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Abstract

Den Pa Sak Community Housewives Group, Mae Chan district, Chiang Rai
Province, produces chili paste for sale, but the packaging required a more pleasing
label to attract customers. The research objectives are to develop the package and add
value to Chili Paste products from community enterprises that are cultural heritage.
The research process involves in—depth interviews and focus—group meetings with four
product design experts. Participants consist of one researcher, two community leaders,
and ten members of the homemaker group. The processes include 1) product development,
2) distribution channel, and 3) logo and packaging implementations. The outcomes are
the product branded “GRANDMA’S RECIPES”, its logo showing the community’s and
the group’s identity, and the product labels. The new packaging is different in packing
style, size, and shape. The product developed as a souvenir is in sturdy, not easily
breakable packaging that allows a longer shelf life. In conclusion, the product is more
recognizable, and as more customers buy the chili paste products of Den Pa Sak
Community Housewives group, the average monthly sales increases from 34,800 baht
to 37,750 baht.
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Table 1 Average monthly income from chili paste product of different packages before the development

Weight per Budget per Profit per -
orage
ltems Weight Price production production production . J Monthly income
ime
batch batch batch
Larb chili paste 25 g/bag 10 baht/bag 17 kg 1,500 baht 800 baht 3 weeks 2,800 baht
|
250 g/bag 65 baht/bag 6,500 baht
500 g/bag | 130 baht/bag 6,500 baht
Nam Ngeaw chili paste | 160 g/bag 20 baht/bag 13 kg 1,250 baht 1,000 baht 1 week 3,000 baht
500 g/bag 65 baht/bag 6,500 baht
160 g/bag 20 baht/bag 12 kg 1,150 baht 950 baht 2 weeks 3,000 baht
500 g/bag 65 baht/bag 6,500 baht
Total | 34,800 baht
1 24 1 [ ]
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Figure 1 Brandmark of Den Pa Sak community product
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Figure 3 Chili paste products in glass jars and plastic bags
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Figure 4 Packaging chili paste products as souvenirs; (a) Teak box containing 3 glass jars and (b) Bamboo basket contain 3

plastic bags
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Figure 5 Digital marketing via; (a) Facebook group and (b) Facebook fanpage
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Table 2 Average monthly income from a variety of chili paste products after developing brand and packaging

ltems Weight Price Weight/batch Budget/batch profit/batch

Larb chili paste 35 g/bag 35 baht/bag 12 kg 2,500 baht 1,000 baht
55 gljar 100 baht/jar

Nam Ngeaw chili paste 80 glbag 35 baht/bag 9 kg 2,250 baht 1,300 baht
130 gfjar 80 baht/jar

Ta Dang chili paste 80 g/bag 35 baht/bag 8 kg 2,150 baht 1,050 baht
130 gfjar 80 baht/jar
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uazdnenaniuaINgugsH (Rakngam, 2016)
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faliinean (Amornpinyo, 2021)
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