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Abstract

Jin Sum Prik (shredded pork with herbs) is a local food of the Tai Lue community
in Chiang Kham district, Phayao province. Jin Sum Prik originated from ancestral wisdom
in food preservation, which involved processing pork and mixing it with local herbs, and
it is a cultural food heritage that is at risk of being lost. Mae Tum Jin Sum Prik products
in the Tai Lue community face a product development challenge as suitable and meet
the local market demands. This research uses the participatory action research concept
as follows: 1) analysis of product potential and target customers; 2) packaging development
and distribution path creation; and 3) market testing. The research results in a new
product design based on the origin of Jin Sum Prik, with a sticker design depicting a
woman in a bun wearing Tai Lue traditional dress while holding a spatula to better
convey the Thai Lue food identity. Also, the package design is modified into a zip-lock
bag that specifies the ingredients and nutritional values. The development of this prototype
packaging has three sizes. The 25 grams is at a selling price of 20 Baht per pack, the
30 grams is 35 Baht per pack with a promotion of three packs for 100 Baht, and 50
grams for 50 Baht. Additionally, marketing channels for the customer to access the
products at consignment shops result in customers’ familiarity and better recognition of
these new packaging. In conclusion, the project has led to an average increase in sales
from 2,000 Baht per month to 4,431.81 Baht per month.
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sifuufifyaesumiinsduinegumiiasdua Tnafidmen
mevinemAdeule i 3 szey A szesd 1 nawEeans
wisgngun insraznisdingrum Tnednnsdmaengugu
naw Ussdin gy Aesvinemilds uazasnsnmudiusiy
gumngN sresdl 2 dumeuniadntwnddy Judueey

Q q
'

fgpedniafivdayadiuenans nisRnEILSUEHTY 119
Ainsneiiynivesgurungaainssuy eRansonnn
winnzanuayail Fueaannsfiasisnufiiomn sond
mstdmsdanIafieatuisuRaey szemaan suLszan
Hasld naanannisRamsssfunausiaciunen svasil 3
msaqUnaLasdETEUnITIde Sefavendantafiuliays
agaduszuy ﬁmimzﬁm?mmnﬂﬂ%ﬂ (Kaewthep, 2006)

NIUUSLANVINNTIRATA (Marketing mix)

Kitiburt (2007) NA1918IUUTEANNIAITARIA
NN ngUsTaNdinTuFadadusumieduifaaiuees

a e A (v a A
.‘ ']"I‘i’él"‘l‘i':!‘-?f:lLW'ETﬂ"IﬁWWH"IL%\?w‘HYI

A9N19 NM3AANATIAT NITRIABNNTAANR HART DT
\EuRUNY UaLsTUUNNTdRdmsng Befinnsasnuuuifield
dwsumadndenguiualneiidissnis dalszmmisnnanann
Usznaudiag

1) WARADTH (Product) Mune e AW U3N13 AINAR
vdansdnsihinauededuilag shnianainezdinal3ings
WARTTT R aenndesiuAFasnisraviuilnangs
Wananaegiane guanlfinagauaaialagnisamiig
wandnTina i AL aBeed uazihdioiaueunzan
U%’uﬂ’gﬂgﬂLLuwmwﬁmﬁ’mm’Tﬁﬁmmmmmumn@laﬁu

2) NMFNMUATIAT (Price) YNN8TNN1INTMUAYAAT

dlugUuunresin@dn nstmuasIA1Led

ET)

VDINAAT T TD
nanfuisissiues st e dngUsraAeesians
1 NanuaTIAiefaIn1sinls ieegdauATaIRaIA
" A a2 o 2 4
vaauhvneedean dnvviectinagnsiunisnsianiiag
yintiifanisgansuainaamdmansuazaegrugudeiniy
AaNA B grenFUSUTAIBIUTIT A AR 3 n e
dnesonisterefuilng Tnssuduawe 25 ndu 51a1 20
UM 2HIA 30 N3N 59A7 35 UM UarEHIA 50 N3N 91A1 50
um
3) n1a9a9mHg (Place or distribution) YNN8t 384
Adl A dl 4ﬂ| % a o/ o v a = ¥ o 1 o/
nfitiieinasuinenant e ngnaansegammiia U
AANA (FA 2BINNNTITIMHIBAWAT (Channel of distribution)
Turawnessmamain “widn eamnsaniaguniannin’
waznnalad iefiugesmnenissmineduintinuiuslnn
Tnems
4) NIFUFZHNITAATA (Promotion) MHNET NTvUIY
a ! 4 ! v o oo o oad Aa
nsfnfafaassendeiTaduyene (uAtn1sinansas
vanliguslnansnuifeafiunfndoeifianents n1saasss
NNTARIPRIAIAIRAANATY 4 B0A 1FUNINTRIBNTHNITRIETH
n13ma1n (Promotion mix) (AuA n1sunelaetiwinaiueng
(Personal selling) ey winemnedsswuiug@slnanss
WalauaeAuAdainitnnsduadunisnainiifdasnile
usislAnTE9ege nslamwon (Advertising) mnedls JuULYD
ns9eRuienisanainnsnann InailFendesoyanalu
nssauevEadasunsne widunnstidelauanlszam
#ing 9 N19E9LEINN19278 (Sale promotion) viNele fi9nTau
vimtihiigaenszduliifnmanndenistusinguii dunisgas
winemtunnseneduin Aenssunissas@unisng Thud nns
uaNEBIFaBge NMauanaUes nstiussuan nslduaawd
~ ¥ @y v v o g
Weouandudn udin uaznisiiinauaznisuszenduing
(Publicity and public relation) N5 Wita HunnsHiLauanAns o
dl 14 ! = 4 Adl Y o/ L4 !
filsifmenisaneduanesdnisiiliunadseloml douns
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Uz duiug Munefensdnnanegnananidufianssniie
aEviAARvEsn N TiR Tuneflesddures Altay et dl.
(2022) wudndondseann1enIsAana EuNI AL
NNNITARIA (FUA 37A7 (Price) TU?TN%’% (Promotion) ﬂmu‘ﬁ

@

(Place) Hu3Tan (People) N92U2NTT (Process) LayadALaznaLl

G

NWNILANIN (Physical evidence)

N1988NLULABINIINISIAIIRUHIY (Designing
the distribution channel)

N199BNLULABININNITINTIAHIY NN N9
siadulaldan MEeRmuAsnsrdeteanen1saamsing
WMHIERNAUNARS oW (Berman, 1996; Rosenbloom, 1999) Tag
Aargonerninauridmaandsil 1) szdunisuinisiignan
$89n13 11 BavEaUsNnlun1TReEe SrasinaIn1sTesL
AWA AHAZAINTHNNTNTE ATTHMAINAATETBIRUE UaY
uAmAaRNEN 2) dngusravfiasdasnnsniadadimingi
FanAdeILIRgUsTRARILNITAaIA FadNARSTT 5180
NITAILAINNTITUNEY UATTENVNNNITIATINUE UREADAARDY
ALTDTINAAINANHLIBINAAT T NAAIALNEN N1TUIT
AANITUAZAILATEFNT UAS 3) NINNVUANNIABNYBNTDINN
TAgRIN9 U TLNVILAZSTUINIBIAUNAININTARTA 123
WINIHYY FINUINY VEDFUNUENER

wansouaTuisi AT AR ouTiostn uans
BNANBOIFNWATEIR Qﬁﬁfyfyw”mﬁu uaziiufian1seunmdn
FRRNAINNINARSTA FIHSIHIUILAZ A HR ANV ATET BN
FBaNnITTAsIINgABiin WeRenssnandasiiinaes
Aannsuazanyoaswantodadunaasoeianmalsaam
gpasandelE nadenTitewnedasninedHaudean
warl¥azezinanwmaaiwmadeniivmnzan fodu nns
Fadmirenandomiusisuaudanin F9liBnsdndming
T 2 gUuuy fie 1) gaamnanisdndminenInss Ae fuan >
Aualna win nsdnsminanAniod wanuansRufi il
Tannasing q 2) nadpdmmhenisdenniiosziu Ao §uan >

v v

fFnuan > fuslne u ﬂﬂﬁNﬂﬂ“ﬂﬂﬂﬁ%ﬂu‘ﬂﬂﬂ"ﬂ’ﬂ\?Nﬂﬂ?‘uﬁm%u
upnannfifadenlinagninisdadimieunuiionass &
\inunnanazanendndost i gi#uanidanassudalae
farainan3udintudrnaudiinfid asnndnius sy
nnsdandatuAans uazdadimiteanns iuiufigurulng
Wes warnisnszanendninsianngnanUgiuilnanis
dudddn uwazindinanan S9iHARITENITATLAN
wazguanisdndmine ifazaanuaziianzaniuauines

fian1g

a e A (v a A
.‘ ']"I‘i’él"‘l‘i':!‘-?f:lLW'ETﬂ"IﬁWWH"IL%\?w‘HYI

AsLa3as (Storytelling)

ANTWANHITUTZNGEEI9 A1TUBALAIAIINS
Fin9 7 ﬁm@mﬁqqm@ TrgnstnemearmaIIaTeTEmINg
(Dahlstrom, 2014; Martinez— Conde & Macknik, 2017; Green et al.,
2018) Tdnazdunisdtess andszaunisainisnifiugin
Beefieude Uszivle viipannsaassd wiaennnisine
nrseuiideasiduinuzuuau §iaas yanatui
(Prommanee, 2011) TnafidunaunisianEacan (Yanprateap,
2007) §isf naruaTeLRATesEsTianden Tneatannann
Uszaunisolluiie 3673 gRtlygn AINIEE RENTTN
Uszndl EodmnasanrasEiosdu nstmuauimde
A15A02890389 (Theme) fvuAFIazAT WazsvtaiEasl
WREEN N199791AT9ERY (Pl § 3 dau (Hur quéuﬁu
(Beginning) 3ANAN4Ens vidaqafidanainudvdatigm vwis
qaefanfes (Middle) LLmqmw%@m@mmmL%m (Ending)
(Robiady et al., 2021)

AOTRANSOI AN
MuRgRulasarnihis

qu%ufm?iy@LLmﬂfojuﬁﬂw%mLmjwmLﬁuﬁﬁ@mfﬂu
MmN ANFUATERNUULNART D9l BN ANy alannnsn
FmigAndn Fannanetinmng wasHaRAuETIIaIMaNs
wn uaz(FSuAagEnInIaRmI NI dRding
nasEanARTouT nnsadneEnsTuINaRTaiThinaue
arsiutnasfifuendnuoiuazlidnlas Talasnilan
FoHfTBINInITRAIANN ST TIRNAINTY

R TR e NI R R I P
yuunananinigenanainiildussginannliinauaziin
guasansansauss sfinussgioeiligUuneesiifslag
w ilpufTiemnisinenneegsuesy nanlaunausssiont
anaduiiinesdadnmliftuasnauinfesnuun iy
yinlinndnuoiunnandomigfinnnsgmuasdyarmanay
usilsiuRadiyunnanan Tngsandhuussgiosisons i
2 uwise 1 we9 BufiuntaRsyaaduiuazinivane
ANELATE S8 THaBURDUNNTIAN-NHAIAN WA 2565
WRABIFIOHAL 3,750 LW FURgUIE- WA ARNNE WA, 2565
IAgIfanaL 5,000 UMW REUFUINAN-NNTIAN W.A. 2566
\wAgLAaway 10,000 Um ﬁy’ﬂﬁmﬂfﬁﬁﬁuﬁumu%@?u
{HEUNNTIAN WA, 2566 ARIINNNTI M RWAT THITLER
Audndunan
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ﬁjﬁﬁzﬂ@mﬁLLN’Gjuﬁwﬁﬁw%ﬁiﬂﬂfﬁLﬁﬁumﬂmﬁ
NANDTERAN BB BIH IR THLEAIARET BaLTinnng
LWNLfo”mwwmiﬁwwi’mﬁwefﬁwﬁmﬁmvﬁlﬁuﬁﬁfé’ﬂmﬂ‘ﬁu Tosdl
4 28 . P Y Y
%2 Jutnin 1ugeene Budufenseduannufiainimaaed
o v 4 ) X 4 o
m.;mLummﬂLﬂummmaﬂmmﬁqummmw@ﬂfugﬁm
wiew Usznauiugluuuiindenlleesussqiasivivh i
finarnsanduAuasidntef@a inainnatenguuintu
WBNIINNGNYNANFNTIINEINARTUTARN W DIN DDA
UBNAINHEIFINAADYDAVIUNIBDIN N DD (AT ANT 1
Uszannisanas 5-10 Tnangugnénbmii Bmaaedonansdios
I TULEANANELATE 8B a9HN Tiasau[HnAuNIEe
s nsdnasstesnsaanlaiiuans (3 luaainandi
Y Ra NS BN UAT AN AN HINASS
Wn19HARann 1 AsIsadUai 1iu 3-4 Asasiadlnng

HANSESYIUBARLAITHEI I
Aa9N15 U AL RUURS

NANTENLSURIANUAS TIMUETTH

TR UILTIIAWTURLEZ1EUNIIN1TINNY
Sutwanvin A mdnngan 1 gues Tiud ngadamaa
gt pIEN

3

AsendnivAINdIATY289N1TeRINEa T T MU T

snawsnan lnefnanuazfifiendoeimnadntauas

auzifgafufiauisnadese Fuarrasanndns o 9
gﬂLLuuﬁLﬂummgmmﬁﬁu Aoz AEARA RN TR U
HARS DT DTS T UUNN WS NTLEMSTANTS Learning
platform Fnsonl¥ens THun Community practice A8n19A9

References

ATNINIBIGATANARUNDAIINTUGIH ULazN1TUTUIRYY

v
a o °

quuuuionInAnAsTou (Re-branding) Bnvisansnsasmam
Huypuniananatneiteiietsyneuntafarsanlinsdmn
samsiell uanainfideainisaasieuinnsaatinnis
asfAssuasdnanmiunisudnadaniauasimiinfidy
\wilarAvennanszuaunIainEndmau 2 au Seyanainani
N19INNTEUMNTATe U TRNsuULR AT Tae e
sanfiuAnuaz dsiausunzlunseenuuunaza3nonssd
uss9AuTTinsstuAsdiasnisaesnatn Juilna uae

Aamiagnen nelinnsanivnusdnssiaiies

NANTENUAMULATHFATTEAUTNYY

ﬁmﬂmﬁlﬁﬂmmamegﬁ@ﬁﬁﬁummm Tneiy
T-_l@@ﬂﬁﬂ@ﬂﬂﬂﬂﬁ?%u‘éi’iﬁmeﬁﬁ@@ﬂLLUU"V’]ﬂTﬂﬁ\‘iﬂﬁﬁ‘i'mLﬂu
SuazHNIEENE N 48,750 U Anuudnannigifs

Ypeaz 48.70 wananianulisanay 64 anssanunenduig
gumitasanndiuyunisndaiasaiunanannie iy
vidavinsdu TnofFsunauszlumilnansedio inunanstumi
FIgwan 91 view Azl Kenge Smeneiileny uasiiu
218033957049 e f3unadszleninnedende ¥nves

NARNN T

a A

AIRNISNUSEnA

IuAde RS untsaluayuItyszuIdMann
wAnendenziennialilasenis 1 ane 1 gueueiangas
Neyey1viaail FCe5011

Altay, B. C., Okumus, A., & Adigizel Mercangdz, B. (2022). An intelligent approach for analyzing the impacts of the COVID-19

pandemic on marketing mix elements (7Ps) of the on-demand grocery delivery service. Complex & Intelligent Systems, 8(1),

129-140.

Ampansirirat, A. & Wongchaiya, P. (2017). The participatory action research: Key features and application in community. Journal

of Humanities and Social Sciences Mahasarakham University, 36(6), 192-202. (in Thai).
Berman, B. (1996). Marketing Channels. New York: John Wiley & Sons.

Bond, A., Palerm, J., & Haigh, P. (2004). Public participation in EIA of nuclear power plant decommissioning projects: A case study

analysis. Environmental Impact Assessment Review, 24(6),

617-641.

Creighton, J. L. (2005). The public participation handbook: Making better decisions through citizen involvement. USA: John Wiley

& Sons.

a e A (v a A
.‘ ']"I‘iﬂ"l‘i’:l‘-?f:lLw@ﬂﬂﬁwmuﬂhﬁﬂwuﬂ

s

15 Uit 1 HN9IAN - AMIAN 2566

(]
=h.




> ABC JOURNAL

Cohen, J. M. & Uphoff, N. T. (1980). Rural development Participation: Concept and measures for project development committee
center for international studies. USA: Cornell University.

Designated Areas for Sustainable Tourism Administration (Public Organization). (2018). Chiang Kham Tai Lue cultural tourist
community. Retrieved December 6, 2022, from: https://cbtthailand.dasta.or.th/webapp/community/content/43/.

Dahlstrom, M. F. (2014). Using narratives and storytelling to communicate science with nonexpert audiences. Proceedings of the
National Academy of Sciences of The United States Of America, 111(Suppl. 4), 13614-13620.

Green, S. J., Grorud-Colvert, K., & Mannix, H. (2018). Uniting science and stories: Perspectives on the value of storytelling for
communicating science. Ottawa: Canadian Science Publishing.

Kaewthep, K. (2006). Characteristics and research for area-based. Chiang Mai: Wanida press. (in Thai).

Kitiburt, W. (2007). Development Thai Leau community products, Doi Saket district, Chiang Mai. (Research report). Chiang Mai:
Chiang Mai Rajabhat University. (in Thai).

Martinez-Conde, S., & Macknik, S. L. (2017). Opinion: Finding the plot in science storytelling in hopes of enhancing science
communication. Proceedings of the National Academy of Sciences, 114, 8127-8129.

Phayao Labor Office. (2022). Enhancing, protect, and quality of life of non-worker in Phayao provice. Retrieved March 6, 2022,
from: https://phayao.mol.go.th/labor_statistics. (in Thai).

Piyachan, P., Pattaranukrom, P., Samukkethu, S., & Kamonsirisakul, H. (2020). System and mechanisms development to drive
Community Based Research (CBR) in Bangkok. Romphruek Journal of Krirk University, 38(1), 51-66. (in Thai).

Prommanee, P. (2011). Storytelling technique. Retrieved January 6, 2022, from: https://www.gotoknow.org/ posts/456068.
(in Thai).

Robiady, N. D., Windasari, N. A., & Nita, A. (2021). Customer engagement in online social crowdfunding: The influence of
storytelling technique on donation performance. International Journal of Research in Marketing, 38(2), 492-500.

Rosenbloom, B. (1999). Marketing channels: A management view. Forth Wort: The Dryden Press.

Rowe, G., & Frewer, L. J. (2005). A typology of public engagement mechanisms. Science, Technology, & Human Values, 30(2),
251-290.

The Princess Maha Chakri Sirindhorn Anthropology Centre (public organization). (2022). Ethnic community: Chiang Kham Tai Lue
(Chiang Kham district, Phayao province). Retrieved December 6, 2022, from: https://www.sac.or.th/databases/ethnic-groups/
ethnicGroups/97. (in Thai).

Yanprateap, T. (2007). Non-fiction writing. 12th Edition. Bangkok: Ramkhamhang University Press. (in Thai).

1 3/ ' 1 1
.‘ 15HISAFLLND TSN BHUILTIN WA 91 15 Q1iuyl 1 NnS1AN - HKIAN 2566




