UNAITNIFE

'ADILINYINTITIANIT NMVINEIARTIHAPAMANINGT BUNBITEN FINTANUNNNTT 62000
ADMEAFANANT NNTINNALTIVAYAWMININGT BUNBIEDY FINTAAWUNINGT 62000
*AOUENEAARTURZAIANAIARNT NNTIVIAL TR UNNINGT UNFDA BUNBUNFDA F99IAAIN 63110
ADIENHHEANARTUALAIANAIARS NN IR UNINYT BUNBIEBY FINTATWWNINYT 62000
*pouzingnmaniuazmalulad smdnenazsmsipiumangs sunsidles Smaar e 62000
* 2 v A .

HIABUNARN BLNA: praphol.ch@gmail.com

SURSUUNAIIN: TuuAlaunau: FUABUSULNATIN:
30 WAFINIEIH 2563 29 fums 2564 30 &hrm 2564
(- ¥4 1
Uiaeee

guguuasinagndaald dfineds snuaviiman sneasesge Smdanunames Wi
rosdandntunangs FATTAndmusssnfdndnEalmanzdnsuntaimmiunaniuein i
Tagguan ynAdeiidnqUaasddsil 1) Wamnandosinisiaadieslnegmudeadasasad uugiu
UszdReans daussan dadnuoiiosdugsem Hud nazanarantinonesaping d1amng “adau ad
A AuUNdae” wazdmeiaaiien 2) Wenndnen mgaaussinoeinIaREmnIvies e Tnseman
yesznAlne uas 3) WanngemInamanTesHeyiaafies srnransdeiiymuac s fiudnenm
rnsgnrudiunnsviesfieannainasintaimmnniisnfisn lnaygaem Feddunisfasnasuauniaiail
1) NIIIUNRUAH UM UREIUIINTEdlndTefugaey 2) MIRRUINARS TN 3) 119U
FrunangsI Waz 4) NNTREMITEIININTAaTR A lgniise HAnTutiy 80,000 unAl &
snviasfleaiaduty 660 Awdl Sazuwmusnindnanmineviofio lneguegegatudiunisansng
LAZANIAENNTANNIITmUE TN uazfitaensntanataisaenladuazaen (el ud Fuled dodny

NHEIUET N19BNIUANTIANTT LaYNITT8as [ ENUAN

AsATY: Smdaninunanegs greulasnendnn e nisvisadienguem nandmsin1svisadien nsRmmn
OV WNIIARTA




"Faculty of Management Science, Kamphaeng Phet Rajabhat University, Muang District, Kamphaeng Phet Province,

Research Article 62000 Thailand

?Faculty of Education, Kamphaeng Phet Rajabhat University, Muang District, Kamphaeng Phet Province, 62000 Thailand
SFaculty of Humanities and Social Sciences, Kamphaeng Phet Rajabhat University, Measot Campus, Measot District,
Tak Province, 62000 Thailand

“Faculty of Humanities and Social Sciences, Kamphaeng Phet Rajabhat University, Muang District, Kamphaeng Phet
Province, 62000 Thailand

°Faculty of Science and Technology, Kamphaeng Phet Rajabhat University, Muang District, Kamphaeng Phet Province,
62000 Thailand

"Corresponding author’s E-mail: praphol.ch@gmail.com

Received: Received in revised form: Accepted:
30 November 2020 29 March 2021 30 March 2021

Abstract

The large-scale farming community of ladyfinger banana is located in Ban Thong Kung, Tha Phutsa subdistrict,
Klong Klung district, Kamphaeng Phet province. It is known as a traditional community of the province. The unique way
of life and culture is suitable for developing community-based tourism products. The research first aims to creatively
develop community—based tourism products in relation to local history, culture, and identity. Thus, the development are
conducted in three aspects, namely the local sweet herb crunchy cereal bar, local cuisine based on local banana farmer’s
recipes, and the travel route of tourist attractions. The second objective is to develop community potential based on
Thailand Community-Based Tourism (CBT) Standard. The third objective is to develop marketing channels for the
community-based tourism. After discovering problems and investigating the potential of the community in terms of tourism,
an assessment of the community potential based on CBT Thailand criteria. The development process was conducted as
follows: 1) planning and developing with the cooperation between researchers and the community, 2) developing local
products, 3) developing community potential, and 4) developing marketing channels. The development resulted in
increasing community income to 80,000 bath/year and increasing the number of visitors to 660 visitors/year. The highest
score of evaluating tourism potential based on CBT Standard was the aspect of preserving and promoting cultural
heritage. Finally, the project yields the development of marketing channels both online and offline including websites,

social media, in-store selling, joining trade shows and exhibitions, and selling to local retail stores.

Keywords: Kamphaeng Phet province, Large-scale farming community of ladyfinger banana, Community-based

tourism, Tourism products, Marketing channels development
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