadow paper carving are mainly divided into natural and virtual
categories. The realistic theme is mainly natural and beautiful scenery.
The virtual theme includes traditional cultural stories, fairy tales,
constellations, festivals, game scenes, etc., usually displayed in a romantic
and straightforward style, focusing on creativity and visual expression.
Chinese paper carving artists do not have contemporary design
knowledge, such as plane composition elements. However, they deeply
understand contemporary composition rules such as symmetry, change,
contrast, density, and repetition. Symmetry is the most commonly used
technique in traditional Chinese art design. Symmetric shapes are

common in traditional paper carving patterns, such as the couple and
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weaver, which balance the picture. Paper carved lanterns use the
auspicious meaning mode of traditional cultural stories from the
perspective of theme, achieve the concrete form, embody the meaning
of traditional culture (Yaojia & Yaoqji, 2019); reasonable use of realistic

expression in modeling, reasonable and complete layout to realize the

use of modern elements in the composition.

Figure 2 Goddess of the Luo River

2. The reference significance of traditional culture stories in the
design and application of paper carving lamps

(1) Mining the urban characteristics
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As a cultural and creative product, cultural creativity is an essential
attribute of the art of paper-carved lanterns, focusing on the cultural
implication of the works. Today, the inheritance and protection of
traditional culture are booming worldwide. A country focusing on the
design of light and shadow paper lanterns, taking into account the regional
cultural characteristics, inherits the urban cultural characteristics and the
cultural communication function of ligsht and shadow paper lanterns. Due
to China's long history and culture, the art of paper carving is widely
distributed in China, and the pattern has strong folk characteristics. Paper-
cutting in each region also has its unique characteristics. Such as the South
is simple and elegant and exquisite, exquisite and lifelike artistry. The
northern paper carving is straightforward, simple, unique, wild, and rough.
This is more pronounced in the northwestern incision. Coarse is pure,
delicate is exquisite, and the two interweave, colorful. Therefore, the
design of lantern patterns carved on paper, according to the local cultural
characteristics (Menglei, 2019), uses the corresponding characteristics of
paper cutting. In the context of the northern region, the pattern design of
the work focuses on depicting lifelike materials to reflect a straightforward
temperament. With the southern region as the background, the material
as pure as possible, elegant or pure, the pattern highlights delicate and

exquisite.

(2) Give full play to the humanistic spirit

China has a long history of paper carving and a profound folk culture.

With the advancement of urbanization and the gradual change of the
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small-scale peasant economy, paper carving is gradually far away from
people's lives, and the successors of paper carving art are less and less.
This reflects the three significant contradictions of economy, technology,
and culture faced by paper-cutting art in modern society. In short, as far
as the requirements of economic development are concerned, the
economic benefits brought by traditional paper carving are challenging to
provide continuous support for the survival and development of the
industry. Under the background of the rapid development of modern
technology, mechanized equipment significantly improves the production
efficiency of paper carving, thus considerably reducing the cost of artificial
paper carving. The premise is that the three significant contradictions limit
the paper carving art. First, from the economic value perspective, the
essence of modern light and shadow paper carving lamps is a cultural and
creative product. Compared with the traditional single artistic aesthetic
function of paper carving, it also has the function of use and more product
competitiveness. The composition of the paper carving lamp is not
complicated. However, it also needs many materials, such as paper, wood
frames, and LED lamps, which indirectly promote the development of
various material production industries. Paper-carved lanterns usually
appear in traditional festivals and exhibitions. Through various kinds of
images, such as the appearance of Dragon Boat Festival zongzi, the pursuit
of justice and light for commemorating Qu Yuan, often carrying people's

good wishes and spiritual sustenance containing implications.

3. Lack of traditional cultural stories in the application of paper
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carving lamps
(1) Single modeling element

Paper carving lamps with paper carving art as the primary form of
expression, the style of paper carving determines the artistic expression of
paper carving lamps (Jiaxing & Dan,2019). The art of paper carving is closer
to the public's vision, which, to a large extent, meets the protection and
development of the traditional historical culture of paper carving.
Traditional paper carving is composed of points, lines, surface, and other
elements, each element according to a specific image regular
arrangement, such as the Mid-Autumn Festival Lantern Festival, familiar
traditional culture story of the goddess of the moon, people usually
choose the goddess of the moon and yutu these "fixed" character shape
to do lanterns, more common is the zodiac [9]. These paper carving lamps
image every year the lack of new ideas. The material is also mainly paper

carving, bamboo frames, and candles.

(2) Single function

The making method of paper carving lamp is mainly to use layers of paper
carved and folded together to form a complete scene picture, and then
fixed with the frame; the LED lamp is placed on the back or interspersed
in the multi-layer paper according to the effect of the display. After the
LED light is lit, the light is projected through pieces of hollow paper,
showing a three-dimensional effect. The paper carving lamp not only
inherits the traditional paper carving art but also combines modern

technology (Yina et al., 2018). However, the paper-carved lanterns usually
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only have the simple ornamental and modern lighting value of carrying
the traditional culture, and the modern lisht and shadow art is fully
displayed. In real life, paper lanterns usually only appear in the traditional
festival lanterns, which are not popular in the home. People's impression
of paper lanterns still stays based on lanterns. As a cultural and creative
product, there is no breakthrough in modeling and technology. Therefore,
the application of improving artistic creativity and daily life is an essential

topic for the development of paper carving lamps.

RTRLLLCET

Figure 3 Tang Palace banquet

(3) Single material is used
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Traditional paper carving mainly uses light, bright red paper, woolen paper,
and rice paper to cut and carve, which limits the expression form of paper
carving. In the development process of modern paper carving art, the
change and innovation of materials are an excellent medium to express
the new ideas of modern paper carving art. The material selection
innovation and operability practicability can significantly increase the
successful effect and quality of the paper carving lamp. The material
selection of modern paper carving lamps will pay more attention to the
thickness and hardness of the paper; too soft and too hard will reduce
the presentation effect of the paper carving lamp significantly. Moreover,
ensure the quality while there are performance requirements, light

transmittance is good, not easy to damp mold and deformation.

(4) The production means are backward, and the cost is high

As a cultural and creative gift combining traditional handicrafts and
modern industrial production, the paper carving lamp is widely praised by
the market for its exquisite appearance and practical lighting function.
Over time, some friends have a strong interest in producing, researching,
and developing paper lamps and want to design and develop their
products. If a single paper carving lamp chooses the factory enterprise
customization, not only is the cost high, but many factories cannot meet
the needs of a single customization. Traditional paper carving lamps are
made by hand, take a long time, cannot receive too big, too urgent orders,

and cannot adapt to the fast pace of the market demand.

4. Suggestions on traditional culture stories in the innovative design
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and application of paper carving lamps
(1) Combined with the use requirements

With the vigorous development of China's market economy, the
material products of the whole society have also begun to be significantly
enriched, and the consumption requirements of human beings have also
been sought from the original single material satisfaction and began to
seek product quality, use feelings, humanized design and so on. Today,
when China is vigorously developing the cultural and creative industries,
it is the further development of people to bring the Chinese traditional
humanistic and art elements into the redesign and development of
cultural consumer goods, which is also the new direction of people's
efforts. As an exquisite and popular art form, Chinese traditional paper
carving art has a unique cultural attraction. It is also favored by the broad
masses who like Chinese traditional culture. However, the traditional
Chinese paper-cut art forms are usually relatively flat and unable to
express the profound scene relationship. The multi-level stacking and
hollow processing of modern light and shadow paper carving technology
can supplement the defects of traditional paper carving technology, which
is the application of the inheritance, expansion, and innovative
development of traditional paper carving technology [11]. In addition, due
to the low cost of light and shadow hollow-out, the benefits of art
appreciation and DIY operation experience also solve the problem of
commodity homogenization and improve the prospect of development

and promotion.
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(2) Combined with modern production technology

With the emergence of laser engraving, paper sculpture art also began
to break through the time limit of traditional manual sculpture. Graphic
processing software can draw the desired graphics on the computer, with
a laser engraving machine carved out to cut the paper. With the integration
of computer and laser engraving machine technology, carving paper in
light and shadow paper engraving lamps has entered a considerable
period of popularization and industrialization. The product cycle has been
significantly reduced, and small batch production has become possible.
Paper carving is one of the critical uses of laser processing technology.
Laser engraving has advantages that cannot be overcome by the
traditional mold stamping method. First, it can be processed through non-
contact type, no "tool" damage, does not directly affect the paper
products, and will not produce machine deformation and mold
depreciation loss. Secondly, the laser processing can be done by software
drawing. This allows for the rapid carving of various complex shapes and
full use of the materials. Finally, due to the fast speed and high precision
of laser processing, the hollow effect is more precise and meticulous,
which can follow the trend of paper technology and give the paper more
artistic value! However, this does not mean that the handicraft industry
will disappear in this era as long as the paper carving art is revived through
the redesign of light and shadow paper-cut lights, artistic skills, and craft

modeling to present a new image.

(3) Maintain the consistency of modern spiritual needs
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The traditional paper carving of the Chinese zodiac, fish, shrimp, crab, and
various flowers and flowers are combined with the traditional cultural
story scene paper-cut patterns, integrating the craft, new animal and plant
elements, natural and life scenes, thus enriching the paper-cut patterns.
For example, elements such as the sun, rivers, mountains, and trees can
be placed in an image to integrate them into the daily image successfully.
Combined with the "silk brake" process, it depicts creatures with hairy
tentacles, such as sea anemones and jellyfish. It shows the seawater's
ripples and the sea surface's weightlessness with the soft tissue's elegance.
At the same time, it properly uses folding and cutting techniques to show
a series of characters and animals, just like Nu Wa cast the clay figure into
the light and shadow paper carving. As it repeats, it becomes decorative
and ordered. To enrich the details, fill the color blocks with serrated,
crescent, and dots. Large leaves are filled with "new moon" and "dots."
Light and shadow paper carving blocks provide rich details while not losing
the foundation and enrich the expression of the picture. "Memory
Teahouse" illustration lamps and lanterns are based on the customs of
the 24 solar terms across China. The walls of the teahouse express the
folk memory of the grain rain season. The beauty of nature and harmony
render the atmosphere and enhance the indoor atmosphere. "Memory
Teahouse" light and shadow series of paper carving lamps represent the
combination of traditional Chinese folk activities, using the folding and
cutting technology of traditional paper carving technology. The exquisite
works combine the "crescent moon" and the "dot" knife method. The

designer integrates the narrative elements of local traditional culture into
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the design and combines the light and shadow narrative techniques to
enhance the viewer's emotional experience, inherit the traditional culture,

and arouse people's memories. Moreover, it can promote development.
Summary

This paper reveals the related characteristics and classification of paper-
carved lanterns. Through the study of the innovative design and
application of the paper carving lamp in the traditional culture, the paper
carving lantern is analyzed and understood from the perspective of paper
carving art. It reflects the importance of the perfect combination of light
and shadow in the design of lamps and the integration and coexistence
of the traditional paper-cut art form and modern design thinking. The
lamps and lanterns carved on paper have the practical and decorative
features of modern lamps and lanterns and make the whole design
humanized through the unique artistic language; | hope to learn from the

design and application of paper carving lamps.

Reference

Xu, J. (2021). The three-dimensional art innovation of paper carving. China

Paper Making, 40(10), 7-8.

Xie, Z., & Zhang, Y. (2021). On the application of paper carved palace lamp
in interior design. China Paper Making, 40(07), 15-16.



TmTigeaaireuiuazaningms 09 7 adufl 1 unsew - nunWuS 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

Zhang, K., & Xu, L. (2021). Research on developing and applying "paper

lantern" souvenirs in Hainan. Paper Information, 2021(04), 87-88.

Song & Song. (2020). Intangible cultural heritage copper official kiln
cultural creative products paper carved lamp series design. Hunan
Normal University.

https://doi.org/10.27137/d.cnki.ghusu.2020.000098

Qing, Q. (2020). Innovative application of paper-cutting art in Light and
shadow paper-carved lamps and lanterns. Western Leather, 42(02),

24,

Ma, Y., & Ma, Y. (2019). Marketing analysis of Gaocheng Palace Lantern
Museum based on 4C theory. Comparative Research on Cultural

Innovation, 3(24), 142-145.

Ma, M. (2019). Research on the new media communication of "Gaocheng

Palace Lantern." Hebei University.

Zou, J., & Wu, D. (2019). Analysis of the inheritance and innovation of
paper-cutting art — Light and shadow paper carving lamp. Drama

House, 2019(05), 118-1109.

Luo, C. (2018). Gannan Hakka Lantern Art. Fine Arts, 2018(12), 116-117.
https://doi.org/10.13864/j.cnki.cn11-1311/).005027

Liu, Y., Mo, T., & Zhuang, L. S. (2018). Silhouette Conghua impression paper
carved lamp (jewelry box). Art Mirror, 2018(03), 6.



MImsigmaaiauiuazaninginns 30 7 aafufl 1 unmew - nuanwug 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

Song & Song. (2017). Copper official kiln traditional pattern paper carving
lamp. Hunan Packaging, 32(04), 2.



A short video on the culture of the Tanka families in
Guangxi, China, in the context of cultural tourism

integration

Liang Gengliang! Prathabjai Suwanthada®

Received: October 6, 2023. Revised: February 15, 2024. Accepted: February 29,
2024

Abstract

This research is a qualitative study, which aims to: 1) analyze the
characteristics of Beihai Tanka culture and its intangible cultural heritage
in the context of cultural and tourism integration and collect data for
making short videos; 2) produce several short promotional videos about
Beihai boat-dwelling culture for tourism. The population and sample of
this research were divided into four groups: 1) the group of boat-dwelling
families living in Beihai; 2) the group of boat-dwelling culture museum
staff; 3) the group of film and TV experts; and 4) the group of local and

foreign tourists. The groups were selected through the purposive sampling
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method. The research tool used for data collection in this research was

the short video platform data acquisition and questionnaire. The statistics

used in the study were mean (x) and standard deviation (S.D.).

The research showed that Beihai Tanka culture is rich and colorful,
with crucial cultural and tourism communication values. Beihai Tanka's
cultural heritage faces an extinction threat in the current social
development situation. At the same time, short video promotion can
effectively promote the tourism of Beihai Tanka culture to protect Beihai
Tanka culture. The research also found that the past producers of short
videos about Beihai Tanka culture were too commercialized, and they
lacked a deep understanding of Tanka culture, distorted the authenticity
of the culture, lacked professional production skills, and resulted in poor
promotional effects. In this research practice, a program for extracting
elements of Beihai Tanka culture and an integrated program for producing
and promoting short videos about Tanka culture were designed. The
design program was applied to have six groups of short videos and a
compilation video of multiple short videos. By analyzing the feedback
data from the audience on the short video platform, it was confirmed that
the two programs in the conclusion could effectively improve the

efficiency of Tanka culture in tourism communication.

Keywords: cultural tourism integration; Guangxi Beihai; Tanka culture;

short video; intangible cultural heritage

Research Objectives
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1) To analyze the unique characteristics and attractive contents of
Tanka culture and intangible cultural heritage in Beihai City in the context
of the integration of culture and tourism and to collect data for the

production of a short video;

2) To produce a short promotional video about Tanka culture in Beihai

for tourism.
Literature Review

Chen Luxi's "A Study on the Development of Beihai Tanka Folk
Culture Tourism" (Old Brand Marketing 2020:04.1-2) pointed out the
characteristics and development advantages of Beihai Tanka folk culture
tourism resources and proposed corresponding adjustment plans and
suggestions for the problems that hinder the development of Beihai folk

culture tourism in the current situation.

Chen Yanyan's "The Protection of Beihai Cultural Heritage in the
Digital Media Era" (Value Engineering 2014(33):14) proposed to use the
power of self-media to provide new ways and choices for the protection
and promotion of Beihai historical relics. The researcher emphasized that
in the new media era, the dissemination of Tanka culture should fully use

new media technology and expand its influence.

Mo Lianfeng, Li Guilou, and Zhou Lihong's "A Study on the
Interaction Relationship between Beihai Tanka Traditional Folk Culture
and Tourism Industry" (Communication and Copyright 2017(10):64)

proposed that according to the unique tourism value of Beihai Tanka
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traditional folk culture, as well as the problems existing in the
development process such as lack of overall planning, insufficient feature
highlighting, low popularity, etc., they explored the interaction relationship
between them; in this study, the researchers planned to take Beihai
Qiaogang Tanka Festival Culture Activities as an observation point, to
understand the folk culture connotation of Tanka, and use folk culture
tourism characteristic resources as an essential resource for short video

production.
Research Methodology
The research tools used in this study are as follows:

1) This study adopted the literature research method and field
investigation method.

2) The specific production plan of the Beihai Tanka culture short
video is divided into two stages: pre-production and production;

3) Pre-production: There are four steps: determine the theme and
target audience of the short video, story, and creative story adaptation,

character and scene design, script, and storyboard design.

The production stage has four steps: on-site shooting, video editing,

sound and special effects editing, evaluation, and revision.
Research Framework

In this research framework, the result is Beihai Tanka culture short

video production, which completes the creative transformation of
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traditional culture by extracting traditional Tanka culture elements and

applying film and television art.
Research Framework

In this research framework, the result is Beihai Tanka culture short
video production, which completes the creative transformation of
traditional culture by extracting traditional Tanka culture elements and

applying film and television art.

|

| The rise of short video platforms

———| The need to protect the culture of Tanka in the BeiHai
China's Culture and Tourism

BaCkgrDUrld to the deVEIOpment —| Production of short videos on Tanka culture in BeiHai
of the industry

—l Release and feedback of short videos on Tanka culture in BeiHai

Figure 1 Conceptual Framework

Definition of Term

Tanka: In this study, Tanka refers to a general term for coastal water
fishermen who live on boats, make a living by fishing, and do not own
property on land. Historically, the Tanka people had their unique language
and changed to speak Chinese in the Ming Dynasty. Because they stayed
on boats for a long time and lived on water, they formed customs

different from the land society.
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Short video: In this study, short video means short film video,
which is a way of disseminating Internet content. It is generally a video
with a duration of fewer than 5 minutes that is circulated on the Internet
new media; with the popularity of mobile terminals and the acceleration
of the network, short, flat, and fast large-flow dissemination content

gradually gains the favor of major platforms, fans, and capital.
Chapter 1 The Status Quo of Tanka Culture and Short Video
1.1 The Diversity of Beihai Tanka Culture

Beihai City is a coastal city in Guanegxi, China, with a rich and colorful
Tanka culture. Tanka culture is a diverse marine culture that integrates the
cultural elements of Han, Zhuang, Yao, and other ethnic groups. Its unique
religious culture and belief system includes reverence for nature and
ancestors and the philosophy of harmonious coexistence with nature.
Tanka culture also has a wealth of folk customs and traditional skills,
including unique festival celebrations, handicrafts, and traditional skills
related to the ocean and fisheries. Tanka food culture is another important

part of its charm, including special snacks and specialty dishes.

The Tanka people have lived on the sea long, facing various survival
challenges. The Tanka people also have many beliefs and cultural
customs related to the sea, such as the Beihai Wai Sha Mazu Temple Fair

etc., which are closely associated with their lives.

The culture of the Tanka people is also reflected in their daily lives,

such as clothing, food, housing, and music. Their traditional clothing



TmTigeaaireuiuazaningms 09 7 adufl 1 unsew - nunWuS 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

includes Tang suits and jade and jadeite accessories; their unique food
culture, such as fish rice, reflects their close relationship with the sea; their
Tanka shed shows their simple lifestyle. In addition, music, especially
saltwater songs, is also an essential part of Tanka culture. The Tanka
people also have a rich traditional folk culture. These habits and cultures
are critical to their lives and are reflected in activities such as weddings,

temple fairs, etc.

Figure 2 The wedding ceremony of fishing boats in Beihai Tanka culture
Source: (Beihai Photographic Commune Zhiguang Wu)
1.2 The Status Quo of Beihai Tanka Culture Short Video

The dissemination characteristics of short videos are fast and
innovative in form, which is beneficial for the promotion of traditional
culture. However, the time limit of most videos, within 30-120 seconds,
makes it difficult to fully display Tanka culture's connotation. As a result,

some video content is too simplified or one-sided, leading to an
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incomplete or misunderstood understanding of the culture by the

audience.

The short video on Beihai Tanka culture is a part of Chinese ethnic
culture; its development process is still in its infancy. Beihai Tanka culture
is a unique marine culture with diverse cultural integration and a profound
belief system. However, there are some problems with the existing Tanka

culture short videos:

Five major problems exist in the existing Tanka culture short videos:
superficiality, commercialization, homogeneity, professionalism, and
planning. Superficiality refers to some videos that cater to traffic too much
and ignore the cultural connotation. They only show the appearance of
Tanka town without conveying the essence of Tanka culture.
Commercialization refers to many videos that are more biased toward
product promotion rather than cultural communication. This may lead to
misunderstanding or loss of interest in Tanka culture by the audience.
Homogeneity refers to many videos that have similar content choices and
do not fully show the richness of Tanka culture. Video creators need to
think more innovatively about content selection. Professionalism refers to
most video accounts operated by cultural heritage inheritors, but most
lack professional video production and promotion skills. The official
account’s video production also has problems such as low quality, single
content, and administrative commandments. Planning refers to many
inheritors or related institutions paying more attention to short-term

commercial interests rather than the value and importance of long-term
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protection of cultural heritage itself. This leads to chaos in the short video

market and an overdraft of cultural heritage image.

To make Tanka culture more widely known and sustainable
development, researchers suggest improving the following aspects: digging
deep into the connotation of Tanka culture and focusing on promoting its
uniqueness in clothing, architecture, food, and folk culture. Online
promotion suggests cooperating with villagers in Tanka town to establish
a live broadcast platform, showing daily sea fishing and Tanka stories, and
using travel bloggers to make theme travel videos. At the same time, post-
Tanka culture short videos on social media, such as Weibo, WeChat,
Douyin, etc., and cooperate with tourism agencies, blogs, and cultural and
art groups. Offline promotion can include Tanka shell carving art
exhibitions, tourism exhibition displays, cooperation with TV media, and

other methods to fully show Tanka culture's charm.
The Extraction of Cultural Elements from Tanka Culture Short Video

Researchers suggest the following steps to extract characteristic

cultural elements and produce a short video.

Research target area: Choose an area of interest, such as Beihai
Tanka culture in China, and understand the history, geography, humanistic
characteristics, and local traditional customs and celebrations of the area.
By researching historical events, figures, geographical environment, etc.,
the unique cultural connotation and value of the research area can be

excavated.
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Cultural investigation: Researchers need to conduct in-depth
research on the artistic elements of the target area, including traditional
architecture, clothing, food, music, dance, folk art, etc. In the early stage,
relevant books, literature, audio, and video materials can be found. In the
later stage, field investigation can be conducted to seek opinions and
suggestions from local experts or residents. Observing and experiencing
the research area's lifestyle, customs, etiquette, and festival activities

makes it easy to feel its unique ethnic style and characteristics.

Plot planning: For the cultural elements of the research area,
exciting story plots can be conceived to show the characteristic cultural
features by setting the theme, characters, and scenes of the story and
how to integrate the selected cultural elements. Learning from and using
the local cultural art forms, techniques, materials, etc., is convenient for
creating artistic works with regional characteristics and personal style,

showing its unique artistic charm and aesthetic taste.

Scene location selection: According to the needs of cultural
elements in the story plot, choosing a suitable place for shooting is
recommended. Find representative traditional buildings, natural
landscapes, or landmarks with special significance to ensure that they

highlight the cultural characteristics of the target area.

Cultural element presentation: Skillfully integrate cultural elements

into short videos, which can be displayed using lens switching, close-ups,
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music, text, etc. Ensure that cultural elements echo the story plot and let

the audience feel the unique charm of local culture.

Figure 3 The characteristic culture of Beihai Tanka found by

researchers in their investigation

The Practice and Effectiveness of Tanka Culture Short Video
1. The Production Process of Tanka Culture Short Video
1.1 On-site shooting

Preparation in advance is particularly critical in the actual shooting

process of a short video. It mainly includes:

Equipment configuration: Ensure that video, lighting, and audio
equipment are complete and set according to the storyboard script and

have extra batteries and storage cards.
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Camera adjustment: Set the camera position and angle according

to the storyboard script to meet the creative requirements.

Personnel scheduling and communication: Ensure that actors and
team members are clear about their responsibilities and communicate

with directors or assistants.

Environment and safety: Predict and take countermeasures for
external interference and potential risks to ensure smooth and safe

shooting.
1.2 Video editing

The post-editing stage of the video mainly focuses on material

selection and processing.

Material classification and screening: Classify and screen the
shooting materials in detail according to content, date, scene, etc., and

select high-quality segments.

Technical application: Use different editing techniques according to

needs, such as switching, fading in and out, etc., to enhance video effects.

Team collaboration: Editors, sound engineers, and color adjusters
should communicate with each other to ensure video consistency and

professionalism.

1.3 Sound and special effects editing
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Sound and special effects are essential components of video

production.

Sound processing: Select and adjust the sound to ensure
coordination and emotional depth of background music, sound effects,

and dialogue.

Special effects application: Use color correction, animation, etc., to

enhance visual impact and ensure adequate information delivery.

Team communication: Sound and special effects engineers must
communicate closely with other team members to ensure coordination

of various aspects.
1.4 Evaluation and revision
Quality evaluation after video completion is critical.

Technical review: The team jointly checks the technical details of

the video.

Content evaluation: Invite target audience and cultural experts for
assessment to ensure authenticity and accuracy of artistic communication

in video.

Feedback revision: Adjust and improve video content according to
collected opinions to ensure respect for Tanka culture and proper

presentation.

2 Analysis of Tanka Culture Short Video Results
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Table 1 Statistical data of Beihai Tanka culture short videos

No. Short video name View count "Like"
A Glimpse of Beihai-Beihai Tanka | Unable to
1 2000+
Town Video count
Tanka Wedding in Song (Beihai | Unable to
2 158
Radio and Television Station) count
Beihai Tanka People's Earthy
Unable to
3 New Year Customs (Fish Boss 59
count
Knows Beihai)
Tanka Shell Carving Crafts
a4 1724 414
Display
Beihai Tanka Dwelling Short
5 4035 1120
Video
Tanka Dragon Boat Theme
6 Calisthenics Promotional Short | 2310 541
Film
Beihai Tanka Opening Sea
7 7808 1514
Festival Short Video
3301 (Upper
g Marine Tanka Cultural and and Lower | 830
Creative  Product Production )
Episodes)
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Micro Course (Upper and Lower

Episodes)

2050 (Upper
Dijiac  Tanka Women Militia
9 and Lower | 643
(Upper and Lower Episodes)
Episodes)

2021  China-ASEAN  Tourism
Vocational  Education  High-
10 67,000 2220
Quality Development Forum-

Tanka Culture Display Collection

This study examined nine groups of independent short videos and
a collection of temporary ASEAN Tanka culture video displays. According
to the data, the 2021 China-ASEAN Tourism Vocational Education High-
Quality Development Forum-Tanka Culture Display Collection is the most
popular short video, with its view count and "like" number far higher than
other videos. This shows that the video has strong appeal in content
selection and production technology and can effectively deliver the
characteristics and charm of Tanka culture and reflect the critical value of

Tanka culture in international exchange among ASEAN countries.

Beihai Tanka Opening Sea Festival Short Video also performed well,
with its view count and "like" number ranking second. This shows that the

video can highlight one of the characteristics of Tanka culture, namely the
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opening sea festival, a unique sea folk activity with intense religious color
and ethnic emotion. The video can make the audience feel the awe and
dependence of the Tanka people on the ocean, as well as their belief

and gratitude to their ancestors and gods.

Beihai Tanka Dwelling Short Video also performed well, with its
view count and "like" number exceeding 4,000. This shows that the video
can demonstrate the Tanka people's unique living and architectural styles
and let the audience understand how they adapt to the marine

environment, use natural resources, and create a characteristic sea life

space.

Figure 4 Short Video Showcase at the 2021 China-ASEAN Forum on

High-Quality Development of Vocational Education in Tourism

According to the statistical data, Beihai Tanka culture short videos
created by professional teams performed highly regarding view count and
"likes." This fact confirms that compared with other production methods,

content produced by professional team methods can win more
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recognition and favor from people. Still, it also verifies that such content
has more appeal and influence under the same or similar production

costs.

The analysis results show that short videos and combining large-
scale offline activities for diversified promotion have great social value in
cultural and tourism integration. Through this method, we can better
disseminate and display local culture to stimulate the audience's interest
and identification with the unique culture of the target area. At the same
time, this also provides strong support for promoting the sustainable
development of the tourism industry, positively impacting local economic

and social development.
Conclusion

In this study, we drew the following conclusions: The more popular
cultural heritage short video production methods have advantages and
disadvantages. Story creation, new technology restoration of historical
relics presentation, course creation production methods: The advantage
of this type of cultural short video is that it is not limited by time and
space and can effectively display and disseminate Beihai Tanka culture in
a way that modern people can easily accept, including cultural content
that has disappeared in the long history. This method has a very high
practical application value, but the disadvantage is that the production

cost is high and only suitable for promotion teams with sufficient funds.
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The use of film and television shooting techniques to record
creation: The advantage of this method is to present the existing folk
activities and festival ceremonies in a participatory and cooperative way.
This method has a low production cost and a high cost-performance ratio.
However, the disadvantage is that it is limited by the ceremony's fixed
time, date, and location. For example, the opening sea festival video can
only be produced during a specified time of the year. This creative plan is

suitable for small teams or individuals with insufficient funds.

From the perspective of the dissemination benefits of cultural
heritage short videos, both fast video production methods can effectively
promote cultural content and assist local cultural tourism. Temporary
video dissemination platforms provide new opportunities for cultural
heritage protection. Short videos also narrow the distance between
cultural heritage and young groups, making more young people pay
attention to and accept different types of cultural heritage. Cultural
heritage relies on its unique charm to better attract the public to leamn
and understand cultural heritage through short video dissemination and
let more people join in protecting it. Many cultural heritage videos can
also be built into a mobile video database of culture, making it more
convenient for people to understand and promote public inheritance and

protection of cultural heritage.

Discussion
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Researchers found in this study that the material extraction
methods for Tanka culture short videos can be more diverse. For example,
they can explore local community participation, expert opinions
solicitation, and relevant information collection to obtain rich and varied
materials. Researchers also found the potential value of Tanka cultural
heritage short videos in cultural tourism integration, such as using them as
promotional tools, tourism guides, and carriers of artistic education. In
addition, researchers found new ways of innovative thinking for Tanka
cultural heritage short videos, namely through the integration of
diversified content, technological innovation, and marketing promotion

strategies to make Tanka culture short video dissemination more efficient.
Suggestions

To better protect and disseminate Tanka culture, researchers

propose the following suggestions:

When producing Tanka cultural heritage short videos, ensure the
accuracy and richness of materials, cooperate with local communities and
experts, dig deep into the connotation and characteristics of Tanka
culture, and combine current events or hot topics to increase topicality

and attention.

In terms of production technology, improve picture quality and
expressiveness by using professional photography, editing, dubbing, music,
and other means, and let the audience feel the beauty and dynamism of

Tanka culture. For example, you can use drones, underwater cameras,



MImsigmaaiauiuazaninginns 30 7 aafufl 1 unmew - nuanwug 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

slow motion, and other technologies to show the Tanka people's sea life
scenes and activities and give the audience an immersive feeling. You can
also try using new technologies such as virtual or augmented reality to

make content more vivid and exciting and attract audience attention.

In terms of promotion strategy, enhance the tourism experience by
integrating Tanka culture short videos into tourism routes and activities,
promote Tanka culture short videos through various channels, and
cooperate with tourism-related institutions to increase exposure. Enhance

tourists' awareness and interest.

In terms of policy support, improve local cultural identity and
cultural inheritance awareness by calling on government agencies to pay
attention to the protection and inheritance of Tanka culture and actively
take measures to encourage and support the production and promotion
of Tanka culture short videos. This is conducive to the implementation of

cultural protection policies.
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The Effects of Transformational and Transactional
Leadership Styles and Communication Skills on
Employee Job Satisfaction in the Banking Industry,
Chengdu, China
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Abstract

This study aimed to explore the impact of (independent variables)
transactional leadership style, transformational leadership style, and
communication skill on (dependent variable) employee job satisfaction in
the Banking industry in Chengdu, China. This research was quantitative.
This research survey was observed on the non-managerial level of
employees from the Banking industry in Chengdu, China. The 384
respondents participated in this study. Data were collected by using a
questionnaire. The data collected were analyzed using descriptive and
inferential statistics. This study found that managers' transactional and
transformational leadership styles and communication skills positively

influence employee job satisfaction.
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This study also found that most respondents were males (53.60%)
and aged between 21-30 (44.01%). The study also explored employee
behavior and found that employees wanted to become experts in their
fields (33.85%) and were motivated by learning new things (41.15%). Good
communication (29.95%), career opportunities (38.80%), and job facilities
(29.43%) were identified as the most effective ways to improve teamwork,
benefit employees, and support better work performance.

In conclusion, the study suggests that transactional and
transformational leadership styles and communication skills are essential
in improving employee job satisfaction in the banking industry in Chengdu,
China.

Keywords: Transactional,  transformational  leadership  styles,

communication skills, employee job satisfaction, banking industry.

Introduction

The development of a country's financial sector significantly
impacts its industrial structure, but the specific channels through which
this relationship appears remain under- researched, especially in
developing countries. The Chinese banking system has a complex history
of nationalization, consolidation, and modification to adapt to changing
policies and conditions. The banking system was centralized under the
Ministry of Finance in the early years but was later expanded and
diversified to meet the needs of the reform program in the 1980s. By 1987,

the banking system included several institutions, including the People's
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Bank of China, the Agricultural Bank of China, and the China Industrial and

Commercial Bank.

The People's Bank of China served as the country's central bank,
responsible for issuing currency, controlling the money supply, and acting
as the primary source of credit for economic units. The Bank of China
handled all foreign exchange dealings, including allocating foreign
exchange reserves, setting exchange rates, and carrying out financial
transactions with foreign firms and individuals. The Agricultural Bank
provided financial support to agricultural units and directed the operations
of rural credit cooperatives, while the People's Construction Bank
managed state appropriations and loans for capital construction. The
1980s saw significant expansion and diversification of the banking system
to meet the needs of the reform program, and banking activity grew
sharply during this period. The banking system included the People's Bank
of China, Agricultural Bank of China, Bank of China, China Investment Bank,
China Industrial and Commercial Bank, People's Construction Bank,
Communications Bank, People's Insurance Company of China, rural credit

cooperatives, and urban credit cooperatives.

The government has historically tightly controlled China's banking
system, with all financial transactions conducted through banks. The
government encouraged personal savings accounts and rural credit
cooperatives, while savings banks were in urban areas. In 1995, the
Chinese government introduced the Commercial Bank Law to

commercialize the operations of the four state-owned banks, including



MImsigmaaiauiuazaninginns 30 7 aafufl 1 unmew - nuanwug 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

the Industrial and Commercial Bank of China (ICBC), the largest bank in
China. ICBC used to be a significant supplier of funds to China's urban
areas and manufacturing sector and has distinguished itself in foreign

exchange and RMB clearing businesses.

In 2012, China was considering introducing a deposit insurance
system as part of its projected reform of the general banking system. The
introduction of deposit insurance aimed to wean banks from their close
relationship with state-owned enterprises, which they strongly preferred
to lend to, leaving the private sector starved for credit. Large banks, such
as China's Big Four, which would not be permitted to fail in any event,
would pay hefty premiums based on the volume of deposits. This would

subsidize smaller banks.

In 2020, China's banking sector saw a steady expansion in total
assets, with improved asset quality. The total assets of China's banking
institutions climbed 10.1 percent year-on-year to RMB319.7 trillion. Their
nonperforming loans ratio stood at 1.84 percent. The banking sector
provided substantial financial support to the national policy goals of
stabilizing the economy and guaranteeing six priorities: jobs, livelihoods,
and food security. RMB loans increased by RMB19.6 trillion throughout the
year, with inclusive loans to small and micro companies growing by 30.9
percent year-on-year. To guard against systematic financial risks, the
banking institutions strengthened their risk defense ability by disposing of

non-performing assets and setting aside a loan loss provision.
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China's banking sector made significant strides in 2021 despite
challenging circumstances. The total assets of commercial banks
increased by 8.6%), and the non-performing loan ratio decreased by 0.11
percentage points from the previous year. The quality of credit assets
remained stable, and loans effectively supported the recovery and
development of the real economy. Key risks were under control, with the
macro leverage ratio dropping by about eight percentage points. However,
China's economic growth faces triple pressure from a demand contraction,
supply shocks, and weakening expectations. Technological advancements
and regulatory policy changes continue to reshape financial development

and market competition, exposing the banking sector to new challenges.

To address these challenges, the banking sector must adhere to
the development direction of serving the real economy, preventing and
controlling financial risks, and deepening financial reform. It should
explore new profit drivers in business model transformation and properly
manage the relationship between asset size and quality. The sector must
also attach great importance to risk prevention and controls to be fully
prepared for possible worst-case scenarios. Additionally, incorporating
environmental, social, and governance (ESG) requirements into every
aspect of operations and management, deepening digital transformation,
and investing continually in talent will be critical to achieving robust,

sustainable growth.

As the COVID-19 pandemic is expected to be contained by the

end of 2022, the banking sector will need to provide substantial financial
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support to achieve the dual carbon goals and address climate risks. While
China's banking industry benefits from favorable external factors,
significant uncertainties remain in the global environment, and the sector
will need to remain vigilant and adaptable to seize opportunities and
address risks and challenges. The upcoming 20th National Congress of the
Communist Party of China will have a far-reaching impact on the country's
future economic and social development, and the banking sector will
need to be prepared to navigate the changes that may result. The industry
must also fulfill its corporate responsibilities and incorporate
environmental, social, and governance (“ESG”) requirements into every
aspect of operations and management, continue to deepen digital
transformation, take advantage of digital technologies to improve the
quality and efficiency of development and invest continually in talent to

improve leadership and professional skills. (Deloitte, 2022)

Park and Kim (2009) suggested that managers should focus on job
satisfaction, organizational commitment, and job characteristics to
improve employee attitudes. In the fierce competition situation, saving
costs for each organization is indispensable. It is one of the most essential
methods that could enhance the organization's success. Therefore, job
characteristics, job satisfaction, and organizational commitment are worth
to managers to pay attention to and strive to improve. Promoting
employees’ positive emotions would be an effective method for
managers who want to predict and control the employees' negative

attitudes in the banking industry of Chengdu, China, in a timely manner.
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Employee surveys, which some corporations are already
accompanying, are a way to assess employee job satisfaction. However,
significantly, managers ought to communicate with employees. Leaders
across the organization ought to engage with employees to know their
feelings and objectives and how employees' objectives can support the
organization’s goals, rather than assume that the organization’s objectives

are often transferred to workers top-down.

The HR survey has highlishted that organizations have to be
compelled to make an effort much more to support challenging and
fascinating work, promote the development of an excellent operating
culture (e.g., through engaging workplace area, events, leadership skills),
and self-growth and career opportunities (e.g., through training supported
individual desires, employee career planning). For a second time, all of
this could be supported by a deep understanding of what individual

employees actually need.

The researcher would like to know that all factors that were
studied could be applied to employee job satisfaction in the Banking
industry in Chengdu, China. That means the researcher would like to
comprehend how leadership behaviors can increase employee job

satisfaction in the banking industry in Chengdu, China.

Research Objectives
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1. To study the relationship between transformational leadership
style and employee job satisfaction in the Banking industry in Chengdu,

China.

2. To study the relationship between transactional leadership style

and employee job satisfaction in the Banking industry in Chengdu, China.

3. To study the relationship between managers' communication
skills and employee job satisfaction in the Banking industry in Chengdu,

China.
Conceptual Framework

This article's conceptual framework portrays the relationship
between the independent variables (Transactional & Transformational
leadership and Communication skills) and the dependent variable
(employee job satisfaction).

Previous studies mentioned that employee job satisfaction
considerably depends on leadership styles. Prior research has concluded
that transformational leaders can increase employee motivation and

satisfaction.

Transactional Leadership

Transformational

) Employee Job Satisfaction
Leadership

Communication Skill
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Figurel: The independent variables effect on employee job satisfaction

Research Methods

The target population in this study was focused on employees of
state-owned commercial banks with headquarters in Chengdu, China,
which were quickly developing and provided many jobs in the banking
industry of Chengdu, China. It included the Industrial and Commercial
Bank of China (ICBC), China Construction Bank (CCB), Bank of China (BOQ),
Agricultural Bank of China (ABC), and Postal Savings Bank of China (PSBC)
in Chengdu. Therefore, the target sample was drawn from these

employees.

The population could not be identified, for the sample group size
in this study was computed by the sample size formula of Cochran (1977).
The accepted standard is significant at a confidence level of 95% or a
significance of 0.05. Hence, the size of the sample group is calculated as
follows: the sample size is 384.16, based on the confidence level of 95%.
Therefore, the sample group size set in 384 samples is an extraction from

the population.

The researcher will design a questionnaire as the research
instrument, including demographic data, employee behavior,

independent variables (transactional leadership style, transformational
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leadership style, and communication skill), and dependent variables
(employee job satisfaction). The questions will be on nominal, ordinal,

and interval scales, and the Likert scale will be used.

The study ensured the content validity of the questionnaire by
submitting it to an independent study advisor and five experts in the
related field. The questions were chosen and adapted based on the
assessment results to ensure a consistency index value of more than 0.5
for each question. The reliability analysis aims to measure the amount of
random error in the test scores and how much of it can be fixed in the
scores. A high score indicates high reliability and accuracy. The reliability
coefficients, which range from 0.00 (much error) to 1.00 (no error), are
commonly used to specify the amount of error in the scores. According
to Olorunniwo et al. (2006), the acceptable alpha value should be about
0. 70. The overall Cronbach’ s alpha coefficient value from this
questionnaire is all higher than the value of 0.70; therefore, the quality
and accuracy of the questionnaire are high in reliability level, and the

desirability level is excellent (Cronbach, 1951; Olorunniwo et al., 2006).

The statistical analysis involves descriptive and inferential
statistics. Descriptive statistics will be used to analyze the demographic
data and measure the relationship between independent and dependent
variables using mean and standard deviation. Inferential statistics will test
the research hypothesis using regression analysis to investigate the
relationship  between independent variables ( Transactional and

transformational leadership styles and communication skills) and
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dependent variables (Employee Job Satisfaction). The acceptable p-value

is set to a maximum statistical significance of 5%.

Research Results

Demographic of respondents

In this study, 384 employees participated. Most of the
respondents were male employees 53.60 percent (N=202), aged between
21 and 30 years old 44.01 percent (N=169), with income level less than
and equal to 3000RMB by 36.46 percent (N=140), holding a bachelor’s
degree by 58.07 percent (n=223) and employment for a period is 3 to 5
years by 33.33 percent (n=128).
For Employee behavior

Most of the employees would like to be experts in their related
fields in the next five years 33.85 percent (N=130), and they got motivated
by leaming new things in an organization 41. 15 percent ( N= 158).
Furthermore, most employees accepted good communication with each
laborer is the most robust way to improve teamwork in an organization
29.95 percent (N=115), and also they appreciated career opportunities as
benefits to them 38.80 percent (N=149) and job facilities can support the
better task at work by 29.43 percent (N=113).

For Hypothesis
H1: There is a positive relationship between employees' perceived
Transactional leadership style and job satisfaction.

The findings revealed that Transactional leadership style

(Beta=. 246, Sig=.000< 0.05) is positively related to employee job
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satisfaction. According to the result of hypothesis 1, there is a positive
relationship between Transactional leadership style and employee job

satisfaction.

H2: There is a positive relationship between employees' supposed
Transformational leadership style and job satisfaction.

The findings showed that Transformational leadership style
(Beta=.230, Sig=.022<0.05) has a positive relationship with employee job
satisfaction. According to hypothesis 2, a positive relationship exists

between Transformational leadership style and employee job satisfaction.

H3: Communication Skills of managers positively affect employee job
satisfaction.

The findings proposed that communication skills (Beta=.337,
Sig=.039<.0.05) positively correlate with employee job satisfaction.
According to hypothesis 3, employee job satisfaction positively affects

managers' communication competencies.

Research Discussion

H1: There is a positive relationship between employees' perceived
Transactional leadership style and job satisfaction.

The findings revealed that Transactional leadership style is
positively related to employee job satisfaction. According to the result of
hypothesis 1, there is a positive relationship between Transactional
leadership style and employee job satisfaction. Omoankhanlen,

J.A., Ajienka M. F., Oloda O. F. (2014). | suppose that there is a positive
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significant  relationship between corporate culture, transactional
leadership, and employee satisfaction in selected banks in River’s state of
Nigeria.

H2: There is a positive relationship between employees' supposed
Transformational leadership style and job satisfaction.

The findings showed that the Transformational leadership style
positively correlates with employee job satisfaction. According to
hypothesis 2, a positive relationship exists between Transformational
leadership style and employee job satisfaction. This finding is related to
Saleem, H. (2015), who found that transformational leadership style
positively impacts teacher job satisfaction in public sector universities of
Lahore, Pakistan.

H3: Communication Skills of managers positively affect employee job
satisfaction.

Those findings proposed that communication skills positively
correlate with employee job satisfaction. According to hypothesis 3,
employee job satisfaction positively affects managers' communication
competencies. Udin U., Handayani S., Yuniawan A., and Rahardja E. (2019)
showed that leadership styles and communication skills significantly affect
employee satisfaction at three private Islamic universities in Semarang,

Indonesia.

Suggestions

Policy suggestions
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1. In every organization, middle- or upper-management-level
persons should provide effective leadership behavior to guide
subordinates toward achieving preferred goals.

2. Every organization needs efficient leaders to control and
motivate employees to do a better job at the workplace.

3. Efficient Communication can give supervisors and
subordinates good relations and support to achieve clear objectives and
tasks.

4. Communication skills are necessary for management-level
employees

5. Banking organizations and organizations that want to maintain
sustainable development, beat rivals, and increase competition benefits
must focus on employee job satisfaction through fair and effective

leadership.

Practical suggestions

1. Train managers to develop practical communication skills: The
study found that managers' communication skills significantly impact
employee job satisfaction. Therefore, organizations in the banking industry
in Chengdu, China, need to invest in training their managers to improve
their communication skills. This could include training on active listening,
clear and concise communication, and conflict resolution.

2. Foster a transformational leadership culture: The study found
that transformational leadership style positively relates to employee job

satisfaction.  Therefore, organizations should aim to foster a
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transformational leadership culture, which involves inspiring and
motivating employees to achieve their full potential. This can be achieved
by empowering employees, providing feedback and recognition, and
promoting a shared vision.

3. Provide career development opportunities: The study found
that employees appreciate career opportunities and job facilities.
Therefore, organizations should provide employees with opportunities for
career development, such as training, mentoring, and job rotation
programs. This can help to improve employee job satisfaction, as
employees will feel valued and have a sense of direction in their career
paths. Additionally, oreanizations should ensure adequate job facilities

and support employees in performing their tasks effectively.
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Abstract

This independent study aims to identify factors that influence
customers' choice of telecommunication service provider in Chengdu,
China, and examine the relationship between these factors and customer
choice. The study also aims to demonstrate the relationships between
these factors and customer choice in the telecommunications industry.
Four significant independent variables, including marketing mix 7Ps, brand
equity, consumer behavior, and their effect on the dependent variable of
customer choice, are discussed in this paper. The study collected 400
research questionnaires from customers at China Telecom, China Unicom,
and China Mobile service centers in Chengdu using judgment and
convenience non-probability sampling. Finally, the study concludes with
its findings.

China Mobile dominates both male and female segments, and

most age groups, except baby boomers, are dominated by China Telecom.
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However, China Telecom has a relatively strong market share in the
married segment. Customers prefer China Mobile with a master's degree,
while customers with bachelor's degrees are evenly split between China
Mobile and China Telecom. China Mobile dominates most occupation
segments, except for students, whom China Telecom dominates. Middle-
income customers prefer China Telecom, while high-income customers
prefer China Unicom. China Telecom dominates almost every hobby,
while China Unicom dominates online shopping and collection. All three
operators' customers play mobile games and go online for several hours
using their mobile phones daily.

A series of hypothesis tests were conducted to determine if
product, price, place, promotion, people, process, physical evidence,
brand awareness, brand personal, brand identity, brand recognition, brand
preference, brand loyalty, brand experience, and consumer behavior
significantly influence consumer choice. The results showed that, except
for brand awareness, personality, identity, preference, loyalty, experience,
and behavior, all other factors did not significantly influence consumer
choice in Chengdu, China.

Keywords: Choice decision, Telecommunication service, marketing mix

Introduction

Industry 4.0 is a digitization and integration process that spans the
entire organization, from product development to service. The technology
enables real-time access to data, process efficiency, quality management,

and operations planning, augmented by AR and optimized through an
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integrated network. Leading companies in the industry are expanding their
offerings with disruptive digital solutions, such as complete, data-driven
services and integrated platform solutions, to generate additional digital
revenues and optimize customer interaction and access. The
technological landscape of Industry 4.0 includes mobile devices, IoT,
location detection, human-machine interfaces, 3D printing, smart sensors,
big data analytics, multilevel customer interaction, and customer profiling.
The industry will continue to grow due to the popularity of digital
marketing and technological advancements such as AR, VR, and cloud

computing.

According to PwC IAB Internet's 2016 annual report, digital video
has been viral, especially digital video on mobile, and the video
consumption trend is $1.6 billion. Thisis a 178 percent increase from

2015.
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Figure 1 Industry 4.0 framework and contributing digital technologies
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Refer to PwC IAB. (2022). Internet Advertising Revenue Report Industry
4.0: Building the Digital Enterprise

Telecommunication plays a significant role in our daily lives,
especially mobile phones, which have various functions beyond just
making calls. Due to low purchase prices and device availability, mobile
phone numbers have increased globally, especially in developed
countries. The expansion of the telecommunication industry has led to a
worldwide revolution in communication and innovation, creating endless
jobs and other opportunities for people. Wireless communication
technology, especially cellular networks, has spread rapidly over the past
few decades in China, making it the dominant form of telecommunication.
The mobile market has undergone significant changes in recent years, with
substantial increases in mobile data usage and a shift from 4G to 5G

networks.

The telecommunications industry in China is dominated by three
state-run businesses: China Telecom, China Unicom, and China Mobile.
The three companies were formed by restructuring launched in May 2008,
directed by the Ministry of Information Industry ( MIl) , National
Development and Reform Commission (NDRC), and the Minister of
Finance. Since then, all three companies have gained nationwide fixed-
line and cellular mobile telecom licenses in China. In 2019, all three

telecoms were issued 5G national licenses.
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Following China’s entry into the World Trade Organization in 2001,
a new regulatory regime allowed foreign firms to access the market under
restrictions. Huawei Technologies became the world's largest telecom
equipment vendor in 2012. As of 2021, there are over 989 million internet
users and around 1.62 billion mobile phone subscriptions in China, with
the telecom sector's monthly revenue of over 100 billion yuan ($15.52
billion). China is the only country known to work towards a single- stack
IPv6 network, with plans to lead globally in IPV6 adoption by 2025 and

achieve full nationwide rollout by 2030.

China's 5G Infrastructure market was pegged at USS$ 10561.3 million
in2021. The market is expected to increase during the forecast period,
mainly due to the presence of leading 5G equipment manufacturers such
as ZTE and Huawei. The growing investments by Chinese telecom
companies to upgrade their networks and deploy 5G RAN across major
cities, including Shanghai, Chengdu, Shenzhen, and Guangzhou, are
expected to boost the market positively. These cities have also
formulated roadmaps and local strategies to promote developing and
deploying 5G technologies. China has also constructed over 180 million
5G terminal connections and around 700,000 5G base stations. China
Telecom, China Unicom, and China Mobile have announced pilot DSS
solutions across a few provinces, cooperating with suppliers such as

Huawei, ZTE, and Ericsson.

The communication system plays a vital role in our daily lives and

is continuously evolving to cater to the growing number of consumers.
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Mobile phones have become increasingly popular due to their ability to
facilitate communication easily and their multi-functionality, such as
watching movies, listening to music, playing games, and internet surfing.
The increasing mobile phone usage is particularly prominent among
vocational students and working age groups. The availability of mobile
phone signals in almost every area of the country has facilitated their
widespread use. Consequently, mobile phone service providers face tough
competition, which affects consumers' behavior when choosing service
providers. The researcher seeks to understand the needs of consumers to
aid the development of various mobile phone service companies and
their marketing strategies to penetrate different markets. The study aims
to identify the factors influencing the choice of telecommunication service
providers in Chengdu, China. It will help improve and develop the
network, adjust promotions, and align them with the needs of the target

groups, particularly the vocational students and working age groups.

This study would determine how these factors relate to customers'
choice of mobile service firms. This study explores the influence of
marketing mix 7Ps, brand equity, consumer behavior, and consumer
choice decisions. The study focuses on factors that affect consumers'
choice of telecommunication service providers in Chengdu, China. The
dependent variable is consumer choice of the telecommunication service
provider in Chengdu, China, and the three significant independent
variables include marketing mix 7Ps, brand equity, and consumer

behavior.
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Research Objectives

1. To study the relationship between marketing mix 7Ps and
consumer choice of the telecommunication service provider in Chengdu,

China

2. To study the relationship between brand equity and consumer

choice of the telecommunication service provider in Chengdu, China

3. To study the relationship between consumer behavior and
consumer choice of the telecommunication service provider in Chengdu,

China

Research Methods

This research is a quantitative research study that uses a
questionnaire as a tool to collect data. According to Given, Lisa M. (2008).
quantitative research systematically investigates observable phenomena
via statistical, mathematical, or computational natural and social sciences
techniques.

It aims to investigate the relationship between marketing mix 7Ps, brand
equity, consumer behavior, and consumer choice of telecommunication
service providers in Chengdu, China. The study involves surveying 400
customers with experience with China Telecom, China Unicom, and China
Mobile in Chengdu, China. All participants are voluntary and agree to use

their data for the study.
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The population for this study is customers who have experience
using  China  Telecom, China Unicom, and China Mobile
telecommunication services in China, and a sample of 400 was selected
using a non- probability convenient sampling method. The study was
conducted in Chengdu, which has a population of 9,478,521 (World
Population Review, 2022). The sample size 400 was determined based on
Yamane’s (1973) formula, with a confidence level of 95% and a margin of

error of + 5.

The research instrument for this study is a questionnaire consisting
of two parts. Part one gathers general information and demographic data,
while part two measures variables using a 5-point Likert scale. The scale
ranges from 1 (strongly disagree) to 5 (strongly agree).

The guestionnaire examines two critical aspects, content validity
and reliability, to ensure that the respondents have a shared
understanding of the questionnaire. After that, they can answer based on
facts, feelings, and experience as statistical reliability of the questionnaire.

Content Validity: Every question on questionnaires is from a
conceptual framework. To ensure content validity, the researcher
submitted this questionnaire to an independent study advisor and five
qualified experts with experience in related fields. Researchers use the
Index of Item Objective Congruence (IOC) method to determine the
consistency between questions and objectives. The method calculates
the consistency by dividing the total assessment points given by qualified

experts by the number of experts. The assessment points are given based
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on a scale of +1, 0, or -1 for each question's consistency with the
questionnaire objective. Questions with a consistency index value of more
than 0.5 are chosen and adapted to ensure consistency.

Reliability Assessment: Reliability analysis determines the amount
of random error in test scores that can be attributed to the measurement
process. Highly reliable scores are considered to be accurate. Reliability
coefficients specify the amount of error in the scores and range between
0.00 (indicating a high amount of error) and 1.00 (indicating no error).
According to Olorunniwo et al. (2006), the acceptable alpha value should
be about 0.70. The overall Cronbach’s alpha coefficient value from this
questionnaire is all higher than the value of 0.70; therefore, the quality
and accuracy of the questionnaire are high in reliability level, and the
desirability level is excellent (Cronbach, 1951; Olorunniwo et al., 2006).
Reliability Summary of Coronhach's Alpha: Product (0.802), Price (0.830),
Place (0.798), Promotion (0.829), People (0.848), Process (0.789), Physical
Evidence (0.850), Brand Awareness (0.845), Brand Personal (0.726), Brand
Identity (0.718), Brand Preference (0.773), Brand Loyalty (0.749), Brand

Experience (0.751) and Consumer Behavior (0.743)

Conceptual Framework

Marketing Mix TPs
-Product
-Price
-Place
-Promotion
-People

-Process
o [ |
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Research Results

For demographic testing: For gender, China Mobile is dominant in
both males and females. For age, China Mobile became dominant in
almost every generation; however, China Telecom became the dominant
among the baby boomer generation. Moreover, China Mobile's share in
the married segment is relatively weak compared to China Telecom, so
China Mobile might want to be more aggressive in acquiring more married
customers to gain market share instead of trying to compete more for

single customers whom China Mobile already dominates. China Mobile
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got more attention from customers from all education levels, and
customers with master's degrees prefer to use China Mobile. However,
customers with bachelor’s degrees mostly use China Mobile and China
Telecom. For occupations, China Mobile was dominant in almost every
occupation; however, China Telecom was dominant in student
occupations. Middle-income customers prefer China Telecom, and high-
income customers are more likely to use China Unicom. China Mobile
draws customers from equally different income levels. China Telecom is
dominant in almost every hobby; however, China Mobile draws customers'
attention equally in other hobbies, and China Unicom has become
dominant in online shopping and collection. China Mobile's Customers
Spend Their Holidays Going To The Beach China Telecom's customers
spend their holidays in the mountains. China Unicom's customers spend
the same amount of time on holiday activities. Part of traveling abroad
Most of the customers of the three telecommunication service providers
have never been abroad. All telecommunication service providers are
used mainly by customers at any number of hours that customers are
online per day, and there is a minimum number of customers to choose
to use at all levels of hours that customers are online per day. Customers
of all three telecom operators use their mobile phones to play mobile

games.
For Hypothesis testing:

(Accept) Hlo: The product does not significantly influence the
consumer choice of the telecommunication service provider in Chengdu,

China.
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(Reject) Hla: The product does not significantly influence the
consumer choice of the telecommunication service provider in Chengdu,

China.

(Reject) H20: Price does not significantly influence the consumer

choice of the telecommunication service provider in Chengdu, China.

(Accept) H2a: Price does not significantly influence the consumer

choice of the telecommunication service provider in Chengdu, China.

(Reject) H30: Place does not significantly influence the consumer

choice of the telecommunication service provider in Chengdu, China.

(Accept) H3a: Place does not significantly influence the consumer

choice of the telecommunication service provider in Chengdu, China.

(Reject) Hdo: Promotion does not significantly influence the
consumer choice of the telecommunication service provider in Chengdu,

China.

(Accept) Hda: Promotion does not significantly influence the
consumer choice of the telecommunication service provider in Chengdu,

China.

(Reject) H50: People do not significantly influence consumer

choice of telecommunication service providers in Chengdu, China.

(Accept) Hba: People do not significantly influence consumer

choice of the telecommunication service provider in Chengdu, China.

(Reject) H60: Process does not significantly influence the consumer

choice of the telecommunication service provider in Chengdu, China.
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(Accept) H6a: Process does not significantly influence the
consumer choice of the telecommunication service provider in Chengdu,

China.

(Reject) H70: Physical evidence does not significantly influence
consumers' choice of telecommunication service providers in Chengdu,

China.

(Accept) HTa: Physical evidence does not significantly influence
the consumer choice of telecommunication service providers in Chengdu,

China.

(Accept) H8o: Brand Awareness does not significantly influence
consumer choice of the telecommunication service provider in Chenedu,

China.

(Reject) H8a: Brand Awareness does not significantly influence the
consumer choice of the telecommunication service provider in Chengdu,

China.

(Accept) H90: Brand personnel does not significantly influence the
consumer choice of the telecommunication service provider in Chengdu,

China.

(Reject) H9a: Brand personnel does not significantly influence the
consumer choice of the telecommunication service provider in Chengdu,

China.

(Reject) H100: Brand identity does not significantly influence the
consumer choice of telecommunication service providers in Chengdu,

China.
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(Accept) H10a: Brand identity does not significantly influence the
consumer choice of telecommunication service providers in Chengdu,

China.

(Accept) H1lo: Brand Recognition does not significantly influence
the consumer choice of the telecommunication service provider in

Chengdu, China.

(Reject) H1la: Brand Recognition does not significantly influence
the consumer choice of the telecommunication service provider in

Chengdu, China.

(Reject) H120: Brand preference does not significantly influence
consumer choice of telecommunication service providers in Chengdu,

China.

(Accept) H12a: Brand preference does not significantly influence
consumer choice of telecommunication service providers in Chengdu,

China.

(Reject) H130: Brand loyalty does not significantly influence the
consumer choice of telecommunication service providers in Chengdu,

China.

(Accept) H13a: Brand loyalty does not significantly influence the
consumer choice of telecommunication service providers in Chengdu,

China.

(Reject) H1d4o: Brand Experience does not significantly influence
the consumer choice of the telecommunication service provider in

Chengdu, China.
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(Accept) Hlda: Brand Experience does not significantly influence
the consumer choice of the telecommunication service provider in

Chengdu, China.

(Reject) H150: Consumer behavior does not significantly influence

the choice of the telecommunication service provider in Chengdu, China.

(Accept) H15a: Consumer behavior does not significantly influence
the consumer choice of the telecommunication service provider in

Chengdu, China.

Research Discussion

The discussion of the findings is about the objectives of the study.
Factors such as product, price, promotion, people, process, brand
awareness, brand personality, brand identity, brand preference, brand
loyalty, and consumer behavior can significantly influence a customer’s
choice of a telecommunication service provider in Chengdu, China. It’s
determined that if China Telecom, China Unicom, and China Mobile
operators strive to improve the factors (product, price, promotion, people,
process, brand awareness, brand personality, brand identity, brand
preference, brand loyalty, and consumer behavior), they will get the
benefit of attracting customers attention, and make a purchase decision.
The reason should be that customers pay more attention to the cost of
telecom services, the conveniences, the entire service process that staff
provides customers, and the brand benefit that the telecommunication

company creates, directly influencing customers’ purchase decisions.
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Research Suggestions

Policy suggestions

1. Improve Brand Equity: As the study shows that brand equity is
a significant factor in consumers' choice of telecommunication service
providers, providers need to invest in building a solid brand identity,
recognition, and loyalty. This can be done through various marketing
activities, such as advertising, sponsorships, promotions, and partnerships
with famous brands.

2. Focus on Targeted Marketing: The study also highlights the
importance of demographic segmentation in the telecommunication
market. Providers should target specific market segments, such as baby
boomers, married customers, or students, with tailored marketing
messages and offerings. This approach can help providers to differentiate

themselves from competitors and gain a competitive advantage.

Practical suggestions

1. Target the married segment: The study found that China Mobile
has a weaker market share than China Telecom. Therefore, China Mobile
could aggressively acquire married customers to gain market share.

2. Focus on brand equity: The study found that brand equity
significantly influences consumer choice of telecommunication service
providers in Chengdu, China. Therefore, telecommunication service
providers should focus on building brand equity to attract more

customers.
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ABSTRACT
This research aimed to 1) study the consumer behavior of the
MINISO department store, 2) study the marketing factors of the MINISO
department store, and 3) compare the marketing factors of the MINISO
department store classifier by the demographics profile of the sample.
This research was a quantitative method via accidental sampling of 385
respondents. The research instrument was a questionnaire. The statistics
used for analysis were frequency, percentage, means, standard deviation,
ranking, and hypothesis testing by ONE Way ANOVA.
The research results were as follows: 1) consumer behavior of
MINISO department store customers was frequency of purchases three
months ago between 2 times - 3 times 191 respondents (46.6 %), average

purchase three months ago less than 188 respondents (48.8 %), and type
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of products purchase were household and consumer goods 107
respondents (27.8%), 2) marketing factors of MINISO department store at
a high significant level were process, product, price, promotion, physical
evidence, distribution, and people respectively, three and there were not
significant deferent overall of marketing factors of MINISO department
store classifier by age, marital status, occupation, average monthly
income.

Keywords: Consumer behavior, marketing factors, and department store

BACKGROUND AND IMPORTANCE OF THE PROBLEM

The famous Chinese lifestyle brand MINISO has opened its first
national flagship store in the Sichuanese capital, Chengdu. The brand is
well-known in China and beyond for its Japanese-infused branding and
eclectic products, including stationary, crockery, electronics, skincare, and
more — often featuring adorable cartoon-style characters.

MINISO is a global brand specializing in cosmetics, personal care,
toys, stationary, and more. The brand's stores in various countries make it
the most appealing among the customers. Thus, MINISO's product design,
in-store experience, social media campaigns, brand strategy, and overall
marketing make it a renowned brand worldwide. (Lourina S.A. Pojoh, 2022)

The new flagship store in the Chunxi Road shopping district in
central Chengdu saw its grand opening on February 5th. The 3-story outlet

kept customers busy with a whole host of new in-store experiences,
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including interactive checkpoints based on the Chengdu map, a ‘fragrance
museum’ in line with the domestic boom in perfume consumption, and
‘IP zones” whose products feature characters from a wide range of
franchises and appeal to younger shoppers. A four-meter-tall art
installation depicting MINISO’s mascot, Dundun, the chicken, was also
there to greet fans as they arrived at the entryway. (Lourina S.A. Pojoh,
2022)

MINISO was founded in 2011 by Chinese entrepreneur Ye Guo Fu
and Japanese designer Miyake Junya. Initially claiming to be a famous
Japanese brand, despite operating in China. In such a short period, this
company has detonated as an emerging business empire with 1,800 stores
in 40 countries, delivering a heterogeneous collection of affordable,
curated goods, challenging the physical pessimists. MINISO is now
emerging as one of the top market brands. MINISO tag line is—“Let
consumers worldwide buy better quality products at lower prices.” At the
time of the establishment of MINISO, the physical economy was in decline
due to the rise of e-commerce. The physical economy had applied a
monopolistic influence on the market depending on its sales channel
advantage. Even though MINISO succeeded by providing the actual value
of the products and focusing on quality improvements. MINISO estimates
to open 6000 stores worldwide. This study aims to present a reality check
on the power of physical retailers in the rise of digital marketing. MINISO

is a brick-and-mortar-only business model built around the reality of a
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world with e-commerce. Over careful consideration of the customer and
a unique artistic product, it achieves what online stores cannot: deliver an
experience. (Lourina S.A. Pojoh, 2022)

According to the problem above, various factors are used to run
their business to serve the needs and want a change of customers with
high efficiency and effectiveness, which many department stores would

like to know.

RESEARCH OBJECTIVE
1. To study consumer behavior of MINISO department store
2. To study marketing factors of the MINISO department store.
3. To compare the marketing factors of the MINISO

department store classifier by the demographics profile of the sample.

HYPOTHESIS OF THE RESEARCH
Hypothesis: There was a significant deferent in the marketing
factors of the MINISO department store classifier by the demosgraphics

profile of the sample.

SCOPES OF THE RESEARCH
1.Scope of the content: This research is to study consumer

behavior and marketing factors of the MINISO department store
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and compare the marketing factors of the MINISO department
store classifier by the demographics profile of the sample.
2.Scope of the population: Data will be collected from the
customers who purchase from MINISO department stores and
stay in the Sichuanese capital, Chengdu area, China. 385
respondents
3.Scope of Location: The research area are in the Sichuanese
capital, Chengdu

4, Scope of Research period: start on March - June 2023

BENEFIT OF THE RESEARCH
Some benefit of the study is addressed as follow
1. Will increase the sale volume of the MINISO department
store and related business.
2. Enhance marketing factors of the MINISO department
store classifier by the demographics profile of the sample.
3. The result of this research will improve the marketing

factors of department stores and related businesses.

LITERATURE REVIEW
Theory and Concept Consumer Behavior
Consumer behavior, as defined by the American Marketing

Association, encapsulates the dynamic interaction of affect, cognition,
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behavior, and environmental events by which humans conduct their lives'
exchange aspects (American Marketing Association, n.d.). It involves
studying how individuals opt to expend their resources, including time,
money, and effort, on various items. This process spans the selection,
procurement, utilization, and disposal of goods and services to meet their
needs and desires (Solomon, 2014). Consumer behavior is also impacted
by various factors, such as social and psychological elements, marketing,
and consumer characteristics (Kotler & Keller, 2012).

Marketing aims to meet and gratify the needs and wants of a
targeted customer base (Kotler & Armstrong, 2012). Despite the inherent
complexity of comprehending consumer behavior, businesses can profit
from understanding consumers' motivations and decision-making
processes (Hawkins & Mothersbaugh, 2010). For instance, Whirlpool has
deployed anthropologists to observe how consumers use their appliances
at home, thereby tailoring their products to their users' needs (Whirlpool
Corporation, n.d.). Misunderstanding or lack of insights into customers'
motivations and preferences can lead to significant mistakes. Kodak's
introduction of its Advanta camera serves as a cautionary tale. The
product failed to resonate with the predominantly middle-aged baby
boomer market, which preferred simplicity over high-tech complexity

(Kodak, n.d.).

Consumer behavior research investigates several vital questions:
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1. What role do cultural, social, personal, and psychological factors
play in consumer buying behavior?

2. How does a consumer make a purchasing decision?

The stimulus-response  model provides a foundation for
understanding consumer buying behavior, illustrating how marketing and
environmental stimuli influence consumers' consciousness and purchasing
decisions (Schiffman & Kanuk, 2010). Culture, subculture, social class, and
personal and psychological characteristics significantly shape consumer
behavior (Solomon, 2014; Schiffman & Kanuk, 2010; Kotler & Keller, 2012).

1. Culture is the most fundamental determinant of a person’s wants
and behavior (Schiffman & Kanuk, 2010).

2. Subculture: Subcultures, smaller segments within larger cultures,
offer more specific identification and socialization for their
members and can considerably influence market segments
(Radice, 2017).

3. Social class: Social classes reflect not just income but also
occupation, education, and other indicators. Individuals within
each social class exhibit similar behaviors compared to persons
from different social classes (Kotler & Armstrong, 2012).

In addition to cultural factors, social factors such as reference

groups, family, and social roles and statuses also significantly influence a

consumer’s behavior (Hawkins & Mothersbaugh, 2010).
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In  conclusion, understanding the myriad factors influencing
consumer behavior is critical for businesses to devise successful marketing
strategies and products that cater to their target customers' needs and

wants.

Theory and concept of marketing factors

The marketing mix- the four P's Product, Price, Place, and
Promotion is a crucial factor that requires careful consideration by
organizations, as producing goods holds no significance if these products
are not sold (Kotler & Armstrong, 2019). This mix is essentially the process
of designing and incorporating various marketing elements to ensure the
attainment of business objectives. Marketing goods requires management
to pay special attention because production lacks relevance without
selling products. A business's marketing mix represents the strategic
amalgamation of different marketing elements: Product, Price, Place, and
Promotion fashioned to secure the fulfillment of business goals. The
"Product” entails decisions about product design, packaging, labeling, and
the variety of the product. Price-related decisions are paramount, as sales
largely hinge on the product's pricing.

The concept of the "Price" within the marketing mix refers to
whether a uniform price will be charged or if different prices will be
implemented for the same product in various markets. The third pivotal

element, "Place," pertains to decisions concerning where products will be
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made available for sale. "Promotion" consists of decisions on increasing
sales, with various methods and tools employed. The relative significance
of these methods is decided when focusing on promotion within the
marketing mix.

In essence, the marketing mix involves decisions about the
products to be made available, the pricing for these products, and the
incentives to be offered to consumers in the markets where the products
would be sold. Such decisions are made in light of the impact of external
marketing forces, such as consumer behavior, competitors' strategies, and
governmental policies.

Kotler (2019) defined the marketing mix as "the combination of
controllable marketing variables that the firm employs to achieve the
desired level of sales in the target market." Therefore, the marketing mix
represents the optimal blend of the four P's—Product, Price, Promotion,
and Place—to accomplish marketing objectives. These elements are also
referred to as marketing mix or controllable variables, as their use can be
tailored to meet business needs. E. Jerome McCarthy in his 1960 book
Basic Marketing, E. Jerome McCarthy popularized this four-factor
classification, often referred to as the four P's—Product, Price, Place, and
Promotion (Kotler & Armstrong, 2019).

Thus, the marketing mix signifies the fitting combination of the four
P's—Product, Price, Promotion, and Place—to accomplish marketing

goals. These elements are also known as marketing mix or controllable
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variables, given their adaptability to business needs. The decisions about
the same product's price in different markets, the choice of the market
where products will be sold ("Place"), and the strategies for increasing sales
("Promotion") are all integral to this mix. The marketing mix comprises
decisions concerning the products to be sold, their pricing, and the
incentives offered to consumers in the markets where these products are
available. These decisions consider external marketing influences, such as

consumer behavior, competitors' strategies, and government policies.

The MINISO department store

The esteemed Chinese lifestyle brand MINISO inaugurated its
premier national flagship store in Chengdu, Sichuan's capital city (Retail
News Asia, 2023). The brand's unique blend of Chinese and Japanese
aesthetics, coupled with diverse products such as stationary, crockery,
electronics, skincare, etc., has propelled it to global recognition (Nunlist,

2017).

MINISO, established in 2013 by Chinese entrepreneur Ye Guofu and
Japanese designer Miyake Junya, started its operation in China but was
marketed as a famous Japanese brand (Nunlist, 2017). The company has
impressively grown into a formidable business powerhouse with over
1,800 stores in 40 countries, offering an eclectic range of affordable and

curated goods (Nunlist, 2017). When the traditional physical economy was
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declining due to the rise of e-commerce, MINISO introduced a brick-and-
mortar-only business model (Nunlist, 2017). Despite these adversities,
MINISO successfully offered products of actual value, emphasizing quality
enhancements strongly (Nunlist, 2017). MINISO's marketing strategy
involves crucial activities such as identifying target customer groups,
suitable product placement, reasonable pricing, effective distribution, and
promotional efforts (Retail News Asia, 2023).

Key strategies include:

1. Market Entry Strategy: MINISO has ventured into international
markets, launching over 5000 stores in several countries, including
the US, Canada, South Korea, India, UAE, and Hong Kong (Retail News
Asia, 2023). The brand's focus on appealing product design,
reasonable prices, and high quality aligns with customer
specifications (Retail News Asia, 2023).

2. Communication Strategy: Recognized as a fast fashion brand, MINISO
leverages social media platforms for product communication or
launches, using hashtags like #LovelifeLoveMiniso, #MinisoLife, and
#Minisolndia to advertise its products (Retail News Asia, 2023).

3. Intensive Management Strategy: MINISO's unique interior decoration
style and careful product presentation provide an irresistible

shopping experience (Retail News Asia, 2023).
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4. Product Design Strategy: With a team of primarily Japanese
designers, MINISO is renowned for its high-quality, appealing
products offered at affordable prices (Retail News Asia, 2023).

5. Brand Strategy: To appeal to a broad range of middle-class
customers, MINISO partners with globally recognized brands like

Hello Kitty and Marvel Studio (Retail News Asia, 2023).

Ye Guofu initiated MINISO with the aspiration of creating a novel business
model that would break away from traditional retailing's price inflation,
aligning price with the actual value of products, and prioritizing quality
improvement (Nunlist, 2017). Though the rate of MINISO's expansion
exceeded initial expectations, its success reiterates the market's
substantial demand for retail brands like MINISO (Nunlist, 2017).

Several elements, including Japan's popular 100-yen shops, the
harmonious existence of the physical economy and e-commerce in
Europe and America's markets, and the rising trend of minimalism, inspired
the creation of the MINISO store (Nunlist, 2017). In collaboration with the
chief designer, Miyake Junya, these elements were incorporated into the
store's furnishings, product design, and business model (Nunlist, 2017).
RESEARCH METHODOLOGY

This research aimed to 1) study the consumer behavior of the
MINISO department store, 2) study the marketing factors of the MINISO

department store, and 3) compare the marketing factors of the MINISO
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department store classifier by the demographics profile of the sample.
This research was a quantitative method via accidental sampling of 385
respondents. The research instrument was a questionnaire. The statistics
used for analysis were frequency, percentage, means, standard deviation,

ranking, and hypothesis testing by ONE Way ANOVA.

RESEARCH RESULT

The research results were as follows:

1) consumer behavior of MINISO department store customers
was the frequency of purchases 3 months ago between 2 times — 3 times
191 respondents (46.6 %), average purchase 3 months ago less than 188
respondents (48.8 %), and type of products purchased were household
and consumer goods 107 respondents (27.8%).

2) Marketing factors of the MINISO department store at a high
significant level were process, product, price, promotion, physical
evidence, distribution, and people, respectively,

3) There were no significant differences in the overall marketing
factors of the MINISO department store classifier by age, marital status,

occupation, and average monthly income.

DISCUSSION
The research found that the marketing factors of the MINISO

department store at a highly significant level were process, product, price,
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promotion, physical evidence, distribution, and people, respectively.

The researcher would like to discuss the following:

1. Product was the marketing factor of the MINISO department
store at an essential level, so the executive of the department store
should improve the quality of the product; the product can stratify
customer’s wants and needs, product design, especially clothing is fast
fashion, product is nature and reverts to the essence of life, and product
also leaving beautiful nature to later generations of consumers. It is
consistent with the research of Lourina S.A. Pojoh (2022), THE INFLUENCE
OF PRODUCT DIVERSITY AND STORE ATMOSPHERE ON CUSTOMER
SATISFACTION AT MINISO MANADO. The diversity of business keeps
developing over time, which creates more fierce competition in business.
Companies use marketing strategies to survive the match and to stay
relevant in the industry. Companies can make the corporation more

competitive by improving their product.

2. Price was the marketing factor of the MINISO department store
at a high significant level, so the executive of the department store should
improve the pricing to a reasonable price, high price for a new high-end
product, multiple pricing appropriate to the size of products, price
cheaper than another brand, and psychological pricing (99, 199. 999, ETC.)
respectively. It is consistent with the research of Nurul Silfiyah Isnaini

(2021), MINISO Royal Plaza Surabaya Consumer Impulse Buying Behavior.
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This research analyzes the effect of price discounts, visual merchandising,
and shopping lifestyle on impulse buying of Miniso Royal Plaza Surabaya
consumers found that the price discount affected sales volume

3. Distribution was the marketing factor of MINISO department
store at a high significant level, so the executive of the department store
should improve Omi channel (online, in a physical store, or by phone);
MINISO sells its products by media developed, Online (Facebook,
Instagram, line, YouTube, Google, or another online charnel), Channel of
MINISO be the most significant benefit for customers, and direct and
indirect sales direct sales of MINISO respectively. It consistent with the
research of Nurul Silfiyah Isnaini (2021), Miniso Royal Plaza Surabaya
Consumer Impulse Buying Behavior; this research is to analyze the effect
of price discount, visual merchandising, and shopping lifestyle on impulse
buying of Miniso Royal Plaza Surabaya consumers found that the
distribution effected to market share

4. Promotion was the marketing factor of the MINISO department
store at a high necessary level, so the executive of the department store
should improve the review on social media, advertise products and
services effectively, buy 1 get 1 free or 50% discount, sale promotions for
each occasion, a Marketing campaign that resonates with MINISO customer
target. It consistent with the research of Nurul Silfiyah Isnaini (2021), Miniso
Royal Plaza Surabaya Consumer Impulse Buying Behavior; this research is

to analyze the effect of price discount, visual merchandising, and shopping
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lifestyle on impulse buying of Miniso Royal Plaza Surabaya consumers

found that the promotion was also affected to market share

5 People was the marketing factor of the MINISO department store
classifier at a high necessary level, so the department store executive
should improve MINISO staff performance, service mind of MINISO staff,
staff courtesy, willingness to help staff, and serviceability of staff,
respectively. It is consistent with the research of NUCHRAWIN PHUMIRAT
(2021), MARKETING MIX IN CONSUMER PERSPECTIVE AND SATISFACTION
TOWARDS QUALITY OF SERVICE RELATED TO MINISO BRAND EQUITY OF
CONSUMERS IN BANGKOK METROPOLITAN AREA, The purpose of this study
is to investigate the marketing mix in consumer perspective and
satisfaction with the quality of service related to brand equity of MINISO

consumers were effected from people of MINISO

6. Process was the marketing factor of the MINISO department
store at a high significant level, so the executive of the department store
should improve the cashier, return, speed of the service, and product
search processes, respectively. This is consistent with the research of
Kachen Jeakkhachorn (2017), who has Studied Marketing Mix Factors
Affecting the Energy Drinks Purchase Decision of Laborers in the Mueang
Chiang Mai District. This study was to study marketing mix factors affecting
laborers' energy drink purchase decisions in the Mueang Chiang Mai

district.
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7. Physical evidence was the marketing factors of MINISO
department store at a high necessary level, so the executive of the
department store should improve the allocation of each MINISO is more
attractive, sufficient space available to accommodate large crowds at the
busy hours, decoration of MINISO, creative exterior signage attacks to do
shopping in MINISO, the distance between aisles is sufficient respectively.
It is consistent with the research of Zhenzhen Tu's (2021) Study on the
Marketing combination Strategy of famous and excellent products. In the
last two years, favorite products have become popular in China's major
cities. In areas where traffic is high and bustling, such as pedestrian streets
or large shopping malls, Japanese leisure brands such as "famous
products" will come to your eye. From the perspective of strategic
management and based on the Blue Sea strategy, this paper analyzes and
studies the marketing strategy of famous and excellent brands affected

by Physical evidence.

SUGGESTION

According to research results, it can be suggested that:

1. Product executive of the department store should improve the
quality of the product; the product can stratify customers’ wants and

needs; product design, especially clothing, is fast fashion; the product is
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natural and reverts to the essence of life and the product also leaving

beautiful nature to later generations of consumers.

2. Price executives of department stores should improve the
pricing to a reasonable price, high price for a new high-end product,
multiple pricing appropriate to the size of products, price cheaper than
other brands, and psychological pricing (99, 199. 999, ETC.), respectively.

3. The distribution executive of the department store should to
improve the Omi channel (online, in a physical store, or by phone); MINISO
sells its products by media have developed Online (Facebook, Instagram,
line, YouTube, Google, or other on line charnel), Channel of MINISO be
the most significant benefit for customers, and direct and indirect sales
direct sales of MINISO respectively.

4. The promotion executive of the department store should
improve the review on social media, advertise products and services
effectively, buy 1 get 1 free or 50% discount, sell promotions for each
occasion, and marketing campaign that resonates with the MINISO

customer target.

5 People executive of department store should to train MINISO
staff performance, service mind of MINISO staff, staff courtesy, willingness

to help staff, and serviceability of staff, respectively
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6. The process executive of the department store should improve
the cashier process, return process, speed of the service process, and

product search process, respectively

7. Physical evidence executive of the department store should
improve the allocation of each MINISO to be more attractive, make
sufficient space available to accommodate large crowds at busy hours,
decorate the MINISO, creative exterior signage attacks to do shopping in

MINISO, the distance between aisles is sufficient respectively.

REFERENCES

Abraham Maslow (1994), Motivation and Personality New York: Harper
& Row.

Arnold Mitchell (2016), The Nine American Lifestyles (New York:
Warner Books), pp. viii-x, 25-31

Asiraphot, V, & Waleetorncheepsawat, W (2019). A Study of Attitude
Towards Energy

drinks in Thailand. Unpublished master’s thesis, Malardalen University,
Vasterds

Barry L. Bayus,(2015) “Word of Mouth: The Indirect Effects of Marketing

Efforts,” Journal of Advertising Research, June-July, pp. 31-39.



TmTigeaaireuiuazaningms 09 7 adufl 1 unsew - nunWuS 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

Chem L. Narayana and Rom J. Markin,(2015) “Consumer Behavior and
Product Performance: An Alternative Conceptualization,” Journal
of Marketing, October 1975, pp. 1-6

Carole Radice, (2017)“Hispanic Consumers: Understanding a Changing
Market,” Progressive Grocer, February, pp. 109-14;

Stuart Elliott,(2012) “Sampling Tastes of a Changing Russia,” New York
Times, April

Frederick Herzberg (1996), Work and the Nature of Man (Cleveland, OH:
William Collins.

Harold H. Kassarjian and Mary Jane Sheffet, (2011)“Personality and

)

Consumer Behavior: An Update,” in Perspectives in
Consumer Behavior, ed.

Isa Kokoi (2011) Female Buying Behavior Related to Facial Skin Care
Products, DP in International Business, HAAGA HELIA University
of Applied Science

International (2018). Old Wine in New Bottles,” The Economist,
February 21, 2008, p. 45.

James H. Donnelly Jr. and John M. Ivancevich, (1990) “Post-Purchase
Reinforcement and Back-Out Behavior,” Journal of Marketing
Research, August, pp. 399-400.

John U. Farley, John A. Howard, and L. Winston Ring (2007) , An

Investigation of Relationships among Evaluative Beliefs, Affect,



MImsigmaaiauiuazaninginns 30 7 aafufl 1 unmew - nuanwug 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

Behavioral Intention, and Behavior, in Consumer Behavior,
Boston: Allyn & Bacon, , pp. 89-114.

Kanyanach Nakararuang (2016) Effectiveness of Marketing Commmunication
Activities Targeted at Consumers of Carabao Dang Energy Drinks,
Graduate School. Dhurakij Pundit University. Bangkok
(Thailand).

Kwanchai Rungfapaisarn, (2019). Krating Daeng gets a Bt3-billion kick
Corporate,

The Nation Newspaper Jun 12. 2019

Lourina S.A. Pojoh (2022) THE INFLUENCE OF PRODUCT DIVERSITY AND
STORE ATMOSPHERE ON CUSTOMER SATISFACTION AT
MINISO MANADO Jurnal EMBA Vol.7 No.4 Juli 2019, Hal. 4543-
4551

Kachen Jeakkhachorn ( 2017) Marketing Mix Factors Affecting Energy
Drinks Purchase Decision of Laborers in Mueang Chiang Mai
District Degree Master of Business Administration (Agro-
Industry Management) Chiang Mai University

Kotler, P. & Keller, K. L. (2019). Marketing Management. Pearson
International Edition. 13th edition. Pearson Education Inc.
Upper Saddle River.

Kotler Philip, Gary M. Armstrong (2010). Business & Economics. Prentice

Hall, USA.



TmTigeaaireuiuazaningms 09 7 adufl 1 unsew - nunWuS 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

Kotler Philip, Kevin Lane Keller. (2009). A Framework for Marketing
Management. Fourth Edition.

Pkjney Ratcle (2018) Energy Drinks: Red Bull. https://www.bartleby.com
» essay » Energy-Drinks-Red-Bull-essay about Energy Drinks: Red
Bull. Access on October 2019.

Lawrence Lepisto, (2015) .A Life Span Perspective of Consumer
Behavior,” in Advances in Consumer Research, Vol. 12, ed

Leon G. Schiffman and Leslie Lazar Kanuk, (2010). Consumer Behavior,
Tth ed. (Upper Saddle River, NJ: Prentice-Hall,

Lewis, D., Bridger, D. 2011.The Soul of the New Consumer. Nicholas
Brealey Publishing. London.

Melanie Wells (2019), “Got a Milk Mustache? Campaign’s Popularity
Staying Fresh,” USA Today Ad Track, July 13,

M. Joseph Sirgy,(2012) “Self-Concept in Consumer Behavior: A Critical
Review,” Journal of Consumer Research, December

NUCHRAWIN PHUMIRAT (2021) MARKETING MIX IN CONSUMER
PERSPECTIVE AND SATISFACTION TOWARDS QUALITY OF
SERVICE RELATED TO MINISO BRAND EQUITY OF CONSUMERS
IN BANGKOK METROPOLITAN AREA Srinakharinwirot University.
Faculty of Business Administration for Society

Nurul Silfiyah Isnaini (2021), Miniso Royal Plaza Surabaya Consumer
Impulse Buying Behavior, Journal of Applied Management and

Business (2021)



MImsigmaaiauiuazaninginns 30 7 aafufl 1 unmew - nuanwug 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

Natchaporn Pichainarong(2014). Energy Drinks Consumption in Male
Construction Workers, Chonburi Province. Department of
Epidemiology, Faculty of Public Health, Mahidol University
Medical Association Thai Vol. 87 No.12 2014.

Noel, H. (2019). Consumer Behavior. AVA Publishing SA. Lausanne.

Unsuthee Prongnori (2017) The Marketing Factors Influencing The
Purchasing Behavior Of Energy Drinks by Laborers in Navanakorn
Industrial Area, Patumthani Province Marketing, Pathumthani
University.

O. Hirschman (2017), Exit, Voice, and Loyalty, Cambridge, MA: Harvard
University Press,

Rob Yoegel, (2017) “Reaching Youth on the Web,” Target Marketing,
November 2007, pp. 38-41.

Ruchanee Jarungjit (2018).The effects of brand image and brand equity
on purchase decision of energy. Business Administration)
Graduate School. Dhurakij Pundit University. Bangkok
(Thailand).

Porter M. E. (2008). Competitive Strategy: Techniques for Analyzing
Industries and Competitors, Kindle Edition Jun 30, 2008

Sawitree Wesakawee (2017) , Marketing Mix Factors Affecting the
Purchasing of Sport Drink of Consumers in Bangkapi District,
Bangkok , Master of Business Administration, Chandrakasem

Rajabhat University



TmTigeaaireuiuazaningms 09 7 adufl 1 unsew - nunWuS 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

Saunders, M., Lewis, P., Thornhill, A. 2019. Research Methods for
Business Students. Fifth edition. Pearson Education Limited.
Essex.

Sheth, J., Newman, B. & Gross, B. (1991). Consumption Values and Market
Choices, Theory and Applications. South-Western Publishing Co.
Cincinnati.

Solomon, M. R. (2017). Consumer Behavior - Buying, Having, and
Being. 7th edition. Pearson Education Inc. Upper Saddle River.

Solomon, M., Bamossy, G., Askegaard, S. & Hogg, M. K. (2016). Consumer
Behaviour, A European Perspective. 3rd edition. Pearson
Education Limited. Essex.

Taboola Sponsored (2019) WealthMastery.asia Ecommerce Mastery.
Asian Couple Is Disrupting A $2.3 Trillion Industry.40

William P. Putsis, Jr. and Narasimhan Srinivasan,(2014) “Buying or Just
Browsing? The Duration of Purchase Deliberation,” Journal of
Marketing Research, August pp. 393-402.

Wilawan Boonrat (2018) Factors Affecting Purchasing Decision on
Energy Drink of Consumers in PathumThani Province. Central
General Management Pathumthani University.

Zhenzhen Tu (2021) Study on Marketing combination Strategy of
famous and excellent products. University of New Orleans,

New Orleans, Louisiana, USA.



Relationship Between Administrative Skills in the 21°
Century of University administrators and Academic

Administration in Chong Qing, China
Ming Liu®

Received: August 3, 2023. Revised: December 15, 2023. Accepted:
February 29, 2024

Abstract

This research aims to study the relationship between Administrative Skills in
the 21st Century of University administrators and Academic Administration at Chong
Qing, China University. The researcher studied teachers about management skills.

Classified by Gender, age, Education, Income, and Education.

The research aims are the following: 1) to study the relationship between
Administrative Skills in the 21st Century of University administrators and Academic
Administration at Chong Qing, China university. 2) to know the relationship between
Administrative Skills in the 21st Century of University administrators and Academic

Administration at Chong Qing, China University.

The researcher surveyed teachers and academic administrators to measure
their perceptions of teacher quality and academic administration. The results

showed that teacher quality was positively associated with academic administration
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and that high-quality teachers were more likely to receive support and recognition

from academic administrators:

Keywords: the relationship, administrative skills, academic administration

Introduction

Research Background

Looking back at the 20th century reveals that education
provided momentum for economic growth and social development in
both developing and developed countries. Global economic
competition is a competition for science and technology, education,
and human resources. In the 21st century, the world faces the challenge of the
high-technology revolution. More and more experts think that knowledge-based
economies will dominate this century. The most important economic growth sources
will be the production, processing, dissemination, and application of knowledge and
information. In this era of the knowledge-based economy, knowledge is
fundamental, talent crucial, and education essential. Education will play a prominent
and fundamental role in knowledge innovation and human resource development.

Only those who control education can survive the fierce worldwide competition.

(Zhang et al. 2021)

From the establishment of vocational universities in early 1980 to the
present, China's higher vocational education has been developed for nearly 40 years.
In 1996, the National People's Congress passed and promulgated the Vocational
Education Law of the People's Republic of China, which legally determined the status
of higher vocational education in the Chinese education system. In 1999, when the

National Education Work Conference was held, the central government put forward
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the work requirement of "striving to develop higher vocational education,” China's
higher vocational education has entered a new historical stage of vigorous
development. Among them, the rapid growth of higher vocational education has
played a fundamental and decisive role. 1 According to the "2018 National Statistical
Bulletin on the Development of Education” issued by the Ministry of Education on
July 24, 2019, a total of 3,833 million people are studying in various types of higher
education, and the gross enrollment rate of higher education has reached 48.1%.
There were 2,663 colleges and universities in China (including 265 independent
colleges), an increase of 32 from the previous year and an increase of 1.22%. Among
them were 1,245 undergraduate colleges, an increase of 2 from a year earlier, and
1,418 higher vocational (junior college) institutions, an increase of 30 over the
previous year. There are 277 adult colleges and universities nationwide, a decrease
of 5 of the prior year; 815 graduate training institutions, of which 580 are regular
colleges and universities and 235 are scientific research institutions. The average size
of colleges and universities is 10,605 people, of which 14,896 are undergraduate
colleges, and 6,837 are vocational colleges. Official data show that higher vocational
education has taken up half of China's education, and China's higher vocational

education is ushered in an unprecedented development period. (Gao & Yu , 2020)

Colleges and universities have expanded their enrollment significantly since
1998, making preparations unable to keep up with the needs and severe shortage of
school investment. Most colleges and universities enrolling higher vocational
students need help to vary degrees regarding teachers, experimental training
conditions, internship bases, teaching training programs, curriculum settings,
construction of teaching materials, etc. Higher vocational education trains applied
talents and have high requirements for teaching equipment's simulation and
advanced nature. There need to be more funding sources, and significantly
insufficient government investment restricts the realization of higher vocational

education goals. (Phongphinyo, P. 2020)
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To implement the "Decision of the State Council on Accelerating the
Development of Modern Vocational Education" and the relevant requirements of
the National People's Congress Standing Committee Law on Vocational Education
Law Enforcement Inspection to promote the innovation and development of higher
vocational education, the Ministry of Education has formulated the "Action Plan for
Innovative Development of Higher Vocational Education (2015-2018)". The "Plan"
clearly states that Deng Xiaoping’s Theory should suide China's higher vocational
education, the critical thinking of the "Three Represents," and the Scientific Outlook
on Development. It should effectively implement the spirit of General Secretary Xi
Jinping's important instructions and serve the "four comprehensive" strategic layout
and innovation-driven development strategy. It is based on strengthening moral
education and cultivating people, takes service development as its purpose, takes
promoting employment as the orientation, insists on adapting to needs, faces
everyone, adheres to the integration of production and education, school-enterprise
cooperation, adheres to the combination of work and study, insists the unity of
knowing and doing, promotes the simultaneous development of higher vocational
education and economic society, strengthens the accumulation of technical skills,
improves the quality of talent training, and provides a solid foundation for achieving
the "two centenary goals" and a definite talent guarantee for the realization of the

Chinese dream of the great rejuvenation of the Chinese nation.

At present, some higher vocational colleges still use the discipline-based
curriculum system and curriculum format in their professional training programs; in
teaching, they still take teaching theoretical knowledge as the core of the curriculum,
and the competency-based curriculum model remains at the conceptual level. The
shadows of "extension of technical secondary school" and "compression of
undergraduate school" are lingering, and the characteristics of higher vocational
education are not reflected in the teaching practice process; in the curriculum

setting, it emphasizes the rigorous, complete, systematic and authoritative of the
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curriculum itself, neglects the needs of learners' future positions, neglects the
cultivation of students' application ability and innovation ability; the understanding
of the "technical application" and theoretical "necessary and sufficient" principles of
higher vocational education is simple and one-sided; the teachers of the courses do
not have a practical understanding of the development of the industry in China and

foreign countries, and lack practical experience. ( Rovinelli, R., & Hambleton, R.)

Double-professionally-titled teachers are the characteristics and focus of
constructing higher vocational education teaching staff. Vigorously strengthening the
construction of "double-professionals titled" teaching stuff has become the familiar
voice of society and education. However, at present, China's higher vocational
colleges generally lack "double-professionally titled teachers,” and it is difficult to
reflect the characteristics of higher vocational colleges. The main reason is that
Chinese universities have always adhered to "one-size-fits-all" teacher promotion
standards, focusing on academic qualifications and academic standards and ignoring
practical abilities, which is not conducive to the training and construction of "double-
professionally-titled teachers" in higher vocational colleges. Presently, vocational
education's economic and social functions could be more vital. There needs to be
a virtuous interaction and mutually beneficial symbiotic operation mechanism
between industries and enterprises and between enterprises and vocational
education. There is a severe disconnection phenomenon. From the perspective of
vocational education, the professional talents cultivated in some higher vocational
colleges at this stage are not consistent with the employment requirements of their
related industries and are not closely integrated with the industry; the functional
positioning of higher vocational colleges is not scientific enough, and the
employment-oriented and ability-oriented goal orientation is not obvious. From the
perspective of industry and enterprises, the enthusiasm of industry enterprises for
participating in and holding higher vocational education is not high, coupled with the

poor implementation of the employment admission system, and has affected the
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healthy development of higher vocational education to a certain extent. (Wong, Y.,

Loke, S., & Mohamad, M. 2021)

Therefore, From the statement of the problem, the skill of Administrative in
21*" Century of University administrators are crucial and can lead the organization to
be an excellent quality to the student. And also, the academic Administration at the
university needs to relate the skill of administration from the University
Administrator. Hence researcher is interested in studying the relationship between
Administrative Skills in the 21* Century of University administrators and Academic
Administration at the university in Chong Qing, China. And aims to improve the

university’s administrative quality in the future.
Research Question

1. How is the relationship between administrative skills in the 21%
century of university administrators and academic administration

at the university in Chong Qing, China.?

2. What are the factors of administrative skills in the 21% century of
university administrators?
3. What are the factors of academic administration at the university?

Research Objectives

1. To study the relationship between Administrative Skills in the 21
Century of university administrators and academic Administration
at Chong Qing, China university.

2. To know factors the relationship between Administrative Skills in
the 21% century of university administrators and academic
administration at Chong Qing, China University.

Literature Review

Concept and theoretical of Administrative Skills in the 21° Century
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The concept of administrative skills has evolved significantly in the 21st Century,
primarily driven by advancements in technology, increased globalization, and
changes in the workplace culture. These evolving factors have resulted in new
categories of skills, broadly classified into personal skills, social skills, information and

knowledge, and digital literacy.

Personal Skills: Involves skills such as self-development and autonomy
(including self-management, self-regulation, and emotional intelligence), creativity,

problem-solving and critical thinking, and adaptability.

Social Skills: These encompass communication and collaboration, cultural

and global awareness, and leadership skills.

Information and Knowledsge: This involves learning and self-improvement

skills, metacognition, and the ability to manage information effectively.

Digital Literacy: This includes confidence in using media and ICT, proficiency
in digital tools, critical use of digital tools, and ethical responsibility in a technology-

driven culture.
The critical skills for the 21st Century include:

1. Social Skills: Involves appropriate behavior in diverse contexts,
conflict resolution, and respect for others.

2. Communication Skills: Encompasses oral, written, nonverbal, and
listening skills.

3. Higher-Order Thinking Skills: Includes problem-solving, critical
thinking, and decision-making.

4. Self-Control: A vital intrapersonal skill enabling successful
decision-making, conflict resolution, and coherent communication.

5. Positive Self-Concept: Involves self-confidence, self-efficacy,
self-awareness, self-esteem, and a sense of well-being.
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The 'dCs' of 21st Century skills are critical thinking, communication, collaboration,
and creativity. These are foundational skills that need to be developed within core

subject areas, and are considered fundamental to success in the modern world.

In conclusion, the administrative skills required in the 21st Century are no longer
limited to traditional management abilities but have expanded to include a broad
range of personal, social, and digital competencies, critical thinking, communication,
collaboration, and creativity skills. As such, today's administrators need to be
equipped with these skills to successfully navigate the ever-evolving business

landscape.
Concept and theoretical of Academic Administration

1. Theoretical concepts related to academic administration in
small schools
Academic work is the main task of the school administration because academic work
is related to the curriculum organization of educational programs, teaching and
learning which are the key point of the school and related to school administrators
and teachers which may be directly or indirectly related to the characteristic of the

work.

2. Definition of academic administration

(Colin & Lokomski, 2001) Academic administration refers to the administration of all
school activities that are directly related to teachers and students. The school will
meet the standard quality or not, depending on the academic administration
planning. To improve and develop better teaching and learning and the most
effective for the students. Academic administration in educational institutions is
therefore an essential task of the educational institution, which is the primary
responsibility for teachers and the key point. Thus, the school administrators and

teachers must jointly fulfill the mission of educational institutions to achieve good
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results are depend on academic administration. More importantly, academic work is
related to all kinds of activities related to teaching and learning administration and
encourage to achievement resulted in students have desirable qualities: good, smart,

and joyful characteristic.

Conceptual Framework

Academic administration in educational institutions

1. Educational curriculum development

M t skills i .
anagement skl 2. Leaming process development

the 21st tu ) -
@ 215t century 3. Evaluation, evalvation, and transfer of learning

1. Technology skills results

2. Teamwork skalls Research to improve the quality of education

3. Problem-solving skills 4. Development of media, innovation, and

4. Decision-making skill i
ecision- g s technology for education

3. Communication skills 5. Development of learning resources

6 Motivating skills 6. Development of quality assurance systems

within educational institutions

Research Methodology

Population and sample

A university in Chongging, China, has a population of 5,480 instructors. The
sample consists of professors of education at a university in Chongging, China. The
sample size was determined by calculating the Krejcie and Morgan (1970) tables
utilizing both purposive and simple random sampling. 361 samples make up the
sample size. From the results, the sample size will be determined to be 358,21
individuals. Therefore, the researcher has decided the sample size for this study to

be 359 individuals.

Research Result
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Table 1 Characteristics of Respondents

Gender Frequency Percent
Male 148 40.9
Female 212 50.7
LGBTQI+ 1 0.2
Total 361 100.0
Age
Under 25 years 12 3.32
26-30 years 109 30.19
31-35 years 156 43.21
36 years Above 122 33.79
Total 361 100.0
Education
Bachelor Degree 68 18.83
Master Degree 218 60.38
Doctoral Degree 75 20.77
Total 361 100
Income
Less Than CYN. 4,000 80 22.16
CYN. 4,001 - 5,000 125 34.62
CYN. 5,001 - 5,500 110 30.47
More than CYN. 5,501 46 12.74
Total 361 100
Table 2 Correlation Of Classroom Management
Problem  Decision-  Communi Academic
Teamwork Motivating
wills -solving making cation il administra
skills skills skills tion
Pearson Correlation 1
Teamwork skills Sig(2Tailed)
N 361
Problem-solving Pearson Correlation 671% 1
skills Sig.(2Tailed) 012
N 361 361



MImsigamaaiauiuazaningins 91 7 aud 1 anmen - nunWuT 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 1 January — February 2024

Decision-making Pearson Correlation .495% 671% 1
skills Sig.(2Tailed) .001 012
N . 361 361 361
Communication skills ~ Pearson Correlation 569** .495* 671* 1
Sig.(2Tailed) .000 .001 .012
N 361 361 361 361
Pearson Correlation .952%* 569%* .495% 671 788**
Motivating skills Sig.(2Tailed) .000 .000 .001 012 .000
N 361 361 361 361 361
Academic Pearson Correlation .952%* 569%* .495% 671 542
administration Sig.(2Tailed) .000 .000 .001 012 .003
N 361 361 361 361 361

611%*
.000
361

Present the factors of Administrative Skills in the 21* Century of University
administrators and Academic Administration at Chong Qing, China’s university. By

significant at 0.05 can illustrated from Hypothesis as follows
Hypothesis 1

Ho: There is no relationship between Teamwork skill and Academic

Administration at Chong Qing, China’s university.

Hy: There is relationship between Teamwork skill and Academic Administration

at Chong Qing, China’s university.

From the correlation table 9, it able to interpreted the high relationship
between Teamwork skill and Academic Administration at Chong Qing, China’s
university. From the Pearson’s correlation at .952* significant at .000, then rejected

the H, and accepted H;.
Hypothesis 2

Ho: There is no relationship between Problem solving skill and Academic

Administration at Chong Qing, China’s university.

Hi: There is relationship between Problem solving skill and Academic

Administration at Chong Qing, China’s university.
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From the correlation table 9, it able to interpreted the high relationship
between Problem Solving skill and Academic Administration at Chong Qing, China’s
university. From the Pearson’s correlation at .671* significant at .012, then rejected

the H,y and accepted H,
Hypothesis 3

Ho: There is no relationship between Decision-Making skill and Academic

Administration at Chong Qing, China’s university.

Hi: There is relationship between Decision-Making skill and Academic

Administration at Chong Qing, China’s university.

From the correlation table 9, it able to interpreted the high relationship between
Decision-Making skill and Academic Administration at Chong Qing, China’s university.
From the Pearson’s correlation at .495* significant at .001, then rejected the H, and

accepted H,;
Hypothesis 4

Ho: There is no relationship between Communication skill and Academic

Administration at Chong Qing, China’s university.

Hy: There is relationship between Communication skill and Academic

Administration at Chong Qing, China’s university.

From the correlation table 9, it able to interpreted the high relationship between
Communication skill and Academic Administration at Chong Qing, China’s university.
From the Pearson’s correlation at .671* significant at .012, then rejected the H, and

accepted H,

Hypothesis 5
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Ho: There is no relationship between Motivating skill and Academic

Administration at Chong Qing, China’s university.

Hi: There is relationship between Communication skill and Academic

Administration at Chong Qing, China’s university.

From the correlation table 2, it able to interpreted the high relationship
between Motivating skill and Academic Administration at Chong Qing, China’s
university. From the Pearson’s correlation at .542* significant at .003, then rejected

the H, and accepted H;,

Table 3 The interpretation of correlation coefficient (Best,1977)

Correlation Coefficient Interpret between Variable
0.00 - 0.20 Lowest Relation
0.21 - 0.50 Low Relation
0.51 - 0.80 Medium Relation
0.81 - 1.00 High Relation
Conclusion

The respondents are teachers’ universities in Chong Qing, China university
Most are Female 50.7 percent, age is 31-35 years 43.21 percent, Education is Master
degree 60.38 percent, and Income is CYN. 4,001 — 5,000 as 34.62 percent. The
significant level of the Technology skill factors of Administrative Skills in the 21°
Century of University administrators and Academic Administration at Chong Qing,
China university. are agree considered by the level of C.V. are Teachers able to
integrated social media into teaching, Teachers have participated in professional
development activities related to technology in teaching and learning, and Teachers
often used online learning management (LMS) such a black board or Moodle,

respectively
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The significant level of the Technology skill of factors of Administrative Skills
in the 21% Century of University administrators and Academic Administration at
Chong Qing, China university are agreed and moderate, considered by the level of
CV. are The conflict of disagreement in during group work are handle by the teachers,
Teachers’ ability to communicate with other faculty members and staff in s
collaborative manner, and Teachers are often encouraging, and facilitate group work

and collaborating in their course, Respectively

The significant level of the Problem-solving skill of factors of Administrative
Skills in the 21° Century of University administrators and Academic Administration at
Chong Qing, China university are agreed and moderate, considered by the level of
CV. are Teachers are stay current the problem-solving techniques and strategies,
Teachers are ability to handle the conflicts with students or colleagues, and The
encourage students to approach problem-solving in the class are essential,

respectively.

The significant level the decision-making skill of factors affecting
Professionalization of Teachers in the Elementary and Secondary are agree,
considered by the level of CV. Are Teachers are often to make decisions that affect
your teaching, such as selecting instructional materials or adapting lesson plans, The
schools regularly consider salary increases for teachers, and Feeling confident in

ability to make effective decision-making, respectively

The significant level of the Communication skill factors of Administrative
Skills in the 21° Century of University administrators and Academic Administration at
Chong Qing, China university. are agree, considered by the level of CV. Are Teachers
are always encouraging and facilitate open communication to the students, Teachers
can handle situations where students have a difficulty understanding course material
or requirement, and more than one the typically communicates with the students.,

respectively.
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From the correlation is high relationship between Culture of learning and
Professional of teachers in Elementary and secondary schools, the medium
relationship between Self-Development and Professional of teachers in Elementary
and secondary schools also, medium relationship between Pay reform and
Professional of teachers in Elementary and secondary schools, and low relationship
between School support and Professional of teachers in Elementary and secondary

schools in Wuhan China.

The significant level of the Motivate skill of factors of Administrative Skills in
the 21° Century of University administrators and Academic Administration at Chong
Qing, China university. are agree, considered by the level of CV. Are Teachers get
motivate from administrators, the training is most essential to motivation, and most
important motivating factors for teachers are Salary, professional development

opportunities, recognition etc., respectively.
Discussion

From the quantitative research analysis, the researcher would like to

presents as follows:

The study the Association Between Teaching the Professionalization of

Teachers in the Elementary and Secondary Schools in Wu Han, China.

From the correlation analysis, the researcher found the factor that high
relationship between Teaching the Professionalization of Teachers in the Elementary
and Secondary Schools in Wu Han, China. Mean the Technology skill which
consistent by Teamwork skills, Problem-solving skills, Decision-making skills,
Communication skills, and Motivating skills are high relation to the Academic
administration, administrators should aware to those skills and keep pay attention
to teachers’ skills, were consist by the studied of (Wong, Loke, & Mohamad, 2021)

the study investigated the impact of teacher quality on academic administration in
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Malaysian schools. The authors surveyed 391 teachers and 26 academic
administrators to measure their perceptions of teacher quality and academic
administration. The results showed that teacher quality was positively associated
with academic administration, and that high-quality teachers were more likely to

receive support and recognition from academic administrators

Suggestion

1. For the subsequent research, should study to the university
administration to respond the Academic education of instructors in
the universities.

2. Next study, the researcher ought to study the factors affected to the
professionalize of teachers in Wuhan, China

3. For the next research, ought to study to the difference area in China
country.
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Abstract

This research study is on the Students' satisfaction with classroom
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College of Media in China. Most are Male 65.56 percent, aged 19-20 years, 36.09
percent, and Education is grade 2, 50.66 percent. These research results are: the
significant level shows the Student’s Satisfaction with Classroom management (CM)

of the vocational school in Chongging Vocational College of Media in China. The
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considerable level shows the Students' satisfaction with classroom management
(CM) of the vocational school in Chongging Vocational College of Media in China. Are
agreed and moderate, considered by the level of CV. are Improved, Perceived, and

Intention, Respectively

Keywords: Satisfaction, classroom management, vocational school

Introduction

The statement and significance of the problem

The outbreak of the combination of online classroom teaching breaks the traditional
teaching mode. Relying on professional network teaching platforms, using Internet
technology (IoT), students can study the teacher-recorded video for asynchronous
network classroom leaming, and teachers can participate in live online teaching
synchronized network classroom learning. However, classroom management is
essential and consistent with the research (Santhanam, 2022) aimed at encouraging
and establishing student self-control through promoting positive student
achievement and behavior. Thus, academic achievement, teacher efficacy, and
teacher and behavior are directly linked with the concept of school and classroom
management. Teachers are the key to quality and learning in the classroom.
Classroom management refers to the wide variety of skills and techniques that
teachers use to keep students organized, orderly, focused, attentive, on task, and
academically productive during a class. When classroom-management strategies are
executed effectively, teachers minimize the behaviors that impede learing for both
individual students and groups of students while maximizing the behaviors that
facilitate or enhance learning. Classroom management is teachers’ strategies that

create and maintain an orderly learning environment, and discipline means teachers’
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responses to students’ misbehavior. The classroom environment provides a context
for learning. It includes the physical space, furnishings, resources, and materials, the
class atmosphere, participants’ attitudes and emotions, and the social dynamics of
the learning experience. Nevertheless, the significance of classroom management in
vocational schools in China is still less. According to the research (Zhu, Chi, & Shen,
2021) were found Classroom management is a significant issue for teachers. However,
in Chinese as a foreign language (CFL) education, little is known about classroom
management for female secondary school students in the United Arab Emirates
(UAE). The research focused on classroom management issues and solutions in CFL
education at all-girls secondary schools in the UAE, aiming to provide insights toward
enhancing teachers’ classroom management and students’ learning. Data were
collected in March 2020 via online surveys completed by CFL teachers and students
of all-girls secondary schools in the UAE. In addition, several teachers (chosen
randomly) were interviewed to obtain further details on their classroom
management experiences. Quantitative and qualitative analysis revealed that CFL
teachers face issues with students frequently entering and leaving the classroom,
being late to or absent from class, talking out of turn, disrespecting teachers, and
coming to class without suitable materials. Teachers use various strategies to address
these issues, including getting help from administrators, creating reward and
consequence systems, and changing their teaching methods. The findings suggest

that CFL teachers can enhance their classroom.

Effective classroom management entails meticulous planning but also a readiness
to switch gears and move away from the script when necessary; it requires firm
control but also a willingness to relinquish that control to take advantage of a
teachable moment; it requires leadership but also a sense of compassion and

understanding of your students (UCONN, 2020).
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Effective classroom management begins with strong organizational skills—
preparing your materials carefully, practicing with the technology, and getting a sense
of how to organize best and move around in the room, but that’s not where the

planning ends.

Therefore, from the significance and learning current situation, the
researcher is interested in studying the Student’s Satisfaction with Classroom
management (CM) of the vocational school in Chongging Vocational College of
Media. To study the relationship between the satisfaction of students in the
vocational school at Chongging Vocational College of Media and Classroom
management before and after treatment. To take the result of this research is to

improve teaching management in the school in the future.
Research Objective

1. Tostudy the relationship between the satisfaction of students in the
vocational school at Chongging Vocational College of Media and
Classroom management before and after treatment.

2. To know the most significant positive factors of Classroom
Management in the vocational school at Chongging Vocational
College of Media.
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Conceptual Framework

Classroom Management

e Materials
e Instruction Students Satisfaction

e Policies and 1. Perception

2. Intention
3. Improvement

Procedures
e Time

e Behaviors

e Layout

Literature Review

Concept of Satisfaction

The concept of satisfaction is multifaceted and has been defined from various
perspectives. According to the Longman Dictionary of Contemporary English (1981),
it refers to contentment, the fulfillment of needs or desires, or a sense of certainty.
Wikipedia (2016) views satisfaction in the context of contract law as the release from
a debt obligation. The Oxford Advanced Learner's Dictionary (2000) ties satisfaction
to the achievement of desired outcomes or fulfilling expectations. Satisfaction is also
considered as an emotional response towards an object, representing the fulfillment
of an expected outcome influenced by prior expectations of quality (Locke, 1976;
Ekinci 2004, cited In Eyiah-Botwe, 2015; Festinger, 1957; In Klein & Saunder, 2011).
Arnold, Price, and Zinkhan (2004) assert that satisfaction is a judgment tied to the
level of consumption-related fulfillment, highlighting the subjective nature of this

concept.
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Rai (2013) suggests satisfaction as a feeling resulting from the fulfillment of needs
and wants, considering it as either an emotional or a cognitive experience, evaluated
based on the comparison between received and expected outcomes. Geis and Cote
(2000) break down the components of satisfaction into a response (emotional or
cognitive), the focus of the response (expectations, product, consumption
experience, etc.), and the time at which the response occurs (post-consumption,
post-choice, etc.). In essence, the various definitions underscore the divergent lenses
through which scholars view satisfaction. It's a fluid concept, seen both as a process
and an outcome, thus reinforcing Day's (1980) assertion that the meaning of
satisfaction varies across individuals. Despite these differences, a common thread
across disciplines is the understanding of satisfaction as the discrepancy between

expectations or desires and actual experiences.

Satisfaction manifests in various forms, with the primary categories being Customer
Satisfaction (Consumer Satisfaction) and Job Satisfaction (Employee Satisfaction).

Other types include social, economic, citizen, and life satisfaction.

1. Customer Satisfaction

Customer Satisfaction, often abbreviated as CSAT or CS, is a frequently used term in
marketing and is a measure of how a company's products or services meet or surpass
customer expectations. Solomon (2011) describes consumer
satisfaction/dissatisfaction as the overall attitude a person develops towards a
product after purchasing it. Evans, Jamal, and Foxall (2006) further state that
satisfaction is the degree of positive or negative affect a consumer feels towards a
product, store, or brand post-purchase. They suggest that satisfaction encompasses
more than just product performance, but also includes the consumer's attitude and
feelings. There are two primary conceptualizations of customer satisfaction:
transaction-specific  satisfaction and overall satisfaction. Transaction-specific

satisfaction views customer satisfaction as the post-purchase evaluative judgment of
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a specific transaction. Conversely, overall satisfaction is an aggregate measure based
on all encounters and experiences over time, including total purchase and
consumption of a product/service (Anderson, Fornell, & Lehmann, 1994; Fornell,
1992; i, 1991, cited in Rai, 2013; Eyiah-Botwe, 2015). These two forms emphasize
the temporal dimensions of satisfaction. Rai (2013) captures the complexity of
customer satisfaction, stating that it is a buyer's emotional or cognitive response
post-purchase, and is shaped by the comparison of pre-purchase expectations and
actual performance. It includes evaluating the costs incurred and benefits reaped
either in a specific purchase event or over time. Factors defining customer
satisfaction include ten quality values and seventeen indicators, such as quality,
value, timeliness, efficiency, ease of access, environment, inter-departmental
teamwork, front line service behaviors, commitment to the customer, and innovation

(Rai, 2013).

2. Job Satisfaction (Employee Satisfaction)

Job satisfaction, as defined by Locke (1976), is "a pleasurable or positive emotional
state resulting from the appraisal of one’s job or job experiences." It is the attitude
an individual has towards their job as a whole or specific aspects such as pay or
working conditions (Robert, 1981). This definition highlights the importance of
affective (feeling) and cognitive (thinking) aspects of job satisfaction. Olusegun (2011)
describes job satisfaction as the contentment or happiness a worker experiences
from their assigned tasks. This aspect of satisfaction can be a significant factor in the
efficiency and effectiveness of business organizations, and various theories attempt

to explain its nuances.

3. Life Satisfaction

Life satisfaction is defined by Ruut (2004) as the degree to which a person positively
evaluates the overall quality of their life. It encapsulates how much an individual

appreciates the life they lead. Life satisfaction can reflect positive experiences that
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have influenced a person, motivating them to pursue and achieve their goals (Bailey,
Eng, Frisch, & Snyder, 2007). Lina and Simon (2008) identify income, occupation and
social status, opportunities and social mobility, welfare provision, and social network
and family tradition as components of life satisfaction. While these components
include both economic and non-economic factors, the criteria used to measure life

satisfaction can vary.
Concept of Classroom Management

Several definitions of “classroom management” were proposed by researchers in
history. Doyle (1986) stated, “management is commonly viewed as a pre-requisite
to instruction, something to get out of the way so that teaching can occur.” Similarly,
Brophy (1996) claimed that classroom management was the actions taken to create
and maintain a learning environment which aimed to provide successful instructions.
To be more specific, Marzano (2003) divided the “actions” into four parts:
“establishing and reinforcing rules and procedures, carrying out disciplinary actions,
maintaining effective teacher and student relationships, and maintaining an
appropriate mental set for management.” However, Wright (2005) thought that
“classroom management is concerned with managing both internal and external
events and influences, including establishing and maintaining order, generating
learning opportunities and dealing with people’s feelings and interactions.” Equally,
Mercer and Gkonou (2020) believe that classroom management is an emotional
aspect that needs to be harnessed between the teacher and students. All in all,
classroom management is to make teaching and learning success with different
methods and techniques, which include internal and external interferences. The
definitions of classroom management were more and more specific to be easier for
teachers to implement. And researchers began to be more aware of the affection

aspect during classroom management.
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Research Methodology

Population and sample

Chongging Vocational College of Media in China has 8000 students enrolled
in vocational education. The cohort consists of vocational school pupils from China's
Chongqing Vocational College of Media. The sample size for this questionnaire was
determined using Krejcie and Morgan's (1970) tables on the basis of purposive

sampling and simple random sampling. There are 302 samples in the sample.

Research Result

Table 1 Characteristics of Respondents

Gender Frequency Percent
Male 198 65.56
Female 104 34.43
LGBTQI+ - -
Total 302 100.0
Age
Under 18 years 63 20.86
19-20 years 109 36.09
20-21 years 95 31.45
21 years Above 35 11.58
Total 302 100.0
Education
Grade 1 T4 24.50
Grade 2 153 50.66
Grade 3 75 24.83

Total 302 100
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Table 2 Correlation Of Classroom Management

K
g B 5 . 3 < B 2 £
- 3
£
&
Materials Pearson Correlation 1
Sig(2Tailed)
N 361
Instruction Pearson Correlation 671% 1
Sig.(2Tailed) 012
N 361 361
Policies and Procedures Pearson Correlation .495* 671% 1
Sig.(2Tailed) .001 012
N 361 361 361
Time Pearson Correlation 569%¢ 495 671% 1
Sig.(2Tailed) .000 .001 012
N 361 361 361 361
Behaviors Pearson Correlation 952%* 569** .495* 671% 1
Sig.(2Tailed) 000 .000 .001 012
N 361 361 361 361 361
Layout Pearson Correlation 952%% 569%% .495*% 671 .542*% 1
Sig.(2Tailed) .000 .000 .001 012 .003
N 361 361 361 361 361 361
Perceived Pearson Correlation 952% 569%¢ .495% .495% 671% .542% 1
Sig.(2Tailed) 000 .000 .001 .001 012 .003
N 361 361 361 361 361 361 361
Intention Pearson Correlation 952%* 569*%* 495% 495% 671% 542% 611 1
Sig.(2Tailed) 000 .000 .001 .001 012 .003 .000
N 361 361 361 361 361 361 361 361
Improve Pearson Correlation 952%% 569*% 495% 671% 495% 671% .542% 611%F
Sig.(2Tailed) .000 .000 001 012 001 012 .003 .000
N 361 361 361 361 361 361 361 361
Hypothesis
Ho: There is no relationship between Classroom Management and Student’s

Satisfaction the vocational school in Chongging Vocational College of Media in

China.

Hy: There is relationship between Classroom Management and Student’s
Satisfaction the vocational school in Chongging Vocational College of Media in

China.
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From the correlation table 2, it able to interpreted the high relationship
between Classroom Management and Student’s Satisfaction the vocational school
in Chongging Vocational College of Media in China. From the Pearson’s correlation

at .952* significant at .000, then rejected the H, and accepted H;.

Table 3 The interpretation of correlation coefficient (Best,1977)

Correlation Coefficient Interpret between Variable
0.00 - 0.20 Lowest Relation
0.21 - 0.50 Low Relation
0.51-0.80 Medium Relation
0.81 - 1.00 High Relation
Conclusion

The respondents are students in vocational school in Chongging Vocational
College of Media in China. Most are Male 65.56 percent, age is 19-20 years 36.09

percent, and Education is grade 2, 50.66 percent.

The significant level shows the Student’s Satisfaction with Classroom
management (CM) of the vocational school in Chongging Vocational College of Media
in China. are agree considered by the level of C.V. are Layout, Instruction, Time,

Policies and Procedures, Behaviors, and Materials, respectively

The significant level shows the Student’s Satisfaction with Classroom
management (CM) of the vocational school in Chongging Vocational College of Media
in China. are agreed and moderate, considered by the level of CV. are Improve,

Perceived, and Intention, Respectively
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From the correlation table 3, it able to interpreted the high relationship between
Classroom Management and Student’s Satisfaction the vocational school in
Chongging Vocational College of Media in China. From the Pearson’s correlation at

.952* significant at .000, then rejected the H, and accepted H;.
Discussion

From the quantitative research analysis, the researcher would like to

presents as follows:

The study to study to the Student’s Satisfaction with Classroom management (CM)
of the vocational school in Chongging Vocational College of Media in China. From
the correlation analysis, the researcher found the factor that high relationship
between Teaching the Professionalization of Teachers in the Elementary and
Secondary Schools in Wu Han, China. Mean the Technology skill which consistent by
Teamwork skills, Problem-solving skills, Decision-making skills, Communication skills,
and Motivating skills are high relation to the Academic administration, administrators
should aware to those skills and keep pay attention to teachers’ skills, were consist
by the studied of (Wong, Loke, & Mohamad, 2021) the study investigated the impact
of teacher quality on academic administration in Malaysian schools. The authors
surveyed 391 teachers and 26 academic administrators to measure their perceptions
of teacher quality and academic administration. The results showed that teacher
quality was positively associated with academic administration, and that high-quality
teachers were more likely to receive support and recognition from academic

administrators

Suggestion
1. For the subsequent research, should study to the university
administration to respond the Academic education of instructors

in the universities.
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2. Next study, the researcher ought to study the factors affected to
the professionalize of teachers in Chongging, China
3. For the next research, ought to study to the difference area in

China country
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