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Abstract

This study aims to apply the Kano model to deeply analyze
consumers' psychological expectations, optimize the brand image to
create traditional and modern designs to meet consumer expectations
better, and utilize new knowledge to develop a series of innovative
natural dye product designs. The sample consisted of 350 consumers
selected through purposive sampling, and data were collected using in-
depth interviews and focus groups, analyzed with descriptive statistics and
content analysis. The findings reveal that consumers have multi-layered
psychological expectations for natural dye brands, encompassing respect
for traditional culture, support for environmental concepts, and a pursuit
of fashionable design. Based on the Kano model, the brand design and
development process can accurately capture and fulfill diverse consumer
expectations, with up to 90% of experts and respondents agreeing with
this brand positioning. The innovative natural dye products developed
using new knowledge successfully integrate traditional craftsmanship with
modern fashion innovation, particularly rekindling interest in conventional
natural dyes among young consumers. This study provides theoretical
support for brand design and development and offers practical
implications for protecting and transmitting traditional crafts and market

transformation, contributing significantly to societal value.
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1. Introduction

Cultural exchange has become more prominent with the increasing
focus on the natural environment and pursuing a green, healthy lifestyle.
Within China's inventory of intangible cultural heritage representative
projects, traditional crafts account for 629 items. Yet, traditional printing
and dyeing techniques comprise only 14 items a modest proportion for a
country with such a rich textile history. Natural dyes in China have a long-
standing history, characterized by using plant-based materials like indigo,
madder, and safflower. These dyes are environmentally friendly and
imbued with cultural and historical significance, reflecting the unique
aesthetic values and traditions of various Chinese ethnic groups (2022).
Despite the potential of natural dyes, there is a significant research gap in
understanding how these traditional techniques can be innovatively
integrated with modern fashion to meet contemporary consumer
expectations. Specifically, applying the Kano model to analyze and
optimize brand positioning and product design for natural dye brands
remains relatively unexplored (2020). This study addresses this gap by
applying the Kano model to deeply analyze consumer expectations and
guide the development of natural dye products that balance tradition and

modernity (Gwozdz et al., 2017).

The Kano model, proposed by Japanese scholar Professor Noriaki
Kanoin 1984, is a qualitative analysis tool used to describe the relationship
between product functional attributes and user acceptance levels. It
addresses the quantification of ambiguous user needs. Uncovering various

user requirements levels for the target product functions clarifies key



MImngemaaiiauiuazaningns 09 7 afufl 6 wouInew - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

design directions and develops purpose-driven products, enhancing user
loyalty (Zhao & Roy, 2009).

Satisfied
A
Attractive
(’)u.‘ilit'/
//
N Indifferent Quality
Lacks Functionality » Has Functionality

>
Must-be-Quality

One-dimensional

e Reverse Quality
Quality ’ !

Dissatisfied

Fig 1: Kano Model

In practical application, the focus is primarily on exploring the Must-be,
One-dimensional, and Attractive Quality of a product, which corresponds
to essential, expected, and exciting customer needs. The quality

requirements for Indifferent Quality and Reverse Quality can be

disregarded (Rabaiei et al., 2021). (Fig 1)

To determine the value and significance of product quality
requirements, each functional requirement is assessed using both positive
and negative framing questions, specifically "having (meeting) a particular
functional requirement" or "not having (failing to meet) a particular
functional requirement." Each question includes five different satisfaction
levels: Must, Like, Indifferent, Accept Reluctantly, and Detest, to test

various user reactions (Table 1) (2022).

Table 1: Kano Form of Kano questionnaire

Problem setting Problem content

Forward What do you think about when the product has a specific feature?
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problem Must Like Indifferent Accept reluctantly Detest

[l [l [l [l [l

What do you think when the product doesn't have a particular

feature?

Inverse problem
Must Like Indifferent Accept reluctantly Detest

[] [] [] [] []

Product innovation is a process of fulfilling multiple demand attributes.
Different demands may fall within the exact functional identification in the
Kano model. Multiple demands can be prioritized and ranked by
calculating the customer satisfaction coefficient. Thus, the Kano model
analyzes brand expectations for Chinese natural dyes. Optimizing brand
design through the Kano model enhances the brand's competitiveness,
achieving innovation and differentiation in product development and

market positioning.

2. Research Objectives

Apply the Kano model to deeply analyze consumers'
psycholosgical expectations; create both traditional and modern designs
by optimizing the brand image to better meet consumer expectations; and
utilize new knowledge to develop a series of innovative natural dye

product designs.
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Fig 2: Conceptual Framework

3. Research Methodology

This study employed a mixed-method approach, combining
qualitative and quantitative research (Mukendi et al., 2020). The qualitative
research involved a four-year longitudinal study of natural dye research
and education professionals, specifically Yan Can, Zou Liulan, and Yin
Jing(2014). For the quantitative research, surveys were conducted among
consumers of varying genders, ages, educational backgrounds,
occupations, and income levels, focusing primarily on those working in
natural dyeing. The aim was to more precisely position the demands for
natural dye brands related to cultural exhibitions and dissemination. The
study accurately positioned the brand across five demand dimensions by
applying the Kano model to survey data from 350 participants and
integrating the Better-Worse coefficient and Quadrant Analysis method.
This approach allowed for a comprehensive understanding and evaluation
of the brand image from various perspectives, enabling an in-depth

analysis to identify user expectations accurately.

4. Research Results
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Table 2: Population and sampling

FREQUENCY PERCENTAGE
DEMOGRAPHIC PROFILE n=350

Age 35 years old and below 195 55.6
36 -45 years old 155 4a4.4
Gender Male 293 83.8
Female 57 16.2
Educational Basic education 68 19.3
Bachelor 225 64.3
Master 37 16.5
Income <10000 RMB 101 28.8
10000-30000 RMB 234 66.9
>30000 RMB 15 4.3
Occupation  Blue collar 81 23.1
White collar 212 60.7
Elite 57 16.2

Data collection: This questionnaire consists of three parts. The
first part is a primary situation survey of 350 participants. The questionnaire
is divided into five dimensions. The five dimensions are Strongly Approval,
Neutral, Disapproval, and Strongly Disapproval. The second part is the
opinions of 350 participants on the primary situation survey of brand style,
brand design, product performance, purchasing preferences, and product
culture. (Table 2)

Table 3: Kano questionnaire

Problem setting Direct problem
X Must Like Indifferent  Dislike Detest
1 Q A A A O
2 R [ [ | M

3 R I I | M
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4 R | | I M
5 R R R R Q
Total R | | I M
3.33 4.0 3.0 3.0 3.0 3.0

In the problem-solving process of design, the Kano model classifies
product features based on their perceived importance into five major
categories: Must-Be Quality (M), One-Dimensional Quality (O), Attractive
Quality (A), Indifferent Quality (1), and Reverse Quality (R). Each quality
requirement category has some correlation with user satisfaction. The user
experience of quality requirements is the basis for categorizing product
functions. To clarify the analysis results of user quality needs in the early
design stages, the Kano model employs a more detailed dual-factor
questionnaire comparison chart. This matrix, constructed from each
function's positive and negative questions, represents the user's

perception. (Table 3)

Product innovation is the process of realizing multiple attribute
requirements. Different needs may be classified within the same feature
identification in the Kano model. Multiple requirements can be prioritized

and ranked by calculating the customer satisfaction coefficient (2013).
Statistics and Classification of Different Types of Expectations

According to the evaluation process of the Kano model, each
indicator in the questionnaire is set with both a positive and a negative
question. Due to the variability of needs in product design among different
individuals and because the satisfaction evaluation of the same need may
differ due to objective factors such as cultural background, the traditional
Kano evaluation method categorizes attributes based on the attribute with
the maximum proportion, which has certain limitations. However, this
study uses the Better-Worse parameters as the basis for distinguishing the

categories of indicator needs.
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Table 4: Statistics and Classification of Different Types of
Expectations

) ) Quest
Attractiv Perfor  Indiffer
Basic Reverse ionab
e mance ent
- Expect Expecta le Better  Worse Better-Worse
Expectati ) Expect Expecta ) o
ations ) ) tions Resul Value  Value Classification
ons ations tions
ts
A M O | R Q
Basic
Al 32 13 9 71 2 0 0.328 0.176 i
Expectations
Indifferent
A2 35 11 8 70 2 1 0.347 0.153 .
Expectations
Basic
A3 32 12 11 70 1 1 0.344 0.184 .
Expectations
Performance
Ad 34 20 10 62 1 0 0.349 0.238 .
Expectations
Attractive
A5 36 10 9 69 3 0 0.363 0.153 i
Expectations
Attractive
A6 45 8 5 66 2 1 0.403 0.105 i
Expectations
Performance
AT 46 9 12 57 3 0 0.468 0.169 i
Expectations
Basic
B8 29 16 10 69 3 0 0.315 0.210 .
Expectations
Basic
B9 26 14 13 72 1 1 0.312 0.216 ]
Expectations
Basic
B10 24 20 6 77 0 0 0.236 0.205 .
Expectations
Performance
B11 34 11 12 65 a4 1 0.377 0.189 ]
Expectations
Basic
B12 27 20 5 74 1 0 0.254 0.198 )
Expectations
Basic
B13 34 18 a4 67 a4 0 0.309 0.179

Expectations
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Performance
c14 36 13 14 62 2 0 0.400 0.216 .
Expectations
Attractive
C15 37 8 11 70 1 0 0.381 0.151 _
Expectations
Attractive
C16 41 10 6 70 0 0 0.370 0.126 ,
Expectations
Attractive
C17 41 12 7 65 2 0 0.384  0.152
Expectations
Basic
D18 35 17 6 65 4 0 0.333 0.187 ,
Expectations
Attractive
D19 41 7 6 70 3 0 0.379 0.105 _
Expectations
Basic
D20 22 18 13 74 0 0 0.276 0.244 _
Expectations
Performance
D21 41 15 8 59 4 0 0.398 0.187 _
Expectations
Attractive
D22 40 10 8 69 0 0 0.378 0.142 .
Expectations
Basic
D23 33 15 9 69 1 0 0.333 0.190 ,
Expectations
Attractive
E24 39 6 5 76 1 0 0.349 0.087 ,
Expectations
Attractive
E25 39 10 6 71 1 0 0.357 0.127 _
Expectations
Indifferent
E26 34 7 6 79 1 0 0.317 0.103 _
Expectations
Attractive
E27 38 6 6 76 1 0 0.349 0.095 _
Expectations
Performance
E28 35 19 9 62 2 0 0.352 0.224 .
Expectations
Total 0.349 0.168

Based on the parameter calculation results, the mean values of both
parameters are used as the dividing line to plot a four-quadrant scatter
diagram, enabling more accurate classification of requirement attributes.
Here, the Better coefficient = (A+O)/(A+O+M+l), and the Worse coefficient
= ~(O+M)/(A+O+M+1) (2009) . (Table 4)
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Fig 3: “Better-Worse” Four-Quadrant Scatter Plot

From the results presented, the first quadrant represents Expected Needs,
which can eliminate and enhance customer dissatisfaction. (Fig 3) This
quadrant should be prioritized for fulfillment. The second quadrant
represents Attractive Needs, which do not eliminate customer
dissatisfaction but can enhance customer satisfaction and are attributes
that customers do not excessively anticipate. The third quadrant
represents Indifferent Needs, which neither eliminate customer
dissatisfaction nor enhance customer satisfaction, indicating attributes that
customers are indifferent to. The fourth quadrant, Must-Have Needs, can
eliminate customer dissatisfaction but does not enhance consumer

satisfaction, representing things that customers consider obligatory (2021).

Table 5: The Importance Ranking of Different Types of Expectations

Type of Need Importance Ranking
Expected Needs A7>C14>D21>A4>B11>E28




MImngemaaiiauiuazaningns 09 7 afufl 6 wouInew - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Attractive Needs A3>D23>D18>B9>B8>A1>D20>B13>B12>B10
Indifferent Needs A2>E26
Must-Have Needs A6>C17>C15>D22>A5>D19>C16>E25>E27>E24

Table 5: Using different demand attributes and dimensions as grouping
indicators, each demand's priority was re-ranked. Among the Expected
Needs type, the importance of each indicator, in descending order, is as
follows: A7 (Artistic Appeal), C14 (Eco-friendly and Sustainable), D21
(Online Virtual Display and Purchase Channels), A4 (Custom Tailoring),
B11 (Traditional Dyeing Techniques), and E28 (Cultural Dissemination and
Heritage).

Table 6: The Importance Ranking of Different Dimensions of

Expectations
Expectations Dimension Importance Ranking
Brand Style Expectations AT>AL>A6>A5>A3>A2>A1
Brand Design Expectations B11>B9>B8>B13>B12>B10
Product Performance Expectations C14>C17>C15>C16
Purchase Preference Expectations D21>D22>D19>D23>D18>D20
Product Culture Expectations E28>E25>E27>E24>E26

Table 6: The ranking results of different demand dimensions indicate
that the importance of each demand, in descending order, is as follows:
brand style, design, product performance, purchasing preference, and
product cultural needs.

Expectations Sensitivity Analysis

Based on the quadrant classification, sensitivity is used as the indicator for
prioritizing the order of requirements (2016). The sensitivity calculation
formula is:

R =V(BatterValue)? + ((Worse|Value)?

According to the calculation results, among all the indicators, A7
Artistic Appeal ranks first in priority, followed by C14 Eco-friendly and
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Sustainable, D21 Online Virtual Display and Purchase Channels. The
priorities of E26 Brand Marketing Culture, B12 Mass Production, and B10
Ethnic Style rank the lowest.

The brand style expectations primarily focus on three key aspects: custom
tailoring (A4), artistic appeal (A7), and pure natural materials (A6). By
accurately positioning these elements, the brand can attract target
customer groups and establish a unique and robust market image. Custom
tailoring involves providing personalized clothing services for cultural and
textile dyeing exhibitions, allowing customers to participate in the design
process, engage with designers, and experience dyeing firsthand, creating
personalized clothing with emotional and cultural significance. Artistic
appeal emphasizes using unique techniques to imbue clothing with artistic
attributes, balancing commerce and art to tell stories and convey
emotions  through  seasonal  collections, enhancing  market
competitiveness. The use of pure natural materials aligns with the growing
emphasis on ecological sustainability, satisfying consumer environmental
awareness and serving as a differentiating factor that enhances product

appeal (Gwozdz et al., 2017).

The brand design expectations for the Chinese plant-based dye brand
"XiaRan" focus on three key elements: color requirements (B8),
handcrafted quality (B9), and traditional dyeing techniques (B11). B8
emphasizes using natural plant dyes to create gentle gradient colors that
harmonize with nature and cultural symbolism, showcasing the versatility
and delicacy of plant-based dyeing through innovative color transitions
and layering. B9 highlights the importance of craftsmanship, preserving and
innovating traditional techniques by incorporating modern technology to
enhance dyeing process stability and durability and blending traditional
craftsmanship with contemporary fashion design. B11 focuses on utilizing
and preserving traditional plant-based dyeing techniques, integrating them

with modern design to create clothing that aligns with contemporary
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aesthetics, and exploring dyes on various fabrics to enhance product

diversity and uniqueness (Aakko & Koskennurmi-Sivonen, 2013).

SKETCH

i
COLOUR ' N TREND
» 1 ue Charm %]

Fig 5: "XIARAN" Product Design
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Product performance expectations for the brand "XiaRan" focus on eco-
friendliness and sustainability (C14) as well as health and functional
benefits (C15). The brand uses natural and renewable materials, ensuring
that every production stage minimizes environmental impact and that
plant-based dyes are safe and healthy for producers and users.
Additionally, "XiaRan" products offer significant health benefits, with indigo
plant-based dyes providing antibacterial, anti-inflammatory, and
hypoallergenic properties, making them suitable for sensitive skin. The
emphasis on breathable and comfortable fabrics also contributes to stress
relief and overall health benefits, reinforcing the brand's commitment to
environmental sustainability, health, comfort, and innovation.

Purchasing preference expectations for the brand "XiaRan" focus
on online and offline consumer experiences. Online, XiaRan offers a
convenient shopping experience through 3D virtual simulation and CLO
digital fashion displays, allowing consumers to understand product styles,
effects, and textures intuitively. Offline brand experience stores and
exhibitions provide interactive experiences related to plant-based dye
culture and craftsmanship, such as on-site dyeing and hands-on
workshops, which enhance customer loyalty and boost word-of-mouth
marketing. XiaRan addresses diverse customer needs through multiple
sales channels, including online platforms, physical stores, e-commerce
partnerships, fashion boutiques, and art galleries. Participating in fashion

shows and cultural events enhances the brand's visibility and image.
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PLANT DYE ¢

XIIA”@@” FASHIC SHOW

v

Fig 6: 3D virtual fashion show

Product cultural expectations for "XiaRan" focus on enhancing
consumer aesthetics and disseminating Chinese plant-based dyeing
culture. The brand aims to lead fashion and art trends through unique
design and artistic expression, regularly releasing content related to
traditional Chinese culture and collaborating with artists to educate and
inspire consumers. This approach enhances cultural literacy and aesthetic
values (E25). As a cultural carrier, XiaRan is also dedicated to preserving
and promoting Chinese plant-based dyeing techniques, showcasing the
aesthetics and craftsmanship to foster appreciation and respect for this
cultural heritage. This commitment encourages design and educational
research, contributing to sustainable development and strengthening the

brand's cultural content and market competitiveness (E28).
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The results showed that utilizing new knowledge to develop a
series of innovative natural dye product designs maintains the continuity
of traditional natural dyeing, successfully promotes market transformation
by integrating traditional craftsmanship with modern fashion innovation,
and especially rekindles interest in traditional natural dyes among young

consumers.

5. Discussions
5.1 Discuss the Results

The results of this study highlight the complex and multi-faceted
expectations of consumers for Chinese natural dye brands. By employing
the Kano model, we could categorize these expectations into distinct
dimensions, including brand style, design, product performance,
purchasing preferences, and cultural aspects. The data analysis of 327
valid samples revealed that consumers value a blend of traditional
craftsmanship and modern design, with high sensitivity towards artistic
appeal, eco-friendliness, and advanced purchasing channels. The findings
demonstrate that a brand like "XiaRan" can effectively leverage these
insights to position itself uniquely in the market, integrating the rich

heritage of natural dyeing with contemporary fashion trends.

5.2 Theoretical Implications

Theoretically, this study significantly contributes to natural dye
brand research by applying the Kano model to analyze consumer
expectations. This approach enhances our understanding of how
traditional and modern elements can be balanced in brand positioning
and provides a robust framework for categorizing and prioritizing consumer
needs. Additionally, the study wunderscores the importance of
sustainability in brand development, aligning with global trends towards

eco-friendly and socially responsible practices. By integrating theoretical
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insights with practical applications, this research enriches the discourse on

sustainable fashion and brand innovation (2020).

5.3 Practical Implications

Practically, this study offers valuable insights for brand managers
and designers aiming to develop natural dye products that resonate with
modern consumers. The findings suggest that focusing on artistic appeal,
eco-friendliness, and innovative purchasing channels can significantly
enhance brand competitiveness. For instance, the "XiaRan" series,
developed through this research, demonstrates the practical viability of
combining traditional dyeing techniques with modern fashion design,
attracting a younger demographic and promoting cultural heritage.
Furthermore, establishing online virtual fashion shows and offline
experiential stores provides a comprehensive strategy for engaging

consumers and enhancing brand loyalty.

5.4 Limitations and Future Study

Despite its contributions, this study has several limitations. While
substantial, the sample size of 327 may not fully represent the diverse
consumer base for natural dye products, and future studies should
consider more extensive and more varied samples to enhance
generalizability. Additionally, the Kano model, primarily based on one-
time surveys, might not capture the dynamic nature of consumer
preferences over time. Longitudinal studies could provide deeper insights
into how these expectations evolve. The study's focus on a single brand,
"XiaRan," also limits the broader applicability of the findings. Future
research could explore multiple brands and markets to validate and
extend the current conclusions. Lastly, while this study combines
qualitative and quantitative methods, there is room for more sophisticated
analytical techniques to refine the wunderstanding of consumer

expectations and brand positioning strategies further.
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6. Conclusion

This study aims to analyze the expectations of natural dye brand
users using the Kano model, providing a solid reference for brand design.
Through the data analysis of 327 valid samples, a sensitivity analysis of
customer expectations is conducted, comparing and ranking the
importance of different expectation attributes and dimensions. Ultimately,
the study precisely positions the Chinese natural dye brand "XiaRan,"
which integrates traditional craftsmanship with modern elements. By
exploring the design innovation potential of natural dyeing, centered
around the five critical expectations of brand users, this study has created
the "XiaRan" series of fashion and accessory products, demonstrating the
possibility of reviving traditional skills with contemporary design concepts.
Establishing online virtual fashion shows and offline brand experience
exhibitions has paved a new path for protecting and developing traditional
natural dyeing cultural skills. This study illustrates the delicate balance
between customer demand and product innovation for natural dyeing. It
achieves its objectives and significantly contributes to traditional crafts and

modern design, impacting design research and cultural heritage protection.
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Abstract

Manchu embroidery, a traditional craft deeply rooted in the
cultural heritage of China's Manchu ethnic group, faces the challenge of
preservation and relevance in the modern era. This study explores the
potential for integrating Manchu embroidery identity into the design of
multifunctional children's furniture, focusing on the city of Changchun in
Jilin Province. Through a comprehensive methodology involving field
investigation, literature review, quantitative surveys, qualitative focus
group studies, and a design-driven approach, the research aims to analyze
the artistic characteristics and cultural meanings of Manchu embroidery,
understand user preferences and market demand for culturally-inspired
children's furniture, and propose innovative furniture designs that
incorporate Manchu embroidery elements. The study developed three
furniture designs: @ movable tiger chair, a bookshelf table and chair
combination, and a transformable table and chair set, each successfully
integrating Manchu embroidery identity while addressing functional and
aesthetic requirements. The findings demonstrate the potential for design-
driven strategies to safeguard and promote intangible cultural heritage

while creating culturally meaningful and commercially viable products.
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This research contributes to cultural heritage preservation and furniture
design, offering insights and recommendations for researchers, designers,
and cultural practitioners seeking to advance culturally-inspired product

design and sustainable heritage management in the modern era.

Keywords: Manchu embroidery, multifunctional children's furniture,
cultural heritage preservation, design-driven innovation, culturally-inspired

product design, intangible cultural heritage

Introduction

Manchu embroidery, a traditional craft deeply rooted in the
culture of the Manchu ethnic group in China, is renowned for its exquisite
craftsmanship, vibrant colors, and intricate designs (Gao, 2010, p. 15). This
unique art form has been an integral part of Manchu identity for centuries,
serving as a decorative element and a means of cultural expression and
communication (Li, 2019, p. 42). Manchu embroidery is characterized by
its symbolic motifs, such as dragons, phoenixes, and flowers, each carrying
specific cultural meanings and reflecting the Manchu people's worldview,
beliefs, and aesthetics (Liu, 2017, p. 28).

Embroidery, as a traditional craft, has been practiced in various
parts of the world, each with its distinct cultural significance and artistic
characteristics. From the intricate threadwork of Indian Zardozi embroidery
(Paine, 2018, p. 103) to the vibrant patterns of Mexican Otomi embroidery
(Osborne, 2019, p. 76), these traditional crafts serve as a means of cultural
expression and identity. However, like Manchu embroidery, many
traditional embroidery practices face challenges of preservation and
relevance in the modern era due to rapid modernization, globalization,

and changing consumer preferences (Liang, 2022, p. 1).
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One promising approach to safeguarding and promoting intangible
cultural heritage, such as traditional embroidery, is integrating these crafts
into contemporary product design (Lin, 2007, p. 45). By incorporating
cultural elements into modern products, designers can create culturally
meaningful and commercially viable items that resonate with
contemporary consumers while contributing to the preservation and
transmission of cultural heritage. This approach aligns with the concept of
design-driven innovation, which emphasizes the role of design in creating
products that address users' functional, emotional, and socio-cultural

needs (Verganti, 2009, p. 12).

The integration of cultural elements can offer multiple benefits in
the context of children's furniture design. Culturally inspired furniture can
foster children's cultural identity, appreciation for traditional crafts, and
understanding of their heritage (Khairnurullina & Sharif, 2021, p. 189).
Moreover, incorporating multifunctional features and adaptable designs
can address the evolving needs of contemporary families, particularly in

urban settings where living spaces are often limited (Postell, 2012, p. 34).

This study aims to explore the application of Manchu embroidery
identity in designing multifunctional children's furniture in the modern
Chinese context, focusing on the city of Changchun in Jilin Province. By
investigating this local craft and its potential for integration into
contemporary product design, the study seeks to contribute to the
broader field of cultural heritage preservation through design-driven
innovation. The findings may provide insights and strategies that can be
adapted and applied to other traditional embroidery practices worldwide,
benefiting a wider group of global readers and practitioners interested in

the sustainable development of cultural heritage in the modern era.

Body
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1.1 Manchu Embroidery: Cultural Significance and Artistic

Characteristics

Manchu embroidery, a traditional handicraft deeply rooted in the
culture of the Manchu ethnic group in China, is renowned for its exquisite
craftsmanship, vibrant colors, and intricate designs (Gao, 2010, p. 15). This
unique art form has been an integral part of Manchu identity for centuries,
serving as a decorative element and a means of cultural expression and
communication (Li, 2019, p. 42). Manchu embroidery is characterized by
its symbolic motifs, such as dragons, phoenixes, and flowers, each carrying
specific cultural meanings and reflecting the Manchu people's worldview,
beliefs, and aesthetics (Liu, 2017, p. 28).

The artistic characteristics of Manchu embroidery are defined by
several key elements, including using high-quality materials, such as silk
threads and satin fabrics, and applying specialized stitching techniques,
like the "Manchu stitch" (Gao, 2010, p. 22). The color palette of Manchu
embroidery is also distinctive, with a predominance of red, blue, and gold
hues, each holding symbolic significance in Manchu culture (Huang, 2011,
p. 27). These artistic elements combine to create visually striking and
culturally meaningful embroidered pieces that showcase the skill and

creativity of Manchu artisans.

1.2 Multifunctional Children's Furniture: Design Principles and User

Requirements

Multifunctional children's furniture has gained increasing attention
in recent years as parents and designers seek to create spaces that are
both functional and adaptable to the evolving needs of growing children
(Postell, 2012, p. 78). The fundamental design principles for
multifunctional children's furniture include versatility, space-saving, safety,
and ergonomics (Ching & Binggeli, 2018, p. 321). Furniture pieces that can

serve multiple purposes, such as a bed with built-in storage or a desk that
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can be adjusted in height, are precious in maximizing the use of limited

space in modern homes (Kilmer & Kilmer, 2014, p. 156).

When designing multifunctional children's furniture, it is crucial to
consider the user requirements and preferences of both parents and
children. Parents prioritize factors such as durability, safety, and ease of
maintenance while seeking furniture that can adapt to their children's
changing needs over time (Postell, 2012, p. 82). Conversely, children are
drawn to furniture that is engaging, comfortable, and reflective of their
interests and preferences (Ching & Binggeli, 2018, p. 324). Incorporating
play, creativity, and interactivity elements into furniture design can
enhance children's engagement and enjoyment of their living spaces
(Kirkham & Kidd, 2017, p. 65).

1.3 Cultural Heritage Preservation through Design-Driven Innovation

The preservation and promotion of intangible cultural heritage,
such as traditional handicrafts like Manchu embroidery, have become
increasingly crucial in rapid globalization and modernization (UNESCO,
2003, p. 2). One approach to safeguarding and revitalizing traditional crafts
is through design-driven innovation, which involves integrating cultural
elements into contemporary product design (Lin, 2007, p. 46). By
incorporating traditional craft techniques, motifs, and meanings into
modern products, designers can create culturally authentic and
commercially viable items that appeal to contemporary consumers (Liang,

2019, p. 3).

Design-driven innovation in the context of cultural heritage
preservation offers several benefits. First, it can help to raise awareness
and appreciation of traditional crafts among younger generations, fostering
a sense of cultural identity and pride (Khairnurullina & Sharif, 2021, p. 192).
Second, it can provide new opportunities for the economic empowerment

of craftspeople and communities by creating demand for their skills and
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products in the modern marketplace (Murray, 2011, p. 7). Finally, it can
contribute to the sustainable development of local economies by
promoting the use of indigenous materials, techniques, and knowledge
systems (UNESCO, 2003, p. 5).

Research Methodology
2.1 Field Investigation and Literature Review

To gain a comprehensive understanding of Manchu embroidery
and its potential application in children's furniture design, a field
investigation was conducted in Changchun, Jilin Province. The investigation
included visits to Manchu embroidery workshops, museums, and cultural
heritage sites, where researchers observed the craftsmanship process and
interviewed experienced artisans. Additionally, a thorough literature
review was carried out to examine existing research on Manchu
embroidery's cultural significance, artistic characteristics, and design
elements and studies on multifunctional children's furniture design and

cultural heritage preservation through design-driven innovation.
2.2 Quantitative Surveys and Qualitative Focus Group Studies

A mixed-methods approach, combining quantitative surveys and
qualitative focus group studies, was employed to gather data on user
preferences and market demand for culturally inspired, multifunctional
children's furniture. The target participants were parents with children

aged 6-10 in Changchun, Jilin Province.

The quantitative survey, administered online and in-person, aimed
to collect data on parents' attitudes, preferences, and willingness to pay
for children's furniture incorporating Manchu embroidery elements. The
survey questionnaire assessed the importance of various factors in parents'
furniture purchasing decisions, such as cultural authenticity, functionality,

safety, and aesthetics.
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Qualitative focus group studies were conducted separately with
parents and children to gain deeper insights into their needs, preferences,
and perceptions regarding culturally-inspired furniture. The focus group
discussions explored multifunctional furniture's desired features and
functions, the appeal of Manchu embroidery elements, and the perceived
benefits and challenges of integrating cultural heritage into children's

furniture design.
2.3 Design Conceptualization and Development Process

Based on the findings from the field investigation, literature review,
surveys, and focus group studies, a design conceptualization and
development process was initiated to create innovative children's
furniture incorporating Manchu embroidery elements. The process

involved the following steps:

1. Ideation and sketching: Designers brainstormed and sketched
initial concepts, exploring integrating Manchu embroidery motifs, colors,

and patterns into multifunctional furniture designs.

2. Concept refinement: The most promising concepts were
selected and refined, considering functionality, ergonomics, safety, and

cultural authenticity.

3. 3D modeling and prototyping: The refined concepts were
translated into 3D digital models using computer-aided design (C4D)
software. Physical prototypes were then created to evaluate the designs'

feasibility, functionality, and aesthetics.

4. Design iteration: Based on feedback from the prototyping phase,
the designs were refined and optimized to address any identified issues or

improvements.

2.4 Expert Consultations and User Feedback Sessions



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Expert consultations and user feedback sessions were conducted
to validate and enhance the furniture designs. Experts in Manchu
embroidery, children's furniture design, and child development were
invited to provide feedback on the designs' cultural authenticity, technical
feasibility, and developmental appropriateness. Their insights guided
further refinements and ensured the designs' alignment with best practices

in their respective fields.

User feedback sessions involved presenting the refined furniture
designs to a sample of parents and children in Changchun, Jilin Province.
Participants were asked to provide their opinions, preferences, and
suggestions for improvement regarding the designs' functionality,
aesthetics, and cultural appeal. This feedback was collected through
questionnaires, interviews, and observation of users interacting with the

furniture prototypes.
Results and Analysis
3.1 Key Findings from Field Investigation and Literature Review

3.1.1 Artistic Characteristics and Cultural Meanings of Manchu

Embroidery

The field investigation and literature review revealed that Manchu
embroidery possesses distinct artistic characteristics and cultural
meanings. The embroidery is characterized by its vibrant colors, intricate
patterns, and symbolic motifs, such as dragons, phoenixes, and peonies
(Gao, 2010; Li, 2019). Each color and motif carries specific cultural
significance, reflecting Manchu beliefs, values, and aesthetics (Liu, 2017).
For example, red symbolizes good fortune and happiness, while dragons
represent power and authority (Bao, 2008). The embroidery techniques,
such as the unique "Manchu stitch," showcase the exquisite craftsmanship

and attention to detail of Manchu artisans (Chen, 2016).
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3.1.2 Relating Manchu Embroidery to Global Embroidery Practices

While Manchu embroidery has unique artistic characteristics and
cultural meanings, it shares commonalities with other traditional
embroidery practices worldwide. For instance, symbolic motifs and vibrant
color palettes are a recurring theme in many embroidery traditions, such
as Indian Zardozi embroidery (Paine, 2018, p. 105) and Mexican Otomi
embroidery (Osborne, 2019, p. 79). These shared elements point to the
universal human impulse to express cultural identity and aesthetics

through needlework.

Moreover, the challenges faced by Manchu embroidery in terms
of preservation and relevance are not unique to this particular craft. Many
traditional embroidery practices worldwide are grappling with similar
issues, as rapid modernization and changing consumer preferences
threaten the continuity of these age-old traditions (Liang, 2022, p. 2). By
examining the strategies employed by other embroidery communities to
safeguard and promote their crafts, such as integrating traditional motifs
into contemporary fashion design (Lin, 2007, p. 48), valuable insights can
be gained for the sustainable development of Manchu embroidery in the

modern era.

The study's focus on applying Manchu embroidery identity to
multifunctional children's furniture design also bears relevance to the
broader field of culturally-inspired product design. As demonstrated by
successful cases of integrating traditional embroidery elements into
modern products, such as the incorporation of Palestinian cross-stitch
patterns into contemporary furniture design (Alami, 2020, p. 165), there is
significant potential for traditional crafts to find new expressions and
markets through design-driven innovation. By exploring the possibilities of
integrating Manchu embroidery into children's furniture, this study

contributes to the growing knowledge on culturally inspired product
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design, offering insights that may be adapted and applied to other

traditional embroidery practices worldwide.
3.1.3 Key Design Elements for Integration into Children's Furniture

Based on the analysis of Manchu embroidery's artistic
characteristics and cultural meanings, several key design elements were

identified for integration into children's furniture. These elements include:

1. Color palette: Incorporating vibrant colors, such as red, blue,
and gold, to reflect the traditional color schemes of Manchu embroidery
(Huang, 2011).

2. Symbolic motifs: Adapting and stylizing symbolic motifs, such as
dragons, phoenixes, and peonies, to create culturally meaningful and

visually appealing furniture designs (Liu, 2017).

3. Patterns and textures: Translating intricate embroidery patterns
and textures into furniture elements, such as carved or laser-cut panels,

to mimic the richness and depth of Manchu embroidery (Chen, 2016).
3.2 User Preferences and Market Demand Analysis
3.2.1 Survey Results: Parents' Attitudes and Willingness to Pay

The quantitative survey results showed that parents are intensely
interested in culturally-inspired children's furniture, with 78% expressing a
positive attitude towards furniture incorporating Manchu embroidery
elements. Furthermore, 65% of parents were willing to pay a premium for
such furniture, recognizing its cultural value and uniqueness. The survey
also revealed that parents prioritize functionality (92%), safety (89%), and
durability (85%) when purchasing children's furniture, followed by
aesthetic appeal (76%) and cultural authenticity (68%).

3.2.2 Focus Group Insights: Children's Preferences and Needs
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The qualitative focus group studies provided valuable insights into
children's preferences and needs regarding multifunctional furniture.
Children expressed a strong desire for engaging, interactive furniture that
reflects their interests and imagination. They were drawn to furniture with
playful designs, bright colors, and tactile elements. On the other hand,
parents emphasized the importance of furniture that can adapt to their
children's changing needs, support their development, and maximize

space utilization in their homes.
3.3 Innovative Furniture Designs Incorporating Manchu Embroidery

3.3.1 Movable Tiger Chair

Figure 1 Movable Tiger Chair

The Activity Tiger Chair is an innovative design that incorporates
elements of Manchu embroidery while meeting children's need for
engagement and interaction. The front of the chair features a chic tiger
design inspired by Manchu embroidery. The chair has lockable wheels,

allowing children to move around safely and freely. The seat and backrest
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are upholstered in a vibrant red and gold fabric reminiscent of the

traditional Manchu color scheme.

3.3.2 Bookshelf Table and Chair Combination

Figure 2 Bookshelf Table and Chair Combination

The bookshelf table and chair set is a multi-functional furniture set
that incorporates Manchu embroidery patterns and motifs while
maximizing the use of space. The bookshelf features a Manchu
embroidered tiger pattern that creates a visually striking and culturally rich
design. The height of the table and chairs can be adjusted to ensure
ergonomic comfort for children of all ages. This furniture set is made of
high-quality, environmentally friendly materials and addresses parents'

concerns about durability and safety.

3.3.3 Transformable Table and Chair Set
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Figure 3 Transformable Table and Chair Set

The Transformable Table and Chair Set is a versatile, space-saving
furniture design incorporating Manchu embroidery elements. The table
has a reversible tabletop with a tiger pattern inspired by Manchu
embroidery on one side and a chalkboard for kids to get creative on the
other. The chairs can be folded and stored inside the table when not in
use to maximize the use of space. The table and chair sets are made of
durable, child-safe materials and decorated with Manchu embroidery

colors.
3.4 Expert Feedback and User Satisfaction Evaluation
3.4.1 Cultural Authenticity and Technical Feasibility Assessment

Expert consultations with Manchu embroidery artisans, children's
furniture designers, and child development specialists provided valuable
feedback on the furniture designs' cultural authenticity and technical
feasibility. The experts commended the designs for successfully integrating
Manchu embroidery elements, such as color schemes, motifs, and
patterns. They also suggested improving the designs' cultural authenticity,

using traditional materials and techniques where appropriate. The experts
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assessed the technical feasibility of the designs, confirming their suitability

for mass production and compliance with safety standards.
3.4.2 User Satisfaction Survey Results

A user satisfaction survey was conducted among parents and
children participating in the user feedback sessions. The survey results
indicated high satisfaction levels with the furniture designs, with 85% of
parents and 92% of children expressing positive opinions. Parents
appreciated the designs' cultural significance, functionality, and space-
saving features, while children were drawn to the designs' playful and
interactive elements. The survey also gathered valuable suggestions for
further improving the designs, such as incorporating additional storage

options and enhancing the tactile qualities of the furniture.

Discussion

The findings of this study demonstrate the significant potential for
integrating Manchu embroidery identity into multifunctional children's
furniture design, addressing the challenge of preserving and promoting
intangible cultural heritage in the modern era. The successful
incorporation of Manchu embroidery elements into the designed furniture
pieces showcases this traditional craft's aesthetic and cultural value and

highlights its relevance to contemporary product design (Liang, 2022, p. 3).

The study's approach to cultural heritage preservation through
design-driven innovation aligns with global efforts to safeguard and
revitalize traditional embroidery practices. By creating culturally
meaningful and commercially viable products that resonate with modern
consumers, designers can contribute to the continuity and appreciation of
these age-old crafts (Lin, 2007, p. 50). The positive feedback from experts

and users regarding the designed furniture pieces underscores the
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universal appeal of culturally inspired products and their potential to

foster cross-cultural understanding and appreciation.

However, integrating cultural heritage into product design is not
without challenges. Designers must navigate issues of cultural
appropriation, authenticity, and ethical collaboration with cultural bearers
and communities (Karrholm, 2020, p. 41). The present study addressed
these concerns by actively engaging Manchu embroidery artisans and
cultural experts throughout the design process, ensuring that the furniture

designs respectfully and accurately represent Manchu cultural identity.

The study's findings also contribute to the broader discourse on
sustainable heritage management in the face of globalization and
modernization. By demonstrating the potential for traditional crafts to find
new expressions and markets through design-driven innovation, the study
offers valuable insights and strategies for the sustainable development of
intangible cultural heritage worldwide (Cominelli & Greffe, 2012, p. 245).
The successful integration of Manchu embroidery into children's furniture
design is a model for other traditional embroidery communities seeking to

safeguard and promote their crafts in the modern era.

In conclusion, this study highlights the decisive role that design-
driven innovation can play in preserving and promoting intangible cultural
heritage, such as Manchu embroidery, in contemporary product design.
The findings offer valuable insights and practical strategies for designers,
cultural practitioners, and policymakers seeking to foster the sustainable
development of traditional crafts and cultural industries while promoting

cross-cultural understanding and appreciation.

Conclusion
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This study explored the application of Manchu embroidery identity
in the design of multifunctional children's furniture, focusing on the
modern Chinese context of Changchun, Jilin Province. The study yielded
significant  findings and innovative design outcomes through a
comprehensive methodology involving field investigation, literature
review, quantitative surveys, qualitative focus group studies, and a design-

driven approach.

The field investigation and literature review provided valuable
insights into the artistic characteristics and cultural meanings of Manchu
embroidery, highlighting its potential for integration into contemporary
product design. The user preferences and market demand analysis
revealed parents' intense interest and willingness to pay for culturally-
inspired furniture while shedding light on children's preferences for

engaging, interactive, and adaptable furniture designs.

The study developed three innovative furniture designs: the
Movable Tiger Chair, the Bookshelf Table and Chair Combination, and the
Transformable Table and Chair Set. These designs successfully
incorporated Manchu embroidery elements while addressing children and
their families' functional, ereconomic, and aesthetic requirements. Expert
consultations and user satisfaction evaluations confirmed the designs'

cultural authenticity, technical feasibility, and market appeal.

The findings contribute to the growing knowledge of cultural
heritage preservation through design-driven innovation, offering practical
strategies and insights for designers, cultural practitioners, and
policymakers. The successful integration of Manchu embroidery identity
into children's furniture design demonstrates the potential for traditional
crafts to be revitalized and promoted through contemporary product

design, creating culturally relevant and commercially viable products.
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Moreover, the study highlights the importance of adopting a
participatory and user-centered approach to designing culturally-inspired
products, actively engaging cultural bearers, communities, and end-users
throughout the design process. By fostering ethical collaboration and
respect for cultural heritage, designers can create products that celebrate
cultural diversity, promote intercultural understanding, and contribute to

craftspeople and their communities' social and economic well-being.

The study also relates the findings to the broader field of
embroidery practiced in various parts of the world, drawing parallels
between the challenges of Manchu embroidery and other traditional
embroidery practices regarding preservation and relevance in the modern
era. By examining the strategies employed by other embroidery
communities to safeguard and promote their crafts, valuable insights were
gained for the sustainable development of Manchu embroidery and other

traditional crafts worldwide.

In conclusion, this study serves as a valuable case study for
applying Manchu embroidery identity to multifunctional children's
furniture design. It demonstrates the decisive role of design-driven
innovation in preserving and promoting intangible cultural heritage in the
modern era. The findings offer insights and strategies that can be adapted
and applied to other traditional embroidery practices and cultural
industries, contributing to their sustainable development and global

appreciation.

Recommendation

Based on the findings and insights gained from this study, the
following recommendations are proposed for designers, cultural

practitioners, policymakers, and future researchers interested in preserving
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and promoting intangible cultural heritage through design-driven

innovation:

1. Foster collaboration between designers and cultural bearers:
Designers should actively seek collaboration with cultural bearers, such as
Manchu embroidery artisans, to ensure the accurate representation and
respectful integration of cultural elements into their designs. This
collaboration should involve sharing knowledge, skills, and resources, as
well as the fair recognition and compensation of cultural bearers for their

contributions.

2. Adopt a participatory and user-centered design approach:
Designers should engage end-users, including parents and children,
throughout the design process to better understand their needs,
preferences, and aspirations. This participatory approach can help ensure
that culturally inspired products are not only authentic and meaningful

but also functional and appealing to their intended users.

3. Invest in cultural heritage education and awareness:
Policymakers and cultural institutions should invest in education and
awareness programs promoting intangible cultural heritage value and
significance, such as Manchu embroidery. These programs can help foster
a sense of cultural pride and identity among younger generations while
creating a supportive environment for developing culturally-inspired

products and services.

By implementing these recommendations, designers, cultural
practitioners, policymakers, and researchers can contribute to the
sustainable preservation and promotion of intangible cultural heritage,
such as Manchu embroidery, through design-driven innovation. This
approach not only celebrates the richness and diversity of our cultural

traditions but also fosters the social and economic well-being of the
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communities that sustain them, ensuring that these traditions can

continue to thrive and enrich our lives for future generations.
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Abstract

This paper takes Guanlin Temple in Luoyang as a case study to explore the
packaging design of praying for blessings cultural products and to find design
solutions suitable for the market. Through qualitative research methods, combined
with the historical and cultural background of Guanlin Temple and the technique of
packaging design of praying for blessings cultural products, this paper aims to study
the praying for blessings culture of Guanlin Temple in different periods to analyze
the existing packaging design of praying for blessings cultural creative products of
Guanlin Temple and the problems that exist, and to design a new packaging of
cultural products and to carry out feasibility analysis. The existing blessing cultural
product packaging has issues, such as design similarity, lack of cultural characteristics,
being too traditional, etc. At the same time, this paper also reviewed relevant
literature to understand the consumer demand for praying for blessings, cultural
products, and market trends. After market research, literature review, and expert
proof, we summarise the key features that the packaging design of blessed cultural
products should have: firstly, to emphasize the connotation and characteristics of
blessed culture; secondly, to innovate the design to attract consumers; thirdly, to
meet the demand of the actual use of the products and to ensure the practicability
and convenience. These research results have practical application value for
enhancing the attractiveness and market performance of the packaging design of
blessed cultural products.

This study guides the packaging design and sales strategy of Guanlin Temple
Prayer for Blessings cultural products. Still, there are limitations, such as a small
survey sample and limited scope. Future research can expand the scope and sample
size of the survey to gain a deeper understanding of market development and trends.
Consumer purchase intentions and needs are explored through experiments and
guestionnaire surveys, and more accurate guidance for product packaging design and

sales strategy is provided.
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Introduction

Located in Guanlin Town, Luolong District, Luoyang City, Guanlin is the burial
place of Guan Yu's head during the Three Kingdoms period and enjoys the reputation
of being one of the three major Guan temples at home and abroad. As the only
ancient architectural complex in China that combines a mound, a temple, and a
forest, Guanlin has unique historical and cultural value. In the winter of 219, after
Sun Quan's surprise attack on Jingzhou, Guan Yu was defeated in the city of Mecheng,
and in the spring of 220, Sun Quan gave the head of Guan Yu to Cao Cao to avoid
reprisals from Liu Bei. Cao Cao admired Guan Yu, made him King of Jing, buried him
with royal etiquette fifteen miles south of Luoyang, and built a temple to worship
him. Guanlin is an ancient architectural complex built in the Wanli period of the Ming
Dynasty and expanded in the Qianlong period of the Qing Dynasty. The main building
of the Ming Dynasty style is well-preserved, and the overall layout of the palace
style and the scale are magnificent. The complex includes the mountain gate,
cloister, hall, main hall, second hall, third hall, stone pagoda, Linbei Pavilion tomb,
etc. Other similar buildings are symmetrically distributed on both sides of the central
axis. Guanlin was once successively called "Guanwangwang Temple," "Guandi
Temple," and "Zhonglie Shenwu Emperor's Forest," enjoying different honorable titles
through the enthronement of successive emperors. Chen Bozong, the emperor of
the Chen Dynasty in the southern part of China, said, "Guan Yu became a god," and
established a temple for Guan Yu northwest of the Yuguan Temple in Dangyang and
built a tomb for Guan Yu on Yuquan Mountain. By the Sui Dynasty, myths and
legends of Guan Yu began to appear, and in Guan Yu's hometown and the place
where he lived during his lifetime, the legend of Guan Yu's manifestation to protect
the people was widely spread. In the ninth year of the Han Dynasty, the Guan Di
Temple was built in Xiezhou, Guan Yu's hometown. Other places also began to build
Guan temples. By the Tang Dynasty, the belief in Guan Yu was formed, and many
Guan temples appeared all over the country, further expanding the belief in Guan
Yu. Danyang held a grand festival on 13 May, the birthday of Guan Yu, and at the
same time, it formed the custom of sweeping the tomb of Guan Tomb. Hanging the
statue of Guan Gong in the court and the folk became a custom and a trend. Guan
Gong's faith culture in the Ming and Qing Dynasties ushered in the heyday, and Guan
Lin Guan Gong's faith customs and activities were unique and rich. Guanlin has built
temples and shrines for Guan Yu since the Han Dynasty, forming a solid atmosphere

of Guan Gong's faith. Guanlin Guan Gong prayer and sacrificial activities are the most
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crucial faith custom carriers. Since the Ming and Qing dynasties, Guanlin Guan Gong's
activities are divided into official prayers and folk prayers. Given the bottleneck in
the development of blessing cultural and creative products, it is necessary to carry
out vertical segmentation research. As one of China's outstanding traditional cultures,
praying for blessing culture has the advantage of popularisation and can fit into
tourist attractions.

This paper combines the blessing culture of Guanlin Temple with creative
cultural products to form cultural products with Chinese characteristics, enhance
cultural self-awareness and self-confidence, improve national cultural soft power,
and enhance the international influence of Chinese culture. Prayer culture is integral
to the excellent traditional Chinese culture, and blessing cultural heritage and
development are crucial. Under the support of the current national policy, the
"resonance symbiosis" pattern of "tourism culture and creativity + blessing culture"
helps the development of cultural and creative industries, enhances the national
cultural soft power, and strengthens the international influence of Chinese culture.
China is a culturally rich country where people express their wishes for happiness
and good fortune through various traditional customs and activities, such as putting
up couplets at the Spring Festival, enjoying the moon at the Mid-Autumn Festival,
and celebrating the Lantern Festival. These traditional festivals and customs reflect
the Chinese people's pursuit of and aspiration for a better life. Activities such as giving
gifts, worshipping gods, and praying for blessings on festivals and important occasions
are not only the inheritance of traditional culture but also a way for people to seek
blessings by placing their wishes. Blessing culture occupies an important position in
Chinese culture and is divided into two forms: material blessings and spiritual
blessings. Material blessings express wishes through concrete objects, while spiritual
blessings are realized through virtual forms. Blessed objects and characters become
essential carriers of cultural inheritance.

This topic focuses on the design and practical application of the blessing culture
and creative industry, taking Guanlin Temple in Luoyang as an example and
discussing the concept of blessing culture and the concept of culture and creative
industry in depth. By analyzing the cultural concept and form of praying for blessings,
as well as the historical and cultural background of Guanlin Temple, this paper
provides new perspectives and innovative paths for designing and creating Guanlin
Temple's praying for blessings cultural products. This not only helps to enrich the
cultural connotation of Guanlin Temple but also helps to promote the development
of a cultural creative industry of praying for blessings and enhances cultural self-

confidence and the country's soft power.
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This study focuses on the praying culture of Guanlin Temple in Luoyang as an
example of exploring the development of the praying culture and creative industries.
The study analyzes the concepts of praying for blessings in culture and the cultural
creative industry. From the perspective of the artistic, and innovative industry, firstly,
the connotation and form of praying for blessing culture are discussed in depth and
combined with the surrounding culture of Guanlin Temple in Luoyang and the
historical background of Guan Gong's beliefs, the study is based on the folk cultural
characteristics of praying for blessing in Guanlin Temple from the perspective of
practice and innovation. Based on the human stories, historical origin, and regional
characteristics of Guanlin Temple, it provides new ideas for designing and creating
Guanlin Temple praying for blessings cultural products and innovatively develops

Guanlin Temple-themed praying for blessings cultural products.

Cultural and creative pro
tuct packaging design

1
Blessing Culture
N
&

Guan Gong Beliefs |
and Customs |

cultural heritage

Blessing cultural product pack
aging redesign

Research Conceptual Framework
Image source: drawn by the author, 2023
The culture of blessing has diversified over time, geography, ethnicity, and
beliefs, showing differences between mainstream and non-mainstream cultures. Its
connotations have continued to expand, and its development can be divided into

the following categories: ancient, slave, slave-feudal transition, mid-feudal, late-
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feudal, and modern society.
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The development of blessing culture
Source: drawn by the author, 2023

The packaging design of Luoyang Prayer Cultural Products can be viewed from
traditional, modern, and artistic perspectives. Traditional style packaging often
adopts elements such as Guan Yu's image, ancient buildings, dragons, and phoenixes
to show historical and cultural characteristics, presenting ancient tones and textures.
Packaging that incorporates modern elements combines modern patterns, colors,
and design styles to enhance the sense of fashion and attractiveness. Artistic
packaging focuses on artistry and sophistication, using high-grade materials and
printing technology to create high-quality packaging, highlighting the uniqueness and
value of the product.

The packaging design of Luoyang Prayer Cultural Products can be based on
regional characteristics and environmental awareness. Regional characteristics of the
packaging emphasize the Luoyang cityscape, places of interest, Luoyang dialect, etc,,
to strengthen the connection between the product and Luoyang culture.
Environmentally conscious packaging using recyclable materials and environmentally
friendly ink, reducing unnecessary packaging, and focusing on sustainable
development. Luoyang blessing cultural products are rich and diverse, including
religious beliefs and culture, such as the image of Guan Yu and Buddhist temples.

Guan Yu Prayer Cultural Products include statues, paintings, engravings, and

ornaments, closely related to Luoyang's prayer culture. These products are themed
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on the image of Guan Yu and the elements of praying for blessings and are offered

to believers for worship, wearing, or collection.

==

Decorative portrait of Guan Yu

Source: https://image.baidu.com/, 2023

Decorative portrait of Guan Yu
Source: https://image.baidu.com/, 2023
As a blessing product of Luoyang Guanlin Temple, there may be some problems
in its current situation:

Outdated packaging: Due to the long history of Luoyang Guanlin Temple
blessing products, there may be some old problems in the packaging design. The
design and style of packaging may lack modermity, fail to keep up with the needs
and aesthetic trends of the times, and make it challenging to attract the attention of

young consumers.
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Lack of design sense: The design sense of packaging is an essential factor in
attracting consumers. If the packaging of Luoyang Guanlin Temple blessing products
lacks innovation and aesthetics in design, it may affect product sales and market
competitiveness.

Lack of brand recognition: Brand recognition is essential for consumers when
purchasing a product. Suppose the packaging design of Luoyang Guanlin Temple
blessing products lacks brand characteristics and recognition. In that case, it will be
difficult to form a differentiated competitive advantage in the market, which is not
conducive to establishing and promoting brand image.

Insufficient environmental awareness: Environmental awareness is receiving
increasing attention in modern society. If the packaging materials and design of
Luoyang Guanlin Temple blessing products do not consider environmental
protection factors, it may affect the product's image and market recognition.

In terms of disseminating traditional culture, Luoyang Guanlin Temple blessing
cultural products convey the value and significance of conventional culture through
their packaging design and the cultural connotation they carry. These products have
received attention and love in the market and are conducive to the inheritance and
promotion of traditional culture.

Pattern is an essential part of the visual communication design of commodity
packaging and is the main form of non-literal communication. It can cooperate with
people's behavior and thoughts and convey ideas without specific expressions, so it
is more attractive than words. When consumers buy Taishan specialty products, they
are not just ordinary visual acceptance behaviors but, more importantly, judgments
generated by visual perception, which cause psychological effects.

The visual design of the packaging image requires the accuracy of its visual
language to be persuasive, and the pattern should be selected according to the
content of the message. The packaging design pattern of Luoyang Guanlin Temple
blessing cultural products is inseparable from the profound cultural background of
blessing in the Luoyang area. Designers mostly choose folk traditional auspicious
patterns with blessing cultural connotations when selecting patterns. These
auspicious patterns are born of the long-standing blessing culture in the people's
lives, expressing the most straightforward desire for a better life, and are symbolic
art with a unique concept of life.

The packaging design for the Luoyang Guanlin Temple Prayer for Blessing's
cultural product relies on traditional Chinese cultural elements to convey the

theme of praying for blessings and wishes. The key visual elements include:
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1. Dragon and phoenix motifs: As symbols of good fortune, nobility, and
harmony, dragon and phoenix motifs are often used in packaging design to create an
auspicious atmosphere.

2. Peony pattern: The peony is known as the "king of flowers," and its pattern
represents wealth, glory, and good luck, so it is widely used in packaging design.

3. Xiangyun pattern: The Xiangyun pattern is used to express good luck and
good wishes. It is often combined with other patterns, such as dragons, phoenixes,
and peonies, to enhance the atmosphere of praying for good luck.

4. Shou character pattern: Shou character pattern implies longevity, health, and
happiness and is often used to express the meaning of "longevity than South
Mountain."

The application of these elements makes the packaging design of Luoyang Guanlin
Temple praying for blessings not only rich in traditional cultural flavour, but also

accurately conveys the theme of praying for blessings and wishes.

Analysis on the integration of regional characteristics of
blessing cultural products

drawn by the author, 2023
Guan Yu's demeanor usually shows his solemnity and majesty. Guan Yu's
demeanor in the packaging design can be depicted to show his might and solemnity.
Guan Yu's eyes generally show his intelligence and wit. Guan Yu's eyes can be
depicted in the packaging design to show his intelligence and wit. Guan Yu's beard is
also one of his signs, which can show his maturity and stability. In the packaging
design, the image of Guan Yu with a fluttering beard can be depicted, showing his
maturity and stability. In the above, Guan Yu was selected as the main character of
Guanlin Temple’s blessing product packaging design through expert argumentation.
Combined with a modern graphic design style, three-character schemes were
designed. The design process of Scheme 1 is as follows:
Option 1 selects Guan Yu wearing armor with a flat style as the main body of
the character - character design:
Design concept: Firstly, Guan Yu's standing posture is used as the character image

design, highlighting Guan Yu's brave and mighty image. Then, we chose classic green
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as the theme color for the characters, which was in line with the historical image of
Guan Yu and the blessing culture of Guanlin Temple in Luoyang.

Line draft drawing: To start the line draft, first draw the outline and basic posture
of Guan Yu. Pay attention to grasping the proportion of Guan Yu's body and the
coordination of movements. At the same time, details such as Guan Yu's facial
expressions and hair were refined and depicted.

The design mainly uses a combination of bright and dark tones to highlight the
sense of history and solemnity of Guanlin Temple. The main building, Guanlin Hall,
adopts bright colors to highlight its essential status and unique charm. The Jieyi
Pavilion and its Qiangiu Jian use dark colors to create a quiet and mysterious
atmosphere. In terms of line processing, concise and clear lines are used to outline
the outline and details of the building. The outline of Guanlin Hall adopts thick and
powerful lines to highlight its majestic features. The outline of the Bell and Drum
Tower adopts soft curves to show its elegant and classical atmosphere. In terms of
flattening, attention is paid to processing architectural details. The doors and
windows of Guanlin Hall adopt simple rectangles and circles to highlight its simplicity
and grandeur. Intricate geometric shapes and patterns show its refined and classic
atmosphere.

Product packaging application design:

This plan adopts a flat style design. After the characters and scenes are
designed, they are applied to the packaging of blessing products for design. It is
combined with Guan Yu in a flat style. The picture is dominated by yellow, green,
and red tones, with koi, Chinese elements such as lotus, peony, and lanterns, plus
Chinese characters as the finishing touch apply the design of characters and scenes
to the design of pastry packaging boxes, calendars, portable paper boxes, umbrellas,
blessing gift boxes, and packaging bags for blessing supplies. The packaging design of
Linmiao blessing cultural products has been innovated and redesigned, which has

played a vital role in promoting the blessing culture.
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(Guanlin Temple Blessing Culture Product Plan 1 Design - Blessing Product
Packaging Design Application 1)
Source: drawn by the author, 2023
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Figure 5.9(Guanlin Temple Blessing Culture Product Plan 1 Design - Blessing Product
Packaging Design Application2)

Source: drawn by the author, 2023
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(Guanlin Temple Blessing Culture Product Plan 1 Design - Blessing Product
Packaging Design Application3)
Source: drawn by the author, 2023

The following is the design process based on the image above, starting
from the line draft to the coloring process:

Line draft drawing: First, select the image of Guan Yu standing mighty and
mighty, holding the Qinglong Yanyue knife, and start to draw the line draft. At the
stage of the online draft, we should pay attention to the coordination of Guan Yu's
posture and movements, and at the same time, pay attention to the description of
details, such as Guan Yu's clothing, helmet, belt, knife handle, etc. When drawing the
line draft, we should also pay attention to the smoothness and strength of the lines
to show Guan Yu's heroism and sense of strength.

Base color filling: After finishing the line draft, fill in the base color. According
to the design's color scheme, green fills Guan Yu's clothing, helmet, belt, and other
parts. When filling the base color, pay attention to the coordination and layering of
the color to facilitate the subsequent coloring work.

Detail painting: After completing the base color filling, paint the details.
According to the design needs and color scheme, choose the appropriate color to
add details and texture to Guan Yu's clothing, helmet, belt, and other parts. When
coloring details, techniques such as gradients, shadows, and highlights can be used
to show the three-dimensionality and texture of objects.

Coloring of the Qinglong Yanyue Knife: Next is the coloring of the Qinglong

Yanyue Knife. According to the design requirements and color scheme, choose
appropriate colors to add details and textures to the blade, handle, and back of the
Qinglong Yanyue Dao. In the coloring process of the Qinglong Yanyue Knife, the
metallic texture expression technique is used to highlight the hardness and luster of
the knife.
Coloring of the face and hair: Finally, the coloring of Guan Yu's face and hair.
According to the design requirements and color scheme, choose appropriate, realistic
colors to add details and texture to Guan Yu's face and hair. In coloring the face and
hair, attention should be paid to showing Guan Yu's mature and stable temperament
and his brave and courageous spirit.

Complete coloring: After completing the above coloring steps, examine and
adjust the entire picture to ensure the coordination and unity of colors. At the same
time, pay attention to the brightness and saturation of the color to provide the visual
effect and attractiveness of the picture.
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(Coloring of Guan Yu Blessing Figure Poster Design of Guanlin Temple Blessing
Cultural Product Scheme 2 Design)
Source: drawn by the author, 2023
Scene design:

This plan adopts the style of realistic illustrations to represent Guanlin Temple,
a scenic spot in Luoyang. It reproduces the architectural scenes of Guanlin Temple’s
Temple of Wealth, Spring and Autumn Hall, Qisheng Temple and Pines and Cypresses
realistically, corresponding to the first chapter of Guanlin Temple in the second
chapter. The year has three primary blessing and sacrificial activities: Spring Festival,
Chen Festival, and Autumn Festival, corresponding to blue. For the Chen Festival,
green corresponds to the Spring Festival, and red corresponds to the Autumn
Festival. The traditional blessing activities of Guanlin Temple are combined with the
design to better provide real feelings for the people who come to Guanlin Temple

to pray.
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(Applied Design Figure 1 of Guanlin Temple Plan 2 Product Packaging Design)
Source: drawn by the author, 2023
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(Applied Design Figure 2 of Guanlin Temple Plan 2 Product Packaging Design)
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(Guanlin Temple Plan 2 Product Packaging Design Application Ticket Design
Drawing)

Source: drawn by the author, 2023
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(Guanlin Temple Plan 2 product packaging design application coaster design
drawing)
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Source: drawn by the author, 2023
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(Guanlin Temple Plan 2 Product Packaging Design Application Blessing Food
Packaging Design Drawing)

Source: drawn by the author, 2023

(Guanlin Temple Plan 2 Product Packaging Design Application Blessing Pendant
Design Drawing)

Source: drawn by the author, 2023

(Guanlin Temple Plan 2 Product Packaging Design Application Prayer Pastry
Packaging Box Design Drawing)
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Source: drawn by the author, 2023
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(Guanlin Temple Plan 2 Product Packaging Design Application Blessing Canvas Bag
Design Drawing)

Source: drawn by the author, 2023

(Guanlin Temple Plan 2 Product Packaging Design Application Blessing Gift Bag
Design Drawing)
Source: drawn by the author, 2023
Through the above designs, we have made a comprehensive plan and idea for
the packaging application of Guanlinmiao products. Based on the realistic illustration
style, it highlights the historical and cultural heritage and regional characteristics of
Guanlin Temple while paying attention to the functionality and environmental
sustainability of the packaging. In the specific design process, we will pay attention
to contrast and unity, using gradient techniques and creative typography design to
enhance the visual effect and brand value of product packaging. At the same time,
we will also pay attention to the safety, user experience, and commercial norms of
packaging to ensure the design's legality, reliability, and feasibility. Through these
efforts, we hope to create a product packaging application with unique charm and
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value for the Guanlinmiao brand to promote the brand's development and enhance
the consumers' purchasing experience.

Build Luoyang Guanlin Temple's blessing brand and drive industry
development. To establish the brand strategy of Luoyang Guanlin Temple
praying for blessing cultural products, the focus should be placed on the
following:

1. Brand positioning: Ensure that the brand is closely linked to Guanlin Temple's
historical value, cultural depth, and social influence and shape a brand image with
rich historical and cultural heritage and regional characteristics.

2. Brand building and promotion: Enhance brand awareness, cultivate brand
operation talents, establish systematic and centralized brand management, enhance
visibility through marketing activities and social media, and strengthen brand value
dissemination.

3. product innovation: diversified blessing cultural and creative product design,
avoid homogenization, integrate and strengthen the blessing elements, and develop
products with unique cultural characteristics.

Market expansion: strengthen market promotion, develop an effective
marketing strategy, increase product exposure and sales, cooperate with scenic spots
to launch co-branded products, and expand brand influence and market share.

Brand image design: To enhance brand recognition and influence, an image
must be designed in accordance with brand positioning. The representative
architectural elements of Guanlin Temple can be used to establish the brand, and
the components of the blessing culture, such as blessing characters and auspicious
patterns, can be combined to carry out packaging design and brand image building.

Brand cooperation and co-creation: Cooperate with other related brands or
institutions to jointly promote the blessing culture of Guanlin Temple, achieving
resource sharing and mutual benefit. Joint promotion, co-branded products, etc., can
expand the brand's influence and popularity.

Brand management and maintenance: Establish a brand management and
maintenance mechanism to ensure the stability and reliability of brand image and
reputation. In management and maintenance, attention must be paid to controlling
product and service quality, consumer feedback and needs, and continuously
optimizing brand experience and value.

By implementing the above strategies, we can gradually establish the blessing
cultural products of Luoyang Guanlin Temple.

The brand image and value of packaging design can enhance the brand's

competitiveness in the market. At the same time, attention must be paid to the
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interaction and communication with consumers, the brand management and
maintenance mechanism must be constantly optimized, and the brand must be
ensured long-term and sustainable development.

Spreading blessing culture

From the industry's perspective, it is necessary not only to build a blessing brand
but also to spread new concepts of blessing to tourists. Traditional blessing behaviors
mainly take place in religious places, but today’s blessing culture is gradually
breaking away from religious soil and developing into the tourism field. There is an
urgent need for a new prayer concept. The latest blessing behavior in tourism must
be daily, localized, and widespread to eliminate the cumbersome traditional blessing
process. However, many tourist attractions' new blessing cultural system has not yet
been fully established, and tourists have not yet formed a complete concept of
blessing. To the point that tourists cannot obtain an immersive blessing experience.

On the one hand, it is necessary to excavate the local cultural heritage of
Luoyang Guanlin Temple itself, summarize the content with the concept of blessing,
auspiciousness, and blessing culture, transform the intangible cultural connotation
into tangible cultural symbols, and sell cultural products of the blessing series For
example, in the above scheme 2, the image of Guan Yu in Guanlin Temple is
redesigned. The building of Guanlin Temple itself is designed and created and
applied to the packaging design, which contains the culture of blessing, which can
be deeply excavated, and carry out the design and development of blessing culture
and creation; on the other hand, it is possible to hold relevant blessing interactions
recularly to form a regional influence and combine blessing culture with festival
activities. For example, Luoyang Guanlin Temple holds three times a year The Great
Temple Fair, and Chengdu lJinsha Site Museum also has the Jinsha Sun Festival in
the New Year; in addition, the concept of blessing can be output through the multi-
dimensional communication channels of new digital media and through various
design platforms that young people like, such as Douyin, Toutiao, and Weibo Spread
the word and form social influence. All in all, through the above methods, the new
concept of blessing has been spread, and the role of brand promotion has also been
achieved, injecting multiple vitality into the industry.

Driving the Development of the Industry.

At present, the entire blessing cultural product industry is developing rapidly.
However, in terms of scale and total volume, there are still significant differences
with other traditional industries, and the intervention of blessing cultural and creative
products can become a new economic growth point and expand the tourism cultural

and creative industry chain. Taking the blessing culture in Southwest China as an
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example, Southwest China has rich cultural resources, significant regional
characteristics, many unique cultural resources, and many ethnic minorities. The
blessing culture is rich and has obvious advantages. Blessing culture as a design
resource can produce excellent cultural and creative products. However, the
blessing cultural and creative industry must still solve its problems. First, the blurring
of industry standards has led to uneven quality of blessing cultural and creative
products in the entire industry, low level and quality, and failure to form a
representative blessing cultural and creative association; secondly, there has been
no Pray that the leading enterprises in the cultural and creative industry cannot
achieve the industry effect of bringing "surface" with "points," resulting in a low
industry ceiling.

From the perspective of the entire industry, multiple blessing brands can
interact with each other to expand the industry's influence. For example, by joining
with brands in the same industry to expand their influence, the Sanxingdui Museum
and Chengdu Jinsha Site Museum belong to the ancient Shu cultural system and
cultural and museum units. Their mutual linkage can achieve the effect of "1+1>2".
At the same time, cross-border cooperation and co-branding can also be used to
superimpose brand effects. The cross-border cooperation of the blessing brand will
break through the cognition of a single field and have a certain degree of
comprehensiveness and originality. The steady development of the blessing cultural
and creative industry will surely expand the scale of the entire blessing cultural
product packaging design industry and break through the current phased limitations
of industry development.

Luoyang Guanlin Temple's blessing of cultural product packaging design holds great
potential for development, as there's a growing emphasis on traditional culture and
quality packaging design. Realistic illustration schemes can vividly showcase Guanlin
Temple's scenery and cultural figures, emphasizing blessing culture's appeal and
historical significance. Innovative designs and a unique brand image can propagate
the value of Guanlin Temple's blessing culture to a broader audience, boosting the
local cultural and tourism industries.

For future growth, Luoyang Guanlin Temple's blessing of cultural product
packaging design can delve deeper into innovation, focusing on the following:

1. Refining realistic illustration styles: Enhance the quality and detail of
illustrations in packaging design to create a more lifelike and engaging visual
experience, thus highlighting the unique historical and cultural charm of Guanlin

Temple.
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2. Brand image strengthening: Shape the brand image of Luoyang Guanlin
Temple's blessing cultural products through packaging design, emphasizing brand
distinctiveness and core values. Memorable brand logos and slogans can improve
market recognition and competitiveness.

3. Promotion of diversified media: Based on traditional media, new media
channels and platforms, such as the Internet, social media, virtual reality, etc., should
be actively expanded. The packaging design works will be promoted to a wider
audience through diversified communication methods, enhancing brand awareness
and influence.

4. Increased consumer interaction: Increase the interaction with consumers in
the packaging design, such as adding QR codes or social media links, so that
consumers can directly participate in brand activities or share with friends by scanning
the packaging. By increasing the interaction links, the stickiness and loyalty between
consumers and the brand will be enhanced, and the brand value will be promoted
and enhanced.

Prioritize eco-friendly materials and designs to reduce packaging waste and
promote resource reuse and recycling. This approach aligns with the trend of
environmental protection and can enhance the brand's image. By focusing on
innovative packaging design, Luoyang Guanlin Temple's blessing of cultural products
can effectively promote brand value and cultural heritage. Staying market-oriented
and consumer-focused will ensure ongoing innovation and optimization while
maintaining competitive appeal. Collaborate with other brands and institutions to
further promote the inheritance and development of blessing culture, contributing
to the growth of the cultural industry and tourism. Merge traditional culture with
modern aesthetics in blessing cultural product packaging to revitalize the culture's
appeal. Highlight cultural features, integrate traditional and contemporary elements,
and enhance brand recognition. Utilize diverse promotional channels and stress
sustainability to create unique, cultural, functional, and environmentally friendly

packaging that fosters the inheritance and development of blessing culture.
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Abstract

The purpose of this study is to identify the factors that influence
consumer behavior toward Tea and provide recommendations for its
development and marketing. The independent factors were Brand
Healthiness, Perceived culture, Pecuniary condition, Education, and Price.
The total sample size of 400 respondents was collected using the survey
questionnaire in China: A Case Study of Fujian Province. Multiple
Regression Analysis was applied to analyze the data.

The research results indicate that price, education, perceived
culture, healthiness, and pecuniary condition positively impact consumer
behavior towards tea.

Keywords: Chinese tea, Influence factor, Consumer behavior

Introduction

Tea culture is an essential part of Chinese tradition culture. Chinese
consumers have long established traditions of drinking tea and have developed a
unique lifestyle based on the consumption of tea (Lee & Liao, 2009). In the early
21st century, the global increase in upscale coffee shops and the subsequent
introduction of coffee shops in China disrupted the Chinese tea drinking tradition.
Starting in 1999, Starbucks, the pacesetter of the coffee chain industry, has opened
over 3,000 outlets in China and is considering opening 2,000 more outlets by the end
of 2021 (Hales, 2018). However, it is still too early to draw the conclusion that the
coffee bean usurps the tea leaves’ place for Chinese consumers. The tea culture
among the modern Chinese consumers, especially millennials, is shifting into an

industry that is similar to that of coffee shops in other countries, especially Western
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countries, but, with a broader offering of upscale and gourmet tea drinks. China’s
time-honored tradition of drinking tea is in transition from drinking traditional tea
drinks, which focuses on the taste of tea leaves, to a new style of tea drink, a creamy,
flavored milk tea drink (Ren & Jin, 2018). Unlike the earlier tea-drinks, which were
simply made with milk tea powder, the new style tea drink is freshly brewed and
provides a wide variety of tastes and characteristics. What’s more, Chinese
consumers’ tea drinking habits are changing. Some younger consumers now perceive
tea drinking not as a time-consuming traditional tea “ceremony” but as part of a
cool and modem lifestyle (Li, 2018). According to Kantar Worldpanel, Chinese
residents aged 15-45 buy 14.3 cups of made-to-order tea drinks a year, contributing
to a market segment of 97.8 billion yuan (14.6 billion USD) in annual sales (Ren &
Jin, 2018). The new style tea drink is a large and growing market and as such has
garnered considerable attention from entrepreneurs, investors and coffee chain
outlet operators.

In China, drinking tea has become an integral part of daily life, and it is
currently the largest tea producer globally, boasting mature production technologies
and processing systems (Liang, 2021). With the continuous improvement of living
standards and heightened health awareness among Chinese consumers, the demand
for high-quality tea is growing. China's tea production will reach 3.18 million tons in
2021, with an annual output of 8.5% (Report on the development of China's tea
industry and consumer insight in 2022-2023 - Tea Friends Network (formerly China
Pu'er Tea Network), 2022).

By identifying these factors, stakeholders can devise and implement
effective strategies to enhance the industry's competitiveness and promote growth.
This study presents a unique opportunity to solidify the position tea industry in the
highly competitive Chinese tea market. The proposed study aims to provide an in-
depth understanding of the primary drivers of tea consumption and help identify the
challenges facing the industry in Fujian Province. Thus, the strategic importance of
this study.

Research Questions

RQ1: What is the level of Consumer Behavior in China A Case Study
of Fujian Province?

RQ2: What are the factors that affect Consumer Behavior in China
A Case Study of Fujian Province?

Research Objectives
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1) to study the level of Consumer Behavior in China A Case Study
of Fujian Province.
2) to study the factors that affect Consumer Behavior in China A

Case Study of Fujian Province.

Literature Review
1.Relationship between price and consumer behavior
According to Sumi and Kabir (2018), price is a crucial factor

influencing tea
consumers' purchasing behavior, and health-conscious consumers are
willing to pay a premium for healthy tea. However, among tea consumers,
not all are willing to pay the associated premium. Instead, many consider
the product's value and are highly price-conscious and interested in price
flexibility. Zheng et al. (2021) provide evidence that price consciousness
significantly moderates tea health product consumption behavior,
Consumers who are more price conscious tend to prioritize price when
making purchasing decisions. In addition to this, dynamic pricing has a
positive impact on consumer behavior, with different pricing strategies
tailored to different situations helping to increase consumer engagement
(Motoaki & Shirk, 2017). Price elasticity and promotions can also have a
positive impact on consumer behavior. Large price elasticities and
promotions tend to increase consumer desire and the likelihood of making
a purchase (Petricek et al., 2020).

2. Relationship between educational attainment and
consumer behavior

In this study, education is the embodiment of knowledge, skills,
values, beliefs, habits and time flexibility. For example, the perception and
loyalty of health products and the management of time. It can be formal
or informal. The relationship between educational attainment and
consumer behavior has become a topic of mounting interest in recent
years. Burghelea and Aceleanu (2014) have suggested that consumer
behavior can be subject to the influence of the level of education

achieved for consumption. Given that the consumer groups of tea exhibit
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a diverse range of educational levels, exploring the impact of educational
factors on tea consumption behavior has emerged as a key area of focus
for this study.

As Joshi and Rahman (2015) argue, consumers with higher
education levels seem to be predisposed to green consumption
behaviors, such as consuming environmentally friendly products, and
health products. Moreover, as Mehta et al. (2020) have discovered, brand
loyalty is frequently demonstrated among young and educated
customers. As Petroman et al. (2015) suggest, an educated consumer is an
informed consumer. Furthermore, individuals with higher levels of
education also tend to consume a greater proportion of nutritious foods
and a smaller amount of unhealthy foods (Islam & Sim, 2021).
Consequently, tea, as a healthy and environmentally friendly product,
might prove to be highly appealing to educated consumers.

3. Relationship between Perceived culture and consumer
behavior

The role of culture in shaping consumer behavior is of paramount
importance and has a significant impact on consumers' perceptions,
evaluations, and consumption decisions. Culture is widely recognized as
one of the key drivers of consumer judgment and decision-making (Torelli
et al,, 2017). The intricate relationship between consumer behavior and
cultural factors, including the culture of the buyer, subcultures, and social
class, is complex and multifaceted (Gajjar, 2013).

4. Relationship between healthiness and consumer
behavior
The subject of health is a matter that concerns all people
and is known to be
influenced by various factors, as reported by the World Health
Organization (WHO) in 2008. Health is affected by a conglomeration of
elements, which are derived from social and economic circumstances, the
physical environment, and individual characteristics and inclinations. The
involvement of health-related considerations is, without a doubt, a

fundamental aspect when it comes to making consumption choices
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among consumers. This is a trend that has been gaining traction and is
substantially influenced by health aspects, according to Rana and Paul
(2017) and Wang et al. (2018).It has been recognized by Pechmann and
Catlin (2016) that health-oriented
communication can produce substantial and measurable effects on the
recognition, emotion and behavior of consumers. Individuals are, indeed,
becoming more cognizant of their well-being and paying increased
attention to the health benefits that healthy beverages, such as tea, can
provide (Oke et al., 2016). The tea culture in China has a profoundly rooted
influence on the Chinese population, particularly with regard to the health
functions of tea. Consequently, it has emerged as a general consensus
among the Chinese people that tea consumption can lead to improved
health or that tea is, in fact, a means of achieving good health.

5. Relationship between pecuniary condition and

consumer

behavior

The intricacies of consumption are fundamentally

intertwined with the condition
of one's pecuniary resources. As the levels of income fluctuate, it follows
that the consumption patterns of consumers will inevitably undergo
changes in response. It is crucial to note that the consumption structure
is intimately connected to the level of income, as elucidated by Zhang's
(2021) study. Gajjar's (2013) research similarly points to the fact that
customers with higher incomes and savings are more inclined to purchase
expensive items, whereas those with more limited resources prefer more
affordable products. Therefore, when it comes to tea consumption in
China, individuals with more affluent pecuniary conditions exhibit a greater
willingness to invest in expensive tea products, while those in less
privileged situations opt for cheaper alternatives. One cannot simply
equate social class with income alone, for it is a multifaceted construct
that considers other crucial factors such as education, occupation, and
wealth (Gajjar, 2013). Moreover, the level of social class reflects one's

economic prowess, and as such, those who belong to the upper echelons
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of society are inclined to pursue more opulent, rarefied, and high-quality
teas. Income level is a decisive factor in the consumer's decision-making
process, as suggested by Ahmed et al. (2016). However, in the realm of
tea consumption behavior, whether one has a high or low pecuniary status
is not the sole determinant of their spending habits. Chinese consumers
are avid tea enthusiasts who are unlikely to stop purchasing tea altogether,
regardless of their pecuniary conditions. Instead, they savor tea in leisurely
settings and participate actively in online tea communities. These studies
offer valuable insights into the complex interplay between pecuniary
conditions and tea consumption behavior in China. The evidence suggests
that higher-income individuals are more likely to consume premium tea
products, but the passion for tea remains ubiquitous across all strata of
society. The consumption structure of tea products is profoundly
influenced by one's economic status, and understanding these intricacies
can help tea producers and marketers tailor their products to suit the

preferences of different consumer groups.

Research Framework

1.Price

2.Educational attainment
3.Perceived culture Consumer Behavior

4. Healthiness

5.Pecuniary condition

Independent Variable Dependent Variable

Figure 1 Research framework

Research Methodology
In this study, the primary objective was to examine the factors that

influence the consumption behavior of tea. The researchers employed
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both primary and secondary data sources to gather relevant information.
Primary data was collected through a questionnaire that was administered
directly to respondents. The questionnaire utilized a five-point Likert scale
to assess various factors that influenced their consumption behavior. The
primary data collection lasted for two month, and it was considered
reliable as it was collected directly from individuals relevant to the
research topic.

The study employed quantitative methods to analyze the
collected data. SPSS analysis data was used, which included Cronbach's
Alpha, descriptive statistics, and multiple linear regression analyses to
confirm and demonstrate the relevance of the hypotheses. The data was
also analyzed using a five-point Likert scale analysis. the data collection
process can be summarized in four main steps: first, the researchers
identified the research topic, conceptual frameworks, and variables.
Second, the researcher selected 400 valid questionnaires from a total of
400 online questionnaires. Third, the researcher conducted a quantitative
analysis of the 400 valid questionnaires. Finally, the researcher wrote and
revised the research papers.

Population and sample

This study Sample is 400 tea consumer in Fujian Province.The size was

determined by calculating (W.G. Cochran (1953)

IOC Validated for Questionnaire

Validated for Questionnaire prior to conducting the main study,
eliminate confusion and ambiguities of wording. This study invited three
experts to verify by using the Index of Congruency (I0C), to test
congruency and content validity of questionnaire .

Evaluation criteria are used to check the consistency between
objectives and test items, as follows:

+1 = the test item is considered to be consistent with the goal.

0 = the test item is considered neutral in terms of whether the

test item is consistent with the goal.
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-1 = the test item is considered to be inconsistent with the target.
For acceptable data, the Index of Congruency (I0C) follow:
IOC of Questionnaire between 0.67 — 1.00 higher than 0.5 all of

questions.

Data collection

The selected methodology of this study is a survey that used the Google
form to collect the data via an online channel. The researcher chose SPSS software
to analyze the factors behavior of costumer after getting the results from 400

respondents.

Data Analysis

After collect the questionnaires, researcher will,

1. Editing by exclusion the incomplete data.

2. Bring complete questionnaire to code and analyze by statistical
programing.

2.1 Descriptive Statistic to explain data about personal
information by use percentage, mean and standard deviation from part1
of the questionnaire.

2.2 Inferential Statistic to prove hypothesis which is analyses by
Pearson Correlation Coefficient and use Multiple Regression Analysis;
MRA to study the influence of independent factors toward dependent

factor in part 2, 3 of the questionnaire.

Findings

The highest mean for Price was found to be 4.11, which was
obtained for the statement " Tea's prices are more flexible, and the variety
of prices gives customers more choice." For the Education variable, the
highest mean score was 4.19, which was obtained for the statement
"Education makes me more loyal to health products." The perceive culture
variable had the highest mean score of 4.20 for the statement
"Consumption of tea is influenced by its culture." Regarding the variable

of healthiness, the highest mean was 4.26, which was obtained for the
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statement "Drinking tea makes me feel healthy." For the pecuniary
condition variable, the mean score for the highest statement was 4.09,
which was "If  am financially stable, | will be more willing to spend money
on purchasing tea." Finally, the top mean score for consumer behavior
was 4.33, which was obtained for the statement "The primary reason for
my purchase of tea is due to its health benefits."

A multiple linear regression was performed to investigate the
extent to which Price, Education, Perceived culture, Healthiness, and
Pecuniary condition predict consumer behavior, and the results are
presented in Table 4.3 The VIF values of all independent variables were
less than 5, indicating no multicollinearity issues. The R-square value was
.743 at a 95% confidence level, indicating that the independent variables
(Price, Education, Perceived culture, Healthiness, and Pecuniary condition)
account for approximately 74.30% of the variation in consumer behavior.
The individual contributions of each predictor were examined, and it was
found that price (B = -.067, p<0.05), education (B = .087, p<0.05),
perceived culture(B = .425, p<0.05) healthiness(B = .491, p<0.05) and
pecuniary(B = 212, p<0.05) condition all had a positive and significant
effect on consumer behavior by following equation

Y' = .491HN + .425PT + .212PC +
.087EDU — .067PR

Discussion

The discussion of this study’s intentions is to test the relationship
between variables and the consumer behavior of Tea accurately. By
discussing the position of tea in China's tea market consumption, this
study aims to understand how tea attracts consumers' interest and
demand. The ultimate goal is to provide suggestions for the development
of Fujian Tea to improve its competitiveness and market position. Finally,
through analyzing relevant data, this study aims to assist relevant tea

enterprises and governments in formulating appropriate strategies.
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The study considers various factor variables, including price,
consumer behavior, education, perceived culture, healthiness, and
pecuniary condition. The research questions guiding this study are as
follows:

What are the factors that affect Consumer Behavior in China A

Case Study of Fujian Province ?

(1) Does perceived culture have a positive influence on the

consumer behavior of tea?

(2) Does education have a positive influence on the consumer

behavior of tea?

(3) Does the healthiness of the product have a positive influence

on the consumer behavior of tea?

(4) Does the price have a positive influence on the consumer

behavior of tea?

(5) Does pecuniary condition have a positive influence on the

consumer behavior of tea?

To achieve these research objectives, this study adopts a

descriptive research design,
focusing on consumers who live in Guangxi and drink tea.

1) Price and tea consumer behavior

The study findings reveal that the consumer behavior of tea is
significantly influenced by the price. Specifically, consumers who are price
sensitive are willing to pay more for healthy tea, while consumers who
prioritize product value are interested in price flexibility. The results also
show that reasonable dynamic pricing can stimulate consumers' desire to
buy.

These findings are consistent with previous studies on this topic.
For example, Sumi and Kabir (2018) found that price is the key factor
affecting tea purchase behavior. Additionally, dynamic pricing has a
positive impact on consumer behavior, and different pricing strategies
formulated for different situations can help improve consumer
participation (Motoaki & Shirk, 2017). Price elasticity and promotion also

have a positive impact on consumer behavior. Large price elasticity and
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promotion often increase consumers' desire and purchasing possibilities
(Petricek et al., 2020). Similarly with the recent study, as the result stated
that the unit price measure influenced the price-level perceptions of a
product, and the unit price measure also affected customer’s purchase
intentions (Fecher et al, 2019). As the result showed that price
perceptions had no significant effect on customer loyalty. The possible
reason might be that these consumer groups tended to pay higher price
for any product if that product fulfilled the requirements. And they might
focus for value and worth with price rather than loyalty.

The results of this study are significant for enterprises selling tea.
Companies can use the findings to develop pricing strategies tailored to
different consumer groups. For example, the company can provide
healthy tea to consumers who are willing to pay more for health benefits
at a higher price, while offering price flexibility to attract consumers who
prioritize product value.

According to the author's statement and summary, this study
highlights the importance of price in the consumer behavior of tea.
Companies selling tea can use the results of this study to develop

effective pricing strategies for different consumer groups.

2) Education and tea consumer behavior

According to the study's results, there is a positive correlation
between education and consumer behavior for tea. Consumers who have
a better understanding of the health benefits of this tea are more inclined
to consume it. This conclusion aligns with earlier research on the subject,
such as Joshi and Rahman's (2015) claim that individuals with higher levels
of education are more likely to adopt eco-friendly and health-oriented
consumption patterns. such as consuming environmentally friendly
products and health products.

In addition to motivation, education also seems to impact
consumers' consumption patterns. Specifically, consumers who are more
educated about health products are more active in their consumption of

tea. This suggests that education not only affects consumers' attitudes
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towards the product but also their purchasing and consumption behavior.
Furthermore, education provides consumers with more flexible time to
enjoy and pay attention to tea. This may be because educated consumers
are more likely to prioritize their health and make time for healthy
activities such as drinking tea.

According to the author's research, education have a positive
impact on the consumer behavior of tea. Educating consumers about
the health benefits of the product may encourage them to consume
more, thus forming a more active consumption model. Future research
can be based on these findings by exploring the potential mechanisms of
the relationship between education and consumer behavior and resolving
the limitations of this study.

3) Perceive culture and consumer behavior

The findings suggest that culture plays an important role in shaping
consumer behavior towards tea, particularly in terms of its cultural
heritage significance. The culture of tea is a major factor that affects
consumers' consumption of it, as it has a profound cultural heritage that
makes it unique compared to other types of tea. The intangible cultural
heritage title of tea is also a motivation for consumers to consume it,
indicating the importance of cultural recognition and appreciation. The act
of drinking  tea can also be seen as a recognition of collective culture,
which may appeal to consumers who value cultural identity and
community.

Therefore, the cultural aspect of tea should not be overlooked
in marketing and promotion efforts. Education and awareness-raising
campaigns that highlight the cultural significance of tea may attract more
consumers and enhance their appreciation for the product. Additionally,
the findings suggest that efforts to promote tea should not only focus on
its health benefits but also its cultural heritage, which can be a significant
motivator for consumption. Additionally, it is important to note that
consumers' perception of culture is subjective and can vary based on their

personal experiences and backgrounds. Therefore, understanding the
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diversity of consumers' cultural perspectives is essential in developing
effective marketing strategies for tea.

4) Healthiness and consumer behavior

The findings suggest that healthiness has a positive impact on
consumer behavior of tea. The participants reported that drinking tea
makes them feel healthy and brings out more healthy emotions in them.
This implies that tea can be viewed not only as a beverage but also as a
tool to promote health and wellness.

The health benefits of tea have been widely studied and
documented, including its ability to reduce cholesterol levels, regulate
blood sugar levels, and improve digestion (Ding et al., 2019). Therefore, it
is not surprising that the participants in this study perceived tea as a
healthy drink. Moreover, the participants' perception of their healthy
reflection from the way they drink  tea is useful. This indicates that the
consumption of tea can have a positive impact on the overall well-being
of the individuals, and may encourage them to adopt a healthy lifestyle.

According to the author's findings suggest that healthiness is an
important factor influencing the consumer behavior of tea. The health
benefits of tea should be emphasized in marketing and promotional
activities, as it can attract health conscious consumers who are seeking
natural and healthy products. Additionally, educating consumers about
the health benefits of tea can enhance their awareness and appreciation
of this traditional Chinese tea, leading to increased consumption and
potentially even higher demand.

5) Pecuniary condition and consumer behavior

The study's results reveal that the consumer behavior of tea is
positively affected by the pecuniary condition. This is evident in that
respondents are willing to spend more money on tea when they are in a
good financial situation. Furthermore, economic status appears to
influence the frequency of consumption of tea, suggesting that
individuals may be more likely to consume tea when they are financially
well off. Finally, the amount of tea purchased was directly proportional

to the income of the respondents.
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The findings suggest that individuals may be more inclined to
consume tea as a luxury item when the economy is stable. This finding
highlights the importance of considering the economic status of
consumers when promoting six-brewed tea. Marketers may benefit from
targeting affluent consumers and emphasizing the luxury and high-end
nature of tea in order to appeal to this demographic. However, the
findings also suggest that the frequency with which people consume tea
may change in lower economic situations. This highlights the need for tea
producers and marketers to consider more affordable options for those
with lower incomes in order to increase accessibility and expand the
market.

Regardless, the findings suggest that pecuniary condition is an
important factor to consider in  tea consumer behavior. While this may
lead to an increase in demand for the product among affluent consumers,
it also highlights the potential limitations in accessing the product when

people are in a poor financial situation.

Recommendations

Recommendations for implementing

1) Recommendations for Implementing

This study was aimed to explore the affecting factors of Price
Educational attainment
Perceived culture Healthiness and Pecuniary condition trust that
affected to Tea Consumer Behavior in China A Case Study of Fujian
Province. As a result, it revealed that the positive factors that affecting
towards consumer behavior to drink tea. Therefore, this study could
provide the benefit for ready to drink tea industries or other beverage
industries.

The results of our study have several implications for the marketing
of  tea. Our findings suggest that price, education, perceive culture,
healthiness and pecuniary condition are key factors that influence the

behavior of tea consumers. Therefore, marketers should consider the
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significance of these factors in their marketing strategies. Furthermore, our
research found that price elasticity and promotions increase consumer
engagement while educating consumers about the health benefits of the
product encourages more active consumption. In addition, the cultural
significance of tea was found to motivate consumption, indicating the
importance of cultural identity and appreciation in marketing efforts. The
sense of wellness associated with drinking tea positively influenced
consumer behavior, with participants reporting feeling healthier and
promoting wellness. Another major factor that had a positive impact on
tea was the pecuniary condition of consumers. Our findings revealed that
consumers are willing to spend more on tea when they are financially
well off. However, it is important to note that our study has some
limitations, such as a relatively small sample size and regional variation.
Future studies should address these limitations to confirm and expand on
these findings. can explore the potential mechanisms of the relationship
between education and consumer behavior and resolve the limitations of
the study.

Thirdly, the cultural significance of tea plays a significant role in
shaping consumer behavior towards it. Therefore, it is essential to
comprehend the diverse cultural perspectives of consumers in order to
develop effective marketing strategies for tea. Education and awareness-
raising campaigns that highlight the cultural significance of tea may attract
more consumers and enhance their appreciation for the product.

Fourthly, healthiness has a positive impact on consumer behavior
towards  tea. The health benefits of tea should be emphasized in
marketing and promotional activities to attract health conscious
consumers who are seeking natural and healthy products.

Finally, the pecuniary condition has a positive impact on the
consumer behavior of Tea. Therefore, it is recommended that consumers
in good financial standing be the primary target for quality products and
promotions. In addition to this tea producers and marketers likewise
need to consider offering more affordable options for those with lower

incomes to increase accessibility and expand the market.
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2) Recommendations for Further Study

Although this study provides some valuable conclusions about the
marketing of tea, there are still some problems that need further study.
First, our sample comes from a specific region, which limits the
applicability and universality of our conclusions. Therefore, future research
should consider expanding the sample size and conducting research in
different regions to verify whether our conclusions have wider
applicability.

Secondly, this study focuses on the consumer behavior and
marketing of tea, but we have not studied the problems of producers.
Therefore, future research should explore the strategies and practices of
producers in order to understand the operation mechanism of the market
more comprehensively.

Finally, although this study has considered the impact of price,
education, perceived culture, healthiness and pecuniary condition on
consumer behavior, there are other factors that may affect consumer
behavior, such as brand image, product quality, brand trust, emotional
value and sales channels. Therefore, future research should explore how

these factors affect consumer behavior and marketing strategies.
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Abstract

The purpose of this study was to explore the impact of
(independent  variables) Corporate  Governance, Environmental
Responsibility, Philanthropic Initiatives, Ethical Business Practices, and
Economic Responsibility on (dependent variable) Customer loyalty in
banking industry. This research was a quantitative research. All of the 400
research questionnaires which were distributed to target population in the
branch of bank of Commercial Bank of China (ICBC), China Construction
Bank (CCB), Bank of China (BOC), Agricultural Bank of China (ABC) and
Postal Savings Bank of China (PSBC) in Guizhou Province, China. The
achieved data were analyzed by using descriptive and inferential statistics.

For this purpose, The demographic data showed that the
respondents were male, aging between 21 - 30 years old, holding
bachelor’s degree, Private company employee and income level is less
than and equal to 3000RMB. The majority of respondents used the service
of Commercial Bank of China (ICBC)., having accounts and debit cards with
being banking customers for 3 years and above. The frequency of using
banking service at branch and using online banking service were 1-5 times
per week. Moreover, the majority of respondents chose banking service
because they thought the bank had the best service. The respondents

had opinions about corporate social responsibility (CSR) in banking industry
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was at the strongly agree level. The majority of CSR activities was
corporate governance, ethical business practices, economic responsibility,
environmental responsibility, and philanthropic initiatives severally.
Corporate Social Responsibility (CSR) in banking industry affecting
customer loyalty at the 0.05 level of significance was corporate
governance, environmental responsibility, philanthropic initiatives, and
economic responsibility severally. On the other hand, ethical business

practices did not affect to customer loyalty in banking industry.

Keywords: Corporate social responsibility, customer loyalty, Banking

Industry.

Introduction

Today, many organizations in society turn their attention to
Corporate Social Responsibility which they operate both inside and
outside the organization by taking into account the impact of society with
the use of resources in the organization or outside the organization to live
together in society. For the management of the organization to progress
and success, it must be good and have a good parallel with each other
because vulnerable organizations are not indicators of how an
organization will be able to run a sustainable business in the future. The
importance is Corporate Social Responsibility, it will make the organization
recognized from social, not socially resisting and able to run its business
sustainably with the morality of the organization for being aware of giving
back to society in various ways (Promdoungta, 2016 ). Moreover,
participation in local community development where the organization is
located, environmental protection by holding to sticking to ethics and
governance to the organization management will build trust in customers
and it also promotes a good image and is prepared to deal with business
competition that has taken on CSR as a barrier to trade in the near future
(Wongprasert, 2009).

CSR promotes a better social image of the organization, and uses

less capital and money than advertising campaigns because it draws
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customers and non-clients into social events. In terms of direct benefits
of CSR, employees are proud of working with organizations, at the same
time, it can attract qualified people to work with the organization
(Corporate Social Responsibility Institute 2009). Moreover, it can make the
organization increasing the revenue and market share because the trend
of customers who purchase products and service from organizations who
have corporate social responsibility are increasing. Another benefit of CSR,
indirect benefit, is customers will be loyalty to the brand by doing CSR
activities with marketing (Weerasamrit, 2010).

Many business operators in China recognize the importance of
doing business to show their corporate social responsibility and take this
issue to the next level. This is an operational strategy that will benefit the
organization in terms of upgrading and developing the organization's
management process which includes branding, brand loyalty, and brand
confidence that will eventually lead to the loyalty of customers.
Moreover, a company, that is responsible for society, will result in the
company to build its reputation quickly.

Banking industry, there is high competition in this industry, banks
use many strategies to motivate consumers to trust and use their services
because banks are financial service that is different from tangible products.
Many financial institutions are turning their attention and strategizing on
customer trust and customer loyalty by building a good relationship with
customers, it is the best way to start creating trust is often based on
intimacy and commitment. Therefore, the products and services, that
want to stand in the market by creating trust and credibility for making
customer loyalty, need to accelerate good relationships with customers
continuously. In addition, any activities that can give the target group.

Today, Corporate Social Responsibility has become an important
topic in the management and activity of banks (Hinson, 2007). The banking
industry is concerned with offering a full set of financial services. Changes
in technology, environment, and customer demand call for the need and
possibility for quick changes in strategy. As customers’ wealth and

demands increased, banks developed their services to include innovation
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services, a variety of products, and advisory services, including legal advice.
At the same time, service charges increased and became more complex,
which drove customers to ask for offers from many different banking
institutions. (Holstius & Kaynak, 1995) Even though the banking industry
move forward to develop the core product and service, the leading banks
are exploring another strategy. As a result, many leading banks have begun
to integrate CSR factors within their long-term investment strategy.

As of 2020, the Chinese banking sector successfully navigated the
challenges posed by COVID-19, supporting economic recovery. Total
assets expanded by 10.19%, reaching RMB3 19 .7 trillion, with a
nonperforming loans ratio of 1.84%. The sector contributed to stabilizing
various fronts and priorities outlined by national policies. RMB loans
increased by RMB19.6 trillion, with a notable 30.9% year-on-year growth
in inclusive loans to small and micro companies. To manage systematic
financial risks, banks disposed of RMB3.02 trillion in non-performing assets
and set aside a loan loss provision of RMB1.9 trillion. The provision
coverage ratio and the loan loss provision coverage ratio remained
relatively high at 182.3% and 3.5%, respectively, by the end of 2020.

Banking industry has similar types of financial products (online
banking, one-stop service branches, 24-7 services, etc.) with a high level
of service standard. In terms of product and service, it is quite difficult to
sustain customer’s loyalty or brand trust. In the situation of banking
industry, new competition and competitive markets have entered the
digital era, as well as, changes from external factors such as economic,
technological changes, and fast-changing customer behavior. In addition,
the success of a business does not just take into account its performance
and financial figures, the satisfaction of executives, shareholders or
employees only but it must consider the response to social expectations
by social participation is important in determining survival and the
advancement of businesses to thrive in the future (Wongprasert, 2009).
For example, in 2010, Egypt Bank established CIB Foundation, a non-profit
organization, dedicated to enhancing health and nutritional services for

underprivileged children in Egypt. From this project, the bank increased
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the percentage of its net annual profit to 1.5% (Central Bank of Egypt,
2010, CSR Egypt,2019). It is because this project can show the good image
of the bank and increase customer loyalty to it. In addition, CSR is a way
to create new businesses and has allowed banks to attract new investors
and high growth from the loyalty of customers.

This is considered necessary to know the factors that influence the
choice decision on Banking industry in Guizhou Province, China in order to
give Banking industry a way to improve and develop the service and make
loyalty from customers. Therefore, doing Corporate Social Responsibility
(CSR) is an important and imperative strategy for Banking industry to learn
how to apply the policy and to move across the organization to make
customer loyalty to their organization. From this statement, researcher
would like to investigate which components in CSR can affect to customer
loyalty in Banking industry.

Research Objectives

1. To study the impact of corporate governance component of
CSR on customer loyalty in banking industry.

2. To study the impact of environmental responsibility
component of CSR on customer loyalty in banking industry.

3. To study the impact of philanthropic initiatives component of
CSR on customer loyalty in banking industry.

4. To study the impact of ethical Business practices component
of CSR on customer loyalty in banking industry.

5. To study the impact of economic responsibility component of

CSR on customer loyalty in banking industry.

Hypothesis

H1 : Corporate governance component of CSR affect customer
loyalty in banking industry.

H2 : Environmental responsibility component of CSR affect

customer loyalty in banking industry.
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H3 : Philanthropic initiatives component of CSR affect customer
loyalty in banking industry.

H4 : Ethical business practices component of CSR affect customer
loyalty in banking industry.

H5 : Economic responsibility component of CSR affect customer

loyalty in banking industry.

Theory and Concept

1 Theory and concept of corporate social responsibility (CSR)

World Business Council for Sustainable Development (1999)
described Corporate Social Responsibility is commitment to business
continuity in the pursuit of ethical conduct and participation in economic
development by improving the life quality of the workers and their
families. It also contributes to economic development in the
development of local communities and wider society.

United Nations Conference on Trade and Development (UNTAD)
described Corporate Social Responsibility is the company is involved and
has a positive impact on the needs and goals of European Commission
Green Paper. CSR is the concept of the company is integrated social and
environmental work into the affairs of the country and the interaction of
stakeholder by voluntarily.

International Organization for Standardization (ISO) defined
Corporate Social Responsibility (CSR) is the organization responds to
economic, social and environmental issues by focusing on providing the
main benefits to people, communities and society. Moreover, the role of
organization of business in society and the expectations of society to
business organizations by voluntarily and management must play a role
in the activities. It can be measured in three dimensions:
economic, social and environmental.

The social responsibility of business encompasses the economic,
legal, ethical, and discretionary expectations that society has of

organizations at a given point in time. (Carroll, 1979)
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In summarize, Corporate Social Responsibility (CSR) is running
business by considering the benefits of people, communities, society and
the environment under ethic and good Corporate Governance to be
succeed in a sustainable business (Corporate Social Responsibility
Institute, 2009)

2. Theory and concept of customer loyalty

There are many researchers define the meaning of customer
loyalty such as

Newman and Werbel (1973) defined it as a characteristic of those
who repurchased a brand, considering only that brand, without seeking
any information related to it.

Day (1969) opined that in its most initial stage of conception,
customer loyalty was perceived as the combination of repeat purchases
from one service provider or brand coupled with the customers'
psychological attachment toward the provider.

Oliver (1999) defined loyalty as “a deeply held commitment to
re-buy or re-patronize a preferred product/service consistently in the
future, thereby causing repetitive same-brand or same brand-set
purchasing...”

Dick and Basu (1994) described loyalty as the strength of the
relationship between a customer's relative attitude and repeat patronage
and four dimensions had been identified: true loyalty, latent loyalty,
spurious loyalty and no loyalty.

In summarize, the meaning of customer loyalty is the deep
commitment of customers to repurchase products or service by their
satisfactions. Moreover, customer loyalty is also involved with the
purchase behavior of customers and relate to customer attitudes toward
products and services. Consequently, if customers have the good attitudes
toward products and services and have long-term good relationships
between customers and organizations, it will resulted in a repeat purchase

behavior.

Conceptual Framework
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Independent Variables Dependent
Variables

Corporate Social Responsibility (CSR)
- Corporate Governance

- Philanthropic Initiatives
- Ethical Business Practices

- Economic Responsibility

- Environmental Responsibility Customer loyalty in
Banking Industry

Figure 1 Conceptual Framework

Research Methodology

1. Population and sample

The population of this study is the customers who have
experience to use the Banking industry in Guizhou Province, China. The
questionnaire survey was distributed as sample of this research to
customers who have experience to use Commercial Bank of China (ICBC),
China Construction Bank (CCB), Bank of China (BOC), Agricultural Bank of
China (ABC) and Postal Savings Bank of China (PSBC) in Guizhou Province,
China.

The total population in Guizhou was 38.56 million (Statista, 2022)
and this research adopts convenient method which is non-probability as
sampling method. The sample size was 400 based on Yamane’s (1973)
formula with a confidence level of 95% and the margin of error of + 5 for
the purpose of this study.

2. Research instruments

This study, the researchers developed the questionnaire to be
two parts. Part one is general information and demographic data. Part two

is Measuring Variables, which researcher applied 5 Likert scale for the
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question which is 1=strongly disagree, 2=disagree, 3=moderate, d=agree,
and 5=strongly agree. The research will use 5-point Likert scale.

The statistics used will be 2 types: 1) Descriptive statistics, which
is composed of frequency, percentage, mean, and standard deviation. 2)
Inferential statistics, which is composed of the Multiple Regression Analysis
Test.

Methods of data analysis
The researcher used the method to show the level of mean
score, based on the score of the answers and then divided into the class

Measuring the statistical mean range for mean interpretations.

4.21 - 5.00 strongly agree
3.41-4.20 agree

2.61-3.40 moderate

1.81 -2.60 disagree

1.00 - 1.80 strongly disagree

Content Validity

Every questions exist on questionnaires are from conceptual
framework. The researcher submitted this questionnaire to an
independent study advisor and five qualified experts who have experience
in related field in order to ensure content validity. To prove the
consistency of questions, the researcher uses Index of Iltem Objective
Congruence (I0C) method to calculate the consistency between questions
and objective. After receiving assessment result, the questions have been
chosen and adapt to make sure that each question has the consistency

index value more than 0.5.

Reliability Assessment
A reliability analysis is a set of test scores that relates to the
amount of random error from the measurement process that might be

fixed in the scores. Highly Scores are reliable and accurate. The reliability
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coefficients are commonly used to specify the amount of error in the
scores, with values ranging between 0.00 (much error) and 1.00 (no error).

According to Olorunniwo et al. (2006) the acceptable value of
alpha should be about 0.70. The overall Cronbach’s alpha coefficient
value from this questionnaire is all higher than the value of 0.70; therefore,
the quality and accuracy of questionnaire is high in reliability level and
the desirability level is excellent (Cronbach, 1951; Olorunniwo et al., 2006).

For the analysis of the confidence value of the questionnaire by
analyzing Cronbach's alpha coefficient, the results of the data analysis
found that Corporate Governance was 0.898, Environmental Responsibility
was 0.829, Philanthropic Initiatives was 0.864, Ethical Business Practices
was 0.919, Economic Responsibility was 0.802 and Customer loyalty in

banking industry  was 0.830.

DATA ANALYSIS
Analysis of demographic data

The samples of banking customers were more male than female
that can accounted for 52.50% and 47.50%, respectively. The most of the
respondents were 21 - 30 years old in the total of 171 respondents or
42.75%. The next, 31 - 40 years old were 98 respondents or 24.50%. 41 —
50 years old were 65 respondents or 16.25%. Lastly, Under 21 years old
were 25 respondents or 6.25%. Most of the respondents had bachelor
degree, 223 respondents or 55.75%. Master degree or higher was founded
in 155 respondents or 38.75%. The lowest was high school/ vocational
that can be counted in 22 respondents or 5.50%. Most of the sample
consisted of 235 Private company employee, accounting for 58.75%.
Second, self-employed was 85 respondents or 21.25%. Third, sovernment
official was 42 respondents or 10.50%. Fourth, student were 20
respondents or 5.00%. The lowest of 18 respondents or 4.50% were others
such as wife house, freelance, and early retire. Less than and equal to
3000 RMB was the most samples that were 142 respondents or 35.50%.
3000~3500 RMB was counted as 107 respondents or 26.75%. 4000~4500
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RMB had 68 respondents or 17.00%. Lastly, More than 5000 RMB was 12

respondents or 3.00%.

The analysis of consumer perceptions about corporate social
responsibility (CSR) in banking industry
Table 1: Mean and standard deviation of corporate social responsibility

(CSR) activities in banking industry, overall 5 aspects.

Corporate Social Responsibility (CSR) | Mean | S.D. Interpretation
in banking industry

1. Corporate Governance 4.39 0.889 | Strongly Agree
2. Environmental Responsibility 4.27 | 0.719 | Strongly Agree
3. Philanthropic Initiatives 419 | 0.812 Agree

4 Ethical Business Practices 4.31 0.768 | Strongly Agree
5. Economic Responsibility 4.23 | 0.664 | Strongly Agree
Total 4.33 | 0.769 | Strongly Agree

According to Table 1, the result shows that the respondents had
opinions about corporate social responsibility (CSR) in banking industry was
at the strongly agree level (M= 4.33). The majority of CSR activities was
corporate governance (M= 4.39), ethical business practices (M= 4.31),
economic responsibility (M= 4.23), environmental responsibility (M= 4.12),
and philanthropic initiatives (M= 4.04) severally.

The analysis of hypothesis testing

For the hypothesis testing of corporate social responsibility’s
components: corporate governance, environmental responsibility,
philanthropic initiatives, ethical business practices, and economic
responsibility in banking industry affecting to customer loyalty, researcher
used Multiple Regression Analysis by choosing independent variables into

the equation enter.

Table 2: Analysis of correlation between independent variable and the

dependent variable using Simple Correlation Coefficient of corporate
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social responsibility’s components which affect to customer loyalty in
banking industry
Variables Cca) ER PI EBP | ECOR | CL
Corporate 1

governance (CG)

Environmental Sa46** |1

responsibility (ER)

Philanthropic S31%* 1 .439% |1

initiatives (PI)

Ethical business B523*%* 1 .461%* | .423% |1
practices (EBP)

Economic O72%% | .654%* | 653%* | .678%F | 1
responsibility (ECOR)

Customer loyalty in | .576%* | .678** | .546** | .656** | 512** |1
banking
industry (CL)

** Correlation is significant at the .01 level

From table 2, it is the testing of multicollinearity by using Simple
Correlation Coefficients on statistical program. The testing result is there
is no multicollinearity problem because the correlation of each variable is
not greater than 0.8 that it is not much related. It indicates that further

hypothesis testing can be proceeded.

Table 3: The relationship between independent and dependent variables

Independent Unstandardized | Standardized t Sig.
Variables Coefficients Coefficients
B Std. B
Eror
Constant .400 131 2.822 | .000
Corporate 299 079 .199 3.027 | .000
governance
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Environmental .240 075 .186 3.002 | .001
responsibility

Philanthropic 135 063 146 3.879 | .001
initiatives

Ethical business .048 .088 .080 0.822 | 0.433
practices

Economic .235 077 337 3.879 | 0.002
responsibility

R=.512 Adjusted R-square= .485

R-square = .251 S.E=.850

From table 3, when considering the standard coefficients (beta)
was found that the Corporate Social Responsibility (CSR) variables were
correlated with customer loyalty in banking industry in 4 components:
corporate governance, environmental responsibility, philanthropic
initiatives, and economic responsibility.

Adjusted R Square had the value was 0.485 and the Sig. value was
0.000 that means the Corporate Social Responsibility (CSR) variables which
were corporate governance, environmental responsibility, philanthropic
initiatives, and economic responsibility can describe the change of
customer loyalty level in banking industry with 48.5% statistically
significant.

The coefficient (B) of Corporate Social Responsibility in corporate
governance, environmental responsibility, philanthropic initiatives, and
economic responsibility had a positive relationship with customer loyalty
in banking industry. It can be explained the samples suggests that if
corporate  social responsibility (CSR) in  corporate governance,
environmental responsibility, philanthropic initiatives, and economic
responsibility increased by 1 unit each without the influence of other
variables involved, samples will have the loyalty level increased 0.299
unit, 0.240 unit, 0.135 unit, and 0.235 unit severally.

Results of the Hypothesis testing
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Table 4: Conclusion of the hypothesis testing between Corporate Social

Responsibility’s components and customer loyalty in banking industry

Hypothesis Result
1. Corporate governance component of CSR affects Accept the
customer loyalty in banking industry. hypothesis
2. Environmental responsibility component of CSR Accept the
affects customer loyalty in banking industry. hypothesis
3. Philanthropic initiatives component of CSR affects Accept the
customer loyalty in banking industry. hypothesis
4. Ethical business practices component of CSR Reject the
affects customer loyalty in banking industry. hypothesis
5. Economic responsibility component of CSR Accept the
affects customer loyalty in banking industry. hypothesis

Table 4 showed that all hypothesis 1, 2, 3 and 5 were Accepted.
In conclusion, Corporate Social Responsibility’s components and

customer loyalty in banking industry

Discussion and recommendations for managerial implications
Discussion

The results of the study highlighted the relationship between
Corporate Social Responsibility’s components and customer loyalty in
banking industry

According to hypothesis test 1, The findings revealed that
corporate governance component of CSR affects customer loyalty in
banking industry. This may be because corporate governance is an
important aspect of running a business, managing the business with
honesty, trustworthiness and adhering to correctness is the key to running
a business. This will cause customers to have confidence in their business
operations, especially banking businesses that involve money, which
requires high reliability and morality in conducting business, which is
consistent with Muthaffar Younes Al-Qudah (2012), which showed the
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corporate governance affects to customer loyalty to the Jordanian Banks.
The study found a high level of importance of corporate governance in
Jordanian Bank with customer loyalty by transparency financial report can
create good image of bank and trust worthiness toward existing customer.

According to hypothesis test 2, The findings revealed that
environmental responsibility component of CSR affects customer loyalty
in banking industry. This may be because environmental protection is an
important issue nowadays. Because at present the problem of global
warming is something society is aware of, so if a business gives importance
to the environment, it will cause customers to have good feelings towards
that business, which is consistent with Wendy Barasa (2016) which showed
the environmental responsibility affects to client loyalty to Kenya
Commercial Bank group. The results was found that the environmental
activities of Kenya Commercial Bank group would ultimately result to
increase customer loyalty levels. The respondents confirm that they
desire to continue dealing with the bank because KCB group supported
environmental activities and also be the sponsoring tree planting events,
creating awareness on the need to conserve environment and working
with institutions like county government and Kenya forest service to
improve sanitation, hygiene and tree planting efforts.

According to hypothesis test 3, The findings revealed that
philanthropic initiatives component of CSR affects customer loyalty in
banking industry. This may be because it directly helps with social issues
in the form of donating money or objects or donating to charitable
organizations, it reflects one way of giving back to society, which is
consistent with Mona Younis Abo Samra (2017), which showed the
philanthropic responsibility affects to customer loyalty to the Bank of
Palestine. The results was found that the bank clients were loyal to Bank
of Palestine and they liked the bank’s philanthropic projects because Bank
of Palestine well implemented the concept of philanthropic responsibility,
it approved that the bank concerned with philanthropic responsibility
toward its community by providing grants to support the local community

such as supporting college students, allocates part of its annual profits to
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support charitable projects, it actually budgeted 6% of its total annual
profit to support community projects in the Palestinian society, enhancing
infrastructure to support the local community (such as roads, hospitals
and schools) and finally contributes in easing effects of the blockade and
damage on Gaza strip after Israel's wars.

According to hypothesis test 4, The findings revealed that ethical
business practices component of CSR did not affect customer loyalty in
the banking industry. This may be because the respondents thought the
banking industry had the ethical business practice in the industry so it did
not affect to their loyalty, which is consistent Zia Khan, David Ferguson,
Andrea Pérez (2015), which showed the ethical business practice did not
affect to customer loyalty to the Pakistani banking industry. The result was
found that, regarding CSR perceptions, the findings demonstrate that
customers fail to loyalty in ethical business practices in the banking
industry but can indirectly stimulate customer loyalty through the
establishment of customer trust and commitment in relationship quality
because some respondents trust Pakistani banking industries do the
business by ethical.

According to hypothesis test 5, The findings revealed that
economic responsibility component of CSR affects customer loyalty in the
banking industry. Customers expect businesses to be responsible for the
economy, shareholders, and investors by managing the business to grow
and be profitable in order to attract partners and investors to support
capital to create stability for the organization, which is consistent with
Mona Younis Abo Samra (2017), which showed the economic responsibility
affects to client loyalty to the Bank of Palestine. The results was found
that bank clients are loyal to the bank, clients answers they had a word
of mouth to others to get the service of bank of Palestine because of good
economic responsibility. Bank of Palestine well implemented the concept
of economic social through achieving the highest levels of profits
comparing with its competitors and it seeks for excellence by providing a
various services, professional performance, reduce the unemployment

rate which considered one of the most economical problems faced Gaza
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strip by providing jobs opportunities within the bank or by providing
training programs for university students in order to prepare and help them
to get a job in a future in different places other than the bank. The bank
help in improving the local, national economy of the country, by providing
funding for small and medium projects and encouraging the

entrepreneurial ideas to be funded and implemented.

Recommendation for future research

1. Limitation in sampling procedure, the data only collected and
the samples customers in Guizhou Province, China. Thus, the findings may
not represent consumers in another provinces of China since the size of
customers are very large the opinions might be different.

2. Future studies should look further in studying other factors
such as service quality, customer satisfaction, customer loyalty and other
industries at other countries.

3. The future research should study about corporate social
responsibility (CSR) relates with profitability of banking industry. Since
this research studies about CSR and customer loyalty which could not
directly reflect to the profit of banks.

4. Ethical business practices component of CSR affects customer
loyalty in banking industry not supported by the hypothesis. Therefore, it
may be necessary to revise the question to include a section that covers
more employee opinions. It is also necessary to collect a lot of
information to understand the ethics of the business. In responding to the
needs of customers more efficiently. Additional factors can be studied in
future research to understand their influence on improving organizational

effectiveness.
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ABSTRACT

The Longmen Grottoes in Luoyang, a renowned cave art heritage in
China, are distinguished by their unique artistic style and profound cultural
connotations. Among these, the Flying Sky pattern stands out, not only
for its unique modeling but also for its symbolic significance. It is a pivotal
element of Chinese traditional art. This study aims to explore the
correlation and potential between animation creation and traditional art.
The findings reveal that the visual features of the Flying Deity statue at
Longmen Grottoes embody the cultural fusion of Chinese and Indian art.
Animated adaptations can effectively capture the elegance and spirituality
of the art, while digital transmission expands its appeal to younger
audiences. Integrating the flying motifs of the Longmen Grottoes into 2D
animation creation can enhance the artistic quality and appeal of the
animation, with dynamic special effects and character design being the
most effective methods to apply.
Keywords: Luoyang Longmen Grottoes, flying patterns, animation

creation, traditional art, tangible cultural heritage

Introduction

The Longmen Grottoes, located on the south bank of the middle
reaches of the Yellow River in Luoyang, Henan Province, China, are a
testament to the cultural exchange and integration that occurred during
the Northern Wei period. The caves face Longmen and are flanked by

Hangu Pass in the west and Hulao Pass in the east. Historically, the Sui
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Dynasty built "Tokyo" in Luoyang and other places to control Kanto and
Jiangnan further. During the Tang Wude period, "Tokyo" was renamed "East
Capital." As the political and economic center of the Tang Dynasty moved
to Luoyang, the eastern capital, and as Emperor Gaotong's Li Zhi and Wu
Zetian believed in Buddhism, the Buddhist center of China also shifted to
Luoyang. This shift led to a larger scale of cultural activities, including
carving Buddha statues. The Longmen Grottoes became the most
representative Buddhist relic of this period and one of the classic
representatives of Chinese stone-carving Buddhist grotto culture. The
grottoes house 2345 caves, of which the Buddha grottoes of the Tang
Dynasty account for two-thirds of the total, about 1,600.

The art of the 'Flying" in the Longmen Grottoes is a unique
representation of this cultural synthesis. Their form and visual elements
offer insights into the people's cultural characteristics, social life, and
aesthetic concepts during this period. The body shape, position, and
clothing of the "Flying" are particularly revealing. Moreover, "Flying" played
a significant role in propagating Buddhism, which was introduced into the
Central Plains and became a part of Chinese culture. The development of
Buddhism in China was not a simple imitation of its Indian origins but a
sublimation and re-creation, which is evident in the evolution of the
"Flying" image in the Northern Wei Dynasty. However, the current
development of the caves' culture and art forms is lacking, especially in
promoting local cultural propaganda. This research aims to address this
gap by studying the deficiencies of the existing cultural and creative
products in Longmen Grottoes. It seeks to summarize the elements of the
"Flying" image in Longmen Grottoes and apply these elements to cultural
and innovative products, thereby promoting the design of animation and

contributing to the future development of this unique art form.
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Exploring the Intersection of Animation Creation and Traditional Art:
This research delves into the correlation and possibilities between
animation creation and traditional art forms, mainly focusing on depicting
flying deities in the Longmen Grottoes. By analyzing this intersection, the
research sheds light on innovative approaches to incorporating traditional
art into modern mediums like animation.

Facilitating the Creation of Animation Featuring Flying Deities: This
research contributes to preserving and promoting cultural heritage by
creating an animation showcasing the flying deities in Longmen Grottoes.
By bringing these historical and artistic representations to life through
animation, the research facilitates broader public engagement and
appreciation of the Longmen Grottoes and their cultural significance.
Using traditional art elements in animation is an essential creative
technique that can give the work a unique style and cultural connotation.
Common traditional art elements, such as graphic art style, can be shown
in animation through graphic composition and decoration, including lines,
patterns, and other components. Artists can draw on techniques from
traditional painting, ceramic painting, etc., and utilize features such as
decorative expressions and pattern combinations to create animated
images with visual impact. According to the theme and style of the work,

the artist chooses a suitable traditional art painting style and applies the
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relevant techniques to create a unique picture effect. Integrating
traditional art elements into animation can enrich the work's cultural
heritage and artistic charm. Applying traditional art styles in animation,
such as line expression, can draw on its fluidity and variability and create
a unique creative style and visual effect by drawing different lines. For
example, in landscape animation, the curves in Chinese landscape
painting can depict the natural landscape and create an artistic mood.

Use of color: The use of color in traditional art painting often has a

distinct personality and unique emotional expression. Artists can learn
from the color combination and color expression skills of conventional
painting and apply them to animation. Rich color layers and emotional
atmospheres are created by choosing a specific color palette, using
chiaroscuro, and variations in color saturation.
Decorative elements: Traditional art uses patterns, motifs, and
decorations, which can be borrowed from animation to add visual effects
and details. For example, traditional art decorative elements can be
added to character designs and scenes to create unique images.

Artistic conception and atmosphere: traditional art creates a unique
atmosphere through composition, light and shadow, and spatial
expression. Animation can use traditional art composition techniques and
spatial processing to create a three-dimensional and emotional picture
effect.

Symbols and symbolism: Traditional art contains rich symbols
representing culture and values. Animation artists can draw on these
symbols and meanings to express specific themes and emotions, enriching
animation's cultural connotation and emotional expression. Using the
techniques and elements of traditional art painting styles, animation
images with depth and unique charm can be created. According to the
theme and style of the work, the artist can choose the appropriate
traditional art painting style and skilfully use the relevant techniques and
elements to enrich the artistic expression of the animation work. This
combination not only inherits and develops traditional art but also

provides new inspirations and expression methods for animation creation.
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In animation creation, traditional art sculptures and handicrafts are
necessary artistic and cultural resources that inject unique elements into
the work. In character design, artists can draw on the carving techniques
and modeling of traditional sculptures, such as ancient Chinese stone
carvings, to create three-dimensional characters with historical and
cultural connotations. In scene creation, traditional sculptures'
architectural styles and decorative patterns can be used as inspiration to
make the scene design full of historical and cultural atmosphere and
visual charm. This kind of use not only enriches the artistic expression of
animation but also is a kind of inheritance and development of traditional
art. Traditional arts and crafts contribute significantly to animation
creation, especially handicrafts' fine craftsmanship and decoration. Artists
can draw on these elements to enrich character, costume, and scene
design, enhance the details and cultural connotations of the work, and
strengthen the artistic quality and value of appreciation. The use of
traditional art sculptures and handicrafts not only enriches the visual
expression of animation but also deepens the cultural connotation of the
works, promotes the inheritance and development of conventional
culture, and enables the audience to better appreciate the charm of
ancient Chinese art.

By exploring the potential of traditional art sculpture and
craftsmanship in animation, creators can create more artistic and unique
works, bringing audiences a more prosperous and profound visual
experience. Integrating traditional art into innovation adds cultural and
artistic value to animation works and stimulates new vitality in the
inheritance and development of conventional art. Combining traditional
art and animation is a meaningful way to disseminate and promote
traditional culture.

The aim is to explore the relationship between narrative structure and
animated plots in the flying art of Longmen Grottoes, revealing the human
need for storytelling and expression. Traditional art, especially the Feitian
art of the Longmen Grottoes, has an essential place in Chinese culture,

often presenting various stories, myths, and legends in relief. These works
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convey moral education and spiritual guidance through coherent
narratives and superb representations, evoking a desire for the beautiful
and noble. An in-depth study of this connection will help explore the
commonalities between traditional art and animated representations.
Traditional art and animated theatre are different art forms, and despite
their differences, both pursue the essence of narrative. Animation uses
images and sounds to tell vivid and engaging stories, similar to traditional
art's narrative structure, relying on a coherent storyline and the
representation of character scenes. The connection between the two can
be explored in several dimensions. Firstly, they both describe the
characters' appearance and actions through specific artistic techniques to
achieve the presentation of the plot. Secondly, both focus on scene
design and performance, using visual elements to support the storyline.

The rock structures and background details in the Longmen Grottoes
and the fictional locations and background settings in the animation
episodes provide the necessary support and backdrop for the storyline.

Taking the connection between narrative structure in traditional art
and animated plots as the theme of the dissertation chapter helps to
understand the nature and similarities of these two art forms more deeply.
By studying the flying art of Longmen Grottoes and animated episodes,
we can recognize their narrative structure similarities and importance in
cultural transmission and storytelling. Such a study not only expands
academic horizons but also helps to promote the innovation and
development of traditional art and animation episodes. Overall, there is a
close connection between the narrative structure in traditional art and
animation plots, which express emotions and stories through story
development, characterization, and visual effects. An in-depth study of
this connection can help deepen our understanding of cultural heritage
and artistic expression, promote the exchange and development of
traditional art and animation plots, and enhance our understanding and
appreciation of narrative art.

Before starting the character design and action set, | studied the

characteristics of flying patterns and their expression methods in the
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Longmen Grottoes in Luoyang. Through field research, we observed and
photographed the flying patterns in the caves and detailedly analyzed

their image characteristics, modeling style, and symbolic meaning.

=4

Line draft of the flying sky pattern in Binyang Middle Cave

Based on the study of the flying pattern, the conceptual development
phase of the character design began. Inspired by the image characteristics
of the flying pattern, a series of preliminary sketches and clues were
created. These sketches show how the Flying might look, pose, and
express in animation.
Next, the character design was refined. A unique character image was
created by drawing more sketches, exploring different shapes and details,
and combining the characteristics of the flying pattern. Pay attention to
retaining the smooth lines and elegant characteristics of the flying sky
pattern, and convey the character's personality through meticulous

expression and posture design.

Draft flying pattern
Break down the character into head, body, limbs, and other parts,
which helps to understand the structure and movement of the character

in depth. Design keyframes to highlisht character features and story



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

development, and pay attention to the design of transition frames to
ensure the smooth connection of movements. Using animation principles
such as sense of weight, extrusion, stretching, and reflection to add vivid
interest, we strive to make the character's movements natural and realistic
to enhance the audience's viewing experience. During the creation
process, the aesthetic characteristics of the flying patterns of the Longmen
Grottoes in Luoyang were respected and incorporated into the character
design and action settings to show their cultural connotations and unique
charms. Through meticulous observation and creation, the characters are
presented with dedication.

During the character design and motion setting process of
incorporating the Feitian motifs from the Longmen Grottoes in Luoyang
into the animation production, team members were required to work
closely together and receive guidance from the art director to ensure that
the quality of the character's portrayal and motion was optimally rendered
in the animation. This process was designed to convey to the audience
the aesthetic and cultural value of the Feitian motifs while demonstrating

the creators' respect for traditional art and the spirit of innovation.

The final coloring version of Feitian
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After gaining an in-depth understanding of the flying motifs of the
Longmen Grottoes in Luoyang, these cultural elements were incorporated
into the scene and background design for the animation production. The
design process includes the following steps:

1. Observe and study the Flying Sky pattern in detail, conducting
fieldwork and photography to understand its composition, color, and
texture characteristics.

2. Based on the research results, develop the scene and background
concepts, make sketches and conceptual designs, and integrate the Flying
Sky elements with the grotto background.

3. Use drawing software such as Photoshop to gradually draw detailed
scenes based on the design and sketches. Restore the stone walls, murals,
and details of the Longmen Grottoes as much as possible while

incorporating Feitian elements to create a unique scene atmosphere.

The process of drawing flying patterns in Photoshop

In the painting process, detailing and color selection are crucial. Using
techniques such as shading, light, and shadow, and texture increases the
scene's three-dimensionality and realism. At the same time, keeping the
characteristics and style of the flying pattern and cleverly integrating it into
the details of the scene can make the whole picture more vivid and
exciting. After the scene is drawn, choosing suitable background elements
according to the storyline and the characters' needs is necessary, as well
as creating a background environment that matches the flying patterns as
much as possible. This series of meticulous drawings and settings highlights
the atmosphere and expression of the story. Throughout the creation
process, the elements of the flying sky pattern of the Longmen Grottoes

in Luoyang are integrated into the drawing and setting of the scene and
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backeround, striving to create a picture that echoes traditional art and
shows its aesthetic and cultural value. Such a creative process helps to
enhance the audience's understanding and appreciation of traditional art
while reflecting the creator's respect for traditional art and the spirit of
innovation. Through careful observation, research, and creation, the flying
patterns of the Longmen Grottoes in Luoyang were integrated into the
scenes and backgrounds of the animation production, aiming to create a
unique art scene and enhance the work's visual appeal and cultural
connotation. This combination of traditional art and animation not only
conveys the respect and inheritance of traditional culture but also
improves the depth and artistic value of the work, presenting the audience
with @ more charming audiovisual experience.

During the setting process of integrating the flying patterns of Luoyang
Longmen Grottoes into the animation production, the process of frame
animation production and adjustment was carried out. Here is the design
process:

Before starting the frame animation production and adjustment, it is
first necessary to prepare high-quality materials for the flight patterns of
the Longmen Grottoes in Luoyang. Through field research, shoot and
process edited pictures and videos to get the required materials. Next,
professional animation software such as After Effects or MOHO is used to
import the material and adjust the frame movement, deformation, and
change on the keyframes according to the animation timeline. Attention
to detail and smooth movements are crucial during the production
process. By adjusting transitions and motion changes, we ensure that the
flying motifs move naturally and smoothly and maintain the characteristics
and style of the flying motifs to ensure that their aesthetic and cultural
values are accurately conveyed in the animation. Review and adjust the
animation once production is complete. Ensure that the images and
movements of each frame are as expected, and make any necessary
corrections. Adjusting the position, scale, or rotation of keyframes
enhances the animation's visual effect and smoothness. In addition to

keyframe adjustments, adjustments are made to the overall animation,
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including adjusting the animation's speed, duration, and transitions to
ensure pacing and coherence. At the same time, appropriate sound effects
and background music were added to enhance the atmosphere and
emotional resonance of the animation. Throughout the process, the
elements of the flying pattern of the Longmen Grottoes in Luoyang are
integrated into the animation, and through careful adjustment and
optimization, an animation effect in line with traditional art is created to
highlicht the aesthetic and cultural value of conventional art. Such
adjustment and optimization process helps improve the overall quality of
the animation and the audience's viewing experience.

Integrating Luoyang Longmen Grottoes Flying Patterns into the
animation production includes scene and character design, motion setting,
drawing, and editing. By carefully crafting and adjusting the frame
animation, we expect to create an animation work with artistic and cultural
connotations, showing the aesthetic value of the Luoyang Longmen
Grottoes Feitian pattern. At the same time, through the combination of
traditional art and animation, we convey the respect and inheritance of
the Flying Sky Patterns of the Longmen Grottoes in Luoyang.

In integrating the flying patterns of Luoyang Longmen Grottoes into the
animation production, | carried out the special effects and post-processing
process. The design process is as follows:

In the later stages of animation production, special effects, and post-
processing began to enhance the animation effect of the flying patterns
in the Longmen Grottoes in Luoyang. | use professional post-processing
software, such as After Effects, for special effects and retouching on the
animation.

First, consider the types of special effects that will enhance your
animation's visuals and viewing experience. According to the
characteristics and storyline of the flying patterns in the Longmen Grottoes
in Luoyang, appropriate special effects, such as light and shadow effects,
particle effects, blur effects, etc., were selected to enhance the patterns'

expressiveness and attractiveness.
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Next, add and adjust special effects. By adding and adjusting various
parameters and attributes in the special effects panel, the special effects
can be seamlessly combined with the flying animation. Note that special
effects should be coordinated with movement and pattern changes to
maintain overall visual consistency.

During the post-processing stage, color corrections and adjustments
were also made. According to the animation's overall atmosphere and
emotional needs, fine-tune the image's hue, saturation, and brightness to

create a visual atmosphere and mood suitable for the storyline.

Figure 4.5 Production process of flying animation in After Effects

In addition, image correction and cleaning were performed. Ensure
that flying animations are visually sharper and more detailed by removing
noise, smoothing edges, and fixing unnecessary details.

Finally, appropriate transitions and sound effects were added to
enhance the fluidity and realism of the entire animation. Transition effects
can make scene switching more natural, and sound effects can enhance

the auditory experience of animation.
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The animation production and modification of the flying patterns in
Longmen Grottoes in Luoyang are combined through special effects and
post-processing. Through careful addition of special effects, color
adjustments, and post-processing, efforts have been made to improve the
visual impact and expressiveness of the flying pattern in the animation. It
is hoped that such processing can highlight the flying pattern's aesthetic
characteristics and cultural value so that the audience can obtain a richer
and more immersive experience when watching animation.

The above is the process of integrating the flying patterns of Luoyang
Longmen Grottoes into the special effects and post-processing in
animation production. Through fine processing and modification, it is
hoped to present influential and artistic animation works and convey the
aesthetic and cultural value of the flying patterns of Longmen Grottoes in
Luoyang.

The purpose of crowd positioning and cultural cognition analysis of
Longmen Grottoes Flying Art is to understand better the audience's
cognition and acceptance of the art form to convey and express the
artistic connotation of Longmen Grottoes Flying Art more accurately in
animation creation. The following is a textual description of crowd
positioning and cultural cognition analysis:

1. Crowd positioning: First, | will target the target audience and clarify
its characteristics and needs. This includes segmentation by age, gender,
education, interests, and more. Through detailed crowd positioning, we
can better grasp the audience's cultural background and acceptance and
create and disseminate animation in a targeted manner.

2. Cultural cognition of flying art in Longmen Grottoes: Based on in-
depth research on flying art in Longmen Grottoes, | will conduct a cultural
cognition analysis to explore the audience's understanding and awareness
of this art form. Through questionnaires, interviews, and other means to
collect the opinions and opinions of the audience and analyze their
cognition, aesthetic preference, and emotional connection to the flying
art of Longmen Grottoes. This will help determine audience acceptance

of the flying in animation and attitudes towards traditional art.
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3. The results of cultural cognition analysis: Through crowd positioning
and cultural cognition analysis, I will gain an in-depth understanding of the
audience and the results of cultural cognition analysis of the flying art in
Longmen Grottoes. These results will provide me with valuable reference
and guidance in animation creation and help me better choose creative
techniques, forms of expression, and symbolic meanings to meet the
needs and expectations of the audience.

Through the analysis of crowd positioning and cultural cognition of
flying art in Longmen Grottoes, we can better understand the audience's
cultural backeround and cognitive level, as well as their attitude and
acceptance of traditional art forms. This will give me a targeted creative
direction in animation creation to achieve better communication and
artistic expression.

According to the data from the above analysis and through the
questionnaire, according to the survey data, among the 305 respondents
who participated in the questionnaire, the primary age group is young
people aged 18-34, accounting for 80.33%. The gender ratio is balanced,
with men accounting for 48.52% and women accounting for 51.48%.
Among the respondents, people in education-related fields (students,
educators, artists) were the leading group, accounting for 56.39%. The
proportion of personnel in other fields is relatively low, such as designers

accounting for 14.43% and marketing personnel accounting for 6.56%.

Regarding the awareness of the flying pattern in the Longmen
Grottoes in Luoyang, more than half of the respondents (54.36%) generally
understand it. In comparison, 12.13% of the interviewees are very familiar
with it. Regarding the degree of understanding of 2D animation, 49.18% of
the respondents said they generally understand it, and 40% of the
respondents did not know much about it. In addition, most respondents
(45.9%) know about the flying in Longmen Grottoes in Luoyang, but they
don't know much about its related 2D animation works (48.52%). Among

them, more than half of the respondents (59.67%) have seen or heard of
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two-dimensional animations inspired by the flying in the Longmen
Grottoes in Luoyans.

Our findings indicate a strong acceptance of the application of the
flying patterns of Luoyang Longmen Grottoes in the creation of 2D
animation, with over 85% of the interviewees considering it suitable or
very suitable. Similarly, the integration of traditional art and 2D animation
is well-received, with more than 68% of the respondents accepting or very
much accepting it. Notably, over 90% of the respondents believe that this
integration has a significant or very significant effect on improving the
artistry and attractiveness of 2D animation.

Regarding the best application method of the flying patterns in the
Longmen Grottoes in Luoyang in the creation of 2D animation, the
respondents think that the dynamic special effects (39.67%) and the
design of the main characters (44.26%) are the best application methods.
In comparison, the background Decoration accounted for less (12.79%).

Our research underscores the significant role of age, education level,
and cultural background as influencing factors for the audience's
acceptance of this integration. A substantial 80.33% of respondents
believed that age was an influencing factor, 89.51% of respondents
believed that education level was an influencing factor, and 78.36% of
respondents believed that cultural background was an influencing factor.

According to the questionnaire results, we can conclude that the
cultural cognition of flying art in the Longmen Grottoes in Luoyang is
mainly aimed at young people in terms of age and education level,
especially those in education-related fields. They have a particular
understanding of the flying patterns in the Longmen Grottoes in Luoyang
and a specific understanding of two-dimensional animation. Most
interviewees think it is appropriate to apply the flying patterns of Longmen
Grottoes in Luoyang to create 2D animation and have a positive attitude
towards integrating traditional art and 2D animation. Audiences generally
agree that this fusion can enhance the artistry and appeal of 2D animation.
At the same time, age, education level, and cultural background are

essential factors that affect the audience's acceptance of this integration.



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Result

These findings provide a useful reference and guidance for the
application of the flying art in Longmen Grottoes in Luoyang in the creation
of two-dimensional animation, and provide a basis for further promoting
the combination of traditional art and modern animation.

The analysis of the application requirements of the flying patterns in
the Longmen Grottoes in Luoyang in the creation of 2D animation is as
follows:

The flying patterns of Longmen Grottoes in Luoyang have great potential
for application in creating two-dimensional animation. The main
conclusions drawn from the results of the questionnaire are as follows:

The number of people who effectively filled out the questionnaire
was 305. In terms of age, the 18-24 age group accounted for the highest
proportion, reaching 44.59%, followed by the 25-34 age group, accounting
for 35.74%. The age groups under 18 and over 55 accounted for a
relatively low proportion, 2.62% and 1.31% respectively. It can be seen
that the audience of this questionnaire is mainly concentrated in young
people. In terms of gender, the proportions of males and females were
48.52% and 51.48%, respectively, with no significant gender difference. In
terms of work fields, personnel in education-related fields (students,
educators, artists) accounted for a relatively high proportion, reaching
56.39%. Designers and marketers also have a certain proportion, 14.43%
and 6.56% respectively. The proportions of financial industry practitioners,
medical industry practitioners, IT technicians and freelancers are relatively
low, 6.23%, 4.25%, 4.26% and 3.28% respectively. The proportion of
personnel in enterprises and other fields is relatively small, 2.3% and
1.31% respectively. Therefore, when applying the flying patterns of
Luoyang Longmen Grottoes in the creation of two-dimensional animation,
it is necessary to consider the needs and preferences of the education
field and the design field to meet the expectations of the relevant people.
As for the level of understanding of the flying patterns in the Longmen
Grottoes in Luoyang, more than half of the people said they only had a
general understanding, 6.23% said they knew it very well, and 41.64% said
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they didn't know much. This shows that most people do not understand
the flying patterns in the Longmen Grottoes in Luoyang, and further
promotion and publicity is needed. Regarding the degree of understanding
of 2D animation, most people have a general understanding of 2D
animation, and those who do not know much also account for a
considerable part. Therefore, attention should be paid to the
interpretation and guidance of two-dimensional animation to improve the
audience's understanding and appreciation of the work. Regarding whether
the audience understands the flying pattern in the Longmen Grottoes in
Luoyang, 12.13% of them know it very well, 45.9% know it generally, and
41.97% don't know much about it. It can be seen that most people have
a general or little understanding of the flying patterns in the Longmen
Grottoes in Luoyang, and relatively few people have a high level of
understanding. More than half of the respondents (59.67%) have seen or
related to the two-dimensional animation content related to the flying
patterns of the Longmen Grottoes in Luoyang, of which 11.15% of the
respondents said that they have watched the two-dimensional animation,
and 48.52% of the interviewees watched it. content related to it. In
addition, 40.33% of the respondents indicated that they had not seen the
2D animation. Regarding the question of whether it is appropriate to apply
the flying pattern of Luoyang Longmen Grottoes in the creation of two-
dimensional animation, more than 85% of the people think it is
appropriate or very appropriate, and only less than 5% of the people think
it is inappropriate or very inappropriate. Therefore, it can be concluded
that most people think it is appropriate to apply the flying patterns of the
Longmen Grottoes in Luoyang in the creation of two-dimensional
animation. For the attitude towards the integration of traditional art and
2D animation, more than 68% of people accept or very much accept it,
while only 13% of people do not accept or very much do not accept it.
In addition, 18.36% of people expressed neutrality. It can be seen that
most people have a positive attitude towards the fusion of traditional art

and 2D animation.
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More than 90% of people think that the integration of traditional art and
2D animation has a great or very big impact on improving the artistry and
attractiveness of 2D animation, and only 6.56% think that the impact is
small. Therefore, it can be concluded that this fusion has a great impact
on enhancing the artistry and attractiveness of 2D animation. In the
creation of two-dimensional animation, the best way to apply the flying
patterns of Longmen Grottoes in Luoyang is as a dynamic special effect or
the design of the main characters, accounting for 39.67% and 44.26%
respectively. The decoration of the background accounted for a relatively
small proportion, only 12.79%. There are also some people who have
chosen other methods and need to learn more about its specific content.
Therefore, in the application of the flying patterns of Luoyang Longmen
Grottoes in the creation of two-dimensional animation, we can focus on
the design of the main characters and the creation of dynamic special
effects. Factors affecting the audience's acceptance of the integration of
traditional art and 2D animation include age, education level and cultural
background. 80.33% of the audience believe that age is an influencing
factor, 89.51% of the audience believe that education level is an
influencing factor, and 78.36% of the audience believe that cultural
background is an influencing factor. Gender and viewing device or platform
have little influence on the audience's acceptance of fusion, only 20% of
the audience think that gender is an influencing factor, and the viewing
device or platform also has an impact of 20% on audience acceptance. In
addition, 0.98% of the audience mentioned other factors, but the specific
influencing factors were not clear.

Based on the above content analysis, the demand analysis of
applying the flying patterns of Luoyang Longmen Grottoes in the
creation of 2D animation is as follows:

1. The target audience is mainly concentrated in young people,
especially those aged 18-24 and 25-34, and it is necessary to pay attention
to meeting their needs and preferences.

2. Personnel in the field of education and design have a high demand

for the application of flying patterns in Longmen Grottoes in Luoyang, and
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they need to consider meeting their professional needs and creative
wishes.

3. It is necessary to strengthen the promotion and publicity of the
flying patterns of Longmen Grottoes in Luoyang to improve the audience's
understanding of them.

4. According to the audience's general understanding of 2D animation,
relevant explanations and guidance should be provided to increase the
audience's understanding and appreciation of the work.

5. The method of applying the flying patterns of Luoyang Longmen
Grottoes in the creation of two-dimensional animation mainly focuses on
the dynamic special effects and the main characters' design, and attention
should be paid to these two aspects of creation.

6. Age, education level and cultural background are important factors
that affect the audience's acceptance of the integration of traditional art
and 2D animation. It is necessary to consider the characteristics and needs
of different audience groups and provide diversified creative content and
expression methods.

The above is an analysis of the application requirements of the flying
patterns in Luoyang Longmen Grottoes in the creation of 2D animation
based on the results of the questionnaire, which can be used as a

reference to guide subsequent creation and promotion.

Summary and Conclusion

In the process of animation creation, character image and action
design is an important means to show the Feitian pattern of Longmen
Grottoes in Luoyang. The careful design of character image and action can
better show the aesthetic characteristics and cultural connotation of
Feitian pattern and enhance the work's artistic expression and appreciation
value. At the same time, the drawing and setting of the scene and
background also play an important role. Through meticulous scene
drawing and background setting, it creates the right visual atmosphere,

brings the audience into the unique cultural background, and allows the
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audience to experience and feel the beauty and emotion conveyed by

the Flying Patterns in a more profound way.

In addition, the combination of traditional art and animation also
provides new ideas and possibilities for animation creation. By respecting
and inheriting the flying patterns of the Longmen Grottoes in Luoyang, we
are able to create animation works with unique charms and cultural
connotations, bringing audiences a richer and deeper audiovisual
experience. Therefore, in the process of animation production, we should
pay attention to the integration of traditional art and modern technology,
and constantly explore and innovate to inject new vitality into the
development of animation art.

Deep integration and innovation of traditional art and 2D animation

The author believes that the deep integration and innovation of
traditional art and two-dimensional animation is a field with great potential
and development prospects. In the practice of flying patterns in the
Longmen Grottoes in Luoyang, we can further explore the fusion of
traditional art and two-dimensional animation to create unique and artistic
works. It can be combined with the visual language and narrative
techniques of two-dimensional animation through in-depth study of the
aesthetic characteristics and symbolic meaning of the flying patterns in
the Longmen Grottoes in Luoyang. Through the clever use of elements
such as lines, colors, and composition, animation works full of traditional
artistic beauty can be created while retaining their unique cultural
connotations and symbols. You can explore the technical combination
and innovation of traditional art and 2D animation. With modern animation
tools and software, traditional artistic elements can be presented more
flexibly, making them more expressive and realistic in animation. Through
innovative animation production techniques, such as special effects
processing, dynamic effects, etc., new life and vitality can be injected into
traditional art.

Generally speaking, the deep integration and innovation of traditional

art and 2D animation is a field full of challenges and opportunities.
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Through in-depth research and practice, we can create more works with
unique charm and cultural connotation, and at the same time contribute

to the inheritance and development of traditional art.
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Abstract

The purpose of this study was to explore the impact of
(independent variables) human resource management, enterprise culture,
and standardized management on (dependent variable) organizational
effectiveness towards the vehicle industry of China. This research was
quantitative research. The survey of this research was observed on the
employees who are working in an automotive and equipment
manufacturing company in Jinan, Shandong province, China. The 400
respondents participated in this study. Data were collected by using a the
questionnaire on the Google form to allow respondents to fill in their
responses by accessing the questionnaire link through their electronic
device. The achieved data were analyzed by using descriptive and
inferential statistics.

For this purpose, this study evaluated the impact of HRM,
enterprise culture, and standardized management on organizational
effectiveness in the vehicle industry in China. The demographic data
showed that most workers in the vehicle industry of China are male,
between the ages of 31 - 40 years, and make less than and equal to 3000
RMB. The study evaluated the data using descriptive and regression

analysis statistical methods. The study's findings highlighted the significant
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influence of HRM, enterprise culture, and standardized management on
organizational effectiveness. However, a few independent variables are
insignificant to oreanizational effectiveness, including recruitment and
selection, salary system, adaptability, and staffing and selection systems
in China's vehicle industry. As a result, the firm's management must
concentrate on the personnel and selection method, wage structure, and
flexibility. Managers of the vehicle industry of China must update
Organizational policies and systems about training, development, and

compensation.

Keywords: Human Resource Management, Standardized Management,

Enterprise Culture, Organizational Effectiveness, Vehicle Industry.

Introduction

Entrepreneurs were frequently considered national resources for
developing, motivating, and compensating for the best possible outcome.
Successful entrepreneurs could change the standard of living in which
they lived and worked. From the success of careers and advancements
might improve the ways of their livings, and consequently made riches
with innovative endeavors, they likewise made employments and added
to a developing economy. Entrepreneurship was thus necessary for many
reasons from lifting the changes of society to escalate the innovation
(Seth, 2019).

The key driver behind standardised management is to ensure
fairness of the organizational practice in order to eliminate cultural-related
impacts on the management. Human resource management (HRM) is
required to develop organizational practices considering the institutional
level factors such as legal system, employment laws and workplace
regulations, as well as cultural level factors such as the values and beliefs
of employees. HR of the organization focuses on developing organizational
practice in a way to encourage a higher level of motivation among the
workforce and satisfaction to achieve the strategic objectives (Adeniyi et

al, 2017). HR practice mainly includes recruitment and selection,
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performance management, training and development, compensation
planning and maintaining industrial relations in the organizational practice
from James and Baruti (2021).

The human resource management practice of international
business organizations is required to develop effective management
approaches to ensure higher productivity and performance in the
workplace (Lunnan & Traavik, 2009). Thus, there is a major role of HRM in
order to develop standardised management in the organization.

HRM faces significant challenges in developing organizational
practices to encourage employee motivation in a multicultural workforce.
The development of the organizational culture and practice becomes
crucial to ensure a higher level of employee satisfaction and motivation.
However, a highly diverse workforce poses challenges to developing a
strategy that encourages fairness and values individual beliefs and values
(James & Baruti, 2021).

The factors such as globalization and consistent advances in
information and communication technologies have changed the
perspective of the HRM towards the employees. The employees, who
have been considered as a cost component in previous practices, have
become the most valuable asset of the organizations, and every
employee started to be considered as a talent creating value for the
organization. The idea of using the employees as a source has been
replaced by the management of talents (Dogan and Demirel, 2008: 146).
HRM mainly focuses on two fundamental objectives. These are the
employee productivity and satisfaction and the organizational productivity
(Erkocg, 2000).

The culture, in which the organization and human resources are
located, affects the structure and practices of the HRM. On the other hand,
although there are structural differences, there are also any shared
principles. Some of them can be listed as competence, career, equality,
safety and objectivity (Drucker, 2000: 38). Principle of safety means the

trust of employee towards the organization. This principle ensures the
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employee to feel that his/her rights in cases of firing or promoting are
under protection and he/she could remain his/her position (Muter, 2000).

In addition China’s automotive industry, the statistic denoting
over five million employment opportunities created in 2019 is not just a
fisure, but paints a narrative of the scale and span of the industry. It’s akin
to a microcosm reflecting China’s economic prowess and manufacturing
dominance on the global stage. (ZipDo, 2023)

HRM faces challenges in deciding between localization and
standardised management practice because the diverse cultural practice
and institutional environment of the host country require effective
decision to either follow the parent company’s HRM practice or modify it
in order to meet the expectations of employees. It is crucial to evaluate
the impact of HRM on the effectiveness of the organization and the role

of organizational culture in the effectiveness of the organization.

Research Objectives

1. To study the impact of human resource management on
organizational effectiveness in the vehicle industry of China.

2. To study the impact of enterprise culture on organizational
effectiveness in the vehicle industry of China.

3. To study the impact of standardized management on

organizational effectiveness in the vehicle industry of China.

Hypothesis

H1 : Human resource management affect organizational
effectiveness.

H2: Enterprise culture affect organizational effectiveness.

H3: Standardized management affect organizational

Theory and Concept
1. Theory and concept of organizational effectiveness
According to Tahsildari and Shahnaei (2015), the term

"organizational effectiveness" is more general and refers to a variety of
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components used to gauge an organization's success. organizational
effectiveness has thus been identifihhed as a component of organizational
performance. Organizational effectiveness is defined as an organization's
ultimate capacity to regularly fulfil its operational and strategic objectives.
According to Reetu et al. (2019), organizational effectiveness is an
organization's capacity to achieve its objectives over an extended period
of time. It is widely accepted that an organization's effectiveness may be
measured by how well it accomplishes its objectives. The fact that
devoted employees feel good emotions is likely to impact employee
involvement in the workplace. Cameron et al. (2011) argued that
Organizational practice plays a vital role in influencing Organizational
effectiveness. The development of a positive practices instrument reveals
that these behaviors do, in fact, predict Organizational performance.

More importantly, an increase in beneficial behaviors indicates an
increase in certain efficacy indicators over time. Employees will experience
a feeling of pride in the business and like doing their work when there is
an atmosphere of love, care, compassion, and empathy, which will
immediately contribute to the success of the organization. The findings of
our study showed that, together with job satisfaction and a healthy work
environment, employee dedication was a prerequisite for enhancing an
organization's effectiveness (Reetu et al,, 2019). Thus, Organizational
effectiveness is linked with enterprise culture that allows the organization
to achieve its objectives.

2. Theory and concept of human resource management of
the organization

Human resource management (HRM) is the process of employing
people, training them, compensating them, developing policies relating to
them, and developing strategies to retain them. As a field, HRM has
undergone many changes over the last twenty years, giving it an even
more important role in today’s organizations. In the past, HRM meant
processing payroll, sending birthday gifts to employees, arranging
company outings, and making sure forms were filled out correctly—in

other words, more of an administrative role rather than a strategic role
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crucial to the success of the organization. Jack Welch, former CEO of
General Electric and management guru, sums up the new role of HRM:
“Get out of the parties and birthdays and enrollment forms.... Remember,
HR is important in good times, HR is defined in hard times” (Frasch, et. al,,
2010).

According to Schuler and E. Jackson (2014), HRM is an effective
tool for shaping the behavior of the employees in the organization. Role
behaviors outline what is expected of workers who collaborate with others
in a social setting of the organization and are an effective tool in
developing an effective enterprise culture that encourages improved
organizational behavior such as employee involvement, willingness to
learn, and knowledge sharing in the organization.

In the current global work environment, most companies focus
on lowering employee turnover and retaining the talent and knowledge
held by their workforce. New hiring not only entails a high cost but also
increases the risk of a new employee not being able to replace the
position of the previous employee adequately. HR departments strive to
offer benefits that appeal to workers, thus reducing the risk of losing
employee commitment and psychological ownership. Therefore, human
resource management is important to make organizational management
effective and successful.

3. Theory and concept of enterprise culture

The enterprise culture may be thought of as the standards and
beliefs that govern how employees interact with one another and other
stakeholders. Enterprise culture or organizational culture Schein, E. (1990)
a leading researcher in this field, defined "organizational culture" as
comprising @ number of features, including a shared "pattern of basic
assumptions" which group members have acquired over time as they learn
to successfully cope with internal and external organizationally relevant
problems

Enterprise culture refers to common views and values that should
be emulated by all members of the organization. (Olalekan et al., 2020).

According to Yuan and Chen (2022), corporate culture is a cultural
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phenomenon that develops through the administration and operation of
businesses. Employee ideals, moral principles, and behavioural patterns
all come together to form corporate culture, which is a complete
representation of the employees' general work habits. The basic beliefs of
business owners are also embodied in corporate culture, which is formed
through the influence of cultural variables on internal workers' work
attitudes, ideas, behaviours, and other characteristics to create a holistic
cultural environment over time.

The organizational culture influences the way people interact, the
context within which knowledge is created, the resistance they will have
towards certain changes, and ultimately the way they share (or the way
they do not share) knowledge. According to Ravasi and Schultz (2006) and
Allaire and Firsirotu (1984), organizational culture represents the collective
values, beliefs and principles of organizational members.  Thus,
maintaining effective enterprise culture is important to achieve the goals
of the organization.

4. Theory and concept of standardised management in the
HRM

Lunnan and Elizabeth Mercer Traavik (2009) highlighted that
multinational firms must work to be consistent in their methods of
managing people on a global scale in order to create, preserve, and grow
their corporate identities. A global firm might gain a competitive advantage
by implementing HRM procedures across all of its subsidiaries. James and
Baruti (2021), standardisation of HRM practises refers to centralising
decision-making about HRM practises at affiliates at MNCs' headquarters
and carrying them out in the same manner as carried out in their home
nations. In order to attain similar standards of HRM administration between
the corporate headquarters (H.Q.) and the business affiliates across the
world, MNCs are thought of as integrating HRM globally. It may be put into
reality by having subsidiaries operating in the host nations export
comparable HRM practices from corporate headquarters. A variety of
methods that improve abilities may be included in HRM, including training,

development, and hiring and selection (staffing). They may also include
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procedures that improve motivation, such as salary policies, job stability,
and employee recognition. Boon et al. (2019), standardised human
resource management is important in building an effective Organizational
system. Lack of clarity of the Organizational system can impact employee
performance. H.R. practices and system be clear to the employees in order
to ensure that employee performance, commitment and performance is
achieved.

Overall, the literature highlights that human resource
management, Organizational effectiveness, enterprise culture and
standardised management has a significant influence on the employee's
performance and commitment. However, there is a lack of clarity in
understanding the interlink between these factors. Therefore, in order to
further investigate the association of the HRM, enterprise culture and
standardised management on organizational effectiveness, this research
performs primary research by evaluating the perspective of employees

working in the vehicle industry in China.

Conceptual Framework

Independent Variables Dependent

<

ariables
Human Resource Management

- Development & Training
- Salary System

- Recruitment-

Standardized Management

- Performance management

- Employee involvement

- Staffing and selection

Organizational Effectiveness

Enterprise Culture
- Consistency
- Adaptability
- Mission

- Involvement
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Figure 1 Research Framework

Research Methodology

1. Population and sample

The population of this study is the employees who are working
in automotive and equipment manufacturing company in Jinan, Shandong
province, China. Among them, the sample scope selected from the top
company in the industry is Shandong Heavy Industry Group. Data was
reported at 140,000 employees. (https://english.jinan.gov.cn/)

The total population in Shandong Heavy Industry Group was
140,000 employees and this research adopts convenient method which is
non-probability as sampling method. The sample size was 400 based on
Yamane’s (1973) formula with a confidence level of 95% and the margin
of error of + 5 for the purpose of this study.

2. Research instruments

This study, the researchers developed the questionnaire to be
two parts. Part one is general information and demographic data. Part two
is Measuring Variables, which researcher applied 5 Likert scale for the
question which is 1=strongly disagree, 2=disagree, 3=moderate, d=agree,
and 5=strongly agree. The research will use 5-point Likert scale.

The statistics used will be 2 types: 1) Descriptive statistics, which
is composed of frequency, percentage, mean, and standard deviation. 2)
Inferential statistics, which is composed of the Multiple Regression

Analysis Test.

Methods of data analysis

The following calculation formula will be used to measure the
agreement level of Human Resource Management (HRM), Standardized
Management, and Enterprise Culture becomes increasingly crucial in

shaping organizational effectiveness.
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4.21 - 5.00 strongly agree
3.41-4.20 agree

261 -3.40 moderate

1.81 -2.60 disagree

1.00 - 1.80 strongly disagree

Content Validity

Every questions exist on questionnaires are from conceptual
framework. The researcher submitted this questionnaire to an
independent study advisor and five qualified experts who have experience
in related field in order to ensure content validity.To prove the
consistency of questions, the researcher uses Index of Item Objective
Congruence (I0C) method to calculate the consistency between questions
and objective. After receiving assessment result, the questions have been
chosen and adapt to make sure that each question has the consistency

index value more than 0.5.

Reliability Assessment

A reliability analysis is a set of test scores that relates to the
amount of random error from the measurement process that might be
fixed in the scores. Highly Scores are reliable and accurate. The reliability
coefficients are commonly used to specify the amount of error in the
scores, with values ranging between 0.00 (much error) and 1.00 (no error).

According to Olorunniwo et al. (2006) the acceptable value of
alpha should be about 0.70. The overall Cronbach’s alpha coefficient
value from this questionnaire is all higher than the value of 0.70; therefore,
the quality and accuracy of questionnaire is high in reliability level and
the desirability level is excellent (Cronbach, 1951; Olorunniwo et al., 2006).

For the analysis of the confidence value of the questionnaire by
analyzing Cronbach's alpha coefficient, the results of the data analysis
found that Human Resource Management was 0.802, Standardized
Management was 0.830, Enterprise Culture was 0.798 and Organizational

Effectiveness was 0.829
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DATA ANALYSIS
Analysis of demographic data

The findings of the analysis are 57.75% of male and 42.25% of
female respondents. 40.50% of participants belong to the 31 — 40 age
group, while 20.75% belong to 21-30 age group and 13.75% of participants
belong to the More than 50 years group. 34.00% of participants belong to
the 4 - 6 years group, while 31.50% belong to 1 - 3 years group and 26.00%
of participants belong to the 7 - 9 years group. 39.25% of participants
belong to the Bachelor’s Degree group, while 35.50% belong to Master’
Degree and 25.00% of participants belong to High School / vocational
group and only 0.25% are doctor. Work experience level of the
participants are 34.00% of participants belong to the 4-6 years group, while
31.50% belong to 1-3 years group, 26.00% belong to 7-9 years group and
8.50% of participants belong to the up to 10 years group. The salary level
is also low in the majority of the participants where 36.75% of participants
belong to Less than and equal to 3000 RMB, 27.50% of participants
mentioned that their salary level is between 3000~3500 RMB and only
1.5% have a salary of more than 5500 RMB.

Summary of hypothesis testing

1. Relationship between human resource management and
Organizational effectiveness

Multiple regression analysis is used to evaluate the relationship
between human resources management and Organizational effectiveness
in terms of development and training, salary system, and recruitment and
selection.

Table 1 : Analysis of human resource management and Organizational

effectiveness

Human Resource | b Beta |t Sig. | Interpretation
management

Development and | .020 | .015 |.174 | .862 | Not supported
training




TmTigeaaiauiuazaninems I 7 audl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Salary system 221 | .170 | 1.613 | .108 | Not supported
Recruitment and | .441 | .338 | 3.505 | .001 | Supported
Selection

Adjusted R Square=.247, F= 20.621, *P < 0.05

According to Table 1 shows the impact of human resource
management on Organizational effectiveness at a level of significance of
0.05. The result of the adjusted R square is .247. The findings support
hypothesis which proposed that human resource management influences
organizational effectiveness mainly through recruitment and selection
(Beta=.338, Sig=.001<0.05). However, the development and training
system and salary system indicate an insignificant association of human
resource factors with organizational effectiveness because the level of
significance is greater than 0.05. Thus, only recruitment and selection of
the HRM is influencing the organizational effectiveness positively while the
salary system and training and development are ineffective.

2. Relationship between enterprise culture and Organizational
effectiveness

Multiple regression analysis is used to evaluate the relationship
between enterprise culture and Organizational effectiveness in terms of
consistency and adaptability and mission and involvement.

Table 2: Analysis of enterprise culture and Organizational effectiveness

Enterprise Culture b Beta |t Sig. | Interpretation

consistency 326 | .252 | 3.035 | .003 | Supported

adaptability - -052 | -.645 | .520 | Not supported
.067

mission 568 | .439 | 4.339 | .000 | Supported

involvement 256 | .198 | 2.133 | .034 | Supported

Adjusted R Square=.622, F= 880.719, *P < 0.05

Table 2 shows the impact of enterprise culture on Organizational
effectiveness at a level of significance of 0.05. The result of the adjusted
R square is .622. The findings support hypothesis which proposed that

enterprise culture influences organizational effectiveness mainly through
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consistency (Beta=.252, Sig=.003<0.05), mission (Beta=.439, Sig=.000<0.05),
and involvement (Beta=.198, Sig=.034<0.05). However, the adaptability in
the organization indicates an insignificant association of enterprise culture
with organizational effectiveness because the level of significance is
greater than 0.05. Thus, the enterprise culture of the organization is
influencing the organizational effectiveness positively while the
consistency, mission, and involvement except for the mission of the
organization.

3. Relationship between standardised management and
Organizational effectiveness

Multiple regression analysis is used to evaluate the relationship
between standardised management and Organizational effectiveness in
terms of employee involvement and Performance management and
staffing and selection.
Table 3: Analysis of standardised management and Organizational

effectiveness

Standardised b Beta |t Sig. | Interpretation
Management

employee involvement | .204 | .152 | 2.047 |.042 | Supported
performance .883 | .660 | 10.073 | .000 | Supported
management
staffing and selection 045 | .034 | .442 .659 | Not supported
Adjusted R Square=.638, F= 1117.891, *P < 0.05

Table 3 shows the impact of standardised management on

organizational effectiveness at a level of significance of 0.05. The result of
the adjusted R square is .638. The findings support hypothesis which
proposed that standardised management influences organizational
effectiveness mainly through employee involvement (Beta=.152,
Sig=.042<0.05) and performance management (Beta=.660, Sig=.000<0.05).
However, the staffing and selection in the organization indicate an
insignificant association of standardised management with organizational
effectiveness because the level of significance is greater than 0.05. Thus,

the standardised management of the organization is influencing the
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organizational effectiveness positively with employee involvement and
performance management except for the staffing and selection.

4. Relationship between HRM, enterprise culture,
standardised management, and organizational effectiveness

This part analysis the relationship between the independent
variables which are HRM, enterprise culture, standardised management
and the dependent variable and organizational effectiveness. In this part,
multiple linear regression was used for analysing for such relationships.

The findings were presented as below:

Table 4: ANOVA

Sum of df Mean F Sie.
Squares Square
Regression 176.352 3 58.784 168.073 .000
Residual 69.251 198 0.35
Total 245.602 201

a Dependent Variable: organizational effectiveness
b Predictors: human resource management, enterprise culture,
standardised management

According to Table 4 show the ANOVA test, F value equal to
176.352 and P value is 0.000 which is less than (P < 0.05). Therefore, the
independent variables and dependent variable are statistically associated.

Table 5: Correlation coefficient

organizationa human standardised | enterpris
L resource managemen | e culture
effectiveness | managemen t
t
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organizationa 1 0.611 0.713 0.841
L

effectiveness

human 0.611* 1 0.733 0.629
resource

management
standardised 0.713 0.773 1 0.798
management
enterprise 0.841* 0.629 0.798 1

culture

*significant at the level 0.05

Table 5 demonstrates the correlation coefficient between
organizational effectiveness, human resource management standardised
management and enterprise culture. Correlation between organizational
effectiveness and human resource management r= 0.611; P<0.05. This
implies that significant and positive moderate correlation between
organizational effectiveness and human resource management. The
correlation between organizational effectiveness and enterprise culture
r=0.841, P<0.05. organizational effectiveness and enterprise culture is
significant moderate positive relationship.
Table 6: Coefficient table

Unstandardized | Standardiz t Sig.
Coefficients ed
Coefficient
B Std. Beta
Error
(Constant) 0.132 0.134 0.0.984 | 0.327
human resource 0.139 0.065 0.128 2.142* 1 0.033
management
standardised management | 0.0022 | 0.082 0.021 0.269 0.788
enterprise culture 0.785 0.066 0.744 11.866* | 0.000

*0.05 significant level
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Table 6 of Coefficient table displays about the relationship
between independent and dependent variables. The first hypothesis
factor of organizational effectiveness and human resource management,
it is also found that the value of coefficient B between independent
variable (human resource management) and the dependent variable
(organizational effectiveness) is 0.139 and significant level is 0.033 at the
0.05 significant level. It means that an increase in human resource
management by one unit will rise the organizational effectiveness by .139
units.

The second hypothesis the factor of organizational effectiveness
and standardised management, it is found that the value of coefficient B
between independent variable (standardised management) and the
dependent variable (organizational effectiveness) is .022 and significant
level is 0.788 not at the 0.05 significant level.

Lastly, the hypothesis factor of organizational effectiveness and
enterprise culture, it is found that the value of coefficient B between
independent variable (enterprise culture) and the dependent variable
(organizational effectiveness) is 0.785 and significant level is 0.000 at the
0.05 significant level.

organisational effectiveness = 0.132 + .139 human resource
management + .022 standardised management + .785 enterprise culture
To sum up, analysing the organizational effectiveness on the relationship
between the human resource management standardised management
and enterprise culture, among them, human resource management and
enterprise culture is the most influence factor among other three
variables.

The above analysis indicates that overall model which include
enterprise culture, human resource management and standardized

management is significant and influence the organizational effectiveness.

Results of the Hypothesis testing
Table 7: Summary of the Hypothesis Testin

Hypothesis Result
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H1: Human resource management affect organizational | Supported

effectiveness.

H2:  Enterprise  culture  affect  organizational | Supported

effectiveness.

H3: Standardized management affect organizational Supported

Table 7 showed that all hypothesis 1, 2 and 3 were supported
but not all factors of human resource management, enterprise culture and

standardised management influence Organizational effectiveness.

Discussion and recommendations for managerial implications

The results of the study highligshted the relationship between
human resource management, enterprise culture and standardized
management influence on organizational effectiveness.

According to hypothesis test 1, It is evident that human resources
play a crucial role in shaping organizational effectiveness. Elements of
human resource management, like recruitment and selection, contribute
significantly to enhancing organizational effectiveness. corresponds to
Katou (2008), highlighted that human resource management of the
organization ensures enhancing the employability skills of the workforce
by implementing effective training and development programs. With
effective  HRM organization can improve the performance of the
employees which also encourage a higher level of employee
commitment. and corresponds to O et al. (2017), argued that
Organizational effectiveness heavily relies on the effectiveness of human
resource management because HRM ensures effective interaction among
employees at work with the goal of balancing fairness and efficiency. Thus,
the recruitment and selection of the organization are considered fair
compared with the salary system and development and training program.

According to hypothesis test 2, The culture within an enterprise
profoundly impacts its effectiveness. Elements of organizational culture,
including coherence, alignment with the organization's mission, and active
engagement of employees, contribute to enhanced organizational

effectiveness. According to Yuan and Chen (2022), corporate culture is a
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cultural phenomenon that develops through the administration and
operation of businesses. Employee ideals, moral principles, and
behavioural patterns all come together to form corporate culture, which
is a complete representation of the employees' general work habits. Same
with Stephen & Stephen. (2016) An organization must pay careful attention
to its enterprise culture as well as many other factors that affect employee
performance and job satisfaction if it wants to accomplish its goals
efficiently and effectively.

According to hypothesis test 3, Standardized management
practices play a crucial role in shaping organizational effectiveness. When
implemented  effectively, standardized management procedures
streamline operations, enhance coordination, and promote consistency
across different functions within the organization. By establishing clear
guidelines,  protocols, and performance metrics, standardized
management fosters efficiency, reduces errors, and facilitates better
decision-making processes. Moreover, it ensures that tasks are executed
consistently, leading to improved quality, increased productivity, and
ultimately, better outcomes for the organization as a whole. According to
James and Baruti (2021) defined that standardised management of the
human resource practice is based on the centralised decision-making of
the multinational organization which is carried out in the offices of the
home nations. Factors of standardized management such as employee
involvement and performance management lead towards improved
organizational effectiveness. Due to the effective standardized
management system, the furniture manufacturing group process and
policies are effective to influence the employee’s involvement. The
performance management system is considered ethical with a higher level
of clarity which allows employees to improve their performance ich
eventually influences the Organizational effectiveness positively (Boon et
al,, 2019).

Recommendation for future research
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This research has several limitation. This study focus only on the
employee from the vehicle industry of China. Secondly, this research does
not survey the whole employees from vehicle industry. The participation
of employees in this research is 400 employees.

Employees are pivotal factors in increasing and enhancing
organizational effectiveness. The findings of this study indicate that
organizational culture, human resource management, and standardized
management practices are the main variables influencing organizational
effectiveness in the furniture manufacturing sector. To enhance
organizational effectiveness, it is advisable for the organization to utilize
these findings as a guide for managing personnel within the company
appropriately.

Employees’ perceptions at the workplace are complex and differ
from person to person or organization to organization. It is advised to
examine the quality perspective once again in a subsequent study. In
order to gather further findings and use them for research in the future,
additional independent variables, such as family or economic
characteristics, should be added along with the internal and external
factors that influence on Organizational effectiveness.

Development and training, staffing and selection, adaptability,
and salary systems are independent variables not supported by the
hypothesis. Thus, it may be necessary to revise the question to
incorporate a section that is more inclusive of employee opinions.
Furthermore, there is a need to gather large amounts of data to
understand the effectiveness of the organizational system in improving
employee performance as well as the overall organization. Additional
factors can be studied in future research to understand their influence on

improving organizational effectiveness.
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Abstract

This paper examines the traditional Dushan jade carving art in
Henan Province, China, focusing on its material culture, innovative design,
and cultural heritage inheritance. Through a multidisciplinary approach
combining literature review, field investigation, and case studies, the
research explores the geolosgical characteristics, physical properties, and
cultural significance of Dushan jade, as well as the traditional techniques
and contemporary innovations in jade carving. The study highlights the
historical origins, aesthetic values, and symbolic meanings of Dushan jade
carving art. It analyzes the challenges and opportunities faced by this
ancient craft in the context of modernization and globalization. The
findings suggest that the preservation and promotion of Dushan jade
carving art require a balance between tradition and innovation, and most
importantly, a strong sense of unity and shared responsibility among
multiple stakeholders, including government, industry, academia, and
local communities. The paper concludes with policy recommendations

for strengthening the safeguarding of Dushan jade carving as an intangible
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cultural heritage and revitalizing the jade carving industry for sustainable

development.

Keywords: Dushan jade, jade carving, material culture, innovative design,
cultural heritage, intangible cultural heritage, traditional craftsmanship,

sustainable development
Introduction
1. The Importance of Chinese Jade Culture and Jade Carving Art

Jade, a cornerstone of Chinese culture, has a rich history that spans
over 8,000 years. It stands as a symbol of status, power, and spirituality,
and has been treasured by the Chinese people for its beauty, durability,
and cultural connotations. Jade carving, an integral part of Chinese jade
culture, has evolved into a highly sophisticated art form that encapsulates
the aesthetic values, philosophical beliefs, and technical achievements of

Chinese civilization.

2. The Historical Origins and Characteristics of Dushan Jade Carving
Art

Dushan jade, originating from Nanyang, Henan Province, has been
renowned for its exceptional quality and distinctive style since ancient
times. The art of Dushan jade carving can be traced back to the Neolithic
period and has flourished throughout Chinese history, particularly during
the Ming and Qing dynasties. Dushan jade carvings are characterized by
their exquisite craftsmanship, intricate designs, and rich cultural
symbolism, reflecting the unique geological properties of Dushan jade and

the region's artistic traditions.
Research Objectives and Methods

This paper aims to comprehensively analyze the material culture

and innovative design of Dushan jade carving art in the context of
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traditional cultural heritage inheritance. By examining the geolosgical
characteristics, physical properties, and cultural significance of Dushan
jade, as well as the conventional techniques and contemporary
innovations in jade carving, this study seeks to highlight the value and
potential of this ancient art form in the modern world. The research
employs a multidisciplinary approach, combining literature review, field
investigation, and case studies to understand Dushan jade carving art and

its cultural, social, and economic dimensions.
1. Material and cultural characteristics of Dushan jade
Geographical distribution and geological structure

Dushan jade is mainly produced in the Dushan area of Nanyang City,
Henan Province, China. The formation of Dushan Jade is closely related to

the unique geological conditions of the area.

Mineral Composition and Crystal Structure Dushan jade is mainly
composed of tremolite and actinolite, which are calcium-magnesium-iron
silicate minerals in the amphibole group. The chemical formula of
tremolite is Ca2Mg5Si8022(0OH)2, while that of actinolite is Ca2 (Mg,
Fe)5Si8022(0H)2. The crystal structure of these minerals is monoclinic,
with double chains of silica tetrahedra linked by cations, resulting in a

compact and rigid structure.

Physical and Mechanical Properties Dushan jade is known for its
excellent physical and mechanical properties, which make it suitable for
carving and resistant to wear and tear. Its hardness ranges from 6 to 6.5
on the Mohs scale, and its density is typically between 2.9 and 3.1 g¢/cm3.
The compact structure and low porosity of high-quality Dushan jade
contribute to its high toughness and fracture resistance. The luster of
Dushan jade is described as waxy or greasy, attributed to the fine

intergrowth of tremolite and actinolite crystals.
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Quality Evaluation and Grading System The quality of Dushan jade
is evaluated based on several factors, including color, texture,
transparency, and inclusions or flaws. The most desirable Dushan jade is
characterized by a pure, even color, a fine and compact texture, good
transparency, and minimal inclusions. The traditional grading system for
Dushan jade classifies the material into "old pit material" (the highest grade
from ancient mining sites), "new pit material" (from recently discovered
mining sites), and lower grades based on color, texture, and clarity.
However, the grading of Dushan jade is complex, as the value of a piece
is also influenced by factors such as the skill of the carver, the complexity

of the design, and the cultural or historical significance of the carving.

2. Traditional Craftsmanship and Innovative Design in Dushan

Jade Carving

Traditional Manual Carving Techniques Dushan jade carving has a
long history of conventional manual techniques requiring great skill,
patience, and attention to detail. The process begins with selecting a
suitable jade stone based on its color, texture, and shape. Carvers then
use tools, such as saws, chisels, and abrasives, to shape the jade through
various techniques, including sawing, grinding, and polishing. The most
common manual carving techniques include "tuo pian" (using a bow drill
to create circular incisions) and "zuo jiao" (shaping and refining the edges

and angles of the jade carving).

Mechanical Processing and Digital Design In recent years, Dushan
jade carving has incorporated modern technologies to improve efficiency
and precision. Mechanical processing techniques, such as CNC engraving
machines and robotic arms, assist jade carvers in completing repetitive
and high-intensity tasks. Digital design tools, including 3D modeling
software and computer-aided design (CAD), have enabled carvers to

create complex and precise designs that would be difficult to achieve
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through traditional methods alone. However, technology integration is
based on the principle of "machine assisting humans" rather than replacing
the essential role of skilled craftsmen in the artistic expression of jade

carving.

Evolution of Jade Carving Patterns and Themes The patterns and
themes of Dushan jade carvings have evolved throughout history,
reflecting the changing cultural, social, and aesthetic values of different
eras. Traditional jade carvings often featured auspicious symbols, mythical
creatures, and religious figures, embodying the beliefs and aspirations of
ancient Chinese society. Recently, jade carvers have expanded their
subject matter to include contemporary themes, such as social and
political issues. They have experimented with modern design elements
and styles, such as minimalism and abstraction, to appeal to a broader

range of audiences.

Innovative Design Cases in Contemporary Jade Carving Art
Contemporary Dushan jade carving has witnessed a surge of creative
designs pushing traditional craftsmanship's boundaries. For example, some
carvers have created jade sculptures incorporating light and shadow
effects, drawing inspiration from impressionist art. Others have explored
using unconventional materials, such as precious metals or other
gemstones, to create unique and eye-catching designs. Conceptual and
thematic jade carvings have also emerged, using symbolic or allegorical
elements to convey deeper meanings and provoke thought and reflection
among viewers. These innovative approaches demonstrate the vitality and
adaptability of Dushan jade carving art in the face of changing times and

cultural landscapes.

3. Cultural Connotations and Heritage Preservation of Dushan Jade

Carving Art

1. Jade Worship and Cultural Symbolism
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Jade has been revered in Chinese culture for thousands of years,
holding deep symbolic meanings and cultural significance. In ancient
China, jade was associated with the virtues of benevolence, righteousness,
wisdom, courage, and purity and was believed to possess spiritual and
protective powers. Jade artifacts, such as ritual objects, burial suits, and
ornaments, played essential roles in religious ceremonies, political events,
and social interactions, reflecting the Chinese people's beliefs, values, and
identities. The worship and symbolism of jade have profoundly influenced
the development of Dushan jade carving art, suiding the choice of subject

matter, design elements, and carving techniques.
2. Aesthetic Characteristics and Values of Jade Carving Art

Dushan jade carvings embody unique aesthetic characteristics that
reflect the material's inherent beauty and the carvers' artistic
achievements. The aesthetic values of Dushan jade carvings lie in their
harmonious integration of form, color, texture, and symbolism. The clarity
and luster of Dushan jade, combined with the skillful rendering of intricate
details and fluid lines, create a sense of elegance, grace, and vitality in the
carvings. The aesthetic appreciation of Dushan jade carvings also
encompasses the cultural and historical significance of the artworks and

the emotional and spiritual resonance they evoke in the viewers.

3. Intergenerational Transmission of Traditional Jade Carving

Knowledge and Skills

The transmission of traditional knowledge and skills is crucial for
the continuity and development of Dushan jade carving art. Historically,
jade carving techniques were passed down through family lineages and
master-apprentice relationships, ensuring the preservation and refinement
of the craft over generations. In recent years, efforts have been made to
promote the intergenerational transmission of jade carving knowledge and

skills through formal education, vocational training, and apprenticeship
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programs. Establishing jade carving schools, workshops, and research
institutions  has provided platforms for the systematic study,

documentation, and dissemination of traditional jade carving practices.
4. Policies and Practices for Safeguarding Intangible Cultural Heritage

Recognizing the cultural significance and vulnerability of Dushan
jade carving art, the Chinese government has implemented policies and
practices to safeguard this intangible cultural heritage. In 2006, Dushan
jade carving was included in the first national list of intangible cultural
heritage, granting it legal protection and support. The government has also
established special funds, research projects, and conservation centers to
document, research, and promote Dushan jade carving art. The
safeguarding efforts involve the active participation of local communities,
jade carving practitioners, and cultural institutions, fostering a sense of
ownership and pride in the heritage. The protection and promotion of
Dushan jade carving art as an intangible cultural heritage have raised
public awareness, stimulated cultural tourism, and contributed to the

region's sustainable development.

5. Current Development, Opportunities, and Challenges of the

Dushan Jade Carving Industry

Economic and Social Benefits of the Dushan Jade Carving Industry
The Dushan Jade carving industry has significantly contributed to the local
economy and social development. It has created numerous job
opportunities, generated income for local communities, and stimulated
the growth of related sectors, such as tourism, hospitality, and handicrafts.
The jade carving industry has also played a vital role in preserving and
promoting the region's cultural heritage, enhancing the local people's
sense of identity and pride. The economic and social benefits of the

Dushan jade carving industry have been recognized by the government,
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which has provided policy support and financial incentives to foster its

sustainable development.

Industrial Upgrading and Creative Design-Driven Development To
remain competitive and relevant in the modern market, the Dushan jade
carving industry has undergone upgrading and transformation, emphasizing
creative design and technological innovation. Jade carving enterprises
have collaborated with designers, artists, and research institutions to
develop new products, styles, and techniques that cater to the changing
preferences of consumers. Integrating modern technologies, such as 3D
printing, laser engraving, and digital marketing, has enabled the industry to
improve production efficiency, expand market reach, and create value-
added products and services. The creative design-driven development has
injected new vitality into the traditional jade carving industry, attracting

younger generations of consumers and entrepreneurs.

Cultural Tourism and Brand Marketing Strategies The Dushan jade
carving industry has embraced cultural tourism as a critical strategy for
brand promotion and market expansion. The establishment of jade carving
museums, experience centers, and creative parks has provided platforms
for tourists to appreciate the artistry and cultural significance of Dushan
jade carvings and participate in hands-on workshops and immersive
experiences. Integrating jade carving with other artistic and tourism
resources, such as ancient towns, folk customs, and natural landscapes,
has created synergistic effects and enhanced the region's overall
attractiveness. Moreover, the industry has adopted innovative brand
marketing strategies, such as storytelling, co-branding, and social media
marketing, to communicate the unique value and cultural connotations

of Dushan jade carvings to a broader audience.

Fashionization and Internationalization of Traditional Handicrafts To

capture the opportunities in the global market and appeal to
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contemporary consumers, the Dushan jade carving industry has explored
the fashionization and internationalization of traditional handicrafts. Jade
carving enterprises have collaborated with fashion designers and brands
to create trendy and stylish jade jewelry, accessories, and home décor
products that combine traditional craftsmanship with modern aesthetics.
Participation in international exhibitions, trade fairs, and cultural events
has helped to raise the global profile of Dushan jade carvings and foster
cross-cultural exchanges and collaborations. The industry has also
leveraged e-commerce platforms and social media to reach overseas
customers and build international brand recognition. The fashionization
and internationalization of Dushan jade carvings have expanded the
market potential and contributed to China's cultural soft power and

influence on the global stage.
Discussion

The case of Dushan jade carving art in Henan Province, China,
provides valuable insights into the complex interplay between material
culture, artistic innovation, and cultural heritage in the context of
traditional craftsmanship. The study demonstrates that the unique
geological properties and cultural symbolism of Dushan jade have shaped
the development of jade carving techniques and styles and the social and

economic significance of this ancient craft.

The research also highlights the challenges and opportunities faced
by traditional craftsmanship in the era of modernization and globalization.
While introducing new technologies and market demands has brought
about innovations in jade carving design and production, it has also posed
risks to the authenticity and sustainability of this cultural heritage. The
study suggests that the successful inheritance and development of

traditional craftsmanship require not only the preservation of skills and
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knowledge but also the active adaptation and innovation to meet the

changing needs of contemporary society.

Moreover, the case of Dushan jade carving art underscores the
importance  of multi-stakeholder collaboration and participatory
approaches in safeguarding and promoting intangible cultural heritage. The
research reveals that the effective protection and transmission of jade
carving art depend on the concerted efforts of government, industry,
academia, and local communities and the integration of top-down policies

and bottom-up initiatives.

The findings of this study contribute to the broader understanding
of the role of material culture and innovative design in the inheritance
and sustainable development of traditional cultural heritage. The research
offers a holistic perspective on the dynamic interactions among
conventional craftsmanship's material, technical, aesthetic, and cultural
dimensions. It provides practical implications for policy-making and

managing intangible cultural heritage in China and beyond.
Conclusion

Cultural Value and Contemporary Significance of Dushan Jade
Carving Art Dushan jade carving art is a precious cultural heritage that
embodies the Chinese people's wisdom, creativity, and spirituality. It
represents a unique fusion of material culture, artistic expression, and
cultural identity, reflecting the deep connection between human society
and the natural world. In the contemporary context, Dushan jade carving
art is a source of aesthetic enjoyment and cultural pride. It is vital in
promoting cultural diversity, social harmony, and sustainable
development. The preservation and promotion of Dushan jade carving art
contribute to the continuation of cultural traditions, the transmission of
valuable knowledge and skills, and the fostering of cultural understanding

and appreciation among different communities and generations.
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Relationship between Traditional Craftsmanship Inheritance and
Innovative Development The inheritance and innovation of traditional
craftsmanship are not mutually exclusive but rather complementary and
interdependent processes. The continuity of conventional jade carving
techniques and knowledge provides a solid foundation for the art form's
creative exploration and innovative development. At the same time,
innovation and adaptation are necessary for the survival and thriving of
traditional craftsmanship in the changing social, cultural, and economic
landscape. The successful examples of Dushan jade carving art
demonstrate that embracing technological advancements, market
demands, and cultural trends while respecting the essence and integrity
of traditional practices makes it possible to achieve a balance between

preservation and innovation, tradition and modernity.

Policy Suggestions for Strengthening the Safeguarding of Jade
Carving Intangible Cultural Heritage and Revitalizing the Industry To
strengthen further the safeguarding of Dushan jade carving intangible
cultural heritage and revitalize the industry, it is recommended that the

government and relevant stakeholders:

a) Enhance the legal and policy framework for protecting and
promoting jade carving's intangible cultural heritage, providing adequate
financial and institutional support for conservation, research, and

education programs.

b) Foster the collaboration and partnership among jade carving
enterprises, cultural institutions, research organizations, and educational
establishments to promote the integration of traditional craftsmanship

with modern technologies, designs, and business models.

c) Invest in the capacity building and training of jade carving

practitioners, particularly the younger generation, through apprenticeship
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programs, vocational education, and entrepreneurship support to ensure

the sustainable transmission and development of the art form.

d) Encourage the active participation and empowerment of local
communities in safeguarding and promoting jade carving's intangible
cultural heritage, recognizing their roles as the bearers, practitioners, and

beneficiaries of the cultural traditions.

e) Promote cross-regional and international exchanges and
collaborations in jade carving art, fostering mutual learning, cultural
understanding, and market opportunities, and enhance the global visibility
and influence of Dushan jade carving art as a representative of Chinese

cultural heritage.

By implementing these policy suggestions and promoting the
concerted efforts of multiple stakeholders, it is hoped that the cultural
value and contemporary significance of Dushan jade carving art can be
fully recognized, and traditional craftsmanship can be effectively inherited
and innovatively developed. The jade carving industry can be revitalized
and contribute to the sustainable development of the region and the

country.
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Abstract

The objective of this research was to study: 1) Different
personal factors individuals will have different purchasing decision
behaviour. 2) Satisfaction factors affect the purchasing decision behaviour
of corn sowing machine farmers in Lopburi province. This research is
quantitative, and the instrument is a questionnaire. Data was collected
from a sample of farmers in Lopburi province who bought corn droppers
in Nong Muang district, Lopburi province. 384 people under the concept
of Cochran et al. (1953), using probability sampling and Purposive
sampling. Statistics used in the research include frequency, percentage,
average, standard deviation, t-test, F-test, and multiple regression analysis

by Enter.

The results of the research showed that 1) the level of satisfaction
and the level of decision to use the corn sowing machine were high with
an average of 4.17 and 4.09 and standard deviations of .472 and .660, and
2) personal factors by gender, age, status, educational, monthly income,
and type of corn dropper purchased do not affect farmers' decision to buy
corn droppers in Nong Muang District, Lopburi Province, statistically
significant at the .05 level. and 3) satisfaction factors such as service
quality, environmental situation, and product quality affect farmers'

decisions to buy corn sowing machines in Nong Muang District, Lopburi
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Province, statistically significant at .05 with a predictive influence of .764

or 76.40 percent.

Keywords: Satisfaction, Decision to use a service, corn droppers’

machines.
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Abstract

The purpose of this research is to study the political
opinions of foreigners who purchased condominiums in Pattaya, Chonburi
Province. The study also aims to investigate the decision-making process
of foreigners who purchased condominiums in Pattaya, Chonburi Province,
to compare the decision-making process of foreigners who purchased
condominiums in Pattaya, Chonburi Province, classified by personal
factors, and to identify factors that affect the decision-making process of
foreigners who purchased condominiums in Pattaya, Chonburi Province.
The study used questionnaires to collect data from a sample of 384
foreigners who purchased condominiums in Pattaya. The data were then
analyzed using independent sample t-tests, one-way ANOVA, and multiple
regression analysis.

The research findings show that most foreigners who purchased
condominiums in Pattaya are male, aged 41-50, married, employed as
company employees, have an average monthly income of 50,001-100,000
baht, and are domiciled in Europe. They have a high level of opinion about
business strategies and a high level of decision-making to purchase
condominiums in Pattaya, Chonburi Province. The results of hypothesis
testing show that foreigners with different occupations and average
monthly incomes have significantly different decision-making processes to
purchase condominiums in Pattaya, Chonburi Province at the 0.05 level.

Opinions on current Thai politics, which include aspects of strengthening
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democratic political culture, educational system development, economic
system development, and social development, are statistically
significantly related to the decision-making process of foreigners who

purchased condominiums in Pattaya, Chonburi Province at the 0.05 level.
Keywords : Foreigners, Purchasing decisions, Condominiums

uni

fusaudnsidsuudamisunases we. 2475 uislagiu (w.a. 2566)
Use mmiwmmﬁm‘ummmmmimaalmwammmmuma lmw ziduns
YgUsemsfia 13 aa n1sguant 13 ads miLaaﬂm 28 A%e nstaduld
Y5593y 20 atudainsudloanun 22 a3 ufanansaliuseisues
savadnvatens Instanizluseu 20 Jikunn Yssmalnawmdgiunis
Wasuulasiefifulumussueuussrdulag uaznisnagyindgusemslaenda
S1unammns dahlugamnudaudaarmsseduesamaussuney snfelaqudisis
msdamsidenderialutulud 2566 1 (g51%ad ngnusln, 2566)

alslasunisifiesine msdsuudamissiunisdesuasssfou
nninasieng  vesdsuimdlneiiiundudsaisonamnssunisviondieives
Usznalnelunwdnualifeau denaannmsdnuinudn msiasundasnis
Sledlnefidmansgnusionsvieadindlnevesssinalnedusylussey “wWasu
ihu” Angemaesvgianagniademanssevatsadsmug funaiudeundas
Felaseadreveslanlumnissud 21 1AnnansEnUINNIRNNTAITngAse
tnvisaissnsnasunindeazanuvasadeluiinuasnind duslsziv
wansznuaIndian naidlesdilifiiafosnmdmansenudenisvisaiiealuge
Jagduegraunn anansenusiedUsenaunis Aujuitenisiledlneidy
Hauidssddyifinaegnanndensvenedvesnialsenaunis Inganisal
msiflesneliiAanansgnudonisvioai saveslng 5 Ussinn Taundiu
dauanden sudsnuuaznisidlos Aumelulad fuavaiw wazsuaswgia
M3 grveslnevereiasias anudssainnisdndunulugifanis
Tu3nsnsdsunladdasuisanimasugisluninauasiosdu dema
nszmusemsduineldassveiuilnauaziinmsvieaiisrvestszvvunasade
9u 9 wgnsalawldasy maflesine dwansevudeiasugAsvesUszing
wardgmiduanulasaioresinvenden iiagadesuazidunindnual



Tmsigeaaiteuiuazawinems D7 7 aufl 6 wowdnieu - funeu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

nenseiisanaginamdnsainsmveafieiuasusiauaznaidlonds
au (151988 USUANAINT, 2563)

Julendnwaliannzen anuiivieaiielsssumafigauanysel uas
Huusemaiifauduuduudala Ssendefauldfuiidinduit Tuuwh “asn
destu” Wudu dewgdiehlideudnidianeniisr uasdanined
orfeidusiununn wasdiy Sunuannduynu uenantdnviondlend
ynssdnauladumie uazamuly Ussndlngegndlivinas wanei
Wrunnil vrdnedfaulalutausssulng wagns vesdisalnefifuuniy
agITImslaglanizynu Fuibiusndndlngnainraiegluuy §509910
Uspinaduandaansin uazamulutsemalnedudwauinn sldmiuinms
Tondredugnuiunoifeeylulssmealnemndu elussezdunazssozen
wenani du msAnulusedugrudnuveslvedumiine defilaniis 4
varnvatenmivlideoniSou uaviindngasununmd ddldniunsanguidy
vanlunsieunsaou Suilvvnianan aulslunwilneuas Saussailne
dsnfnwludsemdlnennniy Ssdmalasnsdenn dosnisvessmisnmni
Tunsitsinegodeluiiufisng 9 sndu (aiwsg nesdn, 2560)

Lﬁi‘t-@ﬁﬁ]LLazﬁlﬂﬂmﬂJ@ﬂﬂizL‘Vl?ivL‘Vl8ﬁﬂﬂiLU§8ULLU@<‘I@SJ"Ni’J@L%’J 1NT3
HANAUNIY LATEEAVRIsTUIAING SulURIndINIamurew1IeeId Loy
AranaignaAsegia dhagnsrandegluaiudiomodiomarainiu 39
yhlsgsneidavhgsisluaads des uardimudndiasdofivnendelu
Useinalneuntu wslufudlesiuedaludedauiivd s1uaumndu lasame
asm@'qmqqmemmumlﬁawmwawizmwﬂma Tnonsiiud uresUszensd
Hunmsiiiuresszrnsueniiudl warimnandedmia aeniniavieades
wazrMA ATy wieamuluusandlne Funanddiuneldiie
Audean1sfieg o1defiud unuludae uiidosaniegerdonuuund
g emnedefiogordsluuuisvluduies Sdesuazdsiangauin Javinle
Ussrvudulnaiuluideniiegerdelunutln Ae flegeds Tuuuags Fanns
FonflogordtlusuuvulndivuiuasBafiugadunusuiulssnsidiniy
atalingavdou (Wawg 1msnidal, 2560)

uonaINBUUEINSeu srdilimnuddrednnuaznisiioidae
namfemavieadisrtisenuasgiunsasesinvesauluriesdulvidu 9ae
afassAaaTynadsanliuived u Yagousneil uwinusssuuay
dawindeu neliiAnuselewd medunsAne Freandgmnisenemdily



MImigaaaiauiiazaninginns I 7 aifud 6 wauinieu - sunaw 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

wadnluiles Fredesiudymnisunsnutewianedenssiuiiy Yrenseeu
THdnsAndutimdnensd lfruuszAvgiduvesd sedndmurelun
Tnrieaiien waztisadndufninwarainuaiad Gﬁ’aifummﬁ']ﬁ’m%mﬁ
viouferiifinasoiasugiafiiulddn Ao m3venefves GDP iAansaiaay
iayar1veIn1sdIeeNLATYAAIYEINTE TIRansnsEusaT UM TTAUAS
SIUILAINATAINAN 9 $azNITITIIURUVBITTUIA (WITUAT LAILAY LAY
Usziady lyeving, 2559) adenisilesinunaznguuie (Political and
Regulatory Factors) MatUasuutasmasnunisidlesuazseidoungunasinng 4
vossznaorahlimsiadulatendnfurnseniisnudsunamierily
guasAmsvieaisaumnssfuiios anfieuidnvaensensolivasnselunis
wdunslufuvamiondientu q wu mafiannrasesy msdeuudamis
Unases ddnvieafisdddnmiuinsaiesnnuasadoguasdnisvieniionas
anas fnansynusiegsiansvieaiiendgmmsilieansUnauudu msiiadun
fdawansznuhliinviouiionifumeanweadieluuszmalneiidiuiuanas
desantnvienderdulng i uwionderluussnalng 1unguildainy
gaulmiseaniunisaliig 9 lndelagiamzaniunisalauay (@und f3sssu
31%, 2560)

nganevedlnedifitestunsterisedmsuning luilfidesue
Tivnssndannsadensesnssudvsluediniumindldesndudase ddlu
Hagturmsenilianseteriedudesnssuavsluiiauld sainduie
Feliduifeon vonanyadsAiudsuiuaulneuagine doidunisnns
Tudsemalne Fednilngjazlidonssrensonsaudns ogrslsfmungmuneg
nelaougralvidsmaluuuyanavievidnaiuisafensesnssuans
rouladilonld Tneazdoniituasissumadnundouasngunervueinly
uiazorAsiidndruress e Il 49% vesiiufivievionun g
Sl winlnsshu, 2560)

APRFIMNTUNTNY (Real EstateSector) luilaeineniiniswauiuag
HUlARINN1ITN1TVEIEAIVDILATYINIVOIUTTINAkAZAARETUoN Lagluy
seezis udurean1simundesnou 3 w.a. 2530 daulngduniswaun
AFIMTUNTNEUTZIAN L59UU TN 0MISMUWE U1uinmIneInia n1s
%’Umedaa%’wﬁagaﬁaﬂimﬂmﬁiNS] poulugag 1del w.e. 2530 naul w.A.
2540 1 uloniad Uniautedamniundnedlusiod u uazui ¥ naun
odamFunind srelvg/ainng annumiuasid whniswauilasing



Tmsigeaaiteuiuazawinems D7 7 aufl 6 wowdnieu - funeu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

aé’wﬁuw%’wﬁﬂszquua‘mié’wLLazUixLﬂmﬁamiagfmﬁ’ammﬁu il
LUITIUUTELAN BAnsIndYd Trulied Trunidend wazlunund sie
pouladiflow osnmaiulnvesguasdiannnuessmeisefuassnlne

Mnteyaiinarnan ligidefinrmaulafiaz@nudadofidmasnonis
faduladonoulaiidonvesnsndludoning Sivinvayd iefnu
puiunsidedlnevessnissniidaduladesoulafideuludessiven
Fiavays efnwnsdnaulatenoulafidouvemmmmiludesing
Jfaway3 Wewieudieunsdndulateroulpdifouvosisedludios
fingn Savinvays Suunautiadudiuyana uay Wlednwiadeiidwmasions
faduladonoulafiionvesramsniluiieosine: fanfavay3deiiiauls
anulusdamsumindaoulafifouiiion1ssmuine annsatnanisdnulUld
Wunwmdumsnausunisamuited e liudsisnaed auuumanis
Weglvegluraenela
IngUILaIAUaINITIY

1. il ednwianuiudenisidesineveseiasndddedulade

roulailifledluilovive) Yminvays

2. \itefnwinisdnduladenoulaiidouvosymarsiludiosine
JmInvaY3

3. ieSeuifisunisdaduladonsulafifouvestameniludios
Wnen Jamdavays Puwunaudadediuyana

4. iefnwiladeiidmademssinaulatonoulafilouvess il
\Wewine Jminvays

FUNAFIUVBINITINY

1. yminanidadedruynnaiuandeiu dndulateneulaiiilonly
Waainen Yminvays unnsaiu

Ly

2. anuAsusenswiaslneludagy

q

WHeUUe9ue19nR  Tudlasivnen J9rinvay

9

daanansinaulateanauladl

al



MImigaaaiauiiazaninginns I 7 aifud 6 wauinieu - sunaw 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

NBUKUIAANITIAY
AUIAU ALUIAIY
Uadedruynna
1. LA
2. 01
3. ADTUNN . . .
- nsanaulavonaulndiiiouvag
4. 1IN . R
v oA Y1IH19YIA ML DINNEN
5. s1elsledunaLpou o
- 1. Mspsendndelym
6. a1 S v
2. M3Aumvaya
3. MsUselunna@en

o 2 - 4. nsenaulaze
AUAALIUABNISIaeng v

o a 5. WOANTIUNGINITTD
Y1IANYIA

1. msufsunnamsidies

2. NISLASUAT 19T AMUTTTUNG
nsiileswuuusyansUlng

3. NTWAILITTUUNITANY

4. NIRUITZUULATYFND

5. NMSHAILITTUUTIVNNT NG

6. NMSHAWINTUFIAY

AN 1 NTOUBUIARIIUATY

F/ANTUNNSIY

Useung

Usznnsildlunsfnmie sasnsnandensuladidosluiiosive
Felalannsaszyuuussnnsiudnle

1 o/

NJUADEY

%
g 1 aad

NANFIBEN WA ¥EsERNYereuladlidouluiiowinel 31U 384

q

v

au Ingldanslagldgnslinauruninngusiiegnaves W.G. Cochran (1953)

Y



Tmsigeaaiteuiuazawinems D7 7 aufl 6 wowdnieu - funeu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

inseailafllunnsise

nsfnwiassidlfuuvasuauidiseaisduesnmenumuuuin
ngufuazissunsmiiisites lnslfidueieslolunafvdoya uvadu 3
nou fall

poufl 1 Rgdudeyailuvesmeutuvasunalimanuuuidenney
(Check list) louA twei 018 @aun1n 813w s1eldnaifou wazgidanun tngli
drouvieesmnegnluresinmuindeniifuusliluuuvasuay

meufl 2 apunuigfiumuAniunsidesinevesysend Tnoidy
WUUERUANLUUNIATEIUUTEU0d.A1 (Rating Scale) Inelduinsinszauainu
AaLiu 5 sU AABUedALATY (Likert Scale) (391391 Ienmding, 2553) G4
Tiamintinesuuuresdormaulunuuaounudsdl

noufl 3 aeunnuieiunsdnaulatenoulafidouvosidni lu
Wewimelaaduluvasuauuuusnasidiuusyana.al (Rating Scale) neld
WnsInsERuAUARLIIY 5 svAU AaiBuesdiAsm (Likert Scale) (391521 en
IMAING, 2553)

nsnTIRdaUAMINTWYRLAIR el FlunTAde

wuugsunAdrunTegeuAIiissaadasdielnslu iy
lnglynsindvilanuasnaasssenitavemauiazinguszasa (100) Inewnaum
fuausulsvesadvilanuaennassmsivitiunioninnm 0.67 Fdldaadeves
Fyilauaennaes (10C) iy 1.00 ndsandunmaaeuaudodures
wuuaeuany (Reliability) Ingly35n1smiArduussans wearvesnseuuin
(Cronbach’s alpha coefficient; Q) TnonanisnaaoulaA1n11uLd ol ues
LUUADUANNR IRt UMY 0.920 uAneI1 wuvdsunuatuiliussAnsam
anunsathlulslunsiiusiusindeyassald

nsiiusIusIutaya

mafunurdeyaadsdl fitefununudeys dwioluid

1. §398ldMhnssanToud i dvinisuanuuuasuany lag
Wi dugdifianuaansamsinuniuisange i efiazeSuredeyaidu
awsnguliunseniviehuiideneulafifeludesiner Sminvays
filsifanutlalunwning

2. {Afouaziimihiosuisinguszasdlunsvinaseliunsninemad
Fonoulafiflouludionine Smiaay3 Meouvuaouniy S 384 40



MImigaaaiauiiazaninginns I 7 aifud 6 wauinieu - sunaw 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

v o [

3. HATYWALLIMUNINUNLUUABUDNUN LASUNS UL IAUAUINTIVADU

Y
3 1

ANALYTRIYRILUY dBUNAmUIIUUasUANTIld T UNGUR usnTianuaiysal
Asudauite 384 ga 9ntulifeTeihuuuasunuanuanmfunisassia
wuvaeunululusunsudniagunisada deduiunsnutuneureanisife
uazthdeyatilsanuuuasunaluinsginneada seld

nsATEidaya

Meideedall fiTevnsTinseilaslyaifiBanssnun (descriptive
statistics) 1éun Sowag (percentage) A11ud (frequency) ALad BLavAGIA
(arithmetic mean) LLasmmuL‘ﬁ'mwummgm (standard deviation) wagly
afi @ seusu (inference statistics) 1 sn1snaaovanuAgiulnelylunis
IATAUNITAInaBELUUNYAN (Multiple Regression Analysis) uaginnunen
Toddymeadnfisesu 0.05

NAN15IY
1 :Inmsimseideyanaluvesneunuuaauany
INN5AATIEINUI frounuuasuadulvaidumevie Andu
fovar 69.3 egegluyae 41-50 U Anlusesaz 36.2 anrunmausa Andu
Sowaz 59.1 Hondnmiinauusem andudesas 36.7 H518le 50,000 — 100,000

a a

v Anusesas 32.3 wazligidweglunivelsy Anduesay 28.4

U

2. 3NN IATISRVOUAANUAALTAUNISHID INYVDIV1IA9R

Y

AN5199 1 m‘fsmeﬁ%’a;ﬁammﬁmLﬁumit,ﬁaﬂwsmawnGiwma TRgNINTIY

ANUARIUNISLaalneves syAUANAAIIY  wla
Y1INNVIRA x S.D T

1. grumsufsunnanisiiles 358 847w 2
2. AUNSLESUAS1TIRUETIUNNS 3.55 879 an 3
nsileuuuyszansulag
3. AUNISNAILITEUUNISANEN 3.49 .881 170 6
4. AIUNITHAILNTEUULATYENT 3.50 798 an 5
5. AUANTHRIUITEUUSIVNS Y 3.53 842 110 i
6. AUNTITHAILIATUFIAL 3.61 .895 170 1

33U 3.54 754 un




Tmsigeaaiteuiuazawinems D7 7 aufl 6 wowdnieu - funeu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

1159 1 wuBgreuuuuasunuiinNAiudenisidesing Tu
A aglusgduann (X= 3.54, SD = 0.754) ieduundusiesu nuine
Tusedumnnyndlasidosdidunmnnldesdld fumsimududon X=
3.61, S.D = 0.895) 799AU1A8 AIUNITUFUN19N1518T89 (X= 3.58, S.D =
0.847) snunisiasuaiivimusIsunnsiilsawuuysysulag (X= 3.55, S.D
= 0.879) FAMUNTNAUITEUUTIVNITINY (X= 3.53, S.D = 0.842) FUNIFHMU
FTUULATEEND (X= 3.50, S.D = 0.798) ULag AUNITHAINITTUUNSANYT (X=
3.49, S.D = 0.881)

3. Apszviteyanisanduladensulaiionvasyrdniewid Tuiiia
Wnen Jamdnvays
M15°9% 2 MTeTeviteyansindulireneulaiiideneswniniend ludes

e Jminvays

1PEAINTIN
Hadonsdnaulodenoulafifonves  sedupudadiu wla L
IR X S.D a0
1. eunsnszurintalm 3.85 733 17N 1
2. PuUMIAUMUaYa 373 756 a1 i
3. Mun1sUsELiuneGen 3.79 719 11N 2
4. §runsinaulede 3.69 747 10 5
5. é’quﬁﬂsswé’amisﬁa 3.78 737 110 3
iRty 3.73 615 un

NN 21U freunuuaeunuiiamnuAaiuiiefunisdnduls
Fonaulpfifonvesymsineni ludowiver Sominvays luamsm aglusedu
110 (X= 3.73, S0 = 0.615) o uunidusiedu wui eglusziumnynsy
Tnoidpsansuainunnlutoosel prun1sasenindedgyun (X=3.85,SD =
0.733) 5898981A8 A1un1SUSELIUNILaen (X= 3.79, S.D = 0.719) AU
ngfnssuvden1sde (X= 3.78, SD = 0.737) funisdumdeya (X= 3.73, SD
= 0.756) ua Fun1sinaulade (= 3.69, SD = 0.747)

4. nanINgAUANUAFIU



MImigaaaiauiiazaninginns I 7 aifud 6 wauinieu - sunaw 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

auufgiuten 1 ¥snaniddadvdiuyananuansneaiu 1013
sndulagoneuladillonlulioning) Jwminvays wnndneiu
AT 3 HANISNAFRUANNAFIUN 1

Jadgdiuynna Sig

b .838

9y 363

A0UNIN .084
DTN .009*
selndnaiiou .008*

ATAWUN 387

NANNINARBUANNAFIUNUIN Y1IFNIATIE LA 978 A0TUAIN LAE
g dsfu Snrsdnduladoroulaiidesludesine Swmiavays Ll
uane1aiy duvmiAfitondn wazseldededeifousieiu fnsdndula
Fomulafifoludoning Sminvays wndafu egredifodidynsada

0.05

a Y a a (=] ! A Y = |
FUUAFTIUTVBN 2 ﬂ')']llﬂ@LWUW@ﬂWiLﬂJ@QIWSSLu{]QﬂUu UHARBNIT

Andularereuladiillonvesisind lullewine) Ywrinvays
M15199 4 AN IVAERUANNRFIUN 2

nsenauladeraulaiiilony  Unstandardized  Standardized

YDIYNIFNVIF UL DI NEN Coefficients Coefficients t Sig
JmInvay3 B Std.error Beta

ﬂ'ﬂmﬁ' 1.993 114 17.419 .000*

1. MU umenisilles 045 .045 063 1.007 315

2. MSLESUAS 19T RIUGTTY 167 .052 239 3.205 .001*

NIIN1LY 89U U

Uszasulng

3. MINWUITTUUNITANYY 166 .049 237 3.397 .001*

4. MIRAIUITLUULATYFND 149 .050 193 2.981 .003*



Tmsigeaaiteuiuazawinems D7 7 aufl 6 wowdnieu - funeu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

msenduladeraulaiiiden  Unstandardized  Standardized

VBIYNIANUIR ML DIRNEN Coefficients Coefficients t Sig
Janinvays B Std.error Beta

5. AISWRIUITTUUIIFNIS 089 .049 122 1.820 .070

Iy

6. NSRRI IUFIAL 169 052 246 3.226 .001*

R=0.677,R?=0.458 ,F = 53.089, Sig = 0.000*
* QludAgyn1sadansesu 0.05
N 1 a < ! A LY ] '

31NA5199 4 nudrauAaiudenisiiesinelutdagdu duananis
aaduladensulaiiiionrasw1innagnd ludeswing) Jaminvaus ognedl
Teddgnneananseau 0.05 lngnilanuduiusegluseduinn (R = 0.677) uay
anusang1nsallaianuindeiesesas 45.80 (R’ = 0.458) diudnseeay
54.20 Aetladuduquenmiloantadenldlunisdne) Geanunsoasaunsle

fiail
Y =1.993 + 0.167 xo+ 0.166 x5 + 0.149 x4 + 0.169 X¢
wuAn Y sneds mssnaulateneulafidonveswinmni
X1 Mngis mMunsusunienisidies
Xy RNEHY ANUNNSLESUAS1TTRILSTIUNI9NSIED WU
UszysUlag

X3 VUGG ATUAITWRIUITEUUNISANEN
Xq Y1808 AUNITNAUITEUULATENY
X5 M58 ATUNNTHAILNTEUUSIANT INY
X VU1BDN AUNITHRRIUIATUFIAL

y1naun1samsaazuledn anuAniudentsdedlnevaarinieys
Usenousie 4 anu ddnsnadenisdndulatenoulaiiouveswiisinewid Tu
Wewinen Ywinvays lnenusazladuaunse wensalmsdedulagensulad
Wenvesynifewd luilsaingn faninvays sl

WonuAaiumnonisiileslneuesr1ia19wf daunisiasuasng
Y - a a X I = v a & =
Tausssunenisdieawuudssisulay sty 1 vl dnnsdeduladensulad
Wenveisneyd Tudlssine) Jminvays Wadu 0.167 e



MImigaaaiauiiazaninginns I 7 aifud 6 wauinieu - sunaw 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

dloaudaiudenisidodlneveswaa1awif drun1swaulszuy
MsAnen a1 e fnsdeduledensuladifouvesynanied ludles
titnen Saviaayd Wi 0.166 e

dloaudaiiudenisidodlneveswamaid #run1swaulszuy
wisughe Wity 1 wihe fnsdeduladersulafifonvesnisiewnd Tudes
fitnen Savriaayd Wi 0.149 me

dlomnudniusenisiileslnevessimiend siunswauisiudeny
Wudy 1 wihe fnsdaduladonoulaiidouvesynaniend ludlewinen
Fa¥aray3 Wt 0.169 e

anUsena
NHANITANBINUIN 1 NBIR AL 1T NE97U i nsandulade

'
aad U

mouladiionludlonineg) Ywinvays uinsafuegelidedAgvneadiinsyau
0.05 denndosfiuuATeves (Yuns nish, 2563) ldvihmsAnudadefinase
anufeanisdonaulafiiionves Ussrnsluwnnganmuviuasl 2563 wa
nsAnwnuingiendoegluluangammusnuasiil sieldifianuunnsing fu
dwmasensfndulanindentonoulafifey uazaenndosiunifoves 919173
glalsny (2563) ldvhnsAnwnmsdnduladorsulafifiowvesuszansiiende
oglulwnngummamuAs KansAnwINUIT Ussnslulumngammamiuasiil
o13nuansnatu shlinsdnaulatio eoulafidenvesuszensfiendoagluin
NAMNLMIUATUANANAY LagaINNsANwINUI yadssAfdseldiadede
Fowsneiu axdimsdnaulatoroulafideuludesivner Sminvays unndn
fusthailfudfymsadisziu 0.05 aonadesfunuidoves gn1smi A
yms uay 1REn Favies (2562) dimsAnwdadeiinadents dadulaidente
Aouladiilouniuuwud wWunesaliiaied dwesuslaa Tulun wunys wa
nsAnwmudt T1eldvesnduiaesng inadensinaulaiden demeuladiflew
VI UTINALUAUUNYST waraRAAaedfuNUITETDY Jatuv Aam (2558) 1a
yhmsdnwiladelumsdnaulatonoulafidonvessmiemnd Tuwmsunoidios
Fandadoaluy nan1s@nwinudn 18la 09919019916 4aLIIAIVDY

a 1

asulaliioy IdnSnaneni1sindulavemnsulalidoumAoud 19Ul AU 9IRS

¥

Awnsieritadenadusielauazaiusian weasislenia lunisidnfiaainy
Aean1svesgnAnguiminguasiiieasislenalunsinduladeriudu lagi



Tmsigeaaiteuiuazawinems D7 7 aufl 6 wowdnieu - funeu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

selfiadedaifoudl 30,001-45,000 vwkazseldAganindasiinasonts
sinauladelufimmadeniuy

MNHANIANINUIT B1AATET e 1y @nunm wazgiidian
sefiu axdinsdaduladonouladifonludlosinet Taiavay3 laluandraiu
109910 Uszvrvunnau lidasdurndunaniovninefinm deudanm
foamsfiveiiflegordedurosiaies Sragmilaienan vuafids Sassmuaniu
Fosnmsuaziinelfifivmenteliifingde visroutisslunraniiou Sraonndas
funuideves vens gauied (2559) IdvinnsAnuniadefifnaronisiadulade
ﬂmﬁ,m:ﬁLﬁsmsuawn@mmﬁluU%Lamﬁuﬁiauuaﬂqwmumwwamﬂmj WA
MsAnwnud aesnalasaiulvaliauddyiunsfumsiiazain e
fifedrumnzan 91071 sudiu Tuvas?t Indaauiivesiion fianuddai
foufian MneddediiituimgradAyuesmsinduladonoulafidounes
szmshqsmaifmﬂuﬂizLﬁuﬁ'ﬁmmﬁwﬁ“fﬁgLLazmu@lﬂﬁ’uﬁﬁsdauﬂizaumq
nsmanm GsesdUszneumaniifaudislunisindulatevesneiend fay
nsfunuiianduusslenideriniady mmaonvuuazdszreuiluiieites
fugshveduSuning uazaanAdaeiuideves Nud reuassy (2564) la
yn1sdnwitiadeiifnadonisdnduladoneulafifoutssinnignssezen:
nsdidnu lassnmaniuida 1o sadiaud wanisfnsmudy Jedediuyana
Usgnoudae e o1y uazniidnun Wfinadenisdadulad onoulafidow
Ussamidnszeze: nadinw lassmaviuida e isafiaud

31nN1sAnwINUI1 AuAaiusanisllednglulagiu dnadenis
dndulatonoulafifouvesynadisnnd Tudlosiner Swminvays egqadl
Hod R yneadnfisedu 0.05aenAdDITULLIAATEY 1560Y ANATILWI (2566)
#nanndn dagtussmfizumeesnduindoadamiumindlulveg usdslaian
wirluefndowAnaniunsalunsszuinveslain mszislainazadnaeas us
fiefdstnatiatenmadedulssmalnefigslidnou Insamednamundy
gl Fudunquiliiidsdeduisedusags waraenndoatiuuuAnues g
Sl unasey (2566) nannnmsaNaaIned et Auddimadelnaiany
nanndndad wiindammadudeutudnd winsdadulatedn HaAnw
Foyaunniu sy vzaeseganiunsainiadles ieswgiia Shanonidegeilu
ylinmsailinsgduansualliaussnd oty nieiudadulad oiiiou
affriou vafiifdde dunensuuauiiauladuiBsusalassnsifisiu
desnadenowndudie aenidesd madlesis Telallduesiinisdeadam



MImigaaaiauiiazaninginns I 7 aifud 6 wauinieu - sunaw 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Husnse” uitligduanunsalivdsuluninedadudesondiieuvlasens
nanwass safsldaonndostuuuafnuos 28as1 gynIw (2559) N2
yeiannindoussionsesdndluedimiunindvedineriulassadis
nssuAns livanezuuuy sULUUNsRenssuAnSAldilull 3 wuu Ao nnsfe
NTINANS LUULYI 929 n1sfeaseinsIndnilasauysal way nsienses
ﬂimﬁwéaugiaﬂ@au%ﬂ’wé’igm@lm Tngwasnsndlesuenanlidudnves
sosyminedeldunniian 499% vesiiufivnefiuavesenmsyaine s dadiy
nssuAvidensodlaguniinmivesemsgainefousiazus azannziden
iinsuipu PMNNYAUIENTEIVUYYADIATYA N.A. 2522 uonanidle
aanAR eI UUITBYes nT1nad uslAnAIN1T (2563) NM5LUA BuLYAIN
nsiflesiidamansenudenisvieadfionlne sanisdnwimuin wmnisaiaaailyl
A9UNNITHET 09 danansEnumaLATugNveIUsEIna uazdgymaiuaiiy
Uaonde vestinvieadien 1ingadesuazidunmdnvainamviesilonaziin
amdnual MamsvienisafuAsygiauaynsilondsay

URIGIGINE

FoLAUBLULAINIUITY

1) sunisiasuaiieiausssunenslesuulssnsdleg Ssuianis
duasulviusznvulnenazyisineid dnsugnilaliusesnvuiindgiln uasd
AUt lalunur1vesssuulsensdlay danumsunulssnsvlaeves
USZ19U UaEROAUIZUBUAINTT

2) AMUNISHAUITEUUNISANYY Sutaasatuayulviiinisaenunsn
Aanssudlulunisiseunsaau IU8INTHRILINITANYINBNTEUY LAY
JSulsmangasnisiseunisaeulviviuses aalisog1unase

3) AIUNITAMUITEUULATEEAD $3U18AIINIINTEANEANATYLUE
pinededsaiuendnuarselaundszvrvuluninnisinens sIu89A33
duasuszuuiassghalifiadosnmianiagaanvnssy nanuaINIIL A
WINYYNTTU WAZAITUIANS

4) ATUNITWAUIA1UFIAY T3U1aAITYIINITENTEAUNITANYIVD
ﬂﬁzﬂm%ﬂﬁqﬁuﬁaizﬁuﬂ%ngwm% waTENgIUENILATEFNIvOIUTEYWULA
a9ty Uszanauneiuneldundadu ilosnszdursudumsdeny Tidugudu
AAIATY



Tmsigeaaiteuiuazawinems D7 7 aufl 6 wowdnieu - funeu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

}74 o0 Aa w 6’9 ]

Jarduanuzlun1svinddeasenail

1) msfinwlupssll §33l935nmsfnvidudasinalaglduuvaouany
& = = 2 v ° v Ao w A Y o
Juesesdielunisiiutoya sibilaveyafidndausiisauwuimian adermany
ns3delunsenaly asvinis@inudsanufaiiudadnveslideya laenis
Funrwal Inelduuudun1walhd Ui g awuIn19lunIIAN NN IAVBIAI DL
WINTIU

2) nms@nwituasslITelavinisfnwinisdnduladensulaiiiiey
Tnesau lumsideaswiolumisinnisfinulaswenmuyarivesreulaiiiesly
diagrinen Weliladeyaniuudauuuianizinnzasnuyanivesnauladidey 9

° yyaa o w ) v a o a & 9

agyhlvgniiavaulaanusaddeyaluldlumsiauniiiianisdnduladels
nsaruyarvesmaulailidyuinian

3) nMsfnwtuasalyg3de lavinisAnuidadeifivaduainudniiu
N19NN5LD99899179A19977 Ndsnanan1sinduladensulaiideuludisainen
Jadnvays lumsideaswiely msihnsfnuniadedus Naenndediumsgia
wazdenuludagtu elvmsvdstadvdugidwmasonisdnduladanoulad
dewludeniven dwminvaus wu ngAnssuduslaa e an1iziasugia Wu
A

LPNE1591989

AInYS Ny, (2561). ViruaRntansiiaswuuyszasulasvasuszaauly
LWABIANITUTUIT HIUAIUANUBIUD G1LNaUILN TITAUATHUL.
NIANTUUNAINGNE UINLEFIUNER. 14(3).

293 glslsnl (2563). madnduladonsulafifisuvesuszensitanduagiu
LUANTUANNNAIUAS. '31/1mﬁwuﬁ‘ﬁmiqiﬁwmﬂ’wﬁm, UNIINYIAY
FIUAY,

yuns Y3, (2559). Jadeiifinadanisdinduladonsuladifouvas
°U'1'Jshw']a“lu'u%mmﬁuﬁiauuanqwmuLwiwﬁwﬂmyj. Wenus
UIMI§INAUNITUARA, PBNTAUNINFe.

Syviun 8AsiaY. (2564). iAuAANIINITIEaewUUUTEY15UlnevadvI7
fuwyrivindneglulunsy w3 ngammuniunas. asinudizmans
UNUGIR, ININIRYUMIRIAINTUIIVING Y



MImigaaaiauiiazaninginns I 7 aifud 6 wauinieu - sunaw 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

yuns n3ad. (2563). Jadedi dnarand1udainisdensulafidonvas
U3z Tl uan JMWanIuAsy 2563. NSAUAIIDATULATYFANENT
UUUAR, UMNINL1BENBN1TAINe.

Yaug¥mi wulasdmi. (2560). Hadeiifisnsnadouslnalunindande
aauladiideunuuladbsd lutunnn@asey. Veridian E-Journal,
Silpakorn University atun1wlng. 10(3).

fidug wasnufal. (2560). AnuAniuvasUszysulun1sUnATasTEUBY
Uszvr5ulaeg luiundinaiiioauunys Jwmdauunys. 115a1399)
Uaudienadaauanans. 7(1).

W35Ha hauae war Uselasy lyedingd. (2559). n153iAs1zidadenaasegia
iinadaguasinisvisaiisavesinvisaiieadnsyaniuniadnanly
UszimalnalaeIFn1sniwuateisanaa. Ineinusiasugaians
wUnudin, unIngsedeslvl,

ol Auiasey. (2566). aswgharurau-mafiadlifisganuezasdatiu-
aaula. saulad. Auduide 2 naAdniou 2566 1NUNA 97 17
https://www.bangkokbiznews.com/ property/1082983.

6138 1309, (2559). Haduiifidudnadanisindulafandensulafifiovas
anf1v13u Menduaglulum ngamwaviuns. Inerdnusuimsgsia
UNUAR, UNINGIRYNTUNN.

$en1udt Jueaadey. (2564). Jadeiitinaronisdadulatonsulnfifieuszian
\hszezena: nediAnen Tasansnduila e isaBaud. sansansy
mans. atfuil 1/2564.

JAE YINUATE. (2563). N15IATIZUAIIUUANAIIYDIANUAALALTAUAR
N19N19LA B9 TENT19UTEVINTA19Y 2978, 5181uTdganndu
WszUNINAN.

530 gned. (2564). n1sdanansssufvialuldlunisufifuvesasanis
USusdauaIua 910 4190819 JIAUATATSITNIIY. a1siinus
UMNUHR, INNINIRIUMIUNT1VING4E.

301 Fares. (2561). anmdyanulasasisszuinnisvaadieaiiiinase
nsldusnisnisvianiioalu njamnaviuas vesinviaiien
Y1IRNYIA. I UNUTUIMITTINWMTTN, unInedeuing.

aon¥ad wanwenln. (2566). navasrIUIEBIMINSsITiassiantsindulaamu
vasuTEmansleulunaavannindwisusewmealne. oauladl. Fum



Tmsigeaaiteuiuazawinems D7 7 aufl 6 wowdnieu - funeu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

o 1 figuieu 2565 9NUnETINN
https://thaipublica.org/2023/01/nida-sustainable-move18/.
dingnsaansuazauUszann. (2562). IasamsussiiunauazyTuusakailas
sUila9 Y. ddngnsAmanTuaziuUsTIINEIUgNSAANT AT

WaI.

591 gun . (2559). Jaduildwwansznudeninidandoaiasyainendeves
Y190 1991A U W BINNET. TNYITNUSINYIAERS UN1U UGN 9,
NN YT ITNANERS.

Gibson, et al,. (1979). Organizational Behavior Structure Process
Behavior Dallas. Taxas : Business Publication, Inc.

W.G. Cochran. (1953). Sampling Techniques. New York : John Wiley &

Sons. Inc..



The Spiritual Faithfulness of Naga Serpents, from Legend to
Beliefs: Udon Thani, Mukdahan, and Nakhon Phanom

Provinces

Thanadol Armartpon’, Waleerat Sangchai?, Thanasin Janthadech?, and

Apithai Kaewjarus*

Received: July 4, 2024. Revised: November 6, 2024. Accepted: December
24, 2024

Abstract

The academic article's objectives aim to present 1) the meaning of
the legend and beliefs of the Naga Serpent 2) the influence of Spiritual
Faithfulness beliefs of the Naga Serpent in Thai society 3) the types of
Naga Serpents. Udon Thani, Mukdahan, and Nakhon Phanom contain a
diversity of tourist attractions, namely, Naga City, its unique cultures,
fascinating natural destinations, and well-prepared facilities. The New
Normal tourism must focus on domestic tourism, it could be a crucial
opportunity for the province. In addition, some spiritual tourism is also
soft power and a main spiritual tourist destination for 3 main provinces.
Keywords: Spiritual Faithfulness, Naga Serpent, Legend, Beliefs
Introduction

If we take a look at everything in this world as an illusion, we are

humans to create a world of meaning, which has become the real world
followed by thoughts legacy of the German philosopher (Immanuel Kant).
An epistemology characterized by phenomenalism may help in
understanding the story of human beliefs. Some groups have a clearer

relationship with the Naga without trying to find out whether the story is
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true or not because of the physical world or the real world. It is a complex
world far beyond the reach of humans. This world will have no meaning
until humans learn the real world through an intermediary until it
becomes after the experience, the meaning of things arises. The
intermediary mentioned here refers to various social institutions such as
family, school, religion, state, and mass media that have served to create
meaning for various things, whether events, objects, or even dreams.
These are all realities that make up the social or symbolic world which is
a world that humans can explain, to give meaning or perceive meaning
(Kanchana, 2017) just like the story of the Naga Serpent may be the truth
of one group of people, while it may be the imagination of another group
of people. The strong belief and faith of the people of the Mekong River
Basin make the story of the Naga reflected empirically from human
imagination transmitted through various fields of art and culture such as
architecture, sculpture, painting, ritual, literature, etc. (Sudarat &
Patthamavadi, 2019). Moreover, in the present time, there is a trend of
Naga Serpent’s popularity to create a variety of viewpoints in society. It is
not viewed as a superstitious story, but it can be viewed as the dynamic
relationship between humans and Nagas Between the human way of life
and nature conservation through symbols in the dimension of belief
(Suchart Buschayanon, 2021), making tourist attractions that have stories
related to the Naga Serpent has people flocking to visit to pay homage.
Some come to pray for wealth, luck, good fortune, and good work, such
as at Wat Pho Chai Temple, Phra That Bang Phuan, and Phra That La Nong
in Nong Khai Province (Wattanaphan, 2014). If we look at the corer of
tourism, this phenomenon has a positive effect on the economy of the
community and spreads to the economy of the region and country. It is
also consistent with the 20-year national strategy for tourism that
promotes tourism marketing. Travel by presenting the uniqueness of
Thailand and each locality to be understood on the world stage through
media, creativity, and innovation in various media, including promoting the
communication of stories that are unique to each region and various

provinces through brand development and creative communication of
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stories through well-known marketing channels among the target group
(Office of the Secretary of the National Strategy Committee Office of the
Development Commission National Economy and Society, 2019).

The above information indicates the importance of the Naga
Serpent’s belief that has influenced Thailand in the past and even now
to understand more clearly the beliefs about the Naga Serpent in the
context of Thai society, especially in the three main upper Northeastern
Provinces: Udon Thani, Makdahan and Nakhon Phanom Province. The
author would like to present the meaning of belief Types of beliefs in the
Thai social context Belief in the Naga in the context of Thai society and
the influence of the belief in the Naga that is evident in Thailand. The
information presented was documents related to the Naga Serpent’s
beliefs, including an interview with an expert on Naga Serpent’s beliefs.
Then the data was synthesized according to the guidelines of John Scott
(John Scott), which consists of (1) Authenticity (2) Credibility (3)
Representativeness, and (4) Meaning (Scott, 2006).

Naga Serpent’s Belief in the Context of Thai Society

Etymolosgically, the word “Naga” is derived from the Hindustani
language, written and pronounced as “Nag” meaning "hill tribe", in
Assamese it is written as "Naga", pronounced, "Nog", meaning "naked" (Jit
Phumisak, 2019). The Department of Cultural Promotion defined the
meaning "Naga" as a large snake with a crest that lives in a deep
underwater city (Mueang Badan) and can transform into a human. The
Naga Serpent is the greatest leader and is called "Phaya Naga" or "Nagaraj",
female Nagas are called “Nagi” and male Nagas are called “naga”
(Thepkampanat, 2021). The superstition of Nagas that appears in Thai
society overall is that the Naga Serpent is a demi-god with supernatural
powers, and can transform into humans or other animals according to
conditions. It is a symbol of water and abundance (Wichian, 2011).
Furthermore, the Naga Serpent is also an animal that serves to preserve
and protect Buddhism, including being the creator of Mekong River and

the city or important communities on both-side land of Mekong River,
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such as Nong Kham Saen, Nong Krasae Yan, Nong Kok, Bueng Khong Long,
and Kham Chanod (Khampui Phonluecha, 2000).

The characteristics of the Naga Serpent can be specified into 9
characteristics as follows: (1) naga has a crest (2) Naga has scales (3) Naga
has a tail (4) naga has a long body (5) Naga looks like a big snake (6) Naga
looks like a semi-divine animal (7) Naga looks like a god (8) Naga looks like
an Opapatika (9) Naga can transform shapeshifter. An example of the
description of the Naga Serpent's characteristics in the book named "The
Legend of the Naga and Khamcha Nod, the Entrance to a Deep
Underwater City” describes the characteristics of the Naga as follows:

“The Naga Serpent is a large snake with a crest and extremely
poisonous. It is considered a god with the power and power to create itself
into its form Anything" (Chote & Krirk, 2017).

In addition, many noble monks have told many stories about
the characteristics of the Naga Serpent, for example, Luang Pu Chob
Thansamo (Abbot named Chob) of Wat Pa Sammanusorn Temple, Ban
Khok Mon Village, Pha Noi Subdistrict, Wang Saphung District, Loei
Province, described the characteristics of the Naga. When he was alone at
Doi Phra Phutthabat Si Roi, he said:

“This Naga when he raised his head to the meditation path, he
put his tail over another mountain for him to see. It feels big and long. He
said that this Naga had come to show himself to you as a full-fledged
Naga. It has a red crest and a panel. It is like that of a horse. The body is
large and long. The scales are black and shiny” (Suriphan, 2009).

Luang Pu Kham Khaning Chulmanee (Abbot named Kham) Wat
of Tham Khuha Sawan Temple, Khong Chiam Subdistrict, Khong Chiam
District, Ubon Ratchathani Province had told regarding the characteristics
of the Nagas Serpent when they invaded the city of Nagas, it is stated
that

“The Naga Serpent is a mysterious creature, is half beast and
half god, very powerful, also able to transform the body from young
man and a beautiful young woman. Naga Serpent also likes to make
merit in Buddhism" (Siddha, 1983).
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Get to know "Naga" according to Buddhist beliefs
The belief in the Naga has existed since the Sukhothai period
because it appears in famous religious literature such as Tribhum Phra
Loi, stating that the Naga resembles a large snake but has a crest, red
eyes, and multi-colored scales. They are divided into two types: Talcha,
a Naga Serpent born on land, and Cholcha, a Naga born in water.
According to legend, The serpent is a beast that cannot attain dharma.
It is classified in the Sukhtiphum faction, dwelling in the heavenly Jatu
Maharashika. The highest dwelling is only the Jatu Maharashika Heaven,
which is considered to be the first heaven.
The family tree of the Naga Serpent
According to legend, different forms of the Naga serpents are
mentioned, but most of them are categorized into 4 species as follows:
1. Virupak family Nagas with golden body skin is the highest
class of Nagas, born in
the form of Oppatika, that is, spontaneous and mature with power and
merit. The family tree is "Thao Virupak", one of the four great kings who
ruled the Jatu Maharashika heaven on the west side. The serpents of
this  family are well known, such as Phaya Suwannagaraj.
Payamujlintnagraj
2. Erapatha family The Naga family has a green body skin. The
noble serpent is born
in the form of Oppatika or testicles, that is, born from an egg bubble,
similar in size to the golden family of serpents, living in the bowels of
the earth not very deeply, is the most common family and closest to
humans, likes to travel on the human world, resulting in many love
legends with humans. It can also become a ruling-class serpent. The
best-known serpent of this family is Phaya Sri Sutthonagaraj of Wang
Nakin Kamchanod.
3. Chappayaputta family Naga family with iridescent body
skin or scales. Most of
them are born in the Chalapush style, that is, born from the womb,

living in the bowels or deep forests.
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4. Kanhakotama clan The Naga Serpent family, whose body
skin or scales are black

onyx, are born in the Sangsethcha style, i.e. born from sweat and
various fermentations, or the testicles are born from eggs, often with a
burly body, responsible for guarding the treasures of the bowels. But if
you persevere to a great extent, you can also become a ruling serpent.
The best-known serpent of this family is the Black Lord Sansiri
Chandranagaraj, the warrior king of the bowels of the city.

In addition, the serpent has been divided into 1,024 sub-
families, namely snake-type reptiles king cobra All snakes, pythons,
and snakes are considered descendants of the serpent.

The Nine Naga Serpent kings, rulers of the earth
As for the Naga serpent in the bowels of the earth, According to legend,
nine Naga kings ruled as follows:

1. Phaya Anantanagaraj is the lord of the bowels with 1,000

heads, the king of all
Nagas in the Samut Retirement, often transformed into a human form,
beautiful shape, always according to King Vishnu also known as Raga or
Rag Naga, it is a serpent that curls up into a throne platform for Lord
Vishnu to be the origin of "Vishnu Bantamsin".
2. Phaya Mujlintnagraj is a very powerful serpent living at Bok
Khorani Pond near the
Mujlint tree.
3. Lord Visut Deva is the royal serpent of Lord Shiva or Shiva
belonging to the
Chappaya Putta family.
4. Phaya Sri Sutthonagaraj He has emerald green body skin
and 9 golden heads, the
ruler of Nong Lai is on the Thai side and has 5,000 servants. Later, there
was a seven-year battle over the unfair division of food. Indra ended
the war by having the two serpents build rivers against each other.
Phaya Sri Sutthonagaraj then escorted his servants to evacuate from

Nong Lai. Build a river heading east of the swamp stream. When you
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reach a mountainous place, you can bend along the mountain, or you
may pass through the mountain depending on the difficulty. In creation,
Paya Sri Suddhanagaraj was impatient. This river is therefore crooked. It
is called the "Mekong River".
5. Phaya Si Sattanagaraj It is believed to be the king of the
Mekong serpent on the Lao
side with seven heads. It is close to Buddha and Buddhism and is
considered to be the family tree of all serpents. There are 5,000
servants, a serpent who likes to keep the precepts of meditation and
always comes to Wat Phra That Phanom (Temple of The Holy Relics
of Nakhon Phanom).
6. Phaya Phet Phatra Nakraj or Phaya Klet Kaewnakraj is a
serpent with a silver body
skin like glass. It has a red crest and head, one head, and is the son of
Lord Anantanagaraj.
7. The black serpent Sansiri Chandra Nagaraj is the black
serpent of the Kanhakotma
family. It has a black body surface, ninety thousand years old.
8. Phaya Yasmannagaraj or Phaya Yasman Rayanagaraj is the
son of Phaya
Anantanasaraj and Princess Saroesangiri. Phayapakin Nagaraj and
Phaya Narubdinnakraj Phaya Yasman Nagaraj It was given by the sea
god, thus making him a major in battle.
9. Payagarta Sri Devanagaraj He was one of the great army,
beautiful, insightful, and
able to stand out. He was a man of the warrior nation, brilliant and
possessing the greatest wisdom. His body is all golden, with nine
heads, a huge bouncing body, great strength, and a penchant for
hibernation. Vivek loves solitude and adheres to the truth.
The Beliefs of Floating Fire Boat Festival (Lai Rua Fai) Nakhon Phanom
Province
The Lai Rua Fai tradition is a tradition that the Nakhon Phanom

people are proud of because their ancestors have practiced it since
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ancient times. It is believed in tradition that it is due to the worship of
Lord Buddha Footprint (Roy). Lord Buddha's footprint, worship of Thao
Paka Brahma, worship of Chulamani relics, and commemoration of
Goddess Ganga's grace, asking for rain, burning fire to suffering, and
worshipping Buddha.

Some fire boat flow traditions are called "fire boats", "floating fire
boats", or "launching fire boats", which is how fire boats move
continuously. A fireboat or fire boat refers to a boat made of banana logs,
bamboo, or floating material, there are structures in various shapes as
needed. When a structure is set on fire, the flame takes shape according
to that structure. The fireboat tradition is commonly practiced during
Buddhist Lent on the 15th day of the 11th month or the 1st evening of
the 11th month.

Regarding beliefs about Roy's worship (Lord Buddha’s Footprint),
the Lord Buddha stamped the Putthabat on the banks of the Nammatanti
River. In the Indian, Thaksina Chapter believes that when the Naga Serpent
asked Aradhana Buddha to perform Dharma in the Naga world. When he
returned, the serpent asked him, stamping his footprints on the banks of
the Nammatantee River, he placed them according to the will of the naga
serpent. This footprint is revered by human angels and animals who need
charity. For this reason, the flow of the fire boat is considered to be to
worship the footprints of the Buddha, which is worshiped as "A Hang
Inima Pathipena Nammagaya Natiya Puleni Patavaanchan
Abhipushemi Ayang Pathipena Munino Patavaanchang Pusha
Maihang Teekarattang Hi Taya Suzaya Sangvatkutu”

It means that | worship the footprints of Lord Muni who are
enshrined on the sandy beach of The Nammatan River is overflowing with
this lamp. May the worship of His Majesty the King with a lamp. This time,
be it for the benefit and happiness of all of us for a long time.
(www.finearts.go.th)

The Beliefs of Naga Serpents in Mukdahan Province
Mukdahan Province is a border province with a border adjacent to

the Mekong River. (Mukdahan Provincial Office, 2018) in which people
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living in the Mekong River Basin believe and believe in the Naga Serpents.
This can be seen from the Naga appearing in Sacred places through various
symbols It can be found in the architecture of Buddhist temples. Source
Tourist attractions or important places in the province include:
1) The Naga Shrine was established at the 2nd Thai-Lao Friendship
Bridge in Amphur Mueang
2) Phraya Sri Mukda Mahamunini Nipala Nakharaj at Wat Roy Phra
Phutthabat Phu Manorom (Phu Manorom Lord Buddha’s Footprints,
Amphur Mueang 3) Phaya Sri Phuchong Mukdanakaraj, Wan Yai District 4)
Pu (Grandfather) Ong Nakaraj at Wat Dan Phra In, Nikhnom Kha Soi District
5) Pu (Grandfather) and Ong Ya (Grandmother) Nakharaj, Lan Na Kee and
Naka, Wat Pa Phu Hang, Nikhom Kha Soi District 6) Pu (Grandfather) Phet
Phattana Nakaraj Buddha image, Nikhom Kham Soi District 7) Ong Pu
(Grandfather) Nakathibodi, Wat Wen Chai Temple, Don Tan District.
In this article, Wat Roy Phra Phutthabat Phu Manorom (Temple of
The Holy Relics of
Lord Buddha of Phu Manorom), due to history and belief that there were
the Naga Serpents who believed in Buddhism but could not be
ordained, so Phaxa Nagaraj was created to provide care and care for the
Big Buddha. Therefore, it was made to be a representative of the Naga
Serpents’ belief. Buddhist way and the Naga Shrine, Thai-Lao Friendship
Bridge No. 2 because Vishnu and various deities are worshiped together
with worshiping the Naga Serpent. Therefore, it was made to represent
the belief in the Naga Serpents in the Brahman way.
The birth of the Naga Serpents has many characteristics as shown in the
guidelines of Buddhism, there are 4 characteristics as follows:
1. Oppatika type: born and grows up at the same time
2. Sangsetcha type: born from sweat and accumulated things
3. Chalapucha form: born from the womb
4. Testacha form: born from egg foam
In the Naga Serpents’ belief in Buddhism, there is a Naga Serpent
worship ceremony along with various traditions such as The End of
Buddhist Lent, which is the end of the Buddhist Lent period or leaving the
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living place during the rainy season, which falls on the 15" day of the
waxing moon of the month 11, is also called “Mahapavarana Day” is
known as “Pavarana” meaning “permit” or “allow”, meaning the day
when an opportunity for monks to correct and admonish one another in
terms of mistakes and harassment during the Buddhist Lent together on
the day. At this end of Buddhist Lent, villagers often do the following:
Charitable acts such as making merit by offering alms to monks, arranging
flowers, incense sticks, and candles to worship for monks at the temple,
and listening to sermons. The favorite items that the people like to give
alms mostly are steamed sticky rice, matai, and Khao Tom Luk Yon, and
to participate in charity committee “Tak Bat Devo” is called “Devo” which
is an abbreviation of “Devolohana” meaning to depart from the world of
giving. Tak Bat Devolohana therefore commemorates the day when the
Lord Buddha returned from Tavatimsa Heaven from his visit to the mother
(Dhamma Pitaka, 2008).

The Origin and Beliefs of Naga Serpents in Udon Thani Province

Belief in the Naga Serpent is another one of the outstanding basic
beliefs of the Isan people. It is believed that the Naga Serpent is in the
world's sacred underground and can cause rain to fall in the entire
universe consisting of the oceans, the earth, and Himmapan forests. Nagas
therefore often symbolically appear in sacred places. It can be found in
the architecture of temples in Buddhism and important Khmer civilization
castles spread out in the northeast such as Phanom Rung Sanctuary Castle
in Buriram Province (Temple of The Great Mountain), Phimai Sanctuary
Stone Castle, Nakhon Ratchasima Province. There is also an image of the
Naga stretching along the railing (Jittakorn, 2002).

Rituals are symbolic media that express reality, most of the rituals
are related to the daily way of life. It is a belief of local people who often
claim to have beliefs that are held and practiced through generations and
in the northeastern region, it can be seen that there is a variety of beliefs
and worship of sacred things and another thing that Isan people respect

and worship is beliefs and ceremonies related to the Naga Serpents
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(Sumet Methawitthayanukul, 1989), especially beliefs and ceremonies in
the community Khamchanot.

Khamchanot has the appearance of an island, located in Baan Non-
Mueang area, Baan Mueang Subdistrict, Baan Dung District, Udon Thani
Province, the last year 2016, a phenomenon that became famous around
the world occurred because the Khamchanot area taken up with the
legend about the Naga Serpent. The drama scene is called “Nakee
Khamchanot” a place where people are interested and has become a
tourist attraction that is a city of legends abound in stories of divinity and
miracles. In addition, people who believe in the Naga Serpents also come,
not just for vows. If you still wish to bring the holy water at Khamchanot
to treat the disease, some bring it to worship at home. These things have
increased our confidence and faith in holiness even more.

The community in Khamchanot has beliefs related to Buddhism
beyond supernatural things and the Naga, there is still belief in ghosts and
mysterious things, although it has begun to decrease a lot. It may be that
these things cannot meet human needs or respond but do not get enough
to meet the needs Therefore, Buddhism provides mental stability and is
like the purpose of life is a matter of Dhamma principles. It has an
important connection with abundance, but for the story, the Naga Serpent
is considered to still have dense beliefs. and think that the Naga Serpent
has the power to grant both benefit and harm but how do also believe
that the Naga Serpent can also bring good fortune and can respond to
people's wishes. “Phaya Srisuttho” plays an important role in tradition and
society which is a role in the real way of life of the Khamchanot
community that believes, is a Naga Serpent who resides in the Nakarin
Palace (Khamchanot). He can transform into humans and other animals
and has the power of inspiration. The abundance of human cities from
the community's belief in Lord Naga Srisuttho is a ritual in the style of
Buddhism, the Brahman style, the spirit and angel style. The community
therefore practices its beliefs through rituals to express faith ritual
regarding the Naga Serpent in Khamchanot during the year there will be

traditions that the community wants to communicate nature and sacred
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things because it is believed that Phaya Srisuttho is the one who controls
the rain and nature. Therefore, offerings were made to Phaya Naga Sri
Sutho every year for the good fortune of the village and people in the
community.
Conclusion

Beliefs about the Naga Serpent in Khamchanot is a study of stories
of beliefs. People's faith in the Naga Serpent in Khamchanot is considered
a famous sacred place in Udon Thani Province and the Northeastern
region people believe that the Naga Serpent can inspire auspicious and
inspiring success in various things, which is in line with Chitkorn, (2002).
The story of the Naga Serpent is one of the outstanding basic beliefs of
the Isan people. It is believed that the Naga Serpent is in the deep
underground world. Holy, can cause rain to fall on the entire universe,
The Naga Serpents often appear symbolically in sacred places from the
architecture of Buddhist temples and important Khmer civilization castles
scattered in the northeast.

Ritual regarding the Naga Serpent in Khamchanot is a combination
of rituals, namely the Buddhist style. Brahman, spirit, and angel type
because the people who performed the ritual believed that the Naga Si
Suttho was the ruler of the city of Khamchanot. He can give villages,
villagers, and people peace and tranquility. Performing the ritual is,
therefore, a tradition of sacrifice and feasting, Phraya Naga Srisuttho
continuing regularly every year for good fortune both for yourself and your
family. In making that vow, it is believed that if a person does not make
an offering to the Grandfather as he has prayed or vowed, that person
may be punished in conflict. No matter what you do, there will be
conflicts. and may not succeed as intended, which is consistent with the
theory of symbolic relations. Mead said that society is a coordinated

pattern of human activities which maintains.

References



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Atthayaphan, S. & Chansuwan, P. (2019). The invention of artificial
dance from beliefs. The story of Nagas’ Beliefs. Cho Phayom
Journal, 30(2), 185-194.

Bhumisak, J. (2019). The history of the words Siam, Thai, Lao, and
Khmer and the social characteristics of the names of the
nation. Complete edition. Bangkok: Thai Quality Books
Publishing. (Office of the Secretary of the National Strategy
Committee Office of the Development Commission National
Economy and Society, 2019)

Buschayanon, S. (2021). Dynamics of the Naga trend in the era of
globalization. Vanamdanghrak Buddhist Journal Periscope, 4(2),
43-61.

Chetawan, S. (1983). Luang Pu Kham Khaning Chulamanee invades
Naga City and travels to hell. Retrieved 5 January 2022. From
https://shorturl.asia/4lLRB.Dhamma Pitaka (P.A. Payutto). (1992).
Dictionary of Buddhism. Dhamma compilation edition. Bangkok:
Maha Chulalongkornrajavidyalaya University.

Empan, J. (2002). Phaya Naga, Lord of the Mekong River: The ritual
and folk belief system of Isan culture. In Master of
Anthropology Thesis Department of Anthropology.
Chulalongkorn University.

Hongsuwan, P. (2016). Legend of Pha Daeng Nang Ai. In Folk
Literature: The National Intellectual Cultural Heritage, P.67.
Office of Printing Affairs of the War Veterans Organization under
Royal Patronage.

Jit Phumisak. (2019). The history of the words Siam, Thai, Lao, and
Khmer and the social characteristics of the names of the
nation. Complete edition. Bangkok: Thai Quality Books
Publishing. (Office of the Secretary of the National Strategy
Committee Office of the Development Commission National
Economy and Society, 2019).

Kaewthep, K. (2017). From Philosophy of Science to Philosophy of

Social Science and communication theory in the Present



TmTigeaaiauiuazaningms I 7 audl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Era. In the committee of the group to improve the course
series Philosophy of Communication Arts and Communication
Theory. Journal of Social Sciences and Culture, 7™ Year, Issue
no.6 (June 2023) 107 (Editor). Compilation of contents of the
course on communication philosophy and communication
theory (pages 62-87). Nonthaburi: Sukhothai Thammathirat
Open University Press.

Kruthasen, W. (2014). Phaya Naga Rockets Phenomenon: Creating
innovation to promote commercial tourism Culture Nong
Khai Province Vientiane Capital and Bolikhamxai Province.
Veridian EJournal, 7(2), 1611-1626.

Maneewat, S. (2009). Than Samo Puja, Dhamma History, Dhamma
Sermons, Patience, Phra Det Phra Luang Pu Chob Than
Samo. (10th edition). Bangkok: Electricity Generating Authority
of Thailand Buddhist Club.Mukdahan Provincial Office. Basic
information about Mukdahan Province and the Mukdahan
Special Economic Development Zone. Online
(http://www.mukdahan.go.th: Retrieved on 24 June 2019).

Namkarn, W. (2011). A Study of the Influence of Beliefs about the
Nagas Serpent Affecting Current Thai Society. In the thesis,
Master of Buddhist Studies Department of Buddhism.
Mahachulalongkornrajavidyalaya University.

Phonluecha, K. (2000). Belief in the Naga in the rice farming process
of Lao farmers: A case study of farmers in Ban Sithan Tai.
Mueang District, Hat Sai Phong, Kamphaeng Vientiane
Province Lao People's Democratic Republic. Master of Arts
Thesis Field of development sociology. Khon Kaen University.

Phra Maha Kawee Soisakam and Krairiksh Silakhom, (2016). Discriminate
of Nagas in the Theravada Buddhist Manuscriptures. MCU
Buddhist Panya Review, 1(3), 81-90.

Praphanwittaya, J. (2016). Urangkananthaya, the legend of the relics
of the northeastern region. Thammatara, 2(1), 189-206.
Patthamavadi Chansuwan, 2019).



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Scott, J. (2006). Documentary Research. New York: SAGE Publications
Ltd.

Srisuwan, C. & Luamklang, K. (2017). Legend of the Naga and
Khamchanod, the entrance to the underwater city. Bangkok:
Sathaporn Books Publishing.

Thepkampanat, T. (2021). Tell each other about the Naga-Naga.
Retrieved on 5 September 2021 from
http://www.culture.go.th/culture_th/ewt news.php?nid=5911

Online
http://www.finearts.go.th/nakhonphanomlibrary/view/12440 retrieved
on 22 April 2024



Uszanswanisduinfaugnsaaninisviaaiieanudnaneal
Wreuauld 9naLUng JWinezan
The effectiveness of driving tourism strategies based on

southern border identity, Betong District, Yala Province

Unu yueanad!, asunsyn 399397 uay wgnns neyils’

Papon Budsayamarn®, Sarinya Jungjing” and Maphari Kamuning

Received: July 1, 2024. Revised: October 23, 2024. Accepted: December
24, 2024

unAnge

nsfnwiadalifaguavasd 1. efnwUsenduavosnistuindon
grsenaninvioufismusndnvaieunuld suneluas Smdneran 2. 1ile
ANwIULINIINNTYIUINISTENI1eAIAT AT ALenTY Tun1sTuiad oy
gvsAAnInITvieiied 3. iilelausuurgnsAansnnsYionfisInmSndnual
youauld Snoiung Samtasrar nsideadedidunsiTedanman
(Qualitative Research) ngufa8g197 ldlun1s@nwiusznaudae 4 ngu 1)
yIeNU3E $WU 7 AU 2) mhssuensy $1u 19 AU 3) filsrmgydiuay

2 AU uay 4) AnAUsErus L 7 au Ldun1sduniealldedn (In-deph

Interview) kagnsaumunga (focus Group) aedenngusiagengusiiogly

! 3. ndngnIsgusEAaumans ansuyvermansuardaumans anninedesvigeval

Dr, Public Administration Program Faculty of Humanities and Social Sciences Yala Rajabhat
University

2 9113dnangnssgeans Anzuyvumansuazdinumans wnInendesvigegan

Lecturer Public Administration Program Faculty of Humanities and Social Sciences Yala Rajabhat
University

? {Yiemanand a3, vangesiguszmaumans auzayvermanilazdaumans uninendenuigesm
Asst.Prof Dr., Public Administration Program Faculty of Humanities and Social Sciences Yala

Rajabhat University



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

€ a

nsdun1walldednldisn1sdenutuuia1zas(Purposive sampling) 7 laa1n

AEn1sTasgi dduladiude (Stakeholder analysis) Han153deuLaue

1%
v A

NANNSIFANINQUTT AL p1ail

9

Mninguszasddad 1 wudld 4 Ussdudedl 1. msdudunisves
nasy menuneisldinsianumaniauagianssudaaiunisvionden
panelasanig eRsgatinvienflenarduaiusndnuaivesiiufiviownuld 2.
ANUsNievewhgnumaenyunsileaunuiunsduiouuweu 2565
foidutladuddniitensedunisieaiion Inedinisusuanarldsedinuas
9115 LloRagatinviouiien 3. mIatuayuaninivnisilasinisidofsjs
fimunsviondiedluung 4. mafldusnmeanieuszvvurruTiosdiudung

dusuluRINISUNSTURABUNTVBAULNE?

[y

Fnquszasdton 2 uuwnansysannsszrininaisuazniaenyy
Tunstuirdeugnsamansnisvieadion 1. Inmsnauwumsvinusiulunis
IANINTTUVVIULVTANIYIAUALVRIALTDI8EAT 2. UTEanTaudnnanssu
UnfgngonyusuAuLUY 3. NMTYIUINITNITYINAUAUBIANITUTIMSNSHMU

(% '
a a

NUNNLANDNTNDUNYIDY19E 98U

) fY A & | P v W ¢ v
TngUsvasrden 3 gnsaansnisvienieInudnanyalyouauls
SUNDLUNY FIIza NeUIENaUMY 4 AU 1.AUUSZNG TAIUSSTY ANEUN

2. AUDIMNT 3.AUNISHEINIE 4.ANUNTIYT

'
a a v A

Adnfny: Usednsna , Tundeu , gnseans dnanual

Abstract

The purpose of this study was threefold: (1) to examine the
effectiveness of driving tourism strategies based on the unique identity of
the Southern Border area, specifically in Betong District, Yala Province; (2)

to explore the integration approaches between the public and private
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sectors in promoting tourism strategies; and (3) to propose strategic
recommendations for tourism development that aligns with the region's
distinctive identity. This qualitative research utilized in-depth interviews
and focus group discussions to gather data, with the sample consisting of
four groups: 1) seven representatives from government agencies, 2)
nineteen representatives from the private sector, 3) two experts, and 4)
seven community members. The purposive sampling technique, based on

stakeholder analysis, was employed to select the participants.

The findings for the first objective can be categorized into four main
areas 1. Government Efforts: Public sector agencies organized various
festivals and tourism-promotion events to attract visitors and emphasize
the distinctive identity of the Southern Border area. 2. Private Sector
Collaboration:The opening of Betong Airport in April 2022 played a key
role in boosting tourism by offering reduced accommodation and dining
costs to entice travelers. 3. Academic Support: There were research
initiatives aimed at enhancing tourism in Betong. 4. Community
Participation: Local communities were actively involved in tourism

activities, promoting tourism and organizing events.

Regarding the second objective, the approaches for integrating the
efforts of public and private sectors included 1.Joint planning for events
such as parades and local product fairs to showcase Yala’s best attributes
2.0rganizing preparatory meetings for launching model community
tourism  programs 3.Collaborating with the Designated Areas for
Sustainable Tourism Administration (DASTA) to promote sustainable

tourism development.

For the third objective, the proposed strategies for tourism
development in Betong were structured around four key aspects 1.

Traditions, Culture and Religion 2.Cuisine 3.Traditional 4. Language

Keywords: The effectiveness, Drive strategy, Strategy, Identity
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Abstract

The objectives of this research are: 1) to determine the levels of
factors contributing to the development of participatory group
management capacity among local fishermen in Nong Chik District, Pattani
Province; 2) to establish mutually accepted practices among the local
fishermen groups in Nong Chik District, Pattani Province; and 3) to create
a participatory group management capacity development model to
enhance the grassroots economy of local fishermen groups in Nong Chik
District, Pattani Province. This research employs a mixed-method
approach, comprising quantitative and qualitative research. The
quantitative research is used to identify the factors affecting the

development of participatory group management capacity among local
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fishermen in Nong Chik District, Pattani Province, while the qualitative
research is used to establish mutually accepted practices among the local
fishermen groups and to create a participatory group management
capacity development model to enhance the grassroots economy of local
fishermen groups in Nong Chik District, Pattani Province.

The findings are as follows: 1) The level of factors contributing to
the development of participatory group management capacity among
local fishermen in Nong Chik District, Pattani Province, with the highest
average component level, is the group's working methods, which are at a
low component level (average = 1.8526); 2) The establishment of
mutually accepted practices among the local fishermen groups involves
using the "Hukum Pakat" (community rules) process to seek cooperation.
If there are violations, there will be admonishment and a collective
resolution involving representatives of the relevant group leaders; 3) The
participatory group management capacity development model to
enhance the grassroots economy involves training to develop leadership
skills among group leaders and representatives of local fishermen groups,
improving teamwork skills, collaboratively designing and planning group
activities, and organizing study visits and experience exchanges with other
local fishermen groups.

Keyword: Group management, Grassroots economy, Local fishermen

unidn
& A y 1 1 v & & 4
fummeiaiagnilneneuaisweslsemdalneg adununnimea
PilANUgALANYTTDIMTHEINTNINLaLA N HyuguyIUseRanudiueg
INIINDRYRETUNIEIIWNIY BRlinnsvinussuaivendestinlagldiunuues
ninenImmailugIuvein1sisiinuag n1sUszneue1Tniiionruegsen
(nFuUTELY, 2565) A3033AT8UTILAAIINAMUFURUS LUULATOYIR WIN
a1fusssuyIfed1vaunalaegneninnisyinuszuasoldnuieisaninussus
VR P~ a v & @ am
el adunan Fdlusfnynivssusausaldisodntunseennsialussesiaiilyl

Au 3 ludnzaanunsadudnineanads Y wazUarviiasneqgu Yainseuen
Ua1dun3 Yarnan Yamdaudes Wudu wisanedmsunisuslaauazuaning



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

sufsnmssmelieuluguruazgusdlndifes Tnsiuiidiwlngvesuy
ymuszanTiwnyssadunsinenuesdn Smintani faveilmeiasn
Ineidunenafivingihinnnudinnaasnussaufungia ianisvivay
vosmnfivendnidamnugauauysaivessine s Wuundsiiegenduvesdnd
dvanuatsrindiuauen (@unaunisuszaslng, 2568) naneiduunas
ninensmMamziafifyarumaa aunsoairsendnuareldliiulsrevy
Tugmiatiani aenndosiuuuimeamsiamumuusuimudmiaissyin
wnstiasugiadndyestmindond Feshduienelfnmvinyszumeia
selaannandne1anis warelaangsianiauinag (unuwmuidamdn
Umanil 2560-2565)

fé’haamwmimgEJ‘LJLL“Uaﬂ,uﬂﬁ]ﬁ;ﬁ’um’iﬁﬂﬂizmmaqsqmwm’mizm
futhuginenuesdn Samindami dsieliuodwwdnvesUssmauiiendoniu
waveil mzialuwedmiataadmdnssaudygmuindy mafinnsu
Tnssaframaasugiavesimindnsiiamnainuasidundn uwiflunliunig
U%’Uﬁﬁﬁjmﬂqma’mmmmmfu nsUszusiiddyuesdmindandinanis
Uspaniamee nMasdsadritneils wagnsdszasiia Ssmansemuan
nsvhuszasdandndwaliiinanmeud eulnsumanziadisiiinan
59TNIALALNINTEYvRsIYwE Taglanynsiusenediinds wu nsldo
810 22U3U (NFUUIEN, 2565) MYIUTERatuangdinIuasugiaauay
sgnindeniseusnEnineInsmiamzia nilaggauanysainduiusuim
fovas dawaralonialunisainaseldvesnusssiudulaonss tung
awvgvietadefionaneliAntymidns q vlvuuAalunissiunguues
ymUszasitutulpeiitmneddaae m'ﬁmmjmﬁauﬁ‘i’jﬁymé’mﬁam'mﬂ
M3viuszas maenaumsilednfanssungluguvuiiienisousnunineinsma
NLauaz Ll

nmsAnedoyaidowiunudn mInunguvesIUszasiiutiy
fafidosfaraiiAnantaderanieluuas meuennauransusznns wu ey
selgliieanefurnsesin msewiiauvesymuszas Jammsnszaeseld
flaidussauvesanndnnguenavszusiududuiosnainviaguialunis
feseasAislufaTinauandagunm nuiedgmnisuimsdaniangs



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

W oasenudund waznisrteg vesdu1dnlung Ui Anau191nn15970

o a E%

N3EUIUMTHEIUT Y lun1sfin 3auny andununazundym
faufueg 10 duszuy naonunVIALLINIUFTRT AvTendAnyuyud
aenndearuifitinanuduegvesauluguyuidesisfawazidrlaaninnnsg
LU?{auLmawaqﬁiimwﬁu,azﬁ'qL,Lmé’aﬂuﬂﬂqﬁ’u ndgyuniazaudIAgy
fananishungmsimuanseunisidoiioannisgdelenialunisaiia
selfgumurvszasiuiunelilassnisifonstamdneninnisuimg
'S]’@miﬂfjmt,wﬁﬁ’;uﬁwLﬁaamzé’uLﬁi@gﬁagmifmmmﬂfcjmnﬂizmﬁuﬁm

o a

gnenuedn Jmindanil
QUIzaA

1. ifionsuszdutiadeiiulszneuiidsmadensianndneninns
UimsdananguuuuiidiuTivesymusrasiutusinenueain dmin
Unmnil

2. WlafvuannUFTRTlFTuNseeusuTmiuTeInguYUTTAN
fiuthu sunevuesin Samiadamnil

3. e esumsianndneamuuunmsuimsdanisnauuuuiidius
Lﬁ'aaﬂﬁzﬁ’umegﬁagmswﬂsuaamjmnﬂigmﬁuﬂm PNBNUBIIN TN
Unmnil
AUNAFIUUIY

1. 3RUsENOUNITIUNGUIINAON SWALANEAIMNTUTMNTINNIS
nauuUUTduTemIUsssiuthus unevueddn Smiainand

2. uuUFURTlAsuNsBeu UL uTeIngdur sty dawade
miﬁmmé’fﬂamwmﬁu‘%mi%’mmimjmawnﬂizmﬂﬁuﬁmé’]ma‘wuaﬁﬂ
Jamdindnend

3. JULUUN SR ANENMLUUNTUTMTIANISNGULUUTAILT Y
dmaransenseAuLATegRgIuIINTeINguIIszasiutu S1nenueain
Janindnend
WNIANLUNITIY

sUnUUMTIY M33enSslld38imenmsidouuunan (Vixed Method)

U5Naumen15IaesdaUTunM (Quantitative Research) kagn153384T9AMNIN



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

(Qualitative Research) TneldmsisoidausinaniieAumesduseneuiidssasie
msmuAnenmnsuImsdanisnguuuiidinsanvessivssasiiugu
sunenuesin Swmiatani warldnmaidedsnunimiiteduauunUfUad
¥ sunsseususantuvesng uenaUseasiiutiu uasifieadaguniswaun
AenmuuunsUImsiansnguuuuiidiusifionszduiasugiagiusnues
NSty Sunevuesin Saniadamil

UseunsuasnguAagng

1. ANFIIUTIUSU8U

(%
A v

1.1 Usgans toun v1iuszasiiudnu fuauanian 816nemueddn
Jandadanil 913U 792 AU NsuUTEIN (2564)

1.2 nquiaeg1eiililunisidended 1dun audnnguenauseus
uthudunguiedieildulaenindonngudiegiauuuiaizas (Purposive
sampling) lﬁﬂdmé’aE]EJ'NLﬁuamgﬁﬂﬂdmnﬂixmﬁﬂizﬂaum%wﬂizmﬁuﬁ”m
317U 190 AU

2. MIITYYIAUAN
2.1 aundnnguriussasiiui Tnedadonanimtngunauszas
Autudiuau 3 nqu wagdunuamdnnguil amnsalidoyaddy (Key
information) 33 91U43U 15 AU
2.2 ngudmthiianasgusznause Ussusdmiatnani Uszas
21109 WIMNNGUUTMITTANITAUNTUTEU Tnthnguimukayaaasy
91NUIENY TINTNGUUITMISWALENSAERS WanTdnne 91U 5 Ay
in3esileililunside
nsduiunsideadsilfuuvasuamdumedosiolunsifoidasm
(Quantitative Research) uazlduuudunuaiiduaiodiolun1siseidanmnin
(Qualitative Research) Tngifismsiinsnzvidoyaluniside fail
1. MylesendeyalumNTedasinuideaniunsinseideya
Forouiumeslnelfiusunsudifagy Sedunmsmuduneu il
1.1 wuvaeuny meudl 1 giiudeyaiiluvesineunuuasuany

MN15TATIElagNITwendoyaniumne a1g Ussaunisallunisvinussug



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

szovannduaindnvengulszasiutiu wey sundsnuvesihulungy
sty Taiinsmendesay uarusseneUsznaunsng
1.2 wuudeuay meuil 2 AinsesideyaifeiiuesduszneuiidsHasionns
fandnsammsuivmsiansnguuuuiidusuvesmussasiiuiu Sunevues
3n Fmiatami Tag3smenedsiavadn (Arthmetic Mean) wagandud sy
117557 (Standard Deviation) lus1esu Wevenldudnhen I suiisuiu
nagin1TIAs e nan1sUse ulae IS Msudananuinaei duy sal (Absolute
Criteria)
nssausndayanisinszidaya
1. MBI

1.1 AnwseaziBenionty uwuda vaud o nenatsma
313 1371 15815 UnANYNIIIMSTIAEITee

1.2 gunisdrsralaglduvvasuaiun lasas1awuuninsiaiu
Uszann A1 5 52U L eAumead Usznoufidesnaronsiaundngn1nnig
UImsdansnguuuLidiuinvesuszasiutiu sunevuesin danta
Unmnil

2. MIIVYBIAUAN

2.1 AnwseasBoaiiedty wnda noud Wemainenaimis
A3 1571 13815 UnANYNIIIMSTAEITee

2.2 dndunsduntwalfin aundnnguvnnUszasiudiu uay
Aawnun1asy lneldwuuduniwaluuulaseasne (Structured Interview) Tagsin
nsduAsainsaNfuiuNMIYIITaLUsuN
nsAsidaya

luns3deBanunmd 3deanidunisiiaseideya Jedtiiun1saiy

Y
i
[

Funoudsdl

1. ATIRERUANNYNABIYRITRLA

2. Suunuazdnszuudeya Wuninihdeyaildiandwunuazdn
mnandeanllusyuy

3. Tmsigviveyalaenisaninuas1eteasuiuug Ui (Analytic
induction) 1unsihdeyadildainumanisaisneg MiAeduuiiasgiien
unagUmfureadosiy



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

4. "dauedeyadudemnunuuusseny
WA
Taguszasadan 1 iensiuszavdadenilulssnoufidmananiswmun

ANEAIMNTUIMITIANINAULUUTEIUTINVRIYIUTEIIN U WS LA BNUBITN

Fandndneni
wasausziutadeiidu o Foudoauuy .
99AUsENaY A INTFIY =
AUNIZEI 1.7658 0.55094 Rl
AUALTNNGY 1.8332 0.56998 o
AulAseasenay 1.7917 0.56259 o
anuiiTaungy 1.8000 0.58949 o
W/NIVIUTBINGY 1.8526 0.53719 o
UVaNNAIVBINGY 1.6456 0.51645 oy
NoIUNAY 1.7537 0.51922 o
ATLAYB NG 1.8132 0.54793 o
Autindlavesaundn 1.8168 0.56506 o
IngUsTasAnIITINNGY 1.7797 0.53846 e

NaINNIUAUITLAINARND
BIAUTENBUVDINGUUTZAN 1.7800 0.43042 Gl
WU




TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

A15199 1 wasuszeudadeNduasrusenaundinananIswauIANeNINANT
UIMsIANTsnauwuuidIusInvenUsTsiud gL evuedn Jmin

Unmnil

Hadeiiduesdusznauves nquuszasi utulasnmsninauszidusie
Tassmsegszauiladeiifuesdusznaveglussiuiios @iade - 178000 mafiansundu
swsuannsnesueUsERu Uil LedsssiuesiUstnouInniian Ao TBnsvhauves
nauaNTian fisgfuiladeiduosdusznavegluseiulion
(FN0Ae - 18526) 599AWNAD FuAINTANAY fsvfutladeidussduszneveglu
sedudes @aA e - 18332) Aalinslavesaudn fszdudadeiifu
psAUsznavaglusedues @ ads - 18168 AU uAwRINAY Hsedudadediu
asdusznavaylusziulion Anade - 15132 anudisiungy fszduiadefilussdusenou
agluszeiution @iade - 18000 sulassairengu fszfutladofifussiusznaveglusziu
Yion (Aade - 17917 Tmquszasdmsaungy dszduiadefiluesduseneveglusiuiios
@ade = 17797 sunzdih dszdudadeiidussdusznevegluseduten @iede -
17658 nosunay fszdutadedidussdusznovegluszduties @ede - 17537 uay
4oANAIYDING Y fiszduadoiidussdusznaveglusedulion @ade - 16450
ANLEIRAY

WUszasAtan 2 iernuauuiujianlasuniseeususiuiuveangy
yUszaeiiudu gneviuedn Jmindannil



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

| dadasgnfalfafinne |

reursesafienif 1 raperUssiudungd 2 BT R L)

i i & Y
FES——————— S———  — :
] = . — ~ . e
i Tenasanfn wid 1 | | fennsanfnt Wyl 2 | fornaardinn fumesshd H
! '
! |

g,
1. AEU%TI TN 3 AR -— Hlﬂtlx'l"u‘i"%ﬂ”l'i (finguT)
shudu 3 nga Fufeie

2 nEugkru N ~
i ieRnassmAu

3. neugfiadiu’
ibies |

4. pEngdmaun

fennsa nfintTan

11111

ARSI RET A

------

AgurTUTsdudiuas

fannaa

wlethayadszusiiuiu

AN 1 nszuIunsgnuUin (NANYUI)

WnURTRTLASuNMsseusuTfuTesndus st u Sunevues
3n dantainnnd Tnsdaasulvisnuszasiuduinanunseniinlunisi
Usznadsoydndneldngnanisnguidununujiaimunganiuiadina
Huegvosnguumuszasiiutiu afrsnssensungnfinilassunszuiunis
USnwm3euarnsdidiusanvesyuau deusznaudie ngueaUszasiugu
fiuy funsiosiu saudsfihmaunieairsnisseniuanynidieslunis
UftRlneldgnuunta (0Aniyue) FeimnsuinwimIesautuvesiaun 3
mstszan Uinwwide afuemnudanudiladeatunsdinnuazuuiufon
Tneddunugihguey fiinguussusiiudiu fiimauiaraindneayszas
fluthu Tnethdeazuitldanmsussry dvmaidundningy Tnedesiuaai
Futeunmsnuneizifstes lnedennasinan thud Suuiaaiud
nseusnsldsumsuniewuaraualasynuszasiiutiu wiussasuoniuill

snanduviuszasluaiufioysnduazguyudnuniuaduwnoysndiiie

9 9



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

n1seRUIaLarIEIENUSdRInziannvinsiudsainian Inednguy1iussus
futhuunnnidunguidmaneddglunsiaundnenwlidanumduuds
agadsBu lnefnsuandsulnAnnsiszuadseusndiunduvasieying
Untomsiauazueilsiuduneatnd duavindngy s1nevussin fwmin
Ipnnil Feflunumdrdglunistuindeufanssuniseusntnsia Jeiflddinig
azvieudaminazgUassadifggfie N1svian1sidiusinainynaindiulunis
sifiufanssy uivsillaefiuaraindnnguldfimsimuauuamisnisdiiy
ﬁaﬂiiuﬂwaiuﬂduiﬁhiﬂmwuU%meQQﬁu%um1uaﬂﬁ§ﬁhizuauﬁhﬂéﬂaéhﬁaaam
Jaymanutaudsseninarnussusieiues Weawndunssuiunsiides
o uTdiowaziureuannihsnazlisuausiisanaudnnguuay
ymUszsiuilndidsdunsivseadagbisnaneaiuiioyfnduinayeils
yosynuszsiiutulagldtennamionfinigusudsddifuuumisnsufos
yoIngduITIUTEAISHLT Y

Wl oadian i dssusmuwTs T wuanTT
Uszus n.r.2558 Lilufiufiy wWe.2560 uRsT &7

AumEaAldlumaidssussamse T wivus
NITUTELS WA.2558 LRTT 5

ATl sEuaTiutau

o
meldnguunedssud

FEmTirlszaanunsET I AuAnTUsE LS W 2558
wilafianfiy We.2560 uIRTT 68-69

AN

FuFninindszaa nezs i viuRniTUseas we.2558

WIMET TL(3)

Amuanayindeisilanze Taodwun 200 wes
el

= = w ar
nAnn ﬂﬁ'iaig'a‘nm"liﬂﬂ

Waiwwasadedr i lasm i dendaiisuvda

gilpaniTldiznangssurRldnmslunza

nszurunTgnuUain

~
or &

R udnsEuuivurulseuafuthu

AN

argIRnITssULdiansiaaeils

] a wva a J d’l’ LA - =4 ¢
AINN 2 LLu'mwiJg‘umu,azng]nmnwaanqwnﬂszmwumuLwamiaginw

NSNYINS




MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

1. fnualianeydndiduiiuiioyuiadn i isseu Fuvhuszausie
\n3esilonu wazaauynvlla usausaldidauaznenunlalaenis
Tidauaznenaunaneilaviity

2. fuslsiudnamneimeaduundaiouimiusvasiudugs
ausnulay nauyUszundugaua

3. Wnsyuaumsanudiie (nAnguwy) veauswile mndn s
fimsinnandnifieu uazmmeeensiuiulngedesunugiiingusiegi
Redios
Faquszaedded 3 ileadsmsiaudneniwiuunsuimsdanisnguuuud
?hui'a:uLﬁaaﬂiséﬁ’uLﬂiiﬁgﬁagmiwﬂsuaﬂﬂ'gjmnﬂizmﬁuﬁm PNBNUBIIN
Fandndnnnil

NTEUIUMIHALIANEAINAITUTVITIANITNAURUUTAINT 1NV
y1Uszasiiududunonuesdn Smiadand fnssaunauiudieadns
aYaRmslandnngueniUszsasiiutiu mnnisdidunu wud Jedefidewa
sionsAsegasaNTnnguraUsEasiut w3 nau Ao fuwdeusesungu
anunsadisdauilne annsdafanssuvaunsdufinunyssgndiv
nauszasiutufeninensmmzaiidanugauauysal dundainainms
psgnindannuddgeansviuszusiiiduniseudnninensmmeiauas

eils Frennsandununisineusulianuiiienauinvenmsdudinves

Y
@)

‘Uszﬁmﬂaq'mLLaxé’hLmuﬂdmnﬂizmﬁuﬂm nIRmuYInwen1sieuduny
TIUAUBDNRUULAZINUKUAINTTUVBINGN N18ldnsTananssuAnuineu
waniAsudsvaunsalifunguamdssasiuduuasnguiamingusuudues
Auneell Janinana ylsgnuszasiutiuAnuuAenisiaunguuenuLes
WU AsuUsIURAAdusiaIndndngia nsvind s Yamdnuie soudens
simufiufivosgurumeildidumdaioniisndainauasmsussusiutiy
et iitoiduneldiasudnnimils Fsaenndestuteyadldinissausaman
aundnnguvUsznsiudiu wuin fesay 77. 4 feanudesnisfiazdseney
91¥nasUlagRnzNTULUTIUREASUNNMZE NMTVITRANTTUINAIY N5
ihauemavzia Wudu Fshenssunasunidsunsanguuazmsaiiaaiatie
demsitmundnenmrndszasiutlasedeyurusudugiu drevenssd



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

a

prwdUszasiiutinu yarameuonanunsadsAnyineutengy uaznaud
nsadaeietienguuszasiutuiuivssasiuiluiuilndifes Ined
mMsuanasuinAnmaiuszuadseysndiundurusoyintuniemsiauay
yeilauiunegaln duaviiie sunenuesdn Simiatasnd dedunuim
ddglunisduied oufanssuniseudneveia Jadlddnsagvioutyviuaz
guassAdAyAe N15uIANTsiduTInaInyna1adulun1sanduianssy ui
Faillnefiuarandnngulddineimunuumsnsdduianssumelungul
ATIUUTUNVRIYUYUAULES LYW N5 MaTUUBNwMTDaINATTNUTZS

LaEN1508uNINg LNnATeTeNguY YT

aAusENa
ssdusznaviidutladedrdnlunisuinsdanisnguuuud

dausauvasyaUszasiutiu Sunavuenin saiatlandl (Tmguszasdde
fi1) psdvsEneUfidmatenTiRANgAMATUITMIAnsnguuuuTidiusan
yasynUszasiudulusnaenuasdn Smdatinani Swanetadeiiddaiitae
Tnguannsadiduanuldogafiussansam Uszneusnegihifinnmg Wnwe
wavUszaunsal ufensnszaedrunalifvaindnifleiaiuairennanduuds
U0ING uaLAou Weana(2564) uenani Auuazinurvesaundnngu
Huledefiddy Jsdmardonnuduiusinsevwinandnuarnisdisinianssy
AN 9 @OARRDINUNWITEVBY AnalsTal 1aearing (2564) laAnw1dvswaves
mMsuanidsuszrieiinduaindn uazanulinddaenginssunisduaundn
fidvosesdnsrrunuanelalunuveminnusuiasngeieysen 91in
(uvvw) wanmanzTuan nuitnsuanasusewinginiuanndnilavsaids
vindenginssumaduadniifvessdnsnisuaniasuseninagihfuaundn

Fulassasenguuagnszuiumsvinnuiu ngudesinisudmsdans
agaluszuu lnedflosdusznoundnfie Auznssuns aundn suileudennas
anuivhan wagnszurumsvhauidaey anuiimssungudeaduiisuy
uazazanaue iieliandnannsadunswianssuldie venaind s
yhaungudesiinsvindennauazngainiiduiiveniuanamndn wielnau
fdsulumsdndulauasfunausglovtiagaiia

Tudiuranamungy NMIUTMIRUYULaENINeINTITADiAIY
Tussla fuseavsnin uazdue Ssdesiimsdnmmuazlivselovianiunuetng



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

fisvuu msmuaunslivsslerinndunuuasninensiudanuddile
dosfumsgayde wazdnwiausiunsongy

Anulingdaseninsandnifiunumadey Tnenisuuslunauselew
9t JUsTIULATAOUALBIWOAIIUABINITVDIANNTN I8 ILaTALTULDY
Tfungu nendudesdifanssufiduaiunisBouiuasnmsiidnimogiseiiles
gaving ngUsrasAveINguaITABelin1sAmuUATINAUeEtRLIY aXNTNAITH
arufaudlalutagUsasdiiy welvimssidunuansaussqiimne
paivualy

wUfATIF S uNsBaNUTmAuYaINguYIUTTIs Ut L Suneuues

an Yamindani (TngUszasdden 2) asranisgeusungninilaga 1y
N3EUIUNITUTNYIMT anaENIsTE U NV N FeUsEnaung ngy

y1UsERai UL furguvy gumesiu sudeiimauniieastanisyeusy

v v a

nnyneheglunisufualasldgnuiane (nAin1yuww) wedmmw uniates (2563)

[
Y a

afrennuianudlafsatunisaaninuaz U foalaefd e
finduuszsiuthu fimauuazandnyusssiiudy taethdeasuiild
NMsUsERY Avualdunfningd lngdeaiiuAuiuYauIINNYIBIIY
mesgiieados Inedennasdand s ldun duuasiiufiniseydnyldsunis
Untlasuazgualnesmussasiiutiu smdssasueniiuilizndidiunvusza

Tuaiiufioysnduazguruiinuifvuaduneysntiionseyuiatazueiy

[ § o 6

Wusdninzannvilasindavainal Inednguyiyssuaiudiuuisenindu

naudmuneddglunisiaunfnenmlsdiannuduudesedstu gennaeiu

q

NUITBVY NUISHY UFRNIAE (2560) LaANYINITRRILINANYNTULANBNNS LY

NSNYINTFITUIIRATINNOANUG Y AnwInsalasod1an155nwUlannadg

[

DIANITUSUITAIUAIUAAIUNL DY 81LNDUANAS TINTAVDULAU Lo FANWYID

[y

nszuaunslunisadenfniluszauufiRnismseseauguyuy daudseandu 3
Funou fe (1) Msmmdufioasi (Qmsaduning (Bmsasesinafietiy
QLLaﬂﬁmﬁsqmua%’N%u Tngfinsuanivdsulunaansiussadaoydnyiy
nguvusueyingUnlemeiauazvel sruduveaurd dhuavinmd e
yuosdn Smmiatanni Jediunumddglunisiuedeufanssuniseyintnsia

FefllatinsasvioulymiwazguassadiAgfa N1591AN5TEIUIINIINNNNTRA



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

dlunisadufanssy winsillaefdikazauidnnquladnisiivuawug
namsaufanssunglungulinsaniuusunvesyuvunueamatdnszuiy
mana1deigantymanudandssenineiuseussieiules ey
nszuIuNsiidesodeauniowaziiureuannieuaglasuninusuile

a 1 d’j dl Y o 1 g d’j dl
Pnaninnguuazyvszusiunlndifedunisviussuslagldsnanuaiug
ausnUUnaeliweUszusiudulaglddennamsoniniguyudelddu
LI sUURveenguyUsEIeiuiu

sUnMsauIRnenmuUUNIsUITIIsTAn1sng uuuuidausautite
snsERuLATEgRagIuIINYaInguYUszusi Uty s1nevuasin Sania
Taandl (Tagusvasated 3) mswamngdueavszasiiuduilontaunuied
ausaEsuasanuduRd swaznsiidiusiuvesandnlungy laanist
AufiAnIfuNMIUIsTANInguR Ui msgIuRTaaUluns
sy Jaszneusiiesdussneuiiagviouniizginiifveadiingy 1wy
AMUAINITALUNITUIMITAULDY N1TUTMITIANIINAURE T UTEANTA M N3
afanyudAuiusa uasnsiielunisviey venanddmufenisnaun
maudladiam wazmsitmuinuesadeniios saufamsmueuuasysaduna
Asvauaenadeaty wadnm uAaios (2563) Aun1suimssanig
NINYINTTITUNFLUYNIU NuInsIanisiaglinsruiunisiidiusiuuagnis
Bnwmdeserinuey 1iuiinaatymanudauduasdiaiuniudbu
nsmanfnasunieninifiriiunsdiureuainyndieidudsndulumsatg
nsgenfuarmIUTRTAY Wudafusansidefisnnenuesdn Aldiing
dnszuiunsgnunialunisdanisnguuasnisaiaedetneUssasiiuiy o
AufsfuremineInTIImELa

uanand anutuudevesngusafosunanlasaiawaznszuiunis
vhaniiduszuu Maglandnddusulumsturdeungulugnadisany
Taguseasd 59089150 MsTInn1siiunuuasnsneinseg19lusela &
UszAnSaw uazAudn mstaduaisnsiioudiasnsiannnguogisseiileds
ﬁmmﬁﬁaﬂumﬂ%aﬂmﬁumdm?ﬁu 9 WiowanUdsulszaunsaivaziaunda
ANAINNTATRINGUARAAG DU daanTad dusITU UWazedud guaen (2562)
Aeafunsuimsianisnauondnyusuludmiadmy FinsiamInguendn
msAdlafiansfineusuinuziasnisadianievieseninangy Wewaduasg
ANuaInsaluNIuTaiuLazANTUAsTR AT YEAYTsh U denndasiunns



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Feisnnonussdn Fednmsimunguuszadliannsauussunansiasiandns
nanasimu i duundsioniiondeing eiutenmeseldliiuamdn
Tunqu

ogelsfimu auimed ddglunisiauingudonisuy sty
waUselevtireaudnegawhiuandusssy weliaundnansaadissnalu
MsresedLazAUaUDIANLionislFogmngan msdlunuiondly
Hymuagdaatannslifuandnuasyuruiadudsduiuiiesdeaiuaing

Pt dazaudsiureanguyUssusiiuiusely.

1%

tasunulminnnisiiusrusiudoya

173 1%
VDAUNU/
N3TUIUNT

sneazLdun

124
FDLEUBLUL/ U
M9ty

1. 0gynmildu

y1UszRsaUlwgnildu

(%
=

NnMsiRuiietelse
UsgnaufumsvieUandiil
signadliuglvigy /i
IiAn "wiluman

a¥aszuumsfBuidy
sysunazlusala lnedl
Fonnasiiduyszlowd
dmsuriaaosing

2 30Usaaiuinu
WUUNeRgNaAY

a 1 1

sl liwduau v1mng
MUHUNT bR VNl
Uzl g senil

A519N159UTUNITINIbAY
ANTNU BAEN15DDUNY
TupsSou

3 YIAFININAFDY
PNNITEU

4.AUADINITDITN

Soay 90 v¥03518LAN1R1N
nsUszawit desa
ATENUADNITANTITIN
FOINITONTNLETY LU NS
wlssunandaeiainingau
Ty

dalaSuITMEIULAY
a519lonalunisyineu
3u 9 luteiiliesnide
Indavdngnsousums
wUsgUAuAToLY
s1elanaransiesngly
ASITOU

5 LUINNNIS
ausNY
NSNYINTFTITUVIR

aruayulinguenivul
dslumseusny
NINYINTNMELA

[y

ANYNTSUALASUAS
AUINYRALNITAN

NINYINTEITUVIRENTU
bIYU




TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

6. TolAuBlLUL NMITIUNGUTIALYT A39TTUUNITUIMNS
dwdumainis  UitRuazenadenles v dansngudidl
ININGY TAnsusmsdanisdall Usgansam uagdn
RN Aanssuiloasnsa
WUUDIUDINGY

InneAudNITTEUs

Lianilsyviay SnpundauAnAI U TaRsAudna3us
- Fuasinguszasduazdselovivesaudmaisous
yurulszasiiutudeoying

2 usstanaugyinaL - LLmﬁu’mmzﬁmmawyjﬁm
- Fuilavaulunisdrsranazdninaudiseu;

3 \fiudoyagusy - d19aanasiiut oy ar 33 aUusvel luguyud
\Nenvaaiulsyaaiuiu

4FAVUHUN/AGUNITA - A5 1R UALARIIASEU3 A9 9 Tuguyuiiieli
Seug annsaidntaunainuilady
5199 2 Ferunulniainnsiiusiusindeya

31489

n3uUSEA. (2565). S189uaAANTsYIIYszIer1eilasanTatinnil. ngamme:
NIENTIUNYATUALENNTEL.

waA DY eEIda. (2564). n75ﬁ'mlﬂ7ﬁ'nﬂn7wnzg'mf7?Uﬁmﬁuﬁ')ua"’vwfm
Uam1id. nsanTITemsiaunguuy, 14(2), 123-138.

aunAunsUsELElng. (2564). n1sAnyNALITUAIgaNaNYSalYaINSWE NS
nngialug1alng. 1sansmsUseas, 1002), 123-145.

uuunFsnintinnll 2560-2565. (2560). unuWmuITInIntan1dszesi
(W.F. 2560 - 2565).

nszUangsy sty (Fuiin) wavesiu Yevananess.(2561). unumvas
anneed nyuvulunswaasegiagiusnluiuiiswingiuns.
FIUNT | NI HUMPRINTUTIVINGIFE.

Uaed: @1unaudandindsnni,



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

T Aladnuel. 2560. N13IANTRIANTNIFAUIAUGTIN NIRiAne Yalls
aseuszaln. InentnusfaumansumUndin 81913310150
TAUTITU. NTUNNY : AN ISETITUAARS,.

wadn wiadies. (2563). n15danIsAIINBuveamIneINTININa: WU
M9 s szey g, 1NsansmsUstas, 7(1), 45-60.

W1l WrAanIng. (2560). AN Indalunisianisnsweinsussusly
yuvy: nsgiAnyIgUNeueedn Jmdadanid. 1nsansdeaumans
wazaywemans, 12(1), 55-70.

ann1iad usTIN wazeud auaen. (2562). MFUIMITIANINGUBIINYUYY
YOUNAUIAAIUANINIALNTLD BUNBUANT FINTAGIWU. 115875
Wdeasdunsan, 8(2),60-74.

£ [

Tgiun nanAT wazAny. 2556, $189IUTWAITHAUINITIANITNFULALAS

(2

wUsgud1vesnadtatendaw Tudswdnniwdug. niwdus
WINIREmNALULAEIITNIPATAT.

HN1Sh AHadand (2561) nrsduasuandwliyuyy : nsalfnen drulwulns
AruaLilas anaLliay JudaLay. MsasduiAnwiuIngsad, 6(3),
925-935.

AR ATAING WagAdy ATlnA1aNa. (2560). wuanamsdasasungua Il
anaduudsluduauigunas wwmnanmsdaaiunguanInlidiaaig
Waudsluduaunguuas snagiies Janinvauniu (3189u338).
VBUUNY: UNINYITE VUL

Tuadssad WeTanTud. (2564). n1say InYnswensnrenzialuyuyy
v19Ussue: nsalAnw199udadan1d. 11581501139 AN13
NINYINTEITUYR, 10(3), 75-88

wadinn wiiafios. (2563). MsdanIsANGEuTmMINEINTNIMELE: KU
MINSWAILUSELITIBR, 215@13n15UsEUY, 7(1), 45-60.

anA1iad MU war alud guaen. (2562). N1SUITNTIANIINGNBNTINYU YU
YOIUNAUIAAIUANINTAINTL D BIUNBUUNT FINTAFIWU. 215815

Ingndeasgiunsanung, 8(2), 60-74.



N1INAININISZEUNTTHIUIYINT DI BAEATNTH AU UR
Uy Active 3 Ps

The Development of English Language Teaching

Using Active 3 Ps Teaching Method
NUUNSIAY Y10, Yyvdl gadnd’, 1uATEs gaudy’,

Kamontus Chawna, Boonchom Sudjit*, Warrasade Udomsin

Received: August 22, 2024. Revised: October 16, 2024. Accepted:
December 24, 2024

[y 1

UNAne

msifeadaliinguszasd 1) iWlevhnswannisdsunisaeusenisd
dsalutudedlidmnundings 2) Wieviannvinuznsnaniwsings ez
3) Wousziuauianelalunisiseuiuazusuliimuzausonnisouivn
Aw18engu Tnevinniseonuuvasun ¥ oavgydiuau 5 vinu s
Usziuadesilelunsmen 10C wazthuvuasuauluifiudoyatunguiaeeig
duinAnuluseiuygesuwimidudssmelnonuuaizasdiuom 50 au
arensvikuuasuanesulad Ingldn1s3iassideyaidsn un1nkagids
U3 mamsidenuth 1) meimunnsSeumsaeudentsiidauiauluduou
Tuinmwidangu Anade 3.92 Armidosuuninsgiu 0.08 Feegluszdy
10 2) Finwenswansdinguaiads 3.70 Ammnudssuunsgiu 0.12 3
ogluszdunnn uar 3) namsUszidunidfianelalunisiFeuiaeds 3.99 i
anudoauuannsgiu 0.02 Gsegluseduann arnsansidenuinnsldisnis

L gnmigmiennssulest uminenaemalulagsvisaanz Tueen

2 gnymivimalulagnisesnuuuniniusignanvnssy anminedemealulagsvisnany Jueen Email:
boonchom_su@rmutto.ac.th*

3 pagdmnssumansuazaatnenssumans uminesewaluladsivusnans Tusan



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

=

A0UNTYIBINGBUUU Active 3 Ps iUszdnsninmeonisiiaiusinludusou
Wnwen1syan1wIgangy wazanuianelalunisifeus nwdinguinadu
Auafy Faidunuameanduszdnsamaen1simuin1sis sun1saeui v

AMedangulinsatusioly
AdIAY: N15ELININTWIBINGY, JULUUNITABULUY Active 3 Ps, N1SHAIL
Abstract

The objectives of this research study are as follows: 1) To develop
teaching methods which encourage classroom participation in related
English language courses. 2) To enable English speaking skill. 3) To
evaluate students’ satisfaction of the related English courses. A
questionnaire was prepared and tested by 5 experts in IOC Evaluation
(Index of Item-Objective Congruence) for the study. A purposive sample
of 50 undergraduate students from a university in Thailand participated in
the study by completing an online questionnaire. The study employed an
experimental approach combined with observation and both qualitative
and quantitative data analysis. The research results showed that the Active
3 Ps Teaching Method led to a high level of classroom participation with
a mean score of 3.92 and a standard deviation of 0.08. The English
speaking skill was also at a high level with a mean score of 3.70 and a
standard deviation of 0.12. Additionally, learning satisfaction was rated at
a high level with a mean score of 3.99 and a standard deviation of 0.02.
These results indicate that students' English skills are improved
significantly with the use of the Active 3 Ps Teaching Method and the
method can be applied effectively in further English language teaching

development.

Keywords: Teaching English, Active 3 Ps Teaching Model, Development

UNUI



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

M3Feumsastinamsangudunszuiunsifauddgednadidy
szuumsAne esnnawdinguiduniviainaildlunisdearsszuing
Uszina nawausinuenwdanguuesinifeudadudnendniingdaeu
Fosnsussainguszasd nilduisnsilesumnudenlutiagiudesuuuunis
AOULUU Active 3 Ps §eUsznaudae n1siidausau(Participation) n1susuly
witgauiuyAna (Personalization) WagnaansniayUszansua (Productivity)
sUsuumsaeuiitatiiliinGeuidusuedanssiedofulunssuiunisFeous
ierasuasainwenanwludedn (Richards & Rodgers, 2014) agnslsfian
n15113UlUUNITARULUY Active 3 Ps anUsultluniausauniudinguas
odetiadonasUsensiidenarionnudnta msfnwtagtaelidladstaded
fnansgnuuazeuduiussenintaadosine Afgtestunsaountudangu

Tugunuy Active 3 Ps Faazludselovidongiauuaziiaruneidaslussuy

n1sAnwlunisusulsawasvauisusuunsaauliiiuse@nsainuing «Wu
(Byrne, 2016)

o/

ngUszeeA

1.1.1 Wayhnswaunnisissunsaauseanisiaiusnlutsuseulu

ANNYBINYY
1.1.2 iileWauinyeMsnan1eIngy

1.1.3 wevihszidiuanuitenalalunisseus ivansaudenisiseu
NG

AUNAFIUNTIY

n19398lw3 09 “NMINAILINITSBUNITAUIVINIISINGUA18TTN13
AoulaUURkUVACtive 3 Ps” {aTelavinisivunaunfigiun1side Al

AUUATIUA 1) NISTEUNITABUTYINIWITINGYAILTTNTAD UL
UURLUU Active 3 Ps 9



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

(%
Y

danalviiseuladdiusulutuSsusensldniundsnguidlusunisita msya

o w

N1581U WaENITAEY a@adundnateg1ailifydAyneana

AUNATINN 2) N1sLEIBNsARUUURLUY Active 3 Ps azdana
i SpuliinwenisAndiaseiuaznisun JymnaduluvTunvesnisiseu
AN

auuAgIui 3) N1sleIsnsae U URRUY Active 3 Ps Azl
WuAUNIEReTeTukarAuianalalunsiTeuIvInwseng wuesiseuile

WIBUNUITNITADUBUUAIAL
NSULUIANIINNITIY

MINNINUIATIANTINAINTITas e seue el AR aseludl
NI0UKNANIUNTANYINITITYNITHAIUINITTEUNTADWIVINIYITING ¥A Y
A8N1saeuwIUURRUU Active 3 Ps lavinniseSurafisninudrfguazaiig
Iudulunisiseuniwdingulugatdegiu lnsanzluuiunvesusznalnglu
srunamsdny nndlymuazguassafidunulunisiiounsasunwsangy
TudagtiununAniiiertunisiiounsaeudaufud (Active Learning) f3deld
nsAnykazdaueluIAnueINsseunsaoululw JUR lnawiuligisey
fdusnlunszuiunmsFeunsaou s198sfanquiviesideiiisdeainn
aduauuliiinusednsamvesdiseulunisiseunisasu arenisldinaianis
FoumsaeuiunisufuAate wu msuddgmn nseAusengy uaznns
vhausmfuvesnuuy Active 3 Ps dsgunmil 1



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

SUAMA 1 nToURAntuNTITY

Participation

The Development of English

Language Teaching

Personalization Active 3 Ps

by Using Active 3 Ps

Teaching Method

Productivity

sUnmil 1 eurenseuuuIAnvesdrulszneulana Active 3 Ps lu
AsTUIUNISTUREY 3 TuneuvesLUsukkasiudsdunalsidanuieites
Tufifsneefidannuduiug Toun 1) n1sdidausiu(Participation) 2) nsusuly
wiangauiuuAna (Personalization) ag3) naansv3auseansna (Productivity)
iothiausmsusegndldduuulunisifeunsaeunisdangy sufensuiy
T luusunsneg WldUssavrasutamsiiuaudlasazanuansnsalunis
T¥nwsanguuesgiBoulugnsfmurinuedug wu mevhanuduiiuuagnis
widmuarmsuansmuAslutuseududu mveilasadedidnauuay
41113095 U18RINTWAILINIFLS HUNITAUN BTN ¥AIEITN TR UTIU UR
WUU Active 3 Ps Tgfagnsfiussansamldundstu

av o d v
LINATITLASITUIVYNINYIVDN
WAANIIHRILINITSHUNITABUIIN TN Y

Fnwdanguansnsatanldifeifinuseansawlunisaeuuagnis
Seusvesseuliiamuiiaulalaluraieiifisen1simuwn Wy nsaeukuy
Wun154 8d13 (Communicative Language Teaching : CLT) 41 unsaeUd
gafunsldnnlumsdeans wunsvidanssuilidiSouldnruluuiuni



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

wangan waziujduiusiugddunisaouuuuysannsvineg (ntegrated Skills
Approach) nsdeufisunisiniinuedle WA 97U Uazieulaeniunsidvinuy
fanualuantunisaiideadu weliiFeuldwaninuenmsldnvluuiund
auysalanunsauszendnunsidinalulaglunisaeuniwdangy (Technology-
Enhanced Language Leaming : TELL) 1%'1 ADUNILADS deiLLﬂiuUiEQﬂﬁ
wadwas niedumesidn u1gislunisiseunisasy vilinisseuidaiy
halawasdivszAvinmanntu msseunuuiudiFewduaudnans (Leamer-
Centered Approach) WuuwAniiiunslianuddyiudifeu tnglvigiFoud
drusulunszuiunaisens uavdaaiiliiAiansiFeuiiidudasznmsaouuuy
(Task-Based Learning : TBL) wiunslémsiansenanssalunisiBeus defi5ou
wlsindunsldnwniunmsyinnsiefindefvanunisalludiness msaeu
wuutduAunszndnluniwl (Language Awareness Approach) & iasul
JFsudanudilafeatulassadsaznisldnviiigndes weliaunsald

Y

AlapggneLasIs AL Eu[1-4]

INLWIAANTHAILINITTBUNTADWININ W INguiiITulensu
fanalliagvwuunisimuidenisiieunisaeuluddsegnuiaula e
Uszendldiinanudilaiismsunndausensiawiuguuuunmsasusioly

Cronbach, L. J. (1990) lénanafeadudsyans sanwes Cronbach @9

& =Y aada o A o |
Li’jULﬂﬁ RPN amqﬂﬂﬂﬁﬂisﬁwLUﬂqirJ AA3INULY BU ‘Uﬂ']EJELUGUQQLLU‘UV]@ﬂ@‘U A1

'
a0

dudszansnvrelunisusziuaanulunuunegeviimnuasnnasany tagld

v @ v v

ANUAIANUANMUFUNUS TUTRTENINAIDUVDILARLVD TIV AR UNUVDINAA

o

s
a v

wazn1sUsEynaldaduusednsdarhluusunmadelulifang o Mmiaula

nunaaITeiinligidelansuianelinisnisluneadaniianing

(%
=

WNendewmaziundssgnaldlunszuiunisvasduneuidelasingidy

NUATLTNYIVB
Zales, J. P. (2022) la@nwinisldnagnsnisasuniasisassdiiiadanis

fuanuInnivalinedamanitazsUiuusennuansaneadnmanived



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

FiFou Tnefiaguazasd WlefiansanssdunadugninisnmsiFoulvadamans
VBT UNDULANA L UTULUUNISITBY 3Ps UaEfMUARIULANGIMBNIT
SHUTENININGY Mmgnaliansldnagns 3Ps : Perpend, Pair Wag Partake Tu
AanssunquigiFeuviausufuiondtymluinadamans lunisdugndl
sefuANEBNTaNAdamaniiuandeiy duaiunisiFeuslumsaiuayu
Mnlou nansidonuitazuuunuduiavesiSouilasunsaeulnglina

o v =

gns 3Ps ATusgildedAgllolSeuiisuiuinFeunlilasunisaou lag

o

'
a YVa v o

Tonalaeltwuvasua i ITedavinvy Inelaviniugnaes 4.67 uasavil

Y

ANUULTREe KR20 Wiy 0.90

PN lnsudsnalianisidnagns 3ps senisussgnaldlunis
Seunisaeuluirfnan iethuussendldlilaussansnmanngdusialy

Tran, T. T. (2013) lamuinszarvidangudud sdududniu
anudSamanmsuazmsisnilulssmaisaunilasionzedsddunia
duiifinsamuannssssmadailuginisysanmssedulan lun1sneild
Taguszasd Liled151909UsEn0UAN9Y TidwmadeUssAnSuavesnsfne
awdanguluseiugaufnu MemedaiSnisaeu Wy nsaeuntwions
doans maFeuimwlagldneuiumnesinussgndlumsaiuayusienisiiou
nsldusstumala wasitufanssudelaneu viliAnlunsiauineeniswu
NN

Cha, Q., & Yang, W. (2022) leina1afs1d@uessuun1saaunisideu
Mwdangulagldnisiseunisaeunivfldnouiuneseyie (CALL: Computer-
assisted Language Learning) lnadinguseasd wian1swau1vinuyensideu
AMwdenguvesiieud1unsidinaluladarsawnauwaznisd oans (ICT:
Information and Communication Technology) %ﬂﬂf’;ﬂﬁ;ﬁl‘%aummmﬂﬂﬁm
v a ¥ | = a a éj = ¥ 12 & 1 1
nwensifvulaegeiuszd@nsamuintu Tnednisldgansduisange ¥ae
Usziflunansil@ouy mMeIdouansliiuin n1sldszuun1saounIwsingunu
AouRames (CALL) 1uisnsndussdnsnmlunisauiinuensifiounes
v < ‘:4' o = o
ALSeu wazilunwimeiianunsailuussgndldlunisSeunisaeuniwdangu

Taluauas



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Alimova, M., Ismoilova, I. (2024) lgfnwinisieuisnniwsingelu
WIng1devegaLuian1y Ingiiudnisiduuimameniwienan siadyan
(Linguocognitive Approach) lunisaeudsingnisainialaeinsal §an1s3de
wu31 Brelidndnudilaruduiusseninnuuazaudalddung
dwalinadoushsnsainvdinguivseansamainiu Tumstamuinee
AMwdengulaesiu ouAdunsile nswe N8 wagnsiden ibiaguladn
nsikImInsnweansiadyganyssendldlunisasuiznnwsengy
fifusgansamsenm siaLinwe s inguuestin@nulugsiufaniuldinn
8971

aquiéfd’mﬂmﬁﬁﬂmﬁuﬂi’ﬂmaﬂmiLLazmuf‘;ﬁ‘i’aﬁLﬁlmsﬂ’mﬁgﬂu
U32mAuaza 19U TsmARUNISHRILIN SIS BUNITERUITINIYIBING BAI8ITNS
aoudsUURLUY Active 3 Ps sinjaiunsinisnsaeuiidanumannnansly
ffd199fiaudfny 1wy nsldwmaluladluiensou Tran, T. T. (2013),
Zales, J. P.(2022) n15i38u3uuusIuile (Collaborative Learning) uagn1s
Usegna by ngudn19nrwiatans ¥ (Linguocognitive Approach)
Alimova, M., Ismoilova, I. (2024) it uuszdnsamasisous dnideld
ﬁﬁaf\]mﬂi’fﬁaﬂﬁaauﬁ%ﬁaL.Lazmil,%uﬁcimﬂauﬁal,mai‘ (CALL: Computer-
assisted Language Learning) Cha, Q., & Yang, W. (2022) e Wamuinus
381U Madeu waznisyavesiiouldogaiuszdninw uanaind nns
BoudvdeguuvunmsasuiiviugSouduguinansdadudnmaiaisnilsilisu
n1sigadinivatvayulunisasuasnuseqala anudlanaznisldeau
aw18anguldfung s win i3 deigunuuuasnadaluffng q w1
Usegnaliiinusslevdasansonisiauimisiiunisissunisasuluio
Awdangusioly

MFITUIFI "NFNRIUINITFTIUNITADUIVINYITINGWA8ITNI3
aoudauURL U Active 3 Ps" TinqUszasn 3 U8 taud 1) iiveviinsiaiuinis
Srunsaeunansiaiusmlututouluivnnwsengy 2) iewauinwenis



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

WAN1WIBINgY haw3) ieviusziliuanuianelalunisiSeuslvimunzause
M3sewInnwdingy Famsideiilunvunaunaiy (Mixed Method) fanis
A981T9AUNN (Qualitative Research) karn15338139UTuad (Quantitative

Research) #aiisneazidannsnaluil

1) Useunsuasnqueiiegng laun nsduniveliedndideavigy
311U (In-depth Interviews) §1U3U 5 ¥1NU kagnaUAIBEIUUULILAITIUIU
50 Ay

2) mafiususndeya diflduuuasuomesulay dasldifu
usadeyaausavilaludagiulminanusing §idedadeniusivsm
Tayadrenisiuvuasuauesulad lnslduvuresuseulatvosiia o
aunsasess U neuLUUAB AN LT wazdeyaneildanngnou
wuudeunuazgnLiuTaedaludRlifiniia awsedn sauednduuvasuna
HunneBansesivladlasneag

cs' N A a o v a N dg vo y) au &
3) Lﬂiaﬁﬂi@miﬂum’ﬁﬁﬁ]ﬁl SLUﬂrﬁﬁﬁ'NLﬂﬁaﬁﬂamisﬁﬁqﬁiUQWU'ﬁ'ﬂ]Uu

lavin1s@nunlunguuarauideniioades NSauH1UN1INTIA0UDS

<

54

LR luns9i 10C annsdallanuiediuiazaA1nunsudslasasisegly
nawifieansuld Ineviinissausan Jeyarauaunduwuimislunisimun

A A | 1% 2 o 13 = =t A A A
wseslleluriideiielinsounqunnuseiaunasinn1sfiny Jansesiianldly
11361599 UAIBE AN BANYINITANMUINITTHUNTABUIVINI BTN WAE
W saewTUURLUU Active 3 Ps

1) melngiteya lnglimainseideyansaifiionsiaaey
Aasfissmsswaauuuasua IneUssduaiuifissnsadaiom (Content
Validity) waza119t 89n5 9.9 1lasad 19 (Construct Validity) 9101 wiin
wuvaoun Ul mssnan@dinIu 5 vunsieaeu il emiAdvdni
donnaod (Index of Item Objective Congruence : 10C). Y uRsIaEeUA
AL 01Ty (Reliability) vesuvvasuniulaenaassldiunguiieg 19y
191299 50 AU wagTinswisielusunsuduiagy laeldgasduuszansueatin
2939A58UUA (Cronbach’s Alpha Coefficient, 1990).



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Tuduteyaanuuuasuauliiumsiinneilaslinzuuuedsuas
Andeauunsgiu nduiiausluguiuun i eladunisussets nns
TisreiiAsatestunisfunsefumudfguasaudadiui eatunis
WAIUINITISEUNTADUININ W SIN wieTanNsaeulsUURkUU Active 3 Ps
azuuugninlagldinandwdiadn sasendnegreinismsliazuuusiy (U
Fi3eznm,2535) inauin1slzuudsenouse 5 sz fail

FTAUANNFIALY AZLUY
tfouiian 1.00-1.50
e 1.51-2.50
Uunang 2.51-3.50
an 3.51-4.50
1nitgn 4.51-5.00
gunsaifllun1s3de

1) 3130u335 Aalasesnauituneilinda

2) gaNAKIS ABLUSWASU Microsoft office word TUswSH SPSS

¥
a Ya v a (3

5) N5LATIEN 8ONWUU WAEHAIU TUTUABUN HIF8LATIZR

Y

WU IVAIVRINANAIDE1MULLNZAT Iaguuinineidudanuninuas
WauSununienslglusinsu SPSS (Statistical Package for the Social Science
for Windows) yn1sinseniannlusunsaiinsigideyamemalianieaia uay

Fansuadnsluguvensg

6) agU lumsthiauessouisidedawseneuldsensimuandgy
fhetna maifiutoya edesiledds mslesgideya wazmsiaMsFeuns
aoudnamdinguiiensudnmnuingUsrasduazausRgniiielilddoagy
fitnuuardaruauysaiiniy



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

NAN1599Y

NTITBITON “NIIHAIUINITSHUNITAOUWIVINIMIBINYAIITNTaDU

WU URWUY Active 3 Ps” Tunouusnladnviuuuaoua1uuaziiusiusiy

Toyarumaniia wesy InsiluuuaeunuilasunsnounduniananduIu 50

90 MntudeyanlignAnnsesasdumelusunsy Statistical Package for the

Social Science for Windows (SPSS) uagthludinszvisely lneilingusyasd

Y9INN5IVYAD 1) LNDVINNITHAILINISIS sUNSARUsR NS AU T UTULS 8Ty

AWNNWBINGY 2) LieTINYENITHANIBISINaY Lag3) Wievinuszidiuanuiia

wolvlunsiSeuslvimungansden1sseuinnwdingy dall

M3199 1 waAnedguazad e wuuIngg I MIHRIUINSISEUNNTAWIY

ABINGYAILIBNMTARWTIUURLUU Active 3 Ps

audlunistidiusaalusuSey (Frequency of Classroom X | s.D.
Participation)
yulgfidusalunisdemaunieuansaufaiuluduieu | 3.76 | 1.00
YNNG Y
yudhiuRnsslududeuinausingunuiifaon 4.12 | 085
AvuAnToRUEN
yufldusulumsedunenieranssunguluduFeuion 3.94 | 0.93
AWIBINY
yufldusulunstsussunaununiléduseunngan 382 | 1.02
HaeumuidlomiiGeu
suddnshilalunmsiiduinluiudouinnunsngs 3.94 | 087
379U 3.92 | 0.08

NA1597 1) Inguszasa Jenl. WievihnsimuinsSeun1saeusiontsil

druswlutuiouluivnwsingy leedia1edy 3.92 wazdrudsauy

1195574 0.08 FeagluszAuuin



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

M15°99 2 NaAedslazd I TeRUUIIATEIY NMTNAUINTSSEUNTARUIN

ABINGUAILIBTNTARWTIUURLUU Active 3 Ps

VINWENITNANI199nGY (English Speaking Skills) X | SD.
6 | vinuwalafuiinyensyanwsanguuewiny 3.68 | 0.87
7 | vinudlaudeaiuinmsinuanwdngulnasenisiau 3.92 | 0.90
VINEEN1AUN T vR9YINY
8 | iudanusiulalumswaniwnsanguluaniunsaiiidy 3.68 | 1.04
NN1TUIN
9 | inunelafuteiausuusilasuieiuinue sy 372 | 097
NYIDINOYIBIVIY
10 | inudenufadiuiinisyanwsinguiuglassanenis 350 | 1.16
foansveviy
EXLY 3.70 | 0.12

PN Y] s v A A o o )~
NAITNWN 2) 'W]QTJigaﬂﬂ VN 2. L‘W'ETV]ﬂﬂgﬂqim@ﬂqﬂqaﬂﬂq‘lﬂﬂﬂm

ALade 3.70 Wazdiudonuunnggu 0.12 Feegluseauin

M131991 3 NaARdsLard IUTEAUUNINTTIY MTIAUINTSEUNTABUIN

AWIBINNWIIEITNTAUTIUJURLUU Active 3 Ps

AufanelalunisiSeusivivanvay X | s.D.
(Satisfaction with Personalized Learning)
11 | vihwidnftaneladunisuiuumunmsiSeusiviangaudiuay | 4.00 | 0.90

ABINS




MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

12

viudnitaneladunisusuilemmsiSeuiiivanzaudusedu | 4.02 | 0.89
AUAINNTNVDWINULBINY I WA NS INYe
ATUNBIDING

13

vunelafiuisnmsildlunsusulimungandugduuuns 3.94 | 093
Seuivesinu (Wu msldvnalulad mshiduwunihdiuyana)
VBRI

14

vinudiaufisnalasielenailasulunisuansenufniu 3.98 | 0.87
NeItuMIUTuMsteusmzauiuaLfeIn1sveInu

15

nsseusTUlvimInganiuaudesnisvewiuldiunsedu | 4.02 | 0.89
ANUABINTTLIEUTTINYEN AU

EXEY 3.99 | 0.02

AT 3) Tnguseasd Jan 3. ieviussdiuauianelalunisiseusiv
WZaURaNI S suITIN I BIsIngulneliaede 3.99 wazdrudeauuy
1M 0.02 Feagluszauuin

asu

mﬁ%’m%’jﬂﬁlﬂumimaummuizijmﬁff&L%qqmmmaz@w%mm
Tnelduvuaeuniueaulayiiu qiia esuduniesdoldlunafusiv
Toya wUUAUNIUAINE1ILARIUNITATINERUAIRTEAUADAARBY (Index of
ltem Objective Congruence: 10C) wagza1AuLd 01T (Reliability) a1y
aounuAwAntuiunguieg v uzasi dudi3eulutssndlne fadl

Y
Ya o 4

A3TUA1NITATIVTINRUUABUDINLAVaMUA 50 YA wagyiIN1sIATIvRTaya

[ ¥

Weiusielusunsy SPSS ndudeduasizvinuuasuntuludoya 3

&
-

(%
Yo

Haneausaagulaned

AUNATINN 1) NMTFEUNTARUNIYITINYWAIEITNTAWTIU TR UY
Active 3 Ps azdanalifiSouiidusiulunisldnrundaingunslusunisils we

o o a a

91U wazlougaueglited A vneats wasiiusednsamluseauiin



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

auufgIui 2) MslEIsN1saeuTIUURLUY Active 3 Ps 9ty
VinwensAndeseakaznsuidymvesiseuluuiunveimsiseuntwsengy
Ippeaiiuszanianluseduunn

auudgIud 3) N15leIsn1saouBIUURLUY Active 3 Ps azya8Lity
ANUNTERDI oS ULArAYNTanalalunITIT s uN WIS INguUe LT sUNINATN

AT TEULUUALAY TnedseauauNInatann

anUstewa

MnuanTITo7 Ifuansdiiiud mswauinisssunisaeuie
AMBINYWIIEITNTARUTUURLUU Active 3 Ps denalvifisoulifinmuinis
Afaauluvanedafidanuieides lnswdevinnsmansauanauufgiud 1)
uaznamTIlATzsideyanansliiiiuit {i3oudilasunisasuseds Active 3 Ps
fdusnlunsldnndnguitludunsils wa 81 uandeusdreiiioddny
yaadRdlofeuiuiimssouuuuduiy Semadnsiiinruaenndestuiuiin
firmseuiumsiidiusiaiasiliSeudamudilawazanuamnsaly
msldaunwildnnndstu duresaunfgiui 2) msl#insaewdfifuuy
Active 3 Ps ladanaliiTeuiiinwensAniiasies waznsuidamlas
FeoradunszmsaougUuuuiiliGouldndyaniunsaiads wagnsld
inwrn1sAndalaszilunisunledeaym Fofus adumsiannaruanunsaly
NMIAATLATIEIA YA on TS oUNWISIngy aunfgiud 3) 4enaiade
HANTENUYDMITNTADURUY Active 3 Ps #aAUNTERBT0TU kazAUNINDla
lunsiseuvesiseu Aldsunisduduainuanisdive iseunansmuiisnels
snfudlenFoufisuiunisasunuuiaiu asnndosiunguiiiiinisdeudd
JiSpuiidausamegrafuiilfiAsauaulawazauiianelaiuing sdu
nam TR uddyresnsUssgndliisnsaeudinsedunisdidm
sruvesiiFou Tasamizludvinwisingy daduinusiidesldmnudoiney
sanesu il msdimsfinvifufudietienesinansenulussezenvesnisly
FBnnsaeuluy Active 3 Ps aufiansuiuilasudsnisasulimnzauiungy

Hisundanuvainvatsundusslulusuiandsliniiuasnad s i gafy



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

NUITHVRI 53¢ Naaian (2558) @330 ASANE (2561)LazNYIU 9ANNTNE
(2562)

LONE1591999

NEYAUT aANMINg. (2562). MsUszandaldluea SEM Tusu3demenisine.
NIATNNTANY, 9(3), 23-37.

3¢ naadan. (2558). n1sUsEIliuANFInARRIRItaA AN TuL U UATY.
1158155398, 10(2), 45-58.

U ATAERI0. (2535). NMISWAILINITIFENINITANYI. NTUNN: L5afian
WIQHAINTUNININGRE.

A37350 ATANE. (2561). AIWAUINITITIUTHIUIATN1TABULUY Active
Learning. 115813n15@nw", 8(1), 34-47.

Alimova, M., Ismoilova, I., Babajanova, N., Xusanova, S., Umarova, Z., &
Kosheva, D. (2024, June). Effective practice of learning English
at universities in Uzbekistan. Features of the linguocognitive
approach to grammatical phenomena of language. In 2024 4th
International Conference on Technology Enhanced Learning in
Higher Education (TELE) (pp. 295-300). IEEE.

Cha, Q., & Yang, W. (2022). English writing teaching system based on
computer-assisted language teaching. In 2022 International
Conference on Knowledge Engineering and Communication
Systems (ICKES) (pp. 1-6). IEEE.

Cronbach, L. J. (1990). Coefficient alpha and the internal structure of
tests. Psychometrika, 16(3), 297-334.

Kline, R. B. (2015). Principles and practice of structural equation

modeling. Guilford Publications.



TEIigeEaiauiuazawingms 91 7 vl 6 wowinew - Sune 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

Nunan, D. (2004). Task-based language teaching. Cambridge University

Press.

Richards, J. C. (2006). Communicative language teaching today.

Cambridge University Press.

Richards, J. C., & Rodgers, T. S. (2014). Approaches and methods in

language teaching. Cambridge University Press.

Srisakard, B. (1992). The development of educational research. Bangkok:

Chulalongkorn University Press.

Tran, T. T. (2013). Factors affecting teaching and learning English in
Vietnamese universities. The Internet Journal Language, Culture
and Society, 38(1), 138-145.

Warschauer, M. (2004). Technology and second language learning. In D.
H. Jonassen (Ed.), Handbook of research on educational
communications and technology (pp. 573-596). Mahwah, NJ:

Lawrence Erlbaum Associates.

Wenden, A. (1991). Learner strategies for learner autonomy. Prentice
Hall.

Zales, J. P. (2022). Perpend, pair, and partake (3Ps) strategy: A
collaborative approach in teaching mathematics.
Mathematical Statistician and Engineering Applications, 71(4),
6000-6016.



WUINNTIANITUAZTTUINTINITNNNYUANLYINRDU TN
PURUUTZVIBUNAIFIUNITURNITZUINLAIA-19

The approach to managing and implementing legal
measures to assist and alleviate public debt following the
COVID-19 pandemic

&, 1

158vs waav', adad sems !, a1ge Andudl’, Jayldlans esruSveyna’,

v = o o @ ¢a T a  aa 1
VU ANNNG, VYUY WNAAIN, ENE!‘V]ﬁ YUYW, BAT LIYUNIYTNA

q

Received: September 1, 2024. Revised: October 17, 2024. Accepted:
December 24, 2024

% 1
UNANYd
av Hao % A o A a X

unAITeliTngUsrasd 1) iefnwlaymiasansenuiinduain
i AUUTEYIYUNS AT UNTTEUIALATA-19 2) W aAnwinguuied
AU AU TETUNA @A IUNTAUUNTTEUIALATA-19 3) LiBLauD
WINNIFIANITHaElTUIRTININNNgUINEYIEmEsUTIWM T AU TE YU
WAIEAIUNTAINTIZUINLAIA-19  udTeasaillunsideidnanin wuunis

a

WuBaenans leed@nwanenarsiuduiazienastusesandeyauleuny
JaymngvuneuastayauaraiAveaniigaIunIATIuaTAIAENYUAIS 9 7

a4 v
bNEIVBD

nan1T3venUa 1) Jynitesnansenuiifadulauwn Jywividu
Usegnau AsevtlienelivesUssuvulaginfiogadu Ussusulinesutiosas
nsdndenuiiugly Wudu iliAedgnvmenguuiglunndd nsie

! anuzfifenans umine1duinin E-mail: pantip2ong@gmail.com



MImngeaaiiauiuazawingns 09 7 afufl 6 wouIneu - Swneu 2567

Journal of Wisdom the Political Science and Multi-Disciplinary Sciences, Vol. 7, No 6 November — December 2024

1%
LY I

Foueyn AvnsUnnan1sastans vinanInaaes gnviliadagisznd Wusy 2)

v va A 1

szuunguueUnAnldvidved ldinsdungruneansdydife nguaneun

g7

= 1

wazmngdled wms 205 lisesiuthemdognuilunisdedaiaam daunguane
3%313’@5@’53"15{3&Jmﬂﬂa'Lﬂ?{aiajié’fﬂ’fgzy‘fﬁi@ﬂ%’ﬂiﬁiéﬁﬁuamumiaiqﬂLﬁuu,az
EiqNaﬂiwwia;iﬂuimqﬂ"i’]qa&mﬁLﬁﬂfﬂuamumiaﬂﬂ’?m 3) WUINIANNT
usa i Aulssrrundsaniunisainsunsszualade-19 1dud wasnns
manguanenluuntyaiingmaneunisasnalyg 11ms1 205 YSunseuiung
Ténguangidaemslnainds mafiuseld nmsdestuvideszaonisifndofinmn
msufudlszoren mssamil uavaduayunsiviuug nsinninduasnig
il naatuadsendiaradeinuenamalulvitusseu snasnsdu
LI NTEUTIUUTMiuenIEUY

ANEIARY: WINTINIINNYUNEY, N1TUTIMINTAY, Uservu, N1sunsszuinla
Am-19

Abstract

This research article has the following objectives: 1) to study the
problems and impacts arising from public debt after the COVID-19
pandemic, 2) to examine the laws related to public debt after the COVID-
19 pandemic, and 3) to propose approaches for managing and
implementing legal measures to assist and alleviate public debt after the
COVID-19 pandemic. This research is qualitative in nature, utilizing a
documentary research method by studying primary and secondary
documents, including policy information, legal issues, and data and
statistics from various public and private sector agencies.

The research findings reveal that: 1) The problems and impacts
identified include increasing public debt, a higher debt-to-income ratio on
average, reduced income, and a rise in job terminations, among others.
These factors have led to legal issues across various dimensions, such as
breaches of contract, temporary business closures, lack of liquidity, and
debtor defaults. 2) The current legal system, including substantive law

such as Section 205 of the Civil and Commercial Code, does not support
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debtors in legal disputes. Additionally, procedural law regarding mediation
does not adequately address emergency situations that impact a large
number of people, as seen during the COVID-19 pandemic. 3) The
proposed approaches to alleviating public debt after the COVID-19
pandemic include legal measures to amend Section 205 of the Civil and
Commercial Code, revising the mediation process, increasing income,
preventing or delaying disputes, long-term debt resolution, debt
consolidation, supporting refinancing, asset and debt moratoriums,
enhancing financial literacy and skills among the public, labor measures,
and intensifying the crackdown on informal debt.

Keywords: Legal measures, Debt relief, Public, COVID-19 pandemic
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