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Background

Noen Hom Subdistrict in Prachinburi Province, Thailand, is a rural community nestled along
the foothills of Khao Yai National Park. The region boasts a rich biocultural landscape, encompassing
both natural resources and vibrant cultural heritage. Its cultural capital includes traditional knife
forging, herbal processing, angkalung musical instrument craftsmanship, and unique agricultural
practices. These elements provide immense potential for developing immersive and creative tourism
experiences. However, the community faces socio—-demographic shifts, notably an aging population,
economic vulnerabilities, and the decline of intergenerational knowledge transfer. This research
responds to these challenges by exploring a creative tourism framework rooted in local cultural
capital, aiming to promote active aging through a participatory process.

Objectives and Methodology

The study set out to design and implement a community-based tourism (CBT) model
that leverages the cultural and natural assets of Noen Hom, while promoting health, engagement,
and self-worth among elderly residents. Grounded in a participatory action research framework,
the project followed a seven-phase methodology:

1) Cultural Asset Mapping: Identification and documentation of tangible and intangible
local assets.

2) Development of Tourism Routes: Co-creation of tourism circuits highlighting community
wisdom and lifestyle.

3) Infrastructure Readiness: Upgrading physical facilities and improving service capabilities.
4) Pilot Route Implementation: Trial operation of planned routes with controlled participant
groups.
5) Tourist Engagement: Hosting actual visitor groups to test and refine offerings.
SUSTAINABLE é,,,ﬁ 6) Service Evaluation: Gathering feedback from tourists to improve service quality.
DEVELOPMENT "'cm:"'ALS 7) Dissemination: Use of digital platforms and social media to promote the initiative and
scale up the model.

BO0D HEALTH l:lfl!lNT WORK IINI!
AND WELL-BEING ECONOMIC GROWTH Community members, particularly the elderly, were involved at each stage to ensure
/| 4

relevance, ownership, and sustainability.
Key Findings and Outcomes

1) Transformation of Elderly Roles. Prior to the project, many elderly community members
lived in social and economic dependency with limited social roles. The intervention facilitated a
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significant transformation in their status. From passive observers, they became cultural
leaders—demonstrating traditional crafts, cooking local dishes, and guiding tourists along
newly developed routes. Their participation grew from 40 to 80 individuals, with half
assuming leadership or facilitative roles. This shift provided a new sense of purpose and
revived social identity for the elderly.

2) Economic Empowerment. The economic benefits of the tourism activities,
- though modest, were meaningful. Elderly participants earned on average over 500 Baht

- o per visitor session through services and product sales. While not a primary income source,
this supplement helped reduce family burdens and boosted self-esteem. Fourteen local products—primarily herbal-based goods, handicrafts,

and eco-friendly souvenirs—were successfully incorporated into the tourism offerings, adding economic diversity.

3) Community Infrastructure and Capacity Building. Six sites within the subdistrict were enrolled as community tourism destinations.
One of them, the multipurpose pavilion at Wat Naprue, was fully upgraded to host tourist and training events, including workshops on artificial
flower crafting. In response to infrastructure challenges, the local municipality initiated improvements, including plans to construct two accessible
public toilets under the 2026 development budget. Training programs for tourism service delivery were organized, covering local guiding,
basic hospitality, video editing with CapCut, and photography. These upskilling sessions led to high visitor satisfaction scores, affirming the
quality and professionalism of the services offered.

4) Establishment of Sustainable Structures. To institutionalize the initiative, the community established the "Noen Hom Community
Tourism Club," structured similarly to a village administrative committee. With dedicated roles for culinary services, hospitality, finance, music, and
overall management, the club set four-year operational terms. Advisory support came from local government authorities and King Mongkut's
University of Technology North Bangkok (Prachinburi Campus).

The club has since actively promoted Noen Hom as a creative tourism destination at the provincial level. It has welcomed educational
and cultural exchange groups, such as faculty and students from Singapore Polytechnic. Such engagement demonstrates both the project's
scalability and its relevance in broader contexts.

Discussion and Implications

The results demonstrate the effectiveness of participatory creative tourism as a tool for community revitalization, particularly in aging
societies. Through inclusive engagement, the project managed to:

1) Bridge traditional knowledge with modern service practices.

2) Transform elderly residents from dependents into active contributors.

3) Promote sustainable income generation and community pride.

4) Build community-based organizational structures to maintain and scale tourism development.

These outcomes align with global frameworks on healthy aging and inclusive development. Moreover, the integration of cultural
sustainability and economic empowerment positions the project as a model for similar rural or ethnically diverse communities.

Summary

This study contributes to a replicable, community—-driven tourism framework that fosters active aging, strengthens local identity, and
addresses socio—economic vulnerabilities. It underscores the value of using cultural capital not merely for preservation but as a living, evolving
resource for sustainable development. Continued investment in community capacity, infrastructure, and intergenerational knowledge exchange
will be vital for long-term success.

Keywords: Prachinburi Province, Creative tourism, Cultural capital, Active aging, Aging society
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Figure 1 General characteristics of Noen Hom Subdistrict, Muang District, Prachinburi Province; (a) Community boundary map of Noen

Hom Subdistrict, (b) Settlement landscape of the community, and (c) Agricultural landscape of the community
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Exploration and documentation of cultural
capital for creative tourism development
Step 1: Design and improvement of tourism sites,

Step 2: Development of community-based products for income generation.

Step 1: Survey and compile a database of tourism resources.
Step 2: Identify and assess cultural capital within the local area.

Develop creative tourism routes and
activities

Enhancement of tourist attractions and
service quality

Pilot testing of tourism routes and
service delivery

Welcoming tourists in a real-world
setting

Evaluation of tourist satisfaction

Data collection and dissemination via
application platforms and online media

Figure 2 Implementation process of creative tourism based on cultural capital to promote active aging in Noen Hom Community

Figure 3 Survey and compilation of tourism resource database in Noen Hom Subdistrict; (a) Interviewing and surveying tourism

resources in collaboration with local administrative organizations and the community and (b) Physical survey and data collection of

tourist attractions using Unmanned Aerial Vehicles (UAVSs)
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Figure 4 Locations of tourist attractions and community enterprises in the area recorded by a Geographic InformationSystem (GIS);

(a) Locations of tourism resources within the jurisdiction of Noen Hom Subdistrict Administrative Organization (Noen Hom Subdistrict),

and (b) Locations of tourism resources within the jurisdiction of Ban
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Figure 5 Community participation in the development of tourism routes and creative tourism activities; (a) Group brainstorming

activity, (b) Presentation of creative tourism routes and activities, (c) Tourism route 1: Spiritual enrichment and scenic local life in Noen

Hom, and (d) Tourism route 2: Well-being and local wisdom exploration in Noen Hom

Uit 17 aliuf 2 wwnew - Rgunew 2568

= e A as ¥ P
.‘ 1515 ITUND TSN MU ITINUA




> Area Based Development Research Journal

163

5095UN19i0afiEn AeUFURIANgIaNgAINUMIAANTS
apnuULBsEaninEnssH nMasuadasiauladnsanlasinis
Tagfurindnun 819198 Anmnanndissnisitessnuuulag
Tienlidng fntadamadonlaligindanlasensiondn
anuiiiuundsioafigaguenluguuouasisay wasl
sulszanamesmuasiunissulye Sfauladnsanlasnis
6 LB1Ine A3MN5497 1 (Table 1) TurA 1) dautdn 2) mupssia
unfFauazaaiagnsutinuunie deagluaansguaneg
wALaduatinee 3) gud 3 o deagtunaiuguanes
wFLasnuatinukngae 4) diuned 5) gudiEeuin1ainens
afil 4 uaz 6) 3nunestioutides aniwin [ussumssviaaien
Fanwit 6 (Figure 6)

AFLUIUNITBBNULL HANEAeyfunisiiaanson
YDIYHIIURLANNABINITABNF1VDIAUA (Baiannnnsfinen
Andisnauiliaes nstineziilienans nasdmun
WUDSIMNEaNTReNTsH N13TEANAIHARTIWYelE 1wl
ilmann {liAuidn JiEfuioanddenne srnduaguisziu
pandiasnIsiflenanuunsieaziBenduanysol tazas
wasuniseanuunudidessiuiiiei luduumenig
N1998NUULUSULRNIEATN KANITDENLULAIAINT 7
(Figure 7)

T 2 MWW ARSI ReaE s e T

MINRHRR DT UAz NS DB R IRgUsvaed
iempUauBNsANABINITasnYiafiuafansunaz
wandouian e WilyaAfindagnszuaung 3 dumeu
Bxann 1) m'ﬁﬁmuéqmmquLﬁ@ﬁwuﬂ@TﬁﬁmuﬁmLﬁm
denifie udesaunigsruazuuui AN danind 8
(Figure 8) 2) nsRinaussnMsulagUNARS nTaumRBLEEs
AswEongniaiinguaiaaiien Usznaudin (1) wansosi
ngnanuing [Hud nevinayasming awsdasulng ayman
gnilszAu AanIwdi 9 (Figure 9) (2) WansTouingaanmns (ur
syl nosdiauannlng Uandis fanamd 10 (Figure 10) uag
3) MIRAUINARTWTIUTLINARINTINIINIRALEITHENR
gnadundnsineinguussauanussuasinesiieed HH [Hun
nanliisziug [von e Gl danmil 11 (Figure 11) Taa
Fadamsherisluguunusodled o undendanis s uas
Wgosnseanlafiazaantuniadnfessinvesiieuas
Hanlavialyl

4. ASNARBULANNISUAT NS IILENTS
ANFVARBLIANNILAAINTTNYIBAYT AmuaANgy
snstnafiuananalasinimnes HassuaTastuguuy

Table 1 Summary of project locations, site managers, and key tourism features of project participants

Order Location

Owner of the area

Tourism highlights

1 Wat Napru, Noen Hom Subdistrict,
Muang District, Prachinburi Abbot of Wat Napru

Province

Phra Kru Sukonthawachirak Hun,

The temple renowned for its meditation practices, served
as a center for meditation tourists and a training venue

for the craft of making handmade flowers.

2 Non Water Reservoir and Ban
Napru Community Market Public

Utility Area Municipality

Mr. Bandit Daengsiri, Mayor
of Ban Napru Subdistrict

The community recreation area, offering beautiful scenery

and serves as a marketplace for local products.

3 Three-Generation Center, Ban
Napru Subdistrict Municipality

Public Utility Area Municipality

Mr. Bandit Daengsiri, Mayor
of Ban Napru Subdistrict

Ample parking space and restroom facilities, capable of
accommodating a large number of vehicles and hosting

tourism activities for elderly visitors.

4 Wat Noen Hom, Noen Hom
Subdistrict, Muang District,

Prachinburi Province Noen Hom

Phra Kru Phallad Praphatsorn
Kaewdee, Abbot of Wat

The sacred site of the community with a Buddha history
garden and a pavilion in the middle of the water, making

it an important tourist attraction.

5 Agricultural Learning Center, Moo
4, Noen Hom Subdistrict, Muang
District, Prachinburi Province

Mr. Sumpan Champhathong,
Village Headman of Moo 4

A comprehensive agricultural learning center, focusing on

herbal processing and agricultural techniques.

6 Pa Oi’s Golden Roll Shop, Noen
Hom Subdistrict, Muang District, | Homeowner

Prachinburi Province

Mrs. Amphon Wongkaew,

Award-winning local products, where tourists can

demonstrate and try making traditional sweets.
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Figure 6 Current conditions of the areq; (a) Wat Napru, Noen Hom Subdistrict, Muang District, Prachinburi, (b) Non Water Reservoir

and Ban Napru Community Market, (c) Three-Generation Center, Ban Napru Subdistrict Municipality, (d) Wat Noen Hom, Noen Hom

Subdistrict, Muang District, Prachinburi, (e) Agricultural Learning Center, Moo 4, Noen Hom Subdistrict, Muang District, Prachinburi,
and (f) Pa Oi’s Golden Roll Shop, Noen Hom Subdistrict, Muang District, Prachinburi
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Figure 7 Designs for developing creative tourism sites to cater to the aging population and generate income for elderly groups; (a)
Development project of Wat Na Prue Tourism Site, (b) Development project of Na Prue Reservoir and Community Market Tourism
Site, (c) Development of recreation area to support active aging through community-based tourism at the Three—Generations Center,
(d) Environmental improvement project of Wat Noen Hom Tourism Site, (e) Development of community agricultural learning center at
Ban Noen Hom, Village Headman Sampan's House, Noen Hom Subdistrict, and (f) Development project of community-based tourism

enterprise to promote active aging at Pa Oi's Golden Rolls Shop

(a)

Figure 8 Community tourism logo of Noen Hom and its extension toward community branding; (a) The logo of the Noen Hom

tourism community, (b) Application of the logo on souvenir products, and (c) Use of the logo for community promotion
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Figure 9 Sample products from the Herbal Group; (a) Andrographis paniculata herbal soap, (b) Citronella spray, and (c) Aloe vera

spray and soap

PACKAGING

Figure 10 Example of product development in the Food Group; (a) Fermented oyster mushroom sausage, (b) Bamboo shoot snack,

and (c) Herbal crispy rolls

Figure 11 Sample products in the Decorative and Bamboo Furniture Group; (a) Bamboo vase, (b) Artificial flowers, and (c) Agarwood

incense wood
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Figure 12 Community participation in the development of tourism routes and creative tourism activities; (a) Group brainstorming

activity, (b) Presentation of creative tourism routes and activities, (c) Tourism route 1: Spiritual enrichment and scenic local life in Noen

Hom, and (d) Tourism route 2: Well-being and local wisdom exploration in Noen Hom

. - o o
LEUNIIUAEA9NTINATVIBUARIUAAIFINING 13
(Figure 13) wardfansanniaviaadion aell 1) BeTanasdngers
MireaIngen Ann1Tsensrinundae andusirdenings
WudBeuasgRvienigue 2) fanssd 1 neassimesdiou
axulng M3nmesdiauiindes 3) Aanssuil 2 asewinfiew
wnzfinunein Anguinaziinneng 4.0 4) fanasud 3 inass
vimimenlinguan fgndBuuslanmsnn 5) sinsuusenim
ldl ¢ v a v 9/ 1o/ o/ -4
819119 g Bengniaineasgmnilumen T najduius
& o o P VSR
gunsuansiintmlnefgoeng uazamnasintnidfionmens
(W) uavinfanIsnfaudBeuin1sinEnsyNrRNeN
pafl 6) flanaandl 4 neaswignuszauasulng 7) fansas
71 5 naspwinayaRuing 8) iansanil 6 niaassvinaunmie
uazaHNANTT U3senAn1avihiansan iudususinyieefien
ASNINT 14 (Figure 14)

6. n1sUsTIANNANIS LS ANSAUNIsviaadian
MIUTAANANNARTINIBIINTTALI999IWI 30 AN
fidindanfianssnvipadientuguen wudn amsanszAAN

1
=i

= A A ar -4
.‘ 1515 ITUND TSN MU ITINUA

ﬁ@W@T@@g’Tm:ﬁuum T&mﬂ’gjwﬁl’q@ﬂwﬁm@%ﬁmﬁ@ﬂ%u
] dl = dl dl 3 Y & R o
A9visafigIflANRRNINTIge Feuans IFudefnanIne e
ﬁuﬁuéfuﬂ’ﬁﬂ@ﬂLLUUﬁ@ﬂﬁﬁNﬁﬂﬂ@ﬂﬁ’ﬂ\‘iﬁUﬂ%’mﬂusf@“ﬂ@\‘iﬁzlﬁﬁ
599 ﬁqﬁ@ﬂ'ﬁ‘mL%ﬂuﬁﬂﬁﬁLLﬂﬁgﬁﬂHuTWﬁ N1SVIIBIAITAULIN
Fefianganmaias9lsraUNITaNBIUaN HAUINYTANI9S
ALVIDNIBNAN Y BIYNYY LL@:LﬂmT@mﬂTﬁLﬁmﬁg’jﬁmﬁué
‘zwdwﬁuT@mLQWW:Tuﬂ@jNﬁﬂvimLﬁmﬁum\ﬁmm:mmﬁﬁ
AHAMUAMITANTTIN TBIRINT THud funsfidoudanaas
it LLﬂﬂx‘iﬁ\‘i‘i‘zﬁUﬂ’J’mLﬁ}lLL%G“LI@Q‘QN‘HuﬁﬁU‘VTLI"I‘Vﬁ'”JNTuﬂ’]‘J
o Cd D .
IpnanNTsNyiaaLiun LL@::WNN?JNN@it‘iﬁ’)"lx‘iﬂﬂ"@ﬂ?‘l&ﬁﬂ‘ﬁu
v I v & 1 A o o ' o A o
mu?wg]ﬂ?@ ARSI fuEURERANElaNIzAn InTnenns
NNIMUTITHULALFTITHEIRTINAINNANY FIHITOFNAAAINH
AulanasinyiAunes (Hiduad1ed yedsaanadasiuaIN
ABNN1TYBIHNYIBTIEITIEUAD9MNUSEAUN190lBITmUE T
uAATEARTIEIE AmEUntiefH5uAAzwnAnsgn (ud
v ! o [ Y @ R v o o
FANBIMIAINAEATN AxTiaulTiIEs I asiALNUTENNg
UN199095UAINEBINTIBITINVIANNGS TaanyiFuness
ANHAATILTASUL599AUENNS 199 Fearn Madiu nneae

Uit 17 aliuf 2 wwnew - Rgunew 2568




> Area Based Development Research Journal 168

wenovodadand G dnerrss
02 fartuwou @ 03 ue=imunfo
COLEIETS e
O Len @i

"._\J: 1l ’J‘] I|"| p— pﬂ(d; . @ Lo

7, LR SRS RULCHT U ] S wwsurede
* i = 04 orafnbwudo ﬁ 05 datou nwns 4.0
CTERTTS CIEETTTS ETEETTS
- el 1 Sverrendl 7
RS o B Lacatden
B oyt Lo et @ rirrmarciiminios —

3. ssvitituate

5.----*_-:.,;\:\//\/‘-/
@-b—a- = .

o o N @ tmrtrdmetioan
FOMUNNDILNUI \) @ i

08.20-9.00  eumaiTouni s Tuoodo dumo

09.00-09.30 {wiwpaniodafidng dnmradsdnuedvrielsaudum
09.30-10.00 \I'ai‘mn"n-l;'uwﬁm‘lumuwnl dnrssurivunio
10.00-10.30 wwismlusnsadhalnuds nesdimigrs

1040-11.00 Tzl 1 IRDBOTIUMONIITYINGHN T TINMaI DY
11.00-11.30 17 nespsirtounnadaundy Soguinadanees 4.0
14304000 Taresurt 3 drmoariad outdamenn Hguiuudd \
19.00-43.00 dndussnmuoers Reudifuug o Ui unE

AT BE O
vl 3

07 wmemiw SR o Gonwsrwowes WS 0 e .
A Tameuoaun UL oo duwoy quinfuugimens e dueoy ﬁ

uensdwirmesones duimdon

13.00-15.00 i Aepusms fouggvund 5
s 4 nmpooniagmigsnumplusing

T e ]

fanssur b neoaimadouindongm

LIL 8 DL SE 2SI AL il
© eeccecece

P

Figure 13 Map of creative tourism routes and activities in Noen Hom Subdistrict Community
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Figure 14 Activities stemming from the return of research findings to the community; (a) Welcome speech and opening of the
activity by the community leader, (b) Local tour vehicle using sidecar for agricultural farm tours, (c) Community cultural exhibition and
research findings summary, (d) Herbal golden rolls making workshop, (e) Playing Mor Lam music to welcome tourists, (f) Bamboo

shoot snack making workshop, (g) Herbal ball making workshop, and (h) Community market: A shopping area for tourists
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Table 2 Summary of the evaluation of tourism service performance

ltem Mean Standard deviation Level of agreement
Accessibility to tourist attractions 4.05 0.97 High
Tourist attraction appeal 4.25 0.84 Very high
Tourism activities 4.28 0.76 Very high
Management 4.13 0.76 High
Facilities and amenities 3.84 0.83 High
Community participation 4.26 0.73 Very high
Innovation 4.19 0.78 High
Total 4.14 0.81 High
i i : ) P ® B = ® @

fionssumeluyuyu

riggeieaBeandua fudmmirooeiElaluiosiu dougameadwidunsatathags ssvdsaunisnitiimboulns

" ﬂnﬁuﬁmlﬁmlﬂuum

hmbw wos (CEERRY @ dn

Taas  senfu Metiom  $ Rech  qinw  clusdu e -

lu n Li

HUEUWEY unaky

wmsnids el maieaen s sl
e _\nw..usv razaule sTuramiamd st
ikl

L}w}a“r.. mnr\l-\n&:ﬂw L -. i l‘u' u‘n 1P Wwaramaie:
el srvhnd

et

TR

Figure 15 (a) Dissemination and promotion of tourism information through websites and (b) Dissemination and promotion of
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Figure 16 Dissemination of creative tourism innovation information via mobile application; (a) Key community information; (b) List

of local wisdom holders and their areas of expertise, (c) Locations

of the community landscape from an aerial perspective
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Figure 17 Implementation of design outcomes for tourism destination enhancement; (a) The multipurpose pavilion at Wat Naprue

has been completed and is now utilized for tourism-related activities, (b) The deteriorated condition of restrooms at the tourist

site, and (c) A newly designed universal design restroom funded by Ban Naprue Subdistrict Municipality
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