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Abstract

The local religious culture cannot be ignored in the context of the
development of traditional Chinese culture. Lisu nationality is a unique
ethnic group with primitive beliefs. However, with the spread of
Christianity in Yunnan in the 19th century, the core position of primitive
religious beliefs in Lisu groups dwelt in Nujiang Prefecture, and other
regions in Yunnan passed out of existence. The " NIEDI " sacrificial
ceremony in Yongsheng portrays the system of gods of the Lisu
people's primitive folk beliefs. It also reflects the traditional ideology and
image system of sacrifice, with the Lisu people's natural worship as the

core.

Based on the fieldwork and literature review, this paper employs the
research methods of iconology and ethnology to clarify the ritual
functions of the "NIEDI" ceremony and the most distinctive paintings,
sculptures, and other ritual sacrificial objects, interpret the symbolic

conveyance of the visual symbols of the "NIEDL" ceremony.

1
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Introduction

In the context of the development of traditional Chinese culture,
the local religious culture of all ethnic groups can not be ignored. Lisu
nationality is a unique ethnic group with primitive beliefs, who take the
spirit of all creatures as the core and often worship the sun
and the moon, mountains and rivers, trees and stones,

and other gods. However, with the spread of foreign Christianity in

Yunnan at the end of the 19th century, the core position of primitive
religious beliefs in Lisu ethnic groups dwelt in Nujiang Prefecture, and
other regions in Yunnan disappeared. We found in the long-term
research on Lisu culture that the Lisu people in Ludila Town,
Yongsheng County, are the ethnic group with relatively complete
preservation of traditional religious concepts in Yunnan, especially the
"NIEDI" ceremony, which is a typical and important one in the original

ritual ceremony of Lisu people.

Originating from the Tang Dynasty and was once an essential sacrificial
activity of the Lisu people in the Yongsheng area, the “NIEDI” ceremony
is now only famous in two main villages: Zhiduping Village and
Changdihe Village in Ludila Town. The sacrificial ceremony of "NIEDI"
portrays the system of gods of the Lisu people's primitive folk beliefs and
also reflects the traditional ideology and image system of sacrifice with
the Lisu people's natural worship as the core. The visual symbol of
the ceremony is the traditional cultural symbol of the Lisu people. A
practical significance of communicating with and influencing the gods
was thus formed through the ritual procedures to achieve the
artistic function of expelling diseases and epidemics,

praying for blessings, and welcoming auspiciousness.
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Based on the fieldwork and literature review of the Lisu "NIEDI"
ceremony (the worship of God of War) in Yongsheng, this paper
employs the research methods of iconology and ethnology to clarify
the ritual functions of the "NIEDI" ceremony and the most distinctive
images, paintings, sculptures and other ritual sacrificial objects,
analyzes the problems of folk beliefs and symbolic significance behind
it, This paper has an important practical significance for the inheritance
of national traditional culture. This time, we mainly investicated and

recorded the two-day main sacrificial rites.

Literature Review

There are rich records of the religious rites of the Lisu people in
Yongsheng. In the Qing Dynasty, it was written in Social Customs of the
Twelfth Volume of the Annals of the Dali Prefecture by Kangxi that

"Lisu, the bravest

among the Yi nationality. They live in the mountains and valleys, hunt
for a living, and carry long knives and poisonous crossbows during the
daytime. In the sacrificial contests, they set up sheds, burning torches,
and peel deer and other animals." (Li Siquan, 1662). This
proves that the Lisu people advocated the ritual of offering sacrifices to
gods and had formed a routine witchcraft activity in the Qing Dynasty.
In the Qing Dynasty, Yang Qiong recorded in "The Trivia in Central
Yunnan" that the Lisu people dwelt scattered on the border areas of
Weixi and Tengyue, who held a religious belief in ghost spirit. (Gao
Guoxiang, 2009, p. 67). The documents above show that the sacrificial
rites of the Lisu people in Yongsheng in ancient times were closely
related to the original belief of separated gods and souls and everything

spiritual.

Since the founding of New China, scholars have published several

influential papers on Lisu traditional belief and totem worship,
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focusing on the Lisu people's religious ideology and visual culture
in southwest China. Most scholars believe that animal totem worship
is an early form of primitive worship, which cannot be separated from
the soil of primitive religious belief. Yang Guangmin emphasized that
primitive religious belief was the primary environment for totem
worship. In his article "A Preliminary Study on the Primitive Religion of
Lisu Nationality," he believed that the economic root of the
totem was people's reverence and dependence on nature. He made
five conclusions on the totem worship of Lisu people: totem worship
is universal, totem is a symbol to distinguish different clans, animal
totem is the most primitive form of worship, totem representation has
prominent regional characteristics, and plant totem is the visual
reflection of primitive agriculture. Gong Youde believes that the

economic root of totem worship of ethnic minorities is the low level

of regional productivity.fli(Zhang Qiaogui, 1990) The academic circle
has also presented several rich and high- quality achievements on the
cultural origin, formation, characteristics, and functions of the Lisu
primitive religious ritual process. Li Yinping has detailedly analyzed and
elaborated on the traditional "Kuoshi" sacrificial ceremony of the Lisu
people in Lansing County, Nujiang Prefecture, Yunnan Province, and
discussed the social function of the sacrificial ceremony. In addition,
the research on the funerals and sacrifices in Tengchong and the
marriage ceremony of Lisu in Sichuan have captured the attention of
folk custom researchers, which generally show the trend of the folk
custom of primitive religious beliefs and the gradual simplification of

their cultural influence.

To sum up, the academic community has made a more in-depth
analysis of the Lisu traditional beliefs and their totem culture from the
perspective of religion, ethnology, history, and comprehensive

disciplines.  However, different research directions and regional
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differences in folk culture made little tarceted research on the Lisu
"natural god" worship and its visual presentation in the academic
community, let alone the thematic sorting and summary of its visual
totems. Thus, it is necessary to protect and carry forward the
distinctive culture of ethnic minorities in the cultural development of

the Chinese national community.
Three methodology

The object of this study lies in the folk belief ceremony "NIEDI" of
the Lisu people in Ludila, Yongsheng County. Literature review and

fieldwork are the two major approaches adopted by this paper.

The literature review was conducted with meticulous attention to
detail, focusing on three main aspects. First, | delved into and analyzed
numerous ethnographic books, sacrificial scriptures, and specific religious
research texts related to religious life. Second, | meticulously collected
and sorted the research materials of Lisu culture, such as local chronicles
where Lisu people gathered, folk literature collections, and Lisu language
research. Third, | studied ancient Chinese books about the Lisu people's
social life. This comprehensive review provided a solid foundation for my
understanding of the Lisu people's origin and development, religious belief
culture, and social lifestyle, enabling me to preliminarily analyze the belief

culture of the Lisu people in Yongshens.

The fieldwork was comprehensive, encompassing in-depth interviews,
active participation in sacrificial ceremonies, and meticulous collection of
visual materials. Over two months of intensive field visits and interviews
with local cultural heritage figures, | gained a profound understanding of
the local ethnic groups. This allowed me to study the specific procedures
and modeling tools, and to deeply comprehend the Lisu people's
religious beliefs and visual forms in Ludila through close contact. To

ensure the authenticity and reliability of the interview results, | prepared
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an interview outline in advance, tailored to the different roles of the

interviewees in the ceremony.
Field Work

The "NIEDI" ceremony is a blessing activity of the Lisu people in
Ludmila. Generally, it is held in autumn, a harvest season, every 1-3
years. When it is held, people from the whole village and town will
gather together and carry the rich harvest sacrifices for a three-day
blessing and celebration. After many interviews and attending the Nipa
ceremony, | had a preliminary understanding of the Lisu traditional
ritual rules, which was somewhat helpful to this survey. The sacrifice
is as follows: clean the prayer platform and prepare ritual tools on
the first day; Hold a blessing and sacrifice ceremony the next day;,
And join the sacrificial ritual to celebrate on the third day. The main
contents of the ceremony include chanting sutras to invite gods,
receiving gods, praying for blessings, divining, entertaining and thanking
gods, and sending gods away. It is a very grand sacrificial ceremony.
Although it is a complete set of ritual procedures and norms, as an oral
culture, there is no effective form of preservation and transmission for
the sacrificial ritual. As with Priest Ya-Wen, oral teaching from teachers
to apprentices or elders is the primary way of inheritance. | selected the
"NIEDI" sacrificial ceremony in  Ludila Town for this survey to analyze
and describe the process of sacrifice, sacrificial utensils, sacrificial

customs, and rules.

The site selected for this survey is feasible; the specific information
is as follows. Interviewer: Zhang Juan, female, Han nationality;
Interview content: The whole process of Lisu "NIEDI" sacrificial
ceremony; Dictator and chanter: the chief priest Ya Wen (Nipa of Lisu
Nationality, who has been working as a Nipa for 31 years, a successor

of NIEDI). He is one of the few Nipas in Ludila Town who has been in
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charge of sacrificial work since he was 24. The Nipa of the NIEDI
ceremony is suffering from aplastic anemia; Ya Yugao (successor of NIEDI
ceremony); Interview time: June 3 to August 9, 2022; Place of interview:
Hai Fulan Family Hall, Zhiduping Village, Ludmila Town, Yongsheng
County; Written by: Zhang Juan; Photograph and tape recording: Zhang

Juan.
Geographical Conditions

Ludmila Town is located southeast of Yongsheng County, part of
Lijiang City, Yunnan Province, China. (Fig. 1, Fig. 2, Fig. 3)According to
the Annals of Place Names in  Yongsheng County, "Ludila" is a
transliteration of the Lisu language, which roughly means "villages beside
mountains, forests and rivers". Ludila has a complex terrain and climate
at the junction of Yongsheng Lijiang, Binchuan Dali, and Dayao
Chuxiong. Most villagers live in the valley along the Jinsha River,
mainly making a living in agriculture and animal husbandry. Zhiduping
Village Committee is located northwest of Ludila Town, 38km from the
government of Ludila Town. Zhidu means the place where water comes
out. It is named Zhiduping because there is a place where water
naturally comes out of the platform. By the end of 2019, there were
771 people from 210 households in the village, including 720 Lisu

people from 198 families, accounting for 93% of the total population.

IV (Li Baoyin, 2022, p 003, 005 and 051)
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Fig. 2 Map of  Administrative Region of  Ludila Town in
YongSheng Country Photo source:  Baidu Map (2022)

Ludmila Town is one of the areas where the Lisu traditional culture
has been preserved and passed on entirely. Historically, the ceremony
of "NIEDI" was spread in Zhiduping and Guanfang areas of Ludila Town,
Yongsheng, where the Feng and Shu clans mainly participated. Today,
the worship of "NIEDI" to natural gods is mainly reserved in Zhiduping
Village and Changdihe Village in Ludila Town, which is carried out in

some villages and alpines, taking village or clan as the unit.
Overview of "NIEDI" Ceremony

"NIEDI" is @ homonym of the Lisu language, meaning to worship the
highest god. According to the explanation of the priest Ya Wen, "Ni" in
the Lisu language should mean '"gods" and " deities." "E" means
"supreme," while "Di" means ‘"sacrifice." Therefore, "NIEDI"
generally means "sacrifice to supreme gods." The observation of the

whole
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The sacrificial ceremony shows the phenomenon of multiple gods and
bisexual worship at the same time: in addition to the main gods "Esapa”
and "Esama," Nipa is called "Ezi, Emu, Eyi" during the sacrificial ceremony,
which is different according to different surnames; there are also deities
of "Sayipa" and "Sayima." In the Lisu language, "pa" refers to male, adult

male, and "ma" refers to female.

The sacrificial ceremony of "NIEDI" is a witchcraft cultural activity in
which Nipa (the priest) wears the hat of the sun and moon and holds
a particular sacrificial vessel to complete the chanting of scriptures and
ritual behaviors in front of the prayer platform, which has the cultural
function of exorcising evil spirits and praying for blessings. In 2020,
COVID-19 swept across the world, which has had a significant impact on
human society. The villagers in Zhiduping and Nipa held a blessing
ceremony to pray for the early passing of the epidemic, social stability
and harmony, and people's well-being. The organic combination of
primitive witchcraft cultural belief and modern needs has enhanced
the vitality of the "NIEDI" culture, allowing it to pass on through the

changes of the times.

The behavior of Nipa (the priest) singing the sacrificial scriptures
while performing with sacrificial tools or weapons constitutes the whole
ritual process, which is generally divided into four parts: the exorcism
ceremony, the Nipa divination ceremony, the blessing and auspicious
ceremony, and the god-human sharing ceremony. It covers the
content of drilling the shed, praising the gods, killing evil spirits, dancing
and celebrating, etc., which is a ceremony to revere nature and urge

people to live in harmony with nature.

The natural god is not the ghosts and gods of the Han nationality
usually said. The natural god is the manager of all creatures in nature,

the undifferentiated deification of the nationality, and the general
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name of the highest existence manages all creatures. It is said that the
local Lisu people believe that the god of heaven and earth is natural.
Unlike other regions, the natural god is not an individual but the
general name of the natural deities in the world. Everything in the
world is under the "undifferentiated" management of the gods of
heaven, earth, mountain, dragon, fire, and family, who act by the
orders of the "natural god." The natural god is regarded as an
omniscient and omnipotent god in the Lisu area of Yongsheng., who is
not like the gods of fire and family in every family, nor the mountain

gods in every mountain.

Nipa, a particular group living in the Lisu ethnic area, comprises some
senior men who usually use witchcraft and art to exorcise ghosts, cure
diseases, eliminate disasters, and solve difficulties. When someone dies,
they send the dead. On holidays and festivals, they climb on a pole
full of knives and walk through the sea of fire to pray for blessings and
auspiciousness. During the ceremony, people contributed their mental
strength and financial resources for the same goal, regardless of
themselves. The ethnic identity centered on Nipa was recognized and

strengthened.
Ceremony Preparation

On the first day of the ceremony, people prepare for praying,
including the setting of the altar, the drawing of divine soldiers, the
making of the armory, the building of the exorcism sheds, the
preparation of the divination and sacrificial tools, the setting of the
boundary of the site, etc. These are to be finished by villagers in the
mountain area above the village under the leadership of Nipa or his
assistant. The ritual site must be set on a high ground to show the

worship and awe of the God of Nature.
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The preparations for the prayer platform, sacrificial utensils, and
venues differ. Nipa generally completes the layout and repairs the prayer
platform. Although the prayer platform is fixed, "NIEDI" is usually held
every few years. After a long period of natural erosion, the platform
has to be prepared again for each worship activity. The utensils for
praying and worship consist of three prayer platforms, a divine door,
and an exorcism shed. Ordinary men are responsible for the
preparation of some sacrificial vessels, offerings, and statues of
the god, including gold, silver, and paper ingots, as well as
weapons and props used in praying, and the production of divine
solider matrix, exorcism shed, path, statues of gods and evil spirits.
After all the sacrificial materials were decorated on the platform, the
men gathered again and folded the silver and gold for sacrifice with
yellow and silver paper. Generally, villagers can finish preparing utensils

for the ceremony before sunset.

Ceremony Process

The second day is the ritual process of the "NIEDI" ceremony, which
mainly includes altar praying, divination, animal killing for worship, and
so on. According to the principle of "one altar, one
ceremony, one person, one divination," Nipa recited
scriptures while leading the disciples to pray. This
ritual activity gathers villagers, ritual priests, and people

from all walks of life.
Exorcism Ceremony

The "exorcism" ceremony is a symbolic cultural performance of
exorcising and killing evil spirits led by the priest Nipa. It mainly
includes chanting sutras, praying, killing animals, blood worship,
and throwing wooden swords. From the Tang Dynasty to the present,

despite the change and loss of ritual culture, the original ritual function
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of eliminating disasters and collective characteristics has not been

changed qualitatively.

None of the three altars of the "NIEDI" ceremony does not contain
the ritual of exorcism. From the God of Mountain and the God of Earth
at the lower right of the altar to the lower left and finally to the
supreme god, there are links of blood worship, chanting, and expelling
evil spirits. Starting from the "E" altars of "Esapa" and "Esama," the
priest faces the altar, and one of the left and right Nipa
assistants holds the bell while the other one knocks the brass.
Nipa recited the Sacrifice Sutra: "Disease does not haunt the body, but
the appetite is doubled. Clean water penetrates the intestines, and
the tea nourishes the body and mind. The world has no epidemic, but
harmony spreads to the universe. The disease devil will be gone, and
the disputes between people will disappear. The snake devils are gone;
the witchcraft and the poison lady are gone. If the diseases are gone,
the devil will go with the wind..." to indicate that the disease is gone.
After chanting the sutra for some time, the worship with livestock
begins. The disciples kill a ram together and carry it to the prayer
platform. The male disciples hold a thin pine stick known as a wooden
sword. They stand around Nipa facing the forest while dipping one
head of the stick in sheep blood. Nipa recites the Exorcism Sutra again,
leading the crowd to throw @ wooden sword to expel evil spirits. (Fig.

4)
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Fig. 4  Throwing Wooden Sword (third from left: Nipa Ya Wen)
Photo source:  Provided by Fulan (2021)

The Divination Ceremony of Nepa

After the ram is slaughtered for worship, its liver will be taken out
for divination. The limbs, liver, and intestine are put into a large
pot on the prayer platform. When waiting for the mutton to be
cooked, the men lump the cooked rice into 12 pieces and place
them on the altar. The mutton will be cooked and then shared after
the worship. The Nipa's assistant will record the names of all the
male disciples in the book in advance and then ask the Nipa to
perform divination according to the principle of one person, one
divination. This link's primary purpose is to foretell the villagers'
fortune, such as whether the livestock can thrive, whether the family
will suffer from illness, whether the grains can be harvested, and
whether the next year will be safe and smooth. The male disciples
gathered around Nipa to observe the direction of "Leibu," a tool
for divination. If the direction was not good, the divined villagers
had a chance to pick up Leibu again, recite first, and then throw
down the tools until the tools turned into a positive and negative
state. While reading the sutra, Nipa throws down the Leibu and
observes the direction of Leibu. It takes nearly two hours to do

divination and prayer in turn. (Fig. 5)

Type Divination Meaning
(Leibu)

v . Ominous: The extreme Yang means
ang trigram

1: that the Yin and the Yang are not in

harmony, which means sinister.
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trigram [ j}

Yin trigram Ominous: This is double Yin, which is
e unlucky.
Auspicious: Heaven is the Yang, and
Positive
the Earth is the Yin. The up and
trigram
E I!fll down means the harmony of Yin
. and Yang. The divination symbols
mean good luck.
Negative Evil: Double trigrams are contrary to

human beings, which is bad luck.

Diagonal .. 1 | Evili The two corners are opposite,
' which means fighting against each
trigram
other. It means bad luck.
e iy = .
=

Fie. 5  Divination "Leibu"

Photo source:  Painted by Zhang Juan (2022)

Place it on the pine needles, not on the ground

Blessing Ceremony

It is the ritual's primary blessing and auspicious ceremony to drive

away evil spirits from the "divine bath." Nipa takes the sword in the

front, cuts Zhakelei (evil spirit) with his sword, leads everyone to the gate

of the divine path, and passes through the divine path with male disciples

first, then female disciples. The male disciples bypass

Nine pine trees clockwise cross a bridge made of 360 pine

trees and cross the gate to the edge, while female disciples bypass
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seven pine trees counterclockwise, also cross a bridge made of 360
pine trees, and cross the gate (Fig. 6), and all return to the main altar.
Nipa believes lighting the smoke from the bay leaves could purify the
body and mind and drive away evil spirits. Therefore, Nipa's assistant
holds a green pine branch and sprinkles holy water at the gate's exit,

intended to bring the people health and luck.

Fie. 6 Cross the Exorcism Shed

Photo source:  Provided by Ya Wen (2022)
Declaration Ceremony of Human and God

Worship of Wasi: There is one leader from each of the left and right
sides of the prayer platform, one chanter, and one person blowing the
gourd pipe. In the front of the platform stand two bullhorn players,
and on the left and right stand two people who hold long knives
around the altar. The male disciples hold tridents and steel knives,
forming a line on the left and right of the Nipa altar, who follow Nipa's
command to perform the sacrifice. Like the God of the Mountain and
the God of Earth, they kill rams and hens for sacrifice. The disciples
put "Zhakelei" in the mouth of the ram, stain the pine sword with ram
blood, follow Nipa's exorcism order, and throw the wooden sword
into the distance. Then, they continue to peel the ram, cook the
mutton, and offer it on the prayer platform. There are 12 rice balls
inserted with new incense for the second half of the blessing

ceremony. Two hours later, Nipa gets up slowly and begins to chant
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sutras at the side of the forest, after which the assistants standing on
the left and right hit "Zhakelei" with their swords, and they all went
straight to kill, smash, and catch up with him. The league is not driven
away until Jipi's head is up. Jipi, Zhakelei, and other tools must be
kept in one place and burnt after the ceremony to declare victory,
indicating that humanity will defeat the epidemic. Nipa, who returns
triumphantly, will be embraced by the male disciples, who shout and
dance together. After the blessing process is ended, everyone plays

the gourd pipe and sings the folk song to celebrate. (Fig. 7)

Fig. 7 Declaration of Victory

Photo source:  Provided by Hai Fulan (2021)

Visual Symbol System

In the ceremony of NIEDI, symbols usually appear in a symbolic form
and in the form of deified objects, which has no inevitable relationship
between the symbol representation and the signified. Edward Tylor, a
British scholar of ritual culture, emphasized the analysis and
elaboration of the process of sacrifice, sacrificial utensils, sacrificial

customs and rules, and the importance of modeling images in religious

ceremonies for spiritual communication.V( Edward Tylor,2005, pp. 689-
690)The Lisu people in Ludila believe that the god dominates the order
of the whole universe and the fortunes of the human world and

manages various natural gods such as the God of
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Mountains, kitchen gods, and tree ghosts. From their point of
view, each god and messenger has its symbol, which is not only the
object of the Lisu people's worship but also the symbol and name of

the "NIEDI" spirit system.

The fieldwork shows that Lisu "NIEDI" totems include the sun, the
moon, a cloud, fire, a crossbow, a long knife, a snake, a bird, a
bamboo sword, sweetwood, pine wood, paper, a filthy god, a chicken,
sheep, trident, boat, the Big Dipper, dog, dragon, and so on. Regarding
the study of the Lisu totem, Yang Yucai once divided the 19 clan totems

of Lisuin Nujiang River into four categories: animal totem, plant totem,

natural phenomenon totem, and tool totem.Vi(Yang Yucai, 1981)Gao
Lishi once divided the totem worship of the Lisu Nationality into four

categories: animal totem worship, plant totem worship, tool totem

worship, and professional totem worship.Vi(Gao Lishi, 1986) The
"NIEDI" sacrificial ritual reflects Lisu's religious belief with "nature" as
its core through natural sculpture, painting, and comprehensive
production, forming God worship system of heaven, earth, and
creatures from topside down. The ritual symbols can be divided into
three categories according to content: animal and plant symbols,

supernatural symbols, and sacrificial tool symbols.

Regardless of the forms of symbols, as long as they are used in the
ritual process, they all belong to the ritual symbols of "NIEDI" discussed

in this paper.
Animal and Plant Symbols and Nature Worship

The traditional beliefs of the Lisu people in Ludila are well
preserved, and they believe that all things are spiritual. The sun, the
moon, stars, mountains, and rivers are the objects of people's worship.

Tylor put forward the concept of animism from the perspective of
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primitive belief. First, the soul of living things can exist independently
of the body; Second, the spirit has risen to the status of gods. He

believed there is a connection between people and gods, and people's

worship comes from their beliefs. ViiThe symbols worshiped in the
ceremony of "NIEDI" mainly include the sun and the moon, waves,
stars, cattle, and sheep, which inherit the ethnic group's
worship and awe of nature. The sun and moon symbols are
characterized by simple lines in the form of images, which are distributed
on the headdress pictures and carvings of wood statues. The sun pattern
is closely related to the circle, represented by the combination of
circular radiation. In addition, in the clothing patterns, we usually find
the sun, the moon, mountains, and rivers in the form of a crescent
shape and irregular approximate circle to highlight the understanding
of the sun, the moon, mountains, and rivers, which vividly reflects the
Lisu people's worship and belief in the power of nature, and expresses

the desire for communication between human beings and gods.
The Symbols of theSun, the Moon and the Stars

In the early days, Lisu's ancestors had doubts when facing
the sun, moon, stars, and other natural things. The Lisu people
believe that while the sun brings life and hope to ethnic groups, it
also brings natural disasters like drought. The active response to the
relationship between the Lisu people and natural forces is naturally
reflected in folk myths and legends. In the history book Genesis, passed
down orally, the ancestors of the Lisu nationality believed that the Lisu
nationality was a race to catch up with the sun. There is also a story
about Lisu heroes shooting the sun to protect their people, reflecting
the ideological change of Lisu ancestors in their struggle against natural

forces such as the sun, the moon, and stars.
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In the ceremony of "NIEDI," Nipa wears a priest hat made of
the power of the sun, the moon, and the stars, which
became an essential tool for worshiping the natural gods
and respect for the ancestors. The patterns of the sun, the moon, and
stars are the symbols of ritual nature worship. Therefore, the sacrificial
hat in the ceremony needs the blessing of the natural forces of "the
sun, the moon, and stars" (Fig. 8). The assistant of Nipa made it from
white cotton paper and straw on which painted clouds and winds,
and then tied the white paper to a triangular hat made of grasses.
Nipa shall wear the hat blessed by the sun, the moon, and the
stars to perform the ritual. The Lisu sacrificial priests took the sun, the
moon, and stars as their belief archetypes and briefly
portrayed and abstractly expressed them. They painted
various forms on the sacrificial costumes with reverent
feelings, showing their respect for nature, which is also
the expectation of the highest guardian of the "God of

Nature."

.y E

Fig. 8 The pattern of the sun and moon

Photo source: Painted by Zhang Juan (2022)

Animal Symbols

The wave pattern expresses the geographical characteristics of the Lisu
people's lives and their worship of the "God of Dragon." The God of Dragon
is in charge of all rivers and seas. Since the Lisu people dwell in high

mountains and river valleys, they created water streamlines based on their
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worship of the forces of nature, hoping to avoid floods but harvest the

grains.

Symbols for worshiping animals. The ancestors of the Lisu people in
Yongsheng were the ancient Qiangdi people who migrated from the
northwest.  From hunting to livestock herding to the modern social
form of paying equal attention to agricultural livestock and animal
husbandry, cattle, sheep, pigs, and other livestock have gradually
become the central part of the Lisu people's production and living
materials, which is very difficult to ignore for Lisu people with difficult
material conditions. During the "NIEDI" ceremony, cattle and sheep
were sacrificed as sacrificial offerings in the sacrificial ceremony. The
priests make horns from cattle horns, divination tools from bones, and
other ethnic artifacts. These symbols, as symbols of natural worship,
further achieve the function of deity worship and communication
between human beings and gods. The Lisu people have kept the
custom of honoring dogs for a long time. When people celebrate the
festival, each family needs to give the dog the first piece of rice cake.
When talking about ethnic origin and folk culture, Huang Changli
believes that Lisu's creation myths describe Lisu's legends about the

origin of heaven and earth, human beings, ethnic groups, and species,

and show the life of ancient Lisu people.iX
Application of Other Natural Symbols

Exorcism shed and divine path, etc., have the functions of natural
worship and praying tools. The symbols of sun and moon, stars, waves,
animals, and dragon patterns are widely used in the ritual of NIEDI. In
addition, the materials for making other sacrificial objects must be
divined by Nipa, confirmed by gods, and taken from nature. For
example, the exorcism sheds, and divine paths are made of

pine, bay leaves, hydrocoele vulgaris, and other materials.
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These appearances also contain natural elements, symbols of deities,
symbols of evil spirits, sacrificial utensils, comprehensive materials,
animals, sacrificial sheds, and other themes. Thus, it can be seen that
the ritual symbols of NIEDI extensively and intensively reflect the awe of

and worship of the nature of the Lisu people in Ludmila.
Supernatural Symbols and Belief in Ghosts and Gods

Lisu people believe in the "God" of nature and the "Spirit" of their
ancestors. Lisu people also believe there are souls in insects, fish,
birds, animals, rivers, and mountains. In the ceremony of "NIEDI," the
Lisu people call all supernatural forces "NI" and worship

"Wasi," "Esapa," "Esama," and other deities.
Divine Birds "Squeak" & "Beep"

Lisu people believe that people's wishes cannot reach the gods
directly, which need to be conveyed by divine birds that can reach
heaven and the earth. According to the creation myth and legend of
the Lisu people, birds are messengers between people and the gods
of heaven and earth. Mista "Squeak" (Fig. 9) and Musta "Beep" (Fig.
10) are divine birds in the NIEDI ceremony, who are messengers to
convey human desire to the God of Heaven and the God of Earth,
respectively, representing the God of Heaven and the God of Earth.
Lisu people believe that "Squeak" is brave and fierce and seldom meets
opponents. It flies in the air without falling to the ground, so it is
considered a messenger of the gods, and people begin to worship it.
"Beep" mainly lives on the open ground and can hardly fly to trees and
the air, so it is considered the messenger of the God of Earth. "Squeak"
is the messenger bird of the God of Heaven, and "Beep" is the messenger
bird of the God of Earth.
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Fig. 10 Beep (messenger of the God of Earth)
Photo source:  Painted by Zhang Juan (2022)

The Lisu people used machetes, bones, sledgehammers, and other
tools to make divine birds from local materials. "Squeak" and "Beep"
were made by the priest Nipa and his assistant from Pines. First, they
use a wood stick with a blackened end to draw a contour on the
pine board and then carve a lifelike bird. Shape with tools such as
machetes. A short knife cuts a wooden stick about 1m high and a bird-
shaped wooden board about 35cm long. After the bird's feathers, wings,
heads, and beaks are outlined with red paint, the bird-shaped wood board
is clamped on the top of the stick and placed side by side. A pair of
divine birds are immediately carved. The creation legend of the Lisu
Nationality: "The gods of heaven and earth are from the family of
birds. Lisu people call them Mista Squeak and Musta Beep, the God of
Heaven and Earth." Therefore, in the ceremony of NIEDI, the head of
Squeak looks up, and the head of Beep looks down, hoping that the two
divine birds can convey the wishes of the village and clan to heaven and
earth. The carved divine birds must be erected at a high place, which

cannot be trampled.
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Patron Saint "Wasi" and Divine Tree "Wawali"

At the top of the altar (Fig. 11) of "Ni" in the worship center is a pine
branch about 1.8 meters high. The white cotton paper is torn into slim
strips and hung on the pine branch, which means the clothes of the
gods. Under the pine branch is a chestnut stake, the head of which is
covered with yellow paper as a headdress. The Lisu priest uses a short
knife to carve the facial features to observe everything in the world. The
other branches are stretched on both sides, looking dignified and solemn.
This god is named "Wasi" (Fig. 12). Behind Wasi is a pine tree up to
3.5 meters. On the pine branches, white paper strips are tied evenly to
represent hair and clothes. This pine tree is called Wawali in the Lisu
language and will be shaken constantly during the ceremony.
Meanwhile, Nipa recited the scripture: "On the peak of mountains far
away, we pray for blessings for all living beings. The tree is shaking
3,000 feet, and the smoke soars a thousand feet high. When | call
my ancestors, the Pupa turned into a spirit. When | beg Wangwu, he
appears to help me with the invincible might. | ask for a beautiful world
full of harmony but no sin." It can be seen that "Wawali" is a sacred
tree that Nipa used to communicate with his ancestors and the Holy
Spirit.

ER. LS D

Fig. 11 Altar of Ni
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Fig. 12 Wasi (patron saint)
Photo source: Painted by Zhang Juan (2022)

The Holy Soldier of "Ni"

There is a prayer platform beneath the statue of "Ni," on the left,
on where 70 sandalwood branches are placed, and 90 on the
right. White slim paper strips cover the top of the headdress (Fig. 13).
First, the ground is made soft to insert wooden strips stable. The wooden
strips will be arranged into a neat array of male soldiers and female
soldiers, on top of which a small slit will be cut, and the white paper
strips will be tied to the wooden strip one by one to make a simple
fisure. According to Nipa of Lisu nationality, 90 pine trees represent
90,000 male soldiers, and 70 sandalwood trees represent 70,000
female soldiers. They are all divine soldiers sent by the gods to help
people attack and kill evil spirits. In front of the "Ni" altar is the tribute,
which includes eighteen sticks of incense, thousands of gold and silver

paper ingots, and twelve supplies of tobacco, local wine, tea, and food.
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Fig. 13 Heavenly Soldiers
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Fig. 14 Jipi (Evil spirit)
Photo source:  Painted by Zhang Juan (2022)
Evil Spirit "Jipi"

There is a three-dimensional wood carving made of pine under the
"Ni" altar known as "Jipi," which is the symbol of "evil spirits
of disease." (Fig. 14) They draw the sun, the south six stars, and
the earth, water, humans, and livestock on Jipi. On the right side, they
draw the sun, the moon, clouds and rain, the Big Dipper, and the Polaris.
They draw water waves on the top of the main altar, humans, and

livestock. It is similar to the effect of the deity token.

In short, the symbolic symbols of gods for the ritual of NIEDI reflect
the characteristics of the religious belief of the Lisu people in Ludmila.
The sacrificial objects of the Lisu people, such as the "NIE" altar with
"Wasi" and "Esapa" as the core, the "Wawali" as the messenger of the
gods, and the "Jipi" and "Zhakelei" as the center to expel evil spirits,
all embody the space concept of "harmony between heaven and
man" as the core. The upper space is superior, the left is noble, while

the male is the honor, which is the traditional concept.
Instrumental Symbol and Praying Thought

It is an essential ritual for the Lisu people to use pine sheds for
sacrifice. In Yunlong Prefecture of Kangxi in the Qing Dynasty, it was
recorded that "Lisu... set up pine sheds, burnt torches, peel roe deer

and other animals in sacrificial ceremonies. They farm and do other
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things and are richly endowed with millet, buckwheat,
and barnyard grass." The pine shed area is mainly used to drive away
evil spirits in the late stage of the ceremony, composed of the shed
crossing area and the evil spirit expelling area. Pinewood exorcism shed
is the core area of the function of the worship to drive away disasters.
After people cross the shed in the ceremony, they wash their bodies to

drive away evil spirits and welcome peace.
Exorcism Shed Symbol

As the main symbol of the "NIEDI" ritual sacrificial shed, the exorcism
shed (Fig. 15), divine path (Fig. 16), and other special sacrificial tools
cannot be reused, which need to be made with new materials. Most
blessing utensils are made of local materials, such as pine branches,
camphor branches, sweetwood, and hydrocoele vulgaris. According to
Nipa Ya Wen, these plants are all used by Nipa after divination, which
are the tools selected by the gods. The number of branches used to
make the exorcism shed is fixed, with nine on the right and seven on
the left, reflecting the Lisu people's view of gender classification. The
number 9 represents men, and the number 7 represents women in

routine practice.

Fig. 15 Exorcism Shed
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Fig. 16Divine Path
Photo source:  Painted by Zhang Juan (2022)

Pinewood and sweetwood originate from the Lisu people, who pray for
blessings and practice plant worship psychology in Yongsheng. The
sweetwood sacrifices are mainly divided into two forms: green leafy
branches and wood. Sweetwood is an ancient alpine plant growing on
the barren slopes of high mountains and has strong vitality. It has
become a precious tree species in the Lisu people's areas. Sweetwood
leaves can extract essential oil and have a bacteriostatic effect. In the
ceremony of NIEDI, the purpose of exorcism and decontamination is
achieved by lighting leaves and dyeing clothes and bodies with smoke.
This is extremely important for the ancestors of the Lisu Nationality,

who have long enjoyed a critical position in ritual praying tools.
Trident & Long Blade Symbol

The trident, a powerful tool of the men in this activity, also serves as a
necessary production tool in the busy season of the villages. During the
ceremony, a long pole made of pine wood is installed, serving as an
effective sacrificial weapon to kill and drive away evil spirits. This trident,
made from the bark of a camphor tree by male disciples, holds significant
exorcism power in the ceremony, emphasizing the intensity and

importance of this ritual.

In the ceremony of "NIEDI," there are living and sacrificial tools known
as long knives and crossbows. A machete is an essential tool in the
annual sacrificial ceremony of the Lisu general, "going up knives and

crossing the sea of fire." In the early Republic of China, the government
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dispatched the Lisu Nu Army to garrison along the western border of
Yunnan. The Lisu sacrificial priest tied 36 or 72 steel knives to the
upright bamboo pole frame to show that the Lisu people stuck to 36
passes and 72 checkpoints to frighten the enemy and defend the
country. Long knives and crossbows reveal the brave spirit of the Lisu
people. In the ceremony of "NIED," the long knives were used
as a tool to drive away evil spirits. The front of the knife was engraved
with the sun, the moon, and the stars. With the blessing of the force
of nature, the priest Nipa and the male disciples could drive away

evil spirits.
Straw Sandals, White Paper, and Other Symbols of Divine Blessing

Straw sandals, fireweed linen clothes, machetes, etc., are necessary
for worship.  Nipa must wear hand- woven straw shoes since Lisu people
believe that wearing natural straw on their feet can stop ghosts from
escaping. Nipa Ya Wen must also wear Nipa's exclusive fireweed linen
clothing, sacrificial clothing recognized by the ancestors. Priest Ya Wen
has also inherited a long machete of more than 30 years, a necessary
tool for the Lisu people, whether for cutting firewood, clearing the way,
or hunting in the past. In addition, all the people who participate in
praying should take a handful of anti-food flour and smear it evenly on

the face and neck as a protective mask.

The blessed "white paper" is the exclusive tool for the "NIEDI"
ceremony. Each person holds one piece, whether a trident, a machete,
or a horn. After receiving it, they cut the white paper into strips and

wind it on the tool, which means "winning every battle."

Other Sacrificial Symbols

Roosters and rams are regarded as the main offerings recognized by the

ancestors. In this "NIEDI" blessing ceremony, the villagers took the rams
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and roosters carefully raised at home to the ceremony site to sacrifice the

gods and pray for peace.

Cleaning and decontamination of sacrificial articles. Before the
ceremony, the Nipa assistants built a temporary cooking
platform under the prayer platform on the left, which was only
used for cooking sacrificial items. They brought water to boil in
the pot and then added branches and leaves of sweetwood for
cooking. After boiling the water, they cleaned all tools and props

to remove the world's dirt.

In the sacrificial ceremony, the ox horn is a communication tool
between human beings and gods. The horn transmits signals, and different
rhythms can transmit different information. Because the horn sounds loud
and fierce, it is used to give orders or make political achievements on the
battlefield. The sacrificial wood utensils are all carved from high mountain

wood, which expresses the ancestor’s worship belief of the Lisu people.

Regarding pine branches, when arranging the ground of the prayer
platform, it is necessary to cut some branches on the nearby dwarf pine
trees, which pine needles will be grabbed and laid in front of the
platform neatly. When laying pine needles, it is strictly prohibited to
drop them at will. All needles must face up to mean a good starting

and ending.

In the NIEDI blessing ceremony, the blessing tools function
simultaneously as blessing and sacrifice in production and life. They wave
machetes and tridents to expel evil spirits in the ceremony. They shake
the sacred tree, light the bay leaves, and blow the horn to represent
the desire to communicate with God and pray for good wishes. It
reflects the connotation of the beliefs, customs, and the

connotations of rituals of the Lisu people in Ludmila.
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Symbolic Schema Metaphor

In the process of historical development, the symbolic form of Lisu
ritual culture has a close relationship with its unique geographical
environment and folk culture. The ritual symbols in Lijiang are rich in
themes and extensive in content, covering all aspects of the ancestors'
life and belief system. These shapes also include natural elements,
comprehensive materials, animals and sacrificial sheds, symbols of
deities, symbols of evil spirits, sacrificial utensils, and so on. Using
simple national painting lines, patterns, natural materials, and other
belief symbols to describe the ethnic and cultural content of gods, such
as sacrifice, disaster expelling, prayer, and so on, forms a unique ritual

representation of the Lisu people in southwest China.

The " NIEDI " ceremony believes that nature has spirits and worships
"natural gods." The shapes of various gods, rivers, stars and seas, birds
and beasts, deified animals, evil spirits, etc., in the natural belief, are
all displayed in the form of painting, sculpture, and comprehensive
materials, forming a religious art visual culture with the worship of nature
and belief in all things and the characteristics of the southwest region.
Through continuous evolution, natural images have become recognized
and accepted by people, such as the images of the sun, the moon,
and the divine bird, which are just the rich plastic arts and aesthetic

activity symbols of the Lisu ancestors.
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Name of Part of Photo of the
Theme symbol decoration | object/ drawing Implication
burnt stones
are placed to
imply purified
hearts after
crossing it.
Seven on the
left and nine
on the right
Symbols for Pine represent
shed, blessings for
animals and wood . men and
Exorcism shed
plants women,
gyroscope
driving
diseases away
to regain
health.
It is taken
Burnt pine from nature,
Symbols for .
. g | representing
strips an
animals and P Pen and e, that divine
wood board . birds are
plants
plates produced from

natural forces.
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Name of Part of Photo of the
Theme symbol decoration | object/ drawing Implication
The
personification
Symbols for
White | of pine
animals and paper Hair and skin q~=E=_;JHf, branches has
olants strip become a
symbol of
divine skills.
Auspicious
altar
ceremony: to
Symbols for Main prayer . attract wealth,
animals and | Fine, platform of ?’ to accept
trident o auspiciousness,
plants Jipi
and to achieve
social harmony
and stability.
It can
Pine, .
dominate
Symbols for paper The L;:{i‘ nature and
animals and | strip, supreme =3 protect
plants divine god of NIEDI people, six
soldiers animals, and

grains.
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Theme

Name of

symbol

Part of

decoration

Photo of the

object/ drawing

Implication

Supernatur

al symbol

Evil spirit

Jipi

P

...::'x-\x_;'{ i ff"igj

Jipi is a symbol
of disease and
health.

Supernatur

al symbol

Pine

Wasi

The symbol of
the g¢od

Supernatur

al symbol

Pine

branch

Esapa, Esama

P
—
b

The image of
the tree in the
mountain forest
It symbolizes
the God of
the Mountain
and the earth
god

Supernatur

al symbol

earth bird

Maspa
[ Beepn

The
messenger
of the God
of Earth can
convey the
ritual and
blessing of
human
beings to

the ¢od.




TmIigeaaiIauiuazaninems D7 7 aufl 4 nangnen - Famew 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 4 July — August 2024

Name of

Part of Photo of the
Theme symbol decoration | object/ drawing Implication
The
messenger
of the God
of Heaven
Supernatur heavenly | Mispa - Z;::\”Vey
al symbol bird « Squeak” g
sacrificial
rites and
blessings to
the god.
90,000 male
The divine
Pine, andl 70,000 soldiers of
Supernatur female divine 1 o “Wasi”. 99
al symbol Sandal.WO soldiers at 1 Sl represents
ot strip the main males, and
altar 77 represents

females.
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Photo of
Name of Part of the

decorati icati
Theme symbol object/ dra Implication

wing

on

— It symbolizes the
Supernaty Pine Zhakelei -T’d;’

ral symbol gossip ghost.

Dispelling the
gossip ghost can
avoid quarrels
between husband
and wife and

ethnic groups.

Sacrificial Long, Knife —— Kill evil spirits,

tools cloud, such as Jipi
the sun and Zhakelei;
Production of
household

appliances.

= =

Sacrificial trident Weapon Kill evil spirits,
such as Jipi
and Zhakelei;

Production of

tools

household

appliances.

Sacrificial God's tool for

cow Horn

tools transmitting signals
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Photo of
Name of dPart of. the
Theme ecorati Implication
object/ dra
symbol on )
wing
Sacrificial Magical The The bronze bell
instrume bronze -
tools can convey Nipa's
nt bell for wishes.
praying
- It is strictly
o Sacrificial forbidden to leave
Sacrificial Short platform ﬂ . .
tools oines it at will. The
pine needle faces
up, meaning a
good start and
ending. The year
will be
passed
smoothly.
To foretell
Sacrificial Leibu Divination whether the
tools tool diviners and their

production and
life are healthy

and

auspicious.
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Photo of
Name of dPart Of‘ the
Theme ecorati Implication
object/ dra
symbol on )
wing
Sacrificial Bay Clean the ‘ Cleaning and
tools leaves dirt praying
and utensils, props,
water and containers
Sacrificial Sacrificial Alpine Worship the
tools vessel azalea ancestors

The form and application of the "NIEDI" ritual symbol -- animal

and plant symbols, supernatural symbols, sacrificial tool symbols.
Summary and Conclusion

The ceremony of "NIEDI" reflects the particularity of the religious
and cultural environment of the Lisu people in Ludmila. According
to Zhang Zhong, a Lisu religious and cultural scholar, Lisu people have
believed in the God of Mountains since ancient times, believing that
they are the supreme gods that dominate everything in the world
and are the "Misni"

supreme objects of worship in the

hierarchy.X(Zhang Zehong,2006). However, it is also the religious
culture of ghost belief, and the religious belief content in different
regions has its own culture. The relationship between man and God
is based on natural worship and the supreme belief of the "God" of the

Lisu people in Ludila, which is worth exploring.
The Space and God-human Relationship of NIEDI

The "NIEDI" ceremony needs a specific space. Different

space boundaries must be set up to distinguish the relations
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between God, nature, and people. It is worth noting that the
altar's location, the placement of offerings, and the boundary line
of activities all reflect the subtle relationship between man and God

in the ceremony.

The division of ritual space determines the boundaries between
culture and ethnic groups. In the ceremony, the sacrificial activities
centered on the "Ni" altar are at the core of the ritual procedures.
The sacred tree with humanized "white paper strips" and the patron

saint "Wriver's social features present a "look down" attitude in the
altar space. "Wasi" (God of Heaven) is superior to the gods, showing
its position as the master of everything. Song Enchang once
investigated the religious beliefs of the Lisu people. He pointed
out that the Lisu people believe in "Misni," the master of nature and
the economic activities of the village community. Mountains, rocks,
trees, and land belong to "Misni." The Lisu people in Ludila believe
that "Wasi" is the master of all things in nature and the determiner
of village production and life. Mountains, forests, and the earth are
under the jurisdiction of "Wasi." The economic production in Ludila,
which is dominated by agriculture and supplemented by animal
husbandry and hunting, should be protected and managed by
"Wasi"—at the lower right of the "Wasi" altar, worshiped "NIE" (God
of Mountain, God of Earth). The white paper strips represent the
clothes of gods to dispel evil thoughts and spirits. The area of the
altar is also slightly smaller than that of the "Wasi" altar. The altar is
the boundary of the ceremony, which is connected by Nipa’s
assistants with hemp rope and tied with white triangle paper flags
to separate the women of their ethnic group and other ethnic groups.
The boundary is an essential concept for the division of the subject

and object space of the ceremony. In the NIEDI blessing ceremony,
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women are not allowed to enter within the boundary of the prayer

platform, nor are they allowed to speak languages other than Lisu.

The NIEDI symbol is characterized by natural images, symbolizing
the top-down status relationship between gods, nature, clan members,
and foreigners. Through a series of ritual behaviors such as ritual
chanting, divination, and exorcism, it expresses the ritual space setting
of Lisu people based on the ritual system culture of the Han people
and linked by ethnic relations, different from the "other people" who
have no blood relationship and establishes the relationship between
man and god with heaven as the priority, nature as the second, and

Lisu male disciples and people as the next.

The Relationship between Man and Nature: From " Dependence"

to "Man Conquers Nature"

The sacrificial ceremony for the natural gods shows that the ancestors
of Lisu Nationality have paid great respect to the universe, mountains,
rivers, animals, plants, and ancestors: “There are nine galaxies and
seven floors on the ground. There are three volumes of white clouds
and ten thousand feet of black clouds. | want to ask my relatives who
their family members are. Heaven has three types of clans, with
relatives living near the river's source. The first type is black, the second
is white, and the third is yellow. They are powerful to stretch out their
hands and lift their feet. Their souls float outside the body in the
empty world. The men and women are farming and weaving to wait
for the harvest of the grains. There is no silver in their pockets and
no gold sand in their waist pockets. They might hunt nothing in the
mountains, even though it is dark. The herds do not return, and
cattle and sheep do not flock together. ”The chanting explains the
worship of the main g¢od and their wish. When talking about ethnic

origin and folk culture, Huang Changli believes that the Lisu creation
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myth works of the Lisu people describe the origin of heaven and earth,

humans, ethnic groups, and species, showing the life outlook of the

ancient  Lisu people.Xi( Huang Changli,2001)

Applying the NIEDI ceremony to divine birds and animal symbols
reflects the religious belief of Lisu ancestors in relying on nature.
Ancestors obtained food and warm clothing through hunting. In a severe
mountain environment, hunting animals is a survival skill Lisu men
must learn. In the eyes of Lisu ancestors, offerings such as pigs, cattle,
and sheep were delicacies and fierce and dangerous creatures.
It is precisely due to people's fear and dependence on natural things
that this worship repeatedly appears in the Lisu "NIEDI" ceremony, which

reflects Lisu's "dependence" on nature.

The idea of "fighting against nature" in the NIEDI ceremony also
occupies a particular position. In the ceremony of "NIEDI" expelling evil
spirits, there were repeated scenes of chasing and killing evil spirits,
which were reflected in throwing the "divine weapon - the
wooden sword" and killing "evil spirit Jipi." The Lisu Sacrifice
Sutra says that a long time ago, there was a tiger in the mountain,
which often killed people. Later, a young man bravely killed the tiger,
bringing peace and health to people. It can be seen that under the
influence of the Lisu people's concept of "fighting against nature," the
power of beasts has been weakened, which reflects the gradual change
of the Lisu people's traditional concept of nature and the positive

thought of "man conquers nature" of Lisu people.
Informed Opinion

The sacrificial ceremony of "NIEDL," which is mainly a natural
god, differs from the idea that most Lisu people
regard the "God of Mountain" as their supreme god. The Lisu people

recard "Wasi" (God of Heaven) as their supreme god, followed by the
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God of Mountain and Earth, while Lisu ancestors, souls, and ghosts

come next.

Although the "NIEDI" ceremony is only a small part of the religious
activities of ethnic minorities unique to southwest China, it embodies

the Lisu people's folk beliefs of "nature worship," "all things are

spiritual," and "the harmony between heaven and man." This
material is valuable for studying the ritual arts of ethnic minorities.
| hope more experts will carry out further discussion and research on

this subject.
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Abstract

This study summarizes the credit bank system's conceptual
connotation, operation mode, essential elements, challenges, and
improvement countermeasures. It analyzes the superiority and
innovativeness of the credit bank system from the perspective of the four
new constructions based on the conceptual connotation, operation
mode, essential elements, challenges, and improvement
countermeasures of the credit bank system. The study shows that the
credit bank system in the perspective of the four new constructions, meets
the needs of the national development of continuing education, satisfies
the diversified needs of learners, helps to realize educational fairness, and
is an important initiative to build a lifelong education system; compared
with the current credit bank system, the credit bank system in the
perspective of the four new constructions has a higher degree of
inclusiveness and openness and offers the possibility of integrating
different levels and types of educational resources. Based on the results
of the analysis, a proposal is put forward. Based on the analysis results,
suggestions are made to improve the credit bank system by supporting
each learner, enhancing the capacity of learning providers, and utilizing

the application of technology and cultural influence. This study provides
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theoretical references for the construction of the credit bank system from

the perspective of the four new constructions in China.
Keywords: four new construction, credit bank, superiority, innovation
introduction

China is in a critical period of transformation of its economic
development mode, and a new development pattern characterized by an
innovation drive has been formed. As a strategic force leading economic
and social development, education has a critical position and role in
promoting economic transformation, upgrading, and fostering innovative
talents.2021, General Secretary Xi Jinping emphasized during his visit to
Tsinghua University that it is necessary to fully understand the
requirements of the times for building a world power in science and
technology and aim at the world's scientific and technological frontiers
and the needs of the country's primary strategic needs, and promote the
construction of new engineering disciplines, new medical disciplines, new
agricultural disciplines, and new liberal arts, which are known as the "four
new" construction. This is known as the "four new" construction. The core
concept of the four new constructions is to break down the barriers of
disciplines, promote cross-fertilization, realize complementary advantages
and collaborative innovation, and cultivate structured and complex
talents. This provides a new opportunity for China to build an open,

shared, and continuously developing modern education system.

As an essential institutional innovation in education, the credit bank
system can promote the effective use and sharing of different levels and
types of educational resources, support personalized and independent
learning, and is a critical hand segment in building a lifelong learning
system. Although China has carried out the pilot practice of credit banks
in many places, facing the problems of non-uniform authentication

standards and unsmooth operation mechanisms, there is still a particular
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gap with the requirements of the four new construction concepts.
Therefore, it is necessary to analyze the dilemmas faced by the credit
bank system from the perspective of the four new constructions and put
forward targeted countermeasures to promote further improvement and

development of the credit bank system.

The theoretical research on credit banking mainly focuses on three
aspects: the conceptual connotation, theoretical basis, and value of credit
banking. Based on summarizing the conceptual connotation and mode
classification of credit banking, Wang Haidong et al. (Wang et al., 2019)
proposed it as an essential path to building a lifelong education system.
The primary function of credit banking is accumulating and converting
credits (Juan, 2021), which several countries have implemented under
different names, such as ECTS in Europe and CBSS in South Korea. The
origin of credit banking has different views in the academic world, with
some studies suggesting that it originated in the United States and others
indicating that it originated in South Korea. Chinese scholars generally
consider credit banking an educational system; some view it as an
educational management model or a learning management organization
(Li & Zhang, 2021; Zhou et al., 2022). Regarding theoretical foundation, the
emergence of credit banks is based on profound theoretical roots and is
not an accidental product (Li et al., 2019). Credit banks are closely linked
to freedom of learning, aiming to provide learners with more choice and

freedom in the form of learning.

In addition, credit banking is linked to the theory of market economy,
which includes the efficiency of resource allocation and the principle of
equivalence (Jaspers, 1991). Credit banking is also related to the theory of
educational equity, which aims to provide equal educational opportunities
and eliminate discrimination and inequality in education (Jan, 2011). Many
scholars, such as Li Jing (2020), have also emphasized that credit banking

helps connect different educational resources and integrate general and
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vocational education. In terms of value, credit banks serve as a "tractor"
to promote the productive output of learners' learning outcomes (Sook et
al,, 2016, pp. 31-38), as a "connector" to encourage the articulation
between vocational and general education (Kuang et al., 2021), and as a
"booster" of the lifelong education system (Ok-Jin, 2016, pp.317-322). At
the same time, as an "enabler" of the lifelong education system, it
supports the construction of the system (Se et al,, 2014). Studies have
shown that credit banks can meet the needs of adults for continued
learning, enhance the professional competence of academic college
students, and positively affect the construction of the lifelong education
system (Se et al., 2014; Jinhyo & Yekyung, 2019). In summary, although the
existing studies have elaborated the significance of credit banking from
different perspectives, they are limited to traditional perspectives, less
systematic interpretation from the perspective of the four new
constructions, and the research on the superiority and innovativeness of
credit banking system under the perspective of the four new constructions

is not deep enough.

Based on the above research background, the core purpose of this study
is to analyze the dilemmas faced by the construction of the credit banking
system based on the perspective of the four new constructions, put
forward the superiority and innovativeness of the credit banking system in
the perspective of the four new constructions, and propose the
improvement countermeasures based on this, to provide the optimization
path of the credit banking system in support of the four new constructions,
and to promote the in-depth fusion of educational resources of different
levels and types and the synergistic innovation. This study has the
following theoretical and practical significance: 1) to enrich the theory of
the integration and development of the four new constructions and the
credit bank system; 2) to enhance the supportive role of the credit bank

to the four new constructions; and 3) to provide theoretical references for
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the construction of the credit bank system under the perspective of the

four new constructions in China.
Overview of the credit-banking system

The credit bank system is regarded as a critical innovation for
continuing education in Chinese higher education in the new era, which is
not just a concept of education management but a comprehensive system
covering the allocation of educational resources, optimization of learning
paths, and support for lifelong learning. The system's core lies in the
mechanism of mutual recognition and transfer of credits, which provides
a platform through which educational achievements between different
universities, different levels of education, and even between different
countries can be recognized and transferred. This mechanism allows
learners to choose the most appropriate learning paths and educational
resources according to their own learning needs and aspirations, thereby

realizing the goal of personalized learning.

The advantage of the credit bank system lies in its universal applicability
and elasticity, adapting to the developmental needs of Chinese society
and the diversification of individual learning needs in the new era, and at
the same time, providing an essential channel for the fairness of China's
education and the optimization of the allocation of educational resources.
Under the perspective of the four new constructions, the operating
institutions of the credit bank system are expected to support everyone
to become lifelong learners, promote the construction of the national
qualification framework, as well as optimize the 1+X certificate credit
transfer pathway, which not only enhances the flexibility of the education
system but also promotes educational equity and resource sharing

(Yuanjing et al., 2020).

There have been many successful cases of credit bank systems in the

international arena. Still, due to the differences in the education systems
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of different countries, the global experience cannot be applied directly to
China. Therefore, through an in-depth comparative analysis of the
mechanisms of credit banks at home and abroad, this paper objectively
sorts out and evaluates the international experience and domestic
practice and puts forward a basic concept of a credit bank operation
organization suitable for China's national conditions. This concept includes
establishing an alliance of inclusive credit-banking schools, strengthening
the collaborative management system of related entities, and innovating
institutions and policies to stimulate the vitality of the credit-banking

system.

Taken together, the credit bank system is regarded as an essential tool for
promoting educational equity and building a lifelong education system in
China, which helps to make an overpass to connect different educational
resources and learning needs and ultimately realizes the effective
allocation of academic resources and diversification of talent cultivation.
Through research methods such as the literature method, history and
country comparison method, and social survey method, this paper
analyzes in depth the superiority and innovation of the credit bank system.
It proposes constructing an operational institution of great significance to

developing continuing education in Chinese higher education.

Four New Construction Perspectives Credit Bank System Superiority

Analysis

1. Alignment with national needs for the development of
continuing education The credit bank system is an innovative practice of
continuing education in China in the new era, which aligns with the needs
of the country's development of continuing education and shows
remarkable superiority (Zhang & Tang, 2022). The system's core is to break
the geographical and time constraints, provide flexible and diverse

learning pathways, and promote the sharing and equity of educational
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resources. In the Implementing Opinions of the Ministry of Education on
Promoting the Reform of Academic Continuing Education in General
Colleges of Higher Education in the New Era (Ministry of Education, 2022),
new requirements for the internationalization of the development path of
higher academic continuing education are explicitly stated, emphasizing
the importance of the open sharing of high-quality educational resources,
which is highly consistent with the goals of the credit bank system. The
establishment of the credit bank not only responds to the "four new
constructions" put forward by General Secretary Xi Jinping during his visit
to Tsinghua University in 2021 but is also a concrete action to build a
lifelong education system, as stated in the Outline of the National
Medium- and Long-Term Education Reform and Development Plan (2010-
2020). It allows for mutual recognition and transfer of credits between
universities and domestic and foreign educational institutions, providing
learners with a broader learning platform and a more comprehensive

range of educational opportunities.

The credit banking system has been described as a system that is closely
linked to the needs of the Chinese state in developing continuing
education in the new era. The superiority of this system is manifested in
several aspects: promotion of domestic and international cooperation and
resource sharing: the credit bank system can promote domestic
cooperation in Chinese higher education and, at the same time, provide a
mechanism channel for Chinese higher education institutions to share with
international high-quality educational resources; flexibility and diversity:
the system breaks down the time and space limitations of continuing
education, and prompts continuing education to be more flexible and
diverse to meet better the needs of the construction and development
of a learning society; educational equity and lifelong learning: the credit
bank provides a platform for any group to learn through information

technology and the Internet. The construction and development needs
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of a learning society; educational equity and lifelong learning: The credit
bank provides any group with access to learning centers based on learning
needs at any time through information technology and the Internet, which

effectively promotes educational equity and lifelong learning.

2. Meeting the needs of learners for high-quality, continuous

learning

Continuing education in Chinese higher education institutions
mainly takes academic supplementary education as the primary form and
purpose. The mode and organization of continuing education are primarily
based on the traditional mode of academic education. However, all kinds
of institutions try hard to provide flexible and diversified ways of
continuing education for continuing education learners, especially with the
rapid development of information technology and the continuous
maturity of distance education technology, which provides powerful
support for enriching learning methods. Learners have more choices of
learning modes. Especially with the rapid development of information
technology and the continuous maturity of distance education
technology, which provides strong support for enriching learning methods,
learners have more choices. However, China's traditional academic
education mode still has a profound influence; the training time for
continuing education is relatively fixed, the teaching method is relatively
single, the application of distance education and information technology
is not deep enough, the recorded class has become the primary way of
online teaching in continuing education, the arrangement of learning
content is old and boring, and the teaching schedule of academic year
system is adopted. The above mode does not satisfy the needs of adults
for continuing education, especially the characteristics and learning
requirements of working people, because working people have to take
care of their work, study, and family and have little time to concentrate

on learning. In addition, the teaching management of continuing education



TmTigeaaiauiuazaninems D7 7 auf 4 nangnen - Famew 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 4 July — August 2024

in China at the current stage is characterized by problems such as a lack
of process management, examination requirements, and lack of strict
auditing for the issuance of diplomas, which reflects that the society and
various types of continuing education providers do not attach importance
to continuing education, do not objectively recognize the vast differences
between general college education and continuing education, and do not
deeply understand the significance of the development of continuing
education, which has led to the investment of resources in the research
and development of continuing education. As a result, the resources
invested in research and development of continuing education are few,
the curriculum design is poorly targeted, the teaching mode is not flexible
enough, the effectiveness is weak, and it is not easy to achieve the win-
win goal of maximizing the interests of learners in continuing education

and maximizing the interests of the society.

The credit banking system's ability to meet the needs of learners for high-
quality continuing education can be summarized as follows: It breaks
through the limitations of traditional academic education. It provides more
flexible and varied learning modes that meet working adults' and other
learners' diversified learning characteristics and requirements. Specifically,
the credit bank system takes "humanization" as the basic concept,
emphasizes the flexibility and individualization of education, is closer to
the actual needs of continuing education learners, and provides a broader
range of educational resources and learning paths for individuals at
different stages of learning. This system not only provides a platform for
learners to choose the appropriate content and mode of learning
according to their learning aspirations and needs but also emphasizes the
subjectivity of the learner, that is, the learner's autonomy in choosing the
subjects and methods of learning and in realizing personalized learning

goals.

3. Promoting the fuller realization of equity in education
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China is a vast country with significant differences in the levels of
socioeconomic development of its various regions. Because of the
external development environment and other factors, there are different
philosophies, unbalanced resources, and significant gaps in educational
levels among the areas, which are unfair. China needs to take positive
measures to promote the fairness of education, make up for the gaps in
education concepts, resources, and development levels between
different regions, and provide a relatively fair education mechanism for
learners in other areas. Based on information technology and the Internet,
the credit bank, in the perspective of the four new constructions, enables
any group to access learning centers at any time according to their own
learning needs and builds equal, free, developmental, and constructive
learning systems, which is an effective means to promote the full

implementation of educational equity in China.

The implementation of the credit-banking system in promoting equity in
education is reflected in the fact that it provides equal access to education
for all people, wherever they are and whatever their economic conditions,
by breaking down geographical, financial, and time constraints. The system
is based on the use of information technology and the Internet, which
makes distance education possible through online courses and virtual
classrooms that allow learners to study at their own pace and on their
timetable without the constraints of physical space, which is particularly
important for working people, people living in remote areas or those who

have difficulty in affording the costs of traditional forms of education.

By the guidelines for building an institutional environment for lifelong
learning set out in China Education Modernization 2035, the credit-banking
system is a concrete means of implementing this goal. It ensures that
everyone can receive education of consistent quality by providing flexible
learning modes and diversified educational resources, thus narrowing the

inequality in the distribution of educational resources to some extent. In
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the Opinions of the Ministry of Education on Accelerating Continuing
Education, it is mentioned that the promotion of the credit-banking
mechanism will facilitate the mutual recognition of credits between
continuing education at different universities, which will help to raise the
overall level of education and provide more possibilities for individuals
who need to transfer, change their specialization or pursue lifelong

learning.
4. Important Initiatives for Building a Lifelong Education System

The emergence and development of the credit bank system are
based on the concept of lifelong education, and relatively developed
Western countries have paid great attention to the construction of lifelong
education mechanisms and actively promoted the development of
related construction practices. The credit bank system, under the
perspective of the four new constructions, because of its openness,
sharing, and other characteristics, can provide different types of learning
groups with opportunities to continue learning. It is an important initiative

to build a lifelong education system.

The credit-banking system is seen as an essential initiative to build a
lifelong education system, with the core value of providing a flexible and
open learning environment to accommodate lifelong learning. This system
is essentially an educational innovation, and by enabling the certification,
accumulation, and conversion of learning outcomes, it facilitates the
seamless transition of learners between different stages of education and
other types of education. In the document China Education Modernization
2035, the Chinese Government sets out the goal of building an institutional
environment for lifelong learning for all, and the credit-banking system is

one of the specific measures taken to achieve this goal.

We are in the era of the knowledge economy, and the recognition of

lifelong learning is increasing in all countries and all walks of life. In China,
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the knowledge economy has permeated all walks of life, and with the
rapid development of information technology and the improvement of
the quality of social and economic life, people's desire to learn has been
stimulated, and the awareness of lifelong learning has gradually taken
shape through subtle changes. To meet the diversified lifelong learning
needs of Chinese society members, it is necessary to establish an open,
shared, and flexible lifelong education and learning platform, improve the
lifelong education system, and promote the realization of China's goal of
building a solid human resources country. From the perspective of the
four new constructions, the credit bank system is an essential channel for
China to make a "bridge" for lifelong education. The concept of lifelong
education has played an important guiding role in the birth and
development of the credit bank. Integrating the idea of the four new
constructions and the credit bank system better reflects the direction of
the construction of the lifelong education system in the new era. The core
of the credit bank system under the perspective of the four new
constructions is to promote the scientific credit recognition, accumulation,
and conversion system among various continuing education institutions,
implement the concept of open, shared, and high-quality continuing
education, set up a lifelong education learning platform that can benefit
all the people, and promote the linkage between general and vocational
education, and the communication between school education and
continuing education, to form a "lifelong learning platform" that can meet
people's lifelong learning needs. This is also an intrinsic requirement for

China to build a learning society.

Innovative Analysis of the Credit Bank System in the Perspective of

the Four New Constructions

1. Provide channels for inter-school credit recognition and transfer

in general universities
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The credit banking system provides an essential channel for
intercollegiate credit recognition and transfer in general colleges and
universities. Such a system allows students to transfer credits between
colleges and universities by establishing a standardized credit system, thus
providing them with broader access to educational resources and learning
opportunities. This practice meets the requirements of the Ministry of
Education's Opinions on Accelerating Continuing Education to establish a
system for certifying, accumulating, and transferring the learning outcomes
of continuing education in different universities and realizes the mutual
recognition and transfer of learning outcomes in continuing education. The
system is specially adapted to the changing educational needs of learners
and the trend of lifelong learning. It promotes the transfer of credits
between ordinary universities and between higher vocational colleges and
adult colleges and universities, thus broadening the pathway of lifelong
learning. Through the credit bank, students can transfer and recognize the
credits earned when participating in courses offered by different tertiary
institutions among these institutions, which not only optimizes the
distribution and utilization of educational resources but also promotes the

balanced development of education.

Operationally, the credit banking system requires establishing cooperative
relationships between universities to determine the credit transfer and
accreditation criteria jointly. These standards are based on the quality of
learning content and practical activities, ensuring the fairness and
rationality of credit transfer. Through this system, students can choose
courses freely between campuses and ensure their learning outcomes are
recognized. This allows for greater flexibility and continuity in their
educational pathways, whether transferring or participating in courses
across campuses. In addition, the credit banking system supports the
recording and management of credits through an information technology

platform, providing students with clear and transparent proof of credit
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tracking and accumulation. This systematic management helps students
plan their learning pathways while providing universities with monitoring
and quality assurance tools. In conclusion, by promoting mutual
recognition and transfer of credits among general colleges and universities,
the credit banking system strengthens the openness and interoperability
of education, improves the efficiency of learning, meets the personalized
and diversified learning needs of learners, and is an important initiative to

promote the reform and development of higher education in China.

2. Provide channels for mutual recognition of learning outcomes

in general and continuing education

The credit-banking system provides a channel for the mutual recognition
of the learning outcomes of general higher education and continuing
education in the following ways. First, the system establishes a unified
platform for certifying and transferring credits for general college and
continuing education learners. This means that credits can be recognized
and converted between the two systems, regardless of whether learners
earned them in general colleges and universities or continuing education
institutions. This is reflected in several opinions of the Ministry of
Education on accelerating continuing education (Ministry of Education,
2012), a draft that encourages establishing a credit accumulation and
transfer system between different types of colleges and universities for
continuing education. Second, the credit banking system realizes the
traceability, searchability, and convertibility of learning outcomes by
providing a scientific credit management and certification process, directly
facilitating the articulation between general college education and
continuing education. For example, suppose students of general higher
education institutions wish to enroll in continuing education courses
through the credit banking system. In that case, they can ensure their
courses are recognized by their home institutions and reflected in their

academic records. Again, the credit-banking system also promotes the
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equitable distribution of educational resources. It breaks the limitations of
geography and physical space by applying the Internet and information
technology, enabling more people to enjoy quality academic resources.
This open and shared education model has contributed to educational
equity, especially in constructing a lifelong learning system environment
for all people, as mentioned in China Education Modernization 2035.
Finally, the credit bank system is also essential in response to national
policies. The Chinese government has emphasized the importance of a
lifelong learning system in several documents, such as the Outline of the
National Medium- and Long-Term Education Reform and Development
Plan (2010-2020). Launching the credit bank system aims to realize this
strategic goal and ensure the continuity of education and the sustainable

development of learners.

In summary, by providing a channel for the mutual recognition of learning
outcomes between general higher education and continuing education,
the credit bank system not only strengthens the motivation of learners
and the attractiveness of continuing education but also promotes
educational reform and development and improves the overall efficiency

and quality of the education system.

3. Provide a channel for interregional mutual recognition of

educational achievements

The credit-banking system is reflected in the mutual recognition of
educational achievements between regions. First, it provides uniform
standards and a mechanism for mutual recognition of academic
achievements between different areas. This mechanism allows credits
earned by learners in one region to be recognized by educational
institutions in other places, thus facilitating the flow and sharing of
academic resources across regions. This cross-regional transfer of credits

enhances the mobility of learning outcomes. It strengthens the
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complementarity of educational resources in the different areas and

promotes the balanced development of regional education.

Under the credit bank system, learners can choose educational resources
in different regions according to their development needs, making learning
paths more flexible and diverse. This is reflected in constructing a lifelong
learning system for all proposed in China Education Modernization 2035.
Through the credit bank, mutual recognition of educational achievements
in different regions can be realized, providing learners with more learning
opportunities, especially for areas with considerable labor mobility; the

credit bank system includes support for the reasonable mobility of talents.

In addition, the credit-banking system also provides a platform for
interregional educational cooperation, based on which educational
institutions in different regions can cooperate in the formulation of
academic standards and the accreditation process, which not only
promotes the improvement of the quality of education but also
strengthens educational cooperation and exchanges. As emphasized in
the Outline of the National Medium- and Long-Term Education Reform
and Development Plan (2010-2020), the credit-banking system allows for
better integration of regional educational resources and the formation of

a synergistic development of education.

4. provides a platform for cross-boundary and cross-layer

composite talent development

Under the perspective of the four new constructions, the credit
bank system not only focuses on the in-depth study of a single discipline
but also emphasizes the intersection and integration of the knowledge of
different disciplines, promoting interdisciplinary research and cultivating
innovation ability. In addition, the credit bank system strengthens the
learner's subjective position, transforming the learner from a passive

recipient of knowledge to a subject who actively chooses the learning
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path. Learners can choose courses offered by different colleges and
universities or educational institutions according to their interests and
career plans, forming a personalized learning plan. This increased
autonomy of choice is conducive to cultivating composite talents with
creativity and self-learning ability. The credit bank system provides talent
support for regional economic development and social needs. As the
economic and social demand for diversified and compound talents
increases, the credit bank system can promote the cultivation of various
skills, meet the needs of talents in different industries and fields, and

promote the coordinated development of the social economy.

Countermeasures to Improve the Credit Bank System in the

Perspective of the Four New Constructions
1. Supporting everyone to become lifelong learners

First, improving the credit banking system requires respecting the
subjective position of learners and encouraging and supporting their
participation in lifelong learning. This includes providing flexible learning
opportunities and diversified learning resources and ensuring learners can
choose their learning content and pathways independently according to
their needs and interests. The system should enhance the service capacity
of learning providers, including constructing national qualifications
frameworks and optimizing certificate credit transfer pathways. These
measures aim to ensure that learners' learning outcomes are effectively
accredited and can be smoothly transferred between different
educational stages and career paths to meet the needs of personal
development and career planning. In addition, improving the credit
banking system also requires strengthening the assessment of learning
outcomes and credit management to ensure that the credit accumulation
and transfer process is transparent, fair, and in line with education quality

standards. To support lifelong learning, there is also a need to further
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promote social recognition of the credit-banking system as an essential
part of the social education and career development system so that
learners, no matter at what stage of their careers, can obtain the necessary
updating of knowledge and upgrading of skills through the credit-banking

system.
2. Upgrading the capacity of learning providers

There is a need to move forward with the development of national
qualifications frameworks, which will help to establish harmonized
standards and requirements for learning outcomes to be recognized and
transferable across different learning providers. Establishing qualification
frameworks will help to ensure the quality of learning outcomes and
enhance the authority and credibility of learning certificates while
promoting the level of learners in their professional development.
Second, improving the credit banking system also requires optimizing the
1+X certificate credit transfer mechanism, which means that the credit
transfer process should be simplified; the flexibility and adaptability of the
system should be enhanced so that learners can more conveniently
accumulate and convert learning outcomes from different sources into
recognized credits or certificates to adapt to changing career requirements.
In addition, enhancing the capacity of learning providers should include
improving the quality of education, expanding the diversity of learning
resources and programs, and strengthening educational institutions'
capacity to innovate in teaching methods and technology. These initiatives
will not only enhance the responsiveness of learning providers to the
needs of learners, but they will also facilitate learners' ability to better
adapt to social and economic development needs. Finally, improving the
credit banking system should focus on the interaction between learning
providers and learners to enhance the quality of the learning experience,
thereby stimulating leamers' enthusiasm and motivation for continuous

learning. Learning providers must continuously improve their service level,
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including teaching content, teaching methods, technical support, and
other aspects, to meet learners' diversified and personalized learning

needs.
3. Harnessing the use of technology and cultural influence

At the technical level, the development of digital technology has
provided strong support for the construction of credit banks, solved
several difficulties in the operation of the electronic banking system, and
positively promoted the construction of credit banks in the new era. In
the future, credit bank construction needs to be deeply integrated with
digital technology, strengthen system security, improve the intelligence of
the information system, optimize the learning experience, and empower

the development of the credit bank system with digital technology.

At the cultural level, a good learning culture plays a vital role in
mobilizing learners' motivation and conscientiousness and can enhance
social recognition of the learning achievements of credit banks. Therefore,
in the context of the four new constructions, the construction and
improvement of the credit bank system should focus on creating a broad
learning culture. Culture subtly influences individuals and often influences
individual behavior more than mandatory regulations. In the context of
the development of the new era, China's credit bank system needs to
create a cultural atmosphere of lifelong learning within the community,
which not only enhances the individual's awareness of learning but also
helps to form a suitable environment for the whole society to support

learning and lifelong learning.
4. Innovative Institutions and Policies to Stimulate Dynamism

Improving the credit banking system requires innovative
institutions and policies to stimulate vitality. Details of the implementation

of this response include strengthening the policy guidance and support
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for the credit banking system, which can be achieved through establishing
an independent organization to operate credit banks and strengthening
the collaborative management system of related entities. Such
institutional innovations can help provide a transparent management and
operational framework to ensure that the credit banking system can serve
the public efficiently and fairly while providing learners with broader and
more convenient learning opportunities. At the policy level, regulations,
and norms aimed at optimizing the operation of credit banks need to be
formulated and enforced to guide their direction and provide for their
stable operation. Policy support may include financial assistance, tax
incentives, and the formulation and revision of laws and regulations, all of
which are critical factors in ensuring that the credit-banking system can

adapt to society's changing needs.

In addition, innovative institutions and policies are also aimed at building
an all-inclusive consortium of credit-banking schools. Such a consortium
will promote cooperation and mutual recognition of credits among
different educational institutions and provide learners with more
diversified learning paths and a more comprehensive range of learning
resources. In this way, the credit banking system will better serve the
public, especially those learners who wish to upgrade their skills and
knowledge through continuing education. In summary, institutional and
policy innovation is the key to promoting the development of the credit-
banking system. Only in a stable, open, and dynamic institutional and
policy environment can the credit banking system truly realize its goals of
providing lifelong learning opportunities and supporting individual

development.
Conclusion

To sum up, this paper analyzes the superiority and innovation of

the credit bank system from the perspective of the four new constructions
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and puts forward the improvement countermeasures. The main
conclusions are as follows: Firstly, the credit bank system is highly
compatible with the national demand for the development of continuing
education, meets the diversified needs of learners, contributes to the
realization of educational equity, and is an essential measure for the
construction of a lifelong education system. Secondly, compared with the
current system, the credit bank system under the perspective of the four
new constructions has a higher degree of inclusiveness and openness,
which allows for the integration of different levels and types of
educational resources. It realizes mutual recognition of academic
achievements through inter-school and school-enterprise cooperation and
broadens learning. Thirdly, the measures for improvement include
supporting each learner, enhancing the capacity of learning providers,
utilizing the application of technology and cultural influence, innovating
institutions and policies, etc. This will help to stimulate the credit banking
system further. This helps further to boost the vitality of the credit banking
system. Fourthly, the four new constructions provide new opportunities
for developing the credit banking system. In the future, we should
continue to deepen theoretical research, strengthen top-level design, and
promote reform and innovation to better utilize the critical role of the
credit banking system in connecting educational resources and promoting

educational equity.
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Abstract

This study aims to establish a credit bank system that provides
learners with a new education system for accumulating and transferring
learning outcomes. Also, it lays the foundation for the construction of
national qualification frameworks. This article firstly reviews and compiles
the experience of credit bank system construction in typical foreign
countries and points out that the credit bank system promotes the organic
articulation between different forms of education by providing a platform
for the authentication and transfer of learning outcomes. Secondly, the
article analyses the lessons accumulated during the construction of credit
banks in different regions of China. It concludes that insufficient top-level
design and unsmooth operation mechanisms are the outstanding
problems. Finally, the article conceptualizes the connotation and basic
principles of China's national qualification framework and argues that the
relationship between flexibility and standardization should be handled
well to create a framework of open sharing, multi-dimensional synergy,
and dynamic updating in order to support the healthy development of
the credit-banking system and to promote the modernization of

education.
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Introduction

The four new constructions based on the new era of educational
development needs, the concept of credit bank has been enriched and
developed for the development and improvement of credit banks in the
new era provides a forward-looking theoretical perspective; credit bank to
promote the four new construction to the practical reality of the critical
hand. International research on credit banking can be traced back to the
1950s, such as the earliest European credit transfer system (ECTS), which
provides a channel for the free flow of talent in Europe and Mediterranean
countries and the free transfer of credits for learners' qualifications
between different regions or countries. China's credit banks, which
sprouted at the turn of the 21st century, were initially applied to
vocational education in a top-down policy-driven and bottom-up practical
development mode and have since been gradually applied to higher and
distance education, adult education, continuing education, and social
training. In 2010, China promulgated the Outline of the National Medium-
and Long-Term Education Reform and Development Plan (2010-2020),
which proposed the establishment of a credit bank and the construction
of a system for accumulating and converting continuing education credits,
which promoted the development of credit banks in China, and since then
China's credit banks have entered a period of rapid development.
Subsequently, in April 2020, the Inter-Ministerial Joint Conference on
Vocational Education under the State Council of China voted to adopt the
"Working Procedures for the Construction of National Credit Banks in
Vocational Education (for Trial Implementation)," which clarified the
corresponding competent organizations, service recipients, operation
processes and other critical main elements of the national credit banks in

vocational education from the perspective of top-level design. So far, the
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construction of credit banks in China has been formally coordinated and
promoted nationally. The Action Plan for Improving the Quality and
Excellence of Vocational Education (2020-2023), jointly issued by the
Ministry of Education and nine other departments in September 2020,
specifies three critical tasks for improving the quality and excellence of
vocational education, two of which are related to the construction of
credit banks, one of which is to improve the system of vocational
education for lifelong learning of all people. The other is to accelerate the
construction of the vocational education system. One is to improve the
vocational education system to serve lifelong learning, and the other is to
accelerate the construction of a national credit bank for vocational
education, a program document for promoting the construction of a credit

bank for vocational education.

Local credit banks in China have developed rapidly in the past two
decades and have carried out many practical explorations with local
characteristics. For example, the National Open University Credit Bank and
the Shanghai Lifelong Education Credit Bank established in 2012, the
Jiangsu Lifelong Education Credit Bank established in 2013, the Yunnan
Credit Bank Higher Vocational Colleges and Universities Demonstration
Alliance and the Zhejiang Credit Bank established in 2015, and the
Chongqing Lifelong Learning Credit Bank established in 2019, etc. The
number of account holders of the credit banks, the number of learning
achievements, and the number of cooperating institutions and radiation.
The number of credit bank account holders, the number of learning
achievements, and the number of cooperative institutions and radiated
regions continue to gain breakthroughs. Different types of social
institutions, such as universities, social organizations, and industrial
enterprises, have also tried to establish credit banks suitable for their own
needs in carrying out educational activities, such as credit banks of

university alliances, community credit banks, and internal credit banks of
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enterprises, etc., and the categories of credit banks are becoming richer
and richer day by day. At the same time, the development of new
information technology, such as blockchain, has provided impetus for the
construction and development of credit banks. However, the construction
of credit banks in China is not mature, and many deficiencies restrict the
effectiveness of credit banks. For example, China's credit-banking system
has not yet formed a national qualifications framework. It has failed to
achieve interoperability and authentication between different levels and
forms of educational achievements and a low degree of social acceptance
of credit-banked learning outcomes. Against the above background, it is
crucial to clarify the superiority and innovativeness of the credit banking
system in the context of the "Four New Constructions" and to build a
scientific credit banking operation mechanism. This paper aims to provide
a reference for the construction of China's credit banking system by
exploring the theory of the international credit banking system and the

comparative study of the qualification frameworks of different countries.
Literature review
Conceptual of Credit Banks

The academic community has not yet formed a unified conceptual
standard for credit banking, and the perception of the origin of the
concept of credit banking is also controversial. However, all believe that
the primary function of credit banking is reflected in the accumulation and
transfer of credits. The British government's Department of Education and
Science (now known as the Department for Education and Skills)
accurately described the importance of credit transfer as early as 1979,
arguing that the transfer of credits is an essential process through which
learners who have obtained various types of qualifications or part of the
qualifications and learning experiences can be adequately certified or

obtain the corresponding credits, eliminating the tediousness of repeated
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learning and inefficiency, and improving the efficiency of the learners'
accumulation of educational experience and acquisition of relevant
qualifications. The efficiency of educational experience and the acquisition
of relevant qualifications is improved (Li & Zhang, 2021). The Director of
the Institute for Higher Education Policy (IHEP) in the UK has suggested
that this could be achieved by making qualifications and learning
experiences recognizable or credible without duplication and inefficiency.
The Director of the Institute for Higher Education Policy (IHEP) in the UK
suggests that credit transfer in higher education can be understood as
'knowledge currency,’ making credit banking less challenging to
understand; the goal of most learners is to build up a currency of
knowledge that can be converted into relevant certificates at the end of
their studies (Zhou et al., 2022). Countries around the world do not have
the same name for credit banks; for example, Europe calls it Credit
Transfer and Accumulation System (ECTS), Canada and the United States
call it credit transfer, Australia calls it Qualifications Framework (AQF), and
South Korea calls it Credit Bank (CBSS), but all of the above countries
believe that the accumulation, exchange, and transfer of credits are the
essential functions of credit banks. Important functions. This paper prefers
the conceptual interpretation that credit banks belong to a kind of
education system that combines a bank-like management model and a
corresponding education management organization. It is an education
system that recognizes the learning outcomes that learners have obtained
through different ways, accumulates and converts all kinds of learning
outcomes, and certifies the learners who have achieved the qualification
standards according to the relevant standards. In addition, the Central
Committee of the Communist Party of China (CPC) and the State Council
proposed the establishment of a sound national credit bank system in the

China Education Modernization 2035 triggered by the CPC Central
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Committee and the State Council in 2019, explicitly adopting the

expression “credit bank system.”
(2) Rationale for Credit Banks

Engels considered theoretical thinking an indispensable element in
people's climb to the heights of science (Li et al,, 2019). Therefore, the
study of the credit bank should also clarify its theoretical roots. The
emergence of the credit bank is neither the result of someone's whim nor
the product of administrative instructions. However, it has a profound
theoretical basis, only a profound grasp of the theoretical basis of the
credit bank to promote the credit bank's healthy development to avoid

losing their way.

The first is the credit system and freedom of learning; Germany's
then Minister of Education Humboldt first put forward the "freedom of
learning" terminology, that the freedom of education and freedom of
learning is the basic principle of colleges and universities, for the first time
the importance of the freedom of learning is equivalent to the freedom
of the learner, the introduction of the practice of the form of the seminar,
the situation of students in the teacher's guide Under the guidance of
teachers, students carry out independent academic exploration activities,
from passive recipients to active explorers, the freedom of learning into
practice, since then the freedom of learning began to be implemented in
countries around the world. The second is the theory of credit bank and
market economy. Chinese scholars and scholars in other countries do not
have the same understanding of "market economy." some scholars define
the market economy as the economic operation situation and method to
adapt to the needs of socialized mass production and the nationalization
of the market to give full play to the function of market allocation of
resources (Jaspers, 1991). Some scholars define the market economy as

the economic situation and method of economic operation to fulfill the
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function of market resource allocation (Jaspers, 1991). Some scholars
believe that the market economy is mainly based on changes in market
supply and demand through the price regulation of the allocation of
resources to guide the economic operation of a resource allocation
method (Shi, 2004). The market economy constrains the study branch. The
learning branch is subject to the development of the market economy,
but also the higher education initiative to adapt to the performance of the
economic system; the market economy, in many ways, provides a
theoretical basis for the development of the credit bank. The third is the
theory of credit bank and educational equity. As early as in ancient China,
the educator Confucius put forward the famous ideas of "teaching without
class" and "teaching according to ability," the earliest description of
educational equity in China. The concept of equity in education is also
embedded in the educational ideas put forward by Westerners Palatine
and Aristotle. However, equity is not the same as equality, and the two
have a clear difference. Equity allows and recognizes reasonable
differences under satisfaction, incentive, satisfaction, and security (Hou,
1994). Equity in Education According to the theory of equity in education,
equity in education should be concerned with giving all people equal
access to education rather than undifferentiated educational resources.
Equality in education, like equality in other social domains, can be divided
into three aspects: equality of starting point, equality of process, and
equality of effect (Hua & Jin, 2006). The starting point of equality refers
to the fact that people have equal access to education. Equality of starting
point means that people, regardless of gender, race, origin, and economic
status, can start a learning career, which can also be called equality of
access. Equality of process refers to maintaining educational equity
through specific systems or policies in the reality of unequal educational
starting points, such as the teaching and learning process and the

interaction between teachers and students at the micro level of equality
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of opportunity. Equality of outcome means that students should receive
substantial equity in terms of academic achievement, which can be

understood as equality in the quality of education.

After sorting out the contents of theories on educational equity in
China and the West, it can be found that realizing the unity of the
rationality and fairness of the education system is an effective way to
achieve educational equity. The credit bank is conducive to the promotion
of the starting point of fairness, mainly reflected in all people according
to their actual situation or needs, flexible, free choice to the credit bank
for learning, including secondary school graduates, including intermediate
drop-outs of college students and working people, etc., each group can
be through the credit bank to obtain the required knowledge and skills,
and by the appropriate standards to obtain the certification of the results
of the learning process. Credit banks help to promote fairness in the
education process, which is mainly reflected in the fact that they take
complete account of individual differences, enabling students to choose
learning content or learning methods more suited to their needs based
on their differences, fully respecting their autonomy and restoring their

status as the mainstay of learning.
Mechanisms for International Credit Banks

(1) A Framework for Credit Transfer Mechanisms at U.S. Universities

and Community Colleges (Wang & Liu, 2011)

In the United States, credit transfer mechanisms, a core
component of the higher education system, have developed a
sophisticated system that allows students to move freely between
different educational institutions (Qu & Jin, 1993). The basic framework of
this mechanism is based on agreements between educational institutions
and a core curriculum coding system. These transfer agreements ensure

that students can transfer to a four-year university based on their
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individual needs after completing a community college program and
transfer the credits they have already earned, thus avoiding the need to
repeat the same coursework (Leung, 2020). The key to this credit transfer
mechanism is that it allows students to transfer credits to a four-year
university based on individual needs. The key to this credit transfer
mechanism is the recognition by the transferring institution of the
community college's course offerings and credit structure (Du & Wu, 2020).
The key to this transfer mechanism is that the transferring school
recognizes the community college's teaching and credit structure. Credit
transfer between community colleges and universities in the U.S.
education system is not just a simple administrative process but a
complex framework that involves collaboration between multiple
systems. Transfer Information Systems (TIS) play a critical role in providing
all the information needed for credit recognition, including both
educational institutions' policies, regulations, and implementation rules
regarding credit recognition (Chen et al, 2014). In addition to the above
structures and systems, collaboration among multiple systems is a critical
factor for the successful operation of the MCR mechanism. Educational
institutions must collaborate to ensure effective communication and
coordination among education systems. This collaborative framework
ensures a smooth transition of students from community colleges to four-

year universities and a continuity of learning.

The credit transfer mechanism in the United States reflects the
inclusiveness of education and support for students' individual career
development and academic pursuits. This system not only provides
students with diverse educational pathways but also ensures the
openness and flexibility of the education system by suaranteeing that
educational quality and academic standards are maintained. Through this
integrated, multi-layered collaboration, the U.S. education system has

succeeded in providing solid support for student's academic and career
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development while also providing a model that can be applied to

education reform in other countries around the globe (Qu & Jin, 1993).

(2) Operational Framework of Credit Accumulation and Transfer

Mechanism in the UK Higher Education System

The UK higher education system has adopted a credit framework
that allows for the accumulation and transfer of credits in line with the
European Credit Transfer and Accumulation System (ECTS) standards. In
the UK, credits are quantitative representations of learning outcomes,
reflecting the quantity, quality, and level of learning. In most UK
frameworks, each credit represents a standard learning time, with 10 hours
equivalent to one credit. The UK credit system promotes student mobility,
lifelong learning, and flexibility in learning pathways. It allows for the
recognition and transfer of learning outcomes across institutions,
programs, and levels of study, promoting transparency and understanding
in the European Higher Education Area. Credits can be accrued towards
qualifications, which are awarded when the appropriate amount and level
of credit is achieved. The UK's credit framework is designed to be inclusive,
supporting a diversity of learning pathways and meeting the needs of a
range of learners. In addition, the UK credit system has robust quality
assurance mechanisms to ensure the validity and reliability of the credits
awarded. This includes clear criteria for the allocation of credits for
learning activities, the assessment of learning outcomes, and the transfer
of credits between contexts. This credit framework is critical to enabling
learners to progress through education and training in a flexible way
responsive to individual needs and the changing demands of the labor

market.

(3) Framework for the operation of the European Credit

Accumulation and Transfer Mechanism
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The European Credit Transfer and Accumulation System (ECTS) is
based on quantifying the learning process and grading learning outcomes
for credit recognition. The system has three main features: firstly, it adopts
a credit hour system, with a clear credit standard forming the basis for
credit exchange between countries with different cultural backgrounds
and education systems. Sixty credits of formal study time per academic
year are usually equivalent to 1,500 to 1,800 hours of study per academic
year. After conversion, one ECTS credit equals 25-30 hours of study.
Secondly, the allocation of credits is based on the coursework load, the
uniform credit allocation method used in Europe. Thirdly, ECTS defines
the results of an examination or assessment using a grading scale, which
divides learners' learning outcomes into seven levels. Learners are first
classified into the pass-and-fail groups. Learners in the pass group are
further subdivided into five grades, with the top 10 percent of learners
being graded A, the next 25 percent B, 30 percent C, 25 percent D, and
the last 10 percent E. Students in the fail group are subdivided into two
groups, with group FX being those who have failed but who are required
to complete a certain amount of study before credit is given. Group F
comprises those required to undertake a significant amount of study, and

Group F comprises failing students.

(4) Mechanism of Lifelong Education Credit Bank System in

Korea

The mechanism of Korea's lifelong education credit banking system
not only converts credit data but, more importantly, the value of credits.
The traditional credit database is an unilaterally maintained information
system, which enables the transfer function of credit data but makes it
difficult to transfer the value of credits. The credit bank information
system based on blockchain technology introduces the consensus

mechanism of multi-party maintenance, which realizes multi-party
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verification and maintenance in the input, maintenance, and output of
credit data, forming a decentralized database management mode that
enables the simultaneous transmission of credit information and credit
value. From the viewpoint of technical principle, the transmission of credit
data value needs to achieve the quantitative proof of block information
through P2P network communication technology between different
nodes, generating the value trust required for credit data in the process of
peer-to-peer transmission. Based on the consensus rules, the records and
certifications related to credit data are synchronously integrated to form
the credit conversion to achieve the smooth connection of the learner's
credit records, certifications, and conversions and to reflect the value of
credits in the process of decentralization, intelligence, and automated

compliance.
(5) Guarantee mechanism of foreign credit-banking systems

The safeguard mechanism of the credit bank system in foreign
countries is implemented through four main aspects: legislative safeguard,
improvement of the operation mechanism, choice of the operation mode,
and improvement of the development path. For example, the United
States, South Korea, and Australia support the construction and operation
of credit banks through national legislation (Zhou & Chen, 2020).
Improvements in the operation mechanism of credit banks cover the
following areas. The improvement of the operation mechanism of credit
banks covers several sub-systems, including professional training, credit
storage, accumulation, and mutual recognition sub-systems, as well as
information platforms, etc. (Du & Wu, 2020; Chen et al, 2014). The
operation mode reflects the country's decision on the credit bank's
operation mode. The operation mode reflects the national choice of
qualification framework, federation, or national legislation based on their
education and social needs (Yang, 2013; Yang, 2017, and Liu, 2018).



TmTigeaaiauiuazaninems D7 7 aufl 4 nangnen - Famew 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 4 July — August 2024

The development pathway, on the other hand, focuses on
constructing a stable and flexible system. The improvement of the
development path focuses on constructing a stable and flexible
institutional framework to unify the recognition criteria, promote the
integration of credentials, and ensure educational equity and the
credibility of credit banks [19]. [19] [20]. The development pathway
focuses on building a stable and flexible institutional framework to
harmonize recognition criteria, promote credentials integration, and
ensure credit banks' educational equity and credibility (Liu, 2018; Peng,
2020)

(6) Evaluating and Learning from Foreign Credit Bank

Mechanisms

The credit-banking system in Western countries has an earlier
origin, a faster development speed, and a higher degree of maturity. The
creation and practice of China's credit bank system also benefit from the
advanced experience of foreign credit bank system construction.
International credit bank construction experience is vital in developing and
improving China's credit bank system under the perspective of the four
new constructions in the new era. It is also a favorable external condition
to guarantee the smooth operation of China's credit bank system under
the perspective of the four new constructions. Therefore, this chapter
evaluates and draws on the foreign credit bank system by reviewing the
international credit bank construction experience. Meanwhile, the
construction of credit banks in China has also been actively practiced,
laying an essential foundation for developing and improving the credit
banking system under the perspective of the four new constructions in
the new era. Moreover, this chapter also reviews and combs through the
construction experience of China's credit banks and evaluates and draws

on the domestic credit banking system.
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Exploring the Construction of Regional Credit Banks in China

(1) Shanghai Lifelong Education Credit Bank

The Shanghai Lifelong Education Credit Bank is an innovative
education system designed to meet individuals' learning aspirations and
needs at different stages of growth. It provides a channel for mutual
recognition and conversion of credits in general colleges and universities
and a platform for mutual recognition of educational achievements
between regions. By combing the practical experiences of credit banks at
home and abroad, this paper points out that the Shanghai Lifelong
Education Credit Bank supports everyone to become a lifelong learner,
promotes the construction of a national qualification framework,
optimizes the path of credit transfer for 1+X certificates, establishes an
inclusive alliance of credit-banking schools, and strengthens the synergistic
management system of the relevant subjects. In addition, it focuses on
innovative institutions and policies to stimulate the vitality of the credit
banking system. The superiority of this system is mainly reflected in its
suitability for the development of continuing education in higher
education institutions in China in the new era, as well as the promotion
of educational equity and the construction of an "overpass" for lifelong
education. The construction of the Shanghai Lifelong Education Credit
Bank is coordinated by the Committee for the Promotion of Learning
Society and Lifelong Education, which is directly under the responsibility
of the Education Commission, showing a clear difference from other
regions. Its organizational structure includes a Credit Bank Management
Committee set up by the education administration to lead the
construction of the Credit Bank directly and a Credit Bank Management
Centre to undertake the entity's operation. It is implemented and
operated through the Open University, and credit bank branches and sub-

centers are set up according to administrative regions or the Open
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University system to build a region-wide credit bank service system. The

credit bank service system will be constructed throughout the region.

(2) National Open University Credit Bank

The credit-banking mechanism adopted by the National Open
University is based on a "learning outcomes framework."[138] The
mechanism is based on a "learning outcomes framework" geared towards
academic education. However, it does not yet fully incorporate non-
academic education and informal learning outcomes into its scope of
operation. In some places, there are problems of one-sided understanding
and practice of the mechanism; for example, some understand the role
of credit banks to be only for acquiring higher qualifications or vocational
qualifications, ignoring their function in identifying, evaluating, and
accrediting both formal and non-formal learning outcomes. In addition,
there are also problems of ambiguity and lack of clarity of authority and
responsibility in the way governing bodies position themselves about
teaching institutions, accreditation bodies, and training organizations,
which leads to overlapping or missing functions and is not conducive to
the healthy development of the credit banking system. The credit banking
system is not conducive to the healthy development of the credit banking

system (Yang, 2013).

(3) Safeguard mechanisms for the domestic credit-banking system

The guarantee mechanism of the domestic credit bank system
includes improving legislation, optimizing the operation mechanism,
choosing the model, and analyzing the path. Firstly, the improvement of
legislation is the key to the guarantee mechanism. For example, the
United States, South Korea, and Australia provide legal protection for
credit banks, which provides a reference for developing credit banks in

China. [10] In 2019, China's Ministry of Education released the Revised Draft



TmTigeaaiauiuazaninems D7 7 auf 4 nangnen - Famew 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 4 July — August 2024

of the Vocational Education Law of the People's Republic of China,
proposing for the first time the establishment of a national credit bank for
vocational education at the national legislative level (Qi & Liu, 2021), the
newly revised vocational education law further addresses critical issues in

the construction of credit banks (Sun et al., 2013).

In terms of operation mechanism, the credit bank draws on the
operation mode of traditional banks and forms an operation mode
centered on credits. The construction of the credit bank is a collaborative
process of multi-interested parties, involving the construction of several
sub-systems, such as professional personnel training, credit storage, credit
accumulation, and mutual recognition of credits. Improving information
platforms, such as portals, working platforms, credit platforms,
authentication platforms, conversion platforms, etc., is also part of the
operation mechanism. In addition, the operational mechanism of credit
banking also includes innovations in the credit system, course selection
system, evaluation system, certification and transfer system, etc. (Du &
Wu, 2020)

The construction and development of credit banks also require
links and cooperation between universities and various industries and
enterprises to promote the innovation of the mechanism of industry-
teaching integration [84]. Together, these measures form the basis for the
healthy development of the credit bank system, ensuring the effective
operation of the credit bank, which in turn promotes the rational

allocation and utilization of educational resources.

The Connotation and Construction of China's National

Qualifications Framework

(1) Context of the national qualifications framework
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The National Qualifications Framework (NQF) is part of the credit
banking system, which has not yet been fully developed in the Chinese
education system. In China, there are differences in the understanding of
qualification frameworks for credit banks in different regions; for example,
the Shanghai Municipality adopts the "Credit Bank Qualification
Framework," while the Guangdong Province Lifelong Education Credit Bank
adopts the ‘Lifelong Education Qualification Framework." These
frameworks focus mainly on academic education, while the accreditation
and accumulation of non-academic education and non-formal learning
outcomes have not been fully incorporated. The failure of some credit
bank administrators to clarify their relationships with teaching units,
accreditation bodies, and training organizations, resulting in overlapping or
missing functions, is a problem faced by NQFs in practice. The objective
of the NQF is to clarify the mechanisms for the accreditation and
accumulation of learning outcomes and to ensure that credits can be
transferred between different forms of education. It aims to promote
equity and transparency in education while responding to the learning
needs of society and individuals. However, owing to the lack of uniform
standards and policy support, China's national qualifications framework is

still at the stage of exploration and improvement.

(2)  Basic principles of national qualifications frameworks

The construction of China's national qualifications framework has
made some progress regarding experience and results but still faces
several challenges and shortcomings. First, there is a lack of legal
safeguards and specialized organizational structures at the national level.
Both are fundamental to the smooth functioning of any educational
mechanism. For example, the Difficult Areas Education Board (SREB) in the
United States provides appropriate legal safeguards and policy support,

and the UK Qualifications and Credits Framework has its official governing
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body and the Professional Skills Council. In contrast, China's credit banking
has no relevant organizational structure and legal regulations at the
national level, making it difficult for the credit banking system to expand

effectively (Lu et al., 2013).

Secondly, the national qualifications framework is still being
established. Although China's provinces and cities have engaged in
standards-driven practices in the construction of credit banking systems,
and the "qualifications framework + units of competence" model of the
National Open University Credit Bank provides opportunities for results
transfer, further planning and integration is needed to build a unified
nationwide interoperability standard and system. Different regions or
institutions have different understandings and focus on the learning
outcomes of credit banks and adopt inconsistent learning outcomes
frameworks and numbers of qualification levels, which leads to obstacles
in the cooperation and interface of credit banks. [18]. The learning
outcomes framework and the number of qualification levels adopted by
different regions or organizations are differently understood and focused,

leading to barriers to collaborative credit banking (Yang, 2017).

At present, although the construction of the qualification standard
system of China's credit banks has drawn on foreign experience, it lacks
in-depth theoretical analysis and improvement in light of China's actual
situation, and the outcome orientation of the qualification standard is not
effectively compatible with the qualification framework of China's credit
banks. For example, the credit bank of China's National Open University
was established mainly to serve continuing education, and although its
framework includes academic education learning outcomes, non-
academic education learning outcomes, and learning outcomes without a
particular form of learning, the seniority level correspondences of non-
academic education learning outcomes, especially learning outcomes

without a particular form of learning, still need to be clarified and
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improved. [18]. However, there is still a need to clarify and improve the
relationship between non-academic learning outcomes, especially those

without a particular form of leamnins.

(3) Building open and shared national qualifications frameworks

China's construction of national qualifications frameworks, and in
particular the practice of credit banking systems, relies mainly on the cases
of the Shanghai Lifelong Education Credit Bank and the National Open
University Credit Bank system. The Shanghai Lifelong Education Credit
Bank aims to serve the citizens of Shanghai and focuses on the recognition,
accumulation, and transfer of credits for continuing education. This system
includes academic education, vocational training, and community
education for the elderly, providing citizens with management and
services for learning achievements and promoting the pace of building a
new learning society. It is characterized by establishing a unified system of
standards and precise methods for recognizing, accumulating, and
transferring learning outcomes and creating personal learning files for

learners to achieve the long-term accumulation of learning outcomes.

On the other hand, the National Open University Credit Bank, as a
national educational service organization, undertakes the task of
accrediting, accumulating, and converting learning outcomes and has
formed an operational platform by establishing a learning outcomes
framework and a system of standards. This mechanism manages various
learning outcomes at the national level and is a significant attempt to
explore establishing a national qualifications framework. The system
adopts a "qualifications framework + competency unit model," which
facilitates the mutual recognition and transfer of learning outcomes, meets
lifelong learning needs for all, and plays a vital role in constructing a

learning society.

Conclusion
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This study examines the development, underlying principles, and
execution of credit banks, emphasizing their importance in promoting
educational adaptability, inclusiveness, and effectiveness. We emphasize
the significance of mechanisms such as the European Credit Transfer
System (ECTS) and the gradual formation of credit banks in China in the
context of contemporary educational reform. Credit banks play a vital role
in facilitating learning identification, accumulation, and transfer across
different educational and professional fields. They support educational
freedom, fit with market economies, and promote equality. The
democratization of education and professional advancement highlights

the revolutionary power of credit banks in education.

The study demonstrates a dedication to incorporating global best
practices into local settings by analyzing foreign models and China's
efforts, such as the Shanghai Lifelong Education Credit Bank and the
National Open University Credit Bank. There are still obstacles that need
to be addressed, such as the need for a cohesive national credentials
system and the need to overcome operational and acceptability
challenges. The credit bank approach is crucial in achieving a society that
promotes lifelong learning, where educational fairness and adaptability
are concrete results. This research provides valuable insights into the
evolution of credit banking systems, suggesting a comprehensive plan for
future educational reforms that may promote a more inclusive and
dynamic global educational environment, particularly emphasizing

upgrading China's educational framework.
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Abstract

This research aimed to study the characteristics of entrepreneurs'
corporate strategy and business survival, as well as the personality of
entrepreneurs and organizational strategies that affect business survival,
using a research model combining qualitative research. From a sample
group of 10 experts and experts and quantitative research from the
sample group, there were 384 Asian women entrepreneurs. Data were
analyzed to explain the study's results, including frequency distribution,
percentage, mean, and standard deviation. Test relationship by analyzing
and processing with statistical package statistics for multiple regression
analysis. The results found that 1) Leadership role factors affect driving
organizational strategy. To survive in the COVID-19 era, from the research
results, the t-test has a sig. A value of 0.000, less than the significance
level of 0.05, can be interpreted as leadership role factors affecting
organizational strategy. To survive in the COVID-19 era. 2) Communication
factors affect driving organizational strategy. To survive in the COVID-19
era, from the research results, the t-test has a sig. Value of 0.007, less than
the specified significance level of 0.05. This can be interpreted as a
communication factor affecting organizational strategy. To survive in the
COVID-19 era. 3) Factors regarding the appropriateness of policy

implementation affect driving strategy organizations to survive in the
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COVID-19 era. The research results show that the t-test has a sig. A value
of 0.000 is less than the specified significance level of 0.05. These can be
interpreted as factors regarding the appropriateness of policy
implementation that affect organizational strategy. To survive in the
COVID-19 era.

Keywords: Entrepreneurship, Southeast Asia, post-epidemic era

Introduction

Organizations in Thailand and worldwide are currently facing
challenges due to the COVID-19 outbreak, which appears to be more
severe than any previous crisis. Therefore, each organization must adapt
its culture, working style, and strategies to maximize efficiency. The COVID-
19 epidemic has spread globally for over half a year, with over 100 million
people infected, particularly in the United States, where the high number
of infections remains a concern (Plipat, 2020). Vaccination progress in
various countries is expected to be a crucial factor in halting the spread
of the epidemic and mitigating its impact on the Thai economy and social
fabric. It will also shape the new normal. Dealing with this unprecedented
crisis, often called "A crisis unlike any other in the past (This Time is
Different)," requires recognizing its unique characteristics. Unlike previous
crises, it began with the rapid spread of the COVID-19 virus, leading to a
global public health crisis. Many governments worldwide have
implemented extensive lockdown measures to curb the virus's spread,
disrupting lives and economic activities, including in Thailand. This
simultaneous shock has disrupted production activities and reduced
income and purchasing power, culminating in an economic crisis
characterized by supply and demand shocks (Brinca P. et al., 2021).

Furthermore, the shift in organizational culture and working styles
and the adoption of new strategies to enhance organizational efficiency
have increased women's prominence in various facets of the economy,
society, politics, and culture, particularly in the realm of marketing and

business. Manufacturers of renowned brand products have conducted
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extensive research on women's behavior to secure a larger market share,
resulting in the emergence of the "Women's Empowerment Economy" or
"She-Economy," highlighting women's rising status and influence. This trend
has prompted collaboration across diverse sectors to unlock and leverage
the potential inherent in women, propelling progress within their
respective domains. One notable initiative is the establishment of the
ASEAN Women Entrepreneurs Network (AWEN), spearheaded by Vietnam,
with rotating leadership positions held by the ASEAN Women Entrepreneur
Network presidents from various member countries, serving two-year
terms. AWEN aims to elevate the status of women in the economic sphere
and harness their capabilities to propel all sectors toward their maximum
potential. This endeavor aligns with broader international efforts to
promote economic growth, with AWEN International advancing this
agenda. Leveraging the expertise of women executives from both small
and medium-sized enterprises (SMEs) and large corporations across ASEAN,
AWEN fosters collaboration and mutual support through its network. As a
geopolitical and economic organization in Southeast Asia, ASEAN
comprises ten member countries: Cambodia, Thailand, Brunei, Myanmar,
the Philippines, Malaysia, Laos, Vietnam, Singapore, and Indonesia. Its
primary objectives include fostering cooperation to bolster economic
growth, promoting social development and cultural exchange among
member nations, and maintaining regional peace and stability while
providing a platform for resolving disputes among member states.

Many ASEAN member countries actively promote gender equality
within their economies, facilitating increased participation and broader
economic opportunities for women. This commitment underscores the
ongoing development and advocacy for equal rights across genders within
each nation. Consequently, more than half of the member countries have
achieved an average score exceeding 50 percent in this domain, starkly
contrasting their performance in political affairs, where no member state
has surpassed this threshold. Internal factors, including ingrained beliefs,
values, and cultural practices, may contribute to the barriers hindering

women's political participation in these countries.
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However, the Philippines holds the top rank due to its society's
gender equality, both economically and politically. Considering how such
equality is managed and promoted within the diverse fabric of Philippine
society, which encompasses various ethnicities, religions, and beliefs, is
intriguing. This serves as a compelling case study for other member
countries. Conversely, Malaysia faces significant challenges, boasting the
highest gender pay gap in the region. Gender disparities persist in
economics, politics, and society, with women encountering limited
participation in the labor market, particularly in roles requiring specialized
expertise or leadership positions. Furthermore, Malaysia's internal society,
which operates under a dual system of law enforcement, exhibits gender
inequality inconsistent with fundamental human rights principles. In
response to these disparities, ASEAN endeavors to foster a society that
upholds gender balance. Therefore, the ASEAN Committee on Women
(ACW) has created a mechanism to promote and support women's rights.
The ACW actively convenes meetings to develop and refine its operations
continually, collaborating closely with relevant stakeholders to enhance
the welfare of women across ASEAN. Moreover, it has prepared a
comprehensive work plan to provide more precise guidelines for its
operations.

In addition, ASEAN has crafted a Declaration and Action Plan on
eradicating violence against women, women's development, and women's
welfare, reflecting ASEAN's commitment to constructing a society where
everyone enjoys equal access to opportunities. However, the
effectiveness of ASEAN's mechanism in promoting women's rights has not
been tangibly demonstrated. Meeting outcomes primarily involve
reviewing operations and policy measures, serving merely as guidelines for
member countries without imposing any obligation for compliance.

This is because the ASEAN cooperation structure is grounded in the
ASEAN Way, particularly the principle of non-interference in internal affairs,
which member countries strictly adhere to. Consequently, ASEAN lacks
the authority to enforce compliance among its member countries, and

cooperation primarily relies on the willingness of each member state.
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While such principles can impede the development of international
cooperation, they also ensure respect for national sovereignty.
Additionally, the Declaration on the Promotion of Women's Rights, crafted
by ASEAN, merely serves as a symbolic commitment from member
countries to collaborate to safeguard women's rights and achieve gender
equality. Although member countries are obligated to act, there are no
mandatory conditions or punishments for non-compliance. This gap
hinders ASEAN from effectively addressing women's rights issues in the
region and achieving a fully balanced society.

Simultaneously, the operational plan will align with the 20-year
national strategy, the 12th National Economic and Social Development
Plan, and various national initiatives. These encompass the mission to
bolster human resources development across all age groups and
demographics, thereby enhancing the nation's capabilities. This entails
supporting AWEN Thailand in fostering and harnessing the potential of
women in the business sector, ultimately contributing to the economy's
growth and the country's overall development. Such efforts aim to
sustainably elevate Thailand's prominence within the ASEAN region and
enable effective organizational management amidst the challenges posed
by the COVID-19 pandemic. Since the end of March 2020, Thailand and
countries worldwide have implemented lockdown measures to address
the COVID-19 outbreak. Despite the significant challenges, Thailand has
maintained a notably low death rate relative to the number of infections,
reflecting effective public health management. This achievement is
attributed to collaborative efforts across various sectors, including the
government, private, and public sectors. However, in December 2020,
Thailand experienced a resurgence of COVID-19 cases, signaling the onset
of another wave of infections. This resurgence intensified in January 2021,
with daily cases numbering in the hundreds. The heightened severity of
this outbreak has instilled concerns among the populace, reducing travel
to crowded areas. Consequently, the government has enforced stricter
disease control measures in response to the evolving situation (Krungthai
et al. Center, 2021).
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The stringent government disease control measures have had a
detrimental impact on the outcomes of the lockdown implemented in
April 2020, resulting in considerable economic costs over the past year.
For instance, the government allocated a significant portion of the budget
towards providing relief to affected individuals, reviving the economy, and
supporting the business sector. Inadequate business management or
failure to adapt to the situation swiftly can lead to significant financial
losses, with just a month of decreased income posing substantial
challenges and potentially leading to closure. Therefore, it is imperative
for businesses and entrepreneurs to assess the situation and prevailing
conditions, anticipate the post-lockdown landscape amid the COVID-19
pandemic, and devise appropriate strategies to navigate through it
effectively.

Therefore, during times of crisis like this, organizational leaders
should adapt so that the organization can navigate the crisis effectively.
This approach not only enhances the organization's brand positioning but
also enables it to prepare effectively for upcoming challenges. Moreover,
crises such as this foster organizational learning and drive change, creating
value for stakeholders and society while fostering trust among
stakeholders.

For the reasons mentioned above, the researcher was intrigued by
studying ASEAN Women Entrepreneurs (AWEN) and their role in shaping
organizational strategy to thrive in the COVID-19 era. This case study
focused on the Association of Southeast Asian Nations (ASEAN) to analyze
and identify organizational strategies conducive to survival amidst the
ongoing pandemic. The aim was to extrapolate findings to other regional

associations, thereby driving organizations toward tangible success.

Research objectives
1. To examine the characteristics of ASEAN Women Entrepreneurs
(AWEN) that influence organizational strategies for navigating the

organization's drive to survive in the COVID-19 era.
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2. To investigate and identify organizational strategies to drive the
organization's survival in the COVID-19 era that are appropriate to the
context of the Association of Southeast Asian Nations.

Research hypothesis

The factors determining organizational strategy are divided into
three categories: leadership role factors, Communication factors, and
factors regarding the appropriateness of policy implementation. These
factors affect the organization's strategy and drive it to survive in the
COVID-19 era.

Scope of research

Quantitative research

Demographic scope

The population is ASEAN women entrepreneurs with outstanding
performance in ASEAN.

The sample group is women entrepreneurs. The exact population
is unknown, but it was calculated from Cochran's formula for the
appropriate sample size. The researcher has determined the maximum
level of variance to be p = 0.5 and g = 0.5 at a confidence level of 95
percent, equal to 384 people.

Qualitative research

The leading group of informants includes four groups of experts
and experts, totaling ten people, which were obtained through a
purposive selection method according to the following qualification
criteria as follow:

Group 1: Executives of the ASEAN International Women
Entrepreneur Network (AWEN) for at least five years, three people.

Group 2: Director of the International ASEAN Women Entrepreneur
Network (AWEN) for at least five years, two people.

Group 3: The ASEAN Women Entrepreneurs International Network
(AWEN) public group, two people.

Group 4: Academics include professors or researchers with a

doctorate in public administration or international management. Three
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people have experience working in a specific field with a doctorate of at
least five years, three people.

Area Scope

Association of Southeast Asian Nations There are ten member
countries, including Cambodia, Thailand, Brunei, Myanmar, Philippines,
Malaysia, Laos, Vietnam, Singapore, and Indonesia.

Period scope

This research took a period of 1 year, starting from February 2022
to February 2023.

Literature review

Concepts and theories regarding characteristics of being an
entrepreneur.

In this research, the term "ASEAN Women Entrepreneurs" (AWEN)
refers to the personal characteristics utilized in business operations that
promote and support individuals' success in ASEAN Women's
Entrepreneurship  (AWEN). These characteristics include individuality,
innovativeness, risk-taking, competitive aggressiveness, consistency,
passion for learning, and success. They serve as guidelines for planning
development within AWEN, facilitating the enhancement of skills,
knowledge, and entrepreneurial traits necessary for effective management
and sustainable business growth in the future.

Concepts about management strategies into practice in the COVID-
19 era.

Strategy Determination involves long-term strategic planning,
focusing on developing vision, objectives, strategies, and policies. This
process begins with analyzing the situation, as strategic executives seek to
align external opportunities with internal strengths while addressing
external obstacles and weaknesses (Jongphit Sirirat, 2007). This analysis
provides vital information to guide future operations, shaping the
organization's directions, sguidelines, and mindsets through strategies,
tactics, and action plans. Strategies are typically determined across various

organizational levels, from organizational strategy to business strategy and
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strategies tailored to specific duties (Natthapan Khacharanan, 2009). The
details and importance of these three levels within the organization are
as follows:

Organizational Strategy, or Corporate Strategy, is the primary
strategy formulated by senior management. This strategy must consider
the organization's vision and primary mission and input from the business
advisory team, focusing on vision, mission, and objectives. It is the
responsibility of senior executives and related departments to define the
overarching direction of the organization, which serves as a guideline for
organizational operations, growth, and establishing the groundwork for
future business endeavors.

Business Strategy entails enhancing the competitiveness of a
business's products or services and defining the company's market position
to achieve a competitive edge. This involves conducting a SWOT analysis,
identifying the business's strengths, weaknesses, opportunities, and
threats, and aligning with organizational strategies to navigate the
challenges posed by the COVID-19 era.

Functional Strategy comprises the team-level strategies crucial for
success, involving roles such as the financial manager, marketing manager,
IT manager, and other related personnel tasked with driving strategies
aligned with organizational and business objectives. Success hinges on
consistency achieved through daily work and meticulous planning. It
necessitates fostering robust relationships among internal departments
and various teams while maintaining the ability to evaluate and measure

outcomes.

Research Conceptual Framework

Initial variable Dependent variable

Characteristics of being an
entrepreneur
- individuality

- Innovativeness
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Driving organizational

strategies to survive in the

Factors determining organizational strategy
- Leadership role factors
- Communication factors

- Suitability factors Implementation of policy

Data analysis and statistics used to analyze the data

1 . Analyze the general information gathered from the
questionnaire using descriptive statistics, namely frequency, and
percentage, with a statistical computer program.

2 . Examine the ASEAN Women Entrepreneurs (AWEN)
characteristics that influence organizational strategies for navigating the
COVID-1 9 era. This will be accomplished by analyzing data using
descriptive statistics, namely mean and standard deviation, with a
statistical computer program.

3. Investigate the factors determining organizational strategy for
navigating the COVID-19 era through inferential statistics, specifically
quantitative statistical inferential analysis. This will involve statistical
analysis of multiple variable regression equations (Multiple Regression
Analysis). The multiple regression equation, representing a linear
relationship, can be expressed as follows (Kanlaya Wanichbancha, 2013).

4. Explore the strategies driving organizational resilience amidst the
COVID-1 9 era by analyzing data using inferential statistics, mainly

quantitative statistical inferential analysis. This will entail statistical analysis
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of multiple variable regression equations (Multiple Regression Analysis).

The multiple regression equation, depicting a linear relationship, is

outlined as follows (Kanlaya Wanichbancha, 2013).

Research results

1. Results of the study of general information of the respondents

Table 1 shows the number and percentage of demographic information

of the sample.

Quantity Percent
Population
Sex
male 174 45.3
female 210 54.7
total 384 100
Age
Less than or equal to 25 14 3.6
years of age 31 8.1
Age 26 - 35 years 22 5.7
Age 36 - 45 years 104 27.1
Age 46 - 55 years 187 48.7
Age 56 - 65 years 26 6.8
More than 65 years old
total 384 100
3$AUNT3ANET Education
Below junior high school 21 55
junior high school 43 11.2
Less than a high school / 37 9.6
Vocational Certificate 12 3.1
Associate Degree / High 115 29.9
Vocational Certificate 156 40.6

Bachelor's degree

Postgraduate
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total 384 100
Duration of being an ASEAN
Women Entrepreneur (AWEN) 63 16.4
less than one year 94 24.5
1-5 years 122 31.8
6-10 years 84 219
11-15 years 10 2.6
16-20 years 11 2.9
More than 20 years old
total 384 100

Table 1 shows that the sample's demographic characteristics were

primarily female, numbering 210 people, accounting for 54.7 percent, aged

56 - 65 years, numbering 187 people, accounting for 48.7 percent, having

higher than bachelor's degree level, numbering 156. people, accounting

for 40.6 percent, and the duration of being an ASEAN women entrepreneur

(AWEN) for 6-10 years, there were 122 people, accounting for 31.8 percent

2 . Results of the study of characteristics of ASEAN women

entrepreneurs (AWEN)

Table 2 shows respondents' average values and standard

deviations regarding the overall characteristics of ASEAN women

entrepreneurs (AWEN).

Overall characteristics of ASEAN €9 (S.D.) Meaning

women entrepreneurs (AWEN)
Individuality 4.66 0.31 Highest
Innovativeness 4.40 0.45 Highest
Risk-taking 4.45 0.41 Highest
Competitive aggressiveness 4.53 0.54 Highest
Consistency and passion for learning 4.58 0.59 Highest
Passion for success 4.50 0.41 Highest
374 4.52 0.44 Highest
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Table 2 shows that most respondents have opinions on the
characteristics of ASEAN women entrepreneurs (AWEN). Overall, at the
highest level. The average value was 4.52. When considering each aspect,
it was found that respondents agreed that individuality was the most
important. The average value was 4.66, followed by consistency and
passion for learning, which has an average of 4.58 in terms of Competitive
aggressiveness, which has an average of 4.53. Passion for success has an
average of 4.50. In risk-taking, the average is 4.45, and Innovativeness

averages 4.40, respectively.

3. Results of the study of factors determining organizational strategy
in driving the organization.

Table 3 shows the average values. Standard deviation of respondents
regarding information on factors that determine organizational

strategy in driving the organization as a whole

Factors that determine 0 (s.D.) Meaning
organizational strategy in driving

the organization as a whole

Leadership role a.ar 0.49 Highest
Communication 4.60 0.34 Highest
Appropriateness of policy a.57 0.29 Highest

implementation
Total 4.55 0.45 Highest

Table 3 shows that most respondents have opinions on the factors

that determine organizational strategy and drive the organization. It was
at the highest level, with an average of 4.55. When considering each
aspect, it was found that the respondents agreed that Communication
factors were at the highest level. The average value was 4.60, followed by
the factor of appropriateness of policy implementation, which has an
average of 4.57, and finally, the leadership role factor had an average of
4.36, respectively.
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4. Results of the study of data driving organizational strategy to
survive in the COVID-19 era
Table 4 shows respondents' average values and standard deviations
regarding information driving organizational strategy to survive in the
COVID-19 era.

Information for driving €9 (S.D.) Meaning

organizational strategy to survive
in the COVID-19 era as a whole

Trustworthiness organization 4.41 0.48 Highest
Aimed at producing knowledge 4.61 0.36 Highest
organization 4.55 0.38 Highest
Give attention to external 0.44 Highest
Organizations with consistent 4.55 0.34 Highest
structures and work processes 4.51

Organizations with good leadership
Total 4.53 0.42 Highest

Table 4 shows that most respondents have opinions on

information driving organizational strategy to survive in the COVID-19 era.
Overall, it is at the highest level. The average value was 4.53. When
considering all aspects, it was found that the respondents saw that the
aspect was that the organization aimed at producing knowledge is at the
highest level. The average value was 4.61, followed by an organization
that gives attention to external factors, an organization with a consistent
structure and work process, an average of 4.55, and an organization with
good leaders, an average of 4.51. Finally, the aspect of being a trustworthy

organization averages 4.41, respectively.

5. Hypothesis test
Table 5 Analysis of multiple regression equations (Model Summary)
Model R R Square  Adjusted R Std. Error of
Square the Estimate
1 0.456° 0.208 0.201 0.186
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Table 5 shows that the lowest standard error value is 0.186.
The coefficient of R Square, representing the influence of independent
variables on the dependent variable, is 0.208. This indicates that all three
variables can explain the driving force of organizational survival in the
COVID-19 era, accounting for 20.80 percent. Other factors influence the

remaining 49.20 percent.

Table 6 F-test analysis

Model Sum of df Mean F Sig.
Squares Square
1 Regression 3.467 3 1.156 33.195 0.000
Residual 13.230 380 0.035
Total 16.697 383

From Table 6, it is found that the F-test has a Sig. Value of 0.000,
which is less than the significance level of 0.05, indicating that at least one
factor can be used to explain the driving force of organizational strategy.
To survive in the COVID-19 era or all three independent variables that
affect driving organizational strategy Surviving in the COVID-19 era is
different.

Table 7 Results of Multiple Regression Analysis: Factors Determining
Organizational Strategy with driving organizational strategy to survive
in the COVID-19 era

Model Unstandardized Standardized t Sig.
Coefficients Coefficients
Std.

B Error Beta
Constant 2.866 0.193 14.873 0.000
Leadership 0.132 0.024 0.311 5.587 0.000
Communication 0.091 0.033 0.152 2.730 0.007
Appropriateness of policy 0.143 0.033 0.200 4.311 0.000

implementation

Table 7 shows that among the three variables influencing the

driving of organizational strategy to survive in the COVID-19 era, all are
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statistically significant at the 0.05 level when considering the Sig. Value.
Each hypothesis of the research can be addressed as follows:

H1: Leadership role factors affect driving organizational strategy to
survive in the COVID-19 era. The T-test result yields a Sig. Value of 0.000,
which is lower than the specified significance level of 0.05. Therefore, H1
is accepted, indicating that leadership role factors influence organizational
strategy to survive in the COVID-19 era.

H2: Communication factors affect organizational strategy for
survival in the COVID-19 era. The T-test result produces a Sig. value of
0.007, below the specified significance level of 0.05. Consequently, H2 is
accepted, suggesting that communication factors impact organizational
strategy for survival in the COVID-19 era.

H3: Factors related to the appropriateness of policy
implementation influence driving organizational strategy to survive in the
COVID-19 era. The T-test result yields a Sig. value of 0.000, lower than the
specified significance level of 0.05. Therefore, H3 is accepted, implying that
factors concerning the appropriateness of policy implementation

influence driving organizational strategy to survive in the COVID-19 era.

6. Summary of the interview form regarding the appropriateness of
the organization's strategic approach in driving the organization to
survive in the COVID-19 era that are appropriate to the context of the
Association of Southeast Asian Nations (Association of Southeast
Asian Nations)

The results of the interviews revealed that out of the 10 experts
interviewed, 4 were male and 6 were female. In terms of age distribution,
3 were between 36-45 years old, 2 were aged 46-55 years old, 4 were
aged 56-65 years old, and 1 person was 65 years old. Regarding
educational qualifications, 4 individuals held a bachelor's degree, while 6
possessed higher qualifications than a bachelor's degree. Furthermore, 4
individuals had a period of being an ASEAN Women Entrepreneur (AWEN)
ranging from 1-5 years, while 6 individuals had a period of being an

entrepreneur in the ASEAN region for 6-10 years.
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From the interviews conducted with ten experts, a coherent
perspective emerged, which can be summarized as follows:

1. Organizational strategic guidelines for driving the organization to
survive in the COVID-19 era that is appropriate to the context of the
Association of Southeast Asian Nations (Association of Southeast Asian
Nations). In conclusion, AWEN is a network for exchanging and learning
experiences, resulting in development, increasing capacity, and
strengthening entrepreneurial skills. Organizational leadership, including
initiating projects to promote economic and trade activities of
businesswomen in the ASEAN region. This networking initiative arose from
an announcement from Vietnam and received feedback from member
countries with continuous pushing until the present It is an important
network certified by the ASEAN Commission on the Promotion and
Protection of Women's Rights and Children's Rights or ASEAN Commission
on the Promotion of the Rights of Women and Children (ACWC)

2. Business-level strategic guidelines for driving organizations to
survive in the COVID-19 era within the context of the Association of
Southeast Asian Nations (ASEAN) are imperative. In conclusion, the
network's operations are overseen by the international AWEN committee,
comprising  businesswomen  representatives from ASEAN member
countries. Together, they identify key issues and directions for businesses
across countries to navigate the evolving global landscape. Furthermore,
the committee elaborates on concrete strategies through collaboration
with entrepreneurs from all 10 ASEAN nations, notably those honored with
the Outstanding Women of ASEAN Award. In Thailand, 40 entrepreneurs
have been recipients of past awards, with an additional 10 honored during
the network's annual seminar held between June 19-21, 2019. This
initiative aligns with the Ministry of Social Development's plan, which is
consistent with the 20-year national strategy, the 12th National Economic
and Social Development Plan, and various national agendas. It
encompasses a commitment to nurturing human potential across all

demographics, thereby enhancing the nation's capabilities. Supporting
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AWEN Thailand's role in empowering women within the business sector to
drive economic growth and national development is a pivotal aspect of
this mission. The endeavor is poised to gain prominence throughout the
ASEAN region.

3. Functional strategic guidelines for driving organizations to survive

in the COVID-19 era within the context of the Association of Southeast
Asian Nations (ASEAN) are crucial. In conclusion, as part of the current
action plan aimed at bolstering the economic potential of women in
ASEAN, AWEN International has concentrated on seven keys as follow 1)
Digital potential and access to digital markets. 2) Promoting access to
capital and financial knowledge and discipline. 3) Re-skilling or developing
the skills of women SME entrepreneurs and workers. 4) Promoting
sustainable development and self-reliance for SMEs. 5) Establishing a base
for information sharing among ASEAN women.6) Developing the leadership
potential of ASEAN women in the international arena. 7) Addressing
environmental problems and climate change.
These topics were deliberated upon during the main seminar of the AWEN
Thailand network on June 19, 2019, and AWEN International on June 20-
21, 2019. The progress in each area was summarized and presented at the
ASEAN Leaders' Summit, which coincided with the event held between
June 22-23, 2019, hosted by Thailand as the 2019 ASEAN Chair.

Discussion

Discussion of Hypothesis study

H1: Leadership role factors affect driving organizational strategy to
survive in the COVID-19 era. The results of the hypothesis testing indicate
that leadership role factors indeed influence driving organizational strategy
to survive in the COVID-19 era at a significance level of 0.05. This finding
aligns with the research conducted by Patipar Phetsiri and colleagues
(2017), who investigated patterns and strategies to create a competitive
advantage in the wholesale clothing business within Bangkok's Bobae
market. Their study revealed that the most entrepreneurs choose cost

leadership strategies to gain a competitive advantage.
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H2: Communication factors affect the driving of organizational
strategy to survive in the COVID-19 era. The results of the hypothesis
testing indicate that commmunication factors indeed influence the driving
of organizational strategy to survive in the COVID-19 era at a significance
level of 0.05. Which is consistent with the research conducted by Mhalla,
M (2020), which examined driving organizations in the same direction
during crises. The study revealed that the key factors controlling all
aspects are the division of labor and apparent decision-making authority.
It is crucial to delineate responsibilities and decision-makers for each
matter, ideally having one designated individual responsible for decision-
making and providing clear guidelines for addressing each phase. This
approach ensures uninterrupted workflow and problem-solving.
Additionally, team leader meetings should be convened to monitor
progress and share solutions, focusing on the desired outcomes. Moreover,
allowing everyone to express their opinions during meetings is essential
for ensuring their effectiveness.

H3: Factors concerning the appropriateness of policy
implementation impact driving organizational strategy to survive in the
COVID-19 era. The results of the hypothesis testing reveal that these
factors influence organizational strategy during this period, with a
significance level of 0.05. This is consistent with the research conducted
by Arunkamon Suk-one (2019), who investigated the management
strategies of private commercial banks aiming to become high-
performance organizations.

The study results found that the management conditions of private
commercial banks are under pressure from economic globalization. In the
context of private commercial banks being centers of savings and
investment, they place importance on customers and stakeholders by
developing service quality through innovation and technology. Digital
combined with the organizational environment that is a strength of
commercial banks is the potential for vision of executives. Competent
personnel ready for development in every dimension in line with

opportunities from government policies in infrastructure development.



TmTigeaaiauiuazaninems D7 7 auf 4 nangnen - Famew 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 4 July — August 2024

Electronic payments towards a cashless society. The investment market
has expanded to countries in the ASEAN region.
Suggestions

Suggestions from this research study:

The limited time frame for collecting questionnaires,
approximately 1 month, along with the COVID-19 outbreak, caused most
researchers to use online questionnaire distribution. As a result, the
research results may not cover all demographic characteristics of the
sample of people who come to use the service and other statistical
information. There may be changes as time passes.

Suggestions for future research studies:
Future research should explore additional factors that could

influence organizational strategy to survive in the COVID-19 era.
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Abstract

The objectives of this study were to study the direct, indirect, and
total effects of brand attachment, place attachment, and website
attachment on customer purchase decisions, with consumer motivation
and website customer orientation as mediators. The population consists
of about 10 million people in Chongging, China. Stratified random
sampling is applied to selecting a random sample of 400. The
questionnaire was a research instrument. Confirmatory factor analysis and
structural equation modeling were mainly used to analyze research data.

The results of this study found that. 1) Place attachment, website
attachment, and brand attachment directly affected website customer
orientation and could explain the variation of 73.6%. They also directly
affected purchase motivation and could explain the variation of 47.9%. 2)
Place attachment and website attachment directly affect customer
purchase decisions statistically significantly at 0.100. 3) Place attachment,
website attachment, and brand attachment indirectly positively affected
purchase decisions through purchase motivation and website customer
orientation as mediators, statistically significantly at 0.05. 4) Purchase
motivation and website customer orientation directly affect purchase
decisions statistically significantly at 0.05. 5) place attachment, website

attachment, brand attachment, website customer orientation, and
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purchase motivation all affected customer purchase decision latent
dependent variable and could explain the variation of 63.5%
Keywords: place attachment, website attachment, brand attachment,

website customer orientation

Introduction

"Tea is for drinking, originated from Shennong, been famous for the
Duke of Zhou of Lu." China is the largest tea producer in the world. Its tea
industry and culture have deeply penetrated its 5000-year history. More
than 6000 years ago, the ancestors of the Yuyao area in Zhejiang Province
began tea planting, the earliest known area for tea planting. Since the
establishment of the Qin Dynasty, tea-planting technology has gradually
spread to speed up the development of the economy and cultural
exchanges in various regions. Meanwhile, many Chinese characters refer
to tea, such as Bencha" mentioned in Sima Xiangru's Fan Jiang Pian, "Cha"
in Yang Xiong's Dialect, and "Cha Cao" or "Xuan" in Shen Nong's Classic of
Materia Medica. In the late Western Han Dynasty, tea became a high-grade
drink in the court, and it was not until the Sui Dynasty that tea was
introduced to regular people, becoming an item that everyone could
enjoy. China's tea industry has a solid competitive advantage because
China has a vast domestic tea market and is the world's second-largest
tea exporter, with a significant advantage in exporting green tea, as shown
below. However, at the microcosmic level, there are still many problems
in the development of China's tea industry, such as the clean production
of tea and the low standard of processing. Yongchuan Xiuya is a famous
needle-shaped tea that is part of green tea. It is produced in the
Yongchuan District of Chongging, mainly including the tea areas of Yunwu
Mountain, Yinshan Mountain, Bayue Mountain, Ji Shan Mountain, and
Huangguashan Mountain in Yongchuan District.
Through consulting relevant literature and researching on the spot,
YongChuan XiuYa has exposed the following four problems in marketing:
an old-fashioned marketing model, Inadequate brand awareness, serious

homogenization of products, and a Single distribution channel.
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Therefore, on the background of various consumption, the joint-stock
company, YongChuan XiuYa tea company, has to figure out how to
improve its market share, how make an efficient marketing strategy, and
expand more distribution methods in the face of the internal and external
environment, to stand out in the fierce competition. All this is the main
problem that needs to be solved urgently. Therefore, this paper
undoubtedly has a significant influence on the related issues. Some
aspects may be related to customer purchase decisions, such as place,
website, brand attachment, purchase motivation, and website customer
orientation. Chinese scholar Yang Chun (2019) defines brand attachment
as the process of consumption, where consumers have intense and long-
lasting feelings, as well as cognitive connection about specific brands, and
they will feel attached to the brand as they do to people. The three
dimensions of brand attachment structure are obtained through empirical
research: emotional connection, trust security, and brand self-relevance.
Thach and Olsen (2016) define brand attachment as the emotional
connection between consumers and brands, which originates from brand
image, and brand image is constructed based on consumers' perception
of brands rather than the description of product attributes. According to
the brand attachment theory, brand attachment will lead to high loyalty
behavior among users (Chen Ying, 2019). Therefore, Brands must
strengthen consumers' attachment to brands and promote it to brand
loyalty, making brand equity more stable (Tien, Lin et al., 2012).

After years of researching, Reichheld and Schefter (2000) found that
B2C(Business to Customer) and B2B(Business to Business) websites are, in
fact, highly cohesive spaces, and the vast majority of online consumers
show clear and continuous repurchase motivation to their preferred
shopping websites. Huang Xiang (2009) pointed out that shopping websites
have place and brand characteristics in the Internet environment. The
studies of Maukna and Eckhardt (2007) also think that customers have an
emotional attachment to websites and enterprises, so they are willing to

establish lasting contact with specific websites and enterprises.
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Shumaker (1983) and others entitled the meaning of place attachment to
the relationship between tourists and tourist attractions. Inalhan and Finch
(2004) studied the formation process of place attachment from the
perspective of interaction between people and scenes. They defined
scenes as the external environment closely related to people at a specific
place and time. Chen lJinfu and Chen Xinzhou (2006) introduced the
concept of place attachment by studying rental bookstores with high
interpersonal interaction. Poddar and others (2009) created the concept
of website customer orientation. Combined with this study, we define
website customer orientation as the extent consumers perceive that
shopping websites help them make purchase decisions to meet their
needs through personalized services. Jiang Yan (2013) believes website
customer orientation involves a highly task-related environment.

However, few studies have examined product attachment, purchase
motivation, and website customer orientation as mediators, so this
research will fill the gap by applying purchase motivation and website

customer orientation as mediators.

Market value of tea industry in China
(Million Yuan)

600,000
500,000 452,700

383,800 10460 _ g7
400,000 391000 351,180 -
291,030 321000 "o ___--
300,000 .-
200,000
100,000

2564 2565 2566  2567E 2568E 2569E 2570E

490,270

Figure 1. The market value of the tea industry in China (Million Yuan)

Table 1. Import Volume to China from January-July 2023
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volume
value (us growth | Percentage growth | Percentage
order | country (1000
dollars) rate (%) rate (%)
kg.)
1 Srilangka | 34,705,904 | -1.69 43.40 6,564 -2.37 30.53
2 India 9,313,795 26.03 11.60 3,297 17 15.34
3 Taiwan 8,058,556 | -38.83 10.08 456 -43.96 2.12
4 Burundi | 5,253,982 | 122.52 6.57 1,902 | 14573 8.85
5 Thailand| 2,713,774 34.17 3.39 500 26.94 2.33
6 Other 19,925,414 24.91 12,712 - 40.83

Total 79,971,425 -4.79 100.00 21,431 | -14.26 100.00
Source: Global Trade Atlas

Table 2. Export Volume from China to Other Country from January-July
2023

value (us growth | Percentage | volume | growth | Percentage
dollars) rate (%) (1000 kg.) | rate (%)

Malasia | 142,745,295 | -2.31 14.21 5306 | 19.11 2.57
Hongkong| 125,367,804 | -43.48 12.48 4,836 | -25.08 2.34
Moloko 87,612,233 | -42.01 8.72 28,669 | -39.97 13.89
Kana 73,931,688 | 34.59 7.36 18,229 | 47.75 8.83
Vietnam | 44,856,912 | -30.46 4.4t 2,595 4.46 1.26
Thailand | 20,564,222 -33.3 2.05 3,664 | -26.24 1.77
Other 509,427,796 - 50.71 143,162 - 69.34
Total 1,004,505,950 | -14.85 | 100.00 | 206,461 | -3.92 100.00

From Global Trade Atlas

order country

~N O[O PR~V N |-

Research Objectives

To study the direct, indirect, and total effect of brand attachment,
place attachment, and website attachment on customer purchase
decisions with consumer motivation and website customer orientation as
a mediator
Research Framework
The research framework of this paper is shown in the figure. The

independent variables are brand attachment, website attachment, and
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place attachment; the mediation variables are purchase motivation and

website customer orientation; and the dependent variables are consumer

purchase decisions.

Table 3. Aspects observed variable names and questions

Aspects | Observed variable name Questions
Product satisfy( BA1) Products can bring pleasure and
satisfy the pursuit of tea
C
lé | Product happiness (BA2) Products can bring happiness
3 § and enrich the pursuit of tea
= ©
f, 3 culture
C
J Product sense (BA3) Products can bring a sense of

gain and realize the persistent

pursuit of the brand.

Website Attachment(WbesiteA)

Website love (WA1)

| love visiting this website

Website style prefer (WA2)

The website's style aligns with
my product preferences, with a
wide variety and guaranteed

quality.

After-sales service (WA3)

The website's after-sales service
is good, giving people a very
equal, kind feeling, just like the
communication between

friends, and is very comfortable.

. é g Place loyalty (PA1) place loyalty
= g &% Place attraction (PA2) The attraction of the place

% | Place familiarity (PA3) Familiarity with the place
g & =| Teainfluence (PM1) The brand of the Yongchuan
%Eg Xiuya tea industry has an
€28 influence
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Website convenience (PM2)

Yongchuan Xiuya Tea Industry's

website is convenient

Place character benefit (PM3)

Yongchuan's place
characteristics are beneficial to

the tea industry

Website Customer Orientation (WebsiteCO)

Website’s needs meeting
(WOC1)

The shopping website strives to

meet the needs of customers

Website’s max  attention
(WOC2)

This shopping website pays
attention to the maximization of

customers' internet.

Website’s solution providing
(WOC3)

The shopping website provides
service solutions while selling

products

Website’s recommendations
(WOC4)

The shopping website  will
recommend the products and
services that best meet

customers' needs.

Website’s functional design
(WOC5)

The shopping website's
functional design  makes it
convenient for customers to find
the products and services they

need most.

Customer Purchase Decisions

(CustomerPD)

Tea industry’s purchase push
(CPD1)

Yongchuan Xiuya tea industry

has made me buy its products

Tea quality’s purchase push
(CPD2)

The quality of Yongchuan Xiuya
tea's products and services

made me buy them.

Tea finding  convenience
(CPD3)

The convenience of finding
Yongchuan Xiuya teas made me

buy its products.
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Tea good tests (CPD4) The good tests of Yongchuan
Xiuya tea made me buy its
products
| Website convenience |
Tea influence ] | Place character benefit
Purchase
Motivation
4
Place familiarity
Place attraction Place Taz goscless
1 Attachment
Place loyalty '
Tea finding
A convenience
Website style prefer . 2
1 ttachment ¢/ Tea quality's
purchase
1 push
_
Tea industry's
Product happiness Brand purchase
1._A\Attachmen! push
Product satisfy

Customer
Orientatiof
| Website's needs meeting | ! |W€bsite's functional design|
Z AN
Jyébsite’s solution provid
V.

| Website’s max attention | IWebsite's recommendationsl

Figure 2. Research Framework

Hypothesis
The hypotheses of this paper are as follows:

H1: Place, website, and brand attachments directly affect purchase
motivation and website customer orientation.

H2: Place attachment, website attachment, brand attachment,
purchase motivation, and website customer orientation directly customer

purchase decision latent variable.
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H3: Place attachments, website attachments, and brand
attachments. These indirectly affect the latent variable of the customer's
purchase decision.

H4: Place attachment, website attachment, and brand attachment
Affect purchase motivation, website customer orientation, and total

customer purchase decision.

Population, sample size, and sampling method
Population

The Population of this study includes consumers who have already
bought, potential consumers, competitors, and potential competitors in
the Chongqing area, China.

Determination of sample size and sample selection

Relevant theories suggest that stratified random sampling is often
chosen when the population comprises several distinct parts. Through the
analysis of the above sample selection factors and the specific case of this
study, this paper intends to adopt the stratified random sampling method
to select samples to collect data and statistics. In this paper, when
stratified random sampling is adopted, the sample size is determined
according to the sample selection and sampling method.

This study assumes that the consumer survey requires a confidence level
of 95% and a sampling error of no more than 5%. A lookup table yields
Z=1.96, 0=0.5, and d=5%.

Therefore, n=1.96/2*0.5A2/5%"2=384, indicating that the sample
size required for this survey is 384.

Then, all the samples are divided into sections according to the
region, and some individuals are selected from each part using a particular
method. This paper applies stratified random sampling to use the
information available in advance. It fully considers maintaining the
consistency of the sample structure and overall structure, which is crucial
to improving the sample's representativeness.

The sample size for this article is 384, which meets the requirements.

However, the minimum sample size would be 400 to cover a minimum of
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384. The population studied in this paper is mainly divided according to
regions, including foreign regions, east China, south China, central China,
north China, southwest China, northwest China, and northeast China.
According to the survey results, the average sample value is 0.216.

Table 4. Sample sizes distributed as region options

Options Sample size
Abroad 12

East China 32

South China 29

Central China 29

North China 17
Southwest 247
Northwest 20
Northeast 14

Data analysis
Demographic Analysis

The data analysis found that most respondents were female,
53.50%; under 25, 41.00%; junior college, 51.00%; unmarried, 48.00%;
company staff, 13.50%; and income of 10000 yuan or below 70.75%.
From the data analysis, most respondents decide to drink tea because of
familiarity 29.68%, drink tea every day 47.50%, most of them drink green
tea 12.96%, buy tea leaves because of tea’s smell 22.50%, and buy tea
through the TAOBAO online application 14.53%.

Analysis of observed variables
Data used in this research were collected by questionnaire with a

five-scale rating in each question: "1 very disagree", "2 disagree", "3 general’,
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"4 agree," and "5 very agree". Then, mean and standard deviation were
used to describe data with the meaning of each mean:

1.00 - 1.50 means Strongly disagree, 1.51 - 2.50 means disagree, 2.51 -
3.50 means general, 3.51 - 4.50 means agree, and 4.51 - 5.00 means very

agree

The analysis results were as follows.

Table 5. Statistics values for the observed variables

Latent observed Mean Std. n  Meaning
variable variables Deviation
Brandi BA1 3.28 0.979 400 general
(Brand BA2 3.47 0.936 400 general
Attachment) BA3 352 0912 400 agree
WebsiteA WA1 3.54 0.863 400 agree
(Website WA2 3.24 0.894 400 general
Attachment) WA3 332 0.784 400 general
PlaceA PA1 33 0.835 400 general
(Place PA2 33 0974 400 general
Attachment) PA3 3.17 1.017 400 general
PurchM PM1 291 1.062 400 general
(Purchase PM2 3.08 1.085 400 general
Motivation) PM3 323 1.04 400 general
WebsiteCO  WCO1 334 1.014 400 general
(Website WCO2 3.57 0.823 400 agree
Customer  WCO3 3.7 0.841 400 agree
Orientation) WCO4 35 0.958 400 agree
WCO5 3.88 0.928 400 agree
CustomerPD CPD1 298 1.006 400 general
(Customer  CPD2 3.06 0.992 400 general
Purchase CPD3 3.09 1.127 400 general

Decision) CPD4 322 09471 400 general
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From the above Table, it was found that the averages of those observed
variables, BA1 to BA4, brought to explain BrandA latent variable ranges
3.28-3.52, meaning that they were generally up to agree, that of those
WA1 to WA3 for explaining WebsiteA latent variable raging 3.24-3.54, most
of them meaning that they were general except WA1, meaning that they
agreed, that of those: PAl to PA3 for explaining PlaceA latent variable
ranging 3.17-3.30, meaning that they were general, that of those: PM1 to
PM3 for explaining Purchase Motivation latent variable ranging 2.91-3.23,
meaning that they were general, that of those: WCO1 to WCO5 for
explaining WebsiteCO latent variable ranging 3.34-3.88, meaning that most
of them were agree, and that of those: CPD1 to CPD4 for explaining
CustomerPD latent variable ranging 2.98-3.22, meaning that they were

general.

Examination of Basic Assumption
Correlation coefficient for pair of observed variables
The above Table shows that all correlation coefficients of the pair of
observed variables were less than 0.80; that was, there were not any pair
of observed variables that were too highly correlated. Kline (2005) says
that if the correlation coefficient of those were higher than 0.80, it caused
a Multicollinearity problem. From analyzing these data sets, it could be
concluded that there was no problem, but they were appropriate enough
to be analyzed consecutively using the Structural Equation Model (Hair et
al., 2006).
Examination of Data Reliability

Data analysis found that Cronbach Alpha’s reliability statistics were
0.943, higher than 0.70, indicating that this questionnaire was reliable.
Examination of Sampling Adequacy and Relationship among
Observed Variables

The Kaiser-Meyer-Olkin (KMO) Measure of Sampling Adequacy was
used to measure sampling adequacy, and Bartlett's Test of Sphericity was
also used to find a relationship among observed variables. The results

were as follows.
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From analysis, to measure sampling adequacy by Kaiser-Meyer-Olkin
Measure of Sampling Adequacy, it was found that its value was 0.947
which was more significant than 0.5; that was, it indicated that these data
were appropriate enough to analyze using factor analysis (Kerlinger, 1986),
and meanwhile, for testing hypothesis on if correlation matrix was identity
matrix or there was not a relationship among observed variables using
Bartlett's Test of Sphericity, it was found that Bartlett's Test of Sphericity’s
sic. of 0.000 was less than 0.001, that was, it rejected that above
hypothesis. This means that the correlation matrix was not an identity
matrix or there was a relationship among observed variables so that these
data sets could be analyzed consecutively with the factor analysis
technique.
Examination of normality

From the above Table on test of normality for each observed
variable data, it was found that data for all observed variables were not
normally distributed (since all sigs. of all observed variables (=0.000)
<0.05). That was, it violated the assumption of normally distributed data.
However, the number of samples for each observed variable was 400,
which was more significant than 30. According to the concept of Kelloway
(1988), she was saying that when the number of samples was large
(n>400), it could be estimated that the distribution of five-scale
questionnaire data was quite close to normal to the Central Limit
Theorem. So, the usual assumption was entirely valid, and these data can

be used to analyze the Structural Equation model consecutively.

Convergent validity

It was found that all C.R.s of all five constructs are more significant
than 0.7, which means that all C.R.s passed one of the criteria of
convergent validity. However, there were some constructs, such as place
attachment and website customer orientation, that had an AVE of less
than 5; that was, there were some constructs that did not pass convergent
validity criteria, while most of them passed. However, it still has been well

enough for considerable convergent validity.
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Analysis of valid confirmatory factor analysis model for latent
variables

Table 6. Results from confirmatory factor analysis for construct model

Latent variable observed results Meaning
variables

Brandi BA1 Chi-square = 1.346; df = 1; Relative passed

(Brand BA2 Chi-square = 1.346; p-value =

Attachment) BA3 0.072; GFI = 0.902; NFI = 0.914; TLI

= 0.911; CFl = 0.924;
RMSEA = 0.044; RMR = 0.006

WebsiteA WA1 Chi-square = 2.386; df = 1; Relative passed
(Website WA2 Chi-square = 2.386; p-value =
Attachment) WA3 0.028; GFI = 0.923; NFI = 0.911; TLI

= 0.927; CFl = 0.903;
RMSEA = 0.046; RMR = 0.026

PlaceA PA1 Chi-square = 4.300; df = 1; Relative passed
(Place PA2 Chi-square = 4.300; p-value =
Attachment)  PA3 0.127; GFI = 0.902; NFI = 0.901; TLI

= 0.915; CFl = 0.905;
RMSEA = 0.031; RMR = 0.045

PurchM PM1 Chi-square = 4.042; df = 1; Relative passed
(Purchase PM2 Chi-square = 4.042; p-value =
Motivation) PM3 0.122; GFI = 0.914; NFI = 0.912; TLI

= 0.925;, CFl = 0.906; RMSEA =
0.044; RMR = 0.026
WebsiteCO WCO1 Chi-square = 4.419; df = 1; Relative passed

(Website WCO2 Chi-square = 4.419; p-value =
Customer WCO3 0.096; GFI = 0.903; NFI = 0.922; TLI
Orientation) WCO4 = 0.918; CFl = 0.907;

WCO5 RMSEA = 0.043; RMR = 0.037
CustomerPD CPD1 passed
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(Customer CPD2 Chi-square = 4.644; df = 5; Relative
Purchase CPD3 Chi-square = 0.929; p-value =
Decision) CpPD4 0.461; GFI = 0.992; NFI = 0.992; TLI
= 1.000;
CFl = 1.000; RMSEA = 0.000; RMR =
0.028

Note: criteria for passing the empirical data congruent of construct model
are: Relative Chi-square = <5.0 (Hooper et al,2008), GFI>0.90
(Diamantopoulos & Siguaw, 2000), NFI>0.90 (Schumacker & Lomax, 2010),
TLI>0.90, CFI>0.90(Schumacker & Lomax, 2010), RMSEA<0.05(Mac Callum
et al.,1996), and RMR<0.05(Diamantopoulos & Siguaw,2000)

The table shows that most of the confirmatory factor analysis results for
each construct model passed the criteria of proper models congruent with

empirical data.

Analysis of Structural Equation Model

Purchase
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Place
Attachment

Customer
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Figure 3. Structural equation model for customer purchase decision of

Yongchuan Xiuya Characteristic Tea

Statistics for the second-order confirmatory factor analysis for the

Structural Equation Model of customer purchase decision variable

Estimate S.E. CR. P

WebsiteCO <---  BrandA 0.278 0.05 5.561 X
PurchM <---  BrandA 0.217 0.048 4.549 *Hx
WebsiteCO <--—-  WebsiteA 0.133 0.035 3.814 X
PurchM <--—-  WebsiteA 0.615 0.092 6.68 X
WebsiteCO <--—-  PlaceA 0.1 0.03 3.366 xHx
PurchM <--—-  PlaceA 0.534 0.084 6.338 X
CustomerPD  <-—--  BrandA -0.031 0.104 -0.303 0.762
CustomerPD  <---  WebsiteA 0.219 0.095 2.301 0.021
CustomerPD  <-—--  PlaceA 0.216 0.088 2.448 0.014
CustomerPD  <-—--  PurchM 0.545 0.094 5.831 X
CustomerPD  <---  WebsiteCO 0.477 0.321 1.485 0.037*

Chi-square = 739.50; df = 174; Relative Chi-square = 4.25; p-value = 0.033; GFl
= 0.908; NFI = 0.929; TLI = 0.976; CFl = 0.915; RMSEA = 0.042; RMR = 0.047

*5<0.05, *p<0.01, **p<0.001

Table 8. Path Coefficients for Direct Effect(DE), Indirect Effect(INE), Total

Effect(TE)
R? Effect  PlaceA WebsiteA  Brandi WebsiteCO ~ PurchM  CustomerPD
WebsiteCO 0.736  DE 0.100"  0.133" 0.278™"
IDE
TE 0.100"  0.133" 0.278™
PurchM 0479  DE 0.534™ 06157 02177

IDE
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TE 0.534™ 06157 0217

CustomerPD 0.635  DE 0.216" 0.219" -0.031™ 0477 0.545™"
IDE 0.339™ 0399 0.251"
TE 0.555™" 06177 022 0.477" 0.545™

*p<0.1, **p<0.05, ***p<0.01,****p<0.001, ™ non significant

Table 7 found that although p-value=0.033<0.05, which did not pass the
criteria of valid confirmatory factor analysis model, however, Relative Chi-
square = 4.25<5.0 (Hooper et al.,2008), it means that the confirmatory
factor analysis model was congruent with this set of empirical data, and
other results obtained from confirmatory factor analysis passed criteria of
valid confirmatory factor analysis model such as  GFI=0.908>0.90,
NFI1=0.929>0.90, TLI=0.976>0.90, CFI=0.915>0.90, RMSEA=0.042<0.05, and
RMR=0.047<0.05. These results also confirm that the confirmatory factor
analysis model was congruent with this empirical data set. The following
steps to test hypotheses on whether each latent variable affects each
other are as follows using the results from Table 8.

H1: Place, website, and brand attachments directly affect purchase
motivation and website customer orientation.

From Table 8, it was found that p-value=**<0.05; that was, it
confirmed that Place attachment, website attachment, and brand
attachment affects directly purchase motivation and website customer
orientation statistically significantly at 0.05.

H2: Place attachment, website attachment, brand attachment,
purchase motivation, and website customer orientation directly
purchase decision.

From Table 8, it was found that p-value=**<0.05, which confirmed
that Place attachment, website attachment, brand attachment, purchase
motivation, and website customer orientation directly affect customer
purchase decisions statistically significantly at 0.05.

H3: Place, website, and brand attachments indirectly affect customer

purchase decisions.
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From Table 8, it was found that p-value=**<0.05; that was, it
confirmed that Place attachment, website attachment, and brand
attachment affects indirectly customer purchase decisions statistically
significantly at 0.05.

H4: Place attachment, website attachment, and brand attachment
affect purchase motivation, website customer orientation, and total
customer purchase decision.

From Table 8, it was found that p-value=**<0.05, confirming that
Place attachment, website attachment, and brand attachment affect total
purchase motivation, website customer orientation, and total customer

purchase decision statistically significantly at 0.05.

Conclusion, suggestions, and future research
Conclusion

1) Place attachment, website attachment, and brand attachment
directly affected website customer orientation and could explain the
variation of 73.6%. They also directly affected purchase motivation and
could explain the variation of 47.9%.

2) Place attachment and website attachment directly affect
customer purchase decisions statistically significantly at 0.100.

3) Place attachment, website attachment, and brand attachment
indirectly positively affected purchase decisions through purchase
motivation and website customer orientation as mediators, statistically
significantly at 0.05.

4) Purchase motivation and website customer orientation directly
affect purchase decisions statistically significantly at 0.05.

5) place attachment, website attachment, brand attachment,
website customer orientation, and purchase motivation all affected
customer purchase decision latent dependent variable and could explain
the variation of 63.5%

Suggestions
1. This study provides important insight for enterprises to build

emotional connections with consumers. On the one hand, it
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confirms that consumers' brand attachment, place attachment,
and website attachment significantly contribute to relationship
quality. This means that enterprises will reap considerable
customer loyalty if they are willing to invest in establishing
emotional connections with consumers. On the other hand, the
critical antecedents of brand attachment, website attachment, and
place attachment, found in this study, that directly and indirectly
affect customer purchase decisions through purchase motivation
and website customer orientation as mediators, will also help
enterprises know which aspects to invest in to establish this
emotional connection, which can help enterprises formulate
effective customer retention strategies.

2. research results confirm that consumer’s brand attachment, place
attachment, and website attachment have outstanding
explanatory contributions to relationship quality and then will
affect both directly and indirectly on customer purchase decision;
which issues should be considered and pushed to motivate and
increase each aspect of attachment were as follows:

a. To increase place attachment, directly and indirectly via
purchase motivation and website customer orientation as
mediators on customer purchase decisions, Yongchuan
Xiuya Characteristic Tea’s enterprise should motivate and
increase the attraction, loyalty, and Familiarity with the
place consecutively.

b. To increase website attachment directly and indirectly via
purchase motivation and website customer orientation as
mediators on customer purchase decisions, Yongchuan
Xiuya Characteristic Tea’s enterprise should motivate and
increase | love visiting this website, and the style of the
website is in line with my product preferences, with a wide
variety and guaranteed quality consecutively.

c. To increase brand attachment directly and indirectly via

purchase motivation and website customer orientation as
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mediators on customer purchase decisions, Yongchuan
Xiuya Characteristic Tea’s enterprise should motivate and
increase products that can bring happiness and enrich the
pursuit of tea culture and products that can bring pleasure
and satisfy the pursuit of tea consecutively.

3. As the trend of the tea industry in China during the COVID-19
pandemic, Live streaming has become a new marketing model for
various industries. Live streaming agricultural products have caused
sales to proliferate since they are popular with Chinese consumers.
So, in the present tea market, Yongchuan Xiuya Characteristic Tea
companies in the Chinese market should have adopted strategies
to promote their products and brands through short video clips,
live streaming, etc.

4. The competition of the tea market in China is becoming fiercer.
New and old entrepreneurs survey market demand, consumption
behavior, production innovation, etc. Currently, the traditional tea
industry has entered the saturated growth phase. As a result,
Yongchuan Xiuya Characteristic Tea companies should begin to
invent new tea recipes unique to their brand to meet the needs
of consumers. In the future, the tea industry in China will gradually
develop with more co-branding, so Yongchuan Xiuya Characteristic
Tea will have to position its market to reach the target customers
on the spot.

5. In the future, Chinese consumers will require higher tea quality and
want modern and beautiful tea packaging to be delivered as gifts
on occasions and festivals. So, Yongchuan Xiuya's Characteristic
Tea company should consider designing new, modern, beautiful
packages to meet those customers' needs.

6. To create new selling points, the Yongchuan Xiuya Characteristic
Tea company should have searched for high-quality tea raw
materials, created more convenience for consumption in various
situations, and upgraded tea production technology to a mid-high

level to obtain a more mellow form, quality, and taste of tea.
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7. In addition to the above suggestions, in order to increase tea sales
and customer purchase decision (CustomerPD), referred to these
research findings, Yongchuan Xiuya Characteristic Tea company
should increase realization on place attachment (PlaceA) and
website attachment (WebsiteA) which directly affect customer
purchase decision and also increase realization on brand
attachment (BrandA) which these three factors (PlaceA et al.) will
indirectly affect customer purchase decision through 2 mediation
factors such as purchase motivation (PurchM) and website
customer orientation (WebsiteCO) in which these two meditation
will then directly affect customer purchase decision.

Future Research

In future research on this tea industry, researchers should

1. Include new potential factors that may indirectly or directly affect some
independent, meditation, or dependent factors in structural equation
modeling, for example, brand loyalty, Al, Digital transformation, etc.

2. study in-depth brand attachment to see why it has not directly affected

customer purchase decisions.
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Abstract

The objectives of this study were 1) To study the effect of
entrepreneurship on Enterprise performance, 2) To study the effect of
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Introduction

Over the past four decades, China has experienced a
transformative period of reform and opening up, bringing about
remarkable economic changes. The role of entrepreneurship in this
transformation has been pivotal, with entrepreneurs contributing
significantly to the country's economic development. This period has seen
a growing recognition of the importance of entrepreneurship, both by the
government and society at large. One of the earliest acknowledgments of
the importance of entrepreneurship came in 2002 when the International
Symposium on "Enterprise System, Entrepreneurship, and Urban Economic
Linkage" was held in Shanghai. This event brought together scholars and
entrepreneurs from various sectors to discuss the critical role of
entrepreneurship in economic development. 2004, during the National
Entrepreneur Activity Day, Zhang Yanning, the executive vice president of
the China Enterprise Confederation and the China Entrepreneurs
Association, emphasized the need to promote innovation and
entrepreneurship. He encouraged entrepreneurs to strive for excellence
in their endeavors (Wu & Hu, 2021).

The significance of entrepreneurship was further highlighted at the
2010 Annual Meeting of Chinese Business Leaders. Renowned Chinese
economist Xu Xiaonian underscored the necessity of bringing enterprises
back to the forefront of economic activity and revitalizing
entrepreneurship as a critical theme. Premier Li Kegiang introduced the
concept of "mass entrepreneurship and innovation" at the 2014 Summer
Davos Conference. This idea was reiterated in the 2015 Chinese
Government Report, signaling a solid governmental endorsement of
entrepreneurship as a driver of economic growth (Bhupatiraju et al., 2012).

In 2017, the central government issued the "Opinions on Creating
an Environment for the Healthy Growth of Entrepreneurs, Promoting
Excellent Entrepreneurship, and Better Playing the Role of Entrepreneurs.”
This document underscored the crucial role of entrepreneurs in economic
activities and called for creating a conducive environment for their growth,

promoting excellent entrepreneurship, and enhancing their role in the
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economy. The 34™ meeting of the Central Leading Group for
Comprehensively Deepening Reform in April 2017 further emphasized the
importance of exploring the characteristics and typical cases of excellent
entrepreneurship. It highlishted the need to carry forward the spirit of
entrepreneurship and to create a team of outstanding entrepreneurs. On
September 25, 2017, the CPC Central Committee and the State Council
issued a document to all levels of government, marking the first time in
Chinese history that such a comprehensive directive on entrepreneurship
was given. This document aimed to create a favorable environment for
entrepreneurs' healthy growth and promote excellent entrepreneurship
(Xie et al., 2018).

The 19" National Congress of the Communist Party of China
reiterated the significance of entrepreneurs and entrepreneurship in its
documents. Chinese President Xi Jinping has consistently emphasized the
vital role of entrepreneur groups in national development. He has
advocated for promoting entrepreneurship to enable enterprises to
contribute more significantly to economic development and build a strong
foundation for economic growth.

Promoting entrepreneurship is essential in light of the complex and
challenging domestic and international development environment. It is
crucial to integrate enterprise development with national prosperity and
the well-being of the people, thereby making more significant
contributions to China's economic and social development (Zahra, 2012).
Therefore, the importance of entrepreneurs and entrepreneurship in
contemporary Chinese society is undeniable. Following the issuance of
the "Opinions of the CPC Central Committee and the State Council on
Creating an Environment for the Healthy Growth of Entrepreneurs,
Promoting Excellent Entrepreneurship, and Better Playing the Role of
Entrepreneurs,” all provinces, municipalities, and autonomous regions in
China have released their own "Implementation Opinions" on the subject.
There is a growing focus and emphasis on entrepreneurship across the

country.
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Notable events that have taken place since then include the
Foshan Entrepreneur Conference on March 13, 2022. At this conference,
Zheng Ke, Secretary of the Foshan Municipal Party Committee, urged
entrepreneurs to deeply study and implement President Xi Jinping's
essential expositions on promoting the spirit of entrepreneurship. He
called for collaboration between the government and enterprises to
implement the new development concept in all aspects of enterprise
development strategy, operation, and management. The goal is to show
a new atmosphere and achievements in the high-quality development
leader of local cities and to greet the victorious conference of the 20th
National Congress of the Communist Party of China with outstanding
results. The 19th China Enterprise Development Forum Promoting
Entrepreneurship Summit in the New Era was held on July 21, 2022. The
summit focused on "inheriting the excellent Chinese culture and carrying
forward the entrepreneurship of the new era." Guests and entrepreneur
representatives discussed the implementation of General Secretary Xi
Jinping's important speech at the entrepreneur forum. They advocated for
establishing entrepreneurship in the new era, promoting excellent
traditional culture, innovative enterprise culture, honest enterprise
culture, corporate brand culture, and entrepreneurship to achieve higher
quality and a higher level of development. The Tianjin 2022 China
Entrepreneurs Conference, held on August 2, 2022, emphasized the need
to follow the general trend of the times, shoulder the vital task of
strengthening the country, carry forward entrepreneurship, and support
high-quality development.

Therefore, from the statement and significance of the economic
situation, the researcher used ambidextrous innovation as an intermediary
to study the relationship between entrepreneurship and enterprise
performance. It is hoped that based on the ambidextrous framework of
exploratory and exploitative ambidextrous innovation, the impact of
entrepreneurship on enterprise performance will be explored in depth to

provide management reference for promoting enterprise performance,



TmTigeaaiauiuazaninems D7 7 aufl 4 nangnen - Famew 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 4 July — August 2024

enhancing regional innovation strength, and improving the construction of

a national innovation ecosystem.

Research objectives

1. To study the effect of entrepreneurship on enterprise
performance.

2. To study the effect of entrepreneurship on ambidextrous
innovation.

3. To study the effect of ambidextrous innovation on enterprise

performance.

Research Hypothesis
1. Hypothesis of the relationship between entrepreneurship and enterprise
performance:

H1: Entrepreneurship has a significant positive impact on enterprise
performance;
2. Hypothesis of the relationship between entrepreneurship and
ambidextrous innovation:

H2: Entrepreneurship has a significant positive impact on
exploratory innovation;

H3: Entrepreneurship has a significant positive impact on
exploitative innovation;
3. Hypothesis of the relationship between ambidextrous innovation and
enterprise performance:

H4: Exploratory innovation has a significant positive impact on
enterprise performance;

H5: Exploitative innovation has a significant positive impact on

enterprise performance.

Literature review

The concept of entrepreneurship

The concept of entrepreneurship has evolved significantly since its
first academic introduction by Cantillon in 1775. He defined an

entrepreneur as someone who can exploit unrecognized profit
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opportunities to achieve business success. Following Cantillon, various
scholars have expanded on this definition, each adding new dimensions
to the understanding of entrepreneurship. Say (1803) viewed
entrepreneurs as agents who seek product value by combining production
means and acting as a "coordinator" to transfer resources from lower to
higher productivity areas. Marshall (1890) considered entrepreneurs to be
coordinators and intermediaries between buyers and sellers, organizing
production factors to provide consumers with final products. Knight (1921)
defined entrepreneurs as decision-makers in uncertain environments,
capable of obtaining excess profits through correct decisions and bearing
the risk of decision failure.

A milestone in the academic discussion of entrepreneurship came
with Schumpeter (1934), who introduced the innovation theory. He
viewed entrepreneurship as a series of behaviors aimed at creating
economic value and managing the reallocation of economic resources.
This definition implies three processes: opportunity discovery, resource
integration, and economic value creation. Subsequent scholars shifted
focus from personal traits to the behavior of new business creation. For
example, McClelland (1961) proposed that entrepreneurship is behavior
exhibited under high achievement motivation, while Collins & Moore
(1964) found that family background significantly influences
entrepreneurship.

Drucker (1985) defined entrepreneurship as an innovative process
of identifying, creating, and exploiting new products or services to generate
wealth. Stevenson et al. (1985) argued that studying entrepreneurship
from a psychological perspective is doomed to fail, as entrepreneurship
should be seen as pursuing opportunities beyond the current scope of
resource applications. Gray et al. (2006) regarded entrepreneurship as a
solution to economic depression in many countries. Liu (2001) believed
that entrepreneurship encompasses both a spiritual meaning, representing
innovative ways of thinking and doing, and a substantive meaning,
representing the discovery of opportunities and organization of resources

to establish a new company.
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In summary, entrepreneurship refers to specific spiritual
characteristics of entrepreneurs, such as pioneering, innovation,
continuous learning, risk-taking, dedication, and risk control. These
characteristics provide impetus and support for technological innovation,
resource allocation, and enterprise development.

The concept of enterprise performance

There is no definition of enterprise performance in academia (Li,
2008). Zhong & Shi (2002,15) concluded that by combining the research
literature on enterprise performance, there are mainly the following views.
The first view focuses on the results of enterprise performance, such as
Bemardin et al. (2011) believed that enterprise performance is related to
customer satisfaction, strategic goals, investment amount, and other work
results, and thus it is believed that enterprise performance is a result. The
second view focuses on the behavioral aspects of enterprise performance.
Murphy & Cleveland (1991, 172) defined the concept of performance as
"a set of actions related to the goals of the organization or organizational
unit in which a person works," and Olian & Rynes (1995, 303) stated that
"performance is not a consequence or result of the action, it is action in
itself." He also believed that performance is the actual behavior of people
that can be observed and that performance is synonymous with behavior.
The third view combines outcomes and behavior. As Brumbrach (1988)
argued, behavior is manifested by a worker by putting a task into practice.
Behavior is not only a tool to achieve results but also the result of the
mental and physical effort expended to complete the work task. Since he
believes that a distinction can be made between behavior and outcome,
enterprise performance refers to behavior and outcome.

Based on the research's purpose and combined with previous
scholars' views, this paper defines enterprise performance as a general
term for various related results obtained in enterprises' production and
operation process to achieve the set goals. Specifically, it refers to the
operating benefits and operator performance generated by an enterprise

during a certain period of operation, which can be measured by many
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indicators such as enterprise profitability, solvency, asset operation level,
and future development ability of the enterprise.

The concept of ambidextrous innovation

In organizational research, scholars have proposed building an
ambidextrous organization to ensure the persistence of competitive
advantage. Duncan (1976) took the lead in introducing the concept of the
"ambidextrous element" in management, stating that organizations should
have two different capabilities to deal with increasingly dynamic and
complex environments. Tushman and OReilly (1996) successively
published articles in California Management Review, expounding the
concept of "ambidextrous organization," and proposed that such
enterprises not only have the ability to expand new products and services
but also can make full use of existing resources and believed that in the
process of innovation activities, enterprises must make adjustments
according to different stages, and carry out different forms of innovation
in different business units at the same time to maintain their competitive
advantages. Enterprises need to gain short-term efficiencies by
emphasizing control and stability and long-term efficiencies through
innovation and risk-taking.

March (1991) expounded the theoretical connotation of the
"ambidextrous element” for the first time in his article "Exploration and
Exploitation in Organizational Learning." It defined the process of
developing existing capabilities and exploring potential capabilities of
organizations as an organizational learning behavior. The concepts of
exploratory learning and exploitative learning are clarified, emphasizing
the need to make full use of existing knowledge to improve certainty and
efficiency and to explore new knowledge to promote change, the
"adaptive process" based on "exploratory learning" and " exploitative
learning" is the critical factor to promote the acquisition and maintenance
of competitive advantages of the enterprise. Since then, "Exploration" and
"Exploitation" have gradually become the core content and the two most
essential constructs in ambidextrous research, and most of the existing

literature to measure ambidextrous is based on these two dimensions in
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different ways. Later, Benner & Tushman (2003) introduced ambidextrous
into innovation activities, and ambidextrous innovation was born from this.
It refers to the enterprise's simultaneous pursuit of exploratory and
exploitative innovation. The main difference between exploratory and
exploitative innovation lies in the different innovation methods and
enterprise knowledge base. Among them, exploratory innovation is a large-
scale, radical form of innovation. It is a brand-new model based on the
company's development of new markets and research and development
of new products. It is a subversion of the existing knowledge base and
product forms to create new products and knowledge forms. Exploitative
innovation is a relatively conservative form of innovation, which refers to
re-innovation based on existing product forms and knowledge, carrying
out expansion and development as an investment method with
"refinement, selection, replication and promotion" as the innovation goal,
bringing enterprise innovation behavior to related fields and industries, to
reduce related operating costs, improve efficiency, and to provide better
service for customers by using this.

Although exploratory innovation has the characteristics of high risk
and a long cycle, it can help enterprises quickly break through the existing
knowledge base and innovation structure and quickly find market-
sensitive points and potential needs. Once exploratory innovative
products appear, the competitive advantage of new products in the
market is more pronounced, and it is difficult for competitors to imitate
and copy in the short term, which helps enterprises form core
competitiveness. Therefore, exploratory innovation pioneeringly provides
development opportunities for enterprises and can directly improve
enterprise  performance. Compared with exploratory innovation,
exploitative innovation has lower risks, and enterprises face less operating
pressure when investing in exploitative innovation. Exploitative innovation
can improve the company's product knowledge base and functional utility
in a short time, enrich product forms, meet current consumer needs, and
enhance corporate competitiveness in a relatively short time. In addition,

from the perspective of the company's internal management, exploitative
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innovation can improve the company's internal production process in the
short term, reduce unnecessary losses, optimize the company's internal

operations and management, and improve enterprise performance.

Research Framework

Exploratory
Innovation

Enterprise
Performance

Exploitative
Innovation

Figure 1 Research Framework

Research Methodology

Population and Sample Size

This study aimed to explore the influence of entrepreneurship on
enterprise performance, considering the mediating effect of ambidextrous
innovation. A total of 338 questionnaires were distributed to 1008
potential respondents across 12 cities in China, targeting enterprises with
active innovation activities. The respondents primarily included MBA
students with a business management background and middle and senior
managers with relevant work experience. The survey employed classroom
distribution and online methods to ensure a high response rate and
effective data collection. After filtering out incomplete and inconsistent
responses, 291 valid questionnaires were obtained, resulting in an 86.1%
response rate. The respondents represented various industries, including
electronic technology, trade, service, biopharmaceutical, education and

training, science and technology, construction, communications, and
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machinery manufacturing. The study's findings are expected to provide
insights into the relationship between entrepreneurship, ambidextrous
innovation, and enterprise performance, contributing to a better
understanding of the dynamics within innovative enterprises.

Measurement of Ambidextrous Innovation

The mediating variable in this study is ambidextrous innovation.
Yang & Lai (2012,421) pointed out that ambidextrous innovation is an
enterprise's ability to combine exploratory and exploitative innovations.
Among them, exploratory innovation mainly refers to adopting new
methods, technologies, businesses, and processes (Gu& Wei, 2015). In
contrast to exploratory innovation, exploitative innovation emphasizes
enhancing skills, business, market development, etc., based on existing
technologies (March, 1991). In pursuit of healthy and sustainable
development, enterprises must continuously develop new products and
services, break through various technical barriers, and open up innovation
points. Exploratory and exploitative innovations are essential for
enterprises to face an uncertain environment, build competitive
advantages, and obtain sustainable development. In their research, he &
Wong (2004) distinguished between exploratory and exploitative
innovation and analyzed their effects on firm sales growth. Based on the
measurement indicators of He& Wong, this paper uses a 5-point scale with
ten items to measure the enterprise's ambidextrous innovation, namely
exploratory innovation and exploitative innovation. It explores the
influence of the enterprise's adoption of ambidextrous innovation on
enterprise performance. Based on the maturity scale, this paper measures

the ambidextrous innovation of enterprises, as shown in the Table 1

Variable NumberMeasurement Item Sources
Try to use new technologies that are
Ell . He &
Exploratory not yet mature and have some risks W
, ons
Innovation Try to take risks to develop new
EI2 (2004)

technologies and products.
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Try to open up entirely new market
EI3 segments that do not yet have relevant

marketing experience.

Try business strategies and
- management methods that other

companies do not adopt in the same

industry.

Become a creator of new processes and

EI5
technologies.

£l Adapt existing technologies to meet
market needs

Efforts will be made to improve the
EI7 applicability of existing technologies in
several related fields. He &
o Use existing technologies to increase Wong
Exploitative . . .
, EI8 the functionality and variety of your(2004)
Innovation :
products/services.
Refine the experience of existing
EI9 business and apply it to the current
business.
Make improvements in systems, work

EI10
processes, etc.

Table 1 Scale of Ambidextrous Innovation

Result
statistical analysis is carried out on all items to test whether the
sample data meets the requirements of the research hypothesis, including

mean value, standard deviation, skewness, and kurtosis.

Abbr.  Minimum Maximum Mean Value S.D. Skewness  Kurtosis
SI1 2 5 4.13 0.662 -0.221 -0.453
SI2 2 5 4.04 0.647 -0.116 -0.339

SI3 2 5 4.18 0.698 -0.388 -0.45
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Sla 2 5 4.19 0.727 -0.366 -0.853
SI5 3 5 4.23 0.697 -0.341 -0.918
SA1 2 5 4.11 0.653 -0.41 0.462
SA2 2 5 4.25 0.675 -0.48 -0.211
SA3 2 5 4.25 0.685 -0.426 -0.573
SA4 2 5 4.19 0.657 -0.372 -0.102
SA5 3 5 4.21 0.635 -0.21 -0.627
SC1 2 5 4.16 0.687 -0.472 0.122
5C2 2 5 4.14 0.652 -0.224 -0.374
SC3 2 5 4.12 0.695 -0.285 -0.474
SCa 2 5 4.1 0.76 -0.353 -0.643
SC5 2 5 4.19 0.654 -0.284 -0.392
PD1 2 5 4.18 0.629 -0.323 0.17
PD2 2 5 4.15 0.62 -0.285 0.273
PD3 2 5 4.16 0.601 -0.173 0.072
PD4 2 5 4.15 0.603 -0.266 0.478
PD5 3 5 4.19 0.577 -0.031 -0.264
ER1 2 5 4.11 0.529 -0.165 1.717
ER2 2 5 4.15 0.589 -0.247 0.66
ER3 2 5 4.13 0.61 -0.169 0.007
ER4 3 5 4.1 0.605 -0.047 -0.301
ER5 2 5 4.13 0.596 -0.246 0.572
ET1 2 5 4.17 0.578 -0.131 0.296
ET2 2 5 4.16 0.616 -0.205 -0.077
ET3 2 5 4.17 0.625 -0.226 -0.163
ET4 2 5 4.15 0.553 -0.066 0.629
ET5 2 5 4.16 0.589 -0.151 0.189
EP1 2 5 4.19 0.569 -0.229 0.9
EP2 2 5 4.16 0.568 -0.104 0.42
EP3 3 5 4.19 0.557 0.041 -0.123
EP4 2 5 4.18 0.53 0.019 0.812
EP5 3 5 4.16 0.538 0.113 0.097

Table 2 Descriptive Statistical
The result of a Model tested
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Path Estimate S.E. t P
ET<«—EN(a2) 0.810 0.081 8.799 0.000
ER«—EN(al) 0.834 0.080 |8.837 | 0.000
EP<—ET(b2) 0.458 0.118 | 4.455 | 0.000
EP<—ER(b1) 0.255 0.132 2.293 0.000
EP<—EN(c) 0.281 0.156 1.824 0.000

X* /(df)=2.578

RESEA=0.075
Test of Goodness for Fit SRMR=0.047

CFI1=0.932

TLI=0.921

Table 3 Goodness for Fit of Holistic Structure Model

In this research, Amos 24 software is used to conduct multiple
mediation analyses of the SEM model, and the Bootstrap method is used
to test multiple mediation effects. In this paper, the SEM model is used
to carry out parallel mediation analysis of the mediation model, which
can not only handle latent variables and explicit variables synchronously
but also analyze the relationship between multiple dependent variables,
independent variables, and intermediate variables synchronously (Wen &
Ye, 2014, p. 731). As a resampling method, the Bootstrap method has no
requirement for the distribution of intermediary effect and can effectively
solve the problem of the non-normal distribution of intermediary effect.
The specific steps are as follows: Limit Bootstrap to take the original
sample as the sampling population, conduct repeated sampling with
multiple iterations, extract Bootstrap samples, and achieve the acquisition
of new statistics. The estimated product of coefficients of the Bootstrap
sample of the new statistic is sorted in the form from smallest to largest.
The 2.5% percentile and the 97.5% percentile constitute a 95%
confidence interval of a*b. If 0 is not in the confidence interval, the
product of coefficients is significant; that is, the mediation effect is
significant (Zhu, 2018).
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The analysis confirmed that the overall structural model of
entrepreneurship, ambidextrous innovation, and enterprise performance
fit well. It analyzed the relationship between entrepreneurship,
exploratory innovation, and exploitative innovation and the influence of
exploratory innovation and exploitative innovation on enterprise
performance. Next, this paper will run the SEM and use the Bootstrap

method to test the multiple mediation effects. Table 4 lists the results.

Path Estimate | Lower | Upper | P-Values
EP<—ER<«—EN(a;b1) 0.215 0.089 0.419 0.007
EP<—ET<«—EN(azby) 0.375 0.242 | 0.562 0.000
a1bi+azb; 0.589 0.388 0.875 0.000
a1bi-azb, -0.160 0.029 0.394 0.000

Table 4 SEM analysis results of multiple mediating effects of
ambidextrous  innovation on  entrepreneurship and  enterprise
performance

Analysis of the mediating effect of exploratory innovation. The
overall SEM results above (Table 3) showed that entrepreneurship had a
significant positive impact on exploratory innovation, and exploratory
innovation had a significant positive impact on enterprise performance.
However, it is still necessary to use the Bootstrap test coefficient product
(HO: ab=0) to test the intermediary effect further. If it is significant, the
mediating effect of exploratory innovation on enterprise performance is
significant; otherwise, the mediating effect is not significant. From the
Estimate in Table 4.11, the estimated mediating effect (albl) of the
exploratory innovation is 0.215. Its error-corrected bootstrap confidence
interval under 95% confidence is (0.089, 0.419), excluding zero value, and
P value is 0.007. It shows that exploratory innovation has a significant
mediating effect on entrepreneurship and enterprise performance.

Analysis of the mediating role of exploitative innovation. The
results of the overall structure model above show that entrepreneurship

has a significant positive impact on exploitative innovation, and
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exploitative innovation also has a significant positive impact on enterprise
performance. According to the Estimate in Table 4.11, the estimated
mediating effect (a2b2) of exploitative innovation is 0.375, and its error-
corrected bootstrap confidence interval under 95% confidence is (0.242,
0.562), excluding zero values, p < 0.001. It shows that exploitative
innovation has a significant mediating effect on entrepreneurship and
enterprise performance. Then, the mediating effect of ambidextrous
innovation on entrepreneurship and enterprise performance will be
analyzed. From the perspective of the total mediating effect, the
estimated value of albl+a2b2 is 0.589, and its error-corrected bootstrap
confidence interval under 95% confidence is (0.388, 0.875), excluding the
zero value, p < 0.001, indicating that the multiple mediating effect of
ambidextrous innovation is significant. After introducing the intermediary
variable of ambidextrous innovation into the SEM, there is still a significant
linear relationship between entrepreneurship and enterprise performance;
the standardized path coefficient is 0.281(direct effect). The standardized
path coefficient of the intermediary effect of ambidextrous innovation on
enterprise performance is 0.589 (indirect effect), and the total intermediary
effect is 67.7%. So, ambidextrous innovation plays a partial mediating role
in the relationship between entrepreneurship and enterprise performance.

From the comparison among specific mediating effects, the
difference albl-a2b2 is -0.160, and its error-corrected bootstrap
confidence interval under 95% confidence is (0.029, 0.394), excluding zero.
This indicates that the mediating effect of exploitative innovation is
significantly higher than exploration innovation's. The mediating effect of
ambidextrous innovation is mainly realized through exploitative

innovation.

Results of data analysis
This paper investigates innovative enterprises, conducts correlation
analysis on the relationship between entrepreneurship, ambidextrous

innovation, and enterprise performance, and validates relevant research
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hypotheses. Then, using the results from Table 4.10, the hypotheses were
tested to see if each latent variable affects the others.

H1: Entrepreneurship has a significant positive impact on enterprise
performance.

Table 3 shows that the path coefficient was 0.281 with a P-value
<0.001; this confirmed that entrepreneurship latent variables in the model
positively impacted enterprise performance statistically significantly at
0.001.

H2: Entrepreneurship has a significant positive impact on exploratory
innovation.

Table 3 shows that the path coefficient was 0.834 with a P-value
<0.001; this confirmed that entrepreneurship latent variables in the model
positively impacted exploratory innovation statistically significantly at
0.001.

H3: Entrepreneurship has a significant positive impact on exploitative
innovation.

Table 3 shows that the path coefficient was 0.810 with a P-value
<0.001; this confirmed that entrepreneurship latent variables in the model
positively impacted exploitative innovation statistically significantly at
0.001.

H4: Exploratory innovation has a significant positive impact on
enterprise performance.

Table 3 shows that the path coefficient was 0.281 with a P-value
<0.001; this confirmed that Entrepreneurship latent variables in the model
positively impacted enterprise performance statistically significantly at
0.001.

H5: Exploitative innovation has a significant positive impact on
enterprise performance.

Table 3 shows that the path coefficient was 0.458 with a P-value
<0.001; this confirmed that exploitative innovation latent variables in the
model positively impacted enterprise performance  statistically
significantly at 0.001.

NO. | Hypothesis Results
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Entrepreneurship has a significant positive impact on
H1 . Supported
enterprise performance.

Entrepreneurship has a significant positive impact on
H2 , . Supported
exploratory innovation.

Entrepreneurship has a significant positive impact on
H3 o ' Supported
exploitative innovation.

Exploratory innovation has a significant positive
H4 | . ' Supported
impact on enterprise performance.

Exploitative innovation has a significant positive
H5 | . Supported
impact on enterprise performance.

Table 5 Summary of research hypothesis results

Conclusion

This  research  investigates  the  relationship  between
entrepreneurship and enterprise performance, with ambidextrous
innovation as a mediating factor. The study collected 291 valid
questionnaires, conducted reliability and validity tests on the scales for
entrepreneurship, ambidextrous innovation, and enterprise performance,
and utilized Structural Equation Modeling (SEM) for analysis. The results
revealed that entrepreneurship positively impacts both exploratory and
exploitative innovation. In turn, these innovations significantly enhance
enterprise performance, with exploitative innovation having a more
substantial effect. Additionally, the study found that ambidextrous
innovation partially mediates between entrepreneurship and enterprise
performance, with the mediating effect of exploitative innovation being
more pronounced than that of exploratory innovation. These findings
suggest that fostering entrepreneurship and ambidextrous innovation can

significantly improve enterprise performance.

Discussion
This study theoretically analyzed the relationship between

entrepreneurship, ambidextrous innovation, and enterprise performance,
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constructing a theoretical model with entrepreneurship as the
independent variable and ambidextrous innovation as the mediating
variable influencing enterprise performance. The empirical test was
conducted through a questionnaire survey, leading to the following
conclusions:

1. Entrepreneurship's Role in Enterprise Growth: Entrepreneurship
is a crucial driver of enterprise development, with higher levels of
entrepreneurship leading to better enterprise performance (Zeng et al,,
2015, p. 121). The study found that the Spirit of Innovation, Spirit of
Adventure, Spirit of Cooperation, and Professional Dedication all
significantly promote enterprise performance. These aspects of
entrepreneurship encourage enterprises to innovate, take risks, cooperate,
and dedicate themselves to their business, thereby enhancing their
performance.

2. Entrepreneurship's Impact on Ambidextrous Innovation:
Entrepreneurship positively influences exploratory and exploitative
innovation. The Spirit of Innovation and Spirit of Adventure enables
enterprises to engage in exploratory innovation by stimulating creativity
and risk-taking. Similarly, these entrepreneurial traits foster exploitative
innovation by encouraging resource acquisition and an open attitude
toward new ideas and technologies (Yuan et al., 2012, p. 36).

3. Ambidextrous Innovation's Role in Enterprise Performance:
Both exploratory and exploitative innovation positively affect enterprise
performance, with exploitative innovation having a more substantial
impact. Exploratory innovation allows enterprises to adapt to market
demands and optimize internal operations quickly. In contrast,
exploitative innovation helps enterprises break through existing knowledge
bases and develop products with competitive advantages, thereby
directly improving performance.

4. Mediating Role of Ambidextrous Innovation: Ambidextrous
innovation serves as an essential intermediary factor between
entrepreneurship  and enterprise  performance. Exploratory and

exploitative  innovation  mediate  the  relationship  between
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entrepreneurship and performance, with exploitative innovation playing a
more significant mediating role. Entrepreneurs drive innovation by
perceiving new opportunities and developing new business models to
seize them, ultimately enhancing enterprise performance (Teece, 2018, p.
40).

In conclusion, this study highlights the importance of entrepreneurship in
promoting ambidextrous innovation and, in turn, improving enterprise
performance. It provides a theoretical and empirical basis for
understanding the dynamic interplay between entrepreneurship,

innovation, and performance in the context of enterprise growth.
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Abstract

The study's objectives were: 1) To investigate the dynamic
landscape of the Chinese liquor industry, focusing on Wuliangye
Company’s high-quality liquor marketing strategy. 2) To investigate
Chinese liquor’s historical significance as a carrier of traditional culture and
its growing global recognition. 3) to investicate the influence of
independent variables such as product, price, channel, and digital
marketing on the dependent variable of consumer purchase intention. 4)
to investigate the impact of the mediating variable, consumer satisfaction.
This research utilized a mixed method, using qualitative and quantitative
approaches to collect, analyze, and interpret data. The conceptual
framework of this research was applied from model hypothesis, STP
theory, and 4Ps marketing theory. The population involved consisted of
384 individuals from Chongging, determined using simple random
sampling. The research instrument used was a self-made questionnaire.
Statistics used for data analysis were percentage (frequency), mean
analysis, and modeling through PLS-SEM and Bayesian Information
Criterion. Then, Cronbach’s alpha, composite reliability, and the Average
Variance Extracted (AVE) were used to measure validity and reliability.

Lastly, the result of the study found that 1) demographic profile

plays a significant role in identifying the impact of liquor brand image on
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the variables mentioned, 2) product, price, and channel are significant
components of a brand or image, 3) consumer purchase intention,
consumer satisfaction and digital marketing may either increase or
decrease the positive image of the brand depending on the preferences
of the consumers and 4) not all indicators may have a significant impact
on the brand as customer preference and marketing strategies used
influence this.
Keywords: Liquor Industry, marketing strategy, digital marketing
Introduction

With the more profound improvement of China's economic system
reform, its market economy has changed from the initial exploration to
the comprehensive promotion, from the extensive mode of economic
development to the standardization of market entity. Chinese liquor
enterprises are also integrated into it without exception. Meanwhile, the
transformation and restructuring of state-owned enterprises have
accelerated the rejuvenation, brand upgrading, and regional expansion of
all regional brand liquor enterprises in China. Therefore, the liquor industry
reshuffle has begun, and liquor enterprises in all parts of the country have
felt unprecedented survival pressure in varying degrees (Sun Minsheng,
2021).
Whether it is a well-known and lone-star brand or a "new generation" that
enters the market for the first time, in today's market landscape, liquor
enterprises are experiencing a state—"All things come to an end as
dreams; even new-born yellow butterflies bring a sense of melancholy."
Many renovated old brands and several ambitious new brands are
swallowing up their own "territories" by expanding their production,
investing mainly in the market, diversifying their marketing models, and
taking advantage of new brands. Once the crisis comes, enterprises try
hard to fight back and correct it. However, it is too late because there are
many problems, including aging products, deficient resources, uncleared
brand positioning, inconspicuous traditional characteristics, lack of
innovative technologies, and marketing modes that have shortcomings to

raise the costs, shrink the market, and lead to unavoidable losses. To strive
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to create brilliance again, recapture the lost "territory," and revitalize the
glory of its brand, it is necessary to reform its liquor production and
marketing mode, stimulate the enthusiasm of technicians and salesmen,
study liquor marketing strategies, and develop new liquor marketing
strategies (Minsheng, 2021).

As a vital carrier of Chinese traditional culture, Chinese liquor has
shown indomitable vitality over its long history and enjoyed a high
reputation at home and abroad. Liquor is one of the six famous distilled
liquors in the world. Because of its unique production technology, it has
the characteristics of clear liquor quality and soft-sweet taste, so a vast
number of consumers around the world love it. In promoting globalization,
China plays an increasingly important role globally, and its liquor culture
is also increasingly accepted by consumers in various countries. Therefore,
the liquor industry has become an essential part of China's economy and
has great potential to go global. Numerous studies have been done about
the product structure of the industry, which continues to adjust, and the
differentiation is further intensified, so the competition pressure of
regional liquor enterprises in provinces and regions has increased sharply.
There is a risk of falling behind. Therefore, the major regional liquor
enterprises in China have formulated national development strategies,
putting the way out in the high-end products, striving to be a pan-national
brand to avoid the future living space being greatly limited. This study
focuses on different marketing strategies to create a significant
performance of the industry's product structure that can contribute to the
adjustment of its intensification. While discussing product variables, this
study concentrates on the intrinsic qualities of items, such as flavor,
quality, packaging, and product brand awareness. Product brand
awareness encompasses the elements—such as brand image, reputation,
and brand loyalty—influencing customers' brand awareness of Wuliangye
spirits. Digital marketing is mainly concerned with the brand's promotional
tactics for the product.

Liquor culture is very representative of China and has had a unique

position in the development of China for thousands of years. Liquor can
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not only be used in the daily life of residents but also as an essential
medium of communication between business and government affairs.
From 2012 to 2015, the state paid close attention to constructing a clean
government system, required that the three public consumptions be open
and transparent, and improved various laws and regulations so that the
liquor industry entered a period of profound adjustment. Meanwhile, high-
end liquor consumption in government affairs was greatly restricted, and
the liquor consumption structure shifted from government consumption
to personal and business consumption. In recent years, the middle class
has risen with the adjustment and recovery of the liquor market and rapid
economic growth. Increasing residents' income improves consumption
levels, upgrades liquor consumption, and makes high-end products a hot
consumption spot. Consumers have strengthened their awareness of
famous liquor brands and pursued higher social satisfaction. The
consumption concept of "drinking less and drinking better" has been
deeply rooted in people's hearts. People are more willing to choose high-
end liquor with a good brand foundation and certain quality guarantees
than low-end liquor. Hence, the market development prospects of high-
end liquor enterprises are bright. In addition, after entering 2019, the prices
of high-end and sub-high-end liquor have been raised, providing a living
space for the middle and high-end liquor enterprises to rise in volume and
price. Significant companies are adjusting their product structure and
entering the high-end liquor market.

In recent years, the profit model of the Chinese liquor industry has
begun to change from total growth to value growth, and the competition
in the liquor industry has become increasingly fierce, making the oligopoly
pattern gradually stabilized. The head leaders, Maotai Stock Corporation
and Yanghe joint-stock company, are booming in the high-end market,
further widening the gap with regional liquor enterprises. Liquor-making
enterprises have begun to focus on high-quality brands and high-quality
production capacity. However, as to the increasingly competitive liquor
market, the market space of small and medium-sized liquor enterprises

has been further squeezed, leading to disturbing development prospects.
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Local leaders will compete with national brands in the middle and high-
end liquor market. The product structure of the industry continues to
adjust, and the differentiation is further intensified, so the competition
pressure of regional liquor enterprises in provinces and regions has
increased sharply, and there is a risk of falling behind. Therefore, the major
regional liquor enterprises in China have formulated national
development strategies, putting the way out in the high-end products,
striving to be a pan-national brand to avoid the future living space being
greatly limited.
Research Objectives
1) To investigate the dynamic landscape of the Chinese liquor
industry, focusing on Wuliangye Company’s high-quality liquor
marketing strategy.

2) To investigate Chinese liquor’s historical significance as a
carrier of traditional culture and its growing global
recognition.

3) to investigate the influence of independent variables such
as product, price, channel, and digital marketing on the
dependent variable of consumer purchase intention.

4) to investigate the impact of the mediating variable,

consumer satisfaction.

Concept and Theory of the Research
The Concept of Liquor

Liquor is a kind of distilled liquor that can only be found in China.
It is one of the six largest distilled liquors in the world (brandy, whiskey,
vodka, gins, rum, Chinese liquor, and spirits). Liquor is made from raw
starch or sugar materials or fermenting and then obtained by distillation.
High-quality liquor must have a proper storage period. Luzhou liquor
should be stored for at least 3 to 6 months, mainly over a year. The
storage period of Fen liquor is about one year, and that of Mao-type liquor
is more than three years. The alcohol content is generally above 40

degrees, and below 40 degrees is low alcohol.
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Chinese liquor is among the world's oldest distilled spirits. It is
divided into five types: strong-flavor, lisht-flavor, sauce-flavor, honey, and
miscellaneous, with the first three dominating the market. Material
preparation, jiuqu (starter) making, solid-state fermentation and
distillation, aging, and blending are all traditional processes for producing
Chinese strong-flavored liquor. The raw materials consist of sorghum or a
combination of sorghum, rice, sticky rice, wheat, and corn. Jiuqu serves as
both a starter and a raw material, primarily determining the microbial
community and enzymes for fermentation while also significantly
contributing to the flavor profile. The solid-state fermentation occurs in a
specially designed fermentation pit at temperatures ranging from 28 °C to
32 °C, and the process lasts 60 days under anaerobic conditions driven by
natural microbiota (Xia et al., 2023).

Chinese liquor, a traditional alcoholic beverage from China, is one
of the world's most famous liquors, with an annual production of 13
million metric tons and sales of $8.8 billion. Chinese strong-flavor liquor
(CSFL) is the most popular type of liquor in China, accounting for more
than 70% of total consumption due to its strong flavor. CSFL is produced
through spontaneous solid-state fermentation and a standard recycling
process. Raw material mixtures are anaerobically fermented for 45-90 days
or longer in specialized rectansgular soil pits lined with pit mud. They are
then taken out of the cellar and distilled to produce CSFL. Pit mud, a type
of fermented clay, is regarded as a small-scale micro-ecosystem
containing a variety of microbiomes that contribute to the simultaneous
saccharification and alcoholic fermentation of raw materials, resulting in
aromatic compounds that significantly influence the aroma and quality of
CSFL (Fu et al, 2021). Baijiu, a Chinese liquor, is produced through
simultaneous saccharification and fermentation. During the simultaneous
saccharification and fermentation process, starch hydrolysis is combined
with fermentation, improving substrate utilization and producing ethanol
and other flavor compounds. Daqu contributes significantly to the
simultaneous saccharification and fermentation of Chinese liquor by

introducing microorganisms and hydrolases. Daqu is produced through
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spontaneous fermentation involving a complex microbial community and
enzyme system. The effects of Daqu's microbial and enzyme compositions
on liquor fermentation must be studied thoroughly (Zheng et al., 2023).

Traditional solid-state fermentation produces a wide range of
valuable products. One such product is Chinese liquor, also known as
Baijiu. In 2016, the Chinese consumed approximately 4 billion liters of
Chinese liquor, valued at $97 billion. Baijiu is made through anaerobic
solid-state fermentation in soil-encased pits with a mix of cooked sorghum
and starter (Daqu). Fungal enzymes in the starter convert starch to
glucose, which yeasts and lactic acid bacteria ferment to produce ethanol
and lactic acid. Although the traditional fermentation technique has been
used for millennia, the yield and quality of liquor vary, and the process is
time- and labor-intensive. The first restriction in anaerobic solid-state
fermentation is likely product inhibition: alcohols and acids inhibit all
microbes. However, overheating is also a concern. Anaerobic solid-state
fermentation has poor cooling compared to aerobic solid-state
fermentation, which uses forced aeration and evaporation to cool
efficiently. Anaerobic fermentation produces significantly less heat, but
cooling rates are also lower without forced aeration. Anaerobic fermenters
rely primarily on conductive cooling, so they can still overheat if the
fermenter is large or the surrounding soil temperature is high (Jin et al,,
2020).

People have used spontaneous fermentation with multiple species
for thousands of years to produce food. It is mediated by various active
microbes, ensuring consistent fermentation patterns and food products.
Understanding the role of microbiota during food fermentation is critical
for improving industrial food production. Starters are commonly used in
food fermentations, including vinegar, rice wine, and Chinese liquor
fermentation. Daqu is a typical spontaneously fermented starter
containing diverse microorganisms derived from the open environment. It
is an essential component in Chinese liquor fermentation. Daqu
inoculation is becoming increasingly popular to improve fermentation. In

Daqu fermentation, for example, adding Bacillus velezensis and Bacillus
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subtilis increased liquefying, saccharifying, and esterifying activity. The
addition of Bacillus amyloliquefaciens, Saccharomycopsis fibuligera, and
Absidia corymbifera increased amylase activity, microbial richness, and
alcohol content in Daqu fermentation (Lv et al., 2023).

Digital Marketing

Digital Marketing (DM) is reshaping the interaction between
businesses and consumers. In the era of Marketing 5.0, companies leverage
social media and digital platforms like Google, Twitter, Facebook, and
Instagram to engage with customers throughout the purchasing process.
Digitalization allows for reimagined co-creation, delivery, and value
capture, impacting enterprise structure, labor, and skills demand. It
enhances product launches, supply chain management, and marketing
efforts, with digital transformation improving problem-solving and
performance (Wu et al., 2024).

The internet's growth and advancements in communication
technologies have made online reviews and recommendations crucial for
consumer decision-making. Businesses use digital marketing to promote
products and influence potential customers with relevant content.
Platforms like Facebook, YouTube, and Instagram are used for consumer
engagement and research, increasing consumer awareness, product
adoption, and purchasing behavior (Armutcu et al., 2023).

Social media marketing and influencer marketing are prevalent
digital marketing strategies. Over 91% of US businesses use social media
for marketing, with spending expected to reach $3.9 billion by 2027
(Mulcahy et al., 2024). Influencer marketing, where brands collaborate with
influential individuals like Cristiano Ronaldo and Mr. Beast, has seen an
800% increase in value over five years. Influencers create authentic
content that captures consumer attention more effectively than
traditional brand-generated ads (Venciute et al., 2023).

In the liquor industry, challenges like product homogeneity and
single-service modes require innovative advertising and network marketing
strategies. Modern internet marketing and online advertising methods can

enhance business performance by focusing on target groups and reducing
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costs. New media advertising should emphasize story, interaction, and
experience, with creativity and publicity forms becoming decisive factors.
Online sales and customized products, driven by extensive data analysis,
are emerging as new profit growth points. Live broadcasting, especially on
platforms like TikTok, is becoming a mature business model for brand
promotion, offering a cost-effective way to diversify marketing channels
and improve consumer experience (Wang Yungi; Nebojsa; Zhang Qian;
Peng Xingliang; Ding Yiyi; Peng Andong; Wu Kanghui; Zhang Gang et al,,
2019).
Consumer satisfaction

Consumer satisfaction is a critical concept in both academic
research and practical applications. Engel (1993) viewed consumer
satisfaction as a subjective evaluation where the consumption experience
surpasses one's expectations. Kotler (1997) defined satisfaction as a feeling
resulting from comparing perceived service or product quality and
expectations. Oliver (1997) provided a widely accepted definition,
describing consumer satisfaction as a psychological reaction and judgment
that the quality of products or services meets people's needs. The theory
of consumer satisfaction has been extensively studied, particularly in
economics. As the theory evolved, scholars have applied it to the public
sector, arguing that residents who pay taxes and fees can be considered
"customers" of public goods and services. Assessing public satisfaction can
help improve the quality and level of public services. In the food and
beverage industry, product development focuses on achieving sensory
characteristics that align with consumer tastes, emphasizing the
importance of understanding consumer perceptions and emotional
responses to ensure satisfaction (Lee et al., 2024). With the rise of e-
commerce, online shopping has become a significant part of daily life,
offering consumers more choices and opportunities for businesses (Li et
al,, 2023).

Online reviews play a crucial role in e-commerce, as consumers
share their experiences and emotions, impacting a company's reputation

and sales performance. Review ratings, a common feature of online
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reviews, allow customers to express their satisfaction by assigning scores
to products or services. Higher ratings indicate greater satisfaction and can
influence future purchase intentions and a seller's reputation in e-

marketplaces (Deng et al., 2023).

Hla,1b,1c o
Product Digital
Price Marketing
Channel
H3a,3b,3c

Consumer
Satisfaction

H2a,2b,2¢ Hdb

Consumer
Purchase
Intention

Figure 1 Conceptual Framework

Research Methodology
Population

Population studied

This paper uses the random distribution of online questionnaires
to explore the population regarding gender, age, occupation, education,
and income. The study's target sample population was the consumers or
customers of Wuliangye Company.
Sampling methods in the study

This research adopts the method of simple random sampling,
based on the current marketing situation of Wuliangye Company Limited,
using the model of five forces of marketing competitiveness, the model
of subdividing market selection, and the model of marketing combination
to carry out qualitative analysis, and trying to find out the marketing
strategy suitable for the development of high-grade liquor in Wuliangye

Company. Relevant data from relevant authoritative statistical agencies
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were used to study the market demand, market scale, market price, and
consumer psychology of liquor. 4Ps and STP marketing theories were used
to formulate the marketing strategies for Wuliangye high-grade liquor.

The Sample Group

Through the above analysis, as shown in the following table, under
the following conditions, 384 questionnaires should have been sent out
in this study. 390 questionnaires were actually sent out, of which 384 were
valid. This study assumes that the consumer survey requires a confidence
level of 95%, a sampling error of no more than 5%, and a lookup table of
Z=1.96,0 = 0.5 and d = 5%. Therefore,n = 1.96 A 2* 05N 2/5% N 2 =
384, indicating that the minimum sample size required for this survey is
384.

Research Result

The demographic profile of the respondents is based on gender,
age, educational background, monthly income, and occupation. In terms
of gender, it can be seen based on the frequency and percentage
distribution that the majority of the respondents are males, with 197
(73%), while females are 72 (27%). Meanwhile, regarding age, most of the
respondents are included in the 36-40 age range with 76 (28%). This is
followed with the same frequency and percentage of 63 (23%) for 31-35
and 41-45 years old. On the other hand, 55 (20%) are from 26-30 years
old, while the least among the frequencies are those belonging to 25 and
below, with 12 (6%) of the respondents.

When it comes to educational background, most of the
respondents are college graduates with 154 (57%), followed by
masters/doctorate holders with 60 (22%) and high school graduates with
the least among the respondents having a frequency of 55 (21%). With
regards to monthly income, most of the respondents earned Y41,000-
Y50,000 with 98 (36%), followed by Y51,000- Y60,000 with 95 (35%),
Y40,000 below with 67 (25%); Y71,000 above with 7 (3%) and Y61,000-
Y70,000 with 2 (1%). Lastly, regarding occupation, most respondents work
in business or corporate industry with 162 (60%). On the other hand, other
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respondents work in the education sector with 53 (20%) followed by self-
employed with 38 (14%) and other work or jobs with 16 (6%).
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Figure 2 SEM Model of Product and Digital Marketing

Table 1 Model Fit Measures

Measure  Saturated Estimated Acceptable
Model Model Thresholds

SRMR 0.101 0.101 < 0.08

d ULS 3.322 3.330 N/A

daG 0.708 0.710 N/A

Chi- 551.978 552.850 Lower is better

square

NF -0.402 -0.404 > 0.9

Note: SRMR = Standardized Root Mean Square Residual; d ULS =
Unweighted Least Squares discrepancy; d G = Geodesic discrepancy; NFI
= Normed Fit Index.
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The present study aimed to investigate the factors influencing
consumer behavior in the context of the liquor industry using the PLS-SEM
approach. The analysis was carried out using SmartPLS to test the
hypothesized relationships between the constructs. The PLS-SEM
algorithm settings followed standard procedures with a maximum number
of iterations set at 3000 and a stop criterion of 10A-7. The outer model
loadings were uniformly set at -1.000, indicating potential issues in the
model specification, as negative loadings on formative indicators are not
typical.

Model Fit. The model's fit was assessed using several fit indices.
The Standardized Root Mean Square Residual (SRMR) was 0.101 for the
estimated and saturated models, indicating a marginal fit as values ideally
should be below 0.08. The Normed Fit Index (NFI) values were negative (-
0.402 for the saturated model and -0.404 for the estimated model),
outside the acceptable range of 0 to 1, suggesting that the model may
not adequately fit the data. The Chi-square statistics were 551.978 for the
saturated model and 552.850 for the estimated model, with discrepancies
(d_ULS and d_G) of 3.322 and 0.708 for the saturated model and 3.330
and 0.710 for the estimated model, respectively. These values indicate a

close fit between the model and the observed data.

Table 2 Model Selection Criteria (Bayesian Information Criterion)

Construct BIC

CPI 8.963
CS -14.585
DM 4.858

Note: BIC = Bayesian Information Criterion; Lower values indicate a better
model.

Model Selection Criteria. The Bayesian Information Criterion (BIC)
was utilized to compare the quality of the model across different
constructs. The BIC values for Consumer Purchase Intention (CPI),
Consumer Satisfaction (CS), and Digital Marketing (DM) were 8.963, -14.585,
and 4.858, respectively. The negative BIC value for CS suggests it is the
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most parsimonious model, indicating a preferable balance between
model complexity and explanatory power.
Table 3 Construct Reliability and Validity

Construct Cronbach's Composite Composite AVE
Alpha Reliability (P_a) Reliability (P_c)

CH -0.191 0.056 0.310 0.345
CPI -0.104 0.021 0.106 0.206
CS 0.049 -0.040 0.538 0.329
DM 0.123 -0.090 0.282 0.317
P -0.153 0.096 0.193 0.152
PR 0.148 -0.048 0.383 0.247

Note: AVE = Average Variance Extracted; Values for Cronbach's Alpha and
Composite Reliability should be > 0.7, and AVE should be > 0.5 for
adequate reliability and validity.

Discriminant Validity. Discriminant validity, assessed using the
Heterotrait-Monotrait ratio (HTMT), revealed values above the threshold
of 1.0 for several construct comparisons, suggesting potential issues with
the distinctiveness of the constructs.

Table 4 Discriminant Validity (Heterotrait-Monotrait Ratio - HTMT)

CH CPI CS DM P PR
CH - - - - - -
CPI 1.042 - - - - -
CS 1.717 1.241 - - - -
DM 1.412 1.461 1.195 - - -
P 1.305 0.982 1.305 1.280 - -
PR 1.436 0.991 1.941 1.012 1.142 -

Note: HTMT values < 1 indicate discriminant validity.

Effect Sizes. Effect sizes were measured using the f-square values,
which indicated that Channel (CH) had a negligible effect on Consumer
Purchase Intention (CPI) and a moderate effect on Consumer Satisfaction
(CS). Additionally, the path from Price (P) to Consumer Satisfaction (CS)
had a substantial effect size.
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Post hoc Minimum Sample Size. The post hoc analysis
determined the minimum sample size required to detect effects at given
levels of power and alpha. Notably, the path from Channel (CH) to Digital
Marketing (DM) would require a substantial sample size of over 2,500
participants to detect effects with 80% power at a 5% alpha level.

Hypothesis Testing. The hypotheses were tested using PLS-SEM
to determine the relationships between the constructs. The results of the
hypothesis testing are as follows:

H1: Channel (CH) positively impacts Consumer Purchase Intention
(CPI). The path coefficient from CH to CPI was non-significant, as indicated
by a small f-square value of 0.019 and a negative posthoc minimum
sample size calculation, failing to support H1. The model explained 3.3%
of the variance in CPI, which is relatively low, indicating other factors may
play a more significant role in influencing CPI.

H2: Channel (CH) positively impacts Consumer Satisfaction (CS).
The results showed a moderate effect of CH on CS with an f-square value
of 0.083. However, the R-squared value for CS was 0.174, suggesting that
while CH contributes to CS, other variables not included in the model
might also have a significant impact.

H3: Channel (CH) positively impacts Digital Marketing (DM). The
path coefficient from CH to DM had a minimal f-square value of 0.004,
indicating a negligible effect. This result does not support H3, suggesting
that CH does not significantly impact DM within this study's context.

H4: Consumer Purchase Intention (CPI) positively impacts Digital
Marketing (DM). The hypothesis was supported with a moderate f-square
value of 0.100, indicating that CPI significantly influences DM. This
relationship had one of the higher R-squared values at 0.149, suggesting
that CPl is a relevant predictor of DM effectiveness.

H5: Consumer Satisfaction (CS) positively impacts Digital Marketing
(DM). The effect of CS on DM was indicated by a small f-square value of
0.006, which does not provide strong support for H5. The R-squared value
for DM was 0.149, implying that other factors besides CS might influence
DM.
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H6: Price (P) significantly impacts Consumer Purchase Intention
(CPI). The analysis yielded a small f-square value of 0.020 for the impact
of P on CPI. The negative coefficient and post hoc sample size calculations
suggest that this hypothesis is not supported, indicating that P may not be
a strong predictor of CPI in this context.

H7: Price (P) significantly impacts Consumer Satisfaction (CS). With
a robust f-square value of 0.159, the hypothesis that P positively impacts
CS was supported, suggesting that Price is an essential determinant of CS
in the liquor market.

H8: Price (P) significantly impacts Digital Marketing (DM). The f-
square value for the impact of P on DM was negligible at 0.000, and the
required sample size for detecting an effect was considerable; thus, H8 is
not supported.

H9: Product (PR) significantly impacts Digital Marketing (DM). The f-
square value of 0.050 for the relationship between PR and DM indicates a
moderate effect size, supporting H9. The product appears to contribute
to the effectiveness of digital marketing strategies.

The findings from the PLS-SEM analysis provide a nuanced
understanding of the factors influencing consumer behavior in the liquor
industry. While some relationships were supported, the overall model fit,
construct reliability, and validity suggest that further model refinement is
necessary. Future research should consider these findings and explore
additional factors that may contribute to a more comprehensive
understanding of consumer behavior in this market.

Conclusions

In light of the findings of the study, the following conclusions were
derived:

1. The study concluded that the demographic profile of the
respondents also plays a significant role in identifying the impact
of liquor brand image on various indicators mentioned in the study.

2. Furthermore, the study concluded that various indicators such as
product, price, and channel are significant components of a brand

or image. At the same time, consumer purchase intention,
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consumer satisfaction, and digital marketing may either increase or
decrease the positive image of the brand depending on the
preferences of the consumers as perceived by the respondents in
the study.

Lastly, it was concluded that not all indicators may significantly
impact the brand, and this still depends on how the consumer
prefers the brand or considers the marketing strategy, packaging,

and overall satisfaction with the product.

Recommendations

The following recommendations were derived based on the

conclusions of the study:

1.

The study recommended exploring the role of the respondents'
demographic profile in factors such as price, product, channel,
digital marketing, consumer purchase intention, and consumer
satisfaction. This will create new studies and research determining
the significant impact of the demographic profile in choosing a
specific liquor brand.

The study also recommended focusing on one or two significant
variables to see their in-depth impact on the study. This can also
be done by including qualitative analysis and interviews among the
respondents and users of the liquor product for a more
comprehensive study.

Lastly, the study recommended increasing the liquor brand's
marketing strategy and improving consumer satisfaction by
focusing on the product's significant and essential elements, such
as its appearance, appeal, taste, smell, and overall satisfaction with
purchasing the brand. This will pave the way for promoting locally-
made liquor brands and help other business owners promote their

products and services to a wide range of consumers.
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Abstract

This paper explores the essential elements in international Chinese
teaching, namely the critical role of intercultural communication. First, it
emphasizes the profound connection between language and culture.
Language reflects the culture and affects the way of thinking, social status,
and cultural inheritance. Secondly, etiquette and communicative styles
play a crucial role in intercultural communication; they reflect social
norms, values, and codes of conduct, and understanding and respecting
these norms is essential to establishing good international relations. At the
same time, the concept of adaptability, namely, students not only need
to understand the etiquette and communication methods of different
cultures but also can adapt to different situations to avoid
misunderstandings and conflicts. Finally, changes in etiquette and
communication indicate that they may change across time and social
environment; therefore, students need to constantly update their
knowledge to adapt to social and cultural changes. This constant updating
of knowledge is not just a recommendation but a necessity in international
Chinese teaching, underlining the importance of continuous learning. In

summary, understanding and respecting Chinese culture in international
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Chinese teaching is essential to promote cross-cultural communication
and help students better cope with the challenges of cross-cultural

communication.

Keywords: Intercultural Communication, Chinese Language Teaching,

cultural Diversity

Introduction

In today's globalized world, intercultural communication is not just
essential, but it's a responsibility for daily life and work. You promote this
understanding as educators, researchers, and students in international
Chinese teaching and cross-cultural communication. People from diverse
cultural backgrounds must interact in various fields, such as business,
education, and tourism. Therefore, developing students' intercultural
communication skills is crucial in international Chinese teaching. As China's
global status rises, more people are learning Chinese, increasing the
demand for cross-cultural communication. This syllabus highlights the
importance of intercultural communication in international Chinese
teaching and effective teaching methods, and it is your role to implement
these strategies and foster a more interconnected world.
The Concept and Importance of Cross-Cultural Communication

Intercultural communication is communicating and understanding
effectively in different contexts, encompassing language, culture, values,
beliefs, and customs. Students from various countries need these skills in
international Chinese teaching to understand and engage with Chinese
culture. Promoting intercultural communication fosters international
cooperation and cultural exchange and helps individuals adapt to
multicultural environments. Mastering these skills enables learners to
respect cultural differences, reduce conflicts, and enhance their
competitiveness internationally while broadening their horizons and
supporting personal growth.

Teaching Objectives and Learners' Needs
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Clear teaching objectives and plans tailored to learners' needs are
essential in international Chinese teaching. Teaching objectives should
include:

- Helping students master Chinese language skills for effective oral

and written communication.

- Cultivating students' cultural awareness to understand Chinese

culture's background and values.

- Developing students' cross-cultural communication skills, including

cultural adaptation.

Educators must understand learners' diverse  backgrounds,
motivations, and goals. For example, business professionals may need to
communicate Chinese for business, while culture enthusiasts may focus
on understanding Chinese culture. Educators should adjust teaching
content and methods to meet these varied needs.

Research Methods and Tools

Educators must be familiar with research methods and tools from
linguistics, sociology, psychology, and international relations to teach
intercultural communication effectively. Utilizing research findings helps
students grasp the principles and practices of intercultural
communication. Additionally, educators should select and develop
appropriate textbooks and resources, including cultural and language
books, case studies, and multimedia resources, to provide a diverse

learning experience.

1. Cultural Cognition

Cultural cognition is critical to cross-cultural communication,
especially in international Chinese teaching. It plays a significant role in
global communication, business cooperation, and international relations.
Cultural cognition involves understanding and respecting different cultures
and responding to cultural differences. Its importance is reflected in
several areas:

- Promoting Effective Communication: Cultural cognition helps

facilitate effective communication. Students learning Chinese must
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master language skills and understand Chinese culture's
background, values, customs, and traditions. This understanding
helps them avoid cultural misunderstandings and conflicts,
building mutual trust and friendly international relations.
Enhancing Cultural Sensitivity: Understanding the characteristics
and differences of various cultures enhances students' cultural
sensitivity. This awareness makes students more inclusive and
adaptable to multicultural environments, essential for promoting
cultural exchanges and international cooperation.

Improving Communicative Effectiveness: Knowledge of Chinese
culture helps students adjust their communication style to align
with Chinese habits and expectations, fostering trust and affinity in
interactions with Chinese people.

Developing Social Skills: Cultural cognition improves individuals'
social skills, aiding them in adapting to different social
environments and establishing relationships with people from

diverse backgrounds.

Cultural Dimensions

Cultural dimensions are conceptual frameworks for describing and

comparing differences between cultures. As proposed by social

psychologist Geert Hofstede, these dimensions help to understand

behaviors, values, habits, and ways of thinking across cultures. Key cultural

dimensions include:

Individualism and Collectivism: This dimension describes people's
sense of belonging and social dependence. Individualistic cultures
emphasize autonomy and individual rights, while collectivist
cultures focus on group unity and shared interests.

Power Distance: This dimension reflects a society's distribution of
power and authority. High power distance indicates unequal power
distribution, while low power distance signifies more equality.
Uncertainty Avoidance: This dimension describes attitudes towards

uncertainty and risk. High uncertainty avoidance signifies low
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tolerance for uncertainty, while low avoidance indicates higher
tolerance.

Gender Roles: This dimension covers gender and social roles,
describing gender equality and role division in different cultures.
Long-term and Short-term Orientation: This dimension describes
cultural views on time and planning. Long-term-oriented cultures
emphasize planning and perseverance, while short-term-oriented

cultures focus on immediate satisfaction.

Cultural Markers

Cultural markers are symbols, objects, and practices representing

a specific culture's values, beliefs, traditions, and identities. Understanding

cultural markers helps convey cultural information, establish cultural

identity, and promote cultural exchanges. Key points include:

Expression of Culture: Cultural markers like language, food,
clothing, architecture, and art reflect a culture's core values and
traditions.

Cultural Identity: Cultural markers help establish connections and
identity within a culture, fostering a sense of belonging.
Promoting Cultural Exchanges: Cultural markers facilitate
understanding other cultures' traditions, rituals, values, and beliefs,
promoting intercultural exchange and learning.

Educational Importance: In international Chinese teaching,
educators can use cultural markers to help students understand
Chinese culture's values and traditions, enhancing their cultural

awareness and identity.

In summary, cultural cognition, dimensions, and markers are crucial in

international Chinese teaching and cross-cultural communication. They

help promote effective communication, cultural sensitivity, and social

skills, aiding students in navigating and appreciating the multicultural

world.

Literature review
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Language and Communication
Relations between Language and Culture

Language and culture are inseparable and mutually influential core
elements of human society. Language is a part of culture, and culture is
expressed and transmitted through language. Understanding this
relationship is crucial for international Chinese teaching. Language reflects
culture by carrying its values, history, traditions, and identity. Different
languages express unique cultural characteristics through vocabulary,
grammar, and pronunciation. For example, many Chinese idioms reflect
values such as respect for elders, harmony, and hard work. Understanding
these elements helps students grasp Chinese culture's underlying values
and social norms.

Language also influences thinking patterns. Linguist, Benjamin Lee
Whorf's "relativity of language", suggests that different languages shape
cognitive processes and ways of thinking. For instance, Chinese culture's
"human-oriented" thinking emphasizes interpersonal relationships, while
English  culture's "task-oriented" thinking focuses on goals and
independence. Understanding these differences is essential for effective
cross-cultural communication.

Language and social status are closely linked. Different languages
often reflect social hierarchies and power distributions. For example,
Mandarin holds high social status in China, while regional dialects and
minority languages are less prominent. Recognizing these dynamics helps
students appreciate the diversity within Chinese society. Languasge is also
a carrier of cultural heritage. Through stories, legends, and traditions,
language preserves cultural knowledge. Learning Chinese enables
students to access Chinese literature, philosophy, history, and traditional
festivals, deepening their cultural understanding.

Cultural Dimensions

Cultural dimensions provide a framework for describing and
comparing cultural differences. Social psychologist Geert Hofstede
proposed that these dimensions help interpret behaviors, values, habits,

and thinking across cultures. Key cultural dimensions include individualism
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vs. collectivism, power distance, uncertainty avoidance, gender roles, and
long-term vs. short-term orientation. Individualistic cultures emphasize
autonomy and individual rights, while collectivist cultures focus on group
unity and shared interests. Power distance reflects the power distribution
in society, with high power distance indicating unequal power distribution
and low power distance signifying more equality. Uncertainty avoidance
describes attitudes towards uncertainty and risk, with high uncertainty
avoidance signifying low tolerance for uncertainty and low avoidance
indicating higher tolerance. Gender roles cover gender and social roles,
describing gender equality and role division in different cultures. Long-
term vs. short-term orientation describes cultural views on time and
planning, with long-term-oriented cultures emphasizing planning and
perseverance and short-term-oriented cultures focusing on immediate
satisfaction.
Cultural Markers

Cultural markers are symbols, objects, and practices representing
a culture's values, beliefs, traditions, and identities. They help convey
cultural information, establish identity, and promote cultural exchanges.
Cultural markers like language, food, clothing, architecture, and art reflect
a culture's core values and traditions. These markers help establish
connections and identity within a culture, fostering a sense of belonging.
They also facilitate understanding other cultures' traditions, rituals, values,
and beliefs, promoting intercultural exchange and understanding.
Educators can use cultural markers to help students understand Chinese
culture's values and traditions, enhancing their cultural awareness and
identity.
Etiquette and Communication Methods

Etiquette and communication styles are critical elements in cross-
cultural communication. Understanding and respecting Chinese etiquette
and communication methods are crucial for students to communicate
effectively with Chinese people and grasp Chinese culture. In social
interactions, etiquette norms and codes of conduct reflect values such as

respect, harmony, and relationships. Students should learn social
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greetings, respectful language, and polite expressions. Communication
styles include verbal and non-verbal communication, such as language,
facial expressions, eye contact, and body language. Chinese
communication tends to be indirect, valuing face and respect. Adaptability
in adjusting behavior in different cultural situations to accommodate local
norms and expectations is also crucial. Developing adaptability skills helps
build relationships and avoid misunderstandings.
Pragmatics and Rhetoric

Pragmatics and rhetoric focus on how language is used in different
contexts. Understanding these principles helps students use Chinese
effectively. Pragmatic errors and misunderstandings are common
problems in intercultural communication. Educators should help students
identify and avoid these errors. Understanding context and implicit
meanings in the Chinese language is essential, as are the influences of
tone and grammar on communication.
Teaching Methods and Practice

Effective teaching methods are crucial for mastering Chinese and
cross-cultural  communication  skills. Active learning encourages
participation through group discussions, role-playing, and project research.
Adaptable methods meet the needs of diverse learners, including
beginners, intermediate, and advanced students. Standard teaching
methods include role-playing to simulate real situations, case analysis to
apply theoretical knowledge, field trips to experience different cultural
environments, multimedia teaching using audio, video, images, and
interactive software, and cooperative learning through teamwork.
Practice

Practical application is critical in international Chinese teaching.
Educators can organize cross-cultural programs, internships, and
volunteering opportunities for direct cultural experience. Cross-cultural
communication activities such as cultural festivals, lectures, and
symposiums  provide additional practical experiences.  Effective
assessment and feedback help students improve their intercultural

communication skills through verbal and written communication tests,
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project assignments, and case analysis. Timely and specific feedback
guides improvement.

Understanding the relationship between language and culture,
cultural dimensions, markers, etiquette, and communication methods is
essential for effective international Chinese teaching. Practical
applications, adaptable teaching methods, and continuous assessment
enhance students' cross-cultural communication skills, promoting better
understanding and cooperation in a multicultural world.

Case Studies and Practice

Case studies and practice are key elements in international
Chinese teaching, helping students better understand and cope with the
challenges of intercultural communication. Through case studies, students
gain insight into cultural differences and communicative problems in
practical situations and learn how to solve them. Practice allows students
to transform their theoretical knowledge into practical skills, enhancing
their cross-cultural communication abilities. Combining these two
elements helps students better handle communicative challenges in a
multicultural world.

Case studies are a method of profoundly understanding and
analyzing specific situations, helping students grasp intercultural
communication's practical problems and challenges. Through case
studies, students can address cultural conflicts and misunderstandings,
intercultural communication challenges, and international business and
professional communication. For example, case studies can highlight
communicative issues between different cultures, such as cultural
conflicts and misunderstandings, allowing students to analyze the causes
and propose solutions. They can also cover various challenges in cross-
cultural communication, such as language barriers, non-verbal
communication issues, and etiquette differences, teaching students how
to respond to and overcome these challenges. Additionally, case studies
related to international business and professional communication enable
students to simulate business situations and understand global business

negotiations, meetings, etiquette, and cultural differences. Through case
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studies, students gain a deeper understanding of communicative issues
and cultural differences, helping them prepare for international
communication and cultural exchanges and promoting international
cooperation and understanding.

Practice is a meaningful way to transform theoretical knowledge
into  practical skills. It allows students to apply cross-cultural
communication skills and improve their valuable abilities. The significance
of practice includes improving skill levels, increasing self-confidence, and
enhancing cultural experience. Practice effectively improves skill levels as
students apply intercultural communication skills in practical contexts and
understand how to use them effectively. Practical application also boosts
students' confidence, helping them overcome tension and uneasiness and
making them more comfortable communicating with Chinese people.
Additionally, practice enriches students' cultural experiences, allowing
them to immerse themselves in Chinese culture and understand different
cultural practices and customs. Various activities and experiences can help
students improve their intercultural communication skills, including
language exchange, cultural festivals and activities, and cross-cultural
communication training. Language exchange involves engaging with native
Chinese speakers to enhance oral communication skills. Participating in
Chinese cultural festivals and activities provides firsthand cultural
experience. Cross-cultural communication training simulates real-life
communication situations, such as business meetings, social gatherings,
and shopping, allowing students to practice cross-cultural communication
skills. Students apply their cross-cultural communication skills to practical
situations through practice, improving their communicative competence
and cultural experience.

The most effective approach is to combine case studies and
practice. Analyzing cases helps students wunderstand theoretical
knowledge and strategies, which they can apply to practical situations.
This combination enhances their cross-cultural communication skills and
comprehensive abilities. For example, students can analyze a case of

cultural conflict, understand strategies to address it, and then apply them
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through simulation practices. This integrated approach helps develop
students' problem-solving skills, critical thinking, and cultural sensitivity,
which are crucial for intercultural communication. It also increases their
understanding and appreciation of Chinese culture, promoting

international commmunication and cultural exchanges.

Conclusion
Future Development and Trends

International Chinese teaching continuously evolves and is
influenced by slobalization, technological advancements, and other
factors. Future developments and trends include digital education,
cultural diversity, educational technology, teaching methods innovations,
and enhanced international collaboration.
Digital Education

Digital education is becoming indispensable in international
Chinese teaching. With widespread Internet and mobile technology,
students can easily access online learning resources such as textbooks,
videos, speech recognition technologies, and courses. Digital education
offers flexibility and customization to meet individual needs, providing
real-time interaction and feedback to enhance language skills. More online
tools will be used, and the reach for Chinese learning will be expanded.
Cultural Diversity

Understanding cultural diversity will become essential in
international Chinese teaching as globalization accelerates. Students must
master language skills and appreciate China's rich cultural traditions and
multi-ethnic diversity. Emphasizing cultural sensitivity will help students
navigate intercultural communication challenges and establish successful
international relationships.
Educational Technology and Teaching Methods

Innovations in educational technology will significantly impact
Chinese language education. Virtual reality (VR), augmented reality (AR),
and artificial intelligence (Al) will provide immersive learning experiences,

helping students understand Chinese culture, language, and history.
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Teaching methods will continue to evolve, focusing on personalized and
problem-oriented learning. Cultivating cross-cultural communication skills
will remain a key goal, with students gaining competence through practice
and case studies.

International Cooperation

International cooperation will remain crucial in Chinese language
teaching. Students will have more opportunities to engage in international
programs, interact with Chinese peers, and enhance their communication
skills. Educational institutions will strengthen ties with China, improving
teaching quality and promoting cross-cultural understanding and
international friendships.

In summary, international Chinese teaching is a dynamic field that
is facing new challenges and opportunities. Future trends will emphasize
digital education, cultural diversity, innovative technology, and global
collaboration. These developments will meet the needs of students in a
globalized world, providing opportunities for learning Chinese and

promoting cultural exchanges.
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Abstract

This article mainly studies the costume styles of palace women in
the prosperous Tang Dynasty as the starting point. It comprehensively
analyzes the overall characteristics of the costume styles of palace
women in the prosperous Tang Dynasty. It combines ancient and modern
times and expounds on the role of the costume elements of palace
women in the prosperous Tang Dynasty. The inheritance and innovation
in contemporary Chinese wedding image design and related design
practices were carried out based on this theoretical research, providing
new examples for the inheritance and innovation of traditional elements
in contemporary Chinese wedding image design. The purpose of the
research is threefold: (1) The purpose is to study the history and clothing
style of court women in the Tang Dynasty and other related information.
(2) Analyze contemporary Chinese wedding dress design, marketing data,
and consumer behavior. (3) The purpose is to integrate the styling
characteristics of women's costumes in the Tang Dynasty palace into the
design of contemporary women's image of Chinese wedding dresses.

Describe the application process in detail, and evenly design the body's
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overall shape renderings and style diagrams. The population samples used
in this study include senior staff of local bridal shops in Luoyang and
newlyweds aged 25-35 who are not yet married or are about to get
married.

It turns out that the application of Chinese traditional costume
culture in contemporary Chinese wedding dress design is becoming
increasingly widespread. This article mainly studies the palace costumes
of the Tang Dynasty through a combination of pictures and text based on
reading relevant documents and collecting photographs. Systematic
analysis of the system and characteristics of the court women's clothing
in the prosperous Tang Dynasty, and an in-depth understanding of the
cultural characteristics of the court women's clothing in the prosperous
Tang Dynasty, including the clothing system, styles, colors, etc. of the
court women's clothing in the prosperous Tang Dynasty, and a detailed
analysis of the contemporary Chinese wedding costumes, and found that
the costume culture of the court women's clothing in the prosperous Tang
Dynasty The influence of clothing culture on modern Chinese wedding
attire is mainly reflected in the aspects of shape, color, pattern, etc,,
among which the influence of shape is the most prominent. These
conclusions provide valuable reference for how contemporary Chinese
wedding dress design can better inherit and develop Chinese traditional
clothing, which is the focus of this article. When modern designers design
wedding dresses with Chinese national characteristics, they must have an
in-depth understanding of Chinese traditional clothing culture and give
new life to traditional wedding dresses. Finally, this article simulates the
design of how contemporary Chinese wedding attire can better inherit and
develop the Tang Dynasty palace women's clothing. It compares the
design results with the previous analysis to explore how to use the Tang
Dynasty palace women's clothing in contemporary women's wedding
clothing. Women's clothing elements also propose practical ways to
inherit traditional Chinese clothing from the Tang Dynasty.

Keywords: women's clothing in the prosperous Tang Dynasty palace,

Chinese wedding dress, inheritance and development
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1. Introduction

Women's clothing in the prosperous Tang Dynasty witnessed the
prosperity of the Tang Dynasty and the unrestrained and bold people's
aesthetics. The costume culture of the prosperous Tang Dynasty is rich
and colorful, and my research is just the tip of the iceberg. Through
continuous excavation and research, | will use historical means and
fashion design methods to reproduce the magnificence of costumes in the
prosperous Tang Dynasty and Chinese tradition to carry forward the
costume culture of the prosperous Tang Dynasty. Culture lets the whole
world understand the Chinese spirit.

Through my research, | hope to get the following expected value.

1) The analysis of court women's wear in the Tang Dynasty and the
classification and summary of the clothing data in the Tang Dynasty
provide a specific reference basis for future research and application of
the elements of the Tang Dynasty for design.

2) The Tang Dynasty costume is the glorious period of Chinese
feudal society. To draw and analyze the characteristics of its costume
modeling is to protect the historical culture better. It can also provide new
design inspiration for Chinese-style wedding costume design, promote the
development of Chinese national costume, and better carry forward the
spirit of Chinese traditional national culture.

3) It plays a specific role in summarizing the essence of the artistic
civilization achievements of the Tang Dynasty. Based on the theoretical
research results on the modeling characteristics of the royal women's
clothing in the Tang Dynasty, this paper combines it with modern art
design and creation to provide specific beneficial references for the image
design of Chinese wedding clothing.

Research Objectives

1. To study the history, the costume styles of palace women during
the Tang Dynasty, and other related information.

2. To Analyze contemporary Chinese wedding design, marketing
data, and consumer behavior.

3. To design a contemporary Chinese bride's wedding dress.
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Literature Review

The Tang Dynasty has consistently implemented a policy of great
national integration and inclusiveness. As the capital of the Tang Dynasty,
Chang'an became a hub for exchanges with foreign cultures. (Rong
Xinjiang, 2012:37) People from various countries, such as Han, Uighur,
Nanzhao, Qiuci, Persia, and Silla, are residents of Chang'an City for trade.
Our excellent culture is spread to other countries in the world through
them, and at the same time, it is absorbed subtly. Exotic style.

In terms of economy, under the enlightened and stable political
environment, its economy shows a comprehensive development trend.
(Wu Jing, 2010:52) In agriculture, the emergence of curved shaft plows,
hydraulic trolleys, etc., brought agricultural production into a new stage
and promoted economic development. The handicraft industry also
improved daily with the advancement of science and technology, and the
labor division mechanism was gradually improved, which enabled the
handicraft industry to develop significantly during this period. The solid
economic strength during the prosperous Tang Dynasty was primarily due
to active foreign trade. At this time, trade on the Silk Road began to
flourish, transportation on the sea was convenient, and economic and
trade exchanges between China and foreign countries were frequent,
which led to rapid economic development.

Luoyang is one of the birthplaces of Chinese civilization and the
eastern starting point of the Silk Road. Many dynasties have established
their capitals in Luoyang in history. At the same time, Luoyang was also
the capital during the Wu Zetian of the Tang Dynasty period. As the author
is from Luoyang, | feel that | have an obligation. To spread the traditional
culture of my hometown, the research on the costumes of the prosperous
Tang Dynasty is, on the one hand, to better promote the national culture
and inherit the cultural essence. On the other hand, it also injects new
vitality into the clothing design industry, adds new design elements, and
explores more innovative design ideas. Continuously analyze and study
the richness and diversity of costume culture in the prosperous Tang

Dynasty, reproduce the magnificence of costumes in the prosperous Tang
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Dynasty, carry forward the costume culture in the prosperous Tang
Dynasty, carry forward Chinese traditional culture, and let the world
understand Luoyang, the prosperous Tang Dynasty, and the spirit of China.
Scope of Research

1. Scope of Population and Sample in the Research

This study is qualitative, and the researcher conducted a systematic
random sampling from the study population within the following range:

Mingtang Scenic Area Tour Guide: The Mingtang Scenic Area Tour
Guide has an excellent understanding of the literature and history of the
Tang Dynasty and is even more familiar with the palace women's clothing
and accessories during the Tang Dynasty. This way, they can quickly
understand the clothing changes in Luoyang during the Tang Dynasty.

Newlyweds: Couples who got married in Luoyang have the most
say in the current demand for the wedding market because only by
understanding the needs of consumers can we know the prospects of
wedding clothing and the wedding market.

Wedding dress shop owner: Understand the trend of wedding
dresses in China and internationally, quickly capture wedding dress market
information, and accurately judge the dresses brides like to wear.

Fashion designer: From the professional design perspective, we
will conduct a more in-depth analysis of the problems in the clothing
design process and the specific optimization process.

2. Research Area

Luoyang City, Henan Province, China.
3. Time

August 31, 2021 to January 31, 2024
Research Methodology

The research methods used in this study are as follows:

1. Study the history, culture, and clothing system of the Tang
Dynasty and analyze the characteristics of palace women’s clothing.

2. Study wedding clothes and accessories at different levels in the

Tang Dynasty and analyze clothing styles and design principles.
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3. Research and refine the elements of women’s clothing in the
palace of the Tang Dynasty and summarize the design features.

4. Research the Luoyang wedding market and local wedding
customs and analyze consumers’ favorite styles of wedding dresses.

5. Based on the characteristics of women's clothing in the Tang
Dynasty and local wedding customs in Luoyang, make design sketches and
formulate corresponding concepts.

6. Design the finished product based on the design sketch and
complete the questionnaire survey.

Research Framework

Traditional costume
culture has been
inherited and
developed

Chinese wedding dress with
traditional elements of Tang
Dynasty court

Royal women's dress in Present situation of
‘contemporary Chinese

the Tang Dynasty: wedding

Figure 1 Research Framework

As shown in the picture, the two main subjects of my research are
at the bottom of the image. One is mainly to study the dress system,
grade, style, etc., of palace women's clothing in the prosperous Tang
Dynasty, and the other is primarily to examine the current situation of
local weddings and wedding dress markets in Luoyang through
questionnaire surveys, Obtain adequate information through interviews
and other methods to draw relevant conclusions. Next, | will combine the
two main subjects of my research with modern art design creation to
provide a valuable reference for the image design of Chinese wedding

clothing. The top of the picture is also the core content that | ultimately
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want to express, which is to reproduce the magnificence of China's
costumes in the prosperous Tang Dynasty through my research and
redesign to carry forward the costume culture of the prosperous Tang
Dynasty, carry forward Chinese traditional culture, and make our country's
traditional costume culture can be inherited and carried forward.
Definitions of Terms

Flourishing Tang Period refers to the period defined as the 649
reign of Zhenguan of Emperor Taizong -- 820 years of Flourishing Kaiyuan
reign of Emperor Xuanzong, namely the period from Yonghui Era when
Emperor Gaozong succeeded to Emperor Yuanhe of Emperor Xianzong of
Tang Dynasty. The economy developed rapidly during this period, known
as the "Flourishing Tang Period" in history.

Court women's clothing refers to the clothing worn by court
women related to the royal family in the Tang Dynasty, including the
empress, crown princess, and domestic and foreign concubines. Clothing
has its features in style, color, and fabric.

Chinese wedding dress refers to the clothing worn on a specific
wedding occasion. This paper studies Chinese women's wedding dresses,
mainly including the dress shape of women on their wedding day.
Research Results

The results of this study are summarized and categorized into three
items according to the research objectives:

1. An in-depth understanding of the cultural characteristics of
palace women's clothing during the Tang Dynasty provides a clear
direction for designing female images in contemporary Chinese weddings.

2. Conduct interviews and research on Luo Yang’s traditional
wedding customs and dresses, extract consumer behavior analysis, and
make corresponding predictions on wedding dress trends in 23-24 years.

3. Integrate Tang Dynasty palace women's clothing into
contemporary Chinese wedding clothing, re-innovate and redesign it, and
evaluate satisfaction.

1. The cultural characteristics of court women's clothing in the

prosperous Tang Dynasty
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The prosperous Tang Dynasty was the heyday of feudal society. It
was an era full of illusions and hopes. It was an era of deliberate
innovation, and it was also an era when the human personality as the
subject was brought into play. Human dignity and self-confidence have
been relatively affirmed, and the shackles that have long bound people's
thoughts no longer exist. During the Tang Dynasty, the political economy
was unprecedentedly prosperous, and the people lived and worked
peacefully and contentedly. On this basis, the development of the textile
and clothing industry also reached new heights, which was reflected not
only in the innovation of fabrics but also in the aesthetic demand for
clothing. Unlike in the past, where clothing was only used to keep warm
and conceal shame, women's clothing during the Tang Dynasty began to
have a relatively strong sense of aesthetics. From the early Tang Dynasty
to the prosperous Tang Dynasty, the clothing styles of court women also
changed slightly, mainly reflected in the skirts, which gradually changed
from a tight and narrow style to a comprehensive style.

The overall shape of clothing is the most direct and significant
feature of clothing style. During the Tang Dynasty, the style of underskirts
gradually changed from the tight and narrow style in the early Tang
Dynasty to a loose style, with a wide hem and an A-line shape. In addition,
the most prominent clothing style feature during the Tang Dynasty was
the extremely bold neckline design. In this period's palace, women's
clothing best reflected the fashion of exposing beauty. There were many
styles of necklines, including generous round necks, sweetheart collars,
square collars, straight collars, bare collars, etc. Among them, the bare
collar design with open collars was the most daring. It was huge, with no
cover at the neck, and the chest was also half-covered.

At the same time, patterns are essential to reflect people's
aesthetics and thoughts. The unprecedented development of the silk
weaving industry during the prosperous Tang Dynasty made it possible to
create colorful clothing patterns. Gorgeous and graceful clothing patterns
were the main characteristics of the Tang Dynasty. During the prosperous

Tang Dynasty, clothing color still followed the "ritual system," and the
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color system for official uniforms was created. Although the status of
women during the prosperous Tang Dynasty was higher than before, the
system of "husband is valued and wife is honored" was still maintained in
terms of clothing color.

Studying the inheritance and innovation of palace women's clothing
elements in the Tang Dynasty in the design of contemporary Chinese
wedding clothing can allow people to have a better understanding of the
connotation of traditional culture and provide insights into the brand
development of Chinese wedding clothing and the role of traditional
Chinese clothing elements in modern Chinese wedding clothing.
Applications in wedding wear provide strong evidence and more room for
development.

3. Survey traditional wedding customs and dresses in Luoyang to
obtain a consumer audience for wedding wear and future market
trends.

Through a questionnaire survey, we explored the acceptance of
traditional wedding attire by local wedding groups in Luoyang and the
audience's clothing styles. The following data chart shows specific
statistical information.

125
100 9545%
s
50
2
0% 455%

0 —— —
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Figure 2 Do you think reviving traditional Chinese wedding attire is

necessary?
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Figure 3 I Luo Yang is the ancient capital of thirteen dynasties. Do

you think promoting the costume culture of the prosperous Tang Dynasty
is necessary?
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Figure 4 Are you willing to try innovative designs of Chinese
wedding attire combined with traditional elements?
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Figure 5 What aspect of wedding dress design do you pay the
most attention to?
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Figure 6 What kind of wedding dress would you choose for your
wedding?

The above questionnaire survey shows that consumers are willing
to combine traditional Tang Dynasty elements with current Chinese
wedding clothes. However, there are too many similarities in the current
wedding market, and most are based on online designs. There is a lack of
new ideas, so grasping the application and innovation of traditional
cultural elements in the prosperous Tang Dynasty is the main problem
contemporary fashion designers face. We should first understand a truth,
that is, the premise of clothing fashion innovation is the inheritance of
traditional culture. If we do not understand the traditional culture, modern
clothing design will be a rootless tree, and innovation will become
meaningless. Mr. Zhang Qizhi, an expert on my country’s ideological and
cultural history, once said: “There is no doubt that we should learn
everything useful to us from foreign countries, but if any foreign culture is
not combined with our own culture, it will be difficult to absorb the
foreign culture. Strengths: Cultural integration and transplantation are
necessary conditions for cultural progress and development, but
transplantation' requires fertile soil. Without such a foundation,
transplanted seeds will have difficulty taking root, sprouting, blooming,
and bearing fruit.

Through analysis and research on the clothing background and
characteristics of palace women's clothing in the prosperous Tang Dynasty,
elements were extracted, transformed, and integrated for the innovative

redesign of Chinese wedding clothing. Through the analysis and



TmTigeaaiauiuazaninems D7 7 auf 4 nangnen - Famew 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 4 July — August 2024

understanding of the court women's clothing system and wedding dress
styles in the prosperous Tang Dynasty, we can gain a deeper
understanding of the dress and accessory requirements of court women's
clothing. The clothing design principles are mainly reflected in uniformity,
balance, and emphasis on clothing. Finally, we conduct Innovation.
Therefore, in the subsequent design process, the principles of wedding
dress design must be fully considered. Integrating the characteristics of
women's costumes in the palaces of the Tang Dynasty into Chinese
wedding attire has specific reference value. It can enhance the value of
the development of Luoyang's cultural tourism industry. At the same time,
we visited Luoyang for field trips. We reviewed relevant literature to
predict the 24-year wedding dress fashion trend. We drew five conclusions:
1. Various styles coexist and develop towards diversification and
individualization. 2. Combined with folk customs to reflect national
characteristics 3. Different styles of regional wedding clothes are
integrated. 4. The quality of wedding clothes is developing towards high-
end. 5. The combination of art and technology is the inevitable trend of
innovation and development of wedding clothes.
4. Display of the re-design effect of integrating Tang Dynasty
palace women’s clothing with contemporary Chinese wedding
clothing

The following is a draft drawing based on the redesign of palace
women's clothing in the Tang Dynasty combined with Chinese wedding

clothing.
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e

Figure 7  Hand drawn draft diagram
After screening nine drafts of designed clothing, the three best

outfits, the third, sixth, and ninth, were selected through data analysis for

later design application.

Descriptive Statistics

Number of people | percentage

Symbol 1 66 83.54%

Symbol 2 5 6.25%

Symbol 3 3 3.75%
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Symbol 4 74 93.67%
Symbol 5 4 5.06%
Symbol 6 6 7.5%
Symbol 7 1 1.27%
Symbol 8 70 88.61%
Symbol 9 11 13.92%

Figure 8 . Design Sketch Evaluation Data Sheet

The above picture shows from the data questionnaire survey of
local Luoyang newlyweds, bridal shop staff, and Tiantang Mingtang Scenic
Area staff that the 1st, 4th, and 8th sets of clothing in the chart have a
higher number of people choosing and are more popular. We finally chose

the first, fourth, and eighth sets designed for final renderings according to

the data.
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Figure 9 Three sets of clothing design renderings

The design name of this work is "Tang Style Wedding Dress: Chinese
Red Clothes." Three sets of clothing are designed, inspired by Guo Pei's
"Chinese Wedding Dress" series. The original intention of the author's
design is to carry out the design practice of the project from the
perspective of cultural inheritance and modern design aesthetics. This
design incorporates an understanding of palace women's clothing in the
Tang Dynasty and current Chinese wedding clothing. It is hoped that it can
highlight the unique style of Chinese wedding clothing, break through the
traditional strict hierarchical order, and modernize palace wedding

clothing in the Tang Dynasty. Innovative design, while not losing the spirit
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of traditional culture, is as close as possible to modern clothing aesthetic
trends. When designing the dress shape, we chose the conventional
palace dress shape of the prosperous Tang Dynasty, combined with the
grand, festive, chic, and other styles. We used the elements of the palace
women's clothing in the prosperous Tang Dynasty to reflect the
uniqueness of women with the characteristics of tightness and
gorgeousness. Beauty. In the design, the superposition technique matches
the fabrics, reflecting the sexiness and nobility of women; gold and red
headdresses are chosen for clothing accessories, and the effect of the
completed work is close to expectations.

Conclusion

The application of Chinese traditional clothing culture in
contemporary wedding dress design is becoming more and more
extensive. This article is divided into two directions: the interpretation of
women's clothing in the Palace of the Prosperous Tang Dynasty and how
contemporary women's wedding clothing inherits the clothing culture of
women's clothing in the Palace of the Prosperous Tang Dynasty. When
studying the application and innovation of palace women's clothing
elements in the design of modern women's clothing during the period,
through on-site visits to the local wedding dress market in Luoyang and
conducting questionnaire surveys, combined with my design innovation
practices, the following conclusions were mainly drawn:

(1) During the prosperous Tang Dynasty, The palace women's
clothing of the 19th century was bold and open in style, and the role of
apparel changed from focusing on the primary function of keeping out the
cold and covering up shame to concentrating on the aesthetic function.
Therefore, palace women's clothing has distinctive characteristics in terms
of styles, patterns, etc., which provides a valuable reference for the design
of contemporary women's wedding clothing.

(2) Chinese local wedding dress brands are influenced by traditional
clothing culture. Traditional Chinese clothing culture is increasingly
reflected in clothing, and personalized designs often appear in the

wedding dress market.
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(3) Through the analysis and summary of contemporary Chinese
women’s wedding attire’s inheritance of elements of Tang Dynasty palace
women’s dress, we understand that modern women’s wedding attire’s
inheritance of traditional clothing culture is mainly reflected in the partial
application of clothing styles, colors, craftsmanship, etc.

(4) The use of Chinese traditional clothing culture must be based
on a deep understanding of the connotations of traditional clothing
culture. The conventional clothing inheritance culture cannot be simply
retro. Still, it should be based on the perspective of modern wedding
dress design, using extracted combinations and other methods, cleverly
applying the Tang Dynasty palace women's clothing culture to design
contemporary wedding clothes.

Research Recommendations

Advice for academics:

| have consulted a large amount of literature. Judging from the
current research status, there is a large amount of theoretical and picture
information about the costume culture of the Tang Dynasty. However,
there is no relatively systematic and in-depth research on the
characteristics of palace women's clothing elements in the prosperous
Tang Dynasty. Moreover, A large amount of information is concentrated
on ancient clothing, and the research focuses too much on historical and
cultural aspects, leaving much room for academic research on the
inheritance and innovation of traditional elements in the design of Chinese
wedding dresses. In the future, researchers should pay more attention to
combining traditional elements and modern clothing trends, redefining
classic clothing styles, patterns, and other components, and conducting
in-depth research on the combination of traditional Chinese clothing and
contemporary clothing.

Suggestions for local governments and local people:

Regarding the inheritance of clothing culture in some areas, the
government should take a positive attitude to solve the problems
encountered, and the government should increase the protection and

support of traditional clothing culture. Secondly, relevant design majors in
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colleges and universities can be carried out to innovate and redesign local
clothing culture so that local people can better understand the clothing
culture of their hometowns, and at the same time, increase publicity
efforts to let more and more outsiders know and come to experience the
local clothing culture.

As young people's pursuits become more and more personalized,
based on this phenomenon, more popular elements should be added to
the design and application of traditional Chinese wedding dresses with a
particular spirit of innovation. Innovative fabrics and modern craftsmanship
should be used to update fashionable and unique styling designs to
realize better the integration of tradition and modernity; traditional
elements should not destroy the original structural shape in innovative
design, and in-depth research based on maintaining the inherent style of
Chinese wedding clothes, thereby making the Chinese wedding dress more
fashionable and unique. The innovative design of wedding clothes can be
better realized. This study combines the analysis of the current application
status of palace costume elements, patterns, colors, culture, shapes, and
accessories in the design of Chinese wedding dresses during the Tang
Dynasty. Combined with design practice, it explains the future
development prospects of Chinese wedding dresses and embodies
specific theories: reference and practical guidance value.

The return of traditional culture provides an opportunity to apply
classic women's clothing in the palace during the prosperous Tang Dynasty
in modern wedding wear. With the improvement of people's living
standards, people's understanding of and return to traditional culture has
become stronger and stronger. This can be seen from the increasingly
intense collection craze in recent years and the popularity of ancient
palace dramas, especially the exquisite works of some excellent ones.
Clothing makes people realize the beauty of ancient Chinese court
costumes and the vastness of traditional Chinese costume culture. This
understanding makes the Chinese eagerly hope that ancient Chinese
costumes can be combined with modern trends and suitable for the living

room and the kitchen. Therefore, the application prospects of ancient
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Chinese clothing in contemporary clothing are broad. This article only
focuses on applying classic women's clothing in the Tang Dynasty to
modern Chinese wedding clothing. | hope it can serve as a starting point
for combining ancient Chinese clothing and contemporary culture to
create more clothing that fits China's style.
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Abstract

As an essential branch of cross-cultural education, international
Chinese education is rapidly growing with China's rise on the global stage
and the increasing demand for learning Chinese. This field provides
opportunities for students worldwide to learn and master Chinese
language and culture. International Chinese teachers play a crucial role in
this process, needing excellent language education skills and cross-
cultural communication abilities to meet the diverse needs of students.
These teachers bridge students and Chinese language, culture, and
society. Their task extends beyond teaching grammar and vocabulary to
include helping students effectively communicate and understand
different cultural backgrounds and values. In the context of international
Chinese education, intercultural communication skills are vital. Learning
Chinese involves not only language proficiency but also cultural
understanding and adaptation. International Chinese teachers must teach
students how to understand Chinese culture and promote cross-cultural
adaptation. This requires a range of skills, including cultural sensitivity,
multicultural awareness, and effective intercultural communication. This
paper explores the cultivation theory of intercultural communication skills
among international Chinese teachers, highlishting their critical
contribution to the field. Despite the increasing importance of Chinese

education globally, research on the intercultural communication abilities
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of international Chinese teachers remains insufficient. This study seeks to
fill this gap, providing a theoretical basis for developing better
international Chinese teachers and enhancing their ability to navigate the

complexities of a globalized educational environment.

Keywords: Intercultural Communication, Chinese Language Education,
Teacher Development
1. Background and Challenges of International Chinese Teachers

International Chinese education has become a vital field due to
China's rise and globalization. The demand for Chinese language and
cultural education has surged worldwide, necessitating skilled
international Chinese teachers who can teach language and foster cross-
cultural communication.

The history of international Chinese education began in the early
20th century, but its significant growth has occurred recently due to
China's trade, technology, and cultural expansion. This field aims to teach
Chinese language and cultural knowledge while developing students'
intercultural communication skills. It serves students of all ages, from
young children to adults, preparing them to engage in international affairs
related to China. International Chinese teachers play a crucial role in this
process. International Chinese teachers do more than teach grammar and
vocabulary; they are cultural mentors who help students understand
China's history, culture, values, and social context. Their tasks include
teaching Chinese language skills (listening, speaking, reading, writing,
translation), educating about Chinese culture, history, literature, and art,
helping students adapt to China’s social and cultural environment, and
promoting students' cross-cultural communication skills for effective
interaction in different cultural contexts. These teachers must possess
cultural  sensitivity, multicultural awareness, and cross-cultural
communication skills to cater to diverse student needs and learning styles.

International Chinese teachers face several challenges in
performing their duties. They must adapt to and manage students' diverse

cultural backgrounds to ensure adequate education for all. Addressing
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varying language levels and native language backgrounds requires
differentiated teaching strategies. Effective commmunication with students
involves understanding their cultural values and helping them adapt to
Chinese culture, which requires strong intercultural communication skills.
Finding suitable teaching materials, especially in overseas institutions, can
be challenging. To overcome these challenges, international Chinese
teachers must continuously improve their teaching methods and cross-

cultural communication skills to meet their students' needs effectively.
2. Theoretical Framework of Intercultural Communication Ability
2.1 Definition of Intercultural Communication

Intercultural communication is a multifaceted concept involving
effective communication and interaction across cultural contexts. It
encompasses linguistic communication, understanding and respecting
cultural differences, and the ability to adapt, mediate, and solve problems
within these contexts. This concept includes various levels, such as

linguistic, cultural, social, psychological, and emotional aspects.

Firstly, intercultural communication involves using and
understanding language, a crucial medium for transmitting information.
Different cultures often have distinct languages, dialects, and accents,
leading to language barriers and communication difficulties. Thus, effective
cross-cultural communication requires individuals to possess cross-
cultural language skills, enabling them to use multiple languages and
understand  different  linguistic ~ habits.  Secondly, intercultural
communication includes recognizing, understanding, and respecting
cultural differences. These differences often manifest in values, beliefs,
etiquette, social norms, and behavior patterns. Individuals must
acknowledge and understand these cultural differences to avoid
misunderstandings and conflicts and respect other cultures to build
mutual trust and effective communication. Thirdly, intercultural

communication involves adapting, mediating, and solving problems in
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diverse cultural contexts. Individuals may face cultural conflicts, value
differences, and communication difficulties in cross-cultural environments.
Effective intercultural communication requires problem-solving skills, such
as finding common ground, negotiation, compromise, and adaptation to
resolve  conflicts and  misunderstandings.  Lastly, intercultural
communication encompasses cultural emotions and emotional
intelligence. Individuals must understand emotional expressions in
different cultures and manage emotional problems effectively. Emotional
intelligence, which includes recognizing, managing, and expressing

emotions, is crucial for successful intercultural communication.

Intercultural communication is a complex ability that requires
individuals to communicate and interact effectively across different
cultural contexts while respecting and adapting to other cultures' values
and habits. This skill is increasingly important in today's globalized world,
as people frequently interact with individuals from diverse cultural
backgrounds. Therefore, intercultural communication skills are essential in
international Chinese language education and across various fields and

industries.
2.2 Key Concepts of Intercultural Communication

Intercultural communication covers several key concepts that help
interpret and understand the elements of effective cross-cultural
interaction. These concepts are crucial for addressing the challenges and
opportunities in intercultural communication. Cultural sensitivity refers to
the awareness and understanding of other cultures and the ability to
communicate effectively across cultures. Individuals with cultural
sensitivity recognize and understand cultural differences, including values,
beliefs, etiquette, social norms, and behavior patterns. They view these
differences as necessary rather than obstacles. Cultural sensitivity also
involves reflecting on one's culture to understand its influence on
intercultural  communication. Multicultural awareness consists of

respecting and appreciating cultural diversity. This includes recognizing
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each culture's unique features and knowledge that cultural diversity
enriches the human experience. Individuals with multicultural awareness
are curious and willing to learn about other cultures, fostering cross-
cultural relationships and promoting mutual understanding and
cooperation. Cross-cultural communication is the core of intercultural
communication. It involves linguistic and non-verbal communication and
expressing and handling cultural emotions. Effective cross-cultural
communication requires individuals to use multiple languages and
understand different linguistic habits. It also includes understanding non-
verbal cues, such as gestures, facial expressions, and tone, which may
have different meanings in other cultures. Additionally, individuals must
understand and manage cultural emotions to avoid conflicts and
misunderstandings. Cross-cultural adaptation refers to adjusting to new
cultural environments and respecting other cultures' values and habits. It
requires flexibility and adaptability to different cultural situations.
Managing and resolving cultural conflicts is also part of cross-cultural

adaptation, ensuring mutual trust and cooperative relationships.
2.3 Relevant Theories of Intercultural Communication Ability

Relevant intercultural communication theories provide frameworks
and concepts for understanding and interpreting intercultural interactions.
These theories help individuals better comprehend cultural differences,
conflicts, and effective communication strategies. Cultural dimension
theory, notably proposed by Geert Hofstede, offers a framework for
comparing and describing cultural differences. Key dimensions include
individualism vs. collectivism, power distance, and uncertainty avoidance.
This theory helps individuals understand cultural differences and provides
a reference for effective cross-cultural communication. Cultural conflict
theory explores the potential conflicts and misunderstandings arising from
different cultural backgrounds. It emphasizes the importance of cultural
sensitivity and understanding to avoid disputes and misunderstandings.

This theory provides insights into managing and resolving cultural conflicts.
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The cross-cultural training model offers a structured approach to
developing intercultural communication skills. It includes cultural
awareness, cultural knowledge, intercultural communication skills, and
cross-cultural adaptation and problem-solving. This model helps
individuals enhance their intercultural communication abilities to meet
diverse communication needs. Cultural intelligence (CQ) theory
emphasizes the importance of cultural intelligence for effective
intercultural communication. CQ includes cultural sensitivity, knowledge,
cross-cultural communication skills, and adaptability. Individuals with high
CQ can better understand and navigate cultural differences, fostering
mutual trust and effective relationships. These theories provide a
theoretical basis for understanding and improving intercultural
communication skills, which are essential for successful interactions in
diverse cultural settings. Developing and enhancing these skills builds trust

and promotes cooperation and understanding across different cultures.

3. Intercultural Communication Ability Needs of International Chinese
Teachers

3.1 Teachers' Intercultural Communication Needs

In the globalized era, international Chinese language education is
crucial as the demand for learning Chinese and understanding its culture
grows. International Chinese teachers play a vital role in diverse cultural
settings, teaching students from various backgrounds. These teachers
require intercultural solid communication skills to meet students' needs,
build trust, and effectively impart knowledge. Teachers must understand
their students' cultural backgrounds, recognizing differences in languages,
values, and habits to avoid conflicts and misunderstandings. Mastery of
multilingual and cross-cultural communication skills is essential, including
non-verbal cues and cultural emotional expression. Respecting and
appreciating cultural diversity helps build trust and encourages student
participation. Adapting to different cultural situations requires flexibility to

meet local educational norms. Teachers must also resolve cultural
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conflicts through negotiation and compromise. Additionally, they must
provide knowledge about Chinese culture, including its history, traditions,

and social norms.
3.2 Students' Cross-Cultural Communication Needs

Students in international Chinese education seek to learn Chinese
and understand its culture, enabling better integration and appreciation
of cultural nuances. Adapting to Chinese social norms and values is crucial
for fitting into Chinese society. Developing cross-cultural communication
skills, including language proficiency and non-verbal cues, is essential to
avoid misunderstandings and build trust. Students need cultural
intelligence to respect differences and build positive relationships.
Experiential learning through exchange programs and cultural activities

deepens their cultural understanding and appreciation.
3.3 Education Policy and International Chinese Language Education

Education policy plays a significant role in promoting international
Chinese language education. Countries develop language policies to
support Chinese learning, including resources, standards, and certification.
Cultural exchange policies, such as exchange programs and scholarships,
foster understanding and facilitate Chinese language education.
Educational cooperation policies involve partnerships with Chinese

institutions, enhancing resources and support.

In summary, international Chinese teachers need solid intercultural
communication skills to effectively meet students' needs and impart
knowledge. Students require cross-cultural abilities to learn Chinese and
understand its culture. Education policies support the growth of
international Chinese education through language promotion, cultural
exchange, and educational cooperation, fostering cross-cultural

understanding and collaboration.
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4. Strategies for Cultivating Intercultural Communication Skills

Cultivating intercultural communication skills is essential in
international Chinese education for students and teachers. Effective
strategies enhance cultural integration, meet student needs, and build
mutual trust.
4.1 Training Strategies for Intercultural Communication Ability

Multicultural education provides knowledge about various
cultures, helping students adapt to different cultural contexts. Teachers
can promote cross-cultural understanding through discussions, cultural
experiences, and field trips. Cross-cultural communication skills training is
crucial. This includes language skills, understanding non-verbal cues like
facial expressions and posture, and improving self-expression and
comprehension. Cultivating cultural and emotional intelligence involves
managing emotions and understanding cultural differences in emotional
expression. Developing self-awareness helps students and teachers adapt
to various cultural contexts. Cross-cultural learning and experiences, such
as exchange programs and cultural activities, provide insights into different
cultures, enhancing cultural understanding and appreciation.
4.2 Strategies for Cultivating Teachers' Cross-Cultural Communication
Skills

Educational training and professional development are vital.
Teachers can enhance their skills through intercultural training courses,
best practices, and participation in international conferences. Intercultural
communication practice helps teachers understand cultural characteristics
and challenges. Engaging in projects with international students and
colleagues builds trust and improves cultural intelligence. Researching and
understanding cultural backgrounds enable teachers to provide richer

cultural education and meet students' diverse needs.

4.3 Education Policy and the Cultivation of Intercultural
Communication Ability
Education policies play a significant role. Governments and

institutions can promote cultural exchange programs and teacher training
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and provide resources to support intercultural communication. These
policies enhance international Chinese education and develop
intercultural communication skills.

Cultivating  intercultural ~ communication  skills  involves
multicultural education, cross-cultural training, cultural and emotional
intelligence  development, and practical experiences. Teacher
development and supportive policies are essential for fostering these
skills, promoting cross-cultural understanding, and enhancing international

Chinese education.

5. Case Studies and Best Practices

Intercultural communication skills training is crucial in international
Chinese education. Case studies and sharing best practices provide
valuable insights for educators on effectively fostering cross-cultural
communication among students and teachers.

5.1 Case Studies

1. International Chinese Education Program in American Middle
Schools

An international Chinese education program in a U.S. middle
school attracts students from diverse backgrounds. The program
successfully develops intercultural communication skills through the
following:

Multicultural Education: Offering a curriculum including Chinese
and other cultures to enhance students' understanding of cultural
backgrounds.

Intercultural ~ Communication Opportunities: Encouraging
participation in international exchange programs and cultural activities,
allowing students to experience various cultures firsthand.

Intercultural Education and Training: Providing teachers with
intercultural communication training to better meet student needs and
build mutual trust.

2. International Chinese Education Program at Chinese

Universities
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At a university in China, an international Chinese education
program attracts students globally. The program effectively develops
intercultural communication skills through:

Chinese Learning: Students learn Chinese, mastering an important
international language and facilitating better communication with Chinese
people.

Cultural Courses: Offering courses on Chinese culture, history, and
traditions to deepen students' understanding of China and promote cross-
cultural understanding.

Intercultural  Communication  Practices: Encouraging active
participation in cross-cultural interactions with Chinese students and
cultural exchange programs.

5.2 Best Practices

1. Professional Development of Teachers

Professional development is critical to cultivating students'
intercultural communication abilities. Teachers can improve their skills by
participating in intercultural educational training and seminars.
Additionally, engaging in cultural exchange projects helps teachers
experience different cultures firsthand, enhancing their artistic and
emotional intelligence.

2. Students' Intercultural Learning and Experience

Students benefit from intercultural learning and experiences
through participation in cultural exchange projects, activities, and field
trips. These experiences provide deeper insights into various cultures,
promoting cultural understanding and appreciation.

3. Multicultural Education

Multicultural education promotes the cultivation of intercultural
communication skills. Schools can offer courses that teach Chinese culture
alongside other national cultures, helping students understand different
cultural backgrounds. Incorporating cultural experiences and field trips
allows students to experience various cultures' unique characteristics and

charm firsthand.
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In summary, practical intercultural communication skills training in
international Chinese education involves professional development for
teachers, providing students with intercultural learning experiences, and
implementing multicultural education. These strategies help foster cross-
cultural understanding and appreciation, enhancing students' and

teachers' overall educational experience.

6. Conclusion and Future Prospects

Intercultural communication ability is essential in international
Chinese language education. This study examined the definition, related
theories, needs, and development strategies for intercultural
communication competence among international Chinese teachers and
students, providing case studies and best practices. Here, we summarize
the main findings and look forward to future directions.

6.1 Conclusion

Intercultural communication involves understanding, responding,
and interacting effectively in different cultural contexts, including language
skills, cultural understanding, emotional intelligence, and adaptability. Key
concepts include cultural differences, conflicts, intelligence, emotional
intelligence, and adaptability. Theories such as cultural conflict theory,
cultural 1Q theory, social cognition theory, and interpersonal relationship
theory guide the development of these skills. International Chinese
teachers need cultural sensitivity, multilingual,  cross-cultural
communication, cultural 1Q, emotional intellisence, and adaptability to
meet student needs and build trust. Students must learn Chinese,
understand Chinese culture, adapt to Chinese society, develop cross-
cultural communication skills, cultivate cultural IQ, and gain cross-cultural
understanding and respect. Effective training strategies include
multicultural education, cross-cultural communication skills training,
cultural and emotional intelligence training, and cross-cultural learning
experiences. Best practices involve professional development for
educators, cross-cultural learning for students, and multicultural

education.
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6.2 Future Outlook

- Emphasis on Multicultural Education: Schools should offer
more cultural courses and experiences to enhance
students' understanding of different cultures.

- Strengthening Teacher Professional Development: More
training and resources will help teachers improve their skills
and effectiveness.

- Promoting International Academic Exchanges: Encouraging
these programs will give students and teachers firsthand
cultural experiences.

- Strengthening International Education Policies:
Governments and institutions should create policies that
promote international Chinese language education and
provide  resources  for  developing intercultural
communication skills.

- Interdisciplinary Collaboration: Encouraging collaboration
across disciplines will improve intercultural communication
skills and provide comprehensive cultural knowledge.

International Chinese language education promotes cultural
exchanges and cooperation. Cultivating cross-cultural communication
skills helps students integrate into Chinese culture and helps teachers
effectively meet student needs. Students and teachers can enhance their
intercultural communication abilities through multicultural education,
cross-cultural communication skills training, cultural and emotional
intelligence development, and cross-cultural experiences. Future
developments will advance international Chinese language education,
train individuals with an international perspective, and promote global

cultural exchanges and cooperation.
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Abstract

The objectives of this research are as follows: 1. Study personal
characteristics that influence skincare purchasing decisions through
consumers' social media in Central Thailand. 2. Study the level of online
marketing mix strategies that influence skincare purchasing decisions
through consumers' social media in Central Thailand. 3. Study personal
characteristics and online marketing mix strategies that influence skincare
purchasing decisions through consumers in Central Thailand. The study is
quantitative research, and 384 respondents were collected using
convenience sampling. The instrument for data collection was a
questionnaire, and the reliability test was 0.868. Statistics used in the study
include descriptive statistics, testing hypotheses with analytical statistics,
F-test, Fisher's LSD., and analysis statistics with multiple regression.

The results of the study are as follows. (1) Consumers in the central
region of Thailand who responded to the survey found that consumers in
the central region of Thailand decided to buy skincare products through
social media are female 67.2%, aged between 15-24 years old for 77.6%,
with an education background of a bachelor's degree for 66.2%,

occupation as student 76.3%, and an average monthly income were
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10,000 Baht or less 51.8%. (2) Most consumers who buy skincare products
give an overall impression of the marketing mix strategy as highly
appreciated by price, distribution channel, and product. (3) From the
hypothesis test, it was found that gender and educational background
statistically significantly affected the decision to buy skincare products
through social media at the level of .05. In addition, the issues of products,
pricing, distribution, marketing promotion, personal services, and privacy
affects buying decisions through social media statistically significant at the
level of .05.

Keywords: Online marketing mix, purchasing decisions, skincare, social

media
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The Pattana Bon Kai Community is lives on land owned by the

Crown Property Bureau. It is in a large area of deterioration, also found to
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be a crowded community with the elderly living in the community being
physically weak and mind. Therefore, the researcher is interested in
improving the health quality of life of the elderly. The objectives of this
research are 1) To study the health quality of life problems of the elderly
in the Pattana Bon Kai Community, Pathumwan District, Bangkok. 2) To
find ways to improve the quality of life in public health of the elderly in
the Pattana Bon Kai Community, Pathumwan District, Bangkok. Using a
qualitative study design, the sample group used in this study was divided
into 2 groups as follows: 1) Service staff include nurses working at Public
Health Service Center 16 Lumpini, staff working at the Community
Development and Social Welfare Department, Pathumwan District Office.
2) Service recipients include the president of the Pattana Bon Kai
Community, community health volunteers, close relatives of the elderly
in the Pattana Bon Kai Community, and elderly people in the Pattana Bon
Kai Community, a total of 17 people. The researcher used tools to collect
data in this research by in-depth interviews. From key informants to study
the quality of life problems in the public health of the elderly in the
Pattana Bon Kai Community, Pathumwan District, Bangkok, and to use the
study results as guidelines for improving the quality of life in public health
of the elderly in the Pattana Bon Kai Community, Pathumwan District,
Bangkok.

The results from the research found that 1) The problem of quality
of life in public health of the elderly in the Pattana Bon Kai Community,
Pathumwan District, Bangkok. Elderly people still lack the knowledge and
understanding to take care of their health and pay too little attention to
their bodies due to many factors and chronic diseases such as heart
disease, diabetes, high blood pressure, muscle weakness disease, etc. In
addition, it is found that elderly people feel anxious, lonely, alone,
worthless, and disappointed that they lack care and attention from their
families. There has been a loss of separation from close or loved ones.

Elderly people live in crowded communities with limited space and a lack
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of organization and care for cleanliness within the home. There are no
public facilities suitable for the elderly. 2) Knowledge about physical
health should be given to people in the community so they can help
themselves first. In addition, officials must screen the mental state of the
elderly to assess their mental state before referring them for treatment
and organizing activities to enhance the quality of life of the elderly.
Providing a home or community environment for the elderly, such as
bathroom space, staircase space, and public areas in the community, must
be coordinated by all parties to successfully and efficiently develop the
quality of life of the elderly. Suggestions from research 1) The Health
Department, Social Development Office of Bangkok, and district office
(Community et al. Department) should provide knowledge on taking care
of one's physical condition to the elderly. It should organize a mental
health promotion project for the elderly to screen them for mental health
conditions and transfer them for treatment for abnormal cases. 2) The
district office staff (Community Development and Social Welfare
Department) should give advice and surveys to community leaders so that
the community can collect and submit requests for funds to the
Department of Older Persons to adjust the environment and facilities for

the elderly to be appropriate.
Keywords: Development, quality of life, public health, elderly people
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Abstract

This research article aims to study the role of the Board of Directors
and social responsibility towards the performance of listed companies on
the Stock Exchange of Thailand. It is a quantitative research model by
studying from secondary data which collects data from financial
statements, annual reports, annual information statements (56-1),
information about the Thai Institute of Directors Association, Thai Investors
Association, Thaipat Institute and SETSMART since. Prof. 2020 to the year
Prof. In 2022, over the 3 years, there were 475 sample groups, a total of
1,425 data. The statistics used in the research are 1) descriptive statistics
consist of the lowest value, the highest value, the average value, the
standard deviation, and 2) the inferred statistical statistics consist of
Pearson correlation coefficient analysis. And the analysis of multiple
regression equations Stepwise.

The results of the results showed that the role of the Board of
Directors and social responsibility towards the performance of listed
companies on the Stock Exchange of Thailand, including the Corporate
Governance Ranking (CGR), entry into the Anti-Corruption Coalition Against
Corruption (CAC), the list of Sustainable Stocks (THSI) has a statistically
significant effect on the same direction with the return on equity (ROE)
and the number of meetings (TIME), the size of the business (SIZE), the
debt-to-asset ratio (DA) found that it resulted in the statistically significant
opposite direction to the return on equity rate (ROE).

Keyword: Board of Directors, social responsibility, return on Equity
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wihe  Awhan  Figig  ALede dnudoauy
(Min.)  (Max.)  (Mean) 117 331U(Std.
Deviation)

CGR JEAU 1 4 2.93 1.06
BOD Al 4 23 10.11 2.59
IND Al 0 11 4.19 1.30
AGM JEAU 1 5 4.07 1.03
TIME sy 1 30 7.90 3.45
FEM Al 0 11 2.16 1.66
FOR Al 0 12 0.76 1.76
CAC JEAU 0 5 0.48 1.25
ESG JEAU 1 4 1.29 0.80
THSI JEAU 1 4 1.49 1.04
SIZE AUV 1 98893 83.63 206.60
DA Ve 0.01 0.99 0.43 0.21
ROE % 2758  102.78 5.11 20.85

INAITNA 1 HANITILATIZITANEDATINTTUUT WU NMISTIRDUAUNT
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vosvEilAadesiuiu 83.63 duum Sandunidudeduninguesuidvd
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d' a & o a 42‘ v v s s (% A
A15199 2 KAN1SILATIENFUUTLENT andunus WS duvesnuUsy loluy

=
ANIANEN
CGR BOD | IND | AGM | TIME | FEM | FOR | CAC | ESG | THSI | SizE | DA ROE
CGR | 1

BOD | .199 | 1
IND 269" | 591 1

AGM | 657" | 106" | 154" | 1
TIME | 096" | 152" | 193" | 052" | 1
FEM | .084" | 217" | 084" | 055" | 107" | 1
FOR | -018 122" | -012 | - - - 1
073" | 126" | 080"
CAC | 207" | 139" | 123" | 145" | 102”7 | 026 031 1

ESG | 203" | .163 123 129 093 023 043 886" | 1
THSI | 3a4” | 273" | 284" | 2257 | 194" | -001 | 107" | 267" | 2737 | 1

SIZE | - 037 049 - 064" | -013 | -044 | 036 059" | 087" | 1
096" 082"
DA 1217 | 050 1117 | 090" | 082" | -019 | -011 | -031 | -005 | 135" | -050 | 1
ROE | .118" | 079" | .047 108" | -044 | -024 | .005 226" | 2117 | 100" | - -234" | 1

081"

** Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

NaNSITIIdeUANNEITLSSE AR LU TBasE IS anInANaaR
Pearson Correlation M11A15147 2 wuddauUsdasgynaafiatosndn 0.65
(Burn & Grove, 2009) #Mt3u N15641333LATINITUUITINADAT1UNITA (CAC)
Lagn1sTRsuRUAIUA WwIndon derY wavssIuNAuTa (ESG) AAduuseans
Winiu 0.886 LAy 0.65 MinliAadguianuduiusluszduiigeunn
(Multicollinearity) afinavilinsinszinisanaesianainandewitonsld
ﬁﬁwﬁﬁﬂﬁﬁi’ﬁ%ﬁmﬁaLLUiﬁﬁmmé’mﬁuéaaﬂ 1 ¢ Taguduus n15ia1su
Tassmsuususeduyain (CAC) waznsdndududuaanndon danu uay
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vo3ia uUsdasz ynfarnda 10 viililaifitgmn Multi-collinearity Fsanmnsn

(%
[
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AN5199 3 HALATITNUNUINVBIAENTTUNITUSENLALAUSURAYDUABAIALTIAINARD

9NTWANBULNUEIUYBIENBYIU(ROE)

Standardize

Unstandardized Collinearity
o . d P-Value o
ALl Coefficients . t-Test Statistics
Coefficients (Sig.)
B Std. Error Beta Tolerance VIF
(Constant) | 11.055 2.049 5.394 | 0.000
CGR 1.549 0.531 0.079 2916 | 0.004 0.845 1.184
TIME -0.359 0.154 -0.059 -2.339 | 0.019 0.953 1.050
CAC 3.187 0.434 0.191 7.341 | 0.000 0.904 1.106
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DA -24.473 | 2.493 -0.248 -9.815 | 0.000 | 0.963 1.038

R =0.358, R square = 0.129, Std. Error = 19.50947
**syauUtdnngy 0.01 * seautedrAgy 0.05

ROE;; = 11.055 + 1.549CGR - 0.359TIME + 3.187CAC + 1.502THSI - 0.010SIZE
- 24.484DA + €

1NN 3 HamMTIRTzinsanaeengal TaeBnsdnidendauys
Stepwise WU TMudsdassiidsuasonadnsmanauuyuduvesievu Iy
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Abstract

Study of Factors Affecting the Success of Smart City Development
in Terms of Traveling and Transportation (Smart Mobility) at Amphor
Moung Khonkaen, Khonkaen Province. This is a study that uses
quantitative research methods. The study examines the extent of public
sentiment on the progress of smart city initiatives in travel and intelligent
transportation. 2) Compare perceptions about the successful aspects of
smart city development in travel and smart transportation. Categorized
based on individual characteristics 3) To investigate the variables that
influence the achievement of smart city development in travel and smart
transportation. The district of Mueang Khon Kaen is located in the province
of Khon Kaen. Conduct a thorough analysis of the people residing in
Mueang Khon Kaen District. Khon Kaen Province The sample size was
determined using Taro Yamane's method, yielding 400 samples. The F-test
statistics (one-way ANOVA) and multiple linear regression were used, with
statistical calculations performed using the SPSS software version 23. The

researcher ascertained. The statistical significance threshold is set at .05

The study findings revealed that 1) The people in Mueang Khon
Kaen District, Khon Kaen Province, have different personal factors. Share
your perspective on the efficacy of smart city initiatives about travel and
intelligent transportation systems. Identical. 2) All seven factors related to
the success of smart city development in travel and smart transportation
are rated at the highest degree of opinion. 3) Determinants influencing the

efficacy of smart city advancement in travel and intelligent transportation
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domains. Intelligent travel and transportation The Mueang Khon Kaen
District in Khon Kaen Province ranks top in its robust infrastructure, civic
engagement, legislation, legal regulations, leadership potential, and
technology and innovation, which are considered forms of soft power.
However, the study findings indicate that the organization's and staff's

preparedness does not statistically impact these factors.

Keywords: Smart City Development, traveling and Transportation (Smart

Mobility), soft power

fauazanuddguastym
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ANUNITAMUNIANEATNTTN Uaziddlunadsemalne2.0 Inen1asgy e
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nsldminenssssumaisoglulszme oy adunsudnlulssina nauny
nsundrduanssUssmanaglurasiieliulsenalnelaidng Tnewaus
3.0 IéWmunnsuangatiugamnsaminiaglfinaluladiugs uardioandudn
Tnensliansdmidnsiunisamu Widulnedugrundndudniodaeeng
pannlan Lilesjsgualnenaus 4.0 (Fas1 Sunsuay, 2562) ilelAnn1simmu
wazmaulandvesymasiolutlagiu Muszmeldidsaziniingyalnoaud 4.0
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WUsulglunsusnsdanis Tnensdaasunisdadiusiuynaindin 1nn1s
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ynagsiauazUszyndliuinnsnlumsimunuiudeussie Anlesdaades
WewauwazenszduaunmMIInUssuivu @dnnudaaiuasugianiva,
2564) $gunaldfinisdnaiunaratuayuansauialianuddysunisiam
Fruiilossanios (smart City) Tamuuaiauniuiitmaneddadendudlos
gaRsuvAuLUU Inel2561-2562 lafvualilesdaasey 10 ety 7 3andn
oun ngammamuas Wedlval Qiie veuuny ¥ay3 szeed wasazduns (Ya
W DINNUAT, 2565)

loglu O w.a. 2564 Tandavauwnu lasun1siiuyeuan
AzoYNITUMTTULAA BuLarUTMNsIATINsITTesdaaT e Tnoldsuneuns
Fydnvaiifiosusesninduiiuiivaniiiesduaior dauatudl 6 wauniau na.
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szuugudeyaiilea (City Data Platform) waznsas1edaandeniidouleq
Toyaveudewargiudeyatd oy 1unu (Internet of Things: loT
environment) NsHRUINISIAUNwazaudsd a3 sliasainiuate (Ju
gugnananisvudsuarladafinvesquuiitiles denadastulasenisimm
Tassafsfiuguduanunaumuddadulasnisvesimin suandudnenimly
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TAssn13(Solutions) S1uru o F1ufe fun 1) sudaunndeudaaiey (Smart
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(Smart Economy) 4) AMUU3115AIAT89238% (Smart Governance) 5) A1
NITLAUNIILAZIUA 9T 6) ATUNaLIDISaTYY (Smart People) uay 7)
fuNIATaTindaaiey (Smart Living) (nsgnsafdviailelasugiauazdeny,
2564) Feiuf3deTefnwanudifreniiosdaissfiminveunnulnefny
ANIEAIUNITAUNIAENTVUE IS0 L TR L AUTBLAUBLHUN UL B9
§aa3uesuil 5 Aosnunisiiunaaznisvudadaaiey TaevihnsAnuiiadely
Frusing 9 fidmadonudisavesnsiauiesdanservesdminvounnuld
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awuleuty wazn1seunulunisiaudedusuuuuiesdaniey 19
gunoiflesvouniu Smiaveunnu ieldiduduwuudmiunsiauiiies
SanSerundmindu o dely
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Abstract

This mixed method research objectives were to 1) compare
opinions on campaign signs of candidates in the 2022 Bangkok
gubernatorial election, classified by personal status, including gender, age,
education level, income, and occupation of the respondents. Moreover,
2) analyze campaign sign design guidelines for gubernatorial candidates in
the 2022 Bangkok gubernatorial election. The sample group includes 1) 19
people with knowledge from the field of media design and people with
experience in design, photography, and typography. 2) 422 people who
have the rigsht to vote for the governor of Bangkok in 2022 using
convenience sampling methods. The research tools used were in-depth
interviews and questionnaires with a reliability of 0.90. The data were
analyzed using frequency, percentage, average, standard deviation,
content, contextual, and textual analysis.

The study revealed that 1) the sample groups, with different ages,
occupations, and incomes, had different opinions on the design of
campaign signs for the Bangkok gubernatorial candidates in all eight
aspects: composition aspect, proportion of the sign, aspect ratio of the
image, unity of signs, communication aspect gives an overall picture, in
terms of using images, letters, and colors. 2) Guidelines for designing
campaign signs for candidates in the 2022 Bangkok gubernatorial election
were to choose to use information and content that suits the target
group's values, which will help to make a better impression and reach

more into the voters' minds.
Keywords: Design, Campaign Signs, Bangkok Governor, Election
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