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Abstract

Lak Roi sesame rice crackers, Nonthai sub-district, Nonthai district, Nakhon-
ratchasima province, was merely recognized among the local customers. The research
study intends to develop media that communicate with broader communities and
promote Lak Roi sesame rice crackers brand awareness through participatory action
research conducted by communication academicians and community entrepreneurs.
The processes include 1) Studying the context of Lak Roi sesame rice cracker entrepreneurs,
2) Collaboratively constructing Lak Roi sesame rice crackers identity, 3) Communal
consideration of media design for Lak Roi sesame rice crackers, 4) Creating the media
for Lak Roi sesame rice crackers, 5) Enhancing online marketing skills for Lak Roi
sesame rice cracker entrepreneurs, and 6) Organizing exhibitions for Lak Roi sesame
rice crackers with the entrepreneurs’ collaboration. The processes intended to create
the online and offline media that show the product identity, and to run workshops for
online marketing to enhance the skills and expand the customer base. Consequently,
the media to communicate Lak Roi sesame rice crackers emerging from the project are
the logo, the packaging, the label, the paper label attached to the top of the product
package, the poster promoting Lak Roi sesame rice crackers on the Facebook Page,
the video clip advertising Lak Roi sesame rice crackers and the product photos.
These could add value to the product as well as raise brand awareness. In conclusion,
the project leads to an increase of 50% in Lak Roi sesame rice crackers sales, and
a monthly profit of 30,000 Baht, generating more income and developing the

community economy.

Area Based Development Research Journal Vol. 15 No. 1 pp. 43-55
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Figure 2 Production process of Lak Roi sesame rice crackers;
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(a) Mix the ingredients together, (b) Steaming and (c) Drying
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Figure 3 Media of Lak Roi sesame rice crackers; (a) Logo, (b) Packaging and (c) Vinyl banner
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Table 1 SWOT analysis of Lak Roi Sesame Rice Crackers

Strengths: S

Weaknesses: W

1. There were a lot of flavors for the customers to select; the
brown rice flavor, the pumpkin flavor and the Pandanus leaf.
2. Lak Roi Sesame Rice Crackers has the story as the first and
the only one rice cracker product in Nonthai district for 25 years.
3. The raw materials and the labor were in the community.
4. The product had new flavors. Moreover, the colorful colors;
the yellow color from the pumpkins, the green color from the
Pandanus leaves and the brown color from the brown rice, could
well attract the customers.

5. The product was not much expensive then the customers
decided to buy it easily. In addition, the product is suitable for
all customers.

6. The product could be stored for 3 months.

1. The product was not well-known as there were not many
channel distributions; the shop in the community, phone called
order and Line application order.

2. The product had no label so the customers did not know how
to preserve the product.

3. The logo and the packaging were out of date.

4. The entrepreneurs had no advertising media.

Opportunities: O

Threats: T

1. The consumers turn to consume more healthy products.
2. The consumers turn to but more community products.

3. The consumers more use online sale.

1. There are a lot of similar products in the market.
2. The product could not be much produced in rainy season.
The reason is that it must be sun-dried unless it will be moldy.

This affected the late production.
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Figure 4 Brand of Lak Roi sesame rice crackers
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Figure 5 Label of Lak Roi Sesame rice crackers

Figure 6 Package of Lak Roi sesame rice crackers
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Figure 9 Video Clip Advertisement of Lak Roi sesame rice Figure 10 Video Clip interviewing the owner of Lak Roi sesame

crackers rice crackers
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(a)

(b)

Figure 11 (a) Paper label attached to top of Lak Roi sesame rice cracker package and (b) packaging of Lak Roi sesame rice cracker
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Figure 12 Vinyl banner at the front of Lak Roi sesame rice crackers shop
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Figure 13 Lak Roi sesame rice cracker Display, Central Plaza Mall, Nakhon Ratchasima province
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